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{OFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also reaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

fADVERTISING RATES upon application—only articles of 
office equipment or directly related products eligible. 

{fSUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice or Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company. No person, firm or corporation, 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information concerni the 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless 
age is enclosed by the sender. Correspondents should give eir 
pasos and addresses, which will be withheld from publication 
1 esire 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill, under Act of March 3, 1878, 
COPYRIGHT. Contents covered by Copyright, 1921, by The Office Appliance Company. 
“Office Appliances” is registered in the United States Patent Office, Washington, D. C. 
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HELP WANTED. 


SPECIALTY SALESMEN and agents— 
Te sell direct to consumer, nationally ad- 
vertised appliance primarily designed for 
office use but which, on account of its 
adaptability, is also appiied to many in- 


dustrial uses. Each sale creates re- 
orders. Cash proposition. Profit more 
than 50 per cent each sale and can be 
sold exclusively or as side line. Write 


for details to R. 


Haverstock, Specialty 
Dept., 351 Jay street, me 


Brooklyn, 


WANTED—High class typewriter sales- 
man to sell new L. C. Smith & Bros. 
typewriters in South Dakota. Must send 


photograph and references with applica- 


tion and if accepted must be able to 
furnish bond. Address The 8S. G. Eval- 
son Typewriter Company. Exclusive 


Dakota for the L. C. 
Typewriter Company. 


dealers for South 
Smith & Bros 
Sioux Falls, S. D. 


WANTED—Hiegh class specialty and sta- 
tionery salesmen to sell a line of metal 
commercial calendars with daily date 
nads attached to stationery trade. sig 
profit. No bulky samples. Commission 
paid on receipt of order. Can be handled 
in connection with any line. Write to- 
day for our proposition. Fogarty Manu- 
facturing Co., Dayton, Ohio. 


WANTED—Typewriter and adding ma- 
chine repairmen and mechanics for mem- 
bership in the Typewriter & Adding Ma- 
chine Mechanics’ Aid Ass’n, Inec., Em- 
ployment Bureau, general information bu- 
reau. Purpose, Nation-wide organization. 
Address 8 Nevins street, Brooklyn, N. Y 
at once, for detailed 
Branches in Kansas City, 
Boston, Mass 


information. 
Mo., and in 


SILENT SECRETARY (advertised on 
page 213) has territories open in the Mid- 
dle West, Central, South and South- 
east, for salesmen calling on stationery 
trade. A splendid opportunity for the 
right men Address with full particulars 
W. E. Thayer Co., Ine., 53 North Third 
avenue, Mount Vernon, N. Y 


HIGH CLASS salesmen now calling on 
stationery trade to carry as side line 
Gordon Perfect Ink Pencil and Fountain 
Pen. Give details, experience, other lines, 
territory covered, ete. Gordon Penh Com- 
pany, 450 Palisade avenue, West New 
York, N. J 


MR. STATIONER—Are you interested in 
some ambitious clerk who has proprietor 
qualifications in our line? We have @ 
splendid opening for partnership or sole 
ownership. Southern Illinois. 1921 passed 
all other vears. Box 214, Cairo, Il. 


WANTED—High grade salesmen with es- 
tablished trade among stationers to sell 
small office specialty as side line. Twenty 
per cent commission. This specialty can 
be sold to practically every stationer 
For full details address W-4, care Office 
Appliances, Chicago. 


MEN CAPABLE of earning $5,000 will be 
vitally interested in our proposition. Ex- 
cellent opportunity for ACTIVE salesmen 
in each important territory. Write De- 
partment FP, National Bank Supply Com- 
pany, manufacturers, 226 Lafayette street, 
New York City 


STATIONERY AND printing salesmen 
can easily earn $75 to $125 per month 
selling high grade specialty now in use 
by more than 12,000 banks. Write Curtis 
1000 St. Paul, 922 University avenue, St. 
Paul, Minn. 





SALESMAN WANTED—Experienced, to 
sell a high grade, established specialty 
line to  stationers throughout United 
States. Salary. Write full particulars as 
to experience, trade acquaintanceship, 
Past salary, to K-2, care Office Appli- 





ances, Chicago. 


WANTED—tThree salesmen thoroughly 
familiar with office supplies and office 
furniture; also one with knowledge of 
photography and window trimming. Give 
past experience, age and salary wanted. 
B. E. Calkins Co., Butte, Mont. 


OFFICE FURNITURE salesman to take 
charge and build up that department in 
Chicago stationery store. State experi- 
ence and qualifications in full in first let- 
ter. Address P-3, care Office Appliances, 
Chicago. 


WANTED—Salesmen calling on station- 
ers, drug, gift and department stores. 
Good line. Side line; commission basis. 
Mention lines carried and territory. Ad- 
dress N-8, care Office Appliances, Chi- 
cago. 


SALESMEN—If you call regularly on sta- 
tionery stores you will be interested in 
our side line (see display adv.). Exclu- 
sive selling rights. Eagle Envelope Co., 
Chicago. 


SALESMEN—For Boston and New York; 
familiar with the mimeograph or similar 
machines. Looks good for $7,000 to 
$10,000. 


Box S-3, Office Appliances, Chi- 
cago. 


TYPEWRITER REPAIR man wanted on 
all standard makes of machines; must be 
Al. C. A. Krebaum, La Crosse, Wis. 
WANTED—Male help. High class type- 
writer salesman, also efficient combina- 
tion repairman and salesman. Muncie 
Typewriter Exchange, Muncie, Ind. 


FOR SALE. 
FOR SALE—Office supply business in 
very stable city of about 15,000 in the 


Middle West Has always done a good 
business: has made and is now making 
money but the owner is getting along in 
years and has enough to: retain some 
special features outside the regular line 
and give whole attention to them, with 
plenty to do and live on. A good opening 
for a couple of young men with five or 
six thousand dollars to add books, holi- 
day goods, ete., and build up a large 
business Has good outside reputation. 
Address R-4, care Office Appliances, Chi- 


cago. 


ALL MODELS Multigraphs, duplicators 
folding. sealing, addressing machines and 
supplies. Guaranteed serviceable as new. 


One vear free service Chicago. Machines 
bought for cash, taken in trade and han- 
dled on consignment. Office Device Com- 
pany, 162-H North La Salle, Chicago. 


MULTIGRAPHS—Like new at one-third 
to one-half cost. Thoroughly rebuilt, in- 
cluding new type, platens, bearings, etc. 
Iron-clad two vear guarantee. Will ship 


on approval. Russell Earnest Baum, 33 
South Broad street, Philadelphia. 


MULTIGRAPHS, Dictaphones, Ediphones, 
Writerpresses, Mimeographs bought, sold 
and rebuilt like new. Multigraph and 
multicolor ribbons, ink and platens. We 
save you money. Price, Inc., 440 South 
Dearborn street, Chicago. 


AT>-DRESSOGRAPHS, 
licators. envelope ‘sealers, letter folders, 
mailometers, supplies. Less than half 
price, guaranteed one year. Pruitt Com- 
nany, 170-H North Wells St., Chicago. 


Multigraphs, dup- 


FOR SALE—Stationery and office supply 
business in the liveliest and most progres- 
sive city in America; population 90,000, 
Address V-6, care Office Appliances, Chi- 
cago. 


AGENCIES WANTED. 





STE AN. BELGE Americaine, 20 rue 
des Dominicains, Liége. General agener 
for Belgium of the Royal typewriter 

the ‘‘Monroe’’ calculating machine is al- 
ways interested in new agencies for office 
machines and equipment. 





SALESMAN COVERING Pacific Coast 
territory with San Francisco headquar- 


ters desires a few representative lines 
for stationery and epartment = store 
trade on strictly commission basis. Ad- 


dress T-10, care Office Appliances, Chi- 


cago. 





SUCCESSFUL ESTABLISHED office by 
pliance dealer in Seattle desires to d 
to his line. Address X-7, care Office Ap- 
pliances, Chicago. 





SALESMAN with ten years’ experience 
selling office specialties desires to act as 
manufacturer’s agent in southern Ohio 
for a few good concerns. Will consider 
exclusive line if returns justify. This is 
a high grade opportunity for specialty 
manufacturers, who feel they are not 
properly represented in the southern 
Ohio counties. Address C-7, care Office 
Appliances, Chicago. 





FORMER ADVERTISING manager for 
one of largest of stationery manufactur- 
ers is looking for sales agency for Chi- 
cago territory. Has qualifications which 
will work to the advantage of manufac- 
turers whose lines he handles. Inter- 
ested particularly in stationery articles. 
Address B-4, care Office Appliances, 
Chicago. 





EXPORTERS—Well equipped organiza- 
tion representing several leading office 
equipment manufacturers wants two or 
three lines more for export only. Thor- 
oughly understands export market and 
conditions. Can give high class service 
to a restricted number of manufacturers. 
Address Y-8, care Office Appliances, 
Chicago, Ill. 








SITUATIONS WANTED. 





HIGH GRADE office furniture salesman 
is open for new connection. Has stron 
personal following among the trade an 
is capable of putting over a good propo- 
sition in a big way. Address Z-6, care 
Office Appliances, Chicago, IIL 











BUSINESS OPPORTUNITIES. 





MR. STATIONER—Are you interested in 
some ambitious clerk who has proprietor 
qualifications in our line? We have a 
splendid opening for partnership or sole 
ownership. Southern Illinois. 1921 passed 
all other years. Box 214, Cairo, Ill. 











AGENTS WANTED. 


KALLAJIAN TELEPHONE Holder. 
Phone hand free, convenient and efficient 
device, eliminating old tiresome way. 
Particulars Kallajian Mfg. Co., 1930 
Washington street, Boston, Mass. 








BUSINESS WANTED. 





ACTIVE BUSINESS executive desires old 
established business earning annual cash 
income from $6,000 to $15,000. Address 
P. O. Box 354, Dayton, Ohio. 








SERVICE. 





TYPEWRITER. PLATENS socpesned. — 
up. resh rubber, expert service, 

return. Try us. Typewriter exchange, 
Birmingham, Ala. 
































AND THE VARIOUS AFFILIATIONS OF 








Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 
TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 
AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 
MANUFACTURERS TO FACILITATE CON- 
TRACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 


BOK 





annual elections 








Cie 


NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; W. HU. Greenleaf, field 
secretary; Charles L. Estey, advertising counsel. 


weQHK 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 


Paul J. Wielandy, Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo. 

G. L. Davis (Adams, Cushing & Foster), 
Boston, Mass. 

R. P. Andrews (R, P. Andrews Paper Company), treasurer, 
Washington, D. C. 

H. C. Whittemore, secretary, 1741 West Eleventh Street, 
Brooklyn, N. Y. 


vice president, 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 

R. F. Clapp, Jr., president, Albany, N. Y.; Mr. Shaffer 

(Albany News Company), Albany, N. Y., vice president; George 
H. Green, treasurer, Albany, N. Y. 

THE COLORADO STATIONERS’ ASSOCIATION 


George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 
CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 


D. D. MacDonald (Bradley & Scoville, Inc.), president, New 


Haven, Conn. 
J. B. Tower ¢John R. Rembert Company), vice president, 


New Haven, Conn. 
F. L. Chamberlin (The Chamberlin & Shropshire Company), 
treasurer, Bridgeport, Conn. 
EB. Pape (Adkins Printing Company), 
Britain, Conn. 
ILLINOIS STATIONERS’ AND BOOKSELLERS’ 
ASSOCIATION 


secretary, New 


Cc. W. Follett (J. W. Wilcox & Follett), president, Chicago, 
Ill. 

George C. Brockman 
Mount Sterling, Ill. 

da Greenwood (Woodworth’s Book Store), secretary-treas- 
urer, Chicago, Ill. 
KANSAS BOOK DEALERS’ ASSOCIATION 

Phil M. Anderson, president, Newton, Kans. 

A. 8. Allen, vice president, Wichita, Kans, 

F. G. Orr, secretary-treasurer, Wichita, Kans. 

MIDDLE ATLANTIC DIVISION 

A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York. N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna,, secretary-treasurer. 

MIDWEST DIVISION—NATIONAL ASSOCIATION OF 

STATIONERS AND MANUFACTURERS 

Charles L. Mitchell (Crane & Company), president, Topeka, 
Kans. 

Cc. W. Seely (Hall Litho Company), vice president for Kan- 
sas, Topeka, Kans. 

Clark Field (Field Stationery Company), vice president for 
Oklahoma), Tulsa, Okla. 


(Brockman & Son), vice president. 


Gerry A. Manning (Joplin Printing Company), vice presi- 
dent for Missouri, Joplin, Mo. 

R. D. Latsch (Latsch Bros.), vice president for Nebraska, 
Lincoln, Nebr. 

Horace G. Mitchell (Democrat Printing & Litho. Company), 
vice president for Arkansas, Little Rock, Ark. 

A. S. Matthews (Hall Lithographing Company), secretary, 
Topeka, Kans. 


NORTHWESTERN STATIONERS’ ASSOCIATION 

E. D. L. Sperry (Brown, Blodgett & Sperry Company), 

chairman, St. Paul, Minn. 
PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 

J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 

Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 
vice president. 

J. S. Ball (Kilham Stationery & Printing Company, Portland, 
Ore.), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 


John R. Dewberry (Dewberry & Montgomery Stationery 
Company), president, Birmingham, Ala.; Sidney Gassenheimer 
(Mercantile Paper Company), vice president for Alabama, 
Montgomery, Ala.; E. T. Chambers (Chambers Office Supply 
Company), vice president for Mississippi, Jackson, Miss.; J. 
Henry Petetin (Petetin-Beaudean), vice president for Louisi- 
ana, New Orleans, La.; W. S. Moody (Williams Printing Com- 
pany), vice president for Tennessee, Nashville, Tenn.; Charles 
M. Marshall (Fielder’& Allen Company), vice president for 
Georgia, Atlanta, Ga.; Leo F. Johnson (Florida Office Supply 
Company), vice president for Florida, Tampa, Fla.; Geo. H. 
Moore (Pound & Moore Company), vice president for North 
Carolina, Charlotte, N. C.; . H. Pogue (Dewberry & Mont- 
gomery Stationery Company), secretary-treasurer, Birming- 
ham, Ala. 

STATIONERS’ ASSOCIATION OF CALIFORNIA 

Henry C. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 

THE STATIONERS’ ASSOCIATION OF SOUTHERN 
CALIFORNIA 

J. L. Garner, chairman, 608 O. T. Johnson Building, Los 

Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The S. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J. Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 

pany), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 
Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 
chairman. 
(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
Frank J. Merrill (Francis Doane & Company), president. 
Thomas Groom (Thomas Groom & Company), vice president. 
Wm. H. Cogan (Service Stationery Company), treasurer. 
L. E. Muran (L. E. Muran Company), auditor. 
Alexander Hepburn (Adams, Cushing & Foster, Inc.), secre- 
tary, 112 Federal Street, Boston, Mass. 


BUFFALO STATIONERS’ CLUB 
Harry T. Williams (Ryan & Williams), president. 


Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, I!! 
CINCINNATI STATIONERS’ CLUB 

John H. Gibson (Gibson & Perin Company), president. 

Frank L. Mills (Armstrong Stationery Company), statistician 

E. E. Davis (Sellers, Davis & Company), secretary, 311 Wa! 
nut Street, Cincinnati, Ohio. 

STATIONERS’ CLUB OF INDIANAPOLIS 

John Hampton (The Hampton Printing Company), president 

Mr. Hiller (Hiller Office Supply Company), vice president. 

Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapolis, Ind. 

KANSAS CITY STATIONERS’ ASSOCIATION 

Oliver Wroughton, chairman, 801 Graphic Arts Building, 

Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 

John Fetter (Geo. C. Fetter Company), president. 

Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 

George H. Koerner, secretary, 208 Lincoln Building, Louis- 
ville, Ky. 

MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O’Cennor, chairman, Camp Building, Milwaukee, Wis. 












































STATIONERS’ ASSOCIATION OF MOLINE, ROCK ISLAND 
AND DAVENPORT 


(The Vaile Company), president. 


E. O. Vaile, Jr. 
Book Concern), 


M. H. MacArthur (MacArthur L. L. 
president. 
— 7 Hansen (Carlson Bros., Inc.), secretary-treasurer, Mo- 
line, Ill. 


THE STATIONERS’ ASSOCIATION OF MONTREAL 


Ernest Latter, president; Paul Granger (Granger Ferres), 
vice president; Thomas V. Bell (Thomas V. Bell, Ltd.), sec- 
retary-treasurer. 


NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Company), president. 
John Ambrose (Davies Printing House), secretary-treasurer. 


vice 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
Burt W. Henry, chairman, Weis Building, New Orleans, La. 


STATIONERS’ ASSOCIATION OF NEW YORK 
ee Frank (Frank & Tichenor Company), president. 
Wm. E. Ward (John Ward & Son), first vice president. 
E. E. Huber (Eberhard Faber), second vice president. 
Mortimer W. Byers, third vice president. 
Joseph I. Kilbourn (L. H. Bigelow Company), treasurer. 
J. Thomas Hill (Corlies, Macy & Company), secretary. 


STATIONERS’ AND PUBLISHERS’ BOARD OF TRADE 


Edward F. Huber (Eberhard Faber), president; John E. 
Gavin (Charles M. Higgins Company), first vice president; 
Nelson H. Stewart (K. O. Company, Inc.), second vice- 
president; Gordon Cameron, secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 
Charlies E. Moyer (Moyer Stationery Company), 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 


president. 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 

George W. a (National Desk Company), president, 
Herkimer, N. 

John acmsian Jr. 
cinnati, Ohio. 

Alf Normann (Central 
Chicago, Ill. 

Walter Gerwig (Bentley & Gerwig Furniture Company), 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 


Sam Neidich (Neidich Process Company), president, 
ton, ft *. 


(The J. Dornette & Bro. Company), Cin- 


Manufacturing Company), treasurer, 


sec- 


801 Michigan Trust Build- 


Burling- 


8S. W. Mifflin, secretary-director, 
Philadelphia, Penna. 


DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 
MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


John W. Ogren, chairman, Conway Building, Chicago, Il. 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 

Charles L. Safford (Safford Stamp Works, 205 W 
Street, Chicago, IIll.), president. = See 

B. Cairns (B. Cairns, Ltd., 134 
Toronto, Ont.), first vice president. 

E. T. Partridge (Partridge-Scotford Stamp & Seal Company, 
12 West Tenth Street, Kansas City, Mo.), second vice president. 

E. Q. Cannon (Salt Lake Stamp Company, 65 Broadway, 
West, Salt Lake City, Utah), third vice president. 

H. M. Allen (Allen, Doane & Company, 29 Cornhill, 
Mass.), fourth vice president. 

R. B. Curtis (The Dickey-Grabler Works, Madison Avenue 
and West 103d Street, Cleveland, Ohio), treasurer. 

Directors—William Jenkins, chairman (Jas. H. Matthews & 
Company, Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F. 
Hershey (Pannier Bros. Stamp Company, 207 Sandusky Street, 
N. S., Pittsburgh, Penna.), G. Fred Hiss (The Hiss Stamp 
Company, 52 East Gay Street, Columbus, Ohio), George West- 
brook (Noble & Westbrook Manufacturing Company, 19 Asylum 
Street, Hartford, Conn.), A. G. Fales (Northwestern Stamp 


Stock Exchange Building, 


Richmond Street, West, 


Boston, 


= 


secretary- 


PEORIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company). resident. 
John Gallagher (John Gallagher Rompany). 

treasurer, Peoria, Ill. 
PHILADELPHIA STATIONERS’ ASSOCIATION 

Frank R. Welsh (Wm. Mann Company), president. 
Wm. 8S. Yeo (Yeo & Lukens), first vice president. 
Walter G. Stringer (Joseph Dixon Crucible Company), sec- 


ond vice president. 
Charlies A. Connell (Automatic Printing & Stationery Com- 


pany), treasurer. 
Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 
PITTSBURGH STATIONERS’ CLUB 
A sae H. Langbein (Stevenson & Foster Company), presi- 


nt. 

“E. B. Smith (The Looseleaf Company of Pittsburgh), vice 
president. 

John A. Brown (J. R. Weldin Company), treasurer. 

Robert Crawford (Myers & Shinkle Company), recording 
secretary. 

George H. Alexander (Geo. H. Alexander & nee ), corre 
sponding secretary, 242 Diamond Street, Pittsbu 

RICHMOND STATIONERS’ ASSOCIATION 

Samuel Iseman (Virginia Stationery Company), president. 

J. S&S. Frances (The Baughman Stationery Company). vice 
president. 

A. A. Schwartz (A. A. Schwartz secretary - 
treasurer, Richmond, Va. 

ST. LOUIS STATIONERS’ ASSOCIATION 

Taylor B. Wyrick, chairman, 705 Olive Street, St. Louis, Mo. 

STATIONERS’ ASSOCIATION OF SAN FRANCISCO 

Henry P. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 

SEATTLE STATIONERS’ CLUB 

K. R. Terry (Lowman & Hanford), chairman. 

Harold N. Moore, Secretary, Retail Trade Bureau, Seattle 
Chamber of Commerce and Commercial Club, Seattle, Wash. 


Company), 


Specialty Manufacturers 


Works, 110 East Third Street, St. Paul, Minn.). 
Information regarding district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, 


NATIONAL ASSOCIATION OF CHAIR MANUFACTURERS 


Ashton P. Derby (Derby & Company, Gardner, Mass.), aa 
dent; W. H. Gunlocke (W. H. Gunlocke Chair Company, y- 
land, N. Y.), vice president; Wm. B. Baker, secretary, 631 
Monadnock building, Chicago, Ill. 


NATIONAL ASSN. OF loom. cov MANUFACTURERS OF 
John W. Ogren, director, 407 Conway Building, Chicago, Ill. 


NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 
Cc. K. Woodbridge (The Dictaphone), president, New York, 
Fellows 


N. Y¥. 
vice president, 
Chicago, Ill. 


R. N. 
A. N. Smith (Wales Adding Machine Company), secretary- 
treasurer, Wilkes-Barre, Penna, 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 


(Addressograph Company), 


O. A. Wilkerson (Steel Equipment Corporation), president, 
Avenel, N. J. 

J. D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y. 
Wm. A. Vawter, II. 
Benton Harbor, Mich. 

J. D. M. Phillips, secretary, Engineers Building, Cleveland, 


Ohio. 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 
R. H. Sprague (Weis Manufacturing Company), secretary, 
Monroe, Mich. 


(Baker-Vawter Company), treasurer, 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
Charles H. Everly, chairman, Tribune Building, New York, 
a. 


Office Appliance Managers 


CINCINNATI OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 
E. Zugelter (Underwood Typewriter Company) 


A president; 
W. Ia 


Gibson (Dalton Adding Machine Company), vice presi- 
dent; George T. Baker (Corona Typewriter Sales Company), 
secretary-treasurer, Cincinnati, Ohio. 


CLEVELAND BUSINESS SYSTEMS CLUB 

A. E. Blackstone (The Dictaphone), president; W. A. Helms 
(Library Bureau), vice president; A. H. Fritchman (The Rand 
Company), treasurer; K. A. von Ladau (Elliott Addressing 
Machine Company), secretary. 
DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 

R. F. Chamberlain (The American Multigraph Sales Com- 
pany), president; W. M. Fuchs (Costimeter Company), vice 
president: C. D. Noble (Neostyle Department, George A. 
Drake & Company), secretary-treasurer. 


DULUTH OFFICE EQUIPMENT ASSOCIATION 
. B. Williams (Fritz-Cross Company), president; C. D. 
Steele (C. D. Steele Company), vice president; A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. 
PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 


P. A. Swartz (Rand Company, Inc.), president; C. BE. Smith 
(Ditto Sales Company), vice president; W. T. Abell (American 
Sales Book Company, Ltd.), secretary-treasurer, 908 Chestnut 
Street, Philadelphia, Penna. 


PITTSBURGH OFFICE APPLIANCES MANAGERS’ 
ASSOCIATION 


Jos. C. Russell (Burroughs Adding Machine Company), presi- 
dent; R. W. Tyler (Tabulating Machine Company), vice = 
dent; I. E. Wiskochil (Ditto Sales Company), secretary- - 
urer, 4001 Jenkins Arcade, Pittsburgh, Penna. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
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1,401,663, 

















No. 1,401,653. Device to graduate the distance of the lines of 
typewriting machines, specially for writing on ruled paper; 
patented ecember 27, 1921, by Barnett Shatz, of Buenos 
Aires, Argentina. 

No. 1,403,130. Combined typewriting and computing machine; 
patented January 10, 1922, by Holmes Marshall of Cleveland, 
O., assignor by mesne assignments to Remington Accounting 
Machine Corporation of New York City. 

No. 1,401,225. Computing machine; patented December 27, 
1921, b Ocsar Woodward of Babylon, N. Y., assignor to 
pone on Accounting Machine Corporation of New York, 


No. 1,400,842. Combined typewriting and computing machine; 
patented December 20, 1921, by Harry H. Vickers of Corona, 
N. Y., assignor to Underwood Computing Machine Company, 
New York, N. Y. 

1,400,003. Calculating machine.—Carl Schaller, Bruns- 
wick, Germany. (Assignor to Grimme, Natalis & Com- 
pany, Brunswick, Germany). 

1,400,004. Calculating machine—Carl Schaller, Bruns- 
wick, Germany. (Assignor to Grimme, Natalis & Com- 
pany, Brunswick, Germany). 

1,400,105. Calculating machine. 
wick, Germany. 

1,400,106. Adding machine—Franz Trinks, Brunswick, 
Germany. 

1,400,311. 


Franz Trinks, Bruns- 





Fountain pen.—N. B. Panoff, Brooklyn, N. Y. 

1,400,362. Pencil—Chas. R. Keeran and M. M. Kauf- 
man, Chicago, Ill. (Assignors by mesne assignments to 
Autopoint Pencil Company, Chicago, I11.). 

1,400,492. Tabulator stop for typewriter.—William 
Molle, Oshkosh, Wis. 

1,400,572. Multiple-ply web for typewriter—Jesse A. B. 
Smith, Stamford, Conn. (Assignor to Underwood Type- 
writer Company, New York, N. Y.). 








1,403,303. oe 


No. 1,400,702. Ribbon vibrating mechanism for typewriting 
machines; patented December 20, 1921, by John Waldheim of 
Elizabeth, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y. 

No. 1,399,629. Loose leaf binder; patented December 6, 1921, by 
Harry Brunel Lewis of Brookiyn, N. Y., assignor to Boorum 
& Pease Company of New York, N. Y. 


No. 1,400,492. Tabulator stop for typewriters; patented Decem- 
ber 13, 1921, by William Molle of Oshkosh, Wisconsin. 


No. 1,397,454. Means for attaching eraser to typewriter; pat- 
ented November 15, 1921, by Edwin H. Reynolds of Brooklyn, 
N. Y., and Richard E. Bleazard of Fall River, Mass. 


No. 1,403,303. Loose leaf binder; patented January 10, 1922, by 
Bernard R. Dutcher of New York, N. Y., assignor to Graham- 
Chisholm Company of New York, N. Y. 


1,400,574. Check writer—Herbert H. Steele, Pittsford, 
N. Y. (Assignor to Todd Protectograph Company, Roch- 
ester, N. Y.). 

1,400,575. Check writer—Herbert H. Steele, Pittsford, 
N. Y. (Assignor to Todd Protectograph Company, Roch- 
ester, N. Y.). 

1,400,584. Calculating machine.—John C. Wahl, Chicago, 
Ill. (Assignor Remington Accounting Machine Corporation, 
New York, N. Y.). 

1,400,610. Adding and recording machine.—Harry Land- 
siedel, Cincinnati, Ohio (Assignor to The Dalton Adding 
Machine Company, Cincinnati, Ohio). 


1,400,631. Multiple-ply web for typewriters.—Jesse A. B. 
Smith, Stamford, Conn. (Assignor to Underwood Type- 
writer Company, New York, N. Y.). 


1,400,702. Typewriting machine.—John Waldheim, Eliza- 
beth, N. J. (Assignor to Underwood Typewriter Com- 
pany, New York, N. Y.). 
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1,400,809. Envelope opener.—Edward R. Fleming, Bal- 
timore, Md. 
1,400,842. Combined typewriting and computing ma- 


(Assignor to 


York, 


Corona, N. Y. 
Company, 


Vickers, 
Machine 


chine.—Harry H. 
Underwood Computing 
Nae 

1,400,865. Card holding clip for typewriters—Ward A. 
Burton, Pittsburgh, Penna. 


New 


1,400,891. Loose leaf book.—Bertrand George Martin, 
London, England. 
1,406,946. Envelope opener.—Basyl Fedorko, Ansonia, 


Conn. 

1,401,103. Typewriting machine.—William F. 
Hartford, Conn. (Assignor to Underwood 
Company, New York, N. Y.). 

1,401,124. Pencil clip—George Severin Adolfson, Phila- 
delphia, Penna. 

1,401,168. Check protector. 
neapolis, Minn 

1,401,225. Computing machine.—Oscar Woodward, 
Babylon, N. Y. (Assignor to Remington Accounting Ma- 
chine Corporation, New York, N. Y.). 

1,401,250. Loose leaf binder.—Charles 
cago, Ill. (Assignor to Philip V. Spinner). 

1,401,279. Check book—Harry A. Prizer, Philadelphia, 


Helmond, 
Typewriter 


Frank E. McAllister, Min- 


Goldstein, Chi- 


Penna. (Assignor William Mann Company, Philadelphia, 
Penna.). 

1,401,324. Combined statement and return envelope.— 
Ralph Dority, Washington, D. C., and Harold W. Brein- 


(Geo. E. 
calendar—Harold O. 


ing, Brooklyn, N. Y. Ijams, Assignor). 
1,401,385. Perpetual 
Chicago, III. 
1,401,399. Envelope shipping label.—Arthur D. 
Waukesha, Wis. 


Windahl, 


Gasper, 
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1,401,454. Pencil or pen attachment.—Alexander EB. An- 
derson, Bristol, Va. 
1,401,471. Reversible typewriter type—Alfonso Hering, 


Brooklyn, N. Y. 


1,401,566. Loose leaf binder.—Leon B. Stoddard, Baker, 
Ore. aon, 

1,401,653. Device to graduate the distance of the lines 
of typewriting machines, specially for ruled paper—Barnett 
Shatz, Buenos Aires, Argentina. 

1,401,692. 
mett, Idaho. 

1,401,792. Envelope.—Otto G. Klein, Ste. Genevieve, Mo. 

1,401,809. Pocket holder.—Edward J. Morin, 
Wynot, Nebr. 

1,402,018. Loose leaf binder—John Schade, Holyoke, 
Mass. (Assignor to National Blank Book Company, Hol- 
yoke, Mass.). 

1,402,153. Clip—Geo. B. Dusinberre, Cleveland, Ohio. 

1,402,164. Multiple fountain pen.—Lawrence L. Houser, 
Mishawaka, Ind. 

1,402,200. Typewriter—Edward Winterer, Los Angeles, 


Warren E. Harris, Em- 





Calculating device. 


pencil 


Calif. 

1,402,239. Lead pencil—James B. Mason, Jr., Nashville, 
Tenn. 

1,402,264. Typewriter ribbon vibrator—Charles Spiro, 


New York, N. Y. (Assignor to Gourland Typewriter Cor- 
poration, New York, N. Y.). 

1,402,366. Typewriting machine-—Henry N. McKay, San 
Francisco, Calif. (Assignor to Remington Typewriter Com- 
pany, Ilion, N. Y.). 

1,402,409. Fountain 
Ni. 


pen.—Marx Finstone, Brooklyn, 








The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 





For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U.S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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JEMBERS OF “THE CHOIR IN- 
Sal VISIBLE OF THOSE IMMORTAL 
(1) BI DEAD WHO LIVE AGAIN IN 
2564) LIVES MADE BETTER BY 
THEIR PRESENCE” OO OOo0o00 


REFLECTING UPON THE HIGH AND 
NOBLE IDEALS EXPRESSED IN THEIR 
LIVES, MAY WE FIND NEW INSPIRA- 
TION TO STAND FIRM AGAINST THE 
URGE OF TAWDRY MATERIALITY 
AND THE SELFISH DESIRES THAT 
RETARD THE TRUE PROGRESS OF 
MANKIND.O OOOOQOO00000 
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MESSAGE FROM MR. HOOVER 


Distinguished Cabinet Member Talks to Office 


Equipment 


Manufacturers at 


Washington 


Meeting.—Mr. Hoover’s Address in Full, 
With Synopses of Remarks by Chiefs 
of Bureaus. 


Note.—The address of Mr. Hooverand those of the other gentlemen named 
were presented at a meeting of the National Association of Office Appliance 


Manufacturers held in Washington, D.C., last November. 
held at Washington on the invitation of Secretary Hoover. 


The meeting was 
The Department of 


Foreign and Domestic Commerce provided a suitable room for the meeting and 
did everything possible to make everyone comfortable and to make the occaston 


one to be gratefully remembered. 
Woodbridge of the association. 


The meeting was presided over by President 
The speakers 


included the Hon. Herbert C. 


Hoover, Dr. Julius Klein, Dr. W. M. Stewart, Dr. S. W. Stratton, and Messrs. 


Louts Domeratzky, H. W. Gruber, A. 


J. Wolfe and F. M. Feitker. 


Mr. Fetker, 


assistant to Secretary Hoover, arranged the details of the meeting and took care 
of the guests in a way that reflected much credit upon his ability and the spirit 
of hospitable good fellowship which pervaded the sessions. 








=>} EYOND doubt the Hon. Herbert C. Hoover, 


—-_ 


o 


ep) >ecretary of the Department of Commerce 
eer of the United States, is one of the strongest 
AGA g 


men in an administration conspicuous for the 
ability of its several chiefs. It gives us pleasure, 
therefore, to present here an address delivered recently 
by Mr. Hoover before a representative body of office 
equipment men. This feeling of gratification is en- 
hanced by the interesting and heartening statements of 
the Secretary with reference to the attitude of his de- 
partment toward business men and business associa- 
tions, and his insistence upon the desire of his depart- 
ment to serve the business interests of the country 
through knowledge of what those interests want. Mr. 
Hoover, himself a practical man, erects no theories, 
but goes ahead upon facts he is able to establish. He 
said : 

“In taking over the Department of Commerce, I 
have been anxious that it should become what it was 
originally intended it should be—a service department 
to American business. And I think we have made a 
very hard effort here to change one point of view. 
That is, that this Department is not here for the in- 
struction and guidance of American business, but is 
here to learn what American business needs by way 
of service, and then to apply such forces as the Gov- 
ernment can bring to bear to that end. 

“For instance, the Bureau of Foreign and Domestic 
Commerce has been established for the assistance of 
the business community for years, and at the time we 
came here it had a very large representation abroad— 
representing directly, or indirectly through the-con- 
sular service, in every port in the world. All of that 
personnel was instructed to do everything that it could 


properly do for the advancement of American com- 
merce abroad, but so far as I know, the instructions 
never went beyond that particular point, and the result 
is that you have a great number of agents, many of 
them very able men, scattered all over the world, with 
no direction from Washington as to what would be of 
assistance to American commerce abroad. You cannot 
expect men, no matter what their character or the 
character of their training may be, to cover the mul- 
titude of matters relating to American commerce with 
any competency, unless somebody tells them what is 
needed. So we thought to build up what might be 
called the staff direction from Washington. As soon 
as we entered upon this course the first conclusion we 
came to was that nobody whom we could bring to 
Washington could tell these men what was necessa 
unless he was in intimate contact with business itself. 
“The people who know what is fundamentally 
needed by American commerce are the men who are 
engaged in it, and in this light we reorganized the 
Bureau of Foreign and Domestic Commerce on a new 
footing, dividing it on a commodity basis rather than 
on a basis of territorial interests in the different parts 
of the world. And we have sought from the various 
industries that they should join with us in fhe direc- 
tion of the men who take charge of these commodity 
divisions, in order that the men in the Bureau would 
have the confidence of the business community, and 
could act as the center point through which these 
views of the different industries of the country could 
penetrate to this tremendous staff abroad; and on the 
other hand, that new material of a general character 
collected abroad of interest to American business could 
be sifted by these same men and put into a form that 
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would make it of use to Amer- 
ican industries as a whole. 

“We have now more or less 
completed the reorganization on 
that footing. The Bureau is not 
so widely extended on a com- 
modity basis as I should like to 
see it, but we have gone as far 
as we can go within the limits 
of our present appropriations. 
As it is, the Bureau is serving 
an extended series of purposes. 
For instance, Mr. Klein will no 
doubt be able to give you more 
detailed information about what 
the Bureau is able to do and 
what it plans to do in the future. 
But I think that one illustration 
in only one part of the work will 
convey to you some impression 
of what the Bureau is doing for 
American business, viz., that the 
number of inquiries for informa- 
tion concerning a multitude of 
questions is now at the rate of 
200,000 to 250,000 per annum. 
These inquiries come from manufacturers and ex- 
porters who want to know all sorts of things about 
foreign trade, market conditions, port conditions, etc. 
—questions that can be answered almost offhand by 
a properly staffed department. For an individual 
manufacturer or exporter to determine these things 
without the service of such a Bureau would cost 
him anything from fifty to a thousand dollars in 
the employment of people and in obtaining advice, with 
the probable necessity of making inquiries from for- 
eign countries, whereas, should we put the whole ex- 
pense of the Bureau on answering these inquiries alone, 
it would probably not cost the Government more than 
three or four dollars per inquiry to make reply. 

“That end is only a small part of the Bureau’s work, 
but if it did nothing more than that, even then its ex- 
istence would be warranted. It could not competently 
reply to these inquiries without this staff direction we 
have introduced, and in that matter we have the ad- 
vice of a committee of your own group. And we are 
anxious to continué€ in that relationship, because we 
want to know from you what service the Bureau can 
perform for you. You cannot expect us to sit here 
and invent out of our heads things that would be of 
fundamental service to any particular group of man- 
ufacturers or exporters. The inspiration must come 
from your side, and when we get that inspiration we 
will do the best we can with it. 

Bureau’s Service Covers Wide Field. 

“The foreign service of the Bureau goes into wider 
fields than the answering in detail of inquiries as to 
points of technology in foreign commerce. We have 
endeavored to give some view of economic conditions 
abroad in a general way, and to interpret the economic 
forces that are dominating the world of commerce, 
because every live manufacturer engaged in foreign 
commerce ought to know, if he does not know, some 
of the fundamental movements that are in progress 
in foreign countries. For instance, the situation in 
Germany today is of profound interest to every ex- 
porter, because on the present basis of competition 
we are having a hard row to hoe. But it is my opin- 


ion that when the manufacturers understand that this 
is an abnormal situation, even in Germany, our people 
will hold on with a little more courage and wait for a 
rectification of conditions. 


And in that connection, 
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the most profoundly significant 
phenomenon is the fact that, with 
the inflation of currency and the 
consequent dropping of ex- 
change, there is always a lag in 
a country going through those 
processes in the matter of rise in 
prices of commodities and labor 
behind the fall of exchange. In 
other words, prices and labor do 
not rise as fast in Germany as 
exchange depreciates; conse- 
quently, they are able to produce 
during that process on terms that 
are very difficult for us to meet. 
But unless we reverse all our no- 
tions of economics and _ fiscal 
policies, that cannot go on f 





tor- 
There must be an end to 


ever. 
inflation, and the moment that 
end comes, there will be a recti- 


fication in price levels and in 
wages that will come up, more or 
less, to world levels, and this 
undue margin between our costs 


of production. and those of 
Germany will disappear. I cite that only as an 
instance of the conclusions drawn from a_ very) 


careful and extended inquiry into what is actually 
going on in a particular country; and if these conclu- 
sions, which can be explained in detail, have a value 
to the American manufacturer, showing him whether 
or not he is justified in continuing his efforts in a par- 
ticular foreign field, then this is the sort of informa- 
tion we want to get for him. I have no great fear but 
that, when we shall have gotten by this period of in- 
flation that is going on in Europe—an inflation that 
is based on fiscal and social necessities—we will again 
come back into a fair share of our foreign trade. So, 
conclusions of that type ought to be—must be—of 
importance, and they comprise, too, one branch of the 
service of the Department of Commerce. 

Scope of Department Includes Domestic Commerce. 

“The Department is not alone concerned with prob- 
lems of foreign commerce; it is acutely concerned with 
problems of domestic commerce, but it is not the pur- 
pose of the Department to enter upon business in any 
shape or form. But there are large matters of informa- 
tion valuable—é¢ven essential—to business that cannot 
be ascertained by an individual, nor ever by a single as- 
sociation of individuals, and to obtain such features of 
information we have sought to build up some sort of a 
service which we hope, by degrees to extend for com- 
mercial information, involving the progress of business, 
progress of production, stocks of major commodities, 
etc. Information of that type must be of use to the 
average business man in determining the industrial out- 
look and the possibilities for future business. 

Trade Associations. 

“That at once brings up questions of contact with 
trade associations. Now, we have a development of 
some thousands of trade associations almost wholly 
within the last twenty years. I take it that such de- 
velopments do not occur in the business community 
unless they are impelled by some strong economic 
reason, and that they do represent some purpose; that 
these associations come into being and thrive by virtue 
of the service that they are doing for their mem)er- 
ship. They offer a fortunate point of contact between 
the Government and those different branches of busi- 
ness, and we have sought since coming here to estab- 
lish and assure those points of contact. 
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“Trade associations have been under some criticism, 
but it is our belief, from investigations we have made, 
that that criticism arises, not against trade associa- 
tions and the beneficent service they perform, but 
against people who have taken advantage of the name, 
‘trade association,’ to cloak operations with entirely 
different objectives, and that, whereas there are a 
couple of thousand trade associations in the country, 
there are probably not more than a hundred and fifty 
or two hundred that belong in a category where criti- 
cism has a right to rest at all, and that in itself is a 
passing phenomenon. Trade associations are going to 
grow stronger in the multitudinous services they per- 
form in the interests of their members and in the in- 
terests of the public as a whole, because, for one thing, 
we have reached an industrial development where, with 
American ingenuity and capacity, we have to build up 
a very high state of efficiency in individual industries. 
We have now come to a period when we must get a 
better synchronization of these industries with each 
other. Our lack of efficiency—if we can say we have 
any deficiencies in that direction—is not due to the 
fault of the individual manufacturer or business man, 
but to his performance in a collective capacity. For 
instance, when transportation in this country fails to 
meet the necessities of business, when there is a short- 
age of cars, there is obviously a great stoppage in the 
current of business. I am not referring particularly to 
strikes, but to an inadequacy of transportation. That 
is a fine type of collective failure. We have running 
all through the business community cases of that kind, 
where an interest fails in its collective capacity. These 
problems can only be approached, if they can be ap- 
proached at all, by collective action of business men, 
and these matters do not enter into the range of laws 
in restraint of commerce and reduction of competition. 
There is a misunderstanding in the public mind as to 
trade associations having as their major purpose the 
creation of combinations in restraint of trade. This 
misunderstanding has arisen out of the action of some 
of these groups. As I see the great number of func- 
tions they can perform, there are only one or two of 
these functions or activities that could come under 
criticism, and these are carried on only by a very small 
proportion of the associations. 

“So we have thought that it was our duty to assist 
trade associations in every way that we possibly cowd 
in their proper functions, and to do that through all 
the bureaus of the Department that could be brought 
to bear. 

“We have the Census Bureau, which not only makes 
the ten-year collection of data as to population, but in 
its daily functions is a trade statistical bureau for the 
advice of the public on all sorts of movements. 

“We have the Bureau of Standards, where not only 
have we a great physics laboratory working on many 
practical problems, but where, under Dr. Stratton, it 
has enlarged its activities in an endeavor to be of 
service to industry. And in that connection we have 
sought again to get inspiration from industry by ask- 
ing trade associations to appoint committees to cooper- 
ate with that Bureau in working out problems the solu- 
tion of which will prove to be of service to the indus- 
tries in which these solutions apply. 

“So that, with the ‘Bureau of Foreign and Domestic 
Commerce, we have here three directions in which the 
department is trying to be of service: First, in foreign 
trade, under Dr. Klein; then in statistical informa- 
tion, under Dr. Stewart, and third, the Bureau of 
Standards, under Dr. Stratton. 

“The impression that I would like to convey to you 
is that the whole desire and policy of the Department 
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is to try to bend and lend these services and these 
Bureaus to organized industry itself, and get into such 
intimate contact that we may perform the service that 
you desire in every direction in which the Government 
can properly proceed without entering into the govern- 
ment of business, because there is an enormous differ- 
ence between service to business and the Government 
going into business.” 
* 


Mr. Hoover’s remarks were received with applause, 
and after a few appropriate words of appreciation 
from the presiding officers, Mr. Feiker, assistant to 
Secretary Hoover, made a few remarks. He closed 
by introducing Dr. Stewart, Director of the Census, 
who spoke interestingly of the functions and the many 
activities of his department, not forgetting the in- 
genious machines, many of which have originated in 
the department, and which make it possible for the 
force of the Bureau to turn out the vast volume of 
work demanded. 


Summary of the Remarks of Dr. Stewart. 


Every ten years the Census Bureau must count 
the people of the United States, with information con- 
cerning each individual, his age, occupation, place of 
residence, whether married or single, etc. Beginning 
with November and December, 1919, the Bureau be- 
gan accumulating a force sufficient to take the 1920 
census. This force numbered more than 90,000 per- 
sons. In fact, more than a hundred thousand were 
upon the payroll of the Bureau, scattered all over the 
United States and its possessions. Having performed 
the work of enumeration and the gathering of such 
other information as is required—a work covering a 
comparatively short period—this force was disbanded, 
leaving to the regular organization of the Bureau the 
task of counting and classifying. This work involves 
the use of machines. One of these, invented and per- 
fected by the people in the Bureau, is an extremely 
rapid machine, arranged with dials so that it adds up 
all of the facts wanted about certain groups of popu- 
lation. A battery of thirty-five of these machines 
working at maximum speed dispose of 400 cards a 
minute, counting sixty items to each card. Besides 
the tallying machines mentioned, sorting machines are 
also employed, developed from the Hollerith ma- 
chine, with some additions. 


The Census Bureau uses the different makes of add- 
ing machines, the Director insisting upon their use, 
advancing the original argument that he can hear them 
working, whereas he cannot hear a mental calculation 
and therefore cannot be sure it is going on! But, like- 
wise, the adding and the calculating machines are also 
accurate, therein having an advantage over the older 
processes, to say nothing of increased speed. 

To handle the vast amount of data required to be 
listed the Bureau for the 1920 census punched about 
256,000,000 cards for agriculture, population and man- 
ufacturing census, running them through the ma- 
chines times enough to make the equivalent of about 
two and a half billions of individual cards. 


In addition to its other work, the Census Bureau 
gets out figures and other information of interest to 
business men. At the suggestion of Secretary Hoover 
the Bureau issues a Survey of Current Business, which 
has been received with enthusiasm by the business in- 
terests of the country. 

“The Bureau is first a census of population in its de- 
tail,” said Dr. Stewart. “Then it is a census of agri- 
culture in all its detail, and a census of manufactures, 
presenting a great mass of information about different 
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industries and products. It has a current enumeration 
of the cotton industries, production, stocks, consump- 
tion and active and idle spindles; a current enumera- 
tion of leather, stocks and consumption; of fats and 
oils ; of active and idle woolen machinery ; of the num- 
ber of deaths by causes and sex; the number of births 
throughout the country, etc. 

“Then we have what we have just organized for 
now—the Biennial Census of Manufactures. It is a 
census taken under a law approved March 3, 1919, and 
is confined to the products of manufacturers. Sched- 
ules are now being revised for that census, and any 
suggestions that will lead to their improvement will be 
welcome. Then there is a quinquennial census of elec- 
tric light and power industries; street and railway 
transportation interests ; religious bodies, marriage and 
divorce, the express business and others I will not 
mention that will come along during the next ten 
years.” 


Dr. Klein’s Remarks Summarized. 


Dr. Julius Klein, Chief of the Bureau of Foreign 
and Domestic Commerce, presented an interesting out- 
line of the work of the Bureau. He explained the 
working of the new commodity divisions referred to 
by Mr. Hoover. The chiefs of the respective com- 
modity divisions are selected after conferences with 
the several industries affected, trying to find the man 
who would be most acceptable to each industry. The 
character and ability of the men thus selected is of 
the highest. They are not tied down with red tape nor 
confined to Washington, but spend much time in con- 
ferences with the several industries, keeping in per- 
sonal touch with conditions. The men sent abroad are 
of the same type, selected the same way, and work 
in conjunction with their associates at home. 

Men of the Regional Division devote their time to 
the study of general trade conditions in the respective 
areas they cover. If one is planning to sell lead pen- 
cils or small adding machines he must know some- 
thing about the literacy of the people to whom one ex- 
pects to sell—something about the general status of 
education and culture in the countries to which one 
wishes to go. Range of wages and salaries, buying 
power, etc., are also essential factors. Exact knowl- 
edge is essential to him who would succeed in exports. 
The regional divisions have developed a series of 
monthly tables which come from every important coun- 
try and are published in the weekly commerce reports. 


‘(Common sense 
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; Live commercial news is a feature of the reports, and 


all of the many features, foreign and domestic, make 
the reports a regular barometer of commercial con- 
ditions throughout the world. These several groups 
or bureaus issue on specific request data for the differ- 
ent industries and for individual manufacturers as 
well. 

The third group under the Bureau of Foreign and 
Domestic Commerce is known as the technical division, 
which devotes itself especially to the collection of in- 
formation on foreign tariffs, commercial laws and the 
commercial standing of foreign firms. In dealing with 
foreign tariffs the information must be accurate and 
timely. For a private organization to collect the neces- 
sary information would involve prohibitive expense. 
Over 600 consular officers and between eighty and nine- 
ty representatives of the Bureau of Foreign and Domes- 
tic Commerce are instructed to report by cable every 
important change in tariff schedules. This informa- 
tion must be up to the minute and exact down to the 
last decimal. Similar timeliness and exactitude char- 
acterize the reports on commercial laws. 

The commercial intelligence division discovers lists 
of prospects in various lines, among other duties, keep- 
ing them up-to-date and reliable, so that practically 
every name now represents a live prospect. 


Mr. Gruber Speaks. 


The address of Dr. Klein was supplemented by re- 
marks from H. W. Gruber, Chief of the Commercial 
Intelligence Division. Mr. Gruber outlined the char- 
acter of the reports which consuls have been asked to 
submit. These include: 1. Addresses of firms. 2. 
Classes of goods handled or interested in handling. 
3. Languages in which correspondence may be car- 
ried on. 4. The character of the business, viz., whether 
concerns reported upon do a wholesale, retail, com- 
mission or agency business. While the Government 
does not attempt to conduct a credit agency, it makes 
an effort to include in the lists only the names of firms 
which are reliable. Mr. Gruber said that the business 
men of the country can be of material assistance by 
reporting promptly to the Bureau any changes or other 
pertinent facts which come to their notice. 

Other interesting and instructive addresses were 
given by Dr. Stratton, Chief of the Bureau of Stand- 
ards; Mr. Wolfe, Chief of the Commercial Laws 
Division, and Mr. Domeratzki, Assistant Director of 
the Department. 


is the instinctive 


appreciation of the nice relation 
which things bear to each other.” 

















JAMES M. BECK 
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A LIFE SAVER 


Some Suggestions, Mostly Wise, Regarding the 
Life-Saving Value of Properly Used and Kept 


Mailing Lists. 


Written Especially for 


Office Appliances by Herbert Logan 


Clevenger of 


O—THERE is not an iota of ill feeling be- 
tween Mr. Evan Johnson and myself. True, 
we have corresponded a bit. True that in 
his last letter he said “hell” twice in the space 
of a five-line paragraph. (One moment, Reader, 
please; just stop right here and read the footnote.*) 
But that signifies nothing which might be used as an 
argument to the effect that animosity exists; no in- 
deed, far from it! 

I suppose all editors (even the prosperous ones) 
consider “hell” merely as a term of print shop parl- 
ance—to accompany the “devil” perhaps—but I’ve a 
sneaking notion of the Supreme Blue Pencil Wielder 
on the Office Appliances Staff, says “hell,” gives it, 
consigns aspiring contributors to it and incidentally 
raises it to his heart’s delight in general. Maybe ’tis 
his nature to. I dunno. 

Some editors are hard guys. Others are as tender 
and loving as turtle doves. I have had experiences 
with each variety—but when one of them asks for 
an article in June of one year and does not even re- 
ceive it (let alone accept it) until January of the next 
year, one of two conditions exist; either he is tender 
and loving or else the contributor is a double-dyed, 
procrastinating jack-ass. As I in this case, am the 
contributor, there is only one thing to do, and that is 
to beseech the reading public to be merciful. 

Mr. Johnson says to me, says he, “Come along with 
that mailing list stuff.” So what follows will be sup- 
posed to dwell on the subject of The Mailing List, a 
Business Life Preserver—Petty digressions may be 
attributed to enthusiasm. Please excuse them. 

To one of motor boating experience, a list is danger- 
ous, as Mr. Everly no doubt will admit—it often pro- 
motes the will and desires to embrace one’s self with 
a life preserver. Therefore it seems justifiable to me, 
inasmuch as the one invariably leads to the other, that 
they should be considered as analogous and from my 
own personal observations I'll venture the remark that 
they simply are letting it go at that. I fell out of a 
motor boat once when a list encompassed the craft 
and I know what I’m talking about. 

Every business enterprise, almost, has at some time 
in its career seen its sales department veering toward 
shoal water or rocky beaches and those who have 











*Friend Clevenger’s observation aptly illustrates how one’s 
reputation for moderation in disposition and diction may be 
blasted by a breath. The hurried reader might convict us 
of something bordering on profanity, or at least he might 
behold the lurking and sinister presence of him of the 
cloven hoof and the horned cranium. But our reference to 
a subject which, forty years ago was not politely mentioned 
anywhere outside the pulpit, was entirely academic—it even 
had the flavor and sanction of tradition! For a long time 
this article had its existence only in Mr. Clevenger's good 
intentions. It had been promised—but, alas, the material 
realization had not appeared. By way of stirring something 
up and getting action, so to speak, ye Ed: heaped coals of 
fire on the recalcitrant head of the procrastinating author 
We — the paragraph of the letter to which his reference 
is made: 

“Of all good things in the world, there is nothing much 
better than good intentions. That old bunk about hell being 
paved with them is nix. It’s becoming tolerably clear that the 
only hell there fs is paved with the kind of thoughts which 
Anyways, I like good intentions.” 
They 


constitute a first class hell. 
Now who shall say that soft words butter no parsnips? 
do. They do. Just look what we got! 


Pennsylvania. 


steered the old craft under such trying conditions will 
agree that mailing list was just the best life preserver 
imaginable. The psychological effect of its presence 
spruced up the sales territory down in the boiler 
room—put new pep in the selling crew—filled the 
bunkers with good, bright, shiny coal in the shape of 
mail orders—set the whole business ship to rights and 
brought her over into deep, still waters. 

My first experience with a Mailing List as a Life 
Preserver, was an amusing one and instructive as 
well—even in the face of the serious vein of thought 
in the foregoing. I want to tell you about it. The 
business, that of manufacturing stationer’s specialties, 
had been owned and run by two brothers, both of 
whom I had known all my life. They were the direct 
opposite of each other—to use a favorite expression 
of my maternal grandmother, “they were not so far 
alike but what you could tell t’other from which.” The 
aggressive one of the two decided to pull up stakes 
after making all that he could out of it. So he did, 
and (as he gleefully told me some time later) sold 
the place to a sucker, which was. hardly the proper 
classification to put any one of his relatives in, let 
alone his brother. Being as I am, a champion of the 
down-trodden, the heart-broken and all other des- 
sicated specimens of humanity, I felt for the “sucker.” 
I became strong for him and went to see him. 

It was a warm day in early spring when I hove. 
into the office, intent on paying a sympathetic social 
call. I sat down and fanned myself. In the shipping 
room, visible through a glass partition in the rear 
everything was dead—not a sign of a living soul to be 
seen. In the factory itself the quiet of Sahara pre- 
vailed. Not a workman in sight. Nothing stirring— 
not even a machine. All the while I fanned myself, 
the proprietor, proud monarch of all he surveyed, 
looked at me, the picture of brooding despair. After 
some continued moments of this extremely interesting 
silence, he remarked that things were dead as the 
proverbial door nail—no power on earth could revive 
them—his mind was fully made up to sell out—secure 
a job and end his worries by letting some other fellow 
assume them. 

Tactful questioning, however, brought out informa- 
tion of a surprising character. The concern had four 
salesmen covering the whole United States on com- 
mission. But they were no good. Did the house ever 
write them? No, what was the use—they never sold 
anything. Well, why not keep in closer touch with 
them—stir them up? No indeed—that would mean 
having to pay commissions—the house couldn’t afford - 
that. Was there a mailing list? Oh, yes—sort of— . 
not much of a one, though. 

It was hidden away in a section of a home-made 
chest-of-drawers effect, built of one-inch wood, painted - 
battleship gray. It consisted of two trays measuring ’ 
about five by fifteen inches, made out of a small 
packing case of the style used by concerns who make 
and ship ink. One division of it was martialled by a 
card with a tab on it reading United States, while 
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the other was commanded by a similarly tabbed card 
upon which appeared the mystic word, Foreign. My! 
What a host of thoughts are born of that word. 
Flights of imagination, calling up ghostly outlines of 
camels wending along caravan routes—ships bearing 
strange flags and still stranger cargoes—figures in 
flowing robes and turbans—and all that sort of thing. 

But the mailing list was no good—along with the 
salesmen. In fact nothing was any good. Kverything 
was going plum to thunder. 

After this dreadful resume of conditions, silence 
again reigned supreme and out of the dim vague 
of that silence. Opportunity came stalking, wraith like, 
on his way out the front door—but I grappled with 
him, seized his fore-lock and led him back to where 
he belonged. With Opportunity safely in hand, I drew 
a wel! defined word sketch of innate possibilities and 
probable realities, basing it solely on those hopeless 
trays of cards, knowing that the glory of anticipation 
is best nurtured by means of mail order arguments, 
picturing stacks of letters to be opened and the breath- 
less speculations as to their contents. 

Said I, “You are pretty much down and nearly out, 
but notwithstanding that, I can put this business on its 
pins again if you will agree to it.” 

“You're on,” said he, sort of sharp like, as though 
a bee had stung the shiny part of his trousers. As 
a matter of fact I was off—the race began at that 
moment and I was forthwith precipitated into the con- 
cern as a near executive. 

My, how the home-made trays trembled with ambi- 
tion. And how the poor dying cards were shuffled 
back to life again. They suffered dissection, subdivi- 
sion and subtraction. By-and-by the States of the 
Union began to segregate themselves and soon City 
groups appeared out of the blue, buff and salmon 
pink job-lot nondescripts (but cards nevertheless) 
which made up those tray contents. Then I began 
to see a gleam of day light and to hustle it along I 
procured a trade directory. Lots of people swear at 
directories. Of course it is the human prerogative to 
swear at everything. Directories are all right if you 
know how to handle them. They are very much wrong, 
if you do not. 

In about two months’ time, I had the wholesale and 
retail stationery trade in this fair land of ours so ar- 
ranged and organized, and carded in mailing list form, 
that a mere flip of the finger brought forth the card of 
Blackwell-Wielandy, for example—while a twist of the 
wrist compassed the arrival of Uri Doolittle’s case his- 
tory. In other words, I was about ready to start 
on a record-breaking trip after business. 

I broke that mailing list into three parts, namely, 
Customers, Live Concerns (those whom I knew were 
in business, but with whom there had never been any 
correspondence) and Prospects (being houses with 
which there was a speaking acquaintance, but from 
whom no orders had been secured )—just these three— 
no more. 

Then I subscribed to Office Appliances, formulated 
three campaign letters, ordered a reprint of the catalog, 
*phoned for a representative of the circular letter and 
mailing house, and the fight was on. The composition 


of the campaign letters, ordering the catalogs and 
making the telephone call to the mailing house were 
detail matters—their motives easily understood, but 
why did I subscribe to Office Appliances you ask? 
Well, I'll tell you why. 


In compiling a mailing list 
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foundation, I am one of the most delightful, generous 
chaps that ever you saw—but when it comes to keeping 
said list a live issue, | become the grasping sort, 
and as inquisitive as you make them. I want to know 
about folk’s affairs—who they are and what they are 
doing—where they moved to, and all that sort of 
thing. Office Appliances is the best place to go when 
in search of such information and really find it. Of 
course it is—that is a well established fact. You know 
as well as I do that when anybody in the stationery 
business does anything, he writes Mr. Johnson about 
it. Take, for instance, Howard Smith, whenever his 
baby has a new tooth, immediately Howard sends a 
letter to Office Appliances, which friendly medium pub- 
lishes the fact in its columns with the customary edi- 
torial adornment—giving Howard’s address and what 
position he holds with Burble and Spoof Company or 
some other stationery house. Data like this is “big 
meat’ for the mailing list and immediately Howard 
is jotted down on the B. and S. index card as a con- 
siderable sort of a fellow to whom mail can safely be 
directed. 

You see, it is constantly watching items of such a 
character, so to speak, that injects pep into a mailing 
list—and as most of them appear in Office Appliances, 
I claim for it the laurel as a most valuable mine of 
notes, inestimable im their worth to the chap who mixes 
brains with his filing cards. As a matter of record, 
I arranged to make an average of seventy-five changes 
in my cards per issue of the paper and each change 
made the mailing list more of a fund of intimate 
information—more of an asset—more of a direct 
means to comb the stationery magnates in any section, 
collectively or otherwise, and pry business out of them. 

Well, did the proprietor sell out after all? No, 
gentle reader. The business increased by leaps and 
bounds. After one year, new quarters became neces- 
sary, with three times the space of the initial factory. 
And recently I heard a report of an entire building 
being bought, to which the whole outfit will move. 

So grew the business due to the life preserving influ- 
ence of the mailing list and likewise, so grew the 
puny contents of those packing case card trays from 
an almost negligible nothing to a well proportioned, 
carefully kept up life preserving asset. When [I last 
saw those cards, two years ago, a sixteen-drawer cab- 
inet was required to accommodate them—and the pro- 
prietor, revived at last, was so keyed up to the value of 
the outfit that he had it put on a base equipped with 
casters and_wheeled it into a vault every night. 

Is a mailing list a life preserver, then? In this 
instance it was more than that. The wheels of prog- 
ress made their first move three months after I started 
on the cards. And the last figures I reviewed relative 
to the sales of that house showed an increase of four 
hundred per cent over what they were when the little 
gray trays were taken from their hiding place in the 
old home-made chest-of-drawers. 

And what is more, the four good-for-nothing sales- 
men took a new lease on life, due to other interesting 
juggling of those index cards. Their experiences, 
comments and results were mighty interesting. Per- 
haps the editor will let me tell you about them some 
time. You might obtain a new slant or a fresh idea 
or pointer that would boost your sales—in fact, that is 
what everybody seems to be after—even contributors 
to trade journals. 
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NO PRICE 


That is the Question.—Being Some Thoughts from 
Various Sources on a Much Discussed 
Proposition. 





HE OTHER day Office Appliances received 
an article bearing upon the question whether 
or not the dealer should invariably employ 
price tags on the goods displayed in his show 
windows. The author took the affirmative side of the 
question and presented his views in connection with 
an illustration which we have not seen used heretofore, 
viz., the supposititious removal of the prices from the 
restaurant menu and the difficulty the average patron 
would therefore encounter in ordering his dinner. Be- 
cause of the manner in which the subject was treated 
we purchased the article and present it below. Almost 
coincidently with the receipt of the article came a 
letter on the same subject by an old and valued friend, 
taking the same position and backing it up with quite 
another illustration. Our friend suggested that when 
merchandise is shown in store windows without price 
cards, the pedestrian is likely to think the prices so 
high that the merchant dares not quote them except 
after the seductive sales talk has done its fell work 
on the mind of the prospective customer. He illus- 
trated his argument by an incident which came under 
his own observation. He happened to be in Chicago 
a few days before Christmas. Walking on State street 
with a lady one evening he noted the window of a fur- 
rier surrounded by quite a throng of people. Near 
at hand was the window of another furrier that was 
receiving little or no attention. In the first window 
the prices were freely quoted; in the second window 
no prices were shown. Moral: To arouse the interest 
of the public, tell the price! 

Office Appliances can give only qualified agreement 
to the proposition above stated. There are several 
elements in a sale, each of which is important. There 
must be desire in the mind of the purchaser for the 
goods offered and this desire must be strong enough 
to induce him to overcome a natural disinclination to- 
ward giving up something else of value that he may 
enjoy the object coveted. In the case of the furs, for 
instance, we venture the thought that few canny buy- 
ers would purchase from the one store without first 
satisfying themselves that the other store did not 
actuaily offer something more attractive at a price 
in proportion to quality. A crowd about a window 
does not always mean customers; the loudest yells at 
the political convention do not always nominate the 
candidate. 

With regard to our friend who compared the prices 
in the stationery store to the prices on the menu card 
in a European plan restaurant, we are inclined to think 
his selection of an illustration is not wholly fortunate. 
We cannot let the matter go, however, without a few 
words by way of comment and suggestion, and per- 
haps both our friends will pardon us if we seem tc 
take a light and possibly facetious tone. It seems to 
us that the author quoted below is getting at the sub- 
ject from the wrong side, reminding us a little perhaps 
of a sketch made by a great cartoonist, showing Roose- 
velt, the rough rider, mounting a horse from the right 
hand side and putting his left foot in the stirrup. Pic- 
ture, if you can, the surprise and chagrin of the faith- 
ful animal when he glanced back and saw his distin- 
guished master mounted with his face to the rear! 
Even genius sometimes nods. 





Long habit of eating in so-called European plan 
restaurants has trained us to look at the price before 
we order the dish. We never knew of a restaurant of 
this sort which had enough nerve to leave its prices 
off the menu; but the cafeterias hang them up above 
the steaming pans and kettles where few of us see 
them, not daring to risk catastrophe by raising our 
eyes from the brimming soup bowl and the overflow- 
ing coffee, but concentrating our minds upon going 
ahead and collecting enough food for three upon our 
tray for one. In this neck ’o the woods the cafeteria 
and its first cousin, the side arm “carry-it-yourself” 
place thrive like the green bay tree. Very, very few 
sales in these places are made on price, but nearly all 
on the appetizing appearance of the food. 

The priced menu is an effete importation. Time 
was when under the American plan we paid half a 
dollar and got everything the cook could think of. 

“Them was the happy days.” E’en now a gentleman 
named Harvey along the steel girded Santa Fe trail 
sets before the hungry traveler the whole lay-out with 
twenty minutes to go and collects a dollar as one exits 
gracefully to the call of “all aboard.” 

Cervantes created Don Quixote that he might joust- 
with windmills and prove “the futility of a good half 
of our disputes and differences. Even in old Spain 
they quarreled as earnestly about half measures and 
part truths, about terms and definitions as we do to- 
day—and far more violently, as the records show.’ 
Socrates, that wise old Greek, observing that most folk 
begin heatedly to argue one or two jumps ahead of — 
the point where they begin to think, devised a scheme’ 
to make the thinking come first. Hence, we have the 
Socratic method—a shrewd array of questions where- 
by he who answers each succeeding one is forced to 
admit a truth or become entangled in an absurdity. 

Shall we or shall we not put price tags in our win- 
dows? We may answer both ways and both ways 
will be true, but we cannot answer both ways for 
everybody. How, then, can we distinguish those 
goods which should be priced from those which it is 
not necessary to price? The other day, passing down 
Wabash avenue, we saw a one hundred piece set of 
china for $200.00. No doubt that price would have 
attracted a connoisseur in china, but we, remembering 
the denomination of the bill left in our pocket the day 
after Christmas, could have eaten twice as much from 
dishes at half the price. 

“E-e-magine,” as Miss O’Flage of the comics might 
say, “a shirt sale without price tags!” And yet, 
Camille, there be that sort 0’ sales. Not so long ago, 
when everybody had money protruding from all 
pockets—or was supposed to have—the haberdashers 
of the Avenue exhibited their silken shirts with no 
mention of the price and sold them as fast as they 
could make them up. Now, however, some of them 
are obliged to offer extra inducements, so that the 
price tag has come back. Wherever an article is sold 
customarily on a price basis or wherever there are 
price fluctuations sufficient to make the statement of 
the price an inducement to buy, there the price tag has 
its uses, but where goods are presented for their effect, 
to show primarily their quality or what can be accom- 
plished by a certain setting or arrangement, there price 
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tags are hardly necessary, in fact, might detract from 
the effectiveness of the showing. Such goods are 
necessarily expensive and are seldom or never sold 
on a price basis. If, however, one is overstocked on 
a certain line, or wishes to move a part of the stock 
to make room for something new, then one is justified 
in playing up the price to move the goods. A fine 
matched office suite in the window pictures what the 
dealer can do in creating such an effect in offices; 
high grade loose leaf outfits in the window convey the 
thought that here one can get complete these high- 
grade, durable, economical devices which sell every- 
where for the service they give as the working ele- 
ments of a system of recognized economy. But one 
may find it profitable to price memo books, chairs, 
individual desks—in fact, must do so, since in such 
case price is one of the controlling factors. 

It seems to us that the matter sums up into the 
statement that whether one uses price tags or not 
depends upon the circumstances, the purposes of the 
display and the class of goods shown. 

With this comment we present the article referred 
to above: 

Price or No Price. 

A restaurant in a busy city. Many small square 
tables. A sea of white cloths. A din of voices. 
Waiters half walking, half running. 

A young lady with white teeth smiles from behind 
the cash counter—at you, you and you—at everyone 
with the same warm light that shines from the eyes 
of the salesman at the Neverdull Pencil Co. when a 
friend of a fourth cousin of the Jones of the Jones 
& Browne Stationery Co. comes in for one-twelfth of 
a dozen pencils for himself. 

It is noon. Crowds from the nearby wholesale 
houses and office buildings pour into the dining-room 
buzzing like so many typewriters all busily pounding 
out words. 

Business is temporarily removed. Everywhere you 
see mouths moving, some eating, mostly talking. 
Credits and payments, new bookkeeping forms and 
binders, and similar topics are the subjects of the hour. 

The room is spacious. The ceiling is high. Down- 
stairs is another dining-room where the ceiling and 
prices are lower, where women wait on one and take 
a five cent tip as cheerfully as the men above accept 





a dime. Many, eating downstairs today, were familiar 
on the main floor last year. Business is not so good 
now. 


You turn your mind to eating. It is difficult. You 
think always of the moving mouths. You see con- 
stantly the waiters half walking, half running. It is 
no easy job to decide and the impatient waiter em- 
barrasses you. You point blindly to the first line on 
the menu and say “bring me that.” 

Again you turn to the moving mouths. They fasci- 
nate. Young men, dressed in ultra fashion, smoking 
cigars a la the industrial captains, talk loudly of “big 
orders,” “my house” or “heavy business.” You may 
think them important; they hope you do. 

Everywhere you see men talking, arguing, thinking 
business. It is like an annual convention of retailers, 
manufacturers, wholesalers all in one. Here are men 
talking credits and payments—a big topic today. There 
are men discussing prices and demand and the pros- 
pects for next season. All think, talk, gesticulate. 


And in the center of the room, looking on with 
keen interest, bowing often to the salesmen who enter, 
sit George May and his right hand man, Fred Decker, 
both in the big city on a buying trip for the famous 
chain of May Stationery Stores with headquarters 
in Kensico. 

Even May and Decker are in argument. 


May is 
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pounding the table, shaking a mean fist, almost com- 
pletely hiding his well known twinkle behind a serious, 
disturbed countenance. 

“There is no need for further discussion, Decker,” 
he exclaimed. “We've talked over this matter too 
often to allow for more of these flagrant abuses of 
policy. This is going to be a final warning. For the 
last time I will warn Jones that no window that he 
trims can show merchandise without price tags. There 
must be a price attached to every article in our win- 
dows. 

“I cannot understand you, Decker,” he continued, 
“for your inability to understand what a price tag 
means in a store like ours. There is no reason at all 
why we should dress our windows like a Field-Altman 
shop with such an atmosphere as to say we are ex- 
clusive and want no trade that cares about what things 
cost. And for that matter, Decker, | am not so sure 
but what those high class stores could hold their swell 
trade that always runs up bills and makes you wait 
eight months or so, and get new trade too if they 
would show prices in some neat inconspicuous man- 
ner.” 

And the Boss, still enraged and upset because of a 
recent disregard of his price tag policy, sat back in 
his chair and took up the menu as a waiter came for- 
ward. 

Suddenly he stopped, eyed the card carefully, held it 
before his face to hide a quick smile and motioned the 
waiter away just as he was about to hand a menu to 
Decker. 

Taking out a small knife and a pencil and making 
a pretense at jotting down a memorandum, he cut the 
prices off of the menu before him. 

“Here, Decker,” he said quietly, handing him the 
menu, “what will you have for lunch?’ 

Decker took the menu, read the entrees, carried his 
gaze across the sheet, turned it over and said: 

“Something wrong here, Chief, the card has no prices 
on it.” 

“Oh, that’s all right, my boy,” answered May cheer- 
fully, “give the man your order and let’s get done.” 

“But, Chief,” protested Decker, “you forget the 
lunch bill might climb pretty high in a place like this 
and besides I want to know what things cost so I have 
a better idea of how good they are.” 

“Oho,” smiled the Old Man, “so you use the price 
to decide the quality. Well, suppose you guess at the 
quality this time or else ask the waiter here what the 
things cost.” 

“You don’t mean that,” exclaimed the right hand 
man. “Why it would be embarrassing to ask prices 
and not order. It would look as if I couldn’t afford 
to and besides—” he stopped suddenly, looked sharply 
at May, grinned like a school boy and then laughed 
delightedly as he said: 

“The cigars are on me, Chief. You win. I see it 
now. Why I am surprised that we ever did any busi- 
ness on the goods we have shown without prices. What 
a difference between goods with prices and without 


them! From today on I would argue with the world 
if need be to put price tags on every display we 
show.” 


“That’s it,” approved May. “I am glad you caught 
the idea. But listen, my boy, you do not have to argue 
with the world. You have the public with you when 
you tell what goods sell for. Well—now that’s settled, 
let’s get through and get to business.” 

“Good-bye, Miss,” he smiled to the girl at the cash 
desk. “See, Decker,” he added, “what a nice girl? 
What nice teeth? She smiles so sweetly to everybody, 
just like our banker in Kensico before he knows if 
they pay or want to renew their notes. Eh?” 
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The 
Truth 

in 
Business 
By Dr. Frank Crane 


This is No. 11 of a series 
written by Dr. Crane especially 
for trade papers and published 
monthly 


(Copyright, 1921, 
by Dr. Frank Crane) 


ISTEN, young man! The cleverest man in the 
world is the man who tells the truth, and tells it 
all the time, not occasionally. 

Sometimes you can profit by a lie, but it is like dodging 
bullets; you never know when you are going to get hurt. 

Lying is a game. Sometimes it is a very exciting game. 
But it is essentially gambling. And gambling, any sort of 
gambling, is not business. 

The fundamental laws of business are just as accurate 
and as well established as the principles of geometry. 

It is hard to see this, for our visual range is limited. 
Most of us can see the crooked dollar coming today, but 
not the ten straight dollars it is going to lose us tomorrow. 

Real business success is cumulative. It grows like a 
snowball. And the one thing that makes it keep on grow- 
ing, even while we sleep, is our persistent truthfulness and 
dependableness. 

If you put an advertisement in the paper announcing 
goods worth five dollars for sale at two dollars, ard if the 
people come and buy, and find out the stuff is not worth ten 
cents, you may make a one day’s gain, but you have alien- 
ated a lot of indignant customers and have started to saw 
away the posts that sustain your reputation. 

If you have a store rented for a week only and purpose 
to conduct a sacrifice sale of goods that will make every- 
body disgusted who buys them, then perhaps you may lie 
with a high hand and a stretched-out arm. 

3ut if you are in business to stay, and want regular, re- 
turning, increasing, satisfied and friendly customers, it will 
pay you to stick to the old-fashioned truth. 

Exaggeration is lying. It does not take long for the 
people to get the habit of discounting twenty-five per cent 
of all you Say. 

If you continually overstate and vociferate you must keep 
on getting louder, until you soon become incoherent. 

3ut if you habitually state only what is soberly, honestly 
true, by and by everything you say will be away above par. 

A man’s repute for truthfulness is as much a part of his 
capital as are his store and stock; so much so that he can 
raise money on it. 

As civilization progresses, business becomes more and more an 
affair of credit, of trust. The very foundation of big business is 
trustworthiness. Therefore, if you are ever going to get beyond 


the peanut-stand and push-cart stage of merchandise you must 
establish a basis of dependableness. 

There is not one thing in this world, young man, that can be of 
as much value to you as building up a reputation such that men will 
say, “his word is as good as his bond.” 

It is well to be clever and keen and Johnny-on-the-spot, it is 
well to look out for number one and to know a good bargain, but 
best of all is to have the world say of you: 

“Whatever that man says can absolutely be relied upon.” 
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A Suggestion to Window Display Artists. 
FFICE APPLIANCES takes the liberty to sug- 
gest to those who photograph their window dis- 

plays from time to time that they build or hang a neu- 
tral background in their windows before making the 
photograph, and if possible to make the photographs at 
night provided their windows are well lighted. This 
takes a little time but the results are usually much bet- 
ter than daylight pictures because night pictures do 
not show reflections. Ordinarily, where the background 
of a window is missing and one can see through the 
window past the window display and into the store, 
the effect to the eye is pleasing, but the picture fails 
to give the perspective or stereoscopic effect given by 
the eye and the results are, therefore, confusing. 
Hence our suggestion that the goods shown in the win- 
dow and the manner of their arrangement may be em- 
phasized. 
<-> 


Germans Endeavor to Restrict Imports. 

ERMANY is scheming to restrict imports, in an 

effort to avoid an unfavorable trade balance. The 
American Chamber of Commerce in Berlin reports 
that measures have been taken to handicap the importa- 
tion of American products, including adding machines 
and typewriters. Import licenses are passed on by 
boards composed of business men in the lines affected 
by the licenses. A case is cited in which an American 
manufacturer of adding machines was required to sub- 
mit the actual orders with the application for license. 
Subsequently the purchasers were circularized with a 
plea that a German make of adding machine be ordered. 
Orders for typewriters of American make are similar- 
ly handled. 

Efforts are being made to prohibit importation of 
American varnishes. While Germany was short on 
raw materials for varnish manufacture, several Amer- 
ican houses gained a foothold in that country. Now 
the situation is changed, and the representatives of 
American varnish houses find it virtually impossible 
to obtain import licenses. 


<-> 


Answer Your Letters, Foreign and Domestic. 


OT a few complaints have come to this office, 

particularly from abroad that American manu- 
facturers are lax in answering letters. Very few of 
us are big enough to get along without paying attention 
to the usual courtesies and amenities of life. Among 
these is reasonably prompt answer to letters. We 
know of only one man in history who is said to have 
made it a practice not to answer correspondence and 
he died a defeated exile in early middle age. We 
have heard it related that Napoleon once said that he 
never answered letters under two weeks and by the 
time the two weeks had gone by, it was not necessary 
to answer them at all. This may or may not be one of 
those legendary tales which grow up about the name 
of a great man, but even assuming that Napoleon did 
not answer his correspondence, we cannot, therefore, 
recommend this policy to others. In the day of his 


glory he had many followers, but in the hour of defeat 
there were few “so poor to do him reverence.” 

Let us remember when we receive a letter with whose 
request or suggestions we cannot comply that we at 


least owe the courtesy of an answer, because the re- 
quest even though it may not be of importance to us 
is important to the man who wrote it. When we re- 
ceive a letter requesting that the writer be appointed 
our agent or representative either at home or abroad, 
let us make decision and answer him with reasonable 
promptness. If we must refuse the request, let us do 
so with courtesy, stating our reasons and let us do it 
promptly, for thereby we shall keep the good will of 
our correspondent, put an end to whatever suspense 
he may be under while he awaits our reply and leave 
ourselves in such a situation that we can with pro- 
priety call upon him for aid, advice or suggestion 
should occasion ever arise for us to do so. 
Answer your letters. 
<-> 


The Coming Philadelphia Business Show. 


HE next business show of national proportions 

will be held at the Commercial Museum in Phila- 
delphia on March 6 to 11 inclusive. This even prom- 
ises unusual interest among exhibitors and visitors 
alike. This museum is very well adapted to the pur- 
poses of a business show. It is 383 feet long and 295 
feet wide. The floor space available approximates 
113,000 square feet, being as a matter of fact a trifle 
less than this. The hall is provided with a cement 
floor, low pressure vacuum heating system, electric 
light, telephone service. Electric current can be sup- 
plied for both light and power. A railroad siding with 
a loading platform 350 feet long runs along one side of 
the hall. 

The show company has discovered much interest 
on the part of exhibitors in the show and has experi- 
enced no trouble in disposing of space. The show will 
be conducted, of course, along the lines of previous 
shows and everything will be done to make the event 
a success from every standpoint. 

<-> 


A Suggestion to Associations. 


OW is the time when the annual dinner is abroad 

in the land, and Office Appliances desires to re- 
mind entertainment and banquet committees that we 
started something during the war that ought to be 
kept up. We minimized the food and drink and em- 
phasized the intellectual phases of these occasions. We 
never heard of anybody who went to an annual dinner 
for the sake of eating, and never more can we law- 
fully go for the sake of what we shall get to drink. 
We therefore suggest that simple food and little cere- 
mony should mark the annual dinners for 1922. It 
is not necessary that we should toy with a bird after 
a meal already substantial. Let us resolve that sim- 
plicity shall rule and realize that an outlay for a big 
spread is a foolish waste of good money that ought 
to be put to work in productive ways. 

<> 


You’re So Darned Human. 


HE other day a correspondent of an advertiser in 

Office Appliances gave as one of his reasons for 
liking to do business with the advertiser that “they 
are so darned human.” We can only comment on this 
by saying that it is a “darn fine” compliment. Being 
human implies good fellowship and an understanding 
of the other chap’s point of view. We can meet the 
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human man, especially the man who is “darned human”’ 
on a basis of confidence because we know that he is 
not going to hit us behind the ear as soon as we turn 
our back. Being human in this way implies sincerity 
to the point of wanting to do business according to the 
Golden Rule, which is just about good enough for 
anybody. 
<> 
Japanese Imitating American Goods. 

REPRESENTATIVE of Office Appliances dur- 

ing a call recently at the factory of a widely 
known pencil house was shown some samples of pen- 
cils brought back from Japan so cleverly imitating 
pencils of American make that it was hard to distin- 
guish them. The name was copied and the number, 
arrangement and trade mark were also found to be 
identical, likewise the packing of the boxes. The cap, 
which in this case has been protected all over the 
world, was copied as much as possible without being 
exactly the same. 

Samples of the products of other companies were 
brought back and the imitations were said to be quite 
as pronounced. Many of these goods, we are informed, 
are held up at the ports now by the inspectors of the 
United States government pending action. It was 
suggested that if the American manufacturers get 
together through the United States Chamber of Com- 
merce and deal directly with the government of Japan, 
action can be taken which will insure proper pro- 
tection. 

That such action should be taken and that Japan 
should give such protection, every one will admit. 
Straight thinking citizens of Japan will be the first to 
hope that those among their own people who may be 
dishonest in the matter of trade marks will be curbed. 
No one can gain anything by trading upon the brands 
of others. No man can gain except as he creates by 
his own initiative and under his own distinct brands 
those products which the world will desire. When one 
can face the world with something which the world 
will buy under its own name and for its own sake, he 
then becomes independent and respected. We have no 
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doubt that the government and people of Japan will be 
prompt to discountenance any attempt to trade upon 
the labor of others. 

<-> 


Greet Salesmen Pleasantly. 


HE salesman who calls at one’s store is not an en- 

emy, although perhaps he comes to sell goods at 
a time when one does not feel that he wants any. 
When the stationer, whether wholesale or retail, sends 
his men out on the street, they are instructed to sell 
goods and to do this they must obtain interviews. It is 
the expectation of every one who sends out salesmen 
that these men will be at least courteously received and 
that their message will somehow or other get over. It 
does not come with good grace from those who send out 
salesmen to be discourteous to salesmen from other 
houses when they call. Let us reflect that all that we 
have and all that we do is built upon the work of the 
men in the field. Let us, therefore, be receptive and 
make them welcome whether we buy or not. This is 
almost universally done, and we are happy to say 
that only once in a while does a salesman feel that he 
has been denied the courtesy to which he is entitled. 
Every one is busy insofar as time is concerned. No- 
body is spending his time in an office in idleness, but 
on that account let us not be crabbed. Even if we 
ourselves did not have men on the road, it would pay 
us to be courteous. No one can afford to build up a 
reputation for incivility. 

<-> 


Typewrite Your Name. 


NCE again we bring forward the thought that 
all correspondents should have their names type- 
written below the initials of the typists in the lower left 
hand corner of their letters. Despite what anyone may 
say to the contrary, the average handwriting is exceed- 
ingly poor. Of course. every man can read his own 
signature, but it doesn’t follow that anyone else can 
read it. To know the name of the man to whom one is 
writing in replying to a letter is exceedingly con- 
venient. 


THE GUEST BOOK 


Among those who favored Office Appliances with calls 
since the date of the last issue, the Guest Book notes the 
following: 

R. M. WINGER, of the Washington, D. C., office of 
the American Multigraph Sales Company, called on De- 
cember 29—E. H. GEMMILL, who was in the office 
equipment field for a number of years and for the last few 
years has been connected with a leading correspondence 
school, was in Chicago late in December and called at the 
office of this journal—F. G. CHARD, assistant district 
manager for the Dalton Adding Machine Company at 
Spokane, Wash., paid Office Appliances a visit on January 
3.—S. W. HARRIS, who represents a number of well 
known office equipment lines in the southwest, with head- 
quarters at St. Louis, spent a few days in Chicago early in 
January.—J. C. RUSSELL of the Atlanta Table Company, 
Atlanta, Ga., paid a call at this office on January 9.—ED- 
WIN I. BAER of the House of Baer’s, Canton, Ohio, 
spent an hour with the Office Appliances staff on January 
14—F. WALTON BAILEY of the Thomas Stationery 
Manufacturing Company, Springfield, Ohio, visited this 
office on January 17—RALPH B. WILSON, chairman of 
the board of directors of the Wilson-Jones Loose Leaf 
Company, called on January 17.. Mr. Wilson now resides 
at Los Angeles, coming to Chicago at intervals.—C. 
LOOMIS ALLEN, president of the L. R. Roberts Type- 
writer Company, Stamford, Conn., visited Chicago the 
latter part of last month on business connected with his 
company. Mr. Allen is a distinguished figure in the en- 


gineering world of the east. A sketch of his career appears 
elsewhere.—J. S. A. WITTKE, president of the J. G. Shaw 
Blank Book Company, New York, N. Y., and an old and 
valued friend, called at this office on January 25. Mr. 
Wittke is a pioneer in the blank book business. The years 
have touched him lightly so that despite the gray of his 
hair, his steps are as youthful as those of any man at the 
annual conventions which he attends. Mr. Wittke has 
not been in Chicago for more than six years and it gave 
him a great deal of pleasure to come here again and to 
renew old friendships. We are reminded here of a remark 
made by “Uncle Josh” Hobbs last October as he met Mr. 
Wittke in the lobby of the Traymore hotel at Atlanta 
City: “Well, well, well! If here isn’t my old friend 
Wittke. I have known him for a hundred and four years 
and he looks the same today as he did the first da met 
him.”—A. L. POHL of the Modern Inventions Corpora- 
tion of New York visited Office Appliances on January 28. 
He was here in the interests of his company, particularly 
with reference to one of his company’s products, the 
Namograph.—COL. J. W. MESSIMORE, sales manager 
of the National Safe Company, Cleveland, Ohio, visited 
Office Appliances on January 30—THEODORE FISKE 
PEIRCE of the Los Angeles Desk Company, Los An- 
geles, Calif., and the Pacific Desk Company of San Fran- 
cisco, Calif., spent some time in our office on January 28. 
Mr. Peirce is one of the most consistent optimists who 
come to us from the west, bearing the true enthusiasm of 
the Pacific Coast. 
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LINKS IN DAY’S SALES CHAIN 


BEING A FEW FACTS PERTINENT TO 
ACTIVITIES IN THE DAILY BUSINESS 


BLOTTERS ARE 
PROFITABLE 
ADVERTISING. 


MAKING 
HOLIDAYS 
WORK. 


SELL FILING 
POCKETS TO 
PHOTOGRAPHERS. 


LOTTER advertising is used by many 

stationers. Often che distribution is 

handled in a routine manner. Some 
stationers send monthly blotters to a mail- 
ing list. Others content themselves with 
using them as enclosures with packages go- 
ing out of the store. A Detroit insurance 
agent makes a personal distribution each 
month. Outside salesmen of stationery 
stores may do as well as he does. This in- 
surance man is said to distribute his blot- 
ters personally in two of the large office 
buildings in Detroit, and these two build- 
ings alone bring him a handsome monthly 
income. 


Some salesmen may not relish the thought 
of “peddling” blotters. It can be made a 
man’s job by the right man. There is at 
least one day each month that the salesman 
has something to give—he is not asking for 
business. The gift is trivial, of course, but 
it is axiomatic in advertising specialties cir- 
cles that it is the manner of presentation 
and not the gift’s intrinsic value that counts. 
The salesman knows the hobbies of his 
prospects. One likes golf. Maybe there is 
a tournament on in the current month. 
“Ringing” that date with a red pencil will 
be a reminder to the golf enthusiast of the 
approaching event. It also makes him con- 
scious that the salesman has a persona! in- 
terest in him. A live salesman can probably 
find two or three occasions at least every 
year when he can endow the blotter with an 
intense personal interest for each prospect. 

Through being regular with his blotter 
distribution the salesman can train his pros- 
pects to watch for his monthly visits. There 
may be some “kidding”—the finest kind of 
stage setting for a happy approach. Know- 
ing the day his prospect receives his pay, the 
salesman might congratulate him the months 
when five pay days delight the lucky in- 
dividual. Birthdays, wedding anniversaries, 
important dates in the business, the man’s 
anniversary of joining the concern as an of- 
fice boy—a little thinking will enable the 
salesman to make his blotter distribution an 
event in many an office. 


<-> 





tailer. The store is closed; people are 

not buying. The “Y and E” Idea told 
how Farant, Inc., Norfolk, Va., used a holi- 
day to advertise. the store. Just before 
Washington’s Birthday local banks were 
presented with attractive posters, stating 
that the banks would be closed on February 
22, a legal holiday. At the bottom of the 


H “aiter 1 are unproductive for the re- 


oe, 


poster was the Farant name and address, 
and a statement of the important lines car- 
ried. This idea can be adopted with’ profit 
on many holidays. The distribution of the 


poster could be extended to important 
stores and offices, also. 
<> 


filing pockets, such as stationers and 
office supply dealers sell for vertical fil- 
ing systems. They are useful in handling 
negatives sent to the printing room. The 
plates are kept together, and danger of 


DP ite sockets, sect are prospects for 


breakage or scratching is minimized. 

Try this idea on your local photographers. 
They may even have seen filing pockets thus 
used in other cities, and neglected adopting 
the idea because they did not know where 
to get the filing pockets. 


DO ENVELOPE 
STUFFERS PAY? 


LOCAL PRIDE 
WINS GOOD 
WILL. 


MISS OLIVE 
GREEN. 


GREEN PENCILS 
FOR ST. 
PATRICK’S DAY. 


generally include envelope stuffers. This 
advertising, bearing his imprint, is cir- 
culated by the merchant without expense, 
as it travels in the same envelope with let- 
ters and bills. Printers’ Ink Monthly told 
about one stationer who had the value of 
envelope stufters shown in a convincing 
manner. Inquiries from his customers about 
a time stamp puzzled him. They would 
refer to an enclosure with bills from his 
store. On investigation he found that the 
manufacturer had sent a lot of stuffers with 
his imprint. The bookkeeper mailed them 
with the invoices, not knowing that the item 
was not in stock. That small lot of stuffers 
brought in eighteen orders for time stamps, 
at $15.00 each. Had the item been one 
which was in stock, the dealer would not 
have been able to trace the results, for the 
business received would be accepted as a 
matter of course. But to receive orders for 
a time stamp that he did not carry—and did 
not know he had advertised—convinced that 
stationer that envelope stuffers pay. 
The same bookkeeper enclosed stuffers 
with the store imprint with all correspond- 


G‘sener helps furnished by manufacturers 


ence, and even with remittances to manu- 
facturers and wholesalers. In one case a 
big pencil manufacturer sent a check for 
three chair pads which were featured on an 
envelope stuffer. The bookkeeper had been 
criticized for mailing store advertising to 
manufacturers with whom the stationer 
dealt, but after this incident the merchant 
decided that there is business everywhere, if 
properly approached. 
<-> 

TATIONERS may well adopt the plan 
S used by many banks of advertising their 

customers in display windows. It is not 
uncommon for banks to devote one window 
to a series of displays, featuring the prod- 
ucts or services of important local concerns. 
These may have practically no market at 
home. Visitors from other cities see them, 
and carry away an impression that may 
finally result in business. Townspeople be- 
come familiar with the products of local 
factories, and have opportunity of discuss- 
ing them with friends elsewhere. 

Unless a factory’s product is too bulky, 
the stationer with a single window may well 
devote a corner regularly to the products 
of local manufacturers. If special account 
books, forms, catalogues or other supplies 
are sold this manufacturer, samples shown 
with the manufacturers’ product will tie up 
the dealer’s business to the exhibit 
<-> 


ISTINCTIVE corner cards on enve- 
D lopes are not easily achieved. Art 

Metal Service reported a plan which 
the Office Outfitters Company, Inc., used to 
good advantage. A mailing went out in an 
envelope with this corner card: “Return 
Postage’ Guaranteed by Miss Olive Green, 
2019 Third Avenue, Birmingham, Ala.” The 
enclosure was an invitation to examine a 
recent installation of Art Metal. 


<-> 


TATIONERS have a stock item which 
S lends a holiday atmosphere to _ St. 
Patrick’s Day. Green crayons can be 


used for lettering the signs displayed, and a 
number of green pencils can be sold to en- 
thusiasts for signing their mail on that day. 
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EXTENDING 
CRAYON’S 
MARKET. 


TOLERANCES. 


SCHEDULING 
CATALOGUE 
ARRIVALS, 


TQ. 
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OFF 


OLOR is widely used in modern offices 
& as an aid to file indexing. The advan- 

tages are appreciated, and it should be 
easy to lead executives to extend the use of 
color, and thus increase the sales of colored 
crayons. One man uses color to guide him 
in the handling of correspondence. His 
traveling men do not correspond by sub- 
jects, but make a single report covering the 
day’s work. These reports may involve 
every department. Some details may be 
more urgent than others. It is important 
that every point covered be handled by the 
right clerk. A color scheme has been laid 
out, whereby each department—credit, sales, 
factory, shipping, advertising, etc.—is as- 
signed a definite color. As he reads the 
mail, the executive underscores the various 
points brought out with the appropriate 
color. The department or individual con- 
cerned does not have to read the entire let- 
ter to determine the points that need atten- 
tion. Many letters iook like the rainbow be- 
fore they leave the manager’s hands, but he 
is certain that each matter covered will get 
proper attention. If a given letter must be 
referred to several departments, the names 
are numbered to indicate the order of im- 


rc E 





portance, and routed through the depart- 
ments accordingly. Ks 
There may be opportunities to suggest 


this plan to some of your customers. It is 
valuable, not in the few crayons to be sold, 
but as a constructive suggestion to facili- 
tate the executive’s work. That will win 
bigger business than crayons. 


<-> 


NGINEERS have a term, “tolerance,” 
E which indicates the allowable variation 

in dimensions of machine parts. These 
tolerances vary according to the accuracy 
required in the machine operation. Toler- 
ance is a fine thing to allow in the human 
equation. The man across the counter, 
awaiting our service, lacks some of the ele- 


ments that please. His manner may be 
gruff, his demands unreasonable, his ap- 
pearance unprepossessing. Be liberal with 


the tolerance in his case. Some of his faults 
may be due to his bringing up, others to 
present environment, still others to an as- 
sumed mannerism calculated to put us on 
edge—to demonstrate our own self-control. 
Resist the impulse to pay him in kind, and 
do not allow him to create a mood that will 
make you curt, unaccommodating or dis- 
dainful. Forget for the moment that his 
money is destined to bring profit to the 
store, and by generous tolerance win him to 
a happy mood and a smiling countenance. 
It will do you good, speed the transaction, 
and show far greater results on the sales 
check than had you let his mood create an 
unfavorable attitude on your part. As cot- 
ton resists under the sand blast the erosion 
that steel permits, so will a buoyant, pliant 
mood render you proof against the “hard 
boiled” customer. 
<-> 


a large measure on the timeliness of 

delivery. The Security Bulletin told of 
a scheme which worked out well. The deal- 
er had a proposition to present to a specific 
class of men. He figured that it would not 
get the desired attention if the book arrived 
with the morning mail. So it was dispatched 
to reach the office just before the man re- 
turned from lunch. At that time, cigar in 
mouth and at peace with the world, he had 
leisure and inclination to look into the prop- 
osition before taking up the afternoon’s 
routine. The plan showed forty-two per 
cent responses. It was worked locally, and 
the mailing was readily arranged to conform 
to the post office deliveries, assuring receipt 
at the moment intended. 


C's large mea efficiency is dependent in 
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BOND BOX 
MARKET 
BOOSTED, 


SERVICE IN 
IMPRINTS. 


ATMOSPHERE 
IN WINDOW 
DISPLAYS. 


STORE 
DEPORT MENT. 
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\N THE premise that one dealer’s ad- 
O vertising also -helps others there 

should be increased opportunities for 
selling bond boxes because of the plan of a 
Chicago packing house. Swift & Company 
keeps in touch with its thousands of stock- 
holders through a special holiday offer each 
year. An assortment of toilet soap is of- 
fered at a special price, the soap being 
packed in distinctive containers. One year 
a leather box suited to gloves and hand- 
kerchiefs was used to carry the soap. Last 
year a bond box was used. Many sales were 
made. Many homes have bond boxes. Visi- 
tors to those homes will appreciate the util- 
ity of such a box, and probably lament that 
they were not in the Swift family. 

The stationer can gratify the desire for 
bond boxes created by the Swift distribu- 
tion. The stockholders in that business 
number 45,000, and it is safe to say that 
every city in the country of notable size has 
its quota of those Swift bond boxes. An 
occasional window display should be help- 
ful. ie tie 

<> ! 


ARROTTALKS (Matt Parrott & Sons 
P Company, Waterloo, lowa) told of an 

instance in which a stationer’s imprint 
was of genuine service. An Illinois farmer 
purchased a cream separator. The house 
selling it went out of that line. Repairs were 
needed, not only by the one farmer, but by 
a number of neighbors. They could not get 
repairs from the house that sold the ma- 
chines. One piece of printed matter about 
the machine was found by the farmer, bear- 
ing the Parrott imprint and the job number. 
He wrote the printer, and discovered the 
address of the manufacturer. Repairs were 
secured, and sixteen separators are working 
again, all because an imprint identified the 
printing. 

The incident meant no immediate busi- 
ness for the house of Parrott. It made a 
host of friends, and who knows but when 
some of those farmer boys grow up and be- 
come business men that little act of friendly 
service may earn a substantial reward. 

<-> 

ANY OF THE aarticles displayed by 
M the stationer suggest their own pur- 

pose, and are often shown with com- 
plementary articles from the stationer’s own 
stock. Sometimes this is not feasible. Then 
he can readily get “scenery” from local deal- 
ers. Take, for instance, a window display 
of typewriter ribbons, carbon paper and 
typewriter paper. Shown in the window 
they suggest merchandise only. If the 
dealer borrows a typewriter from a local 
representative, and shows all in place as 
used in the office, the window immediately 
gains increased attention value. The type- 
writer representative will be thankful for the 
opportunity to have his machine on view in 
the stationer’s window. Other similar op- 


portunities will come to the stationer’s 
mind. 
<> 

OCIAL errors to be avoided in a high 
S grade store were enumerated in e 

3reeze (Burrows Brothers Company, 
Cleveland, Ohio). The list can well 
be applied in other stores: Shouting 
across the floor or over the balcony.— 


Manicuring in sight of the public.—Reading 
magazines or papers to the neglect of cus- 
tomers.—Attracting attention by boisterous 
laughter.—Spitting in the waste baskets.— 
Looking as if you care more for sleep than 
you do for business.—Wearing out the cred- 
it phone buzzer.—Saying “lady” instead of 
“madam.”—Saying “ma’am” or “mum” in- 
stead of “madam.”—Saying “What is it; 
please?” or “Something?” with arched 
brows and pained expression. 
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Harry C. Sharp. 


Another man who is entitled to be 


known as a front-ranker among the 


Old Timers is Harry C. Sharp, who 
has been continuously in the employ 
of the Esterbrook Steel Pen Manu- 
facturing Company since May 1, 1875. 
He was born September 28, 1858, at 
Kirkwood, N. J. He was a farmer’s 
boy and attended the district school. 


Mr. Sharp is old enough to have re- 
membered the financial panic of 1873 
and the years of reconstruction which 
followed. There were stirring events 
in those days and we venture to say 
that along with our friend mentioned 
in another column, Tom Brownell, he 
more than once stole away to read in 


secret the exploits of Jesse James and 
the Younger brothers or to marvel at 





HARRY C. SHARP. 


the dexterity of Wild Bill Hickok and 
other worthies who made the west and 


southwest the liveliest spot on the 
world’s map during that period. We 
venture, too, the opinion that he 


thrilled at the reports of the Custer 
battle on the Little Big Horn, where 
Custer and his band of three hundred 
sold their lives as dearly as they could 
to the circling hordes of Sioux. 

We feel certain that our friend 
Sharp was not unacquainted with the 
dwelling place of Walt Whitman, who 
spent the most fruitful years of his 
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At_which Hobart W. Martin,. 


Associate 
Editor, Presides, Introduces the Old 
Boys and Crowns Them with the Laurel 
Wreath. 


Nore.—In 
Appliances 
Party. 
some 


the October issue of Office 
we initiated the Old Timers’ 

This is where we gather together 
of the Old Boys about the Round 
Table and discuss events of years gone 
by, along with a little biographical his- 
tory which hooks the man to the work. 
Few of the Old Timers are rich, but all 
of them are successful from the stand- 
point of making good. Office Appliances 
believes that success means satisfaction 
which arises from just and proper pride 
in work well done. The Old Timers, be- 
cause they can take the longest look back- 
ward, are the boys who may count them- 
selves as the most successful under this 
definition, because they find the most sat- 
isfaction in the reflection that they have 
“batted a pretty good average. 


life in Camden. To be sure, when the 
“good gray poet” moved to Camden 
in 1873 he was even then a middle- 
aged man. But since he lived there 
for nearly twenty years or until the 
time of his death in 1892, his dwelling 
place and personality were no doubt 
subjects of interest to our friend 
Harry Sharp. 

Mr. Sharp entered the employ of 
the Esterbrook Steel Pen Manufactur- 
ing Company May 1, 1875, as an office 
boy. He advanced steadily until he 
was placed in charge of the stock and 
shipping department, of which he had 
control for several years. He was 
then sent on the road as a traveling 
salesman and traveled for the company 
for more than twenty-five years, mak- 
ing his first trip on the road in 1894, 
covering the central west. He has 
visited every state in the Union and 
sold. goods in all parts of the United 
States, with the exception of the New 
England territory. He is also familiar 
with British Columbia, Mexico and 
the West Indies. During the last ten 
years of his traveling career, Mr. 
Sharp covered the Pacific Coast from 
Vancouver, B. C., to San Diego, Calif. 
Mr. Sharp is now in charge of the 
sales and advertising department for 
the Esterbrook Company and resides 
permanently in Camden. Mr. Sharp 
is married. Mr. and Mrs. Sharp have 
one son and one daughter living. 

Mr. Sharp has taken considerable in- 
terest in local politics in his home 
city and has been offered political pre- 
ferment many times, but has always 
declined the honors. He is a member 
of the City Board of Education, Cam- 
den, a position he has held for twenty- 
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seven years, and for several years he 
has been president of the board. He 
is a director of the Camden Safe De- 
posit & Trust Company and Mer- 
chantville Water Company and the 


Esterbrook Steel Pen Manufacturing 
Company. In social and _ fraternal 
affairs he is always active. He is a 
member of the Lulu Temple Mystic 
Shrine of Philadelphia and a thirty- 
second degree Mason, holding mem- 
bership in all the local bodies of Cam- 
den. He is one of the organizers of 
the Camden Club, the leading business 
men’s organization of that city. He 
says that his hobby is motors, but that 


he is now breaking into golf. 


Thomas K. ‘Brownell. 

It is a distinction for a man to have 
rounded out fifty years of service in 
one line of business. When Tom 
Brownell started running errands for 
‘J. G. Shaw & Co. in New York on 
March 11, 1872, he was about thirteen 
years old—a lively and impressionable 





THOMAS K. BROWNELL. 


age. When he started he had 
idea that he would spend half a cen- 
tury in the blank book business, but 
he had that in his make-up which en- 
ables a man to stay on the job and get 
things done, so here he is today, still 
lively and quite as humorous, we are 
sure, as he was fifty years, ago when 
he probab ly followed the torchlight 
processions such as are illustrated at 
the top of this page in the campaign 
that put Grant for the second time in 
the Presidential chair and destroyed 
the political dreams of Horace Gree- 


little 
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ley, bringing him, it was said, in 
sorrow to his end. We can almost 
visualize Tom, as a lad, casting a 


timid glance at the then lurid posters 
of the Black Crook when Greenwich 
Village was a quiet residential section, 
long before the Happy Villagers took 
on the speed that made the Black 
Crook posters look like dodgers for a 
Sunday school picnic. Something 
tells us, too, that Tom was selling 
blank books when Lydia E. Pinkham 
was a girl, even before the exhilirating 
qualities of Hood’s Sarsaparilla had 
been discovered, and long, long before 
Peruna had become popular in the In- 
dian Territory. We'll bet that he re- 
members the early advertisements of 
Kirk’s Soap and that he vented some 
boyish laughter at the picture of the 
ragged tramp who wrote: “I used 
your soap three years ago, and since 
then I have used no other.” 


Mr. Brownell is one of two or three 
men who now survive with a record of 
fifty years or more in the blank book 
business. He states that one of these 
men is Isaac Kiggins of the Kiggins 
& Tooker Company, and he believes 
there are two others who were with 
the old J. Q. Pretle Company. If there 
are still others, it would be interest- 
ing to learn of them. 


Mr. Brownell was born at Newport, 
R. I., September 11, 1859. From there 
he moved to Williamsburg, Long 
Island, now a part of Brooklyn. He 
entered the employ of J. G. Shaw & 
Company, March 11, 1872, as errand 
boy at $2.50 per week. From time to 
time he was promoted and in 1879 
went with the present James G. Shaw 
Blank Book Company, of which James 
G. Shaw was then president, remain- 
ing continuously with this firm until 
December 31, 1907. Mr. Brownell 
made his first trip in 1886 to Philadel- 
phia. In 1894 he took the middle 
western territory as successor to N. C. 
Revell and continued to cover this ter- 
ritory until he left the employ of the 
company, but during this period, upon 
the death of J. E. Spears, Mr. 
Brownell also added to his duties the 
superintendency of the factory and 
ran it in connection with this work as 
traveler for fifteen months, or until 
January 1, 1899. 

In 1902 Mr. Brownell originated and 
put on the market what is now known 
as the Columnar book line and upon 
leaving the employ of the J. G. Shaw 
Blank Book Company on January 1, 
1908, started in business for himself 
under the name of T. K. Brownell & 
Company, making the Columnar book 
line a specialty. He increased his 
lines and standardized the rulings 
which correspond with those made to- 
day. As columnar books at that time 
were a comparatively small proposi- 
tion, he added a few standard items to 
make it possible for those trying the 
columnar books to purchase a large 
enough variety to make a freight ship- 
ment. However, not having enough 
capital to finance a manutacturing 
proposition, Mr. Brownell finally gave 
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up the business he had started and 
made a connection with the Boorum & 
Pease Company on January 1, 1915, 
and is still with this company today, 
covering the territory west to Lafay- 
ette, Ind., with the exception of a few 
intervening towns. 

Mr. Brownell was married in 1885 
and for twenty-six years he and Mrs. 
3rownell made their home at Mount 
Vernon, N. Y. Their home, however, 
since February 1 has been at Sea 
Girt, N. J., where they are now build- 
ing a residence soon to be completed. 

Mr. Brownell is deservedly proud 
of the fact that on the eleventh of next 
month he will have completed a full 
half century in the blank book manu- 
facturing business and that during 
that time he has worked for practically 
two concerns over a period of forty- 
three years, thirty-six years with the 
Shaw Blank Book Company and 
seven years with Boorum & Pease, 
having been seven years in business 
for himself. 

There is hardly a stationer in the 
eastern or mid-western section of the 
United States who is not personally 
acquainted with Tom Brownell. Mr. 
Brownell is still a vigorous man, de- 
spite his fifty years of labor in one 
field. His short, compact, stocky 
figure, his humorous smile and his 
characteristic greeting are known 
wherever blank books ate sold from 
the Atlantic ocean to the Rocky 
Mountains. 

Mr. Brownell is a convention man 
and makes it a point whenever possi- 
ble to be present at meetings and din- 
ners of stationers, particularly at Na- 
tional conventions, where he is always 
expected and where disappointment is 
felt if circumstances compel his ab- 
sence. 


Frank F. Harris. 
In the good old days when Republi- 
can school boys fought and bled and 
carried the torch light in the cam- 








FRANK F. HARRIS. 


paign when James G. Blaine was run- 
ning for the presidency, Frank F. 
Harris was one of the most enthusi- 
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astic juvenile rooters for the “plumed 
Knight” to be found in the United 
States. He lived at that time in Port- 
land, Maine, and any one in Maine 
who had the nerve to say he favored 
any one but Blaine was almost in dan- 
ger of assault and .battery. 

Mr. Harris is now, and for many 
years has been, assistant manager of 
the Chicago office of the Carter’s Ink 
Company. He was born in Portland, 
Me., about fifty-four years ago. He 
attended the grammar school and 
went to work in 1883 at the age of 
fifteen for the stationery firm of Lor- 
ing, Short & Harmon. This he poiats 
out was his second commercial ven- 
ture, his first having been with a dry 
goods store, with which he remained 
two weeks. In that time he flooded 
the basement twice and lost a bun- 
dle and immediately thereafter ter- 
minated his connection with the dry 
goods business. 

Mr. Harris spent twenty years with 
Loring, Short & Harmon, leaving in 
1903 to come to Chicago as assistant 
manager of the Chicago office of the 
Carter’s Ink Company, first serving 
under Alvah G. Auchu, and then un- 
der R. B. Randall, the present mana- 
ger. He recalls with interest that his 
first boss, Charles C. Harmon, who is 
still living, bore a striking facial and 
phyeien resemblance to Abraham Lin- 
coin. 

Of course, Mr. Harris remembers as 
a youth many of the actors and public 
men who were famous in the eighties 
and early nineties. He recalls the fact 
with interest that he used to live next 
door to Neal Dow, the man who made 
Maine dry. Dow was a “scrapper” 
and was one of the first prominent 
temperance advocates. The first sheet 
of carbon he ever saw was put up 
under the name of impression paper 
and was made by the house of Cook 
& Cobb. One of Mr. Harris’ youth- 
ful heroes, a native of Maine and a 
resident of Portland, was Commander 
Robert F. Peary. He recalls the first 
visit Lillian Russell made to Portland, 
away back sometime, we don’t re- 
member when, and he also remembers 
Thomas B. Reed, the famous speaker 
of the House of Representatives, 
called in his time “Czar” Reed, who 
lived but a few doors away from the 
Harris domicile. Reed was a big man 
in every dimension and he had a pon- 
derous, rolling gait. Joseph Jefferson 
was one of the celebrities who used to 
come to Portland in those days and 
Mr. Harris thinks that the scenery in 
the theaters used to be brighter than 
it is today, but suggests that perhaps 
it was the eye and not the scenery it- 
self that was responsible. He remem- 
bers distinctly the glittering curtain 
going up and up and revealing farther 
and farther vistas of the magic cavern. 

Mr. Harris is a member of the Ham- 
ilton Club and of America Lodge, 889, 
A. F. & A. M. He says his favorite 
dissipation is bowling, pool and tramp- 
ing, and assures us that he has had 
one wife for thirty years and never 
has had any other. 
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CHICAGO POST OFFICE BUILDING FROM FEDERAL STREET.—A Wood Engraving 
by the Hawtin Company, Chicago, Ill. An ex ample of the Rennaissance of Wood Engraving, 
Which for Many Years was Limited to Illustrat ing Machinery and Merchandise. In the Hands 
of an Artist Wood Engraving Has Pictorial Val ue, Expression and Atmosphere. 
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POST OFFICE AND BUSINESS 


A Few Hints on the Working of a Mighty Institution, 
Directed at the Man Who Can Write, and Particu- 


larly Intended for Those 


Concerns Whose 


Daily Mail Rises Like the Flood Waters 


of the Ohio 


in Springtime. 


had intimate, pleasant and profitable dealings with 

that prodigious institution known as the United 
States Postoffice. During that time we have heard a num- 
ber of men comment on what the Postoffice might do 
for them, but we never yet heard anyone express an in- 
terest in what he might do for his own business by help- 
ing the Postoffice. During the seventeen years in which 
we have dealt with this great national organization in the 
sending and receiving of mail of all classes, Office Appli- 
ances recalls but a single instance in which a piece of mail 
sent from this office went astray. (This incident was the 
loss of a small medal sent to that golf expert, Mr. Bert 
Hopper of Kalamazoo, Mich., several years ago. Inas- 
much as the cost of this medal was recovered, it follows 
that we have never lost a single penny through the fault 
of the Postoffice Department or anyone connected with it.) 

The business of Office Appliances, compared to that 
of many other enterprises, is small, but compared with the 
volume of our business, the amount of mail which we send 
out and receive is relatively large. We can send even a 
three by five card to any address with entire assurance 
that on or about a given date our message will reach its 
destination; and we can and do expect that the recipient, if 
he replies with reasonable promptness, will have his answer 
in our hands at a certain other date—and when that date 
rolls around, lo! a letter or card appears in answer to 
our communication. The point is that the Postoffice func- 
tions with an accuracy that is amazing. 

Once in a great while there are delays due to causes 
beyond human control, but a complete breakdown of the 
service is unthinkable. Postmasters General may come 
and go—into the moving picture business, if they so elect 
and postmasters are appointed and retired, but the service 
goes on like the Brook immortalized by Tennyson, and dis- 
poses each day of a sea of white paper, not millions, but 
billions of units in extent. 

The Postoffice is an universal servant whose entire 
willingness and capacity to serve are taken for granted, 
with never a thought of the conditions under which that 
service is performed, nor the raising of a finger by any- 
one outside the postal service to help to establish conditions 
exterior to the Postoffice which will render it possible for 
that organization to function with greater value to us and 
greater economy within itself. 

Office Appliances represents an industry which is re- 
sponsible for the creation of a very large percentage of 
all the mail which is handled in the postoffices of the 
Unifed States. Typewriters by the million, duplicating 
machines by the hundreds of thousands, to say nothing of 
printing presses, are turning out daily load upon load for 
the backs of the patient men in gray to whom all weathers 
and all seasons are as one in the performance of their 
duties. Without the machines which have brought the 
office appliance industry into being it would be impossible 
to accomplish what we do in a business way. What the 
effect would be if these machines were lacking it is impossi- 
ble to say, but very likely the Postoffice would have 
much less to do. It is fair to say, however, that the 
smaller volume of work would be to a considerable extent 
oftset by the additional work arising from poor and worse 
than poor handwriting. 

It is pointed out that machines in their operation are 
perfect and that errors which occur in the use of machines 
arise largely from the human element. The invention 
of the various office equipment machines and devices has 
reduced errors while tending to iticrease output, so that 
now the errors which occur are mostly errors of omission 
rather than of commission. The responsibility for most 
of the errors which the Postoffice is called upon to rectify 
can be placed upon the operators of the machines. For 
instance, the postoffices in different states may have similar 
names or names which sound the same, but are spelled 
differently. If the letter is missent, it is almost always 
the fault of the operator who addressed it. In addressing 
a letter it is well to spell out the names of states, etc., for 
abbreviations, particularly in handwriting, are often hard 
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to decipher. Among the abbreviations which frequently 
look alike when handwritten are: Ia. and Pa.; Md., Mo., 
and Me.: Minn. and Miss.; Col. and Cal., etc. 

Once upon a time when we wished to write a letter, 
like the average man and woman in! the home every- 
where, we hunted around in our writing'cabinet and found 
an old bottle of ink which had thickened and we resorted 
to the pump to thin the fluid enough so that it would flow 
from the rusty pen in the top drawer. We then sat down 
and wrote our letter. We averaged two or three letters 
a week, according to whether the home folks were scat- 
tered or were all in one place. This same condition holds 
true of the neighborhood mail boxes even today, for the 
family mail is not typewritten. That which holds for the 
outlying districts in cities and towns, does not apply to the 
business centers. A collector may travel a route in the 
suburbs or residence sections for a week or a month and 
bring in less mail than a man brings in in one day who 
covers an area of half a dozen blocks in a downtown 
section. In the Chicago postoffice, for instance, it not in- 
frequently happens that a collector working within a small 
radius, unloads from his wagon, as the result of one trip 
four hundred or more pounds of mail. This or even less, 
multiplied by the number of collectors in the downtown 
district and again multiplied by the number of trips, repre- 
sents a prodigious total. 

If the reader has had patience with us thus far, he may 
be inclined to ask what this has to do with his business and 
the answer is in a word—congestion. 

If one can get important letters into the mail at noon 
or even at two or three o'clock instead of getting them into 
the postoffice at five or five thirty, the earlier mailing may 
result in the letter being received a whole day sooner by 
the person to whom it is addressed, therefore, it is im- 
portant that the business man should know mail train 
schedules from which he can tell exactly when to mail cer- 
tain letters in order to be sure that they will go out_on 
the right train to make delivery at a given time. The 
man who desires to get the most efficient service from 
the postoffice should get in touch with that organization 
and from them obtain a schedule of outgoing mail trains 
with information as to the hours at which letters must 
be mailed in order to catch each train. This is really the 
meat in the cocoanut. It is frequently very important 
for a letter to be sent so as to reach its destination at the 
earliest possible moment. This can not be accomplished 
unless the sender knows when the letter will leave the 
postoffice, since missing one train may mean the delay 
of a day at the other end, because of necessity regular 
deliveries are made in the daytime. A letter sent from 
one city may normally reach its destination hours ahead 
of one sent to the same place from a more distant city. 
It is important, therefore, for the writer in the more dis- 
tant city, if he is competing on price quotations, to arrange 
to send his mail by the earliest train available. He cannot 
do this unless he knows when that train leaves and how 
to get his mail aboard it. In sending mail abroad it is 
important to know the days on which mail steamers leave 
and to get letters to the port in time for the earliest 
steamer. 

The business man who is up-to-date, progressive and 
alert, spares little expense in the purchase and use of 
machinery to expedite his office work, most of which is 
focused in the mail which comes into and goes out from his 
office. He buys the most expensive machinery to speed 
up this work and hires efficient men and women to handle 
it right up to the point where the letters are sent out. 
Here he frequently errs in a way that costs a goodly 
percentage of what he otherwise would gain through the 


efficiency of his productive organization. The icago 
Postoffice and other postoffices have tried for a long time 


to correct this waste. We recall an address to publishers 
and business men by a representative of the Chicago Post- 
office several years ago on this subject. Mr. Lueder, the 
present postmaster of Chicago, was quick to see the same 
point and at once set in motion a well organized attempt 
to correct this and other errors in the presentation of mail 








30 OFFICE APPLIANCES February, 1922. 


of all classes. Thus far Mr. Lueder has achieved some 
very encouraging results which were particularly evident 
during the period which just preceded the holidays. The 
point that we are trying to bring out is that the business 
man, despite the careful attention he gives to details of 
production, too often fails to “carry through” when it 
comes to the final step. 


The congestion of mail referred to, it is evident, is not 
the fault of the Postoffice, but the fault of those who mail 
the letters. A big postoffice is simply a big factory for 
creating service. The other day the writer had the 
privilege of strolling through the Chicago postoffice with 
one of the chiefs of the mailing division. He saw there 
in operation a vast factory with whirling efficiency ma- 
chines, highly trained operators, all sorting, classifying, 
arranging and sending out mail. Row upon row of power 
driven machines carried letters on belts to the machines 
which cancel the stamp and put on the date and the post- 
office. These machines whirred and hummed like sewing 
machines in a garment factory, turning out four hundred 
letters a minute to be passed on to the clerks standing 
before the tall boxes who distributed the letters to the 
boxes corresponding to their respective destinations. At 
the time when the writer had the privilege of visiting the 
postoffice, the factory was only partly in operation, because 
the big concerns in Chicago hadn’t yet presented their 
daily mail. One of the chiefs said that he had less than 
fifteen percent of the force on the floor, but if the writer 
wished to see “real doings,” he should come back about 
five thirty, when he had a one hundred percent force 
on the job, getting out the bulk of the day’s mail, between 
the hours of five o’clock and nine. 

What has this to do with the interests of the man who 
puts the letter down the chute in the office building? 
Simply this: That, in spite of every effort, sometimes it is 
impossible to put enough men at the racks and tables to 
handle this congestion of late mail at some seasons, so 
that such circular mail as cannot be handled has to go 
over until the following day, when it is handled by 
the smaller force on duty in the forenoon. This means 
delay not only for the mail which is handled late, but for 
that which cannot be handled at all on the day on which 
it was mailed. Furthermore, a large part of this con- 
gested bulk of mail perhaps is of a circular character, but it 
all must be cancelled, handled and distributed. This 
slows up the handling of more important mail because 
the different classes of mail have to be separated and this 
in itself is a tremendous task. Finally, if John Jones & 
Company could arrange to get their first-class mail into 
the hands of the collector by half past one or two o'clock 
in the afternoon and all other companies would make an 
effort to do likewise, several men could be added in the 
earlier hours of the afternoon to get this mail out of the 
yay, on the trains and enroute to its destination, while the 
later mail could be handled with greater efficiency and des- 
patch. The delay of an hour in the handling of a letter 
may mean that it misses a certain train and that may mean 
the delay of many hours at the other end. The moral is 
to get your mail off early, first; second, to get it out right, 
that is, rightly addressed. 

Nixie. 

This last consideration of right address brings some- 
thing else to mind. Have you ever heard of the Nixie 
department? No, you haven’t and neither had we until 
a little while ago. Here is the answer. The Nixie de- 
partment is that part of the postoffice where they have to 
do the work which you ought to have done in your own 
office. The Nixie department supplies the correct address 
when the senders of the letters have failed to do so. Once 
in a great while Nixie doesn’t know and has no means 
of finding out. Then sometimes the address is illegible or 
so faint that not even the most powerful magnifying glass 
can resuscitate the image or outline of the letters. Then 
Nixie has to send these communications to the “dead 
letter” office, where perhaps they may remain dead for a 
long time or are returned to the senders, provided the 
sender has left within the letter any clew to his name 
and residence. Of course, envelopes with return cards are 
more easily handled. 


Let us get back now to the letter which is sent to John 
Jones & Company, Philadelphia, Penna. Had the letter 
been addressed to John Jones & Company, 71 Arch 
street, Philadelphia, Penna., the clerk on the mail car from 
Chicago would have taken the Philadelphia package and 
immediately “thrown” the letter to a certain box for a cer- 
tain carrier in the Arch street district. But he discovers 
that the letter is simply for John Jones & Company, 
Philadelphia, Penna. He does not and cannot know that 


John Jones & Company have offices at a certain number 
on Arch street, therefore, he tosses the letter into a box 
reserved for the mail which is not sufficiently addressed. 
This, then, is taken out on arrival at the postoffice at 
Philadelphia, where a crew of experts supply the requisite 
addresses. If there is more than one concern of the same 
name, then the carriers have to make trial until they find 
the one for which the letter is intended. 


Suppose a letter comes into the Chicago postoffice ad- 
dressed to Simon Smith & Sons, 173 Desplaines street. 
Unless someone at the postoffice knows instantly whether 
North or South Desplaines is intended, the letter must 
go first to the North and failing of delivery there, must 
then go to the South carrier, involving a possible delay of 
a day. All because the writer of the letter was not sufh- 
ciently interested to make sure of the address of the person 
to whom he was writing. 

According to figures obtained by Postmaster Arthur C-. 
Lueder of Chicago, there is something so wrong with one 
piece out of every one hundred and forty-nine pieces of 
mail, that it is either delayed in delivery or not delivered 
at all. This does not take into consideration the vast 
quantities of circulars and newspapers that are unde- 
liverable and have to be destroyed because of incorrect 
or insufficient address. Those who have heavy mailing 
lists should be careful to keep the addresses up-to-date. A 
valuable check on such lists is a return card with guaran- 
teed postage for return. Some of the mailing lists which 
are purchasable are far from up-to-date and the return 
of circulars sent out under such lists which are undeliver- 
able by reason of wrong addresses would be of great value 
to the users. 

In the Chicago postoffice, including its various branches 
and sub-stations, about eleven thousand men are em- 
ployed. Anyone who has any business experience at all 
knows that this is a tremendous force to handle. The 
postmaster, who is himself a successful business man, be- 
lieves that no business compelled to meet competition could 
survive if eight percent of its force were engaged in the 
correction of the easily preventable errors of its patrons. 
Such, however, is the situation of the postoffice. The 
remedy for this condition rests with those who use the 
postoffice and not with the postoffice itself, and it ought 
to be the business of every executive to see that the mail 
is correctly addressed and gotten out at the earliest possible 
moment. Such a practice consistently followed by business 
houses generally would result in great gain for everybody. 

Just a word more. We have pointed out that an office 
such as the postoffice in Chicago, New York or any other 
large city is a great factory for the making of service. 
It uses power, light and heat. Practically all the power, 
all the light and aH] the heat are used whether the factory 
is in full operation or in half operation. The opportunity 
for service is there, instantly available for any business 
man with sufficient enterprise to take advantage of it 
We make this suggestion in the hope that somewhere it will 
“sink in.” 


An Instructive Book. 


“Essentials of Industrial Costing” is the name of a vol- 
ume by George S. Armstrong, C. E. M. E., published by 
D. Appleton & Company, of New York and London. Mr. 
Armastrong is an engineer of wide experience. He is a 


member of the American Society of Mechanical Engineers 
and associate editor of the American Society in Civil En- 
gineers. The book contains 297 pages with index and 
eighty illustrations, consisting of diagrams, charts, etc 
The book deals with the essential elements of the cost of 
production. No product can long sell under its productive 
cost, therefore, the sure determination of this cost tran- 
scends all other business necessities. The text of the book 
is concerned solely with the principles and methods by 
which the cost of production may be derived. It is based 
upon an extended and varied practice in many and diverse 
industries, and is the culmination not only of experience, 
but of the professional convictions that the extension of 
costing in business has been retarded by the scarcity of 
literature, in which theory and practice have been com- 
bined, so as to facilitate comprehension and enable actual 
application. So says the author in his preface. 

The book was originally outlined as the basis of a course 
of lectures on the subject for a prominent university and 
it has been developed in book form for wider distribution. 

It is impossible here to go into the outline of the book 
any more fully since it handles the subject in a very 
thorough and somewhat technical way. 





BENJAMIN FRANKLIN, PRINTER, OF PHILADELPHIA 
Born Jan. 17, 1706—Died Apr. 17, 1790. 


held and his mind and _ hands 
wrought at the creation of a new 
and greater nation, founded upon surer 
ideals than the world had theretofore 


B ‘rela ana FRANKLIN'S eyes be- 


seen. His name appears as a signer 
of the Declaration of Independence, 
the Treaty of Alliance with France, 


the Treaty of Peace with England and 
the Constitution of the United States. 
The names of many other men are sig- 
natory to these documents, but Frank- 
lin’s signature alone appears upon them 
all. 


He was a philosopher, scientist, in- 


ventor, writer, philanthropist, states- 
man and printer. 
No other man ever stood more simply in the 


courts of the mighty; no other man has been so 
feared and respected by tyrants, nor remains more 
venerated in the historic halls where his sound com- 
mon sense confounded the sophistries of those 
who once sought to rule by might and not by right. 

“No ship ever brought so rich a cargo to Phila- 
delphia as the little sloop from Bordentown which 
disembarked the youthful Franklin on Market Street 
wharf one hundred and ninety-seven years ago. The 
world knows the story of that first entrance into 
Philadelphia almost by heart. 

‘Probably few, if any, on 
that Sunday morning gave more than a passing 
glance to the penniless youth. There was one to 
greet him, invisible to the mortal eye, but plainly 
visible to the eye of imagination. Franklin himself, 
albeit the most-farsighted of the children of man, 
only dimly saw that welcoming figure. It was the 
Spirit of the Illimitable Future. Vaguely he heard 
her greeting: ‘Welcome, Benjamin Franklin, to the 
rare Band of the Immortals! This day you are 
making history. You shall vindicate the simple faith 
of your Puritan father, who with the open Bible on 
his lap, said to you when as a child you stood at 
his knees: 

“*Seest thou a man diligent in his calling, he shall 
stand before kings.’ 

“*You shall far surpass that strange prophecy. 
You will do more than stand before kings. As the 
unconscious incarnation of an avenging democracy 
you will as you stand erect in pompous courts repre- 
sent a mighty revolt against tyranny. A self edu- 
cated printer, you will found a great university, be 
given degrees by Oxford, Cambridge, St. Andrews, 
Yale and Harvard, and the learned societies of the 
world will crave the honor of your fellowship. You 
will captivate the imagination and win the admira- 
tion of the world for all time by a series of scientific 
experiments so noble in conception and far reaching 
in results as to rank your name with Copernicus, 
Galileo and Newton. A modern Oedipus, you will 
solve the sphynx-like enigma of the skies and open 
to man the infinite vistas of electricity. 

“Tried by the arduous greatness of things done,” 
Franklin thought more, said more, wrote more and 
did more that was of enduring value than any man 
yet born under American skies. 

In diplomacy, a Talleyrand; in invention, an Edi- 
son; in philanthropy, a Wilberforce; in science, a 
Newton; in philosophy, an Erasmus; in local poli- 
tics, a Hans Sachs; in statecraft, a Richelieu; in 


Market street wharf 





of narration, a Defoe; in the unequalled 
sweep of his versatility, a Leonardo da 
Vinci. 

“When the great philosopher was ly- 
ing on his death bed, Washington thus 
wrote to him: ‘If to be venerated for 
benevolence, if to be admired for tal- 
ents, if to be esteemed for patriotism, 
if to be beloved for philanthropy can 
gratify the human mind, you must have 
the present consolation to know that 
you have not lived in vain; and I flat- 
ter myself that it will not be ranked 
among the least grateful occurrences 
of your life to be assured that so long 
as I retain my memory you will 
be recollected with respect, veneration and af- 
fection by your sincere friend, George Wash- 
ington. When Washington, an unknown lad of 
sixteen years, was surveying the Fairfax estate 
and before Hamilton, Jay, Warren, John Paul 
Jones, Knox and Marshall were even born, Frank- 
lin had become famous throughout the world 
by his discovery of the nature of lightning. He 
was a mighty power in the Colonies, moulding the 
character, thoughts and aspirations of the pioneers 
by the lever of his printing press, when the elder 
Adams was leaving Harvard, and Jefferson, Han- 
cock, Patrick Henry and Richard Henry Lee were 
little children in arms. Long before the fervid 
oratory of Adams and Patrick Henry, Franklin was 
the recognized leader of the Colonists. He was the 
mentor of his country. He prepared them for their 
later struggle with the mother country by inculcat- 
ing lessons of thrift and independence and the 
homely and epigrammatic wisdom of “poor Rich- 
ard.” 

“Franklin was not only the first and intellectually 
the greatest of Americans, but he was also the most 
typical. Both his virtues and his failings were char- 
acteristic of the American character as it has since 
developed. His shrewdness, utilitarianism, philoso- 
phic good humor, poise of judgment, tolerant spirit, 
democratic temperament, inventive genius, inteliec- 
tual inquisitiveness, love of industry and pride in 
achievement are all characteristically American 
qualities. Franklin, like Lincoln, was the very genius 
of common sense. The great philosopher was more 
versatile than profound. His was a telescopic, not a 
inicroscopic, vision. He was wonderfully clever and 
resourceful, but not a master of details. 

“He accomplished all he did by his freedom from 
intellectual conventionality and his sustained and in- 
telligent application of common sense to the prob- 
lems that confronted him. This is not only a rarer 
but a higher gift than many suspect. Common sense 
is the instinctive appreciation of the nice relation 
which things bear to each other. 

“He was a man of the people, simple in his tastes, 
companionable to high and low and with scant re- 
gard to the prejudices of class. When loaded down 
with honors received from titled and royal hands, 
he could still remember his modest beginning and 
the days of his early married life, when he was 
clothed in homespun of his wife’s spinning. When 
in his later years he had ceased for nearly forty years 
to be a printer by occupation and was universally 
acclaimed among the first, if not the first man of 
his age, he proudly described himself as ‘Benjamin 
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humor, a Swift; in style, an Addison; in the power printer, of Philadelphia.’ ” 


This tribute, composed of paragraphs selected from an 
eloquent address by James M. Beck, delivered at the un- 
veiling of the statue of The Youthful Franklin at the Uni- 
versity of Pennsylvania, January 16, 1914. 
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TYPEWRITERS ON THE FARM 





Outlet for Typewriters Among Farmers to Be Big Factor 
in Coming Years.—Written Especially for Office 
Appliances by Walter Jack. 


URING the course of my work, farmers often in- 
quire concerning typewriters. I believe more farm- 
ers ask as to the merits of typewriters than as to 

choice of mechanical milkers, or even as to the more de- 
sirable type of tractor. The outlet for typewriters among 
farmers in the next score of years will be equal to the 
numbers required in other lines of business. 


The farmer will become the country’s foremost business 
man. As an individual, his output of correspondence will 
be small; perhaps a half dozen letters a day will be a con- 
siderable estimate; yet he now realizes the value of the 
appearance of the typewritten page. The younger farmer 
cannot recoilect having received a letter of business im- 

rtance in handwriting. As he is viewing his enterprise 
in the light of a commercial venture,. he consciously or 
unconsciously feels that he should at least make use of 
the typewriter in his communications. The large number 
of young farmers who are being educated in our agri- 
cultural colleges, the large number who are taking the 
short courses, and those who are receiving training from 
the vocational schools constitute a valuable list of pros- 
pects. There are other farmers who have taken over the 
old home place. They may have coarse, gnarled fingers, 
yet it is possible during the long winter evenings for them 
to familiarize themselves sufficiently with the typewriter 
to write a letter fully as quickly as by hand. 

There is a tendency among the smaller high schools 
to give courses in typewriting. This should be encour- 
aged, even at the expense of some other subject in the 
curriculum. The use of a typewriter is far more essential 
than a year’s study of geometry or Latin. When taught 
it will place the knowledge of the operation of a type- 
writer on a level with other essential branches, such as 
physics, grammar, arithmetic and agriculture. This will 
provide the possible farmer with proper training in the 
operation of the machine. As a result he will demand 
a machine rather than wait to be sold. 

The multiplication of farm and rural activities is open- 
ing the typewriter field among farmers. Over twelve 
hundred farmers were brought face to face with the need 
of typewriters in the state of Ohio during the spring 
of 1921. Over twelve hundred farmers were appointed 
business agents for their local Farm Bureau organizations, 
and each was confronted with the problem of considera- 
ble correspondence—considerable from the viewpoint of 
a farmer. Furthermore, he was faced with the possible 
need of office equipment. The development of this great 
farmers’ organization in the near future may demand 
hundreds of typewriters and many thousand dollars in 
office supplies and equipment each year. Possible busi- 
ness among the largest industries in the country is care- 


fully shadowed and cultivated, yet it is possible that this 
one organization may be one of the greatest, if not the 
greatest, buyer for a period of years. 

There are other organizations which demand of their 
local, county and state officers considerable correspond- 
ence. One is the Grange. A County Grange Master told 
me that it required a considerable portion of his time to 
write his letters, and he asked me as to the choice of 
typewriter. 

The farmer is becoming an advertiser. A bee keeper 
within the past week asked me to name the machine most 
suitable for his correspondence. In our conversation I 
called his attention to another bee keeper who had spent 
a little over $1 for a classified ad and who had sold $277 
worth of honey—a dollar packsace to each buyer. In this 
instance considerable correspondence was entailed, par- 
ticularly so as he received during the season nearly $2,000 
in separate dollar orders. This particular apiarist uses a 
typewriter and could not have successfully conducted his 
sales without it. 

A livestock breeder who relied on the pen to answer 
his correspondence told me he frequently worked until 
midnight answering inquiries. He is now a typewriter 
owner, and his son, a high school student, not only an- 
swers letters, but makes out pedigrees and does much of 
his school work on the machine. 

The writer is of the impression that the new portable 
machines sold from $50 to $60 will be largely in demand 
by farmers. Rebuilt machines are advertised in the 
farm papers, and if sold by reliable concerns deserve a 
good share of the farmers’ business. The writer contends 
that some changes should be made in the portable ma- 
chines. These changes should be the addition of right- 
hand shift as well as left, and the keys on the three bank 
machines should be placed in exactly the same relation- 
ship to one another as they are on the larger four row 
machines. The time has come when a student particu- 
larly desires to operate a machine correctly. The ab- 
sence of the right hand shift makes the machine incon- 
venient to old operators. The relationship of the keys 
to each other also has much to do with successful opera- 
tion of a machine. The student may learn on one of the 
larger machines and will be handicapped in the operation 
of a portable machine. These points can well be borne 
in mind by the manufacturer who expects to sell for 
private use machines for stenographers and business men. 

A particularly brilliant sales future lies in developing 
the rural trade possibilities. The time is at hand when the 
typewriter will be as essential a part of the farm enter- 
prise as any machine devoted to production 








A TYPICAL FARM OFFICE, 


SHOWING HOW THE PRO- 


GRBSSIVE AGRICULTURALIST EMPLOYS MODERN BUSI- 
NESS METHODS.—Fred Palin, Newton, Ind., Thinks the Farm 
has Just as Much Need of Business Methods as any Other 
Business. [Cut by Courtesy of the International Harvester 


Company. 
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ON CALCULATING MACHINES 


Being a Review of a Recent Book Entitled, “Origin of 
Modern Calculating Machines,” by J. A. V. Turck, 
With Some Additional Data from Other Sources. 


The book referred to in the caption above is not a work 
for the light and casual reader. It is a book for the me- 
chanic and the engineer or the man who is interested in 
the technique of calculating machine manufacture. Mr. 
Turck’s work contains 196 pages carefully indexed by sub- 
jects and is beautifully bound in leather, stamped and 
grained. Mr. Turck is a member of the Western Society 
of Engineers, under whose auspices the book was published. 
The frontispiece is a picture of a man of the Stone Age 
counting by means of pebbles. 

In his foreword the author emphasizes the fact that fig- 
ures are dry and unromantic and there is plenty of histori- 
cal evidence of man’s endeavor to minimize the drudgery 
of calculation. As far back as we can discover in the his- 
tory of mankind, there have been efforts to overcome the 
fatigue of figuring and to introduce mechanical means, 
but not until recent years have men succeeded in devising 
means more rapid than mental calculation. The history 
of accounting machines dates as far back as the tenth cen- 
tury, yet modern accounting machines are of quite recent 
origin and are distinguished by the presence of depressa- 
ble keys. The keys in these machines act as a means of 
gauging the actuation which determines the value in cal- 
culation, whether the machine is key driven or key set 
with a crank or a motor drive. The key driven machine 
was the first produced of these two types of modern ma- 
chines. It does not print and is used for all forms of cal- 
culation. They key set crank operated or motor driven 
machine, however, is designed to print. Each of the two 
types of machine has its place and neither may truly serve 
to displace the other. Mr. Turck discusses the work of 
the calculating machine and that of the recording adding 
machine. There is really no comparison between the two 
types of machines as to their usefulness, he says, because 
each has a different function to perform. Where a printed 
record of items added together with their answer is re- 
quired for filing purposes or to bring together loose items 
such as those in a bank statement, the recording adding 
machine serves, but when rapid calculation in all four 
of the arithmetical operations is required, a key driven cal- 
culating machine is the more practical. Such are Mr. 
Turck’s conclusions broadly stated. 


The art either of the calculating machine or the adding 
recording machine is not new. Although the historical 
record goes much farther back, the first authentic evidence 
of a working machine is found in models made by Pascal 
in 1642. Illustrations of Pascal’s machine were shown, de- 
signed to figure English currency. The numeral wheels 
were operated by a train of gearing connecting them with 
a ten-armed turnstile wheel, forming the hub and spokes 
of what seems to be a series of wheels on the top of the 
casing. It is not necessary to go into a technical descrip- 
tion of this machine. It is perhaps sufficient to say that 
Pascal discovered means for the transfer of the tens from 
one division to another. In other words, that he carried 
from units to tens, tens to hundreds, etc. This is said to 
have been the first machine which accomplished this feat. 
The Pascal machines and others of the same type which 
followed were not operated by keys, but evidently by 
means of a stylus, which was necessarily rather slow. 
The early inventors did not produce key operated calculat- 
ing machines, but for many years efforts were made to pro- 
duce practical calculating machines of this type, but the 
chief obstacle seemed to be the tendency of the wheels to 
overthrow on rapid operation of the keys. 

A key driven adding machine was patented in 1850 in 
the United States by D. D. Parmelee. Foreign machines 
of a similar type followed down to 1886, but these machines 
were so constructed that they added a single column of 
digits at a time and had no means for carrying over from 
one column into the other. Their capacity, therefore, was 
very limited. A multiple-order key driven machine was 
patented in 1857 by Thomas Hill. This machine provided 
means for carrying over from units to tens, etc., but the 
machine lacked the means for controlling the action of 
the mechanism under the increased speed produced by 
the use of depressable keys, consequently, the wheels had 
a tendency to throw beyond the appointed figure, instead 


of stopping at the right point when the machine was rap- 
idly operated. 

In 1870 G. W. Chapin patented a key operated machine 
which provided a carrying mechanism. This machine did 
not provide for the natural tendency of a whirling wheel 
to go beyond the mark set. A man named Stark in 1894 
patented a machine for calculating purposes, using a trans- 
fer device similar to that of the Pascal and Hill machines, 
but here, too, the rotation of the numeral wheels could not 
be accurately controlled. The Stark machine had nine 
keys. It is interesting to note that a machine with nine 
keys was patented in 1857 by O. L. Castle, but so far as is 
known, this machine was never produced. W. Robjohn 
in 1872 attempted to produce a key-operated adding device 
with a positive control. A stop device was supplied for 
the key action which-in turn was supposed to stop the 
gear action. An alternative device was provided, which is 
said to be unquestionably a stop device to prevent over- 
rotation of the units wheel on direct key action. 


In 1882 Bouchet obtained a patent, in which he attempted 
to control the carrier wheel in a key-driven machine. This 
machine was manufactured and sold to some extent, but 
it had small capacity and did not become particularly po 
ular. The author discusses various machines down to the 
time when the modern key driven calculator first appeared. 
One such machine to make an early appearance was that 
invented by Dorr E. Felt of Chicago, a young machinist, 
who conceived the idea of his invention in 1884. He fin- 
ished the first wooden model, which was encased in a 
macaroni box, the following year. This model is still in 
existence and is on exhibition at the offices of the Felt & 
Tarrant Manufacturing Company, Chicago. This model 
is the father of the Comptometer. At this point the author 
describes the development of the Comptometer machine 
and differentiates it from previous attempts to produce 
key driven calculating machines. This bit of history is 
very interesting, but is rather too long to go into here. A 
number of letters are reproduced from the enmne banks 
of the time and from government offices, showing how the 
Comptometer was introduced and commenting upon its 
features of utility. . 


There is a chapter on early efforts in the recording ma- 
chine art, beginning with the machine of E. D. Barbour 
in 1872. This was followed by the Baldwin machine in a 
patent issued to Frank S. Baldwin in 1875. This was an 
important patent because it was the forerunner of a line 
of successful modern calculating machines, including those 
of the Monroe Calculating Machine Company, Mr. Bald- 
win being one of the founders of that concern. The Bald- 
win idea was taken up by European manufacturers who 
produced the Brunsviga and other machines of the Odhner 
types. 


Henry Pottin, a Frenchman, residing in Paris, patented 
in England in 1893 a machine for recording cash transac- 
tions. This machine corresponded rather closely to the 
scheme of the present day cash register, lacking latter day 
refinements. The Pottin machine is said to have been 
the first known depressable key-set crank-operated machine 
made to add columns of figures and the first machine in 
which an attempt was made to print the numerical items 
as they were added. The machine was patented in the 
United States in 1885. In 1888 William Seward Burroughs 
took out a patent on a machine which, like those of Bar- 
bour and Baldwin, was designed to record only the final 
result of calculation. Later another patent was taken out 
by him claiming to combine the recording of numerical 
items and totals in one machine. These early Burroughs 
machines were the foundation of the American Arith- 
mometer Company, the name of which was later changed 
to the Burroughs Adding Machine Company. To go into 
the technology of all these machines would produce a 
large volume; only the high lights, of course, can be men- 
tioned. 

In 1888 A. C. Ludlum took out a patent for an adding 
and writing machine which was intended to be a combina- 
tion typewriter adding machine. 

(Continued on page 69.) 
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Army Surplus Property Being Sold. 


Catalogue of Atlantic Coast Realty Company, Official Auc- 
tioneers, Lists Important Supplies Which Were 
Auctioned on January 31. 





Office Appliances recently received a list or catalogue 
issued by the Atlantic Coast Realty Company of Peters- 
burg, Va., announcing the sale on the date above named 
of quartermasters’ surplus property sold at public auction 
at Camp Lee, Petersburg, Va. This list, which was issued 
of course prior to the auction, contains a certain quantity 
of goods in our field, including desks, baskets, binders, 
clip boards, filing cabinets, file cases, document cabinets, 
desks, Shannon files, ink stands, office chairs, erasers, pen 
racks, ink wells, perforators, bookkeepers’ tables and stools, 
office stools, etc. 

These goods were auctioned in considerable quantities. 
For instance, there were 1,675 wire desk baskets and 855 
loose leaf binders, 4x9, 715 of which were used and 140 
new. Of loose leaf binders 4%x9, 260 were new and 65 
were used. Three hundred and thirty oak finished flat top 
office desks, assorted sizes, used, were offered for sale. 
Three thousand and thirty Shannon files, board, new, were 
offered and 1,482 Shannon arch files. only were also offered 
for sale. The entire list is quite a formidable affair. We 
have selected the largest number for comment. There 
were a number of small tables, typewriter tables, typewriter 
desks, .etc., included in the sale. 

A well posted man in New York has expressed the opin- 
ion that this sale might perhaps be an opener in the dis- 
posal of a large quantity of this sort of stuff in other 
places as well,as at Camp Lee. He explained that if this 
sort of property is sold in this manner the money will go 
to the credit of whatever corps has the sale; but if the 
property is transferred back to the government for general 
distribution or for sale at some central point designated 
by the government and perhaps there held to be sold at a 
more opportune time or to be distributed to government 
departments that might requisition it, any income derived 
in the latter way would go to the credit of the general 
fund of the treasury department for distribution as Con- 
gress directs. There is, therefore, a certain incentive for 
the army folks to dispose of the surplus property them- 
selves and thus reduce their own balance sheet. Camp 
Lee is a somewhat isolated location. This possibly may 
mean a low price for those who buy, yet it is possible that 
different government departments in Washington are at 
the same time buying goods of a like character, since all 
the items are in practically general use. The economical 
way to handle the matter would be to have these goods 
sent to a government department at Washington and issued 
from there as requisitions are sent. We believe that an 
executive order was issued at one time under which these 
goods could be transferred in this way. 


Report On Commerce Chamber Questionnaire. 


Business men’s organizations, as represented in the mem- 
bership of the Chamber of Commerce of the United States, 
have completed a referendum vote on fundamental tariff 
questions involving principles outside the field of partisan 
controversy. The results put the Chamber on record for 
policies that would cause important departures from earlier 
American procedure and methods. In view of domestic 
and international conditions, such departures are essential, 
in the opinion of the committee whose recommendations 
have now been supported by the chamber’s membership. 

A preliminary count of the ballot, made public January 
25, discloses that the vote did not commit the chamber on 
the question of American valuation, included as one of eight 
propositions in the referendum, and that a decision was 
lacking also on the question of postponing tariff legislation 
until conditions become more settled. 

The vote for continuation of the present basis of ad 
valorem duties was 979 as against 833 for instituting 
American valuation; and the vote on postponement of tariff 
legislation was 734 for postponement and 1,110 against it. 
The chamber can be committed only by a two-thirds major- 
ity of the votes cast. The proposal for continuation of the 
present system of valuations embodied a definite recom- 
mendation of the committee submitting the report voted 
upon. It is not unusual, however, for the membership to 
fail to sustain by the necessary two-thirds a particular rec- 
ommendation of a committee. 

The program to which the chamber has now been com- 
mitted by its membership, and incorporation of which it 
will vigorously advocate in pending tariff legislation, in- 
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cludes flexible tariff rates to be administered by a Tariff 
Adjustment Board; reasonable protection for American in- 
dustries in destructive competition; maintenance of the anti- 
dumping principle; encouragement of export trade, and 
measures to meet foreign discriminations. 

Adjustable rates already have been proposed by Presi- 
dent Harding who, in his message to Congress December 
6, suggested that the executive be authorized to change 
duties to meet changing conditions. It was suggested by 
the president that the powers of the present Tariff Com- 
mission might be extended to make possible administration 
of such a law. 

The proposal of the chamber that new body be created 
to administer adjustable rates is made with the idea that 
the Tariff Commission would make available to the new 
board pertinent facts gathered in its investigation and that 
the adjustment board with quasi-judicial functions should 
be distinct from a commission making investigations. 

The propositions for which ‘the chamber’s membership 
has declared, with votes on each follow: 

Legislation should permit, in the event of changes of 
economic factors, adjustment of tariff rates by administra- 
tive authorities within limits prescribed by Congress for the 
purpose of maintaining a consistent tariff policy. For, 
1,588; against, 304. 

Creation of a Tariff Adjustment Board to administer ad- 
justable rates. For, 1,379; against, 481. 

Reasonable protection for American industries subject to 
destructive competition from abroad and of benefit to any 
considerable section of the country. For, 1,840; against 27. 

The principle of maintenance and encouragement of our 
export trade should be observed in tariff legislation so far 
as consistent with protection of American industries of 
benefit to any considerable section of the country and sub- 
ject to destructive competition from abroad. For, 1,793; 
against, 59. 

Tariff legislation should be framed and administered with 
a view to meeting discriminations, direct or indirect, by 
other countries against American trade. For, 1,868; 
against, 26. 

Anti-dumping legislation of May, 1921, should be main- 
tained in principle. For, 1,846; against, 37. 





Feiker Continues Department of Commerce Work. 

F. M. Feiker, vice president of the McGraw-Hill Pub- 
lishing Company, who, for the past eight months, has been 
assisting Secretary of Commerce Herbert Hoover in the 
reorganization of the department, has resigned. Mr. Feiker 
has not, however, completely severed his relations with 
the secretary or the department. He has been appointed a 
special agent of the Bureau of Foreign and Domestic 
Commerce, to continue in a consulting capacity the work 
he has been rendering. 

Last May Mr. Feiker was given leave of absence from 
the McGraw-Hill Company to join the Department of 
Commerce as a special administrative assistant of Secretary 
Hoover. He was selected because of his very wide knowl- 
edge of and experience and acquaintance in the American 
industrial field. 

Under the direction of Mr. Feiker and Dr. Julius Klein, 
director of the Bureau of Foreign and Domestic Com- 
merce, the industrial and business contacts of that bureau 
have been enlarged, business relations with trade asso- 
ciation committees have been established and the so-called 
commodity divisions of the bureau created. Mr. Feiker 
has drawn some fifty or sixty experts from the business 
world to the Department of Commerce to be of direct and 
specific service to American business. During Mr. Feiker’s 
stay with the department, “Commerce Reports,” the Gov- 
ernment’s official foreign trade paper, has been changed 
from a daily to a weekly publication and its style and 
appearance completely altered to more nearly meet the 
needs of business. The “Survey of Current Business,” a 
new monthly publication destined to be of much assistance 
to American business men, was brought into existence. 
Mr. Feiker’s services extended to the Bureau of Standards, 
the Bureau of the Census and other parts of the depart- 
ment. He served as editorial advisor on the department’s 
Board of Editors. 

Fountain Pens in 1600. 

The Scientific American is authority for the statement 
that travelers were using fountain pens in 1600. Refer- 
ence to them is found in an advertisement of 1788. [An 
unsuccessful effort was made to secure the original ad- 
vertisement for reproduction in Office Appliances.— 
Editor.] British patents were granted for fountain pens 
in 1809. 
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RUSKIN AS LETTER WRITER 


By John Bernard Mannion.—Reprinted from 


The Mailbag for December, 1921, by 
Permission. 
Note——Mr, Mannion, author of the following article, is a if you love, as he does, the ‘music’ of words, you'll linger 
distinguished authority on leiter writing. He is widely through these pages.” 


known as a correspondence counselor and sales letter writer: 
co-author of the La Salle Business Letter Writing Course of 
the La Salle Extension University; supervisor and editor, 
Edison School of Salesmanship of the Edison Electric Appli- 
ance Company. Says Editor Tim Thrift of The Mailbag: 
“In this delightful essay Mr. Mannion shares with you the 
pleasure he has derived from some of Ruskin’s letters. And 


writing gets hold of one. We suppose, though, that one 

can become an inveterate letterworm as well as a chronic 
bookworm and fondle his ideal letter treasures as dearly 
as he cherishes his unattainable, yet beloved authors. 
Anyway, there is a certain oddly inexplicable fascination 
in the unexpected good letter one happens upon that 
urges its imprisonment and concealment in one’s scrap- 
book. The urge may be born of a studied regard for un- 
usual style, an engaging sentiment, arresting ingenuity of 
physical form, or any other consideration; but there's 
really rare atmosphere and precious charm about these 
occasional good letters, just as there is in a bit of linger- 
ing verse or song. 

For our part, the motivating influence is style, for the 
whole attainment of literature is the polish and artistic 
perfection, the tireless and painstaking diligence towards 
vivid and effective phrasing. Words are ideas, it has been 
broadly said; felicity of individual expression is more—it 
is the man. Bacon and Lamb and Addison have not places 
in literature because of what they said, but because of the 
way they said it. Macaulay’s essays are not on the book- 
shelves of this day, in sumptuous bindings, because he 
wrote a history of England, but because he wrote essays 
about men and things in crisp words and lucid sentences. 
It is the way men put things in literature that makes their 
books live after they themselves have passed on. In point, 
Alfred de Musset once confessed, half- 
shamefacedly, his deep joy in phrasing; 
and this is true of every other writer of 
importance. ‘Emerson is literature,” 
says Burton, “not because he is a great 
thinker in ethics or philosophy, but be- 
cause he utters his thoughts in a certain 
beautiful and incommunicable fashion.” 

So few folks command the subtle 
elusive verse that puts romance into a 
workaday business transaction and even 
though we stout champions of Better 
Letters are sensitive that we can but in- 
frequently summon inspiration sufficient 
to write letters of comfortable quality 
and romance ourselves, we hoard the 
delicate pencilings of our brother letter 
dillettantes, perfume them with a sort of 
idealistic affection, and tie them with a 
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RUSKIN. 


We can’t resist the temptation to compliment that fine 
and well-edited little journal, The Mailbag, which, though 
only 5% inches by 7% inches in size, and with between thirt 
and forty reading pages—exclusive of advertisement$—al- 
ways contains articles and suggestions very much worth 
while to anyone interested in better letters. To all such it 
is a profitable visitor. 


letter writing laws, although we are impressed constantl 
by our aggressive “Better Letters” leaders with the mod- 
ernity of letter practice. 

Unassumingly the book is styled, “Letters to M. G. & 
H. G.,” by John Ruskin. 

This paper is not a review, but merely a hasty analysis 
to exhibit Ruskin’s vivid apprehension of modern letter 
writing. Certainly not a criticism in any sense, because 
the writer is always reminded of Oliver Wendell Holmes’ 
quaint railings against the critics. An engaging utterance 
has Holmes, too, that interests and beauties? “A man 
writes a book of criticisms,” he says. “A Quarterly Re- 
view criticises the critic. A Monthly Magazine takes up 
the critic’s critic. A Weekly Journal criticises the critic 
of the critic’s critic, and a daily paper favors us with some 
critical remarks on the performance of the writer in the 
Weekly, who has criticised the critical notice in the 
Monthly of the critical essay in the Quarterly on the criti- 
cal work we started with. And thus we see that as each 
flea ‘has smaller fleas that on him prey,’ even the critic 
cannot escape the common lot of being bitten.” 

Because we are sure Mailbag readers will want this little 
volume, we do hope it is out of print and that they must 
dig into the musty ledges of their book haunts for it. For 
that’s real fun to a lover of books and embodies mildly the 
thrill of discovery in it. 

We are going to quote a score of opening sentences and 
closing sentences from the letters of 
the master stylist and we would like to 
suggest that the unusual freshness and 
the quaint originality of expression be 
marked particularly. 

“My dear A———, I am most thank- 
ful for your letter, and much more 
earnest to see you than you can possibly 
be to see me, though I am not certain 
that—for many a day yet—I may be 
able to tell you what you ask in a way 
acceptable to you.” 

Two things are worthy of notice in 
this opening sentence: Ruskin’s frank 
directness and masterful use of familiar 
words in unusual meanings—not un- 
commonly the distinguishing mark of 
the word-artist. In the words: “I am 
much more earnest to see you than you 
can possibly be to see me” there is a 


1900. 


thin thread of ambitious hope that some 
day perhaps we may emulate them after 
a quasi-successful fashion, Stamps, 
books, art treasures, letters—we 
of the more elevated sensibilities are all 
curio hunters or hobbyists of one kind 
or another! 


coins, 


His own collection of books and let- 
ters has the writer—some serviceable, 
some merely sacred in_ recollection; 


others kept only to aid in sharpening 
an edgeless appreciation and blunt appli- 
cation of literary style. 

For a neat little volume that enchant- 
ingly creeps its certain way, child-like, 
into his heart with each succeeding 
reading, the writer has a special niche 
among his books. One seldom encoun- 
ters in a Mid-Victorian book fun so de- 
licious, feeling so sincere, instinct so 
sure, prettiness of phrase so delicate! 

Extremely enchanting to Mailbag 
readers should this little book of letters 
be. They betray, upon cursory study 
even, a surprising adherence to modern 


One of the most brilliant of Eng- 
lish writers, art critics, essayists and 
lecturers. 

The following statement by Ruskin 
has been used in Office Appliances. 
The fact it presents is so important, 
however, that it is worth many re- 
printings. 

All Works of Quality must bear 
a price in proportion to the skill, time 
and risk attending their invention 
and manufacture. Those things 
called dear, are, when justly esti- 
mated, the cheapest; they are at- 
tended with much less profit to the 
artist than those which everybody 
calls cheap. Beautiful forms and 
compositions are not made by chance, 
nor can they in any material be 
made at small expense. A composi- 
tion for cheapness and not for excel- 
lence or workmanship is the most 
frequent and certain cause of the 
rapid decline and entire destruction 
of arts and manufactures. 


world of understanding and sympathy. 
“There may be phrases,” says Mathews, 
“which shall be palaces to dwell in, 
treasure-houses to explore; a_ single 
word may be a window from which one 
may perceive all the kingdoms of the 
earth and the glory of them. Often- 
times a word shall speak what accu- 
mulated volumes have labored in vain 
to utter; there may be years of crowded 
passion in a word and half a life in a 
sentence.” 

In another instance, Ruskin begins: 
“Please thank your Father very dearly 
for his message, and take dearer thanks 
still for your own.” 

These are very picturesque phrasings 
from a great man. , They are especially 
notable because they show great men 
to be playful, affectionate, and uncon- 
ventional. 

Ruskin begins all his letters with a 
homely sentiment of good feeling, thus 
demonstrating that he, too, was a mas- 

(Continued on page 144.) 
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NEW MACHINES AND DEVICES 


New Portable Typewriter. 


NOTE.—\The production of a new typewriter always pre- 
sents features of much interest to the office equipment trade. 
In the case of the machine about to be described, this interest 
is heightened because not only have we a new machine, but a 
new company producing it. The description of the machine 
appears here. Further data concerning the company is pre- 
sented in its appropriate place under the classification, “News 
and Miscellany.” 

The L. R, Roberts Typewriter Company, of Stamford, 
Conn., is producing a new portable typewriter, known as 
the “Roberts Ninety.” The illustrations here shown will 
give the reader a . ae idea of the general appearance of 
the machine and a conception of some of the different 





ROBERTS PORTABLE TYPEWRITER. 


parts. The Roberts machine will be provided with inter- 
changeable type-bar segment. Extra type segments may be 
obtained in all languages and various type faces. The 
machine has ninety characters. It is equipped with 
a tabulating device which has an adjustment for regulating 
speed, and is said to work with positive accuracy. It pos- 
sesses a hinged rack, permitting the front setting of margin 





TYPE SEGMENT AND FRAME WITH TYPE SEGMENT 
REMOVED. 


and tabulator stops. Marginal release keys are located at 
the right and left of the keyboard. Back and front twin 
paper feed rolls permit the insertion of very small cards 
or labels at any point desired. 


i 





RIBBON MOVEMENT, CARRIAGE, ETC. 


In the center of the keyboard there is an ingenious line 
spacing lever, while provision is made for single and double 


spacing as well as for variable line spacing. The machine 
is equipped with paper feed roll release and left and right 
carriage release. Tabulator, marginal and lock stops are 
set from the front of the machine, which has, if desired, a 
bi-chrome ribbon; the ribbon movement, being positive 
and accurate, operates by the carriage motor spring. The 
carriage movement as well as the cap and figure shift are 
on ball-bearings. There is a back spacer which permits 
the operator to use the fourth finger of his hand. The 
matter of alignment is secured by careful construction and 
hanging of type bars in the segment. The platen is of 
standard size, likewise the keyboard, which is standard as 
to type, depth of stroke, height of keys from bank to bank 
and center to center. The machine has a light, smooth 
action, the type giving a sharp impression. 

Finally, the machine, which is made of high grade mate- 


rials throughout, weighs 7% pounds. 


Bird Combination Cash Register and Adder. 

The Bird Adding Machine Company, 840 First National 
Bank Building, Chicago, IIl., has combined its Bird adding 
and checking machine with a cash drawer, providing a cash 
register suited to moderate requirements at a low price. 
The adding machine is mounted on a substantial cash 
drawer. It is of the indicating type, and has a capacity 
of $100 before requiring resetting. The crank at the top 
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BIRD CASH REGISTER—The Adding Device is Readily 
Removed to Permit its Use for Adding or Checking. 


of the machine returns the record to neutral. The accumu- 
lated totals are shown on a dial visible at the left of 
the crank. After a transaction is indicated, the operator 
releases the cash drawer by pressing the button shown at 
the lower left corner of the cabinet. Keys are provided 
from one to nine, ten, fifteen, twenty and twenty-five. 
When used as an adding machine the device adds units up 
to 10,000. 


New Copy Holder. 


Don M. Sartain, Marion, N. C., has invented a new copy 
holder, the object of which is to provide a simple and effh- 
cient means for supporting copy in a convenient position 
for the use of the operators of typewriting machines and 
the like, the same being adapted for attachment to and 
support by the machine in the most convenient position 
for the operator. The invention consists in a construc- 
tion and combination of parts of which a preferred em- 
bodiment is shown in the accompanying drawings, where- 
in figure 1 is a front view of the holder; figure 2 is a side 
view showing the same applied to a typewriting machine 
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of which the outline is indicated; figure 3 is a fragmentary 
vertical sectional view; figure 4 is a detail view of the 
joint through the medium of which the angular position 
of the roller carrying frame with respect to the standard 
may be varied. 

The device consists essentially of a substantially U- 
shaped frame 10 having a bottom bar 11 and upright end 
bars 12, an extensible standard 13 provided at its lower 
end with a clamp 14 for the engagement with a con- 
venient portion of a typewriting machine such as a rear 
transverse bar 15 thereof, and an arm 16 by which the 
frame 10 is connected with the standard—paper holding 
rollers 17 and 18 being revolubly mounted in said frame. 


The rollers may be rubber covered or otherwise con- 
structed to frictionally engage the paper sheets or copy 
book leaves, and are provided with terminal trunnions 17a 
and 18a which are mounted in suitable open bearings 19 
and 20 in the terminal uprights of the frame 10 so as to 
permit of the ready dismounting thereof, the trunnions or 
spindle portions of the lower roll preferably being pro- 
vided with terminal finger buttons 21 to facilitate the rota- 
tion thereof to feed a sheet of copy between the rollers. 

The arm 16 is adjustably fitted in a clamp 22 at the upper 
end of the standard where it may be secured at the desired 
adjustment by a set screw 23, and said arm is preferably 
jointed at 24 and is provided with a set screw 25 whereby 
the angular position of the roller frame may be adjusted 
relative to the standard to insure a proper horizontal posi- 
tion of the rollers, even though the standard should not be 
in a truly vertical position. 

The standard is preferably of telescoping construction, 
having the upper clamp carrying member l3a fitted in the 
lower tubular member 13b, which latter carries the machine 
engaging clamp 14 provided with a thumb screw 14a. The 
upper member of the standard is held at the desired ad- 
justment or extension by means of a collar 26 provided 
with a set screw 27 and adapted to rest upon the upper 
end of the tubular lower member 13b. 

The roller carrying frame is thus adjustable vertically 
and also horizontally and also angularly in a vertical plane 
and may be swung laterally or in a horizontal plane to suit 
the direction from which the light approaches the same 





























THE SARTAIN COPY HOLDER. 


and also the position of.the operator to afford a con- 
venient presentation of the copy for the benefit of the 
operator. 

Connected with the frame of the device and preferably 
mounted upon the trunnions of the upper roll 17 is a 
looped paper holder and line indicator 28, of which the 
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transverse meraber is adapted to rest against the surface 
of a sheet engaged by the rolls. 

The foregoing description is quoted from a portion of 
the patent. Mr. Sartain desires to dispose of his patent 
or to arrange for the production and sale of the device 
upon some other satisfactory basis. 


Type Duplicator Embodying a Standard 
Typewriter. 

The American Manicopy Typewriter Company, 29 South 
La Salle street, Chicago, IIL, ae devised a type duplicat- 
ing machine which utilizes a standard typewriter for its 
keyboard. The typewriter is readily connected and dis- 
connected from the composing mechanism, releasing it for 
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THE “MANICOPY” COMPOSING MECHANISM—The Type- 
writer Key Bars Are Connected with the Composing Mec - 
ism. Typewriter Can Be Detached Readily for Correspondence 
Purposes 


routine office work. The type magazine is mounted on the 
machine base, at the rear of the typewriter. Corrections 
are made in the line as it is set. It is not necessary to han- 
dle the type in composition. Upon completion of the 
work, the line-bars are returned to the composing mechan- 











“MANICOPY” LINE-BAR, WITH TYPE ASSEMBLED, 
READY FOR PRINTING—A Locking Device Secures the Type 
Firmly. 


ism and distributed into the magazine channels by means 
of a crank. 

The “Manicopy” prints through a ribbon or from an 
inked roller as required. Type characters corresponding 
to the typewriter keyboard layout are provided. Elite or 
pica type may be used on standard machines. An electric 
motor drives the printing cylinder and the flat printing 
bed. If desired the manipulation of a button permits 
manual operation. 

In composing the letter is written on the typewriter, 
the characters and words appear on the paper in the 
platen simultaneously with their assembly in the line-bar. 
Should the operator make an error in writing, it is dis- 
covered as work proceeds. A stroke of the back spacer 
and the correction key enables the operator to insert the 
right character in the line-bar. 


Two-Parallel Office Folder. 


The Lisenby Manufacturing Company, 225 North Michi- 
gan avenue, Chicago, is sole distributor all over the 
world for a new office folder producing two parallel folds. 
The “Aldrich” office folder handles work from 5% x6 
inches to 934x16 inches, producing at the rate of from 
10,000 to 20,000 an hour, depending on the operator. Its 
range takes in letters, price lists, monthly statements, 
covers, pamphlets and four-, six- or eight-page envelope 
enclosures. The folds are either standard or accordeon, 
the change being effected by shifting a gauge. The “Ald- 
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rich” has no knives, cams or springs. The folding mechan- 
ism is tapeless. Any required fold can be set in a few 
minutes. The shifting of a lever permits changing from a 
single to a double fold, and vice versa. 

Sheets are combed into the “Aldrich” folder between 
two metal gauges. It is impossible to feed out of time. 

















~) 
THE “ALDRICH” OFFICE FOLDER. 


The machine is substantially built, finished in dark biue 
enamel, all bright parts highly nickeled, with hand rubbed 
golden oak woodwork. It is motor-driven. The folder 
is furnished mounted on a stand, as shown, or provided 
with rubber-tipped base to set on a table. A _ five-year 
guarantee covers each machine. The floor space is 19x 33 
inches; weight 125 pounds. 


Some New Styles of Pens. 

The National Supply Company, Indianapolis, Ind., dis- 
tributors of the “Shirley” steel pens, announce three new 
styles, designated as Nos. 13, 16 and 17. The company 
makes strong statements as to the lasting qualities of the 
Shirley pens. One poor pen in any box entitles the user 
to a new gross free. Such is their offer. 

In a little sample package the company distributes among 
its friends are three cork tipped or rubber tipped pen- 
holders equipped with Shirley pens, with a few extra pens 
for good measure. There is one holder and pen for black 
ink and one for red. The third holder, tipped with a stiff 
pen, they say is “for the chap who braces his feet against 
the floor, leans on the pen, shuts one eye and pushes.” 


Peerless Has New Size Stamp Pad. 

The Peerless Ribkon & Carbon Manufacturing Company, 
Inc., 113 West Broadway, New York, N. Y., has added a 
new size No. 0 to its “Solo” line of stamp pads. The 
former No. 0 is now No. 00. 

Some New Index Tabs. 

The Efficiency File Company, 1120 South Michigan 
avenue, Chicago, has a new line of transparent index tabs 
which they have named the “E-F.” One may cut these in 
any length desired and slip a printed, written or type- 
written label between the transparent surface and the 
backing, when presto! one has a guide that will not rub 
off or wash off. It may be washed, however, because the 
transparent surface is impervious to dampness. 

“E-F” index tabs are backed with substantial stock, the 
lower edges of the transparent substance being glued 
firmly to the backing, leaving room above for the insertion 
of the label. The whole is bent like an inverted V and 
gummed on the inside. To apply to the card, leaf or 
folder, moisten the inside, set the holder astride the 
card to which it is to be attached and press firmly. 
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Collier-Keyworth Pressed Steel Stool Iron. 
The Collier-Keyworth Company, Gardner, Mass., has 
rounded out its line of irons for office and typewriter chairs 
by the introduction of a new adjustable stool iron, No. 327. 





NO. 327 COLLIER-KEYWORTH STOOL IRON 


It is made entirely of pressed steel, combining unusual 
strength with light weight. The iron is both less cumber- 
some and finer in appearance than the castings formerly 
employed. 


Fogerty Metal Back Calendars. 


A new line of metal back commercial calendars has been 
brought out by The Fogerty Manufacturing Company, 
Dayton, Ohio. There are three sizes, each bearing a daily 
date, finished in gold, silver or green. There is a bronze 
background with black border and lettering. Three sizes 
are made: No. 8, 8x12 with pad 4x5, retailing at eighty- 
five cents; No. 6, 6x9 with pad 3x3, sixty-five cents; 
No. 5, 5x7% with pad 3x3, fifty-five cents 

Combination Eraser and Type Cleaner. 

The Rai Manufacturing Company, 621 Broadway, New 
York, N. Y., is producing the “ 4 in 1” typewriter eraser 
and type cleaner. It is a standard circular typewriter 
eraser, at the center of which is mounted a circular brush 
of stuff bristles. A metal lid covers the bristles when not 
used for cleaning type. In use, the bristles are exposed 
at the printing point, and the keys struck successively. 
This cleans the printing surface of the type. The bristles 
are also capable of being used as a pen wiper. 


Barrett Bindery Produces a Game. 

The Barrett Bindery Company, 732 Federal street, Chi- 
cago, Ill., has placed several items on the market through 
The Herbert Specialty Manufacturing Company, a sub- 
sidiary organization. ‘“‘Coo-Coo” is a novel game which 
is enjoying a wide sale. The company also makes a de- 
sign and a picture building game, the three items being a 
part of the “Peg-Way” line of games. 

The Barrett Bindery Company has made up games and 
toys for other concerns for many years, its die-cutting de- 
partment catering to this field. It is now entering the 
market with products of its own. 





Business Office Rubber Stamp Set. 

The Fulton Specialty Company, Elizabeth, N. J., makes 
up a set of rubber stamps embodying those most used 
in the business office, contained in a convenient polished 
wood box, which includes a stamp pad and band dater. 
Each stamp is plainly labeled on the back, making it easy 
to pick out the right stamp, and to place it right side up 
on the paper. The outfit retails for $2.50. 
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Improvements in Bieneman Desks. pany of Camden, N. J. This new clip is made with much 
The Imperial Desk Company of Evansville, Ind., who as attention to accuracy and finish, and in operation it is 


already noted, have taken over the manufacturing rights 
for the Bieneman desks, formerly manufactured by W. C. 
Bieneman & Company of Chicago, have made certain 
changes in these well-known desks with a few to stand- 
ardize their dimensions with the regular Imperial grades. 





IMPERIAL SECRETARY, FORMERLY THE BIENE- 
MAN DESK, AS STANDARDIZED BY THE IMPER- 
IAL DESK COMPANY. 


In making these changes they have added to the beauty 
and strength of the desk and have incorporated a copy- 
holder on each one. The standardization of parts and 


sizes has enabled the company to lower the price of the 
Bieneman desk. It is now and will hereafter be known 





as the “Imperial Secretary, the supreme typewriter desk.” 
“Drop-A-Line” Indicator Improved. 
The “Drop-A-Line” automatic indicator has been im- 


proved through the adoption of an improved worm slide, 
made of machine tool steel. This actuates the line indicator 
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“DROP-A-LINE” AUTOMATIC INDI 


device, and is said to give perfect spacing of the indicator 
slide. A cable connects the spacing key with the worm. 
The Nielson Supply Company, 810 First National Bank 
Building, Chicago, Ill., is now sole distributor for the 
“Drop-A-Line” automatic indicator, having charge of sales 
all over the world. 


A New Clip. 
One of the small devices which has recently 
on the market is the Esterbrook ball-bearing clip, 
made by the Esterbrook Steel Pen Manufacturing 


appeared 
which is 
Com- 


positive. Two accurately rounded hardened steel balls 
supply a bearing for the spring portion of the clip. This 
clip is easy to operate and. powerful in its grip. It is fin- 
ished in nickel and is made in four sizes. Number two size 
may also be had in solid brass. Numbers one and two are 
packed in one quarter gross boxes, likewise number three, 
while number four is packed in one twelfth of a gross and 
one quarter gross boxes. The assorted numbers may be 
had made up on a card if desired. 


British Clergyman Invents Music Typewriter. 


The Rev. T. Walton, vicar of St. Andrews, Lambeth, 
London, England, has invented a typewriter which writes 
music. It was displayed at the Printing Trades Exhibition, 
held in London last year. The keyboard has 100 keys, 
which answers ordinary requirements. The arrangement 
can be varied to extend the scope of the music. 

Rev. Walton has also devised a typewriter for writing 
Japanese characters. The keyboard produces 6,424 char- 
acters, printing a word at a time. The machine is but two 
feet square. 

Office Appliances hopes to present illustrated descrip- 
tions of these new m: chines at an early date. 


Period Suites in Office Furniture. 


The Cutler Desk Company, Buffalo, N. Y., produces a 
complete suite of office furniture in the Adam period. 
It appeals to business executives, bankers and others 














HANDSOME PERIOD DESKS OF 


COMPANY. 


THE CUTLER DESK 


who desire individuality in their office furnishings. Fidelity 
to the lines designed by the master craftsman is characteris- 
tic in this new Cutler feature. The Adam period suite is 
complete including desk, table, chairs, davenport, costumer 
and waste basket. 


New Multigraph Equipment. 


On page 58-F appears the announcement of a new Mul- 
tigraph equipment which reached us too late to appear in 
this department. This new equipment, which is sold at a 
lower price than any Multigraph outfit which has heretofore 
been placed on the market, is intended to meet the require- 
ments of concerns which require a machine from time to 
time to get out small quantities of circulars or duplicate let- 
ters. 

The new outfit is characterized by simplicity of operation, 
yet we are assured that it will produce the same quality of 
work as the larger electrically-driven machines. 

The mechanical features of the equipment are covered in 
the description presented on the page referred to above. 
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HAUTON PEN AND PERPETUAL CALENDAR. 


A Fountain Pen with Interesting Features. 


The Hauton Corporation, 30 Church street, New York, 
has perfected a fountain pen with novel features. It has 
an automatic self filling device which is said to be posi- 
tive in its mechanical action, completely filling the reser- 
voir in one operation. The barrel of the pen is smooth 
and free from buttons, levers or other apparatus. The fill- 
ing device cannot be operated accidentally. 


Strong claims are made for the feed which is said to de- 
liver a smooth, even flow of ink at all times and under all 
conditions. The company states that this pen always 
writes to the last trace of ink without blotting. The flow 
of ink is adjusted automatically to the speed of writing 
and to the pressure upon the paper. The pen writes the 
instant it touches the paper and is always ready for use. 
The point is made of fourteen karat gold, heavily tipped 
with iridium. A feature of the pen is a perpetual calen- 
dar built into the cap flush with the surface. Any day for 
several years past and ahead can be read directly from 
the cap. To do this one simply sets the month and year 
desired and the calendar for that month automatically ap- 
pears. As the readers will observe from the illustration 
shown above, this calendar device is small and not at all 
in the way. To get so much in so slight a space is a cred- 
itable feat of ingenuity. 


The company backs its pen with a strong guarantee. 
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“TELEFO-SAFETY” FOR DESK SETS. 


Fixed Bracket for Telephone Transmitters. 


A novel device introduced by the Telefo-Desk Company, 
219 South Dearborn street, Chicago, IIl., is the “Telefo- 
Safety.” This affords a firm support for the telephone 
transmitters of desk sets, from which the instrument is 
readily removed, yet—“You Can’t Knock It Off.” It is a 
one-piece stamping of cold rolled steel, finished either 
black, white or mahogany. The “Telefo-Safety” fits over 
the coin box or can be fastened to the wall or desk by 
screws. Desk space is saved through the use of the 
“Telefo-Safety.” The telephone is within convenient reach 
when supported on the coin box. 


Two lugs formed to fit the base of the telephone stand- 
ard hold the instrument. Two lugs projecting downward 
hold the “Telefo-Safety” to the coin box, and a third lug 
projecting upward permits supporting the device from the 
wall or desk. It affords ample surface for an adver- 
tisement should the user desire to employ it as an advertis- 
ing specialty. 


The Telefo-Desk Company offers $100 for a better slogan 
than that expressed here, “You Can’t Knock It Off.” 


New Display Cabinet. 

The Oakville Company,~200 Fifth avenue, New York, 
sent to the trade a very attractive counter display case, 
designed to show clips and pins and at the same time to 
stimulate the sale of such merchandise. A new cabinet 
just perfected represents a decided improvement over the 
original design. This cabinet weighs thirty-five pounds 
and its shipping case weighs about fifteen pounds. Those 
desiring the cabinet for use in displaying the company’s line 
of paper clips, pins, etc., have been asked to pay trans- 
portation charge on a minimum weight of one hundred 
pounds. 

C. C. Shee, manager of the stationery department of the 
company, has recently made additions to the sales or- 
ganization which now stands as follows in addition to the 
headquarters suite at 1007 Fifth avenue building at Broad- 
way and Twenty-third street: Charles O. Tucker, 110 
Summer street, Boston, covering New England; Norman 
Rauch for the southern territory; F. W. Connor, 106 North 
LaSalle street, Chicago, covering the central west, but not 
including Chicago; Charles R. Barry Company, 55 New 
Montgomery street, San Francisco, covering the west from 
Denver to the Coast; R. H. Lloyd, Dallas, Tex., covering 
Texas, Oklahoma, Arkansas and Louisiana, and Conrad 
F. Elsner, Numerio 51, Avenida, Uraguay, Mexico, D. F., 
covering Mexico. The Chicago office is at 104 South 
Michigan avenue, Mr. Donnellan in charge. 

















NEW WAHL PEN. 


A New Fountain Pen. 


The Wahl Company of Chicago, manufacturers of the 
Eversharp pencil, have just placed on the market a new 
fountain pen called the “All-Metal Wahl pen,” having a 
number of new and distinctive features. The barrel of 
this pen is made entirely of metal with no inner walls of 
hard rubber, permitting of a larger ink sac and a conse- 
quently greater capacity. The construction of this pen is 
simple, it having been the intention of the producers to 
eliminate all unnecessary parts. Threads on the barrel are 
rolled instead of cut. The filler device is fitted with 
pressure bar and return spring. When the lever is re- 
leased, the spring returns the pressure bar to its normal 
position, allowing the sac to drink its fill. The new pen 
is a good companion for the Eversharp, matching it in 
looks, design and mechanical finish, The new pen is sup- 
plied in sixty-two styles of nib or pen point, each tipped 
with native iridium. Every nib is made of fourteen karat 
solid gold, according to the best standards. 


(Continued on page 40.) 
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February, 1922. 
Foreign Business as Seen by an American. 


Being an Interview with A. R. Ffrench of the U. S. Office 
Equipment Export Association, 


of American office equipment generally has been to a 

great extent a duplicate of the situation that has 
existed in the United States in that, conditions in the 
various territories being bad, purchases on the part of the 
public have naturally been reduced with the result that 
buying on the part of merchants has been, likewise, cur- 
tailed, a contributing factor to this condition having been 
the very large stocks that, it is conceded, were being car- 
ried by most merchants, dealers and distributors in foreign 
countries. This statement was made to a representative of 
Office Appliances by A. R, Ffrench, general manager of 
the U. S. Office Equipment Export Association. 

Owing to this condition, according to Mr. Ffrench, and 
due to the general feeling that the prices reached during 
the year 1920 would be subject to reductions, those dealers 
whose stocks were sufficiently limited to warrant further 
purchases bought but on what might be termed a “hand to 
mouth” policy and the resulting actual shortage of stocks 
in most markets is precisely one of the reasons why the 
feeling of optimism as regards the near future in the export 
end of the office equipment line has become more generally 
pronounced. 

While it is conceded that 1921, was, in most cases, what 
we might call a slack year, it has been felt that no one 
under the circumstances that have existed could feel any 
great degree of surprise that it was. 

The exchange situation whereby American money was 
and continues to be at a premium in practically all terri- 
tories was another contributing cause to the decreased sales 
to foreign countries in the office equipment field, like others, 
and it is felt that now that this situation is being remedied 
in a great many instances and now that buyers everywhere 
are becoming generally convinced that prices are about 
as low as they can possibly be, there is reason to anticipate 
that the limited buying movement which is now being noted 
will continue to develop during the current year until it is 
expected that the volume of business will become of im- 
portance the latter half of 1922. 

Mr. Ffrench states there has been in some quarters some 
question as to the effect that the office equipment indus- 
try in many foreign countries would have as regards ex- 
ports of American office equipment to such countries the 
opinion having most acceptance being that this industry 
cannot to any great degree affect the sale of the better 
grade of American office equipment generally in view of 
the fact that it does not usually produce an article that 
could compete with such better grades, it being further 
felt that this competition cannot keep American made office 
equipment out of such fields inasmuch as experience that 
has been had previously and in countries where there have 
been industries of this same character has invariably shown 
the demand for our products to be constantly on the in- 
crease. 

It is Mr. Ffrench’s opinion that American office equip- 
ment is recognized practically everywhere as being superior 
as regards material, general construction, design, work- 
manship, finish and appearance and while our products 
in this line are being copied in many parts of the world 
it is acknowledged by these same producers that just as 
rapidily as the question of exchange becomes more nearly 
normal just so rapidly will there develop an increased de- 
mand for our products in this line inasmuch as improve- 
ments in the exchange situation will mean greater possi- 
bilities as regards competition of our goods with the locally 
manufactured article. 

There has never been expressed, to Mr. Ffrench’s knowl- 
edge, any doubt as to the future of this branch of the 
export business. Quite the contrary, it is conceded every- 
where that office equipment is one of the lines manufac- 
tured in the United States which has been accorded such 
favorable reception everywhere and has been conceded 
sO preeminent a position in the office equipment field 
throughout the world that the question of the future of 
this line in foreign fields can under no circumstances be 
doubted, and there can, in consequence, be no question of 
the improvement in shipments that should be shortly 
noted and more so as soon as the already mentioned im- 
provement in the exchange situation may show better- 
ment. 


Ta situation as regards sales to foreign territories 
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Export Office Furniture Sales Improve. 


Export conditions are improving and on the upqrate, 
according to a statement made to a representative of Office 
Appliances by Harvey P. Rockwell, export manager of the 
Yawman & Erbe Manufacturing Company. 

“Our export sales reached the extreme low point in 
May, 1921, but beginning with June each succeeding month 
has showed a gain over the thirty days previous,” stated 
Mr. Rockwell. “There has been an increase of two hundred 
and fifty percent over the May, 1921, business. December, 
1921, was bigger in point of business than any pre-war 
month and that is what we are told to govern ourselves by 
nowadays. 

“The exchange situation is improving considerably; Italy, 
Greece, France, Peru and some other countries have not 
felt the change for the better as much as England. Eng- 
lish exchange is practically back to normal now. The few 
cents it is still ‘off’ will not make much difference on the 
business done.” 

The conditions in Belgium, the British Colonies, Ameri- 
can Colonies and the Far East are improving. Signs of 
improvement come to us from South America. Argentina 
and Uruguay are coming back into the fold and Venezuela 
and Colombia are considerably better. 

Colombia has not been affected as much as the other 
countries in South America, because a diversified crop is 
raised and not one product alone is depended on for sup- 
port. Chile is still in difficulty. 

Office equipment is not meeting the competition in the 
foreign markets to the same extent as chemicals, cutlery, 
cotton goods and other branches of industry. Germany 
has produced adding machines and typewriters for export 
in South America, but has not started to a great extent in 
office furniture. 

England and France are now producing filing cabinets, 
but this has not been felt perceptibly as it is an admitted 
fact that the Amercian office furniture and office equipment 
is the best in the world. 

The agencies for the Yawman and Erbe Manufacturing 
Company in foreign lands are placed with the best business 
firms, which means that in order to maintain their standing 
in business they must get out and hustle. 

As a final indication that the “worm has turned,” Mr. 
Rockwell mentioned the fact that he had received several 
orders by cable recently asking for immediate shipment. 
This would indicate that stocks are getting low and that 
the foreign dealers are awaking to the fact that they must 
be replenished. . 


Speed Contest at San Francisco. 

The Noiseless Typewriter Distributing Company has 
had to repeat itself in the contest held in its offices, 17 
Second street, January 7. Sixty-five girls took the test, 
the only stipulation being that they had never entered a 
professional contest and that they should use the Noise- 
less. The contest was won by Miss Marian Lynch, of 
the Federal Reserve Bank of San Francisco, and she was 
crowded so close for second place that only a fraction of 
a word separated her in her average. In the entire fifteen 
minutes, Miss Lynch wrote one net word more than Miss 
Collis, of the Insurance Company of North America, who 
came second. Miss Collis was closely followed by Miss 
O’Brien of Gunn-Carle Company, who came third, and 
Miss Erma Larson, of the Zellerbach Paper Company, 
who came fourth. The first four places were so closty 
crowded together that only a difference of sixteen words 
in their net total for the entire fifteen minutes separated 
the winner from the fourth place. The records were as 


follows: 
Gross Deduc- Net A 
Contestant. Words. Errors. tions. Ly r ° 
Miss Marian Lynch ...... 1,363 35 175 1,188 79 3/15 
Miss Alma A. Collis...... 1,297 22 110 1,187 79 2/15 
Miss D. M. O’Brien....... 1,310 26 130 1,180 78 10/15 
Miss Erma S. Larson.... 1,327 31 135 1,172 78 2/16 


The most interesting aftermath of the contest was the 
fact that when I. Zellerbach, president of the National 
Paper Company, was advised that Miss Erma Larson, his 
secretary, had won fourth prize, he was a to con- 
cede that the other three prize winners were any better op- 
erators, and immediately offered $100 as a prize to be com- 
peted for by the four prize winners in the first contest. 

The second contest was held in the San Francisco Office 
of the Noiseless Typewriter Distributing Company, Satur- 
day, January 21, and was won by Miss Alma Collis, of the 
Insurance Company of North America, with a record of 
93 words per minute. 
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Copyright Keystone View Co. of New York and London 
Sir John Baddeley, Lord Mayor of London, in his robes of office in the Venetian parlor of the Mansion House. Sir Johnis a Livery- 
man of The Stationers’ Guild, London, and head of the well-known firm of Baddeley Bros. 


A message to Sir John Baddeley and The Stationers’ Association 
of the United Kingdom, from J. Ogden Pierson, President of the National Asso- 
ciation of Stationers and Manufacturers of the United States of America. 


As we pass the threshold of the New Year, I desire on behalf of the National Asso- 
ciation of Stationers and Manufacturers of the United States of America, to extend 
through you the Greetings of our Association to the members of the Stationery and 
Allied Industries of Great Britain. 


As we observe the process by which threatening difficulties have one by one been 
met and overcome, it becomes increasingly evident that Good Will is the Universal 
Solvent which will reconcile the misunderstandings between nations as well as men. 


Your election to your present post is a compliment to the craft with which you 
have been so long connected—a craft which, throughout its history, has contributed 
much to the elevation of the ideals and practices of business. 


As your ancient Stationers’ Guild formulated by discussion and trial those endur- 
ing principles upon which its customs are founded, so we, in the New World, desire 
that our Association, mindful of established principles, shall erect for itself a similar 
place in the esteem of American stationers, and that our organization, already a 
powerful instrument for the advancement of the Industry, may, like the Stationers’ 
Guild, grow in influence and value with the years, and become more and more an 


instrument to promote the common welfare of men. 
AG Gc 





MR. PIERSON 
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Representatives of office equipment concerns abroad, 


visiting the United 


States, are cordially invited to make the offices of this journal their headquar- 


ters. 


The staff at the main office, 417 


South Dearborn street, Chicago, and the 


staff of the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau 


street, New York, will be happy to be of any possible service. 


While the facilities 


at New York are not so many as at Chicago, there will be found the same pleasant 


willingness to be useful. 


Notes and News from London. 


By W. Teignmouth Shore, Surrey House, Victoria 
Embankment, London, W. C. 2. 
January 6, 1922. 

HERE are few residents in and few visitors 
Tt London who do not know the Mansion 

House, the official residence of London’s Lord 
Mayor, situated in the busiest center of this great 
city, close to the Bank of England, the Royal 
Exchange and the Stock Exchange, the 
headquarters of trade and finance. It is an impos- 
ing edifice in the Renaissance style, of which the architect 
was George Dance, the Elder, the city surveyor, the first 
stone being laid on October 25, 1739, and the building com- 
pleted in the year 1753. It stands upon part of the site 
of the ancient Stocks Market, which was not a stocks and 
shares market, but a place of sale for flesh and for cured or 
dried fish, which latter in older days was in great demand 
upon special fast days and upon Wednesdays and Fridays 
when England was Roman Catholic. The story is told 
that when designs were being submitted to the city fathers 
for the Lord Mayor’s new home, Lord Burlington sent 
in one by Palladio, of architectural fame, and a common 
councilman inquired: “Who was Palladio? Was he a 
Freeman (of the city) and was he not a Roman Catholic?” 
So this design was rejected! Much might be written 
about the Mansion House, but the present interest therein 
for readers of Office Appliances is that it now, and for 
some nine months more, is the home of Sir John Baddeley, 
who is a Livery-man of the Stationer’s Guild and the head 
of the well-known firm of Baddeley Brothers of Moor 
Lane in this city. He is also a member and past master 
of the Guild of Framework Knitters and of the Lorimers’ 
Company, Lorimers being makers of bits, spurs and so 
forth, practically saddlers. On another page is a photo- 
graph of his Lordship taken in the Venetian parlor of the 
Mansion House, with his signature and sent to me by his 
Lordship for publication in these columns. 


<—e-—> 


British 


We are, most of us, feeling rather “bucked” as to the 
prospects of a trade revival during the next few months. 
There is a spirit of optimism abroad in the land, and also 
it is the common opinion that manufacturers and traders 
have taken their coats off and are “out” to do or to die in 
the effort. Walton Turtle of the Hammond Typewriter 
Company does not blow trumpets without being certain 
that he has a good tune to play, and here is what he says: 
“IT should like to say that 1 am most optimistic as to the 
prospects of the typewriter business for 1922. Things are 
certainly improving in every direction, and there is now 
a spirit of co-operation that has been lacking for so long. 
Indeed I feel that quite a new impetus has been given to 
trade generally by the settlement of the Irish question and 
also by the desire of the Government to help trade and to 
extend the exports of the country. This all goes to make 
our industry better, as every new field opening up provides 
opportunities for office appliances and up-to-date equip- 
ment. I am looking forward to 1922 asa BOOM YEAR! 
Already signs in our company show that we shall not be 
disappointed.” 





And this from R. M. Davidson of the Yést: 
“We are a great deal more sanguine about the 
trend of business than we were in the earlier part 
of last year. Although sales in Great Britain dur- 
ing 1921 have not reached the record total for 
1920, the falling off has not been such as might 
have been anticipated on account of the world- 
wide general trade depression. The last three 
concluding months have shown a very consider- 
able recovery in the way of machine sales, and it is with 
confidence that we look forward to 1922 showing an even 
greater recovery. We are especially encouraged by the 
ever-increasing number of large concerns standardizing 
on the Yost machine, amongst those we have recently 
added to our list being the Bank of England and the Lon- 
don & Lancashire Insurance Co., Ltd. What, however, is 
wanted to hasten the resumption of trade is further reduc- 
tion in the abnormally high wages paid during the war; a 
satisfactory solution in the matter of the German repara- 
tions; the stabilization of foreign exchanges; the resuscita- 
tion of eastern Europe. Given these, the reflection on 
trade will be surprising, and the typewriter industry must 
prosper in ratio to the extent of the successful efforts 
undertaken 

<> 

W. W. Fortune of Libraco tells me a good tale, this: 
“The office appliance trade for 1921 has ended somewhat 
flat, but with the new year comes new hope and the in- 
clination to new efforts. There is to be a boom for British- 
made goods, and strong efforts will be put forth by British 
manufacturers to capture the home market. For Ameri- 
can office appliances there will be a considerable demand, 
as their high standard of excellence and greater variety 
command the market. The latest American price lists 
show that prices are almost at the bottom, and this, com- 
bined with the more favorable exchange, will encourage 
British orders. Increasing inquiries for steel office equip- 
ment show promise for the new year. British makers are 
few, and seem to have confined their efforts to filing 
cabinets, lockers and shelving. They are making strong 
efforts for trade business, so as to increase the volume of 
their output. If American manufacturers would only 
realize the favorable position of England for handling the 
steel equipment business, we should soon have the lead- 
ing firms dispatching their goods K.d. for erection and 
finish to British works. All European trade could be han- 
dled from England in this way at less cost, less damage 
and greater profit. The idea is to send over the parts of 
cabinets, etc., stamped out so as to-secure the low cost of 
production and the lower cost of transport, packing, etc. 
The British works would only need a machine for setting 
up and enameling ovens for finishing. Similar methods 
have been employed for desks, but as yet no one has at- 
tempted these methods for steel. The American desk trade 
seems conspicuous by its absence, and in its place we have 
Belgian and other continental desks. A comparatively re- 
cent innovation of some importance to the po ba apphance 
trade is the establishment in the large towns of Great 
Britain of special libraries for the use of the business com- 
munity, In these commercial libraries modern office de- 
vices and systems are largely used, and the business man 
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has an excellent opportunity of testing their efficiency 
without cost. Manchester’s Commercial Library is located 
at the Exchange, the center of the business activity of the 
city. It demonstrates in a practical way the efficiency of 
modern methods. In a battery of steel vertical filing cab- 
inets of the best quality are filed the consular and other 
commercial reports and papers, and there is an excellent 
card index to the information to be found in the files. 
Works of reference, directories, etc., are classified on the 
American Dewey System and shelved on the modern 
bracket type of steel stack. Maps are methodically ar- 
ranged with every convenience for consultation, whilst in- 
dividual tables, complete with book holders and other ac- 
cessories, are placed at the disposal of the business man 
seeking information. With the expected revival of trade 
the future of the office appliance business, which has of late 
years gained considerable publicity and recognition, would 
seem to be particularly bright.” 

<--> 


But I must not give you jam only, and here is a spoonful 
of powder to mitigate our optimism. It comes from the 
manager of a large typewriter house, but I will not give 
his name, being fairly sure he will soon repent of his 
pessimism: “With regard to trade generally, I can only 
describe it as having been bad in 1921, and I should like 
to meet any rational optimist who can show me where a 
substantial change for the better is coming in the near 


future.” 
<--> 


P. H. Ellis of the Macey Company is one of the noble 
army of optimists, as is evidenced by this from him: “The 
Macey Company is starting 1922 in a cheerful frame of 
mind. Having weathered the stormy seas of 1921, we are 
just now overhauling our boat with a view to making it 
sufficiently sound to stand the kind of weather we know 
we have to go through. We are satisfied we have a sea- 
worthy craft, a wonderful cargo, and a capable crew—no 

assengers—all workers. The general outlook is good. I 
ose a feeling that the worst of the depression is passed, 
and that the prospects of an improvement in the stationery 
business are brighter than for some time past. As re- 
gards the loose leaf business, in which as you know, we 
are particularly interested—one thing is certain—there is 
a great future before us, and great chances for develop- 
ment. In practically all the lines we carry the potential 
market is enormous and has hardly been scratched. There 
is no question but that loose leaf devices are adding im- 
measurably to the stationers’ opportunities. The unhar- 
vested fields for loose leaf systems are numerous and, as 
yet, not much worked by the average stationer, There is 
still a great deal of digging to be done. Many stationers 
have an idea that their business could be extended, and 
they say that as soon as the opportunity presents itself 
they are going to handle loose leaf. This is the first step 
on the road to progress, but there is no man so successful 
as he who does rot await the arrival of his opportunity, 
but sets out and makes it. Accordingly, it is our aim to 
help the stationers on this side realize more fully the 
golden opportunities awaiting them in the loose leaf busi- 
ness. During the past year we have learned much. Our 
sales force has. been through the slump period and to a 
man are all the better for it. During 1921 we had to 
work—and work hard. This year we shall have to work 
harder than ever before. Last year our slogan was ‘Pro- 
duce More.’ Experience has taught us that ‘Produce 
More’ is an empty slogan on its own. There is very little 
sense in loading up the shelves. We have to keep stocks 
moving, and all the time speeding up our sales. tn short, 
‘Sell More’ is the slogan for 1922. This means concentrat- 
ing every effort on increasing our sales and greatly in- 
creasing the efficiency of our selling organization. Our 
policy for 1922 can be summed up as follows: To keep 
our dealers well sega with our goods. To live up to 
our slogan: ‘Quick by return service on every listed item.’ 
To keep our goods up to their existing high standard. To 
provide new and better products. To place our lines in 
the forefront and keep them there. To do the things 
which are necessary to hold the business after we get it. 
To bend every effort to help our dealers increase their 
sales with worth while sales help, giving them the maximum 
results with a minimum of difficulties, In this spirit of co- 
operation, we set out on our voyage, full of enthusiasm 
and unforced optimism.” 

<-> 


The Royal Standard Typewriter folk don’t sit still and 
watch other people’s grass growing. F. H. Morse, their 
managing director, talked to this effect: “A convention 
of the Royal salesmen and branch managers was held at 
the Waldorf Hotel on Friday, December 30th, during 
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which various sales problems were discussed and plans 
made for 1922. I was in the chair and various subjects 
were handled by Mr. J. T. Whitehead, general sales man- 
ager; Mr. A. W. Thomas, superintendent of agents; Mr. 
E. A. Hoare, secretary; Mr. Bennett Harris, superintendent 
of school department, and Mr. E. A, Davidge, factory su- 
perintendent. All of the salesmen were enthusiastic over 
the new special Quiet No, 10 Royal, which will be intro- 
duced in February, and the outlook for 1922 is promising. 
Luncheon was served at noon. The Visible Writing Ma- 
chine Co., Ltd., will take part in the business show under 
the auspices of the Association of Office Appliance and 
Equipment Manufacturers and Traders in February, intro- 
ducing the special Quiet Model Royal No. 10.” 
<-> 


J. M. Levy, sales manager of the Kardex Company, is 
really bright and cherry, as his words bear out: “The 
prospects of trade in the office equipment and appliance 
world in this country have never been brighter. The men- 
tality of the business man is now so evident that he is not 
only open to examine carefully anything which is stated 
to be of value to him in the efficient running of his busi- 
ness, but he is prepared to purchase and install a new 
appliance, idea, system or device which he is convinced 
will produce better results with the same effort—in other 
words, England is now searching for business efficiency, 
and, in addition, the office equipment world itself has 
never been in a better position to supply ideas, machines 
and appliances than it is today. It is better equipped in 
man-power of the right kind, and its ideas have developed 
enormously. Possibly the Association of Office Equip- 
ment Manufacturers and Traders has had something to do 
with it, because the discussions and interchanges of opin- 
ion of members is certainly brightening the outlook of 
everyone who purports to have at heart the greater effi- 
ciency of the offices of the country as a means of procur- 
ing his livelihood. The business man today is more hope- 
ful of trading conditions, and to my mind, he has great 
reason. The Washington conference, despite the fact of 
partial disagreements, has paved the way to a reduction 
of armaments, and therefore a decrease in taxation and ex- 
penditure, which from whatever angle viewed can only be 
a wasteful one. He sees also the very strong possibility 
of an income tax reduction. He sees also the stronger 
possibility of reversion to more equitable postal and tele- 
phone rates, and, further than this, he has at the back of 
his mind the very great good from every standpoint that 
will come through the settlement of the seven century 
feud with Ireland. Last but not least, both employer and 
employed are beginning—or, I should say, have begun—to 
appreciate economic facts, and to a certain extent disre- 
gard phrases and bleatings that mean only discontent. 
The workman has apparently decided to become worth 
his hire and the employer has also apparently decided 
to pay reasonable prices for the worker’s effort. Produc- 
tion is worked on a better basis and during the last six 
months considerable stocks, purchased at prices not mar- 
ketable today at a profit, have been reduced. Everything 
points to a revival of trade in this country, and with it, 
of course, the prosperity of the office appliance world.” 

<-> 


Herbert E. Robbins, of the Comptometer, a man who 
weighs his words, has much of interest to say, the gist of 
which is this: “I feel that I have nothing to say which 
would be very useful, but my views briefly, for what they 
are worth, are these: I hope that the report of the Geddes 
committee will enable taxation to be reduced, so that it 
will be more worth while for the business man to exhibit 
enterprise. I think any reduction in taxation will carry 
enormous benefits for the industrial community, and I be- 
lieve that the present burden is not always fully appre- 
ciated, at least by the theorists. One only has to count 
the cost of capital, the risks attaining to its use in these 
days, and the small reward possible to obtain from it 
after the government has taken its share to understand 
why business men do not think it worth while to be enter- 
prising. I feel that what many firms today are doing is 
trying to make the best of a bad job, instead of going 
forward with hope and confidence. The Washington con- 
ference, the clearing up of the Irish troubles, the improve- 
ment in exchange, should all have beneficial results on 
trade in this country and on international trade. We are 
steadily plodding along, believing in better times since 
business men must go on, and sooner or later people must 
use the machine and equipment which will enable them to 
produce and distribute efficiently. This means that the 
sale of office appliances, and incidentally Comptometers, 
must increase, and, however deep the present depression, 
it can only be temporary.” 
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But we must not be content to be passive optimists; 
we must be active optimists. We are still surrounded by 
difficulties and dangers which must be attacked if they are 
to be overcome. This was well put by Harold M. Duncan, 
of the Lanston Monotype, who said: “Business is exceed- 
ingly bad, not only in office appliances, but in every other 
line of machinery. I believe, however, that the lowest 
point of the depression has been reached. Just when re- 
covery will take place it is impossible to say; the factors 
are many and complex and they have been recited and 
enlarged upon so much that it would be merely wasting 
your time for me to give my personal views. As for the 
Monotype Corporation, it 1s working more intensively 
than ever upon the distribution of its products. Believ- 
ing that some part of the depression is imaginary, and 
that confidence is necessary now, if at all, we are re- 
doubling our efforts and studying new methods which we 
expect to put into force during 1922.” 

Yes! That is what we must have if we are to win 
through! Confidence, energy, enterprise! And who shall 
say we have not got them? Who shall say that we will 
not win? Win soon? Complete victory will not come at 
once, but we are going to advance now. 

<-> 


British Efficiency Exposition. 


The Association of Office Appliance and Equipment 
Manufacturers and Traders (of Great Britain) have or- 
ganized a “Business Efficiency” exhibition which will open 
on February 8 at the Central Hall, Westminster, of which 
I shall send along full details in my next letter. The pro- 
moters feel that the commercial “slump” which so many 
people seem to have taken “lying down” is from all points 
of view largely, if not entirely, artificial The Association 
decided therefore to show business people that by wrap- 
ping themselves in a cloak of pessimism they impeded 
their own activities and thus helped to bring about a still 
greater slump. Business is improving. Of that there can 
be no doubt. The promoters of the Business Efficiency 
Exhibition through their widely spread organization have 
their finger on the business pulse of the world and are 
convinced that the trade revival has begun. Now is the 
time, accordingly, for the holding of this exhibition. 
Now is the time when business men are feeling more 
hopeful and are open to consider new methods of handling 
the greater volume of business which is coming. The As- 
sociation of Office Appliance and Equipment Manufac- 
turers and Traders has a membership of ninety-five per 
cent of the firms whose interests lie in the speeding up of 
efficiency in all departments of business organizations. 
The Association has done valuable work in linking up the 
operations of industries which make office work and sales 
promotion smoother, easier and more accurate, and has 
done much to spread among British business people 
knowledge of all that leads to higher efficiency, lower 
production-costs and the general improvement of busi- 
ness conditions. The exhibition is a concrete example of 
the Association’s activities. It is hoped to make it an an- 
nual fixture to which business men can look forward year 
after year for the newest aids to economy and the per- 
fection of business methods. It is something the business 
man and woman cannot afford to neglect. Moreover, it 
is for business people exclusively; the idle crowd, atttacted 
by “side shows” or mere curiosity, will not be there to 
destroy the vital atmosphere of business earnestness. It 
will be full of business ideas, it will be of vital interest to 
all and a revelation to many. It is not a business or effi- 
ciency exhibition such as London has had in the past; it 
is something more. It is not run for profit, but for the 
education of those who seek elementary knowledge of 
efficiency methods and _ for the further inspiration of those 
who are already better informed. It is for this reason that 
no charge will be made for admission. It will be open free 
to all bona fide business men and women. No man or 
woman in business can fail to be interested and impressed 
by it. Efficiency in business—the greatest possible output 
of work in a given time—means better times and better 
conditions for all—higher profits for the principal and a 
greater reward for the worker. 


Fourth International Sample Fair at Prague. 


The Fourth International Sample Fair in Prague, 
Czechoslovakia, will be held March 12-19. It is main- 
tained that the fair offers a good opportunity for various 
American manufactures, including typewriters, cash regis- 
ters, adding and calculating machines. Information can 
be obtained from the Czechoslovakian Legation, Dr. A. Z. 
Stangler, commercial attaché, Washington, D. C. 
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Art Metal Moves London Offices. 


The Art Metal Construction Company, Jamestown, N. 
Y., has moved its London offices and showrooms to 
Holborn Viaduct, E, C, 1. There is no longer any con- 
nection with Art Metal Construction Company, Ltd. The 
announcement of this change in British publications was 
aptly connected with English history. The telephone 
number of the new offices is “Holborn 1666.” The adver- 
tisement stressed the fact that the figures are identical 
with the date of the great fire in London—1666 


Czechoslovakian Traveling Sample Exhibit. 


A “sample fair on wheels” was dispatched from Czecho- 
slovakia last year, on a tour of about two months through 
Poland, Bulgaria and Rumania. There were sixteen freight 
cars, with coaches for the representatives of the exhibitors. 
Seventy-seven different firms were represented, the prod- 
ucts shown including furniture and office supplies. The 
goods were chosen for their marketability in the Balkans 
and Poland. Stops of three to four days were made in 
the principal cities. 


Opens Remington Rotterdam Branch. 


J. Suurbeek has been appointed branch manager for the 
Rotterdam office of the Remington Typewriter Company. 
The appointment resulted from the success which Mr. 
Suurbeek achieved in the Arnhem office of the same com- 
pany. Rotterdam is an important city of distribution, hav- 
ing over six hundred thousand inhabitants and being 
known the world over for its remarkable harbor and its 
shipping. Mr. Suurbeek has headed the Remington office 
at Arnhem for two years, and goes to the Rotterdam office 
with a fine record. As director of the Remington interests 
at Rotterdam, he will undoubtedly enhance the reputation 
he has already made. The Rotterdam offices are at Witte 
de Witstraat, 80-82. 


New Branch for Capra & Company. 


Office Appliances recently received word from G. Gam- 
bini Serafini of A. Capra & Company, Palmero, Italy, ex- 
clusive agents for the Woodstock typewriter in Italy and 
the colonies, that the company has opened a new branch 
in Rome in the center of the city at number 66 Piazza S. 
Silvestro, just opposite the general post office. 


Belgian “Transmission Tax.” 


The Belgian government has instituted a “transmission 
tax” of one per cent on all goods imported into the coun- 
try. Special stamps must be affixed to the entry docu- 
ments, which include an invoice covering the goods. 


American Express Office in Australia. 


The American Express System has been organized at 
Sydney, Australia. This is a branch of the American Ex- 
press Company, in charge of E. N. Wheeler, Atlas street. 


An Important British Amalgamation. 


In 1921 Vick, Ashworth & Company, Ltd., acquired by 
purchase the very old business of Palmer, Howe & Com- 
pany, Princess street, Manchester, England, which had 
been established nearly one hundred years and which was 
in existence on the same site when Princess street was 
known as Bond street and long before Manchester Town 
Hall was built. 

The firm of Vick, Ashworth & Company as a separate 
entity has just attained its majority and it is rather ro- 
mantic that it should have become possible for this firm 
to acquire the older business, because it was with Palmer. 
Howe & Company that both Mr. Vick and Mr. Ashworth 
got their experience of the trade. From that business they 
left to establish their own. 

With the selling end of the business conducted in hand- 
some premises in the heart of the city and a well equipped 
modern factory in communication by private telephone 
wire, the organization is capable of turning out work of 
the highest quality with promptitude and satisfaction to a 
large and increasing circle of important companies and 
firms. The efforts of the joint concern are largely de- 
voted to modern office equipment. Quite a number of 
novelties are already being imported direct from U. S. A. 

An agency for steel office equipment manufactured by 
the Art Metal Construction Company, of Jamestown, N. Y.; 
has recently been arranged and there is every hope that 
good business will result in this line. 
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Brazilian Trade in Paper. 


Commercial Attaché W. L. Schurz wrote to Commerce 
Reports from Rio de Janeiro on the market there for writ- 
ing paper. He stated that the French manufacturers lead 
in the sale of fancy stationery. American prospects are 
best in the market for sulphite bond. We should also 
maintain a strong gs toe in the market for higher-grade 
specialties, although there is Dutch competition in these 
lines. One American company is now catering only to 
the high-grade trade. 

Brazil produces low grade wrapping paper and card- 
board only. The pulp is imported, as the native woods 
are generally too hard for pulping. In Brazil there is 
little distinction made between printing and writing papers. 
It is quite common to use the same class of paper for 
both purposes. 


Cape Times Has New London Address. 


The Cape Times, Cape Town, South Africa, has estab- 
lished new London offices at 24 Holborn, E. C. 1, in the 
Buchanan buildings. Henry Ledger is in charge. The 
former representation, Ledger, Sons & Company, has been 
discontinued. 


Business Improves in the Orient. 


John W. Grief, who covers Oriental countries in the in- 
terest of the Ink Ribbon Manufacturing Company of San 
Francisco, reports an improvement in business within re- 
cent months, particularly in Japan. 


Naples a Potential Market for Equipment. 
(Contributed to Commerce Reports by Consul Coert du Bois, 
Naples, Italy.) 

The potential market for typewriters im Naples is indi- 
cated by the large volume of business correspondence car- 
ried on in longhand, involving loss of time to the com- 
mercial firms, Government departments, and professional 
men. At the first annual sample fair in Naples, which 
ended in September, the small number of typewriters dis- 
played was noticeable; they consisted of four American 
machines, two Italian, and one of German manufacture. 

The possible demand for the other office equipment, 
such as desks, swivel chairs, and filing cabinets is indicated 
by the apparent inferiority of the material and workman- 
ship of office furniture on the market here, as compared 
with the solid American type. Prices are comparatively 
high in view of this difference in quality. In many large 
offices (private as well as government) tables of poor 
quality are used instead of desks by both officials and 
employees. 

It is possible that a demand might be created for roll- 
top, lock desks. This type is seldom seen, and the model 
on the market is of small dimensions, the rolltop losing 
its importance because of the lack of space and necessary 
compartments. : 

Filing cabinets in general use are of the old-fashioned 
pigeon-hole type, although steel filing cabinets may be 
found in certain up-to-date offices and banks. They con- 
tain four drawers but the rollers and track function none 
too well when the drawers are filled to capacity. 

Revolving chairs of the reclining type are rare in this 
market, the type in use being a plain swivel office chair, 
which is not particularly comfortable. 

The office safe generally used is of the small light- 
weight type. There were, however, on exhibition at the 
sample fair a display of modern combination lock safes 
of massive construction, of Italian manufacture. Three 
American and one German adding machine, one check 
Protectograph, and two duplicating machines of the ro- 
tary type were also on display. 


English Typewriter Reports. 

Prepared by the Specialties Division of the Bu- 

reau of Foreign and Domestic Commerce, and 
Printed in Commerce Reports. 

The typewriter industry in England has not shown any 
great expansion at any time, owing to the difficulties en- 
countered in competing with machines of foreign make; 
yet statistics show that there has been a more or less 
gradual increase in British exports of this article. Although 
the volume of the British export trade in typewriters has 
reached pre-war figures, the bulk of the 1920 domestic 
demand was satisfied by American machines, the total 
exports from the United States to the United Kingdom 
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amounting to $5,145,114. No German machines have been 
imported since 1914. 

There has been no decrease in the price of British type- 
writers and general office equipment in England, the 
tendency being rather toward an advance, owing to the 
increased costs of labor and materials. 

The exports of typewriters from England for the last 
ten years show that from 1910 to 1914 there was a steady 
increase in quantity and value. Beginning with 1914, 
however, there was a sharp decline and no material signs 
of improvement were evident until 1919, when England’s 
exports jumped from ninety-six machines in 1918 to 1,568 
in 1919. The 1920 figures reached 3,720 which compares 
very favorably with its pre-war trade and is the highest 
figure since 1910, with the exception of 1913, during which 
year 4,386 machines were exported. The value shows a 
much greater increase, but this is not an accurate indica- 
tion of an increased trade when it is considered that, 
although 4,386 machines were exported in 1913 at a value 
of £31,785, only 3,720 machines in 1920 were worth 
£68,658. Although it is true that a great proportion of 
this increase is due to the depreciation of the pound 
sterling, yet these figures clearly show that there has been 
a considerable increase in the price of typewriters. 

Prior to 1916 the largest quantities of typewriter parts 
exported from England were twelve tons, shipped in 1911, 
and sixteen tons, exported in 1915. Beginning with 1916, 
however, this figure jumped to sixty-three tons and, al- 
though there was a steady decline up to 1920, British 
exports still far exceed those of the record pre-war years, 
which would seem to indicate that the users of English 
machines are not discarding old and worn machines but 
are repairing them for further service. This should natur- 
ally curtail any immediate demand for new machines. 

With the exception of 1918, the average price per unit 
was much higher on machines going to the British posses- 
sions than on those shipped to foreign countries. 

Exports of Typewriters. 

To foreign countries: (1910) 1,557, at £11,402; (1913) 
3,505, at £23,121; (1919) 1,149, at £20,737; (1920) none. 
To British possessions: (1910) 390, at £4,179; (1913) 881, 
at £8,664: (1919) 419, at £9,104. Total exports to foreign 
countries and British possessions (not segregated) in 
1920, 3,720, at £68,658. 

Exports of Typewriter Parts. 

To foreign countries: (1910) four tons, at £3,080; (1913) 
seven tons, at £4,534; (1919) twenty-seven tons, at £48,- 
880. To British possessions: (1910) two tons, at £769; 
(1913) one ton, at £1,975; (1919) three tons, at £7,597. 
Total exports to foreign countries and British possessions 
(not segregated) in 1920, thirty-four tons, at £64,901. 


Fera Sails for Europe. 

Henry Fera, Jr., general manager of A. W. Faber, Inc, 
Newark, N. J., sailed for Europe on Saturday, January 21 
on the steamship “Orduna.” He will be gone about five 
or six weeks. 





Platen Manufacture in Brazil. 


In enumerating the manufacturing plants in Brazil pro- 
ducing manufactures of rubber, Commerce Reports states 
that one concern produces, among other articles, typewriter 


platens. 





Some Calendars from Abroad. 

There has come to us from Ruys Handelsvereeniging of 
Rotterdam, Holland, a very beautiful calendar for 1922 
mounted on a brown board with gold edges. There is a 
sheet for each week and the whole .is covered with a limp 
cover, ornamented after the manner of the card to which 
it is attached. Each sheet contains a picture of some 
familiar scene, building or city in Holland. The calendar 
was produced by Weenenk & Snel of The Hague. Beside 
each day is a line for memoranda. The calendar is printed 
in Dutch. The scenes depicted on each sheet are beauti- 
fully done and highly interesting to every one interested in 
the life of those on the other side of the water and also 
to every one interested in good pictorial work. 

* * ok 

Another calendar which recently came to us was sent 
by Henry Michel & Company of Zurich, Switzerland, 
dealers in modern office equipment. This calendar bears 
on the card to which it is attached an interesting picture 
in colors, showing a young man and a young woman in 
the national costume of Switzerland. The calendar pad 
bears a leaf for each day. 
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Central Europe Commerciaily Depressed. 


Special Correspondence to Office Appliances. 
By Constantin Dimitroff. 


December, 1921. 
hostilities have ceased has passed 
commercial depression in Central 
and Eastern Europe is worse than ever. Conquerors and 
conquered are equally in the slump in this part of the 
world, and everybody is wondering when fundamental con- 
ditions are going to improve and when we can expect the 
return of a healthy state of business. 

It is evident that the present state of affairs is due to 
the exhaustion caused by the World War. The govern- 
ments of the different countries, and more especially those 
of the new and old countries of Central and Eastern Eu- 
rope, finding themselves in extreme financial straits have 
been continually issuing paper currency which has aggrav- 
ated the situation. 

Each country 


Sofia, Bulgaria, 
The third year since 
away and the general 


has its own difficulties to cope with and 
the leading men and financial experts of my country did 
not understand in due time that the efficacious remedy for 
the prevailing uncertainty is not the issuing of paper cur- 
rency by the ton, but the curtailing of expenses and 
developing natural resources; that is to say, the nation 
must live on less and produce more.* 

Until the depreciated currency of the small countries in 
Central and Eastern Europe is restored to something ap- 
proaching par value, the present general commercial 
depression in this part of Europe will continue. 

\s the exchange operates, so to say, a partial embargo 
against the goods of countries with high valued currency, 
for the present Bulgaria is importing the goods of coun- 


tries with depreciated currency, such as Germany, Austria, 
Tzechoslovakia, etc. There is no doubt that the Germans 
are very astute business men, as they are making money 
even out of their misfortunes. The depreciated German 
currency allures the foreign buyer, but all the profit -is 
for the German manufacturer. The German manufacturer 


sends different quotations for the same goods to the various 
countries which are buyers of his products, taking into con- 
sideration their respective rates of exchange, although in 
each case the unit of payment is the German mark. For 
the sake of explicitness, let us take an example: 

Some months ago the German manufacturer was quoting 
his typewriter ribbons at marks 130 per dozen. At that 
time the rate of exchange of the Bulgarian lev (monetary 
unit equal to a france at par) was 140 levs for 100 marks, 
which make for a dozen of German ribbons 182 levs. 
Today the German manufacturer quotes the same ribbons 
at marks 300 per dozen, which at the present rate of ex- 
change—73 levs for 100 marks—make 219 levs for a dozen 
of ribbons. So that for the depreciation of the German 
mark the Bulgarian importer has to pay a premium of 
37 levs per dozen of ribbons. 

The Bulgarian importer is obliged to buy his ribbons 
from Germany or Austria, as he cannot possibly think of 
buying ribbons from America on account of the prohibitive 


high value of the dollar—150 levs to the dollar, which 
would make for a dozen of American ribbons, say at $3 
per dozen, 450 levs. 

Today a standard American typewriter has to be sold 


in Bulgaria at almost double the price of a standard type- 
writer of German make, and, naturally, no business man 1s 
prepared to pay such a difference of price, although, gen- 
erally, a preference has always been given to American 
machines at somewhat higher price. 
Now it is clear to everybody that the 
migh value of ‘the dollar is handicapping the sale of 
Sulgaria has by no means been alone in pursuing the 
will- Bye en of paper currency. Practically every nation 
has at one time or another adopted this expedient to its cost. 
All of the European nations engaged in the World War are 
suffering to a greater or less extent from depreciated currency, 
which is nothing more nor less than demand notes issued by 
the nation—promises to pay, based on credit or faith that pay- 
ment will be possible. As in ordinary credit transactions, these 
promises to pay approach nearer and nearer par in the hands 
of citizens of other countries as the nation promising resolves 
its difficulties and proceeds toward the point where it can retire 
its paper. When that point is reached notes are seldom 
presented for redemption, since the gold can then be had at 
any time and the notes are an equivalent. Elderly men in the 
United States remember a time when, following the Civil War 
of 1861-65, the United States was in financial straits, with a 
paper currency considerably below par in the exchange markets. 
Even during the last war we observed a marked expansion of 
our currency due in part to the quantities of bonds issued. 
This resulted in abnormally high prices. Our currency occupies 
a high place because we have the gold with which to redeem 
it; but we have discovered that even the possession of an 
overstock of gold is not an unmixed blessing. 


extraordinarily 
\meri- 
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can commodities abroad, and more especially in the smaller 


countries. : 

Under these circumstances, the question arises: ‘If the 
American manufacturer cannot export his goods for the 
time being to Bulgaria, what is he to do? Habs he to be 
a quiet spectator waiting, with crossed hands, for a better 
chance of doing business or has he to do Some preparatory 
work to clear out his path to successful future business? 

My experience tells me that the American manufacturers 
have to organize themselves and see that the following 
points be carried into effect: (1) That an American financial 
institution, a branch of some bank, be established in Bul- 
garia; (2) that direct steamers run regularly from America 
to Bulgarian ports; (3) that, under normal circumstances, 
the American manufacturer, like his German competitor, 
be prepared to extend credit to his buyers; (4) that the 
agent of the American manufacturer for Bulgaria should 
be a citizen of this country, and not a general agent resid- 
ing in some neighboring country. 

When the American manufacturers shall have done this 
preparatory work, then only will they be in a position to 
compete with their German colleagues, as, let it be well 
known, the future competition for export markets will be 
very keen. 
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De La Rue Company Buys Two Plants 


Thomas De La Rue & Company, London, England, has 
purchased the playing card business of Charles Goodall & 
Sons, Ltd., and the paper mills of J. A. Weir, Ltd. This 
transaction places the bulk of English manufacture and 
sales of playing cards in the hands of one organization. 
The ag mill properties will supply cardboard and paper 
required by the De La Rue interests. 


Effective Booklet from Ecuador. 


From Levy Hnos, importer, Guayaquil, Ecuador, comes 
an attractive booklet in colors, describing and illustrating 
his establishment. Group photographs of the personnel 
add to the interest aroused by the publication. The widely 
diversified lines represented by Mr. Levy include office 
supplies and equipment. The illustrations showing retail 
departments display attractive interiors and an imposing 
store front. The style and execution of the booklet are 
impressive. 


Prince of Wales Issue of Looker-On. 


The Looker-On, a topical weekly of Bombay, issued a 
Prince of Wales number when the heir-apparent visited 
India. It is published by the Tata Publicity Corporation, 
Ltd., which isstea Indian Business and other class papers. 





T. T. Malleson Journeys to Far East. 


T. T. Malleson, export manager of the Royal Type- 
writer Company, Inc., will spend an extended period in the 
far East. Upon completing work laid out in France, he 
will visit points in Switzerland and Italy. From there he 
will spend some time in Egypt, going on to East India. 
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Important Decision Concerning Pencil Sharpener 
Litigation. 





Appellate Court Reverses Lower Tribunal on Case Involving 
Chip Receptacles. 





About a year ago the Automatic Pencil Sharpener Com- 
pany of Chicago were _restrained by an injunction ob- 
tained py the Boston Specialty Corporation from using a 
chip receptacle having non-transparent ends and trans- 
parent body portion extending all the way around the re- 
ceptacle. The injunction did not prevent the Automatic 
Pencil Sharpener Company from making pencil sharpen- 
ers, but simply from using a specific kind of a chip re- 
ceptacle as described above. The Automatic Pencil 
Sharpener Company appealed this case, and on November 
16, 1921, the United States Court of Appeals, for the Sec- 
ond Circuit, handed down a decision declaring the Boston 
Pencil Pointer Company’s patent on a chip receptacle 
having transparent body portion and non-transparent 
ends, invalid, and placed the cost of the suit upon that 
company. 

This decision now permits the Automatic Pencil Sharp- 
ener Company to manufacture and sell their pencil sharp- 
eners with either the transparent or colored receptacles as 
they may desire. 

The colored receptacles have proven very popular and in 
view of the many requests received from the trade 
throughout the country the Automatic Pencil Sharpener 
Company have decided to furnish their machines both with 
the colored and fransparent chip receptacles. 


Committee Working with Specialties Division. 


A committee appointed from the membership of the Na- 
tional Association of Office Appliance Manufacturers is co- 
operating with the Specialties Division of the Department 
of Commerce in surveying the field abroad. The various 
branches of the field are represented by: M. S. Eylar 
(vice president, Elliott-Fisher Company, New York, N. 
Y.); G. P. Wigginton (president, Kalamazoo Loose Leaf 
Binder Company, Kalamazoo, Mich.); W. C. Dunlap (vice 
president in charge of sales, The American Multigraph 
Sales Company, Cleveland, Ohio); H. K. Gilbert (presi- 
dent, The Oliver Typewriter Company, Chicago, IIl.); F. 
H. Dodge (vice president, Burroughs Adding Machine 
Company, Detroit, Mich.); C. K. Woodbridge (vice presi- 
dent and sales manager, The Dictaphone, New York, 
Be 

The Specialties Division of the Department is tem- 
porarily in charge of R. A. Lundquist, who also functions 
as chief of the Electrical Division. Mr. Lindquist will 
direct the Specialties Division until a permanent appoint- 
ment is made. He is a graduate of the University of 
Minnesota, an electrical engineer of wide experience in 
domestic and foreign fields. He has made extensive 
studies of the sales possibilities of American merchandise 
and machinery in Australia, New Zealand, China, Japan, 
sey Africa, East Africa and India. His researches have 

een the subject of bulletins by the Bureau of Foreign and 
Domestic Commerce. 





Stationers & Publishers Board of Trade Elects 
Officers. 

The following officers have been elected for the ensuing 
year by the Stationers and Publishers Board of Trade of 
New York: 

President, Edward E. Huber, of Eberhard Faber; first 
vice-president, John E. Gavin, of Charles M. Higgins Com- 
pany; second vice-president, Nelson H. Stewart, of the K. 
& O. Co., Inc. Gordon Cameron continues as the Board’s 
secretary and treasurer. 

Following are the trustees for 1922: 

F. C. Bingham, of Boorum & Pease Company; Ellis W. 
3acon, J. B. Lippincott Company; Arthur C. Bainbridge, 
Henry Bainbridge & Co.; Henry C. Bainbridge, Jr., Chas. 





EDWARD E. HUBER. 


T. Bainbridge’s Sons; Louis V. Blanchet, Berlin & Jones 
Envelope Company; George W. Brainerd, American Pad & 
Paper Company; Edward J. Cullen, Harper & Bros.; 
Stephen Farrelly, The American News Company; John E. 
Gavin, Chas. M. Higgins & Co.; William I. Halsey, Ester- 
brook Steel Pen Manufacturing Company; William C. 
Horn, W. C. Horn, Bro. & Co.; Edward E. Huber, Eber- 
hard Faber; Arthur P. Jackson, Solidhead Tack Company; 
Chas. S. Kiggins, Kiggins & Tooker Company; Chas. F. 
Kimpton, Kimpton, Haupt & Co.; George E. Milner, Mil- 
ner Bros.; William Pitt, Irving-Pitt Manufacturing Com- 
pany; J. H. Schermerhorn, Joseph Dixon Crucible Com- 
pany; Nelson H. Stewart, K. & O. Co., Inc.; William H. 
Webster, Gibson Art Company. 


Annell Typewriter Introduced in Chicago. 

The Annell Typewriter Company was incorporated at 
Chicago last year, with executive headquarters at 1201 
First National Bank building. A new model machine of 
pleasing appearance was advertised, the sales plan being 
a mail order proposition. The company takes its name 
from Mrs. Annie L. Sears, widow of one of the founders 
of Sears, Roebuck & Company. The business is being 
managed by her sons. 
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Royal Typewriter Company Annual Election. 


The board of directors of the Royal Typewriter Com- 
pany, Inc., held its annual election at the home office, 364- 
66 Broadway, New York, N. Y., in January. The officers 
chosen were: Geo. Ed. Smith, president; E. B. Hess, vice 
president; C. B. Cook, vice president; E. C. Faustmann, 
treasurer; C. J. Haggerty, secretary; F. J, Carney, assist- 
ant treasurer; H. A. Way, assistant secretary. 

H. H. Vreeland was elected chairman of the board of 
directors and chairman of the executive committee. 


Interesting Office Equipment Show. 


There was a lively little office equipment show at 
Rochester last month in the Chamber of Commerce build- 
ing. 

Among the machines exhibited were the Millionaire elec- 
tric calculating machine and the Madas machine, shown by 
Mr. Morschhauser of New York City. The McCaskey 
Register Company was present with a full line of their 
interesting devices, and the American Multigraph Com- 
pany, exhibited new models of their machines. The Dal- 
ton Adding Machine Company showed several models of 
the Super-Dalton, including the new posting and state- 
ment models, also the new six column total model. H. C. 
Grubbs, vice-president, and others were present. The 
Line-A-Time Company showed its entire line, likewise, 
the L. C. Smith & Bros. Typewriter Company, Addresso- 
graph Company, J. C. Moore Corporation, showing loose 
leaf ledgers, etc. N. W. Friend, local manager of the Na- 
tional Cash Register Company, demonstrated two new 
models for use in connection with production cost and pay- 
roll work. The Todd Protectograph Company showed a 
standard line of check protectors and the Protod checks. 
The house of Kamps, Housel & Company demonstrated 
Beck duplicators, Standard envelope sealers, etc. The Un- 
derwood Typewriter Company showed the regular lines 
of standard and portable machines, bookkeeping and bill- 
ing machines and the fanfold biller. The Hamilton Auto- 
matic Register Company demonstrated regular lines. Com- 
puting, Tabulating & Recording Company demonstrated 
its several well-known machines, together with the Ticket- 
ograph—a factory production control device. 

The Sundstrand Adding Machine Sales Agency showed 
its regular line under the direction of H. T. Lansing, local 
agent and also two of the latest models in mahogany finish 
of the Sundstrand cash register and combination cash reg- 
ister and adding machine, both of which are for general 
retail store use. Mr. Lansing also demonstrated the new 
McGill change maker. The exhibit attracted very favorable 
attention on account of its many features of interest. 

3urroughs Adding Machine Company demonstrated reg- 
ular models under direction of Neal B. Fatin, local man- 
ager. Present also were the lines of the Yawman & Erbe 
Manufacturing Company. The Monroe Calculating Ma- 
chine Company exhibited its new machines under the di- 
rection of Mr. Forbes, local manager. Three new models 
were shown. The regular line of the Costimeter Company 
and Index Visible were demonstrated. Silence, Inc., dem- 
onstrated the Noiseless typewriter. At another booth the 
newest Olivers were shown. Mr. Snellgrove and assis- 
tants demonstrated the regular and portable Remingtons, 
likewise the billing and bookkeeping machines with Wahl 
attachments. The Multipost Company exhibited its regu- 
lar lines. 

The show is now an annual event given under the aus- 
pices of the Chamber of Commerce of Rochester and while 
the attendance is not so very large, it is made up of those 
interested practically in such exhibits as the ones shown. 


New York Retailers Plan Organizing Group. 


Several meetings have been held by retail interests in 
the Stationers’ Association of New York, looking toward 
the organization of a group to affiliate with the Middle At- 
lantic division of the National Association of Stationers 
and Manufacturers. The individuals active in this move- 
ment are Thomas Hill (Corlies, Macy & Company) and 
<harles D. Brewer (Charles K, Brewer Company). 


H. S. Dennison Interested in N. Y. Post. 


The New York Evening Post recently changed hands. 
Thomas W. Lamont, the financier, disposed of his hold- 
ings to a group of thirty-four prominent men and women. 
The list of the new owners includes Henry S. Dennison, of 
the Dennison Manufacturing Company. 
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Look Out for This Man. 


Office Appliances received last month the following let- 
ter from the general sales manager of a widely known of- 
fice equipment machinery house in Chicago: 

“Gentlemen: The article in Office Appliances for Janu- 
ary telling of the experience of Gane Bros. & Lane, recalls 
a similar experience of last September. 

“In my case the gentleman represented himself as Mr. 
Moore, of the Wm. R. Moore Dry Goods Company, of 
Memphis, Tenn., saying that he was on a trip north in his 
new car and had an automobile accident near Joliet and 
that on leaving his car to procure assistance, his papers, 
wallet, etc., were taken from the car. 

“After this introduction he touched me for $2500, and 
I am merely thankful that he didn’t ask me for $100.00, for 
he would have gotten it just as easily, 

“Subsequent correspondence with our Memphis office de- 
veloped the fact that there is no Mr. Moore connected now 
with the Wm. R. Moore Dry Goods Company, and the ad- 
ditional fact that the Wm. R. Moore Dry Goods Company 
had been imposed upon in a like manner by an unknown 
individual claiming he was one of their customers from 
Mississippi. 

“In my case, this gentleman is still at large as far as we 
know and we would add our warning to that already 
given,” 


National Committee to Meet. 


The executive committee of the National Association of 
Stationers and Manufacturers will meet at the Hotel Kim- 
ball, Springfield, Mass., February 7 and 8. 


: 


The committee on education of the National Association 
will meet on February 6 in the Old Colony Club at the 
Biltmore hotel, New York. 


Eastern Distribution for Imperial. 


The Imperial Methods Company, Forest Park (Chicago), 
Ill., has made appointments for Eastern distribution. Ed- 
ward L. Sirus, 132 Nassau street, New York, is Eastern 
representative. C. S. Jacobsen, 395 Broadway, New York, 
will cover Pennsylvania, Ohio, Michigan and Indiana. 


New York Association Grows. 


It will be interesting to note that something like an 
increase of fifteen in the membership of the New York 
Stationers’ Association has been accomplished the past 
year. 


Dr. Rowe to Tour Central America. 


A tour of Central America is planned by Dr. L. S. Rowe, 
director-general of the Pan-American Union. 


Barrett Adding Machine Agency Extends Business. 


In the course of its activities, the Barrett Adding Ma- 
chine Agency of Chicago, has established a considerable 
business in traded in machines. At first, these were dis- 
posed of in Chicago, but the number of machines has 
grown to such proportions that they have launched a spe- 
cial department for the sale of new, rebuilt and in-the- 
rough adding and calculating machines. Both foreign and 
domestic products will be handled and everything will be 
sold under a guarantee. The agency invites offers. 


New Concern in Chicago. 


The firm of C. A. Smid & Company, 537 South Dearborn 
street, Chicago, Ill, was recently organized to handle a 
general line of stationery and office supplies and do print- 
ing and engraving. Mr. Smid, the head of the company, ° 
was for three years with E. A. Garvey & Company, well 
known Chicago stationers. 


In Bankruptcy. 


A petition in bankruptcy was filed a few days ago 
against the National Binding Machine Company of 200 
West street, New York, by Arthur E. Rideout on a claim 
for $1,800; Malcolm McFaull, $2,500; Rosalie Pierce, $4,- 
000. It is stated the liabilities are $173,000 and assets 
$110,000. Judge Mack appointed Wolcott H. Pitkin re- 
ceiver, under $20,000 bond. 
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Hammond Typewriter Company Reorganized. 
Widely Known Typewriter Concern Re-Incorporates for 
Seven and a Half Millions of Dollars, and Buys Fed- 
eral Standard Typewriter, Adding It to the Line 
of Famous Hammond Products. 





Trust Under the Willi of the Late James B. Hammond Ter- 
minated by the Action of New York Courts and Com- 
pany, Headed by N. D. Becker, A. P. Brooks and 


G. S. Edmonson, Begins Auspicious Era. 


The most important single event in the history of the 
Hammond Typewriter Company for the last thirty years 
in a business way has just been consummated in the reor- 
ganization and recapitalization of the company. A new 
corporation has been formed under the laws of Delaware 
with a capital of $3,000,000 in preferred and $4,500,000 in 

= common stock. The new company, named Hammond 
NEAL D. BECKER. Typewriter Corporation, has not only taken over the busi- 
ness and good will of the Hammond Typewriter Company, 
but has bought from the Federal Adding Machine Cor- 
poration all the machinery, tools and business of the Fed- 
eral typewriter. The Hammond Typewriter Corporation 
will continue the manufacture of the Hammond line of 
typewriters, plus the Federal machine, with the probability 
that the latter wiil also be given the Hammond name in 
order that it may take advantage of the prestige which 
has been developed throughout the world by the Ham- 
mond Company during its forty successful years in the 
manufacture of writing machines. 

The principal officers of the new Hammond Typewriter 
Corporation are as follows: President, Neal Dow Becker; 
vice-president, George S. Edmonson; general manager, 
Albert Palmer Brooks; secretary and treasurer, Herman 
A. Peterson. The Board of Directors includes the fore- 
going officers and former Governor Rollin S. Woodruff 
of Connecticut, who is also a director of the Computing- 
aa Tabulating-Recording Company, American Hardware 
G. S. EDMONSON Company and _ several other important corporations; 

Charles E. Kelley of New York, and Edward V. McKeown. 

Three of the principal executive officers, Mr. Becker, Mr. 
Brooks and Mr. Peterson, have been active in the manage- 
ment of the Hammond Typewriter Company for several Tl a a q egy — 
years, and the success which the organization has achieved she reorganization and consolidation above described 
os * : : . a: : mark an epoch in the history of the Hammond Typewriter 
during this period has been due in large measure to their - ie : . , ye 

Company, the record of whose achievements has | 
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ness executive. He is identified with other important New 
On the death of Mr. Hammond in 1913, he left the 


York interests. 
The general manager, A. P. Brooks, was formerly Eu- stock of the company in trust in such fashion that of late 
ropean director for the Royal Typewriter Company, and _ the natural expansion of the company has been somewhat 
impeded by the restrictions which necessarily surround the 


in addition to his achievements as a business executive, he 
has demonstrated inventive ability, having to his credit administration of trust estates. A friendly action in the 
several improvements in typewriter mechanisms. Supreme Court of New York was invoked to terminate the 
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trust and a way was thus opened for the future develop- 
ment of the business. 

Of recent years the Hammond machines have been de- 
veloped particularly along the line of specialized uses, the 
machines appealing particularly to the requirements of indi- 
vidual users. The new Hammond Corporation, by reason 
of its acquisition of a standard machine with a four bank 
keyboard, now re-enters the commercial field and is in a 
position to offer the public a standard office machine and 
a folding portable machine in addition to the established 
specialized line of Hammond products. 

Such in outline are the essential facts of this new and 
important reorganization of a company which has made 
history in the typewriter world. The history of the com- 
pany, going back to its inception by the founder is filled 
with the romance of achievement. 

Mr. Hammond was no ordinary man. He had great 
courage and enterprise, with a remarkably active mind, 
brilliant in conception and bold in execution. He lived to 
a somewhat advanced age, but his mind never lost its keen- 
ness nor abated the vigor with which it attacked all prob- 
lems. Mr. Hammond was called eccentric, and by average 
standards probably he was. On one occasion an unsuc- 
cessful attempt was made to have him declared insane. 
He was a man who did ordinary things in an extraordi- 
nary way, and who performed extraordinary things rather 
as a matter of course. His temperament was one which 
did not brook in: activity. When he was not devoting him- 
self intensely to the affairs of his business, he was organiz- 
ing coaching parties or other entertainments among his 
friends, or exploring interesting waters in his priv: ate yacht. 
For more than twenty-five years before his death he had 
spent much time aboard his yacht, believing that some 
time he would die on that vessel. He passed away Janu- 
ary 27, 1913, at St. Augustine, Fla., where he had gone on 
a cruise. 

He was taken ill in 1907, and, believing that he was about 
to die, assigned to various persons property valued at 
$2,000,000, to be kept by them for distribution at his death. 
He recovered sufficiently to start on a cruise to Europe. 
\broad he learned that the distribution of the property had 
taken place. He thereupon returned to New York, and 
through Mr. Becker as his attorney instituted an action in 
the New York Supreme Court and thereby regained his 
property. 

Mr. Hammond planned his yacht, “Lounger II.,” in 
which he spent so much of his leisure, not for speed, but 
for comfort, and he. personally oversaw its construction 
from keel to topmast. The vessel had every convenience, 
including a workshop, luxurious living quarters, an 
aquarium for curious fish, a refrigerating plant and a heat- 
ing plant. It was a ninety-foot steam yacht with sails, 
having a maximum speed of fifteen knots. 

Mr. Hammond was born in Boston in 1839 and came 
of Quaker ancestry. His family intended that he should 
enter the ministry, and after his graduation from the Uni- 
versity of Vermont, he entered the Union Theological 
Seminary. At this time he discovered that his tastes were 
not in accord with the course laid out for him, and he 
went to Halle, Germany, where he took a course in phil- 
osophy. In 1884, many years after he had abandoned 
theology, and when he was growing rich from the pro- 
ceeds of his typewriter business, he assisted in making an 
English translation of Lange’s “Commentary on the 
Psalms.” 

During the Civil War Mr. Hammond was correspondent 
for the New York Tribune in the field. In Sheridan’s 
Shenondoah Valley campaign he was made a prisoner by 
the Confederates, and, as he had his pockets full of notes 
a drum-head court martial forthwith tried him and con- 
victed him as a spy. As he stood before a squad detailed 
to shoot him, an officer galloped up and commanded the 
squad to mount at once and help repel an attack. They 
put Hammond on a horse and made him ride with them. 
In the engagement that ensued he escaped into the Union 
lines. 

After the war be became a shorthand reporter in a Bos- 
ton court. This work gave him the idea for a machine 
that would shorten the time spent in the transcription of 
shorthand notes. Continuing to work on the idea, he 
finally produced the Hammond typewriter, the principle of 
which remains today the same as when the inventor com- 
pleted the first model. 

The Federal Typewriter, which will now be continued 
under the name Hammond, is a standard type-bar type- 
writer of the same general style as the Underwood, but 
having the exclusive feature of an interchangeable car- 
riage, permitting the operator to use, for example, a 10-inch 
carriage and a 16-inch carriage on the same base. The 
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keyboard is a standard four-bank keyboard with 84 char- 
acters, susceptible of increase to 92 characters. All the 
latest modern improvements, stich an in-built. tabulator, 
automatic ribbon reverse, variable line spacer, etc. are on 
the machine in very simple form. ‘In addition, the platen 
is instantly removable from the carriage, so that the oper- 
ator can use a hard platen or a soft platen at will. 


New Concern in Topeka. 


Joseph C. Wilson & Company is the name of a new 
company recently organized at Topeka, Kas., to handle 
office appliances and supplies. The company is headed 
by Major Joseph C. Wilson. Associated with him are W. 
T. Stinson, J. R. Hartigan and J. H. Carswell. The com- 
pany has located its place of business at 525 Kansas avenue, 
where the premises have been remodeled and redecorated. 

Major Wilson has been an agency manager of the Bur- 
roughs Adding Machine Company for the last ten years 
but recently resigned, his resignation having become effec- 
tive on January 1. The new company has purchased the 
Topeka Typewriter Exchange from H. C. Parker. This 
exchange has been for some months under the manage- 
ment of Mr. Stinson, who himself has been associated with 
Major Wilson for a number of years in the adding machine 
business. Business of the Topeka Typewriter ‘Exchange 
will be continued by the new company, which will handle 
the Deibold line of safes, also a complete line of filing 
safes, commercial safes, bank safes, vault doors, etc., 
together with various office appliances and specialties. 

Before his connection with the Burroughs Adding Ma- 
chine Company, Major Wilson was the active head of the 
Wilson Office Supply Company. He is a Topeka man. 
His father, also Joseph C. Wilson, was receiver for the 
Atchison, Topeka & Santa Fe Railroad and was mayor of 
Topeka when his son was born. During the war aasor 
Wilson was for two years in the army and served nearl 
year overseas. He was commissioned captain at the arot 
officers’ training camp at Fort Riley in the summer of 
1917; was assigned to the sixty-second division, and went 
to France in June, 1918. In September of that year he was 
promoted to the rank of major. He was married in April, 
1918, to Altha Watson. Major and Mrs. Wilson live at 
320 Woodlawn avenue. They have two children. All of 
Major Wilson’s associates in the new company were for- 
merly with the Burroughs Adding Machine Company. 


Pacific Coast Sales Representative. 


J. T. Sheilds, well known to the trade throughout the 
West, will hereafter be the Pacific Coast sales representa- 
tive of the George B. Graff Company of Boston, manu- 
facturers and distributors of “Graffco” vise signals, vise 
clips, index tabs, map tacks and pencil sharpeners. 


A Couple of Royal Transfers. . 

D. G. Becknell, manager of the Denver office of the Royal 
Typewriter Company, has just been transferred to that 
point from Dallas, Tex., where he had been for three and 
one-half years. Mr. Becknell is old in the service as a type- 
writer man and is admirably equipped for the new post. 
The Royal offices at Denver are at 1818 California street. 

R. H. Jancke, former manager for the Royal at Denver, 
has gone into business for himself at 1820 California street, 
under the name of the Office Equipment Clearing House, 

Associated with Mr. Becknell in the affairs of the Royal 
office at Denver is E. P. Gillick, former Royal dealer at 
Butte and Billings, Mont. Fred T. Barnes, at one time 
with the Royal dealer at Boulder, Colo., and the Denver 
office of the Sundstrand Adding Machine Company, and 
Lucas Wilson, formerly in the second-hand typewriter bus- 
iness at St. Louis, are also associated with Mr. Becknell, 
who started in the typewriter business in 1905 with B. A. 
Tuttle in the old Ft. Wayne Typewriter Exchange at Ft. 
Wayne, Ind. A little later he went with the W. A. Welty 
Company at Waterloo as manager of the typewriter depart- 
ment and then traveled for the Oliver a number of years. 
He has been selling Royals since 1911, 


Back to o First Principles. 
Bamboo barrels are used on Japanese fountain pens now 
in the market. This is getting back to first principles. 
L. E. Waterman used a hickory barrel for his first model. 


Annual Dinner at Boston. 


The annual dinner of the Boston Stationers’ Assosiation 
was held at the Hotel Somerset on January 25. J. Ogden 
Pierson, president of the National Association, was aoe 
uled to speak at this dinner. 
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Important Deal in Adding Machine Field. 


Purchase of Barrett Interests by Lanston Monotype Organiza- 
tion Brings Powerful Company Into 
This Field. 


The outstanding event in the adding and calculating 
machine world during recent weeks is the purchase of 
the patents, physical assets and entire business of the 
Barrett Adding Machine Company of Philadelphia by the 
Lanston Monotype Machine Company of that city. This 
is an important deal which will add to the strength of the 
Barrett as a factor in the market, and brings into the 
office equipment field directly a strong organization which 
heretofore has confined its attention to the building of 
printing machinery exclusively. The Lanston Monotype 
Machine Company produces a modern composing machine 
for printers. It is a pioneer in the production of this type 
of machine, which has become an almost indispensable ad- 
junct of the modern printing plant on account of its auto- 
matic features and its speed and precision of operation. 
The machine is said to be particularly useful for turning 
out complicated tabular or tariff work. This statement 
regarding the Monotype machine renders it plain that the 
factory which manufactures such a. machine can with 
little confusion produce an adding machine also. We are, 
in fact, assured that the Barrett adding machine can be 
produced by the men and machines making the Mono- 
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type, and that the Barrett factory will be assimilated by 
the Monotype factory with ensuing economy of effort and 
increase in manufacturing efficiency. 

The Barrett adding machine is widely known. It is the 
invention of Glenn J. Barrett, a mechanical engineer of 
experience, who, with his brother, Paul Barrett, organized 
the Barrett Adding Machine Company at Grand Rapids, 
Mich., about a dozen years ago. Later the factory was 
removed to Philadelphia and the company was reorganized. 


Royal President on Western Tour. 

George Ed. Smith, president of the Royal Typewriter 
Company, Inc., is on an extended tour of the Pacific 
coast territory. The trip will put Mr. Smith in direct 
contact with business conditions, and enable him to visit 
practically all the Royal offices in the far West. 


Quinby Opens Branch in Portland. 

George W. Quinby, a prominent stationer of Augusta, 
Me., has opened a branch store at Portland, at the corner 
of Maine and Congress streets. 

The Portland store will be in charge of Mr. Quinby’s 
son, Maurice Quinby. 
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W. H. Dayton Takes New Post. 


W. H. Dayton, for several years treasurer of the General 
Typewriter Exchange, has severed his connection with that 
company and become interested in the Patten Typewriter 
Corporation of New York City. Mr. Dayton’s experience 
in the typewriter field dates back some twelve years and he 
is well known in the industry. He leaves the General 
Typewriter Exchange to become manager of the new store 
which the Patten Typewriter Corporation opened in the 
Woolworth building, New York City, January 20. The 
store is on the ground floor on the corner of Park place 
and Broadway, there being two windows on the streets 
which can be utilized to good advantage for display pur- 
poses. 

The store is an up-to-date typewriter establishment in 
every respect. A full line of rebuilt typewriters of all 
makes for rental and for sale are handled as well as a com- 
plete line of typewriter accessories. 

The Patten Typewriter Corporation was organized seven 
years ago in what might be termed a “hole in the wall” 
and with a capital stock of $200. Today there are stores 
at 71 Chambers street, 102 West Forty-second street, the 
main office and store at 57 West One Hundred and Twenty- 
fifth street and the new store in the Woolworth building. 
The corporation is capitalized at present for $250,000. 
William Patten is president of the concern, James Patten, 
vice president, and O. J. Patten, treasurer. 





THE BARRETT ADDING MACHINE WILL BE MADE. 


The Parkers Reach London. 


Mr. and Mrs. George S. Parker of the Parker Pen Com- 
Lon- 


pany, Janesville, Wisc., and their daughter, reached 

don before the first of the year on the first lap of their 
journey around the world. In a previous issue we made 
reference to their contemplated trip. Mr. Parker says 
that since he has been in London he has been in touch 
with a number of bankers, who said that the business 


public are very glad now that 1921 is behind them and 
not before. The year will be remembered as a black busi- 
ness year in England. The worst, however, is past, and 
business is now slightly improved. Mr. Parker notes with 
interest on January 4, when his letter was written, the 
temperature in London was the same as it is in our sec- 
tion of the country in early April. There is quite a little 
rain from time to time and a few flakes of snow were in 
the air the night before he wrote, but only a very little. 
The weather is not taken seriously in England, for winter 
as we know it, seems to be unknown there. 

Mr. Parker has appointed W. E. Knight, Numbers 2 and 
3 Norfolk street, Strand, London, to represent the Parker 
Pen Company in the British Isles. He will sell the Parker 
pen and the new Parker pencil. 
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New Typewriter Company, 





L. R. Roberts Typewriter Company Now Producing New and 
Interesting Portable Machine, 


In the department of New Machines and devices in pre- 
ceding pages the reader will discover a description of the 
“Roberts Ninety,” a new portable typewriter, the product 
of the L. R. Roberts Typewriter Company of Stamford, 
Conn., a new concern, which, although organized early last 
fall, has just commenced the production of machines. 

The company was organized with an authorized capital 
of twenty-five thousand shares of common stock, no par 
value, all of which have been issued. There is also an 
authorized one million dollars in eight percent preferred 
stock, of which $350,000 has been issued. Eight percent 
convertible gold notes amounting to $350,000 have also 
been issued. Interests in Rochester, Syracuse, Utica, 
New York City and Newark have taken a quantity of the 














Cc. LOOMIS ALLEN, President, 
L. R. Roberts Typewriter Co. 


factory of the Blick Typewriter Company, which transfer 
was made soon after the organization of the new con- 
cern. 


Officers of the Company. 


The officers of the company are C. Loomis Allen, presi- 
dent; Percy Ingalls, vice-president; George A. Bunnell, 
secretary, and George B. Brand, factory manager. 

The “Roberts Ninety” machine is the invention of the 
late Lyman R. Roberts, who passed away only a short 
time ago He was a director of the new company and 
was distinguished as an inventor in the typewriter in- 
dustry. He was well known in Stamford, having been 
engaged by the Blick Typewriter Company for the past 
two years in developing the Roberts machine. 

The president of the Roberts Typewriter Company, 
Chauncey Loomis Allen, has achieved rather wide distinc- 
tion as an engineer and industrialist. He was born at Sy- 
racuse, N. Y., January 16, 1870. He attended the common 
schools of Syracuse and Cicero, N. Y., and from 1886 to 
1890 was a student at Alfred University, Alfred, N. Y., 
and Syracuse University. In June, 1905, Alfred University 
conferred upon him the degree of Master of Science and 
eleven years later made him a Doctor of Science. At the 
same time he received the title of Doctor of Science from 
Syracuse University. In the meantime, Mr. Allen had 
become distinguished in the business world. He com- 
menced his business career on February 1, 1890, in the 
engineering department of the Norfolk and Western Rail- 
road and engaged in the building of a steam railroad from 
Elkhorn, W. Va., to Ironton, O. For a little over two 
years he was employed as axeman, chainman, rodman and 
inspector of masonry, successively. On February 15, 1892, 
after leaving the employ of the Norfolk and Western, he 
organized and became a member of the firm of Mather & 
Allen, civil engineers of Syracuse. This concern engaged 
in general civil engineering practice for several years. 
From April 1, 1895, to February 15, 1898, Mr. Allen was 
engineer of the Syracuse Street Railway Company, and 
the Syracuse Rapid Transit Railway Company. In this 
work he had charge of the electrification of the existing 
horse car lines and the construction of new electric rail- 
way lines. He then became in succession assistant man- 
ager, acting general manager and general manager of the 
Syracuse Rapid Transit Railway Company, in charge of 
operation, maintenance and construction. On January l, 
1900, he became general manager of the Lorain, Ohio 
Street Railway Company and during the seven months of 
his incumbency the property was rebuilt and rehabilitated. 
On August 1, 1901, Mr. Allen became assistant to the gen- 
eral manager of the Utica and Mohawk Valley Railway 
and engaged in the development and construction of inter- 
urban electric lines in the Upper Mohawk Valley. His 
employment as assistant to the general manager termi- 
nated on May 15, 1902, when he became general manager 
of the company, also of the Rome City Street Railway 
Company and the Oneida Railway. He operated these 
lines, constructing and developing new lines until Decem- 
ber 6, 1906, when he became vice-president and general 
manager of the Utica and Mohawk Valley Railway Com- 
pany. He remained in this position until March 12, 1912, 
and on January 1, 1912, organized with Edward F. Peck 
the firm of Allen & Peck, Inc., engineers and managers of 
public utilities. Of this company, Mr. Allen was president. 
He was also chairman of the board of the Newport News 
and Hampton Railway, the Gas & Electric Company and 
the Baltimore and Annapolis Short Line Railroad. He 
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was at the same time vice-president of the Syracuse 
and Suburban Railroad Company and a director for the 
Auburn & Syracuse Railroad Company, and the Rochester 
and Syracuse Railroad Company. 

During this period Allen & Peck, Inc., operated a half 
dozen important railway, gas and electric companies. 


On November 30, 1915, Mr. Allen was made a co-re- 
ceiver with H. S. Holden as temporary receiver of the 
Empire United Railways Company, Inc., and holds this 
appointment now as, the sole surviving receiver. On May 
15 of the year last named, he was made receiver in fore- 
closure proceedings of the Rochester, Syracuse & Eastern 
Railroad Company. On September 18. 1917, he went to 
Washington, D. C., where he was engaged with the air 
craft board as transportation expert, until November 30 of 
that year, when he was made director of the war board of 
the American Electric Railway Association. On May 1, 
1918, Mr. Allen disposed of his interests in Allen & Peck, 
Inc., and retired as an executive from all of the corpora- 
tions named except as temporary receiver of the Empire 
United Railways Company, Inc., and vice-president of the 
Syracuse & Suburban Railroad Company. On the date 
last above named, he engaged in the making and execu- 
tion of a plan for refinancing the Syracuse and Suburban 
Railroad Company, assuming the management of this 
property on September 1 of that year. At the same time 
he resumed business in engineering and management of 
public utilities, etc., with offices at Syracuse. 


Mr. Allen is a member of the American Society of Civil 
Engineers, associate member of American Institute of 
Electric Engineers, past president, the American Electric 
Railway Association and of the New York State Railway 
Association. 

George A. Bunnell, secretary of the company, is a 
former resident of Brooklyn, N. Y., but now resides at 
Stamford He has been associated for many years ,with 
Mr. Allen in the operation of public utilities, but will here- 
after devote his entire time to the secretarial duties of the 
Roberts Typewriter Company. 

Mr. Ingalls, the vice-president of the company, is a resi- 
dent of West Orange, N. J. He is secretary of the Public 
Service Corporation of New Jersey and _its allied corpora- 
tions. 

George B. Brand, the factory manager of the L. R. Rob- 
erts Typewriter Company, is a typewriter man of many 
years’ experience and has achieved distinction not only in 
the typewriter world, but is known as an able man by me- 
chanical engineers all over the country. He is a member 
of the American Society of Mechanical Engineers and his 
labors have advanced the standards of mechanical science. 
Mr. Brand has been a resident of Stamford for a little 
over a year, during which time he made a careful study of 
the Blickensderfer plant and the manufacturing practices 
and methods heretofore carried on. He has been engaged 
in the typewriter industry for more than thirty-three years 
and is familiar with every part of it. For many years he 
was factory manager at the Monarch plant in Syracuse and 
at the Ilion plant of the Remington Typewriter Company. 


The factory of the L. R. Roberts Typewriter Company 
at Stamford expects to employ several hundred men, in- 
creasing the number gradually as the business grows. It 
has been rearranged for greater efficiency, and everything 
has been put in condition for the most practical and eco- 
nomical production of high-grade machines. The plant is 
now in active operation. 
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January Visitors to A. B. Dick Company. 

January visitors at the home office of the A. B. Dick 
Company, Chicago, Ill., brought trade representatives from 
widely-separated points. Among the callers were: ler- 
bert D. Field (Field-Parker Company), El Paso, Texas; 
E. I. Baer (Baer’s of Canton), Canton, Ohio; J. F. 
Wendling (treasurer and general manager, W. E. Finzer 
& Company, Inc.), Portland, Ore.; Colton R. Elmendorf, 
importer and manufacturers’ representative, Santo Do- 
mingo, Dominican Republic. 


Eylar Talks on Business Outlook. 


M. S. Eylar, vice-president of the Elliott-Fisher Com- 
pany, returned just before Christmas from a three months’ 
trip covering the offices of Elliott-Fisher in all parts of the 


country. 





In discussing the general business conditions during 
1922 he said, “To the salesman who knows and is willing 
to work, 1922 opens as a golden opportunity. 





M. S. EYLAR. 
“Genera! business conditions are better, but general 
business conditions are not the answer to our question. 


It is a matter of individual effort, individual study and in- 
dividual application. 

“None of us have time to hold post-mortems, and we all 
know we cannot live on past records. Any sales we made 
last year are of absolutely no importance excepting that 
they will help us to make more sales this year. 

“The ‘Go-Getters’ will make money in 1922; make 
easier and make more of it than they did in 1921.” 


it 


E. L. Sirus Represents “Imperial” in East. 
York, N. Y., 


Edward L. Sirus, 132 Nassau street, New 
has become Eastern representative of the Imperial 
Methods Company. Forest Park, Ill. C. S. Jacobsen, 395 
Broadway, New York, N. Y., will cover the states of 


Pennsylvania, Ohio, Michigan and Indiana with the Im- 


perial line. 
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New Factory for Ames Supply Company. 

The Ames Supply Company of Chicago has just moved 
into a new factory at 562 West Randolph street, where they 
have more room than at their previous factory and much 
better facilities for carrying on their work. 

Office Appliances expects to present in the 
a full description of the new plant. 


March 


issue 


Cleveland Business Systems Club. 


The Business Systems Club of Cleveland at the present 
time has a membership of fifteen. Only managers of 
office appliance concerns are eligible for membership. The 
club meets each Monday at noon in a private room of the 
Hotel Statler. Each member is given an opportunity to 
demonstrate the utility and range of work to which his 
particular appliance is adapted. The club at the present 
time has covered the list and is starting in with a regular 
sales demonstration of the different products. This is in- 
tended to bring out the tactics and resources of the sales 


how competitive 
In such 
man who has 
all 


men and has in view a demonstration of 
arguments are answered and overcome. 
demonstrations the club endeavors to find a 


sales 


sold the same equipment so that he will know fully 

the suggestions that will be brought up. As an alterna 
tive, an outside buyer from some big company is selected 
to be the customer—soime man well qualified to put up a 
stiff argument and make it hard for the salesman \fter 
the sales demonstration has been staged, the meeting is 
thrown open for constructive criticism from other mem 
bers. These meetings usua!ly last from twelve o’clock until 
two and the fact that there is about a ninety percent at- 
tendance each Monday is proof of the interest and value 
of the meetings. The membership will be increased to 
twenty-five—one man from each non-competing line. 


\fterward the privileges of membership will be extended 


to competing concerns. 


The big advantage for the members is that they get well 
acquainted and exchange valuable information. All of this 
benefits the users of office equipment throug hout the en 
tire district, for if one member comes across another mem- 
ber’s equipment which is giving trouble, he will notify 
this member. Being well acquainted each with the other’s 
lines, most are in a position to give the proper information 
to prospective buyers who may be in the market for differ- 
ent kinds of equipment. 

On Monday, January 16, a meeting such as above de- 
scribed was held at which C. C. Mullen, manager of the 
Cleveland office of the Safe-Cabinet Company sold fire 
protection to David Fleming, who himself used to sell 


Safe-Cabinets and was quite capable of making Mr. Mullen 
exert himself to the limit. 

For the foregoing information and for a copy of the 
laws of the club, Office Appliances is indebted to the secre 
of the organization, K. A. Ladau, Cleveland dis 


by- 


tary von 
trict manager for the Elliott Company of Cambridge, Mass. 
It occurs to the editor of this department that those 


who purpose to organize such clubs or small associations 
may find the by-laws mentioned above of use in outlining 
their own organization framework. Office Appliances will 
be pleased to supply any information necessary along this 
line. 
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Business Systems Club at Dallas. 


The Business Systems Club has been formed at Dallas, 
Texas, by a group of office appliance managers. Meetings 
are held Mondays at Adolphus Hotel. The club was or- 
ganized December 1, 1921, and has a healthy membership 
list. The officers are: R. H. Austin, president (Interna- 
tional Time Recording Company); J. T. Snowden, vice 
president (Rapid Addressing Machine Company); C. B. 
Van Hecke, treasurer (A. B. Dick Company); J. H. Ken- 
nedy, secretary (Royal Typewriter Company, Inc.). The 
membership roster includes: W. J. Brand (Burroughs 
Adding Machine Company), S. H. Young (Multipost Com- 
pany and Transo Envelope Company), E. C. Kusterer 
(United Autographic Machine Company and Yergen Sta- 
tionery Company), H. A. Houwien (The Rand Company), 
K. H. McDaniel (The Ediphone), L. A. Kimble (The 
Safe-Cabinet Company), D. W. Watrous (Dictagraph 
Products Corporation), Mr. Kuhydendal (The National 
Cash Register Company), Fred R. Jones (Computing- 
Tabulating-Recording Company), representative (The 
Bircher Company). 


Noiseless Typewriter Co. Holds Convention. 

The first conference of branch managers, factory and 
sales organization the Noiseless Typewriter Company 
was held in Middletown, Conn., and New York City, be- 
ginning Tuesday, January 3. On Tuesday evening all the 
branch managers and the sales organization set out for 
Middletown in a car reserved for their use. 

Conferences were held both morning and afternoon in 


ot 


the factory on Wednesday, and on Thursday a trip 
through the factory was included in the schedule. 

On Wednesday night all the bowling alleys at the Y. 
M. C. A. were chartered and the factory and sales organi- 


zations engaged in “mortal combat.” The factory repre- 
sentatives made the most pins lay down, but we were not 
told how mortifying the total was. 

Thursday night, the branch managers and sales organi- 
zation entrained in their special car for New York. Friday 
was spent at the home office in individual conferences. 
E. J. Sheehan, general sales manager, was in 
the conferences. 

Friday night, the conference was brought to a 
with an excellent dinner which was held at the University 
Club, New York City. 

H. J. Lance, advertising manager, had charge of all 
arrangements for the conference and much credit is due 
him for the efficient way in which the plans were carried 
through. It was decided an hour previous to the dinner 
that place cards would be used and he it was who car- 


charge ot 


close 


tooned the different idiosyncrasies of the guests on the 
spur of the moment. 

Those attending the conference included Dr. ¢ W. 
Colby, president; A. F. Hebard, vice president; E. H. 


Russell, treasurer; E. J. Sheehan, general sales manager; 
J. A. Ruffin, works manager; W. Ericson, export man- 
ager; S. P. Taylor, manager of agencies; G. S. Odell, 


Lance, advertising man- 
manager; B. Vos, 
Ritter, Boston sales 


manager school department; H. J. 
ager; C. Y. Grayson, New York sales 


Philadelphia sales manager; P. J. 


APPLIANCES 


55 


manager; W. G. Lasher, Pittsburgh sales manager; C. J. 
Monahan, Cleveland sales manager; H. S. Petry, Detroit 
sales manager; J. S. Mineau, Chicago sales manager; K. 
Archibald, Canadian sales manager; W. A. Denvir, St. 
Louis sales manager; G. G. Going, works manager; A. 
Jenner, superintendent; R, M. Moore, assistant supeéfin- 
tendent; J. J. Brock, production engineer; A. W. Austin, 
accounting department, and A. H. Hovey, accounting 
department. 


Wilson-Jones Opens Western Branch. 


The Wilson-Jones Loose Leaf Company has opened a 
branch at 323 South Market street, San Francisco, Calif., 
to expedite the handling of the increasing volume of ‘busi- 
ness from the Pacific coast and other Western points. 
The branch is conveniently located with respect to trans- 
portation and to the wholesale and banking districts. The 
fourth and fifth floors are devoted to the Wilson-Jones 
business. 

The branch is in charge of T. W.-Moore. He has had 
twenty years’ experience in the Western stationery jobbing 











T. W. MOORE. 
trade, with the resultant intimate knowledge of the re- 
quirements of dealers. 

The new branch will carry a complete stock of “De 
Luxe” leaf products, including metal parts. Ordi- 
narily orders can be shipped from San Francisco the day 
of receipt. This will facilitate deliveries to dealers, and 
enable them to render better service to their customers. 

J. E. Polster has charge of the office, order and stock 
departments. He has had many years’, experience with 
the Wilson-Jones Loose Leaf Company, both at Chicago 
and New York. His wide knowledge of loose leaf will 
assure dealers of the prompt and correct handling of their 


orders 


loose 
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VIEW OF THE FIRST DETROIT OFFICE APPLIANCE 


one day and evening 


An Office Appliance Show in Detroit. 


The first office appliance show to be held in Detroit for 
twelve years came to a close early last month. It was 
held at the Y. M. C. A. Open House January second and 
was in charge of R. F. Chamberlain of the Detroit office of 
the American Multigraph Sales Company, Walter M. 
Fuchs of the oe a i Company, C. D. Noble of George 
A. Drake & Co.; Jackson, Detroit manager for the 
Addressograph ACRE. and C. J. Nachtigal, manager 
of the Detroit office of the Globe-Wernicke Company. 

The show was so successful and instructive that the 
Y. M. C. A. organization has decided to make it an annual 
affair. The show was really held under the auspices of the 
Office Appliance Managers’ Association of Detroit, the 
committee above named consisting of most of the officers 
and one or two of the directors of the association. 


List of Exhibitors. 

AMERICAN MULTIGRAPH SALES COMPANY, ex- 
hibiting Multigraph machines. Booth in charge of R. F. 
Chamberlain, H. F, Lippold, R. C. Loehr, H. R. Robertson 
and E. R. Morse. 

ADDRESSOGRAPH COMPANY, exhibiting address- 
ing machines. Booth in charge of C. E. Jackson, J. H. 
Hanna, Jr., and E. Garrett. 

AMBERG FILE & INDEX COMPANY, exhibiting 
files and indexes. Booth in charge of G. A. Korstange. 


BAKER-VAWTER COMPANY, exhibiting machine 
bookkeeping equipment and files. Booth in charge of J. 
C. Howe, S. F. Titus and H. A. Gould. 

BIRCHER COMPANY, exhibiting mailing machines. 
Booth in charge of J. F. Foerg. 

BURROUGHS ADDING MACHINE COMPANY, ex- 
hibiting adding machines and bookkeeping machines. Booth 
in charge of H. F. Ellwood, J. N. Wirthlin, D. D. Crow- 
ford and W. M. Meyer. 

GEORGE A. DRAKE & COMPANY, exhibiting Neo- 
style machine and Art Metal steel furniture. Booth in 
charge of C. D. Noble, R. M. McClellan, T. A. Coutier, 

Jeffrey, A. L. Hall, H. E. Frantz and H. G. Fahrner. 
exhibiting duplicating 
Booth in charge of Cc € Stenberg and H. S. 


DItTO SALES COMPANY, 
machines. 
Berry. 

DALTON ADDING MACHINE COMPANY, exhibit- 
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SHOW .—This show was held in the Y. M. C. A. 
and was pronounced to be such a success that it will be repeated next year. 


building during 


ing adding machines. Booth in charge of A. Claspill, H. 
Wagner and B. Brown. 
DICTOGRAPH PRODUCTS CORPORATION, ex- 


hibiting interior telephones. Booth in charge of C. G. 


Morton. 

ROACH REID COMPANY, exhibiting the 
Booth in charge of E. W. Moreau. 

ELLIOTT-FISHER COMPANY, 
keeping machines. Booth in charge of M. S. 
H. C. Garratt and A. Weiss. 

FELT & TARRANT MANUFACTURING COM- 
PANY, exhibiting Comptometers. Booth in charge of C. 
Wittenmyer, E. J. Emig and C. J. McKinnon. 

THE GLOBE-WERNICKE COMPANY, exhibiting ex- 
ecutive walnut furniture, files and indexes. Booth in charge 
of C. J. Nachtigal, C. F. Burman, R. C. Hillson, and Mrs. 
Martha D. Leathers in charge of the exhibit of the Stand- 
ard School of Filing and Indexing. 

MULTIPOST COMPANY, exhibiting 
equipment, Multipost machines and Reynolds envelope 
sealer. Booth was in charge of J. Stubbs and H. R. Morris. 

MONROE CALCULATING MACHINE COMPANY, 
exhibiting Monroe calculating machines. Booth in charge 
of E. P. Crocker and C. Newman. 

MARCHANT CALCULATING MACHINE COM- 
PANY, exhibiting the Marchant calculating machine. 
Booth in charge of R. T. Bair and C. E. Bair. 

LIGHTNING COIN CHANGER COMPANY, exhibit- 
ing Lightning coin changer machines. Booth in charge of 
L. H. Holder. 

NATIONAL CASH REGISTER COMPANY, 
ing cash registers. 

RAND COMPANY, INC,;, 
equipment. Booth in charge of M. 
Ahrens and R. H. Anderson. 

ROYAL TYPEWRITER COMPANY, 
Royal typewriters. Booth in charge of R. B. 
Leonard, C. H. Murray and R. M. Wagner. 

STANDARD REGISTER COMPANY, exhibiting 
Standard register equipment. Booth in charge of F. R. 
Lauterbach. 


Ediphone. 


exhibiting book- 
Roosevelt, 


stamp affixer 


exhibit- 


exhibiting Visible filing 
John Joyce, H. F. 


exhibiting 


Fuller, G. T. 


THE TABULATING MACHINE COMPANY, exhibit- 
ing tabulating machines. Booth in charge of W. F. Titus. 
UNDERWOOD TYPEWRITER COMPANY, exhibit- 


ing Underwood bookkeeping and typewriter machines. 
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Booth in charge of R. B. Vance, W. J. Longbotham, J. F. 
McClellum, W. J. Anschuetz, S. B. Moiles. 

VICTOR ADDING MACHINE COMPANY, exhibit- 
ing Victor adding machines. Booth in charge of W. J. 
Sullivan and A. J. Houston. 

WALES ADDING MACHINE COMPANY, exhibiting 
Wales adding machines. Booth in charge of H. Dodge and 
G. P. Myers. 


Forman-Bassett Moves Stationery Store. 

The Forman-Bassett Company moved its commercial 
stationery store to the Hotel Cleveland building January 
16. The space in the building at 1427 West Third street 
vacated by the commercial stationery department has been 
occupied by the office furniture department. This is in 
charge of F. W. Wagner. The department has the agency 
for The General Fireproofing Company, and also carries a 
complete line of wooden office furniture. 

The commercial stationery store of The Forman-Bas- 
sett Company was established in 1835, and is one of the 
oldest in its line in the United States. It has been housed 
at 1427 West Third street for thirty-five years. G. B. 
Edelen, the manager of the retail stationery store, has been 
employed in this capacity since 1920. 

The manufacturing branches of The Forman-Bassett 
Company continue in the six-story building at 1427 West 
Third street. Here are produced a complete line of litho- 
graphed stock certificates and bond blanks, as well as 
maps of Cleveland, northeastern Ohio and various other 
maps. These are sold by The Forman-Bassett retail 
store and other stationers in Cleveland and elsewhere. 
Forman-Bassett salesmen cover the states of Ohio, In- 
diana, Michigan, West Virginia and Pennsylvania. 

A branch store in the Hotel Cleveland building on West 
Superior street has been operated by The Forman-Bassett 
Company since 1919. The space has been enlarged to ac- 
commodate the new arrangement. Steel shelving is used 
throughout the entire store. Display tables are used in- 
stead of show cases. All the tables are made with cup- 
boards and drawers underneath to carry stock. The foun- 
tain pens and mechanical pencils are shown in a handsome 
new display case. A section of the shelving is equipped 
with glass front drawers, effectively displaying the stock 
of many miscellaneous items carried by the modern station- 
ery store. While the floor space occupied in the new store 
in the Hotel Cleveland building is not as great as in the 
old location, every inch of the available space is used to 
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the best advantage, and the result is one of the finest and 
most complete stores in Cleveland. The new store is lo- 
cated in the district which will contain the new site of the 
Cleveland union depot. 


The San Francisco Business Show. 


Interesting Event to Be Put On by The Business Exposition 
Company During the Week of March 6 to 11 in 
the Civic Auditorium. 


This year’s San Francisco business show, in which there 
will be more exhibitors, larger exhibits, more lines repre- 
sented, more space used and other enlargements upon the 
successful display of two years, will be given by the Busi- 
ness Exposition Company, of which Waldo T. Tupper is 
now president and general manager; Nathan W. Tupper, 
vice president and J. G. Tupper, secretary and treasurer. 
The company has to its credit already the excellent shows 
held at Los Angeles and Portland, Ore., last year and at 
Seattle in 1920. It purposes now to add to this achieve- 
ment by breaking all western records with this San Fran- 
cisco exposition, favored as it is by more prosperous condi- 
tions than have obtained for some time, usual needs, and 
enviable measure of confidence on the part of the public 
and the western dealers. 

Offices were opened in the Atlas building, 604 Mission 
street, San Francisco, some weeks ago and many spaces 
were sold immediately. From the interest displayed it is 
probable that the demand for space will exceed the area 
of the main hall engaged and that one or both of the wings 
will be required. 

In a letter written to the trade late in January, the 
management lays emphasis upon several features. To begin 
with, it is undertaking a direct mail campaign covering in 
this manner the territory south of San Francisco to a point 
beyond Fresno; north to the Oregon line and east to 
include portions of Nevada and Utah. This territory will 
be covered so thoroughly that every executive will have a 
special executive ticket and be made aware of the manage- 
ment’s readiness to furnish tickets to his friends, associates 
and employees. Second, the show company is providing 
a whole new booth and decorative lay-out, now being spe- 
cially designed and manufactured. This will add to the at- 
tractiveness of the displays. Finally, the management has 
projected a more extensive and stronger advertising cam- 
paign. In this letter Mr. Tupper states that an attendance 











This picture is a reduced reprint of a plate used by the San Francisco Chronicle, in a recently issued magazine size brochure, 


designed to stimulate business in San Francisco and to advértise its own service. 
scraper in course of erection, alongside of which was the query—‘‘Are your office appliances going in this building?” 
tisement serves to bring out the importance of modern office equipment. 


newspapers on the Pacific Coast. 


The front cover of the brochure showed a sky- 
This adver- 
The Chronicle is one of the oldest and most influential 
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of approximately fifty thousand people is probable, includ- 
ing a larger proportion than usual of present and pros- 
pective buyers of office equipment, supplies and service as 
a result of the favorable local conditions, the direct mail 
campaign and the emphasis on advertising. 

San Francisco Heads the List in Pacific Industry. 

Continuing, he reminded the trade that San Francisco, 
first in wealth, foreign tonnage, manufacturing and pur- 
chasing power of the Pacific Coast cities, is also seventh in 
bank clearings, eighth in wealth, eighth in foreign trade 
tonnage and eleventh in population among the cities in the 
United States. It is the port of call for twenty-nine foreign 
and nineteen coast steamship lines, and has five trans- 
continental terminals. Its 4,300 factories (2,700 of which 
are within San Francisco proper with an average invest- 
ment of $138,000 per factory) represent a gain of ten per- 
cent over two years ago; nine populous counties front on 
San Francisco Bay, and the 1,200,000 people within this 
metropolitan area are claimed to have a purchasing power 
per capita unequalled by the local market area of any other 
city. 

“In San Francisco proper fifteen large office buildings, 
with 3,100 rooms available, are now in the course of 
construction and these, with the many new factories and 
smaller office structures now being erected, offer a tre- 
mendous market for office equipment, supplies and 
services.” 

A Partial List of Exhibitors. 

Among the firms who have already arranged to exhibit 
are the following: Acme Visible Index, Addressograph, 
American Kardex Company, American Multigraph Sales 
Company, Beck Duplicator, Bircher Company, Ltd., Corona 
Typewriter Company, A. Carlisle & Company, stationers 
and printers; H. S. Crocker Company, Inc., stationers and 
printers; Dalton Adding Machine Company, Ditto, Inc., 
A. B. Dick Company, Elliott Company (Addresspress), 
General Fireproofing Company, Gimmel and Glendinning 
Company, Globe-Wernicke Company, Graphic Duplicator, 
Gregg Publishing Company, H. & M. Company (Carbon 
Paper), Hammond Typewriter Company, Hooven Auto- 
matic Typewriter, Hutchison Spool-O-Wire, Line-A-Time 
Mfg. Co., Mailometer, Marchant Calculating Machine Com- 
pany, Mimeograph and Mimeoscope, Monroe Calculating 
Machine Company, Multicolor Press, Multipost Stamp 
Affixer, Pacific Manifold Book Company, Proudfit Loose 
Leaf, Rapid Addressing Machine Company, Rand Visible 
Control, Rotary Neostyle, Rotospeed Duplicator, Schwa- 
bacher-Frey Stationery Company, L. C. Smith Bros. Type- 
writer Company, L. E. Sperry Company, Standard Envel- 
ope Sealer, Standard Office Machine Company, Standard 
Stamp Affixer, Underwood Typewriter Company, Univer- 
sal Fixture Corporation, Van Dorn Steel Files, Yawman & 
Erbe Mfg. Company, Wilber & McKenzie, Automatic Fil- 
ing Cabinets and Desks, Computing-Tabulating-Recording 
Company, Comptometer, Dayton Moneyweight Scales, El- 
liott-Fisher Company, Federal Ink & Chemical Com- 
pany, Felt & Tarrant Mfg. Company, Glove Register Com- 
pany, Library Bureau, International Time Recording Com- 
pany, International Scale Company, Kalamazoo Loose 
Leaf Binder Company, Pacific Desk Company, Safe Cab- 
inet Company, Security Steel Office and Bank Equipment, 
Shallcross Company, Sundstrand Adding Machine Com- 
pany, Tabulating Machine Company, Todd Protectograph 
Company, U. S. Duplicator, United Autographic Register 
Company, F. W. Wentworth Company, Woodstock Type- 
writer Company. 


Adding Machine Factory to Increase Output. 

The Victor Adding Machine Company, 3047 Carroll ave- 
nue, Chicago, Ill., announces that preparations are being 
made to double their output within the next ninety days. 
On August 15 the company reduced its price to $100, and 
in less than six months, they -had over-sold their factory 
capacity, so that it is now necessary to work over-time 
three nights per week to meet the demand. We under- 
stand that the company is devoting its energies exclusively 
to the listing adding machines. 

Something about the officers of the Victor Adding Ma- 
chine Company may be of interest to the readers. The 
Victor Adding Machine Company is one of the newer con- 
cerns in the adding machine field, starting in only a few 
years ago with a non-listing model. The inventor, O. D. 


Johantgen, who has worked for eighteen years on the prob- 
lem of simplifying and strengthening the adding machine 
construction, soon perfected a listing model to which he 
was able to apply the same principles of constructive econ- 
omy which he had worked out for the non-listing model. 
Mr. Johantgen has made an unique contribution to the 
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adding machine industry in that he has reduced the manu- 
tacture to two processes, the punch press and the screw 
machine. Milling and other expensive operations have 
been entirely eliminated and castings have been done away 
with. It is said that on account of these constructive fea- 
tures, the Victor is one of the lightest machines in total 
weight on the market, but probably the heaviest straight 
adding machine in construction. The inventor has been 
able to eliminate a large number of parts. Among the 
many important improvements he has devised, it is said 
that the most important is his high speed carrying mechan- 
ism. The stock machines leave the factory set to run at a 
maximum speed of about 175 strokes per minute, but not- 
withstanding this fact, the carrying mechanism is moving 
no faster than those in some other machines operating at 
100 strokes per minute. 

The Victor Adding Machine Company is headed by Carl 
Buehler, a merchant of wide reputation who, within a few 
years, has built up a very large business in the marketing 
of meats. Throughout the country there are in all 115 
Buehler markets, doing a total volume of business of over 
ten million dollars a year. Mr. Buehler has developed this 
business by reason of his ability to organize in a large way 
a chain of markets conducted on principles which appeal 
to the public. 

Mr. Buehler is now fifty-five years old and is still in 
the prime of his business activity. Starting in a retail 
store at Peoria, Ill, as an employe, he learned the meat 
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business from the bottom up. At twenty-three he had 
saved enough money to begin business for himself. For a 
time he was successful, but at thirty-six he had lost all 
his money and had to start over again. Beginning with 
one store, however, his business grew from year to year 
until it attained its present proportions. One of Mr. Bueh- 
ler’s assets is his ability to develop store managers. He 
pays them well, gives them full responsibility and holds 
them accountable for just one result—profits. These prof- 
its he invariably shares with his managers, practically all 
of whom draw large bonus checks every year. Red tape 
and useless delay are eliminated. He actually conducts 
the management of his tremendous chain store business 
with about six employes, who do all the buying, general 
accounting and handle the supervision of the stores. 

Mr. Buehler is in personal touch with the affairs of the 
Victor Adding Machine Company, giving practical, instant 
decisions on all matters which come before him. 

A. C. Buehler, son of Carl Buehler, although only twenty- 
four years of age, has undergone a fine business training 
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under his father, particularly in the financial phases of 
business. He devotes his entire time to the addine machine 
business, to which he gives the benefit of his financial 
ability. He also applies Buehler methods of direct action 
and the elimination of red tape. 

The general sales manager of the Victor Adding Ma- 
chine Company is F. B. Willis, who has been selling add- 
ing machines for about sixteen years as salesman and 
salesmanager. He has been connected with the Felt & 
Tarrant Manufacturing Company, Burroughs Adding Ma- 
chine Company, Wales Adding Machine Company, Under- 
wood Bookkeeping Machine and with the American Add- 
ing Machine Company. For five years Mr. Willis has been 
working on the possibilities of selling a listing machine at 
a low price. He, therefore, finds congenial company in the 
Victor organization, for Mr. Johantgen for eighteen years, 
as already noted, has worked upon the same problem and 
the leading principle of the Buehler business is large sales 
and small profits. 

Heart Interest in Industry. 
ISUALIZING the customer for the shop man puts a 
V sew viewpoint into the minds of shop workers. This 
is the experience of the Typewriter Emporium, ope- 
rated by the Shipman-Ward Manufacturing Company, Chi- 
cago, Ill. Its workers are taught the importance of 
thoroughness by picturing the rebuilt machines as they 
appear to the buyer, miles away from the plant, and often 
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inaccessible to a repair man. The company’s policy re- 
garding the protection of the user is known to the men, 
and it becomes a matter of personal pride to avoid the 
possibility of “combacks” due to details missing inspection 
and becoming evident only when the machine is in the 
hands of the buyer. 
_ The Typewriter Emporium is housed in a modern build- 
ing on Chicago’s far North side, where sunlight and good 
air rule. The plant is laid out so that rough machines 
enter at one end and progress through the various pro- 
cesses until the final inspection with a minimum handling 
of machines and parts. They are put through in lots of 
twenty-five, and a scheme of symbols makes it easy to 
identify the parts in each lot. 
The men are trained to handle their allotted work with 
the least possible effort and lost motion. A schedule of 
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operations is made out for each department, serving as 
a check for each operative on the work for which he is 
responsible, and keeping in mind the necessity of handling 
each part or section of a machine without wasted effort. 
This is accomplished without the feverish haste sometimes 
found where motion studies have formulated operating 
schedules. Work proceeds with alacrity based on a keen 
mind and deft fingers. There is no atmosphere of high 
pressure, or crowding. The system leads to a uniformity 
of progress as machines advance toward completion, en- 
abling each worker to maintain a uniform rate of produc- 
tion, not waiting on the man ahead of him, or delaying his 
follower. 

The motion study principles worked out at the Type- 
writer Emporium are a gradual evolution. In fact, the 
schedules are subject to frequent improvement, and, as 
W. H. N. Shipman remarked, the men often make sugges- 
tion that lead to improved handling. 

A ten-minute recess period morning and afternoon per- 
mits the workers to relax and rest, freshening them for 
the remainder of the period. 

The management believes in allowing the workers to 
know how the output stands day by day. Graphs por- 
traying the character of the daily work are posted where 
all may see them, and serve to stimulate friendly rivalry 
and emulation. 

Inspection of Machines. 

In addition to a rigid inspection of typewriters during 
the course of rebuilding, and when completed, two ma- 
chines from each day’s run are selected at random for the 
personal inspection of two of the executives. The men 
know of this final inspection, and exult when their own 
work passes muster. The typewriters are boxed as rapidly 
as they have passed the inspectors on the third floor. Each 
day’s output is transported to the shipping room on the 
first floor, and there the two machines for “executive” 
inspection are selected and the boxes opened for the per- 
sonal attention of Mr. James P. Ward and Mr. W. H. N. 
Shipman. ‘ 

Often a workman, on discovering that operations pre- 
vious to his are incomplete, will send a machine back up 
the line to the man responsible, so that he can remedy the 
mistake in adjustment before the machine progresses 
further. 

Welfare Work. 

A blanket insurance policy covers the workers of the 
Typewriter Emporium, embodying both accident and life 
features. The plan provides incentive for continuous serv- 
ice, as the amount of insurance on each worker is adjusted 
upward every three months as long as he or she remains in 
the employ of the Typewriter Emporium. No physical 
examination is necessary under this blanket policy. 

Candidates for employment by the Typewriter Em- 
porium are selected with special regard to their inherent 
fitness for the work they are to do. Character analysis de- 
termines whether the worker is a “square peg for a square 
hole.” Phrenology tests are employed to determine the 
characteristics of the applicant. An instance is related b 
James P. Ward of a shop executive who did not “swing” 
his job as was necessary. A character analyst studied him, 
and determined that he was not of mechanical bent, 
although> he had graduated from a technical school. Of 
the recommendation of this specialist he was assigned to 
selling work, in which he was very successful. 

Appraising human potentialities is a very interesting 
phase of modern industrial life. It eliminates a large pro- 
portion of labor turnover by insuring that men accepted 
for a specific line of work are adapted to it. A splendid 
spirit is promoted by placing men in congenial work, as 
that makes for contentment and enhances proficiency. 

Fountain Pen House in New Factory. 

Due to their increasing business and the addition of many 
new numbers of fountain pens, pencils and novelties in 
their line, the Eclipse Fountain Pen Company (Marx Fin- 
stone) have outgrown their former quarters, and on Feb- 
ruary I will remove to their own building at 42-44 East 
Houston and 298 Mulberry streets (near Lafayette street), 
New York. 

The additional space, together with greatly increased 
production, will enable them to improve their products 
and service. 

A unique feature of the new building will be the “Ex- 
periment Department.” This department will be devoted 
entirely to experimental purposes. 

The Eclipse Fountain Pen Company cordially invites 
their many friends and patrons to visit them in their new 
home 
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EXCUSE US, PLEASE! 


Simon Handles “Panama” Lines. 


A January item in our “Ribbons and Carbons” classi- 
fication stated that the Edw. W. Simon Company, Kansas 
City, Mo., had made a change in the line carried. Our at- 
tention is called to the fact that this report is erroneous. 
The Edw. W. Simon Company continues to handle the 
“Panama” lines of typewriter ribbons and carbon papers, 
made by the Manifold Supplies Company. No change is 
contemplated. 

Our apologies! 


Concerning “Elsie” on the Range. 


The Duluth Typewriter Company, Duluth, Minn., directs 
attention to an error in the January issue of Office Appli- 
ances. The Range Typewriter Company was stated to 
represent the L. C. Smith & Bros. Typewriter Company on 
the Range. This, we learn, is not the case. Business at 
Virginia, Minn., is handled by the Duluth Typewriter Com- 
pany. All new L. C. Smith machines sold in this vicinity 
are furnished by the Duluth Typewriter Company, which 
operates under the Minneapolis branch of the L. C. Smith 
& Bros. Typewriter Company. Our source of information, 
on which the item under discussion was prepared, was in- 


accurate. We appreciate this opportunity to set matters 
aright. 
“-Neo-Leum-” Is the Correct Trade Name. 


The description of a new desk covering on page 48 of 
the January issue of Office Appliances was consistently 
incorrect in the name given. The new desk tops and pads 
ggg by the Wagemaker Company, Grand Rapids, 

ich., are called “-Neo-Leum-’—a coined name which 
has been presented at Washington, D. C., for registry. 
This correction is printed to direct attention to the in- 
correct rendition of the name in the January issue, so that 
readers may use the right name in referring to the new 
material in conversation and in orders. The advertisement 
on page 155 of the January number eave the name cor- 
rectly. 


Representation att Mexico City. 


An article on page 43 of the January issue of Office Ap- 
pliances listed a number of American manufacturers who 
were stated to be represented in Mexico City by Rafael B. 
Tello. He had taken over the lines formerly handled by 
Deyene & Tello. It transpires that not every one of the 
manufacturers listed in the item has made arrangements to 
continue under the new management. In passing it may 
be mentioned that the list was taken from the letterhead of 
Mr. Tello. 

For a variety of reasons the following manufacturers 
have stated that their representation in Mexico City is not 
in the hands of Rafael Tello: The American Crayon Com- 
pany, Sandusky, Ohio; Crown Ribbon & Carbon Manufac- 
turing Company, Rochester, N. Y.; National Fiberstok 
Envelope Company, Philadelphia, Penna.; National Pa- 
peteric Company, Springfield, Mass. 

The following manufacturers indicated that their selling 
interests in Mexico City are entrusted to Mr. Tello: Argus 
Manufacturing Company, Chicago, Ill.; The H. C. Cook 
Company, Ansonia, Conn.; Pelouze Manufacturing Com- 

ny, Chicago, Ill.; Smart Addressing Machine Company, 
Buffalo, | i 2 

Several other manufacturers listed on page 43 of the 
January i issue have not expressed themselves. 








Wales Sales Conference. 

District managers of the Wales Adding Machine Com- 
pany gathered at the factory, Wilkes-Barre, Penna., Feb- 
ruary 26 and 27, for a general discussion of the plans for 
1922. The national advertising policy was explained, in- 
cluding displays in the Saturday Evening Post, System, 
etc., and direct-by-mail advertising. Several new models 
were shown. A dinner concluded the conference, attended 
by the directors and officers of the company home office 
department heads, and the following division managers: 
G. L. Rogers, Boston, Mass.; G. A. Murmann, New York, 
| ee = oe McFarland, ’ Philadelphia, Penna.; | | ax # 


Snyder, Cleveland, Ohio; E. W. Burt, Atlanta, Ga.; N. W. 
May, Minneapolis, Minn.; 
Mo.; B. T. Hull, 
Calif. 


L. K. Honeywell, Kansas City, 


Chicago, Ill.; C. A. Ray, San Francisco, 





Fifty Years With One House. 

On January 14 John B. Buzby celebrated the fiftieth an- 
niversary of his connection with the William Mann Com- 
pany of Philadelphia. Mr. Buzby is treasurer of the com- 
pany. In celebration of the anniversary all the employes 
who had been with the house fifteen to forty years or more 
assembled in Mr. Buzby’s office and tendered congratula- 
tions. H. A. Prizer, president of the company, presented 
an engrossed set of resolutions and a basket containing fif- 
ty roses. 

Mr. Buzby entered the service of his company January 
15, 1872. From a clerkship in the accounting department 
he rose successively to private secretary to William Mann, 
then to cashier (1882 to 1888), and finally to the post of 
treasurer and director, which positions he holds today. 

Mr. Buzby was born in 1848, the same year the William 
Mann Company was founded. He lives at Moorestown, 
N. J., where he is a leader in civic affairs. 


A Personal Booklet. 

James F. Newcomb & Company, Inc., New York City, 
producers of direct advertising house organs and general 
printing, has issued a neat little personnel booklet, giving 
portraits and sketches of the members of the company. 
One of these booklets has fallen into our hands through the 
courtesy of Robert E. Ramsay, the new vice president of 
the company. The booklet contains sketches of James F. 
Newcomb, Robert E. Ramsay, Chester H. Turner, director 
of sales, and John Arthur Priest, special representative. An 
outline of the duties of the organization is given on one 
page with a lay-out of pictures on the opposite page, show- 
ing the offices, printing plant, etc. 


New Company in Ribbon and Carbon Feld. 


The Maloney-Gilmore Company is the name of a new 
concern which commenced business in Chicago on January 
1. The company specializes in typewriter ribbons and car- 
bon papers, using as a trade mark the picture of a black 
cat and selling its goods under the name, “Black Cat” 
ribbons and carbons. M. V. Maloney is president of the 
company; H. B. Gilmore is vice-president and C. E. Taylor 
is sales manager. C. P. Schmidt is also connected with 
the company as a salesman. 

All of the gentlemen above named are former members 
of the Elliot-Fisher Company’s organization in Chicago. 
Mr. Maloney was a salesman for that company seven years 
o years as manager of the Indianapolis office and five 
years as a salesman in the Chicago district. In 1920 and 
1921 he led the organization in sales and was president 
of the Elliott-Fisher All-Star Club in 1920. 

Mr. Gilmore was with the Elliott-Fisher organization in 
the Chicago territory five years. He was treasurer of the 
All-Star Club in 1920, and made a fine record as a sales- 
man. 

All those connected with the new company are able and 
experienced salesmen who expect to work hard and through 
good work and sound application to achieve success. 





Maine Paper House Enlarges Headquarters. 


The Berry Paper Company of Lewiston, Me., have en- 
larged their headquarters. They have taken the entire 
building in which their business is situated and will use 
the top floor as a printing and ruling department. The 
next floor will be a stock room and furniture show room. 
The second floor will house the main office and wholesale 
department, together with a rest room for employees, and 
the ground floor will contain the retail store completely 
remodeled with modern equipment installed. 


Oliver Dinner for Branch Managers. 


Branch managers of The Oliver Typewriter Company 
were entertained at the University Club, Chicago, IIL. 
January 4. They were the guests of H. K. Gilbert, the 
Oliver president. The general office was also represented 
at the dinner. Mr. Gilbert was toastmaster, and called 
on the branch managers for remarks. The managers at- 
tending were: C. Wesley Price, New York, N. Y.; C. E. 
Dustin, Boston, Mass.; R. Rosevear, Philadelphia, Penna.; 
Alex. Freeberg, Pittsburgh, Penna.; C. S. Ruhlman, Kan- 
sas City, Mo.; J. E. Geissinger, director for the Pacific 
coast, San Francisco, Calif.; A. W. Barlow, Chicago, IIl. 


Commerce Bureau Co-operative Office at Omaha. 


A co-operative office of the Bureau of Foreign and Do- 
mestic Commerce has been opened at Omaha. It is one 
of the activities of the Omaha Chamber of Commerce, in 
charge of George M. Carey, foreign trade secretary. 
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Remington Convention of Prize Winning Salesmen. 


Big Typewriter Company Holds Important Meetings with 
Salesmen Who Led Organization in Recent Contest. 


During the week beginning January 16, the Remington 
Typewriter Company held in the city of New York a con- 
vention which was unique in the history of that organiza- 
tion and because of its unusual character has been of inter- 
est to the office appliance industry. This was the so-called 
Remington convention of prize winning salesmen following 
the salesmen’s contest which was staged in every Reming- 
ton office throughout the United States and Canada during 
the months of November and December. According to 
the testimony of Remington salesmen everywhere, “this 
was some contest!” Every salesman in the Remington 
domestic organization was assigned his quota and the win- 
ning salesman at each one of the forty-six Remington 
branches in the United States and Canada was thereby 
elected to attend the salesmen’s convention at New York. 

Naturally, with such an incentive the Remington sales- 
men all over the continent tore things wide open and piled 
up a sales record of which the Remington officials at the 
home office were deservedly proud. Many of the records 
made not only by the winning salesman at each office, but 
also by many of their rival salesmen, were little short of 
remarkable and it is no small wonder that the Remington 
Typewriter Company points with pride to its business in 


APPLIANCES 


58e 


D. Valois, Montreal; E. F. Waller, Toronto; A. E. Mala- 
cord, Vancouver; C. C. Hunt, Winnipeg. 

The program of the convention, which covered an en- 
tire week, included visits on successive days to the three 
factories of the Remington Typewriter Company at Syra- 
cuse, N. Y., Ilion, N. Y., and Bridgeport, Conn., followed 
by two days of business ‘meetings at the Remington home 
office in New York, intermingled with suitable entertain- 
ment features. 

The forty-six prize-winning salesmen, journeying thither 
from all over the United States and Canada, assembled at 
the Remington Works at Syracuse, N. Y., at 9:30 on the 
morning of Monday, January 16. Here they were wel- 
comed by J. B. Holden, manager of the Syracuse Works, 
and F. W. Young, the general manager of the Remington 
typewriter factories, who came to Syracuse for the pur- 
pose and greeted the prize winning Remington salesmen 
with a suitable address of welcome. The program of the 
day included a trip through the Syracuse works where the 
Smith Premier machine and the latest Remington product, 
the portable typewriter, are now manufactured. Interest 
naturally centered in the Remington portable machine, the 
success of which, ever since it was placed on the market, 
only a little over a year ago, has attracted attention every- 
where. The factory, working at full capacity and far be- 
hind in its orders, is rather an unusual spectacle nowadays, 
yet this is what the Remington salesmen saw at the Syra- 
cuse works. They were deeply impressed not only with 
the volume of production on Remington portable machines, 
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December as evidence of what can be ac- 


intensive sales effort. 


November and 
complished by 

The forty-six prize winning salesmen at each Remington 
office were as follows: 


W. J. Evans, Albany; H. C. Hoffman, Baltimore; H. C. 
Cook, Boston; A. H. Wallworth, Newark; L. J. Gervais, 
New Haven; F. J. Quayle, New York; R. B. Jacobs, Phila- 
delphia; T. E. Fitzgerald, Providence; L. F. Waldert, 
Rochester; J. H. Engel, Scranton; J. C. Murphy, Spring- 
field; P. C. Arth, Washington; R. C. Bushnell, Chicago; 


Cleveland; K. J. Schmidt, Des Moines; 
F. J. Laferrier, Duluth; J. C. Hicks, 
Indianapolis; L. H. Cameron, Kansas City; Marion Foulks, 
Milwaukee; J. J. Doritty, Minneapolis; A. Marsden, Oma- 
mm: We. CQ Berg, Pittsburgh; E. L. Lee, St. Louis; R. W. 
Zoll, Atlanta; D. L. Barnwell, Birmingham; J. D. Vickers, 
Cincinnati; A. N. Haraway, Dallas; W. S. Hart, Houston; 
W. P. Lee, Louisville; T. E. Lawlor, Memphis; J. I. Brown, 
New Orleans; W. F. Heyler, Oklahoma City; J. M. 
O’Grady, Richmond; K. K. Patton, Denver; W. Rein- 
heimer, Los Angeles; J. F. Plunkett, Portland; R. M. Dunn, 
Salt Lake City; J. M. Post, San ——e C. W. John- 
ston, Seattle; W. S. Briggs, Spokane; E. H. Blum, Calgary; 


L. E. Malcomson, 
W. A. Long, Detroit; 


PRIZE-WINNING SALESMEN AT HOTEL 


ASTOR, FRIDAY EVENING, JANUARY 20. 


but also with the systematic efficiency in every matter of 
manufacturing detail which is responsible for the quality 
of this latest Remington product. 

The party left Syracuse for their next stop at Ilion on 
the 4:00 P. M. train over the New York Central and rested 
that evening at the Hotel Utica. The next day special 
trolleys took the party to Ilion, ten miles away, that his- 
toric town where the typewriter was born and where today 
is located the main works of the Remington Typewriter 
Company, where the standard Remington machines and 
the Remington accounting machine are manufactured. No 
Remington convention of any kind would be complete 
without the participation of that celebrated organization, 
the Remington Typewriter Band. The band was right on 
the job as usual. They met the party on its arrival in Ilion 
and escorted them to the Remington works. The inspec- 
tion of these works lasted through the day with an in- 
terval for luncheon at Jenne Hall, where they were again 
entertained at a concert given by the Remington Type- 
writer Band. The same splendid manufacturing efficiency 
which had already been witnessed at Syracuse was in evi- 
dence at Ilion; interest naturally centered in the details of 
manufacture of the new self-starting Remington, the ma- 
chine with the “Natural Touch.” Also in the Remington 
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accounting machine with its new automatic lock proof of 
clearance, an improvement, by the way, which was unani- 
mously voted one of the most notable of recent advances 
in the bookkeeping machine field. 

Returning by special trolley, the party was entertained 
that evening at a dance in the ballroom of the Hotel Utica, 
with the Remington orchestra again furnishing the music. 
Special sleeping cars then carried the party away to New 
York on the 1:02 A. M. train. 

The next day, Wednesday, January 18, was another 
busy day. The party arrived at the Grand Central Termi- 
nal at 7:00 A. M., made their reservations and had break- 
fast in the grill of the Hotel Commodore, and then de- 
parted at 10:00 o’clock on a special car for Bridgeport, 
where they were welcomed by C. W. Berry, the Remington 
factory manager in that city, and spent the balance of the 
day inspecting the Remington ribbon and carbon factory. 
“If you have never visited a ribbon and carbon factory,” 
said one Remington salesman, “that is one place where you 
ought to go. It was a revelation to me. A ribbon or sheet 


of carbon paper look like simple things but it was impres- 
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RHBMINGTON PRIZE-WINNING SALESMEN IN 
OFFICES AT ILION PLANT. 
sive to see the care and skill that are exercised in com- 
peunding the different color formulas and the costly and 
mtricate machinery that is necessary in order to insure 
exactly the right degree of inking on ribbon and carbon 
paper.” This about expresses the sentiments of all of these 
Remington salesmen. Everybody knows that the Reming- 
ton Typewriter Company takes special pride in the qual- 
ity of their ribhoit and carbon paper products, nor could it 
he possible to exaggerate the importance of quality in these 
indispensable accessories of the writing machine. “No 
typewriter can do any better work than its ribbon,” is a 
maxim in the Remington organization and explains the 
exacting care which is given at the Bridgeport factory to 

every detail of manufacture. 

The following day, Thursday, January 19, the party as- 
sembled in convention at the Remington home office, 374 
Broadway, where the meeting was called to order by F. E 
Van Buskirk, vice-president and sales director, and an ad- 
dress of welcome was delivered by F. N. Kondolf, presi- 
dent of the company. As soon as the meeting began, a 
surprise was sprung. The members of the Metrem Club, 
consisting of the salesmen and department heads of the 
Metropolitan department of the New York office, headed 
by their manager, A. A. Fraser, marched into the room 
two by two, assembled before the piano, and greeted the 
visiting Remington salesmen with some of the famous 
Remington songs, followed by a rousing cheer. The in- 
terest of all the members of the New York office in these 
visiting salesmen was intense. It was adequately expressed 
in a transparency placed in the Broadway entrance of the 
office during the convention, which read as follows: 

“WELCOME, REMINGTON PRIZE WINNERS, 

NEW YORK OFFICE GREETS YOU.” 

We cannot review all of the proceedings of the conven- 
tion which lasted throughout Thursday and Friday. Deep 
enthusiasm was the keynote. Every phase of the business 
was earnestly discussed and all were agreed that in the 
new self-starting Remington with its “Natural Touch,” in 
the Remington accounting machine, with its new automatic 
lock proof of clearance, and in the Remington portable 
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typewriter, the Remington salesmen possessed a fortunate 
combination. 

Two entertainment features of the convention were note- 
worthy. The first of these was the district mana- 
gers’ theater party at the New York Hippodrome on the 
evening of Thursday, January 19. The Remington party 
had been announced and was expected by the entire audi- 
ence of this vast auditorium and they shared with the ac- 
tors the interest of the entire gathering. During one of the 


sales 


acts, Bert Levy flashed on the screen— 
“WELCOME, CHAMPION REMINGTON TYPE- 
WRITER SALESMEN FROM UU. S. AND 


CANADA, SAY IT WITH ORDERS” 
—and the Remington crowd then obliged by singing their 
song, “Say It With Orders,” and other famous Remington 
songs. It was a great night at the Hippodrome, as all 
Remington salesmen will agree. 

The final event was a banquet held at the Hotel Astor 
on the evening of Friday, January 20. The banquet was at 
tended by the officials of the company, district sales man- 
agers, department heads from the home office, the full 
force of the New York Metrem Club and the prize win- 
ning salesmen, in all, a gathering of one hundred and fifty 
people, and a more enthusiastic crowd of Remingtonians 
never foregathered anywhere. F. E. VanBuskirk, vice- 
president, who presided, was in most happy vein, and ring- 
ing addresses were given by F. N. Kondolf, president; 
Roger S. Baldwin, chairman of the Executive Committee 
of the Board of Directors; Archibald A. Forrest, vice- 
president; Cecil S. Ashdown, vice-president; George W. 
Dickerman, vice-president, and A. A. Fraser, manager of the 
New York City department. F. J. Quale, the prize winning 
salesman from New York, who made a most extraordinary 
record, was signally honored; so also were some of the 
other New York salesmen who had given him a close run 
to the wire, among them Adams, the champion supply man, 
and Hallenbeck, who is now known as the “Dean” of type- 
writer salesmen. A notable feature of the evening were 
the remarks made by Miss Marion Foulks of the Reming- 
ton office at Milwaukee, the only woman among the prize 
winners and, in fact, the only woman who attended the 
banquet. Naturally, Miss Foulks received an ovation. 
The party broke up with a rousing cheer for the company 
and the company’s product. 





Winners in Chicago Accuracy Contest. 

The Remington typewriter Accuracy contest held at the 
Chicago office January 19 was made notable by the fact 
that two of the contestants won the well-known accuracy 
prize out of a total of forty-five competitors. 

The winners were Miss Carolin Beckman, a student of 
the Gregg school, Chicago, who wrote at the rate of sixty- 
one words a minute and Miss Henrietta Kreml, a student 
of the Proviso Township high school, Maywood, IIL, who 
wrote at the rate of sixty-three words a minute. 

These contests are held semi-annually at all of the offices 
of the Remington Typewriter Company in the United 
States and Canada and all stenographers and students are 
eligible, with the exception of present or former employes 
of typewriter companies. 

The conditions require that the winner shall write for 
fifteen minutes, copying from unfamiliar matter at a speed 


of sixty words per minute or better—absolutely without 
error. 

It is this latter requirement which gives this contest 
its particular significance. The fact that only one error, 


even of the slightest, will disqualify a contestant, have 
made these Remington semi-annual contests what might 
be called the “supreme test of typewriter accuracy.” 

The prize to the winner of the Contest is a new Rem 
ington typewriter and during the ten years that this prize 
has been awarded it has been won in all by about forty 
typists. 

These awards represent an earnest effort on the part 
of the Remington Typewriter Company to improve the 


standards of typewriting efficiency. Absolute accuracy is 
of course, the main requirement, and there can be no ques 
tion that while the actual number of winners has been com 
paratively small, the interest aroused by the contests and 
the participation in them by thousands of operators has 
had a material effect in improving typewriter standards. 

It is a significant fact that these two recent winners in 
Chicago both were students in school—indeed the num 
ber of students who have won this prize far exceeds the 
number of so-called experienced operators. It is hard to 
know just what inference to draw from this most interest 
ing fact but it certainly speaks well for the growing eff 
ciency of typewriter instruction in all business schools. 
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Another Break in the “Old Guard.” 
Charles A. Gardner Retires from the Typewriter Business. 

On the evening of December 29, 1921, the Hammond 
Typewriter Company regretfully severed its association 
with Charles A. Gardner, who was about to leave to take 
charge of a prosperous business at New London, Conn., of 
which business he has become the sole proprietor. 

Mr. Gardner has been connected with the Hammond 
Typewriter Company for thirty-seven years, and the mem- 
bers of the organization felt keen regret that circumstances 
made it necessary for such old associations to be severed. 

On the evening above named a farewell dinner was ten- 
dered to Mr. Gardner at the New York Athletic Club, 
attended by those who had been long and intimately asso- 
ciated with him in the Hammond organization. A pleasant 
but impromptu program was carried out. In token of the 
high esteem entertained for the guest of honor by the 
Hammond organization, Neal D. Becker, president of the 
company, on behalf of those present, as well as the com- 
pany’s branch office managers, presented Mr. Gardner with 
a beautiful gold watch. Each one present made appro- 
priate remarks. Mr. Gardner reviewed interestingly his 
long career in the typewriter business, all of which had 
been spent as a member of the Hammond organization. 

Those present besides Mr. Gardner were President wt 
D. Becker, General Manager A. P. Brooks, Treasurer H. A 
Peterson, John F. Soby, assistant to the general manager; 
C. O. Noack, chief engineer; A. S. Wheeler, superinten- 
dent; Anthony Brown, assistant superintendent; and 
Messrs. Redmond, Zieris, Cudney, Johnson, Wright, Hut- 
ton and Mark. 

Mr. Gardner will be succeeded as manager of the New 
York sales office of the Hammond by John F. Soby, who 
also has spent many years in the typewriter business, a 
considerable part of which period has been spent with the 
Hammond. 








Will Appoint Hundreds of Income Tax Auditors. 

The collection of United States internal revenue taxes is 
a big job. The Civil Service Commission said in a state- 
ment that more than 20,000 Government employes are en- 
gaged in this work, 7,800 of whom are attached to the 
income tax unit. This latter figure includes more than 
5,000 auditors and inspectors of income tax returns who are 
employed in Washington and in the field. 

Notwithstanding this large force, the Civil Service Com- 

mission states that the Bureau of Internal Revenue needs 
several hundred more auditors and inspectors for the in- 
come tax unit, and that an examination to fill these posi- 
tions will be held throughout the country on March 8. 
The entrance salaries offered range from $1,800 to $3,000 
a year. 
_ Full information and application blanks may be obtained 
rom the United States Civil Service Commission, Washing- 
ton, D. C., or from the Civil Service Board at the post 
office or customhouse in any city. 


D. J. Kerwin President of Ben Franklin Club. 


D. J. Kerwin (Woodward & Tiernan Printing Company) 
was elected treasurer of the Ben Franklin Club of St. 
louis at the annual meeting. Clarence R. Comfort (Com- 
fort Printing & Stationery Company) was elected second 
vice president. 


Childs & Joseph in Creditors’ Hands. 


Childs & Joseph, importers and exporters, 60 Wall 
street, New York, N. Y., placed the business in the hands 
of a creditors’ committee in January. The difficulties are 
said to be due to over-extension in the Far East. The 
various lines carried included typewriters 

Congratulations All Around. 

H. K. Ehrsam, local manager of the Elliott-Fisher Com- 
pany at Portland, Oregon, is the proud father of a little 
girl who was christened Doris Jean. 

Congratulations, not only to Mr. and Mrs. Ehrsam, but 
also to the little girl on her choice of a domicile 


Karpen’s Baseball Nine. 


he Chicago Tribune has a feature in its sports section, 


“Way Back When.” A recent issue printed this: 


‘The nine Karpen  brothers—Mike, Ike, Solomon, 
Adolph, Sam, Morris, Julius, Oscar, and Leo—formed a 
Haseball nine and chalienged any other brother baseball 

team in the country.—Old Timer.” 
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World’s Record for Typewriting. 

A new world record in typewriting was established at 
Syracuse, N. Y., December 30 in a contest held by the 
New York State Shorthand Reporters’ Association. L. J. 
Tannenholz did ninety-two words a minute in a fifteen- 
minute contest, transcribing a case heard before the Su- 
preme Court of the State of New York. The transcript 
was double spaced, twenty-five lines to the page. r. 





L. J. TANNENHOLZ SETTING WORLD’S RECORD IN 
COURT REPORTER’S STYLE TYPEWRITING.—He Made 
Ninety-two Words a Minute in a Fifteen-Minute Contest, Con- 
ducted by the New York State Shorthand Reporters’ Associa- 
tion at Syracuse December 30, 1921. [ Courtesy of Demonstra- 
tion (L. C. Smith & Bros. Typewriter Company). 


Tannenholz wrote on a No. 4 L. C. Smith typewriter pur- 
chased by him in 1914, and used in his regular work ever 
since. The machine was not “tuned up” for the contest, 
nor did the typist train especially for his work. Seven 
pages of typewritten matter were written. Mr. Tannen- 
holz has won a number of dictaphone contests, attaining 
134 words a minute of solid matter from dictaphone rec- 
ords at Chicago in 1916. 

The participants in the Syracuse contest were allowed to 
chose their dictators. Nathan Behrin assisted Mr. Tan- 
nenholz. Mr. Behrin has also made records in court re- 
porting, having taken in shorthand as high as 279.4 words 
a minute with but three errors. 





Calculating Machine Makes Good Use of Windows. 


The Comptometer office at Seattle has been making the 
unit window displays for the company now in progress in 
the United States, but which have all the nowy of local 
color to the passerby. An operator has been stationed in 
the window on alternate days for the past two weeks, and 
she is aided in the demonstration by a second operator 
with blackboard and chalk. Much extra work is ‘being 
arranged for at this period by the Comptometer office. 
which operates a schoo] and employment bureau at its 
Seattle store. Girls have been sent out all over the terri- 
tory with their machines to aid in inventories. 


New Sales Contest. 


Another sales contest has been promoted by the Shaw- 
Walker Company for its dealers only. The contest is to 
be nation-wide and non-exclusive, with all dealers entered. 
Numerous attractive prizes provide the immediate incen- 
tive for the participants, and much enthusiasm has been 
aroused. The race will be of three months’ duration, with 
the scoring based on total volume of sales. The contest 
started February 1. 


New Typewriter Concern at Phoenix. 


Lymann R. Bennett, secretary-treasurer of the McNeil 
Company of Phoenix, Ariz., recently purchased the type- 
writer agency of that company He has incorporated for 
$10,000, moving into new quarters at 35% North First 
avenue. Mr. Bennett has become state agent for the L. C. 
Smith and Corona typewriters. 








58f 


Multigraph Company Brings Out New Equipment. 
On January 1 The American Multigraph Sales Company 
of Cleveland, O., placed on the market a new Multigraph 
equipment, lower in price than other models, but capable of 
roducing the same quality of work, having the same rib- 
n, type and platen as other models, and having provision 
for the use of direct printing attachments. 

The new equipment consists of models 59 and 60 for let- 
ter work only. An easily-operated printing ink attachment 
—model 61—can be added to print office forms, letter heads, 
envelopes, hand bills, package enclosures, etc. 

Type is composed and distributed on the gravity typeset- 
ter No. 59. This typesetter is similar to the No. 39 type- 
setter which has been manufactured and sold by this com- 
pany for the past ten years. The frame of the new No. 59, 


owever, is of pressed steel construction in place of the cast 





NEW MULTIGRAPH MACHINE. 

iron frame used on the No. 39. This makes it considerably 
lighter and it can be easily carried to any part of the office 
by the stenographer. 

The No. 60, or the printing half of the new equipment, is 
built upon the latest scientific construction and of the same 
quality of material as is used in the other Multigraph prod- 
ucts. A number of manufacturing refinements have been 
made, which have reduced the cost of manufacture on this 
model, enabling it to be sold at a low price. 

The new printing ink attachment, No. 61, for use when 
real printers’ printing for letterheads, office forms, etc., is 
desired, was designed and built with three thoughts in mind 
—simplicity of operation; high quality of work produced, 
and durability. This is a simple device, consisting of a light 
steel roller which oscillates and revolves on a composition 
roller, which carries the ink to the type, thus insuring even 
distribution of ink, so essential in good printing. By a new, 
simple automatic adjuster, this form roller can be brought 
into the exact proper contact with the type. 

This new Multigraph equipment is sold on liberal pav- 
ments. This, in addition to the low price of the equipment, 
brings it into reach of practically every business firm or in- 
dividual. 

The same guarantee and service go with this new Multi- 
graph as those which have always stood behind Multigraph 
products. 


New Mailometer for Handling Permit System Mail. 
The Mailometer Company of Detroit have recently per- 
fected a new machine known as Mailometer, Model “D”, 
for handling first-class mail under the permit system au- 
thorized not long ago by the Postoffice Department. 

This Model “D” Mailometer seals the envelopes, im- 
prints the indicia required by the Postoffice Department, 
and gives a positive machine count of all mail at the rate 
of 250 pieces per minute. 

The machine is equipped with two positive counters or 
meters connected by gearing to the main gear operating 
imprinting mechanism, making it impossible to obtain an 
imprint without the count, or vice versa. The smaller 
of these two counters is clearable at will by means of a 
Yale lock key, thus affording an instantaneous record of 
each run of mail, while the larger counter is non-clearable 
until it reaches 9,999,999 when it clears automatically back 
to zero; thus the large counter shows at all times the ac- 
cumulation of all mail registered by the small counter. 

The Model “D” Mailometer is built along the same lines 
that have proved successful with the Model “A” Mailo- 
meter envelope stamping and sealing machine which has 
been in use by representative banks and business houses 
throughout the country for the past fourteen years. The 
company states that practically immediate deliveries of this 
model can be made. 
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Adams Book Store Celebrates Eightieth 
Anniversary. 


The Adams Book Store, 165 North Main street, Fall 
River, Mass., on Wednesday, January 18, celebrated its 
eightieth birthday. In 1842 Robert Adams came to Fall 
River from Pawtucket, and started a bookbinding busi- 
ness, which very soon developed into a general stationery 
and book selling business. With him for a few years was 
associated his brother, John. When Robert Adams died, 
his son, Edward S. Adams, continued the business under 
his father’s name until April, 1917, when he sold out to 
Laughlin W. McFarland, who has since continued busi- 
ness as The Adams Book Store. 

The store has not always occupied its present site, of 
course. It was first established by the elder Adams in a 
wooden building near the site now occupied by the Fall 
River National Bank. This store was wiped out in the 
great fire of 1843, and Robert Adams established his new 
store near the present site of the Baptist Temple on South 
Main street. He later occupied a wooden building he built 
for the purpose on land leased from Nathaniel B. Borden, 
where John M. Deane’s store is now located. He was 
forced to move when the Borden block was erected. 

To celebrate the anniversary, one of the show windows 
of the store was filled with interesting papers and me- 
mentoes of the days when Robert Adams was in business 
and Fall River was young. Among those papers are bills 
receipted in Nathaniel B. Borden’s own very legible hand- 
writing, showing that the rental for the land upon which 
the Adams store stood was $275 annually. And the bills 
were presented and paid annually. 

A study of the many receipted bills and the ledgers 
kept by Robert Adams indicates that the annual payment 
of bills was quite the thing in the old days. Edward S. 
Adams said yesterday that he can remember being sent 
by his father as a boy to present the bills at the first of the 
year. Yearly credit was, in fact, the custom not only be- 
tween merchants, but between merchants and customers. 
It was not until the early ’70s, Mr. Adams said, that bills 
began to be presented quarterly. 

Among the other interesting papers was an order upon 
Robert Adams for books for school children who could not 
afford to purchase their own. These orders were signed 
by the chairmen of the respective school committees, one 
of whom was Samuel Longfellow, a brother of the poet, 
who was located here as a Unitarian minister and who was 
chairman of the School committee. 

Letters received by the elder Adams, when envelopes and 
mucilage and postage stamps were not in common use, also 
prove interesting. The letter was folded with the blank 
side exposed, and then made fast with a red paper seal. 
The amount of postage, which seemed more commonly to 
be six cents, was noted in the right hand corner of the 
exposed side, in pencil or ink, as the case might be. 

The bookbinders’ tools used by the elder Adams are in- 
cluded in the collection. There is a bound volume of Farm- 
er’s Almanacs, covering a period of 20 years in the collec- 
tion, indicating the value which was attached to any col- 
lection of periodicals. 

The roll of Niagara Fire Co. No. 4, of which Robert 
Adams was clerk, is among the interesting items of the 
collection, containing as it does the names of 60 members 
whose names are connected with the city’s early progress. 

Another interesting article in the collection is a sand cup 
of the type used before blotters came into general use. 
Many of the papers in the collection still give evidence of 
having been sprinkled with sand, some of which stuck on 
the wet ink. The majority of the documents are still 
plainly legible, testifying to the quality of the ink used in 
those days. 

Edward S. Adams still retains his desk in The Adams 
Book Store, of which he was for so many years the pro- 
prietor. He explained that this was by courtesy of Mr. 
McFarland, the present proprietor. 


Service for Machine Appliance Customers. 


Arrangements have been made by The Machine Appli- 
ance Corporation for repairs undertaken by dealers in Chi- 
cago, surrounding cities and the Western territory. The 
Arnold Numbering Machine Works, 226 West Madison 
street, Chicago, Ill., carries repair parts of “Ajax” eyelet 
machines, “Samson” punches, etc. Time and some trans- 
portation costs can be saved for dealers in the territory 
served by sending repair work to the Arnold Numbering 
Machine Works. 
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National Cash Register Sales Convention. 

The C. P. C. convention of The National Cash Register 
Company was held last month in two sections. Over two 
hundred men assembled at the factory, Dayton, Ohio, Jan- 
uary 23. The city made a gala event of the convention, 
as the activities of the C. P. C. members were largely re- 
sponsible for the fact that the cash register plant had been 
in constant operation during 1921. A parade, led by John 
H. Patterson, founder of The National Cash Register Com- 
pany, traversed the city. The entire factory force, every 
man and woman carrying a United States flag, elaborate 
floats and N. C. R. bands, made a pageant a mile long. 
It was reviewed by Governor Cox. of Ohio, Frank B. Hale, 
mayor of Dayton, and other civic officials and prominent 
men of Ohio. The convention was opened by the N. C. R. 
chorus, one of the largest organizations of its kind in the 
world. 

The business sessions at Dayton were addressed by Fred- 
erick B. Patterson, the president; J. H. Barringer, general 
manager; C. E. Steffey, general sales manager; J. W. 
Dozier, assistant sales manager; H. C. Carnell, treasurer; 
Robert Patterson, part owner and member of the board of 
directors; Mrs. Frederick B. Patterson; S. C. Allyn, comp- 
troller; Wm. Hartman, superintendent; D. R. Hall, chief 
engineer; and the seven divisional sales managers, D. R. 
Pierson, James I. East, Walter Wirth, B. M. Donaldson, 
F. P. Lutz, J. M. Wilson, Jr., and A. E. McLean. 

At the conclusion of the program at Dayton, the C. P. C. 
convention moved bodily to New York on a special train. 
Here opportunities were given to study various mercantile 
systems employing the National cash register. 

Two cities had 100 per cent attendance—Los Angeles and 
Chicago. Every active member of the sales staffs in each 
city had produced in volume sufficient to earn the cherished 
Cc. P. C. convention badge. 


Typewriter Man Wins Checker Tournament. 

Our good friend, O. A. Burtner, formerly of Albu- 
querque, New Mexico, but now living at Pomona, Calif., 
just within the edge of the Pacific paradise, has added an- 
other distinction in winning the championship of the Po- 
mona Checker Club. Captain Burner has the privilege 
of having won the championship at the first tournament 
ever held in Pomona. His score was 94 points out of a 
possible 120 and his nearest opponent, W. F. Thomas, 
failed to tie the score by the narrow margin of 1 point. 

Captain Burtner is in the typewriter business at Pomona. 

Burnham Opens New York Office, 

On February 1 F. A. Burnham, Jr., formerly sales man- 
ager of the Bates Manufacturing Company, opened an of- 
fice in New York City as sales agent for numbering ma- 
chines and time stamps. Mr. Burnham desires to take on 
another item to push with his other lines. He resides at 
Madison, N. J., where correspondence will reach him pend- 
ing the announcement of his New York address. 


Kiln Drying Class at Forest Products Lab. 

A class of twenty technicians attended the twenty-first 
kiln drying class of the Forest Products Laboratory, Madi- 
son, Wis., ending January 27. The Wallace Pencil Com- 
pany, St. Louis, Mo. 


Pulfer Joins Fox Office Stationers. 

John Pulfer has joined the Fox Office Stationers, Aurora, 
Ill. He was with the Schickler & Miller Company seven- 
teen years. The Fox Office Stationers have distributed 
to consumers an attractive catalogue made especially for 
them by the Associated Stationers’ Supply Company. 





American Manifold Products to Enlarge. 

The American Manifold Products Corporation, 2900 
Darwin Terrace, Chicago, IIl., has found it necessary to 
increase the capacity of its plant. Plans are under way 
to enlarge the building. 


Cincinnati Corona Office Moved. 
The Corona Typewriter Sales Company, George T. 
Bacon, manager, Cincinnati, Ohio, moved in January from 
236 East Fourth street to 236 East Fifth street. 


The Atlanta Bank Book Manufacturing Company, print- 
ers and blank book manufacturers of Atlanta, Ga., an- 
nounce that January 1, 1922, the Ivan Allen-Marshall Com- 
pany acquired an interest in the Atlantic Blank Book Man- 
ufacturing Company and in the future the latter company 
will handle all printing orders of the Ivan Allen-Marshall 
Company. 
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Atlas Corporation Takes Sales Rights on Rockwell 
Reminder. 

Charles Manshel, president of the International Ticket 
Company, 50 Grafton avenue, Newark, N. J., announces 
that the Rockwell Reminder line, products of his company, 
will hereafter be handled exclusively by the Atlas Station- 
ery Corporation as distributors, having charge of sales, 
distributing and advertising. The International Ticket 
Company has heretofore handled its products direct 
through its own selling organization and will still continue 
to manufacture the product. 

In 1917 the International Ticket Company bought out 
the Rockwell Printing Company of Hoboken, N. J., which 
had been in existence for fifteen years prior to that time. 

The reason for the change in the selling of the product 
is announced to be a desire to develop greater distribution 
of the Rockwell Reminder line through the Atlas organiza- 
tion which touches every section of the United States and 
Canada. This distribution will be aided by an extensive 
advertising campaign which will be started immediately. 

The Rockwell Reminder is a permanent binder made up 
in several different kinds of bindings and leathers. In this 
binder is a filler of sheets covering each day of the year. 
The device is an open end book made in two sizes, the 
larger one for men and the smaller one for women who 
desire to use them in hand bags, etc. The illustration 
shown herewith will give the reader an idea of the prod- 
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uct. The metal clamp which holds the fillers, also acts 
as a straight edge to insure the perfect tearing of a sheet 
without leaving rough edges of paper. New fillers are 
available each year. The Reminder can be used as a diary, 
as a daily reminder or as a memo book. 

Another number of this line is the combined Rockwell 
Reminder, which includes the regular reminder and a cou- 
pon book. This is a side opening book made in all styles 
with the Rockwell Reminder on the left cover and the per- 
forated coupon filler on the right. 

Still another member of the line is the Rockwell Memo- 
Minder which consists of a perforated coupon book, five 
coupons to a page in side-opening cover, in all styles, with 
a pocket in the left cover for memoranda. 

The smallest article in the line is the Little Rockwell 
Recorder, an open end cover with twelve small booklets, 
one for each month, with a day for a page. The filler 
fits in a pocket in the cover. 


Some Sales Contests. 

In the sales contest which was conducted by the Shaw- 
Walker Company of Muskegon, in October, November 
and December, New York won the first two prizes and 
one second prize. 

Beginning on January 9 and ending March 1, the com- 
pany is conducting a “go-getter” salesman’s contest for 
the purpose, as they state, of “starting 1922 sales off with 
one grand slam.” The seven weeks’ contest is exclusively 
on blank cards, ruled cards, form cards, bookkeeping ma- 
chine cards, Expandex guides and card filing desks. Fif- 
teen attractive prizes are offered, including a tiny Maltese 
cross of platinum with seventeen small diamonds for the 
man who shows the greatest volume of sales in dollars. 
The second man in volume of sales in dollars will receive 
a Maltese cross of platinum with but a single diamond. 
The third man will get a fourteen karat solid gold cigar- 
ette case, diamond mounted. The man who sells the larg- 
est single order of card filing desks will receive a solid 
gold cigarette case. Other prizes are gold pocket knife, 
solid gold sleeve links, silver cigarette case, gold lined, etc. 
The branch which has the largest number of prize winners 
will receive the president’s cup to be held until won by 
another branch. 
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Meetings and Dinners 





Boston Stationers Dine. 


The thirty-fourth annual dinner of the Boston Station- 
ers’ Association at the Hotel Somerset, Boston, on the eve- 
ning of January 25, was the most largely attended event of 
the kind the association has ever held. Three hundred and 
forty-one persons were present. At the speakers’ table 
were Frank J. Merrell, president of the association, pre- 
siding; Charles P. Garvin, sales manager of the F. S. Web- 
ster Company, toastmaster; Mrs. Charles P. Garvin; Wil- 
liam H. Greenleaf, field secretary of the National Associa- 
tion of Stationers and Manufacturers, the speaker of the 
evening; Ralph S. Bauer, former president of the National 
Association, and Mrs. Bauer; George L. Davis, second 
vice-president of the National Association; and Presidents 
Allen of the Rhode Island Stationers’ Association, and 
Macdonald of the Connecticut Valley Stationers’ Associa- 
tion. 

This dinner was one of the liveliest and most interesting 
of the long series held by this association. Just as the 
members and guests were all assembled and placed at the 
tables, members of the reception committee walked in 
carrying small, red squares, one of which was given to one 
man at each table. All the holders of red tickets were then 
marched into the ante-room with great show of mystery, 
but alas! there was nothing there to assuage thirst; in- 
stead, each was fitted with a butcher’s apron, given carv- 
ing tools and each marched out behind a waiter who car- 
ried a roast turkey on a platter—one turkey for each table. 
Each red ticket holder carved the turkey for his table— 
whether he knew how to carve or not. It is said that 
many well known men were discovered to be experts in the 
art. 

During the dinner popular songs were sung to the ac- 
companiment of an excellent orchestra. Each member 
and guest had a coupon attached to his ticket and each 
coupon bore a different number. During the dinner there 
was a drawing, the prize being a phonograph, which was 
won by Mr. Dresser of the Standard Diary Company of 
Cambridge, Mass., holder of the winning number. 

At 9:30 o’clock it was announced that some “wireless” 
messages had commenced to come from Washington. Wel- 
coming messages and greetings first came in: then there 
came messages purporting to be from the various Govern- 
ment departments warning members of penalties to be in- 
voked for alleged infractions of the laws. Finally there 
came a message warning the toastmaster, who, as if his 
suspicions were finally verified, walked with determined 
tread to the point where from whence the messages ap- 
peared to come, “tore down a screen and disclosed one of 
the members busily working a “phony” wireless. This 
“stunt” was the cause of no little amusement and at first 
some mystification. 

Then came the “Belles of ’61” dressed in the costumes 
of that day and singing old time melodies. Next came 
George Damon made up as a countryman from Skowhegan, 
Maine, carrying a demijohn in one hand and a bird cage 
in the other. What the demijohn contained was disclosed 
only to those who had the privilege of being at the head 
table. The “canary,” however, was sold to the highest 
bidder. J. H. Schermerhorn of the Jos. Dixon Crucible 
Company, outbid his competitors, and on removing the 
cover from the cage found a very large, red rooster. True 
to his native instincts of shrewdness, the countryman 
maintained that the sale did not involve the cage, but only 
the bird, so the “lucky” bidder had to manage his pur- 
chase as best he could. 

There were special songs sung by Tom Stonehouse of 
the W. A. Sheaffer Pen Company, and Ralph Bauer was 
induced to sing his favorite melody, “Sweet Adeline.” 

One of the prettiest stunts occurred when the orchestra 
began playing the national airs of the leading nations. As 
each was played a girl came out dressed in the national 
costume, lining up before the orchestra; America came last 
and all sang “My Country, ’Tis of Thee.” 

Toastmaster Charles Garvin, “mayor of Pecan Gap,” ac- 
quitted himself so well that he is likely to be in demand 
hereafter as the permanent toastmaster. He has a fund 
of good stories, and he has self-possession and a nimble 
wit. Our hats are off to friend Garvin. To tackle a 
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toastmaster’s job in the Hub and get away with it to the 
acclaim of everybody is something to be proud of. 

The speakers at the dinner were limited to five minutes 
each. Mr. Greenleaf presented greetings from the head- 
quarters of the National Association in Chicago. He out- 
lined some of the work of the organization and said that 
there is a growing understanding and appreciation of the 


spirit of the National Association’s work. Mr. Bauer 
said that the fact that this is the thirty-fourth annual 
dinner of the Boston association is proof enough that 


Boston stationers believe in association. He expressed 
profound appreciation of the work of traveling men in 
increasing the membership of the National Association, 
and urged all members to avail themselves of the many 
suggestions which a close touch with the members of the 
traveling fraternity will supply. 

George L. Davis, second vice-president of the National 
Association, accepted the applause which greeted him as a 
tribute to the National Association. He spoke on the 
relationship between the retailers and the manufacturers 
He exhorted the dealers to support the National Associa- 
tion. Its educational work and the many advantages it 
affords are for the advancement of the retail trade, and 
the retail stationers should do their part fully and by 
co-operation in the work help to advance the industry to 
a sound basis everywhere. 

A number of interesting souvenirs were presented to 
the ladies. Each received a box of Schrafft’s chocolates; 
the Carter Rice Corporation furnished to each lady a kraft 
bag containing. a Waterman lead pencil in vulcanized 
rubber engraved as a souvenir from the Boston Stationers’ 
Association; then there was a Boorum & Pease memo 
book and a box of White & Wyckoff stationery with a quill 
pen fitted with a gold nib. 

After ten o’clock there was dancing to the 
Syphers’ orchestra. 

The dinner committee, headed by R. S. True, Jr., 
credit for one of the most interesting dinners ever held 
among the stationers anywhere. 


music of 
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Pittsburgh Stationers’ Dinner. 


The Pittsburgh Stationers’ Club held its annual dinner 
January 24 at Hotel Chatham. It was an informal event, 
with ladies as guests. Dancing followed the dinner. 


Capitol District Stationers Meet. 

The annual meeting of the Capitol District Stationers 
and Manufacturers’ Association was held at the Hampton 
hotel on Friday evening, January 20. The following of- 
ficers were elected: R. F. Clapp, Jr., Albany, N. Y., pres- 
ident; Mr. Shaffer, Albany News Company, Albany, N 
Y., vice-president; George H. Green, Albany, N. Y., treas 
urer. The executive committee consists of E. E. Miller, 
Schenectady, N. Y.; K. P. Conover, Amsterdam, N. Y 





Paul D. Owen, Troy, N. Y., and Adam Russell, Albany, 
N. 2. 
W. H. Greenleaf, field secretary of the National Asso 
ciation, made an interesting address. 
Colorado Stationers Meet. 
The Colorado Stationers’ Association met on Friday, 
January 20, at noon in the Kenmark hotel, Denver. Plans 


were developed for the annua! dinner of the association on 
February 8. 

Members whose business touched the Christmas demand 
reported a satisfactory season. Receipts were probably 
not up to those for the corresponding season last year, 
but the volume of turnover was about the same. The 
office supply business for the first of the year was better 
than it was expected it would be. 


Stationers of Buffalo to Meet. 

The Stationers Club of Buffalo, N. Y., will hold its 
annual dinner at the Ellicott Club on February 9. It is 
expected that officers of the National Association of Sta- 
tioners and Manufacturers will attend and address the 
meeting. 

Jack Condit promises some very interesting vaudeville 
entertainment. All traveling men in this field who hap- 
pen to be in the vicinity of Buffalo on February 9 will be 
welcome at the dinner. 

This, by the way, is the fifteenth annual 
Buffalo organization. 
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STANDARDIZATION 


is the basic principle of the largest and most successful stationery 
and office equipment houses the world over. 


To the representative dealer the name Mittag & Volger (stand- 
ard for over thirty years) suggests to him at once the best obtain- 
able in carbonized papers and inked ribbons. Consequently he has 
STANDARDIZED in Mittag & Volger products because he knows 
in his own mind he cannot offer his trade anything better and he 
feels secure in his position. He has thus STANDARDIZED in 
every line of merchandise he carries: STANDARDIZATION has 
been the largest factor in the successful up-building of his business. 


“Our Line” 


Typewriter Ribbons 
and Carbons 





Have earned the high approval of every 
competent and discriminating stenographer 


THE RESULT OF USING OUR RIBBONS: 


Letters Clear as Print. 
No Blurring, No Pale, Washy Impressions. 


THE RESULTS FROM OUR CARBONS: 
Copie Clean and Sharp. 
No Smutting, No Off-setting. 

SUM TOTAL OF RESULTS: 
Pleasant, Smiling Operators. 
Happy, Satisfied Employers. 


Extraordinary qualities have been incorporated in our type- 
writer ribbons and carbon papers, representing characteristics 
which at once distinguish them from all others. In the durability 
of our products and for their general excellence they invite the most 
critical comparisons. 


MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S.A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 295 W. Monroe Street 35 Montgomery Street 
CLEVELAND BOSTON ST. LOUIS 
326 Erie Building 160 Congress Street Merchants Laclede Building 
MINNEAPOLIS LONDON KANSAS CITY 
946 McKnight Building 7 and 8 Dyers Building, 212 Keith & Perry Building 
Holborn, E. C. 


AGENCIES ALL OVER THE WORLD 
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STRUCTURAL 
STRENGTH 
SAFES 


With or Without Inner Doors 
Burglar-proof Chests 
Lock Boxes 





































































Will withstand the fall plus ‘ 
crushing load due to Si 
STRUCTURAL STRENGTH. 


Have Underwriters’ Label 
ALL SIZES 
Send for Safe Catalogue No. 9663 and 9924-S. 


The Globe-Wernicke Co. 


Cincinnati 
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New York Stationers’ Monthly Meeting. 


The regular monthly meeting of the Stationers’ Associa- 
tion of New York was held at the Drug and Chemical 
Club, 100 William street, Monday evening, January 16. 
Dinner was served promptly at 6:30 p. m. After the 
regular routine business which included the secretary’s 
report and the report of the treasurer, and the announce- 
ment that the annual banquet and dance had definitely 
been set for February 6 at the Hotel Astor with tickets 
at $6.00 each, Fletcher Wood Taft, advertising manager 
for Carter’s Ink Company of Cambridge, Mass., took the 
floor and gave a most interesting talk on the “Manufacture 
of Inks and Adhesives.” Moving pictures showing the 
various processes in the manufacture and the progress 
which has been made in the methods of writing since 
medieval days were shown and added much to the effective- 
ness of Mr. Taft’s talk. 

One hundred and sixty-eight guests were present, in- 
cluded among this number being a goodly number of the 
saleswomen from several of the New York stores. 


Connecticut Valley Association’s January Meeting. 


The January meeting was held at the City Club in 
Hartford, Wednesday, January 11, 1922. The day was 
stormy, but the attendance was good, about thirty being 
present, a large proportion being dealers. Dr. Rundfusz, 
the speaker, gave an interesting talk on the manufacture 
of paper. The following were elected members: L. T. 
Beetiestone, Edward Tuttle, Herbert E. Sweet and J. M. 
Campbell. 

The president announced that the National Blank Book 
Company of Holyoke have invited the salesmen of the 
members of the association to be their guests at the 
factory, so that all may have a better understanding as to 
how blank books and loose leaf devices are made. The 
invitation was accepted. The date will be announced later. 

The committee for the contest of salesmen reported that 
after careful consideration of all replies received, they 
awarded the prizes as follows: First prize, $15.00, to E. E. 
Smith of New Haven; second prize, $10.00, to T. R. Brown 
of New Haven. The association voted that the secretary 
write to senators and congressmen that this organization 
favors the Stevens-Kelly Bill now before Congress. It was 
also voted that the executive committee be increased from 
five to nine members and the membership committee from 
three to five members. 

The annual meeting and dinner will be held at Hotel 
Kimball, February 8, business meeting at four p. m.,, 
dinner at six p. m. 

The president has appointed as a nominating committee, 
John J. McDonald, chairman, Edward H. Tucker and 
Thomas Roe. 

At a recent meeting, it was unanimously voted that the 
association urge every one of its members to join the Na- 
tional Association of Stationers and Manufacturers if not 
already a member. 


Stationers Board of Trade to Dine March 11. 


The Stationers and Publishers Board of Trade, 97 Nassau 
street, New York, will hold its forty-seventh annual dinner 
at the Hotel Pennsylvania, New York City, Saturday 
evening, March 11. 

The committee in charge of the event consists of W. C. 
Horn, chairman; J. R. Brundage, C. A. Burkhardt, W. H. 
Webster, W. G. Whittemore and A. W. Williams. There 
will be no set speeches but a first class entertainment 
nevertheless, both musical and otherwise. The ladies are 
to be invited, and there will be dancing. 





Rhode Island Stationers’ Dinner. 


The Rhode Island Stationers’ Association held its annual 
dinner at the Crown hotel, Providence, R. I., on Monday, 
January 23, at 6:30 p. m. James R. Armington of the 
Dennison Manufacturing Company was the chief speaker. 
In graceful recognition of this fact, all of the table decora- 
tions were Dennison products. The color scheme was blue 
and white and the tables were artistically decorated with 
the regular Dennison table trimmings. There were fancy 
caps for the guests. In fact, everything was paper except 
the dishes and the food. About eighty people were present 
During the dinner popular songs were sung under the 
leadership of Tom Stonehouse of the W. A. Sheaffer Pen 
Company. H. W. Brown, of Milwaukee, told what his com- 
pany has done with a Dennison department. Mr. Arming- 
ton’s subject was “Retail Sales.” He made the point that 
the dealer will have success if he believes in the goods he 
sells. Selling is the cardinal feature of success. He took 
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Manifold Supplies Company 


PANAMA 


Carbon Papers and Typewriter Ribbons 


**The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN (STATION L 2) N.Y. US & 
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The Big Thought for Every 
Merchant to Fix In His 
Mind Is This: 


ss pencils than Penex have 
never been made. We know this 
because we have been making them 
ourselves for three generations. 


The Penex quality standard has 
always been of the highest. Im- 
proved methods of manufacturing 
have constantly been invented. To- 
day these better pencils are manu- 
factured complete in two large fac- 
tories. 





More!—Penex pencils are inde- 
pendent of any others. They can, 
therefore, be made at less expense 
—and give you a better profit. 


Write for samples, prices and 


details today. 


MEW JERSEY LEADS A 
PENCHL PROOUCTION 
PENCIL EXCHANGE LEADS 
wm 


PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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exception to the old saw that “salesmen are born, not 
made” and said that the old type of salesmen sold on price. 
Today all sorts of opportunities are offered to learn rea! 
sales work and sales methods. He referred to the great 
need for a better knowledge of goods sold by the sales- 
man, citing personal instances to show the difference be- 
tween good salesmanship and a lack of proper care of 
customers. He filed a brief for the educational work be- 
ing done by the National Association and showed motion 
pictures of the Dennison plant and many of its departments 
in operation. 

A most enjoyable evening was concluded by dancing inas- 
much as both the men and women employees of the differ- 
ent stores were present. 





Tri-City Stationers to Meet. 

The Stationers’ Association of Davenport, Rock Island 
and Moline will hold its annual meeting and election of 
officers on February 14. There are nine firms in this asso- 
ciation working for the betterment of conditions in the 
stationery business. 


Kalamazoo Loose Leaf Company Holds Sales 
Convention. 


On January 9 a sales convention was held by thie 
Kalamazooo Loose Leaf Binder Company at the factory 
in that city. The following district sales managers at- 
tended: H. H. Roeder, Cleveland; D. F. Fager, Cincin- 
nati; F. D. Organ, Chicago; T. L. Kornmann, Milwaukee. 
A. P. Bundy, Minneapolis; J. M. Williams, eee: F. J 
Riley, St. Louis; F. J. Brading, Kansas City; J. Dunkin, 
Pittsburgh; W. A. Pool, C. H. Angstadt, | York, i 2 
Murray, Newark; B. E. Cummings, Philadelphia; j. A 
Sweeney, Hartford; W. M. Furr, Baltimore; E. D. Hatha- 
way, Washington; W. T. Martin, Dallas; Oliver Martin, 
Columbus; W. W. Wilks, Buffalo; L. O. Sweetland, 
Rochester; J. A. Sweeney, Boston. 

At the time when this conference was being held in 
Kalamazoo, a like series of conferences was taking place 
at the company’s Pacific Coast plant in Los Angeles, 
where Manager Oscar Allyn entertained fifteen district 
managers covering the territory from Denver west to the 
coast. At both these conventions the topic was “Sales 
Promotion,” also “The Line Produced.” 1922 is to be “The 
President’s Year” in the Kalamazoo organization, and the 
sales force will make determined efforts to establish a 
record. Six posters will be issued from time to time out- 
lining the purposes of the drive. These will consist of 
first, announcement of “1922, the president’s year”; second, 
the president himself; third, the home plant in Kalamazoo; 
fourth, the product; fifth, the executive associates, the men 
behind the drive for big business, and, sixth, the system as 
exemplified in Kalamazoo accounting and record keeping 
machines. 

Making 1922 president’s year is a tribute to President 
George P. Wigginton. On New Year’s day Mr. Wiggin- 
ton received one hundred and twenty-seven telegrams from 
salesmen in the field announcing their determination to 
make the year the biggest in the history of the company. 

During the convention at Kalamazoo, sessions were held 
on January 9, 10 and 11 at the plant with luncheon and 
dinner each day at the Park-American hotel. The latter 
part of the week was devoted to special conferences on 
various problems. The company had made arrangement 
for two nights of entertainment, but these were cancelled 
at the request of the men, who preferred to talk business. 
Three of the night sessions lasted until after midnight. 
The publicity features, consisting in part of the posters 
mentioned above, are being handled by Carl D. Proctor, 
advertising manager. 


Dalton Sales Class Dines. 


Sales Class No. 42 of The Dalton Adding Machine Com- 
pany held a farewell dinner at the Cincinnati Business 
Men’s Club. Major G. H. Richards, foreign sales manager, 
narrated incidents and observations of his recent European 
trip. Toastmaster Berkeley called on E. W. Harris, C. P. 
Miller, H. D. Hoffman, district manager, Dan O’Brien, 
educational director, and the various members of the sales 
class for remarks. The class instructor was presented with 
a Conklin fountain pen and a Conklin automatic pencil by 
the sales class. 








The Wholesale Stationer’s Association will hold its an- 
nual convention at Hotel McAlpin, New York, February 
23-25. The annual dinner will be held the night of Satur- 
day, February 25. 
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It is our new machine, the Improved 
Self-Starting 


REMINGTON 


So speedy that its reserve power, like that of a fine 
automobile, will never be called upon. 


So easy to operate that it makes typing automatic 
and unconscious, like breathing or walking. 


So sure in its results that good work is certain — 
always certain. 


It is the typewriter with the 


“Natural Touch” 


And you cannot appreciate what “natural touch” 
means until you have tried the machine. It is a revela- 


tion to every typist. 


Remington Typewriter Company 
(INCORPORATED) 


374 Broadway Branches Everywhere New York, N. Y. 
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| Vi Patrician of Pens 
t ze 
a as “So enthusiastic about DUOFOLDS that all we do 
.; = is sell them. One salesman sold seven this morn- 
; ing to one concern in twenty minutes. The first 
>: \ order was for six, but they had a directors meeting 
) and there are seven directors. The director with- 
fas iG out a DUOFOLD tried one of the pens and actually 
E 4 held up the meeting until the purchasing agent 
4 could buy another DUOFOLD to be sent by special 
messenger.” 
7 THE FRITZ CROSS CO. 
a ae Duluth, Minn. 
= Wk 
: ; “Sold 19 DUOFOLDS in 16 days. Unquestionably 
best pen made.” 
FAITHORN CO. 
2 Chicago, III. 
Ei “Sold $259 worth of DUOFOLDS in 93 days. Re- 
markable writing point and handsome appearance 
‘S) make it easy to sell.” 
| ROCKFORD SUPPLY CO. 
=. Rockford, Ill. 
“Sold 48 DUOFOLDS at full list in short time. Not 
a single complaint. Have been inconvenienced sev- 
eral times by having to sell DUOFOLD out of my 
pocket that I had intended for my own use. 
“We are confirmed in the opinion that DUOFOLD 
is a really wonderful pen. In fact, it is much easier 
vad to make this one $7 sale than two $3.50 sales, and 
Mins we know we are selling unquestionable satisfac- 
uanaive tion.” 
He i ROCKFORD PRINTING CO. 


} Rockford, Il. 


Send in Your Order by Mail—Start Your 
High Record of Fountain Pen Profits. 


Here is Duofold, the Packard, The P arker P. en Company 


} 


the Pierce-Arrow of fountain Janesville (108) Wisconsin 

pens. Red-brown barrel trim- New York—Chicago—Spokane—San Francisco 

med in black, large capacity, 

self-filling. Special handmade jpp-a-a-n- ae 


nib writes on any paper— 
manifolds. GUARANTEED 
25 YEARS. Complete with 
gold clip, $7. 


The Parker Pen Company, 
Janesville, Wis. 


Gentlemen :— 
WO WO. oasis ede dencee DUOFOLDS 
with free advertising and display material. 


Name of Firm 
Address 
City State 


| 
| 
| 
| 
| Name 
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Western Convention of Conklin Salesmen. 


The annual sales convention of The Conklin Pen Manu- 
facturing Company was held at Western headquarters, 
Phelan building, San Francisco, Calif., January 5-7. The 
Western salesmen gathered to discuss the 1922 selling 
campaign, under the direction of their manager, W. T. 
Yeazell. A dinner, attended by the salesmen and their 
wives, was served at the St. Francis Hotel the last day of 
the convention. 


Wholesale Stationers’ Convention. 


The seventh annual convention of the Wholesale Sta- 
tioners’ Association of the U. S. A. will be held February 
23-25 at Hotel McAlpin, New York, N. Y. The sessions 
will be held in the Green Room. The preliminary program 
includes: “The Paper Market Outlook for the Future,” 
“The Wholesaler from the Manufacturer’s Standpoint,” 
“Advertising for the Wholesaler,” “Cost of Doing Busi- 
ness,” “Foreign Goods and Imported Merchandise.” 








Seymour Recovering. 


Fred P. Seymour of Associated Stationers Supply Com- 
pany, Chicago, who was recently very ill with pneumonia, 
returned home from the hospital last month. He is re- 
ported to be rapidly recovering his strength. 


Protectograph District Conventions. 


District conventions were held by the Todd Protecto- 
graph Company at Boston, New York, Rochester, Atlanta, 
Washington, Cleveland, Chicago, St. Louis, Kansas City, 
Dallas, Los Angeles and San Francisco the closing week 
of 1921 and the first days of 1922. Plans for the year were 
discussed, and important announcements made regarding 
the various devices and supplies which constitute the basis 
of Protectograph service. 


Faber Salesmen Hold Conferences. 


The sales force of the house of Eberhard Faber met with 
Sales Manager A. W. Williams and other executives of the 
organization on December 19, 20 and 21 in a conference 
at the sales offices in New York. All of the company’s 
salesmen were present, Angy B. Thomas from the Pacific 
Coast being the man who came the longest distance. 
Meetings were held in the mornings and afternoons. Ad- 
dresses were presented by Mr. Williams, E. L. Faber, 
who spoke on “General Advertising,” and H. B. Elmer on 
“Educational Work.” 


Horder’s “Get-Together” Night. 


The Horder organization, Chicago, held a “get-together” 
night for its employes on the eighth floor of the Stevens 
building, Friday evening, January 20. Each employe was 
privileged to bring a guest. The early evening was de- 
voted to a bunco party, the winners receiving beautiful and 
valuable prizes. A cotilon with favors followed. It pro- 
vided a rollicking good time and much fun. The evening 
closed with less formal dancing, including the camel walk, 
Frisco and similar popular dances. 





Wiggins’ Staff Now Normal. 

The John B. Wiggins Company, 1104 South Wabash 
avenue, Chicago, Ill, has gone back to normal. All its 
skilled workmen have returned to work after the unsettled 
period following the readjustment of labor costs incident 
to a reduction of approximately ten per cent in selling 
costs of steel and copperplate engraving and printing. 


Amos Takes Bigger Quarters at Atlanta. 

J. B. F. Amos, operating the F & E Check Writer Sales 
Company of Georgia, at Atlanta, authorized distributors 
for the Hedman Manufacturing Company, have moved 
from 19 Peachtree Arcade to larger quarters at number 
211 of the Arcade. 


An Interesting Calendar. 


_ The Easton Free Press, of Easton, Penna., presented to 
its friends the first of the year an interesting calendar 
showing a group picture of Lafayette’s undefeated football 
team of 1921. The picture of the team was taken in front 
of the newly erected statue of General Lafayette, with the 
front of the Colton chapel in the background. In an oval 
on the left of the picture is a likeness of Dr. John B. Suth- 
erland, the coach, and on the right, a likeness of D. LeRoy 
Reeves, the graduate manager. 
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Ghe ACCO CLIP FILE 








an inexpensive device———— 
to take the place of the cumber- 
some clip board. 






Files can be 


conveniently 
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Clip securely held 
to file—cannot 
slip off. 






Fits perfectly flat on the papers, there- 
fore permits stacking. 


No bulky operating mechanism. 


Papers may be quickly inserted and re- 
moved—they are held firmly and do 
not wobble. 


There are no awkward projections. 


The file will hold firmly from 1 to 150 


sheets. 


Clip is reversible, andislocked to theback. 
SIZES AND LIST PRICES 


Style “‘SF’’—Red Pressboard 
SHEET SIZE STOCK NO. PRICE 


53 BS x 8} SF 110 
6 BS x 9 SF 140 
83 BS x Il SF 170 
93 BS x 12 SF 220 
83 BS x 14 SF 190 


PRICE INCLUDES CLIP WITH EACH FILE 
Special sizes to order 
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American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
ey es U.S.A. 
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SAFEGUARD SYSTEM 


of Indexing. 


Quick and Sure 


is the finding of letters filed by the Globe-Wernicke 
Safeguard Method—comprehensive, efficient, 
simple, and adapted to any business or profession. 





Globe- 
Wernicke 
Safeguard 
Filing System 
will solve your customers filing problems. Your 
customers will thank you and appreciate your 
selling them the Safeguard System. It is as simple 
as it is efficient. Write for printed circular 
No. 10-A concerning it. 


The Globe=Wernicke Co, 


Cincinnati 
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Ringer Signal File Factory Burns. 


Members of the office appliance industry will note with 
regret that the factory of the Cicero-Chicago Corrugating 
Company at Cicero, Ill, was entirely destroyed by fire 
some few weeks ago. There was a loss of approximately 
$100,000 which fortunately was covered by insurance. 
About $45,000 worth of partially completed Ringer signal 
files were destroyed. The larger of the two illustrations 
shown herewith gives a view of the factory after the fire 
had done its worst, or rather, what was left of the factory. 
The smaller picture is interesting from another viewpoint. 
It shows one of the number 5-30 filing cabinets containing 





RUINS OF FACTORY OF THE CICERO-CHICAGO CORRU- 
GATING COMPANY AFTER THE FIRE. 


Ringer signal files which had been in actual use in the 
offices of the company. These cabinets are not claimed 
to be fireproof, nor did the company ever desire to employ 
any such expensive method of demonstration as the one 
which the picture shows. It is nevertheless very interest- 
ing to note that the contents of the cabinet were but 








RINGER SIGNAL FILES 
AFTER FIRE. 


slightly scorched along the top. Otherwise they were per- 
fectly intact. All the documents are in such condition that 
they can be used should reference to them be required. A 
glance at the larger picture shows the extent of the fire 
through which this cabinet passed. 

Ringer signal files have been on the market but a very 
short time. The company will rebuild the factory on a 
larger scale than before and_ will be in a position to fill 
orders within a very few months. 


Chicago Woodstocks Entertain. 


A4n informal entertainment was given by the city sales 
department of the Woodstock Typewriter Company, Chi- 
cago, January 16. There were 150 present at the Garfield 
Park refectory, where dancing and refreshments were en- 
joyed. Miss Evelyn Charney delighted all with her ex- 
hibition dancing. 
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What Comes After 
You Buy the Goods...? 


Chapter II 


Sales, of course. 


But how many sales? How quick is the 
| | turnover? How small is the selling cost, 
Ror \ciclolN and what is your vet profit? 

-! PAPERS 

oe Answers to these vital questions depend 
pt) | on the popularity of the merchandise, and the 
eon manufacturer’s selling and advertising policy 

F-S:WEGSTER COMPANY | and particularly the care with which the 

nsec. maker co-operates with the merchant in 

educating his salespeople. 


Individual sales education of your em- 
ployes by our large staff of traveling service 
men; education in person and by letters on 
sales methods and stock handling; special testing and research work; 
educational talks on sales and manufacturing that appear once a 
month in the neighborly “Webster Way”—these are a few of 
the many ways in which the Webster Definite Selling Plan 
stands squarely behind this great educational movement. 





It’s not a question of how much we can 
help you, but of how much you will let us 
help you. 


Send in the names of your department heads 
and retail clerks who would like to receive the valu- 
able and practical aids offered by the Webster 
Definite Selling Plan. 


F. S. WEBSTER COMPANY 


338 Congress Street 


BOSTON, MASS. 


New York Chicago San Francisco Philadelphia Pittsburgh 
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Taking Industry 


Out ww the Shadow of the Pen 


HE Shadow of the Pen darkens the 

desks of business executives. It falls 
across the machinery, the counters and the 
records. It creeps into the Book-keeping 
Department, the Credit Department, the 
Purchasing Office. Everywhere it hinders 
the day’s work. 


The Underwood Book-keeping Machine 
does for accounting what the Underwood 
Typewriter does for business correspon- 
dence. It modernizes, its standardizes, it 
cuts costs. 


In offices where antiquated methods have 
been banished, and the books kept on the 
Underwood, each day’s accounting is com- 
pleted at the end of the day. Night work is 


NDERWOOD 


g MACHINE 


Bookkeepin 


eliminated; delay is avoided. The books 
are kept in perpetual balance. Thus, the 
obscuring Shadow of the Pen is lifted 
from the business—and from the workers. 


UNDERWOOD TYPEWRITER CoO., Inc. 
Underwood Building New York 


Branches in all large cities 
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(Calculating Machines—Continued from Page 33.) 

The book discusses very interestingly the causes which 
probably led up to the invention of these various machines. 
Mr. Burroughs, for instance, was a bank clerk prior to 
becoming an inventor. The conclusion is easy that he 
sought a speedier method of calculation. 

Mr. Felt was a machinist and attacked his problem at 
once from a practical standpoint, building his machine with 
his own hands. 

Mr. Turck, author of the book under discussion, takes 
up the invention of the Felt tabulator, the invention of 
wide carriage tabulating machines, etc. 

Mr. Felt, unfortunately, delayed applying for a patent 
on his invention of a wide carriage listing machine until 
1899, and in the meantime another manufacturer had 
brought out a machine with a wide carriage and this started 
a long series of suits, the courts finally deciding that Mr. 
Felt, from lack of diligence, had abandoned his invention 
insofar as it applied to the wide carriage tabulating device. 

In discussing Mr. Felt’s machine, Mr. Turck presents 
a detailed review of its development, from the original 
wooden model, which served to materialize the principle, 
down to the latest and most up-to-date Comptometers. He 
pays a deserved tribute, not only to the inventive genius 
of Mr. Felt, but to his ability as a mathematician as dem- 
onstrated by the remarkably complete and thorough in- 
structive features prepared through his initiation and under 
his direction, whereby the machine in the hands of in- 
structed operators attains its maximum of utility. 

Illustrations are shown of various historical machines, 
including the Leibnitz calculator, made in 1694, which is 
the first two motion machine designed to compute multipli- 
cation by repeated addition. 

A page advertisement of the Burroughs Company’s list- 
ing machine reproduced from Office Appliances February, 
1908, is shown as a part of the interesting exhibits. 

The final chapters of the book include information on 
the introduction of the modern accounting machine, and 
such high speed calculators as the modern Comptometers 
are described. The Moon-Hopkins bookkeeping and bill- 
ing machine is illustrated and some interesting data about 
the development of the principles of this machine are 
given. The book on the whole is a very creditable attempt 
in a small compass to outline the history of the modern 
art of calculating machine manufacture. 


Additional Points on Early Machines. 


Owing to the limitations of space, not all of the land- 
marks are mentioned. We may briefly recall from an 
article by Henry Goldman in Office Appliances for August, 
1908, the fact that the Leibnitz machine, completed in 1673, 
could perform the four operations of arithmetic. Invent- 
ors in 1719 and 1729 also appeared with computing ma- 
chines. Charles Babbage began the construction of his 
machine in 1823 This machine, though unfinished, 
was about the size of a square piano. It was de- 
signed not for ordinary operation, but for the comput- 
ing and printing of special tables and was known as the 
differential calculating engine. It, however, served as a 
model for a Swedish calculating machine which was com- 
pleted by George Scheutz and his son, Edward, in 1843. 
This machine was brought to England in 1854 and received 
a prize at the Paris exposition in 1855. It was purchased 
later by the Dudley Observatory at Albany, N .Y., for a 
thousand dollars. 

The first really practical machine perhaps was invented 
by Thomas of Colmar, in Upper Alsace. This was a multi- 
plying and dividing machine, complex in construction, but 
easy of manipulation. The Thomas machine is about 
twenty-two inches long, nine inches wide and weighs 
about twenty-five pounds. It is operated by means of a 
number of pointers and a small crank. It is interesting to 
recall that Thomas, who had been an official in the Bureau 
of the Ministry of War under the first empire, retiring 
during the restoration, turned his attention to finance. He 
was an early advocate of insurance in France and became 
immediately impressed with the need for a machine which 
would multiply and divide. He brought out his first model 
in 1820 and France awarded him the cross of the Legion 
of Honor. He worked for thirty-five years in perfecting 
his machines and achieved much distinction in his own 
country, having the somewhat doubtful satisfaction, per- 
haps, of seeing his ideas extensively copied in other coun- 
tries. In 1855 he built a large model for display purposes, 
to be shown at the Universal Exposition in Paris. This 
model was six feet long and contained thirty places in the 
result dial. It was mounted in an ebony case, decorated 
with bronze. At the present day the Thomas machine is 
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CONRADES CHAIRS 


Conrades chairs are designed to 
offer the greatest degree of utility: 
they are fashioned from the best of 
materials by expert workmen to 
give greater durability: they are 
built to insure comfort: they are 
finished beautifully and attractively 
and reasonably priced to increase 
their popularity and place them 
within the reach of all classes. 
These things have made Conrades 
chairs real “trade pullers.” Write 
us for full particulars. 


CONRADES MFG. CO. 


Second & Tyler Sts., St. Louis, Mo. 
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The Imperial Secretary (opened) 





SECRETARY 


“The Supreme Typewriter Desk” 


There is no typewriter desk to 
compare with the “Secretary.” 
This is a flat statement—but it is 
a statement of fact. No stenog- 
rapher who is given a choice will 
consider any other if she has ever 
used a “Secretary.” No dealer will 
sell any other if he has ever en- 
joyed the “Secretary” privilege and 
its profits. For selfish reasons in- 
vestigate the genuine Imperial 
“Secretary” before buying one desk 
from any other source. 


4 Grades—7 Kinds—100 Styles of 
Office Furniture for Every Business Use 


Imperial Desk Company 


Evanovsille, Indiana 






















The Imperial Secretary (closed) 








being made in a number of forms and with many modifica- 
tions and improvements. 
Last year Office Appliances published an account of a 


celebration held in France in which the memory of Thomas 
of Colmar received high honors. 

It would hardly be suitable to close this article without 
mention of that interesting and instructive story of the 
evolution of the calculating machine, which was written 
by J. D. Clark of the Monroe Calculating Machine Com 
pany and printed some months ago in the company’s house 
organ “Results.” Much of the information there published 
has been given in what has been said heretofore, but the 
article goes back to the earliest calculating devices such 
as those used by the Greeks and the abacus of the Chi- 
nese, which perhaps originated in India, and possibly was 
known to the Babylonians. There is interesting reference 
to Pascal’s machine and to that of Leibnitz, already spoken 
of. “The Thomas-Arithmometer is described and some very 
interesting information is given concerning the invention 
of the Baldwin calculator which was awarded the John 
Scott medal in 1875. Felt’s macaroni box model is also 
illustrated. The Baldwin calculator was not developed 
commercially to any great extent because the country in 
the seventies had not advanced to an understanding of the 
need for such machines. It is stated that in 1892 there 
were only five hundred calculating machines in use in the 
whole world. 

The original Baldwin calculator contained the germ of 
the Monroe calculating machine. In 1908 Mr. Baldwin 
produced the Baldwin recording calculator, and three years 
later he joined hands with Jay R. Monroe and set about 
designing a machine which would embody their ideas of 
what a calculating machine ought to be. The Monroe is 
the result of their efforts. In addition to their work as 
inventors they organized the Monroe Calculating Machine 
Company, which has achieved distinguished success in the 
manufacture of calculating machines. 

Mr. Turck, in compiling the interesting little volume 
above reviewed, was of necessity obliged to confine his 
attention to special types of machines, sketching in only 
such outlines of other parts of the adding and computing 
machine industry as appeared to be necessary to connect 
the phases of development along the lines he indicated. 
However, one cannot read such a book without calling to 
mind many other machines which rank in the forefront 
of the industry. We can do no more than name them 
here, for to attempt a description would be impossible. 
Machines such as the Elliott-Fisher, the Underwood, the 
Wahl, Dalton, Sundstrand, Barrett, Victor, Marchant, Ellis 
adding typewriter and Ellis adding and computing ma 
chines, the Wales machines, and others all should be named 
to do justice to the list. 


Drake Employees Organize Club. 

Recently the employees of George A. Drake & Company 
Detroit, organized a club for the purpose of social and edu- 
cational work. This club meets on the first Monday of 
each month. Able speakers are brought in to discuss 
topics pertaining to salesmanship and current events. 

The educational committee picks men from the organiza- 
tion to give papers on various subjects pertaining to the 
business. Great interest has been shown and the meetings 
already held have been helpful to the organization. The 
following officers were elected: Claude D. Noble, presi- 
dent; Harry C. Frantz, vice president; John Stenger, secre- 
tary and treasurer; L. S. Garrick, chairman of educational 
committee; Walter B. Gagnier, chairman of entertainment 
committee. 

A dance was recently given by the organization in the 
club rooms of the Detroit Caterers’ Association. This was 
a distinct success and probably the entertainment will be 
repeated from time to time. 





Coxhead Opens Branch Office in Washington, D. C. 


Ralph C. Coxhead, 3412 Woolworth building, New York 
City, agent in the United States for the Mercedes and 
Rema, calculating machines, has opened a branch office in 
Washington, D. C. E. M. Talcott, formerly with Fred 
S. Hardesty, consulting engineers to the General Electric 
Company, W. R. Grace and Ingersoll-Rand Company, is 
in charge of the office, which is located in the Commercial 
and National Bank building at Fourteenth and G streets 


Automatic Card Case Has New Distributor. 
The Automatic card case is now distributed by the 
World’s Specialty Company, 335, 431 South Dearborn 
street, Chicago, Ill. The device is made by the Commer- 
cial Bindery Company. 
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STEEL 
FILES 


“Built Like a Sky- 

scraper” Files, a 

mighty good line to 
follow 





WOOD 
FILES 


That move quickly 











SAFES 


You will be well 
protected 





Transfer 
Cases 


Wood or steel 
Jump to them 





Card Filing 
Desks 


Save time and allow quick 
action 





UTILITY 
DESK 


A new one that beats 
them all 











Expandex 


A big jump ahead 
that gives you a 
decided advantage 





IDEAL 
INDEX 


The pioneer and still 
a leader 





Machine 
Bookkeeping 
Accessories 


Up to date methods mean 
success in any game 





FORM 
CARDS 


For every business 

















Card Trays 
Joggers 


You're proud to 
show quality 





a “Built Like a 
| Skyscraper” 








FILING 
SUPPLIES 


That meet every need 
and have an established 
reputation 
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Jump to SHAWWALKER 


IT’S THE BEST MOVE YOU CAN MAKE 


MUSKEGON SHAW-WALKER MICHIGAN 
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Ohe Acco Fastener 


with the Prong Shield Compressor is 

saving money and office space everywhere, 
because it inexpensively binds in book- 
form any kind and any quantity of papers. 


Papers filed the Acco way require less space be- 
cause they are compressed tightly between the 
Prong Shield Compressor and the base; they are 
held by pressure, just as in a vise: it fits perfectly 
flat and takes up no room. Tissue is as safely bound 
as heavy bond paper. 

To facilitate handling when used in filing cabi- 
nets and to give protection to papers from curling, 
soiling and mutilation, a cover is necessary. 


OAe Acco Folder 


equipped with the Acco Fastener, gives ACTUAL 
PROTECTION of papers during 
the active period. 

The filing away of inactive 
papers in folders is a decided 
waste of folders, cabinets, and 
floor space. 


Eliminate the great waste in 
your files, and at the same time 
have all of your papers se- 
curely bound in book-form, with 
steel, insured against loss at 
all times. 

l The larg- 
if est offices in 
W the country 
have re- 
moved all 
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waste from 

Sa their files 

SS by using 

aS > 3 Acco Fold- 
2S ers. 

tz Files are 

made 100 


per cent 
efficient 
with Acco 
Folders as 
all papers 
are filed but 
once; read- 
ing your 
correspondence is like reading a book. Acco Fold- 
ers improve every method of filing, at the same 
time they eliminate all waste. 

With the Acco Folder, the entire contents are re- 
moved intact at transfer time, properly indexed and 
always tightly bound in book-form. It is the cheap- 
est folder made because in use it lasts longer than 
a hundred manila folders. 


Sample and descriptive literature on request. 


——- 
————_) 
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by 


Stationers and dealers in Filing Equip- 
ment send for sample and discounts. 


American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
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Barrett Bindery Company Appointments. 


Irving G. King, sales manager for The Barrett Bindery 
Company, 732 Federal street, Chicago, recently completed 
a trip through the Southwest, and established agencies for 
The Barrett Bindery in each principal city. 

The trip covered all the larger cities in Oklahoma, Texas, 
Louisiana, Tennessee, etc., and among exclusive represen- 
tatives appointed are the Dameron-Pierson Company, of 
New Orleans; Foster & Parkes, at Nashville, Tenn.; The 
Cargill Company, of Houston; and Skinner & Kennedy, of 
St. Louis, Mo. 

The Barrett Bindery has a very attractive cabinet of 
samples showing all its different types of binders. The 
installation of this cabinet included a personal talk by Mr. 
King to all the salesmen of each agency. 

This trip is one of a number Mr. King is making with 
the aim of having eventually an exclusive representative 
in every principal city of the United States. 


Activites in Compo Organization. 


The Compo Sales Company of 149 Church street, New 
York City, announce that they have secured the services 
of S. H. Voss of the Palace hotel, San Francisco, Calif., 
to develop the new Compo paper stapling machine on the 
Pacific Coast. Mr. Voss is also the representative of Mark 
Cross, manufacturers of high grade leather goods, and 
employs a corps of salesmen. C. S. Johnson, manufac- 
turers’ representative at 395 Broadway, is pushing the new 
Compo paper stapling machine in the states of Pennsyl- 
vania, New York, Ohio, Michigan and Indiana. 

William A. Krause, president of the Compo Sales Com- 
pany, left last month on his initial trip in the interests of 
the company through the Middle West. He is developing 
the interest in the new machine in the dealers of this 
territory. 


He’s Married Now! 


The girls of this generation probably don’t remember 
the song which had as its chief refrain “For I’m married 
now,” but perhaps their mothers and fathers will. Any- 
how, Office Appliances extends hearty congratulations to 
our friend, Charles Winfield Lipman, and good wishes to 
his bride, who, until January 7, was Miss Dorothy Marie 
Ferency. Mrs. Lipman is the daughter of Mrs. May F. 
Miller of New York City, where the wedding took place. 

Mr. Lipman is connected with the George B. Graff Com- 
pany of Boston; he has been with the company for a num- 
ber of years except for an interval during which he served 
with Uncle Sam’s forces overseas. 

He’s a likely lad, is Lipman, and he has a fine 
a wife. What more can a man ask? 


girl for 


Teetor Adding Machine Company Has Fire Loss. 


Late last year the Teetor Adding Machine Company, 
Des Moines, Iowa, suffered a disastrous loss by fire in its 
factory. Machinery parts and finished adding machines, 
etc., were valued at $700,000. The property was covered 
by $250,000 insurance, but the exact loss cannot be deter- 
mined until the insurance adjusters can complete their 
work, The factory occupied the third and fourth floors 
of the building at Sixth and Center streets. The fourth 
floor gave way during the fire, precipitating its contents 
to the lower floor. 


Typewriter Mechanic and Salesman Disappears. 


J. E. Davis, a typewriter mechanic and salesman, for- 
merly of Cleveland and Philadelphia, and later of Pitts- 
burgh, is reported to have mysteriously disappeared about 
December 16 last. Mr. Davis is six feet in height, weighs 
about 170 or 180 pounds, is of medium complexion and of 
pleasing personality and appearance. Any information 
concerning this gentleman will be welcomed by the Pitts- 
burgh authorities and the typewriter dealers. 


Department Store Features Business Machines. 


The Fair Store, a Chicago department store, has an an- 
nual sale of office supplies the first of the year. This year 
a number of office machines were featured. The manufac- 
turers furnished the machines, and had representatives to 
demonstrate them. Among the appliances shown were 


addressographs and graphotypes, McKay mailing machines, 
Diminuette check protectors and Remington portable type- 
writers. 
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’ “It Pays to Stick to One Line” 


EAD Mr. Reid’s letter. Notice that he emphasizes the 
advantages of centralizing your buying. 


You too can make more money by selecting one big broad 
line, and pushing that one line aggressively. Think what you 
save on stock keeping, bookkeeping, cartage, freight. Think how 
much easier it will be for the salesmen to learn one line than 
several. Think of cashing in on “‘Built-Like-a-Skyscraper”’ 
prestige to the fullest extent. 

Remember that you can secure more co-operation from one manufac- 
turer who gets all your business, than you can from several who get dabs. 


And as you know, co-operation (team-work) does the trick, means more sales 
and better business. Now is the time to select one line. 





MUSKEGON MICHIGAN 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Federal Tax on Fountain Pens. 


Fountain Pens and Pencils of Precious Metals or Semi- 
Precious Metals or Imitations Thereof Taxable 
as Under Old Law. 


In an article by Mortimer W. Byers in the current issue 
of the National Association News, there is a discussion 
of the new revenue law and the tax on fountain pens, 
metallic pencils, etc. “The new revenue law,” says Mr. 
Byers, “contains the same provision with regard to the 
consumption tax on jewelry as the act of 1918, save that 
the articles excepted are more numerous. The section 
reads: (Consumption tax on jewelry sold by dealers) 
section 905; (A) that on and after January 1, 1922, there 
shall be levied, assessed, collected and paid (in lieu of 
tax imposed by section 905 of the revenue act of 1918) 
upon all articles commonly or commercially known as 
jewelry, whether real or imitation; pearls, precious and 
semi-precious stone and imitations thereof; articles made 
of or ornamented, mounted or fitted with precious metals 
or imitations thereof, or ivory (not including surgical in- 
struments, eye glasses and spectacles) watches, clocks, 
opera glasses, lorgnettes, marine glasses, field glasses and 
binoculars; upon any of the above sold by or for a dealer 
or his estate for the consumption or use, a tax equivalent 
to five percentum of the price for which so solid. 

“A comparison with the same section of the former law 
discloses the fact that eye glasses and spectacles are the 
only articles not taxed under the new law. 

“Excise tax regulations, number 48, issued in connection 
with the former law in article 24 contains the following: 
fountain pens equipped with gold pens are taxable on the 
total price for which pens are sold. 

“In order to make sure that fountain pens are taxable 
under the new laws, a letter was addressed to the Com- 
missioner of Internal Revenue under date of December 
1, 1921. (Here Mr. Byers gives the text of the letter of 
inquiry sent to the Commissioner.) 

“In reply to the foregoing letter, A. C. Holden, acting 
deputy commissioner said that fountain pens if fitted with 
gold pen or nib or otherwise ornamented, mounted or fitted 
with gold precious metals or imitations thereof are subject 
to the tax imposed under section 905 of the revenue act of 
1921. 

“Dealers in fountain pens are therefore still expected to 
collect five percent tax on the total price for which foun- 
tain pens are sold and to pay same to the collector of in- 
ternal revenue for the districts in which they carry on 
business. 

“The same principles apply to pencils made of or orna- 
mented with precious metals or imitation thereof.” 


National Secretary Discusses Recent Supreme 
Court Decisions. 
The effect of recent decisions by the United States Su- 
preme Court is entertainingly discussed by Secretary 
Mortimer W. Byers in an article which appears in this 


month’s edition of the National Association News. M1 
Byers discusses the Beechnut decision and the Hardwood 
Lumber decision, and refers with approval to the re 
marks of Judge Carpenter in Chicago in the Linseed Oil 
case, in which that jurist took a position at variance with 
the decision of the higher court later announced. Mr. Byer 
quotes from the final paragraphs of the decision in the 
Hardwood Lumber case, which we have already briefly 
presented in the January issue. He continues 

“This quotation is set forth because it serves to make 
clear the one outstanding lesson to be derived from the 
Hardwood case, which is, that the court will explore the 
facts in a given case, to discover exactly what is accom 
plished by a given organization, as distinguished from 
the method employed to bring about the result. If the 
court is satisfied that a violation of the law is revealed 
it matters not what means are employed. There was no 
agreement to maintain prices in this case, yet the court 
finds that prices advanced and that the advances were ac 
companied by letters of exhortation, meetings, production 
reports, etc., all of them innocent enough in themselves 
and yet effective the court says to accomplish an illegal 
purpose. 

“Two reflections survive a reading of the opinion, for 
the benefit of those not directly affected by this decision, 
and are here presented: 

“(a)—One could wish that less flamboyant methods 
had been employed in conducting the Hardwood Associa- 
tion. Less of the “Tin-Horn and Blow-Hard” School of 
Culture might well have resulted in presenting the case 
in an entirely different light. If you question this just 
read extracts from some of the letters, reports, etc., quoted 
by the court. 

“(b)—It is to be regretted that the final decision was 
not based upon the presentation of evidence pro and con, 
from which the court could have found for itself whether 
production was curtailed, (on this issue we understand 
an application for reargument is pending), and whether the 
prices quoted during the period under examination, by the 
defendants who sold one-third only of the hardwood pro 
duction in the U. S. varied greatly from the prices quoted 
by non-member competitors. For some reason the case 
was -allowed to proceed to final injunction on affidavits 
merely. 

“No broad and sweeping denunciation of open price 
methods is justified by the decision. The brief of the 
Government did not go so far as to claim that competitors 
may not compile and distribute statistics containing basic 
facts of production, costs of materials and labor, and the 
like 3ut such activities, legal in themselves, may not be 
made the window dressing for uniform price enhance 
ment, and curtailment of production. 

“The attempt has been made to give a bird’s-eye view 
of these important cases, for the man who thinks he is 
too busy to read the opinions for himself. We shall hear 
more and more of the questions involved as time goes 
on, and meanwhile every trade organization (save a labor 
union or farmers’ alliance) fancies, when it goes home in 
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Wizardry! In the speeding up of 
the world’s work this little ma- 


chine has performed an unmatched part. And its 
accomplishments in economy are quite as note- 
worthy. It is the speediest and most inexpensive 
means of duplicating all kinds of typewritten sheets. 
Within fifteen minutes from the time the wording is 
typed hundreds of impressions may be ready for use. 
Its hourly grist is five thousand well printed copies. 
It reproduces, at almost negligible cost, all kinds of 
form-letters, bulletins, circulars, office blanks, charts, 
maps, cartoons, designs, factory diagrams, etc. No 
especial training or skill necessary for its operation. 
It leads the world in sales because of its remarkable 
achievements in speed and economy. A modern wizardry! 
Send for interesting booklet “T-2,” and learn just why. 
A. B. Dick Company, Chicago — and New York. 
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uigley-Secoy 


Complete Line 


Telephone and 
Switch Board Tables 
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Quartered Oak, Mahogany, Walnut, 
Imitation Mahogany and Imitation 


Manufactured by 


The Quigley Furniture Co. 


Whitesboro, New York 
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the dark, that the Winter wind is sighing! The Depart- 
ment er Justice ’ll git yer, ef ver, 
don’t 
watch 
99 
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Right of Refusal to Sell Restricted. 





In its February issue, the National Association News 
quotes the Hon. Joseph E. Davies, former commissioner 
of corporations and for several years chairman of the 
Federal Trade Commission, but now one of the council 
for the American Fair Trade League, in a statement in 
which he takes the ground the reason the Beechnut 
case decided by the United States Supreme Court practi- 
cally cuts off from the manufacturers the right to refuse to 
sell their goods on account of price fixing agreements. 
Mr. Davies states that the case holds that a system of 
resale price maintenance involving co-operation of dealers 
or others having the effect of restricting competition of 
dealers in the sale of the product of the manufacturer 
employing such a system is unfair and in violation of the 
Federal Trade Commission Act, even though no agreement 
expressed or implied between the manufacturer and his 
distributors is proved. Such a restriction of dealer com- 
petition is held to be contrary to the declaration of public 
policy embodied in the present Anti-Trust Acts. On the 
other hand, the decision, he says, reaffirms the right of 
the manufacturer to refuse to sell to others who will not 
sell his goods at the prices he fixes for their resale, if 
wtihout a purpose to acquire monopoly. 

The must-nots which the court formulated are substanti- 
ally as follows: 1—Reports of the names of dealers not 
observing the resale prices constitute co-operation which 
is objectionable; 2—Listing dealers as undesirable custom- 
ers and not to be supplied until they give satisfactory as- 
surance that they will carry out the manufacturers terms 
is objectionable; 3—The manufacturer must not employ 
agents or salesmen to represent dealers and the diversion 
of orders from wholesalers and jobbers who fail to ob- 
serve resale prices to those who do observe them is il- 
legal; 4—The use of numbers or symbols on cases to as- 
certain the names of dealers who sell at less prices to 
prevent such dealers from obtaining the products of the 
company is forbidden; 5—Any other equivalent co-opera- 
tive method is forbidden. 

The amended order of the court enjoins the Beechnut 
Company from taking effective measures by co-operative 
methods in which their distributors, customers and agents 
join, to prevent others from securing the company’s goods 
at less than prices designated by it. 

The remedy which Mr. Davies suggests to overcome the 
embarrassment which may result from this decision is the 
prompt passage of the Stevens-Kelly bill, protecting the 
manufacturer in the good-will established for his trade 
marked articles. 


Greenleaf Addresses Capitol District Stationers. 


The current issue of the National Association News 
gives an account of the meeting and election of officers 
of the Capitol District Stationers Association and presents 
a digest of the remarks of Field Secretary W. H. Greenleaf 
before the members of that organization. He gave a his- 
tory of trade organizations with particular reference to 
organization in the stationery industry, developments dur- 
ing the war period, and laid unusual emphasis on co-oper- 
ative competition. He outlined the fundamental purposes 
of the National Association of Stationers and Manufac- 
turers and made practical suggestions to the association. 
He advised the organization to build slowly and at the out- 
set to concentrate upon one or two main purposes. He 
advised the adoption of a definite program for the study 
of costs and the adoption of a sufficient and thorough 
educational program. He advised the elimination, if ex- 
istent of secret discounts through educational effort. The 
relation of the local association to prices was discussed 
and the speaker explained the distinction between the adop- 
tion of any price recommendation through agreement 
or mutual understanding and the use of recommended 
prices by the individual dealer as a source of information. 
Any agreement to adopt any suggested list of prices be- 
tween two or more dealers constitutes a conspiracy in re- 
straint of trade. He said that any association work which 
centers around prices is economically unsound, illegal 
and improper. The final test of the value of association 
work, of course, is the service which the trade renders 
to the public which in turn is reflected in the prosperity 
of the trade. 
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Wo 
masterpieces 


W. A. Sheaffer gives wonderful ammunition for increased 1922 
pen and pencil sales in these two incomparable writing instru- 
ments — “Lifetime” Pen and “Propel-Repel-Expel” Pencil. 
Each has desirable features not found in competitive mer- 
chandise. Each has unusual qualities appealing to the 
eye, hand and reason—and both are subjects of a vigor- 
ous, demand-inspiring national advertising campaign. 


‘‘Lifetime’’ Pen— 


a handsome, ebony black pen with an iridium tipped point 
guaranteed forever; larger, holds more ink, positively leak- 
proof; equipped with the famous SHEAFFER patented 
lever filler; point is so strong it can make five carbons 
continually as clearly as the hardest lead pencil without 
damage to self, yet is responsive to the lightest touch. 
The ideal pen for the big business man. 


‘“‘Propel-Repel-Expel’’Pencil 


—withdraws lead into barrel after usage, thus 
preserving the point, as well as advancing it. 
Expels tiny lead ends — prevents clogging and 
jamming. Mechanically perfect. Fills from 
tip in one-third the time. No tedious cap 
turning. Lighter and simpler in action. 
































Perfection More beautiful—a lead-saver, a time-saver, Greatest 
in Pen perpetual satisfaction. Jerk the cap— Asset 
Making handy eraser appears. Big lead reserve. 
The farthest advance in pencils. All 
styles for men and women. 
Before stocking pens and pencils for 
1922 write for the SHEAFFER 
proposition. Superior merchandise 
oy °e 2° ” —a complete 1ine— handsome 
Lifetime profits and strong advertising “Propel- 
$8.75 support. 
Other Repel- 
SHEAFFER Expe 
Pens ry Pencils 
$2.50 to $50 $1 and up 


W. A. Sheaffer Pen Company, Fort Madison, lowa 


Chicago New York Kansas City Denver San Francisco 


OHEAFFERS 
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a With the super-elastic touch and | 
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q| guiet running action 
° . 
: | HE Special Model No. 10 of the Royal makes this possible. ° 
a What this means to the office manager in better work and . 
. to the stenographer in easier work can hardly be overestimated. . 
. A quiet, visible front-strike typewriter with a superelastic touch that is a : 
* marvel of suppleness—the latest model of the ever increasingly popular . 
. Royal. . 
. Best of all, every basic feature and advantage of the standard Royal Model ° 
4 No. 10, remains intact. The many buyers of office equipment who have . 
Z seen the Special Model are genuinely enthusiastic about it. . 
. This exclusive mechanical feature patented September 13, 1921 : 
. U. S. Patent Office No. 1,390,708. i 

| 7 
" | ROYAL TYPEWRITER COMPANY, Inc. . 
: 364-366 Broadway Typewriter,” beautifully illustrated in color. will Branches and Agencies the . 
2. NEW YORK be mailed free on request. Address Dept. “‘C.”’ World Over. ‘ 
° I ° 






The Light Running 
Quiet Running 
Royal 
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“Speed with Accuracy” for the Blind. 


[ypewriting is taught in the commercial courses of the 
John Marshall high school, Chicago, Ill. A January speed 
contest was won by Miss Florence Scheif, who wrote an 
average of fifty-three words a minute from unfamiliar copy, 
with three mistakes. This young lady was the winner in 
the high school championship at the Coliseum last year, 
doing 740 words in fifteen minutes, with but seven errors. 
There were three blind girls in the contest, Misses Justina 
Kosmach, Marjorie Crippen and Mary Sirovatka. The 
latter graduates this year, and has already been assured a 
position as dictating machine transcriber. The _ super- 
visor for instruction of the blind, John B. Curtis, has 
found positions for every blind pupil graduated from the 
school. 

This as gratifying evidence of the foresight of the late 
George H. Patterson, founder of Office Appliances, when 
he established the typewriter contest as an American in- 
stitution. The primary purpose was to afford a better 
day’s work with better pay for the typist and stenographer. 
The demonstration of speedy operation on the part of the 
typewriting machine was auxiliary to the education of the 
human operator. Innumerable schools throughout the 
country are conducting contests which demonstrate “speed 
with accuracy.” Few of the contestants reach the na- 
tional speed demonstration stage. They find their life's 
work in the business office, producing a high volume of 
accurate work, and receiving an adequate compensation 
for their efforts. 


National Cash Register Company in 1921. 


In a memorandum sent out by Frederick B. Patterson, 
president of the National Cash Register Company, of Day- 
ton, Ohio, Mr. Patterson states that the company made 
satisfactory progress in 1921. More than five thousand 
men and women were given employment in Dayton and 
as many more in the selling and producing fields through- 
out the world. Compared with 1920, the working force 
was slightly reduced. This was done by rearrangement 
and in the interest of efficiency and not to reduce the out- 
put of the factory. As a matter of fact, more cash reg- 
isters were built during 1921 than were constructed the 
previous year, which was the biggest year in the history 
of the company 

Mr. Patterson believes that business conditions will 
gradually improve throughout 1922 and that there is 
every reason for conservative optimism. 


“Pull-Together” Service Stations Opened. 


Service stations have been established by the Eaton, 
Crane & Pike Company at important centers, localizing 
stocks for the convenience of dealers remote from the fac- 
tory at Pittsfield, Mass. Full stocks of standard five quire 
boxes, papeteries, pound goods, weddings and tablets are 
in readiness for prompt shipment by the most advantageous 
routes. Dealers can carry more representative assort- 
ments, broadening their lines, and quickening turnover. 
These service stations. are located at 916 South Pearl 
street, Dallas, Texas; 2257-59 Blake street, Denver, Colo.; 
2109 Grand avenue, Kansas City, Mo.; 652 Stinson boule- 
vard, Minneapolis, Minn.; 911 Western avenue, Seattle, 
Wash.: 747 Warehouse street, Los Angeles, Calif. 


Standings in Royal Sales Contest. 


No, that “standings” isn’t a good head—should be “foot- 
work.” The fourth month in the sales contest of the Royal 
['ypewriter Company, Inc., brought a new headliner into 
view—H. F, Brainerd, manager of the office at Hartford, 
Conn., who finished up December business with one leg 
through the loving handle—no, handle of that loving cup 
tor his division. He walked up from fifteenth place in 
September. J. J. Ferris, of the Akron branch, wrapped 
another leg around the trophy in December. C. E. F 
Russ, Portland, Ore., staked a claim as contestant in the 
Western division. 

Fox Affairs Encouraging. 

L. A. Papworth, receiver for the Fox Typewriter Com- 
pany of Grand Rapids, reports business going on nicely 
and that he expects to make an announcement soon re- 
garding certain matters affecting the company. 


Williams Now at E. Faber’s New York Office. 


_A. W. Williams, sales manager of the house of Eberhard 
Faber, has moved his headquarters from the factory at 
Greenpoint, Brooklyn, to the New York City sales office, 
200 Fifth avenue. : 
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How The Hotchkiss 
Guarantee Helps Sales 


ACK of every 
Hotchkiss Pa- 
per Fastener 
is the Hotch- 
kiss Guaran- 
tee. It is un- 

conditional. It is honor 

bound. It means some- 
thing. 

In effect it states that if 
any Hotchkiss machine 
proves defective within 
one year the dealer will 
replace that machine with 
a new one. (The dealer 
returns the defective ma- 
chine to us and receives 
full credit.) 


Tell your customers 
this. It is a sure way to 
overcome their hesitation 
in buying. It establishes 
confidence. It gives them 
the footion 4 safety in 





CAUTION! 


Hotchkiss Fasteners 
are guaranteed only 
when used with genu- 
ine Hotchkiss Staples. 





The genuine have . ° 

Blank Ends on each dealing wi ou. Itmakes 

wpeddes SUEY Hotchkiss Fastener 

on every box. Sellonly of equal value. It builds 
sales. 


Try it and see! 


HOTCHKISS SALES COMPANY 
NORWALK CONN. 


HOTCHKISS 


PAPER FASTENING MACHINES 
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SAMSON 






emanother word 
for “Big Profits”’ 


Beyond any doubt the fastest 
selling line of office and di- 
rectors’ tables is SAMSON. 
And these sales are directly 
traceable to hole-proof adver- 
tising that year after year has 
informed all the office-public 
about all Samson facts. 


NATIONALLY 
ADVERTISED 


continually 


If you are the sort of dealer who is 
influenced by the logic of sales rec- 
ords and turnover, then you will find 
out all about the Samson Dealer- 
ship Franchise—a most valu- 
able a¢quisitionto your profits. 





Pictorial Resume of National Ad- 
vertising, Catalogs, Sample Deal- 
er-Helps —everything sent you 
free on request. 


MUTSCHLER 
BROTHERS CO. 


Napanee, Ind., U.S.A. 
* method of se- 


curing uniformthick- Makers of Good Tables Since 1896 
ness of stock. 


The Samson line contains a score of 
business tables in all sizes and for all 
purposes from office boy to director. 
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(New Machines—Continued from Page 40.) 
New Items in E. Faber Line. 


Addendum “A,” dated January, 1922, an addition to the 
illustrated catalogue No. 21, issued January, 1921, is being 
sent out by Eberhard Faber, to dealers. This includes 
many new items announced for the first time as well as 
many of the old numbers which have been reinstated on 
request of customers. 

Among the new things announced are: 1582 Mongol 
pocket pencil; 1919 Multi-Led clutch pencil; 673 “Rain- 
bow” colored pencil assortment, furnished in twenty-four 
colors; 785 metal and glass marking pencil; 795 skin mark- 
ing pencil for use by surgeons; 726 Ruby ink and 728 
Ivy ink pencils; 482-A assortment of five grades of Mongol 
pencils; 1085 new clamp eraser, which is proving popular; 
601 Van Dyke drawing pencil, now furnished with adjust- 
able clamp eraser. 


Saving Steps for the File Clerk. 


The Globe-Wernicke Company has two devices to save 
time for the file clerk. They permit her to use both 
hands in filing, supporting a batch of papers in convenient 
position. The No. 6 filing shelf is 13x11 inches, made 





“G-W”" FILING SHELF—Supports Work, Leaving Both 


Hands of Filing Clerk Free to Handle Correspondence and 
Drawers. 


in oak or mahogany, provided with a nickel-plated hanger, 
which supports the shelf from the file drawer pull. Rubber 
bumpers prevent marring the front of the file. 

The No. 6 file hanger for desk trays adapts a standard 
“G-W” desk tray to filing tray service. It is readily 





NO. 7 “G-W” FILE HANGER—Shown in Phantom to Illus- 
trate How It Grips the Letter Tray and Supports It From the 
File Drawer Handle. 


slipped on the tray, or taken off, thus permitting the tray 
to return to service on the desk when the filing is com- 
pleted. A rubber bumper prevents the hanger from 
marring the file front. 


“Y and E” Ledger Posting Outfits. 


The Yawman and Erbe Manufacturing Company, Roch- 
ester, N. Y., is marketing a line of posting trays and 
stands for mechanical bookkeeping systems. The trays 
are made in three sizes, for cards up to ten inches wide; 
up to twelve inches wide; up to fourteen inches wide. 
This allows for all standard size ledger cards; with and 


O006UCU”’4l COW bee! oe a 


i+) 


> OO. CDS A WD 


>» Ad. to OO > > > 





February, 1922 


Adddresso 





How YOU Can 


y= can’t win ‘business standing still! It 
will cost you nothing to give the Address- 
ograph a FREE trial. Then such prosperity 
as the following will not surprise you. 
“Weare DOUBLING our Addressograph-ed 
advertising in 1922. Our 1921 sales increased 
63% over 1920. Bulk of this increase due to 
Addiessograph.’’ Mead Johnson Co., Drug 
Specialty Mfrs., Evansville, Indiana. ‘We 
did 20% more business in 1921 than the year 
before, in spite of a 30% decline in prices. 
Addressograph-ed circulars largely respon- 


General Offices: 903 Van Buren St., Chicago. Factories: Chicago, Brooklyn, London 


a 
‘Duy 4 
Allentown Boston Cleveland Duluth Minneapolis New York Portland Spokane & 3 » 
Albany Buffalo Dallas El Paso KansasCity Omaha Salt Lake City St. Louis Ss ows: gs 
Atlanta Butte Denver Grand Rapids Los Angeles Philadelphia San Antonio St. Paul /& SSS oS 
Birmingham Chicago Des Moines Houston Newark Pittsburgh San Francisco Syracuse ors. oo 
Baltimore Cincinnati Detroit Indianapolis NewOrleans Peoria Seattle Toledo “YY PSS o 
Canada: 60 West Front Street, TORONTO—Vancouver—Montreal— Winnipeg—Calgary Washingto: o vs > oa © Ss ae. 
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Sell More! 


F REE ria Shows How You Can Sell pore 
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Easy Terms 


Model H2 


bY £14 


FOB.Chicago 





2 New Selling Books 
FREE 


I “Mailing List—Their Prep- 
aration, Care and Uses.” 


By C. P. Ufford, Mailing List Ex- 
pert, of Goodrich Rubber Co. 


2 “‘How Live Sales Pro- 
motion Puts Sharp 4 
Edge on Dull 
Business.”’ 


By A. J. Reiss, 
Sales Promotion P 
Expert 





sible.” Samuels Shoe Co., St. Louis. 

Ten times faster than pen or typewriter; 
the RIBBON PRINT Addressograph fills-in 
letters, addresses anything, everything, exact 
typewriter style. Errors impossible! Wins 
sales—speeds collections—cuts routine costs. 

Paying for this low-cost Addressograph as 
it increases your sales will please you. FREE 
trial will convince you. Mai! the coupon NOW 
and increase your sales. 
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SEND TO US FOR ESTIMATES 


WE HAVE JUST WHAT 
YOU NEED IN 


y FILING SUPPLIES 





_ BOSTON INDEX CARD COMPANY, BOSTON, MASS. 


BI((0 


GUIDES 


Manila and Pressboard 


THE KIND THAT STANDS UP 
AND 
WEARS INDEFINITELY 


FOLDERS 


Manila—Jute—Pressboard 


TABBED OR SQUARE CUT 
SEVERAL QUALITIES AND COLORS 


INDEX CARDS 


Ruled or Plain 


ALL ROTARY CUT 
RULED TO REGISTER 
SEVERAL GRADES AND COLORS 


SPECIAL TO ORDER 


WE ARE EQUIPPED TO 
MANUFACTURE YOUR SPECIAL 
FORMS AT LOWEST PRICES WITH 
OUR SPECIALLY DESIGNED 
MACHINERY 


SEND FOR LATEST PRICE LIST 
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without offset The trays are twenty-four inches deep 
over-all, having a net filing capacity of twenty inches. A 
quick-acting compressor is provided. Felt feet on the 


tray bottoms permit the transfer of the trays to polished 
surfaces without marring or scratching. There is a remoy 
able cover with lock to protect the contents of the tray 
against intrusion or damage. 





“VY and EF” LEDGER POSTING OUTFIT—No. 6510 Tray 
and No. 6520 Bass As Used with Elliott-Fisher Machine. 
\ Brake Operating on the Casters Prevents Movement 
when in Use 


The bases of the “Y and E” posting units are made 
of tubular steel, made in sizes to accommodate the trays. 
Cushion casters afford noiseless transferring of the posting 
equipment about the office. A positive-acting brake on two 
of the casters prevents movement when the posting outfit 
is in use. Adjustment for height is provided, permitting 
the use of the tray while the operator is sitting at her work, 
or standing. 


Walnut Products in the Sikes Line. 
The Sikes Company, Twenty-third street and Passyunk 
avenue, Philadelphia, Penna., is producing several designs 
of office chairs in genuine American mahogany throughout. 


They include side chairs and swivel chairs in various 





NO. 333 SIKES CHAIR IN WALNUT. 
models, with and without upholstery. Walnut is gaining 
favor in many offices, and the new chairs harmonize with 
walnut desks. Their production is characterized by un 


usual care in machining, cabinet and finishing work. 


Frequently a letter effects complete change in a 
business transaction, diverting endeavor into dis- 
tant channels. LIGHTNING annihilates time be- 
tween the postman’s knock and the correspond- 
nt's think. 


SPECIALTY MIEN 
Where is your business? 


The all-important question of the 
hour is where and how to get busi- 
ness. Naturally, you are “casting” 





about trying to “hook” popular ma- 
chines — good sales producers — 
which offer you good propositions. 
But, have you ever investigated 
our offer? 


IGHTNING 


etter Openers and Envelope Sealers 


are known and recognized for their 
utility and endurance and have 
earned an enviable reputation. 
Now our manufacturing facilities 
are making it advisable for us to 
expand our present fields. We have 
desirable territories which we are 
anxious to extend to efficient men 


who will actually work them. 


Lightning Letter Openers and En- 
velope Sealers will pave the way 
for new and better business. Now 
is the time to get in touch with us. 
Sign up with a leader for 1922. 


The Bircher Company 


INCORPORATED 


ROCHESTER, NEW YORK 


Did the mails ever bring you an unsealed 
envelope without contents? LIGHTNING 
makes sure that your mail is safely sealed. 
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Goodline Guides to Be Handled by Wabash 
Company. 

The Goodline Company of Kent, Ohio, originators of 
the V shaped reinforced metal tab, announce that arrange- 
ments have been completed whereby the marketing of their 
line of metal tab guides will be handled by the Wabash 
Cabinet Company, Wabash, Ind. This arrangement com- 
menced on February 1 and the goods will be sold under 
the trade name “Wabash-Goodline steel tab guides.” The 
Wabash people will carry a large and complete stock of 





CLOSE-UP OF ONE STYLE OF WABASH-GOODLINE STEEL 
TAB GUIDES. 


all regular card and vertical sizes at their factory in 
Wabash, while special sizes of guides will be handled with 
almost equal promptness. 

Three new widths of tabs have been added to the line 
which now consists of tabs 1%, 1%, 2%, 3% and 4 inches 
wide. The last three have large openings, 7/16 inch high. 
Both straight and angled tabs may be had in all widths. 
A number of improvements have been made in the line 
and everything will be done to keep the products up to 
the highest standards. 

The arrangement above outlined will enable the Good- 
line Company to devote its entire energies to the manu- 
facturing end of the business. Facilities have been added 
to take care of a largely increased volume. All the old 
customers. of the Goodline Company are asked hereafter 
to place their orders direct with the Wabash Cabinet 
Company, who will give them prompt and efficient atten- 
tion. Price lists and descriptive circulars may also be had 
from the Wabash Company. 


Typewriter Shock Absorber. 


L. M. Smith, Syracuse, N. Y., has devised a shock ab- 
sorber, now made for the L. C. Smith & Bros., Underwood 
and No. 10 Remington typewriters. It is planned to ex- 
tend the field. The device consists of strips of enameled 
spring steel, which fasten to the typewriter support. 
Crotches are provided to receive the typewriter feet. An 
automatic locking device is included. The Smith type- 
writer shock absorber eliminates “drumming” due to the 
sounding board effect of the typewriter desk, and enhances 
the resiliency of the machine. 


A Mucilage Fountain Pen. 


Knauth & Company, 56 Pine street, New York, are put- 
ting on the market a device called the “Gloo-Pen” here 
illustrated. It is said that this mucilage fountain pen is 
a substitute for the mucilage pot. It is claimed to be 
always ready, as the gum does not dry. It is especially 
adapted for the pocket as well as for office use. The tube 
is held vertically and pressed upon the object to be 
gummed. Every pressure leaves a drop of gum by auto- 











BUILT 
TO ENDURE 


Steel Counter Height Cabinets 


WITH LINOLEUM TOPS 


In its Counter-Height Upright Steel Units The Globe-Wer- 
nicke Company has produced a cabinet having the added 
convenience of a counter on which to lay books and papers 
for reference purposes. 


a} 


rt 





Globe-Wernicke Counter Cabinets 


Height, 42 inches; depth, 28 inches. Interiors fitted with 
files for letters, documents, card indexes, catalogs — for 
practically any purpose; with roller shelves for heavy books, 
cupboards for storage and drawers for various uses. Detach- 
able linoleum tops, giving a most satisfactory working sur- 
face, can be furnished where desired. 





Mr. Dealer! You will always feel proud of Globe-Wernicke 
cabinets in any of your customers’ offices. 


Ask for Catalogue 9660 


She Globe-Wernicke Co. 


Cincinnati 
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A WORLD’S RECORD 
FOR COURT TYPING 











Louis J. Tannenholz of New York made a world’s 
record for law reporting typists at the convention 
of the New York State Shorthand Reporters’ 
Association at Syracuse, N. Y., Dec. 29, 1921. 


On an old No.4 L.C. Smith, which he has used 
in his business continuously since 1914, he wrote 
92 words a minute for 16 minutes of court testi- 
mony, read direct to him as he wrote. 


“To my mind,’ said Mr. Tannenholz, “the great thing 
about winning was not only the speed shown by me but also 
the wonderful endurance of the typewriting machine that will 
stand up to the work as my L. C. Smith does after eight years 
of constant pounding. 


“My estimate is that it has ground out approximately 
300,000 pages of testimony and solid matter in that time, 
averaging 225 words to the page, or 67,500,000 words—and the 
only repair necessary on the machine in all that time was 
when a messenger boy dropped it and broke the right hand 
carriage return lever, necessitating replacement.” 


Let us show you the “Silent Smith.” A phone call or 
request for catalog to our nearest branch or dealer will place 
you under no obligation. 











L. C. Smith & Bros. Typewriter Co. 


Factory and Home Office 
SYRACUSE, N. Y. 


Branches in all principal cities 


ooooooooooOooOoOooOoOoOOoooOooOoOooOoOooOoOooDooooooo 
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THIS FOUR DRAWER 
STEEL LETTER FILE 


is manufactured by the Metal Office 
Furniture Co., and possesses every 
feature you and your customers desire 
in such a cabinet. 


It is being sold at a record-breaking 
low price. 








Write for full information. It will 
pay you well. 


POSURE ELENNNANLANAEILaaea NOE At 


METAL OFFICE FURNITURE Co. 
Grand Rapids, Michigan 


Vite; 


: 
’ 


CUUPEEEEEEEeeet 
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clAR-O-TYPE 


THE WONDER TYPE CLEANER 








matically opening and closing the tube. When empty the 
tube is refilled through the top, which is removable. One 
is directed to use a good liquid vegetable gum. Before 





SELLS on sight 
Liberal PROFITS 
REPEATS on its merits 


Used and endorsed by America’s largest 
companies, and by typists everywhere. 




















THE GLOO-PEN. 


refilling, the pen should be rinsed out with hot water. 
After refilling, one is instructed to press out a few drops 
to let out the air 


Just Apply With Dauber 
Cleans Instantly 


Table for Students. 
The St. Johns Table Company, Cadillac, Mich., is making 
a special table, known as the “Dormitory,” for the use of 
students. It is substantially made, of good appearance 
The design provides two drawers, one on each side of the 








DEALERS’ OPINIONS 


“A friend made 


“We have tried other cleaners but find CLAR-O-TYPE 
superior to all, and it is the best seller” 


















with every sale” 










“I am meeting with good success on my trial order 
of CLAR-O-TYPE and the goods are moving fast” 


“We have all pleased customers in the users of 
CLAR-O-TYPE” 
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Also for rubber stamps, adding machines, 
multigraphs, Addressograph plates, time 
stamps, billing machines, etc. 























Gentlemen: 






Dozen 
Gross 


CLAR-O-TYPE with advertising and display 


matter 






Kindly send us a trial order of........ 




















PUAINS vince oc cede ccccsde cess 0dueaatarae 












Address ‘ —Weerrrrrerrrrry: tlh hmahthhah!hCUUlU eh 














Mail this coupon to 


THE CLAROTYPE COMPANY, Inc. 
203-B Franklin St. New York 
Chicago: 105 No. Clark St. 


































“DORMITORY” TABLE MADE BY THE ST. JOHNS 
TABLE COMPANY Eastern Canada Agents: Montreal, Standard Distributing Co. 
Western Canada Agents: Winnipeg, Smith Typewriter Corp. 
table. This gives each student a drawer, and ample table 





space is provided so that they can work together. 
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DIEMER 


PRODUCTS 


Are you obliged to say “I haven’t 
just the thing you ask for, but here is 
something that will do just as well”? 
That is an excuse for poor business 
management and a customer soon 
wearies of it. Of course you cannot 
very well handle all the lines on the 
market, but you can have a line broad 
and comprehensive enough to satisfy 
the wants of all your customers. 


The Diemer Line of Filing Special- 
ties and Paper Goods provides for 
every requirement of your trade. 
Diemer Products not only fit the in- 
dividual purpose but also give long 
and continued service, ultimately gain- 
ing friendship and good will. Further- 
more, it will be a source of gratifica- 
tion to you and your trade to have the 
right goods. 


Send us your name and address so 
that we can give you an idea of the 
Diemer Service as extended to all 
dealers. 


E 


John F. Diemer Co., 


107-109 La Fayette Street 
NEW YORK CITY 


. THE 
DIEMER LINE 


Pressboard File Boxes— 
Document Box En- 
velopes—Letter and 
Legal Expanding 
Envelopes—Flat 
Wallets — Vertical 
File En velopes— 
~aassorssse Ex- 

ing Envelopes 
e Compart- 
ment En- 
velopes— 
Vertical 
File Folders 
— Mailing 
Box Envel- 
opes — File 
Boxes— 
Shelf Boxes 
—Card In- 
dex Cabi- 
nets. 


















British Ideas in Desk Files. 
Mr. Dunkerley, 123, Dulwich Road, Herne Hill, London, 


S. E. 24, England, is patentee of two new files, for which 
licensee rights may be obtained. He is also owner of the 
trade mark, “Pel,” which applies to the devices. The files 


are designed to afford quick reference. Two sizes are 
made, one letter size, and the other with capacity of 
8x5 inches. The files are of U-section, forming a trough 
open at the ends, with hinged wings which provide support 
for the sides of the files when opened. 


New Telephone Desk and Chair. 

The Milwaukee Chair Company has recently put on the 
market a new telephone stand and chair, which is shown 
in the accompanying illustration. The stand is just high 
enough to hold the telephone in proper position when in use 
and the top is a writing bed large enough to accommodate 
books or paper, which must be used during the conversa- 
tion. The shelf below the top allows enough space con- 
veniently to accommodate the largest tele~hone directories. 





TELEPHONE DESK AND CHAIR 


Below the shelf is ample knee space and when the chair is 
not in use it can be pushed under the stand and out of the 
way. While the chair is made primarily to go with the 
stand it is also good for other uses. 

The stand and chair are made of birch and oak in many 
different finishes, including striped enamel. No matter 
what may be the finish of the room in which this table and 
chair are used, they can be made to match it. 





Argentine Regulations on Parcel Post. 

New regulations have been effected covering parcel post 
packages sent to Argentina. Two options are open to 
senders. Parcels may be marked, “If Undelivered, Aban- 
don.” Such matter will be sold at auction to pay the 
expense of handling. Parcels not marked will be con- 
sidered “Abandoned” after sixty days. 

“If Undeliverable, Return at Sender’s Expense” marked 
on a parcel post package insures that the parcel will be 
held sixty days. A statistical charge of seventy-five cents 
American money is made on such parcels having a declara- 
tion of value. 
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“The sturdiest typewriter 
in the world” 





16 years’ service, not 
one cent for repairs— 
is the record of this 
“Personal Writing 
Machine.’’ 








O typewriter in the world 

has proved itself able 

to stand the punishment that 
Corona will take. 


At the left is an actual photo- 
graph of one of the earliest 
Corona typewriters—in fact 
this machine was made be- 
fore Corona got its name. The 
owner, Mr. Irving S. Ventres, 
of New York City, says: 


“I am writing this letter to 
you on a “‘Standard Folding 
Typewriter’ that was pur- 
chased by me in the year 
of 1906, I think, and has 
been my constant compan- 
ion ever since. I . have 
never spent a cent on it 
for repairs and would not 
sell it for twice its purchase 
price.” 


CORONA TYPEWRITER CO., Inc. 


116 MAIN STREET 


GROTON, N. Y. 


CORONA 


The Personal Writing Machine 


REG. U. S. PAT. OFP. 
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This New Cary Cabinet Is 
Needed In Every Office 


This cabinet is the embodiment of great structural strength and min 
imum weight. It is the outgrowth of 44 years’ specialized, safe-building 
experience. 

A time-tested, light-weight Special Cary insulation or filling is 
poured, in liquid form, into the walls of the cabinet. This filling firmly 
adheres to the walls, dries quickly to a rock hardness and forms one solid 
unit. Unusual rigidity is thus produced — and this, combined with the 
heavy angle frame, enables the Cary Cabinet to give— 


Greatest Possible Protection To All Permanent Records 
The built-in resistance to fire and thieves afforded by this cabinet 
does not end here. The lock is now protected by a drill-proof plate and 
a trigger device. If any attempt is made to force the lock by driving the 
combination spindle through, the trigger instantly moves into position, 
checking the dogging device and automatically locking the cabinet. 

With such superior features this Cary Cabinet is a necessity in every 
office. It provides a spacious, convenient and safe repository for your ac- 
counting and stock books, documents of all kinds, files of important cor- 
respondence and other valuable papers. 

Show your customers the convenience — the strength, 


Cary Cabinet—show them the protection it affords, and then your sales 
will immediately begin. There is still some territory available 


Vaults for energetic dealers. Write today for special literature. 
Cabinets Cary Safe Company 


WSelestae Dept. 0-2 Buffalo, N. Y. 
Boxe Ss Cable Address: ‘‘Carysafe’’, Buffalo Western Union Code: Five Letter Edition 








of this new 





‘‘Growing Great Since ’78’’ 





CARY SAFES "The sare Investment’’ 
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American Writing Paper Co. Appointments. 


Creighton W. Whiting has been appointed manager of 
the Chicago office of the American Writing Paper Com 
pany. He joined the organization in 1919 as promotion 
manager of its industrial and technical paper division. In 
a previous connection, the Erving Paper Mills, Inc., he 
covered territory from Chicago to the Atlantic coast. 

C. Lawrence Hawthorne is now representative of the 
general service department at Omaha, Nebr. He has had 
experience in printing and publication work. 

A. H. Danforth is located at Pittsburgh, as service rep- 
resentative of the American Writing Paper Company. He 
trained for civil engineering, but found the graphic 
arts more to his liking. Mr. Danforth served in the 149th 
Field Artillery and was overseas one and one-half years. 





Naval Building and Steel Production. 


\n authority states that the amount of naval ship pro- 
duction to be abandoned in the disarmament program is 
but 1.60 per cent of the country’s production of steel. Our 
annual production of finished rolled steel is about 40,000,000 
gross tons 

The steel and other metals entering into the writing in- 
struments of the nation are an infinitesimal fraction of the 
tonnage heretofore absorbed by ships of war. Looks as 
though the old adage of “The pen is mightier than the 
sword” has a pertinent application these days 


Austin Business Incorporates. 


Tobin’s Book Store, 801-03 Congress avenue, Austin, 
Texas, has become Tobin’s, Incorporated. The company 
handles stationery and does printing and embossing. There 
is no change except for the new name and an increase in 
capital stock. ‘The officers are John H. Tobin, president; 
C. E. Tobin, vice president; R. R. Wallace, secretary-treas- 
urer. The board of directors comprises the officers and 
C. David Tobin and James P. Tobin. 

Tobin’s Book Store was founded in 1896 by John J. 
Tobin, who passed away in 1903. 


Discussion on Employees’ House Organs. 


The prize winning essay on employees’ house organs 
presented before the Direct Mail Advertising Association 
convention at Springfield, Mass., last year, has been re- 
printed. It was presented by R. E. Saberson, general sales 
manager, Thompson Yards, Minneapolis, Minn. The essay 
was published by the Ernshaw Press Corporation, Boston, 
17, Mass., and distributed by the Direct Mail Advertising 
Association. 


Powers of Trade Associations. 


It is expected that the Federal government will state 
definitely in the near future what functions and activities 
trade associations may engage in legally. Release of this 
important information awaits the conclusion of several 
suits by the Government against trade associations bearing 
on the proper use of statistics, open price plans and aver 
ages in cost accounting. 


Machines Discourage “Stalling.” 


The director of the Census Bureau, Mr. Stuart, spoke 
before a meeting of the National Association of Office Ap- 
pliance Manufacturers. He made one point that has a 
potent appeal to executives in charge of large offices. 
“You can’t hear brains at work, but you can hear adding 
machines, and know whether the operators are busy or 
idling.” 


International Reply Coupons Changed. 


Eleven-cent reply coupons for international correspond- 
ence have superseded the six-cent coupons heretofore is 
sued. The Universal Postal Convention held at Madrid 
last year agreed to withdraw the five-cent coupons De- 
cember 31, 1921. Increased postage rates in many foreign 
countries necessitated the change. 


Western Advertising Managers Organizing. 


The Western Advertising Managers’ Association is being 
organized, with headquarters in the Consumers building, 
> 


Chicago. The by-laws committee includes Wm. B. Stew 
art, Jr. (The Oiiver Typewriter Company). 
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Note 

dial, an 
exclusive 
BATES 
feature. 
Simply 
turn 
the pointer. 









Everybody Knows 
BATES MACHINES 


for Automatic Numbering 


LD friends are best. The top- 
notch reputation enjoyed by 
BATES Machines for over a quar- 
ter century provides the selling 
impetus which live dealers demand. 


Automatic office specialties lead in 
quick turnover and substantial 
profits—particularly BATES Ma- 
chines. The only come-back on 
BATES Machines is a come back 
for more. 


Every BATES Machine you sell in 
your town is an advertisement for 
you because it means a satisfied 
customer. 


Write today for full information 
and quotations on all types of 
BATES Machines. Remember, 
they are ‘‘a necessity in every 
business.”’ 


ates 


Machines for Numbering 


MADE BY BATES MFG. CO., ORANGE, N. J. 
Address Dept. O, Sales Offices 50 Church St. 


NN New York City fp 
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1922—the year for 
“Go-Getters” 


IANUARY is history. Febru- 
ary is here. Business has in- 
creased as we expected. Why? 
Because there were “‘Go-Getters”’ 
somewhere, working like beavers for 
orders. 





We must go get the business we place 
on our books this year—get it with 
accwend that represent honest value. 

usiness is not going to fall into our 
open arms. And still 


UHL@ STEEL 


FURNITURE 
The LINE with a FUTURE 





has, for 1922, some records that show 
but slight sales resistance. One ex- 
ample in particular. We can’t pub- 
lish the facts but we will write them 
to you in a letter, if you are interested. 


We are making big plans for 1922. 
Not unsound plans based upon un- 
justifiable optimism, but plans laid 
upon the solid foundation of ever- 
increasing business for those who will 
work. 


If you are a ““Go-Getter”’ dealer, write 
us. We may be able to show you 
how you can share the results of our 
combined efforts. 


The Toledo Metal Furniture Co. 
1262 Hastings Street, Toledo, Ohio 
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Chicago Furniture Exhibition. 


The January furniture exhibitions in Chicago brought 
many buyers to the city. Several of the office furniture 
lines were on display in the various exhibition buildings 
at 1319 and 1414 South Michigan boulevard, and at the 
manufacturers’ permanent Chicago displays in the furni- 
ture district. 

The Crocker Chair Company’s permanent exhibit at 
1414 South Wabash avenue displayed a comprehensive line 
of office chairs, settees, costumers, stools, waste baskets 
and typewriter chairs. The “Atwood” typewriter chair 
was shown in a number of models. Crocker designs in 
mahogany are also furnished in walnut, and several samples 
of walnut chairs inspired admiration. 

The P. Derby Chair Company, Gardner, Mass., showed 
its lines of office chairs, desks and tables at 1319 South 
Michigan boulevard. A. F. Welsh, who had charge, 
covers the entire United States. He called attention to 
the addition of medium grade chairs to the Derby line, 
which has heretofore been confined to high grade office 
chairs. 

The Evansville Desk Company showed a part of its line 
at 1319 South Michigan avenue, in charge of W. M. Elles. 

The Imperial Desk Company, Evansville, Ind., was at 
1319 South Michigan avenue. Several select models were 
shown. Gilbert Bosse was present during the period of 
the exhibition. 

The S. Karpen & Bros. lines were shown at the per- 
manent exhibit rooms, 811 Michigan avenue. 

The Johnson Chair Company exhibit was at 1411 South 
Michigan boulevard. A striking feature was the new 
saddle back chair embodying a perforated leather seat on 
cane bottom. 

Milwaukee Chair Company lines were shown in the per- 
manent exhibit in the Colonnade building on Michigan 
boulevard. z 

Peck & Hills displayed their standard lines of office 
desks in their building, Fourteenth and Wabash. 


Seattle Concern Opens Branch Store. 


The Gillam-Bird Company, stationers, recently executed 
a quick move in securing the storeroom at 1314 Fourth 
avenue, Seattle, Wash., when it was vacated by the Hur- 
witz Stationery Company, and which had for eight years 
past contained a stationery firm umder one style or an- 
other. Although scarcely a block distant from their Union 
street store the Gillam-Bird Company thought it too 
good an opportunity to be lost. “Once the identity of 
the location was lost,” said W. A. Gillam, “it would have 
been difficult to regain. People were used to buying sta- 
tionery and supplies there, and now there is no interrup- 
tion in their business. The success was almost instan- 
taneous—unbelievable, in fact, from the very first.” 


Y & E Increases Space at New York City. 


On the first of this month the Yawman & Erbe Manu- 
facturing Company added two thousand square feet of 
floor space to their display rooms at 360 Broadway, New 
York. They accomplished this by moving the office from 
the balcony in the store to the second floor, which has 
been occupied by others under lease until the present time. 

The third floor will be used for a store and stock room, 
as is the fourth floor. The fifth floor is now utilized by 
the export department. The basement and sub-basement 
of the building are used as storerooms and shipping-rooms. 
The acquisition of the second and third floors of the build- 
ing will make this branch perhaps the largest of its kind in 
the industry, and will make it possible to carry a larger 
stock. 

A. L. Butler, manager of the New York branch, states 
that December, 1921, was the best month they have had for 
over a year, and that at the time of speaking, in January, 
they were considerably ahead of their quota. The transfer 
case business last year was very large. 


The Millisons Go Abroad. 


Ralph L. Millison and Mrs. Millison have just started 
on the Mediterranean Cruise offered by the American Ex- 
press Company. This cruise touches the Madeira Islands, 
Cadiz, Seville, Algiers, Nice, Naples, Fiume, Venice, 
Athens, Haifa, Constantinople, Alexandria and Cairo. On 
their way home, they expect to leave the boat at Naples 
and spend all of next summer in France and England. 

We could wish it were our privilege likewise to take such 
a wonderful trip, but we purpose to enjoy it vicariously, at 
any rate, when our friends return. 
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Monotype Company to Make and 
ell Barrett Adding Machines 


ANSTON MONOTYPE MACHINE COMPANY, Philadel- 
phia, by way of celebrating the closing of a very 
satisfactory business year and of emphasizing its firm 
faith in the future, begs to announce that it has pur- 
chased the business, machinery, patents, trade marks, 
trade name and good will of the 


BARRETT ADDING MACHINE COMPANY 


The astonishing similarity between processes under which the Barrett Adding 
Machines and Monotype Keyboards are manufactured gave to the purchasing 
Company a most logical means for expansion of its constantly growing business. 


THE MONOTYPE 


THE BARRETT rT] 
Composing Machine—Type-&-Rule Caster 


Adding, Listing and Calculating Machine 


| 
The Barrett is a | 
complete calcu- | 
lating machine 
that adds, sub- 
tracts, divides, 
multiplies and 
lists; printing 
the proofs of its 
operations. Two 

; : new models are 
being marketed. Over 12,000 Barretts 
now are in daily use—one hundred and 
twenty alone in the offices of one great 
corporation, The Metropolitan Life In- 
surance Company, their last order for 
twelve machines being given in January, 
1922. Repeat orders from large concerns 
show that the Barrett holds its high 


The Monotype is a type- 
setting machine in use by 
printers who produce the 
highest ‘grade direct-mail 
advertising, catalogs and 
office stationery. Over 
10,000 of these wonderful 
machines are operated 
daily all over the 
world. Quality, 
speed, service— 
these all are Mono- 
type words. The 
‘Saturday Evening 
Post,” “Ladies’ 
Home Journal,” 
“Century,” ““Amer- 
ican,” “Delinea- 









quality under long service. With the un- 
conditional guarantee of the Monotype 
factory behind it, the Barrett is the safest 


tor,”’ ‘‘Scribner’s’’—al! of the best maga- 
zine and book publishers use the Mono- 
type. Ask your printer if he does your 


buy today of any machine in its field. { work on the Monotype. 


This company will now manufacture all models of the Barrett Adding, 
Listing and Calculating Machines in its factory at Philadelphia, 
and distribute them through the Monotype organization. 


LANSTON MONOTYPE MACHINE 


PHILADELPHIA NEW YORK 


CHICAGO 


COMPANY 


BOSTON TORONTO BIRMINGHAM 


Monotype Company of California; SAN FRANCISCO 


B343—-January 3, 1922 
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Style 946— d 
Art Metal , 
Double Pedestal 
Steel Desk 
, t 
Freight differentials added west of the ( 
Mississippi and south of the Mason- ‘ 
Dixon line ( 
( 
ERE is a new value in steel desks! A full size gen2ral office \ 
desk, one of a series, offering all the advantages of steel— : 
at the price of wood! ‘They are fire-resistant and sanitary : 
and have that stamina for extra years of service characteristic of ; 
all Art Metal steel office furniture. Good looking, too, the clean 
cut design reflecting the aggressive spirit of today’s business. 

The tops are covered with battleship linoleum, an ideal work- ft 
ing surface; hardware is of drawn bronze and the desks are finished : 
in a pleasing shade of olive green (mahogany extra). f 

This new Art Metal line includes double pedestal, single ped- 7. 
estal and typewriter desks—also office tables. Alternate drawer 4 
arrangements available in all desks. tt 

Send for descriptive literature. z 

Art (Natal : 
. C 
JAMESTOWN, NEW YORK St 


THE WORLD’S LARGEST MAKERS OF STEEL OFFICE EQUIPMENT 


sreereeerets! 
; ' 
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Change in Name and Personnel. 


The Hansen-Wadenstein Desk Company is now the 
Renfro-Wadenstein Desk Co., Seattle, R. R. Renfro, for- 
merly vice-president of the F. S. Harmon Company of 
Tacoma and Seattle, having taken over Mr. Hansen’s in- 
terest. The company features the Leopold desk, the Macey 
sectional case, and the Brown-Morse filing systems, with 
other merchandise, and a number of items under their 
own name. They have extensive sales rooms at 1325-29 
Fifth avenue. 

O. A. Wadenstein, who has been connected with the sta- 
tionery, office furniture and furniture business for some 
years, says that the firm has naturally gravitated to the 
office furniture business as a matter of choice, stationery 
no longer being carried. The new style firm will add from 
time to time specialties in high grade house furniture, the 
idea being that a number of their steady customers will 
have confidence in these lines, and find exactly what they 
are looking for at this house. The store will continue to 
be, however, largely devoted to office furnishings. 


Mr. Gagg Takes On Additional Lines. 


In the December issue of Office Appliances we noted 
the fact that O. L. Gagg, formerly of the Elliott-Fisher 
Company, had established himself as a manufacturer’s 
agent in the Monadnock building, San Francisco. Mr. 
Gagg has been appointed Pacific Coast agent for the C 
E. Sheppard Company of New York and for the Jessal 
Company, manufacturers of patent ventilated seat cushions. 
He has recently taken on the agency for the Duplex En- 
velope Company and the Repeating Devices Corporation, 
the product of the latter concern consisting of a phono- 
graphic attachment which can be exploited along with the 
Universal phonographic record displayers. Mr. Gagg be- 
lieves that there is a good outlook for business on the 
Pacific Coast for 1922 





Motor Car and Typewriters Stolen. 

On January sixth the New Jersey Typewriter Company, 
Inc., 185 Market street, Newark, N. J., suffered the loss by 
theft of one of their delivery cars, a new Ford sedan, motor 
number 5,418,472, together with four typewriters of the 
following description: One L. C. Smith model five, serial 
number 168,321; one Oliver, model nine, serial number 
727,159; one Underwood, number five, serial number 1,035,- 
462; and one L. C. Smith, model five, serial number 193,932. 

The company believes it may be possible to recover 
their property by tracing one or more of the above type- 
writers and asks members of the trade to keep watch and 
to give them such assistance as may be possible. 


W. W. Matthews in New Affiliation. 


W. W. Matthews, who organized the Chicago branch of 
The Sam’] C. Tatum Company at 24 South Clark street, 
Chicago, resigned in January. He has returned to the 
general field, as manufacturers’ representative. With F. 
W. Connor he has established the Connor-Matthews Com- 
pany, with offices at 106 North La Salle street, Chicago 
The lines of the Oxford Filing Supply Company, Oak- 
ville Company (clips) and Stephen Greene Company 
(greeting cards) are now carried. Additions are now 
under arrangement 


Pencil Imitations from Japan. 


Oliver Lee, export representative for Eberhard Faber, 
has just returned from a trip through the Orient. He 
brought back with him several samples of the clever imi- 
tations of this company’s products, which are being per- 
petrated in Japan in particular. The Eberhard Faber 
name is stamped on the pencils and looks much the same 
as the original, and the same numbers are used as by the 
original concern. Imitations of products of other com- 
panies in the field were also in evidence according to Mr. 
Lee. He has recently traveled through Japan, China, 
Dutch East Indies and Australia. 


National Educators to Hold Convention in Chicago. 


On February 27 to March 3 inclusive there will be an 


exhibition in conjunction with the annual convention of 
the National Educational Association in the Leiter build 
ing, Congress and State streets, Chicago, III. 

Ten thousand educators are expected to attend. Several 
of the leading concerns in this field will present their lines 
The house of Eberhard Faber will have an important 
exhibit, a feature of which will be a demonstration of the 
making of a lead pencil. 
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FOR EVERY DUPLICATING PURPOSE 


During 1921 when other industries 
and businesses were badly crippled 
or seriously set-back, Canode dupli- 
cating inks gained a good grip on 
the ink business—intrenched them- 
selves behind an established good 
quality. Dealers have been made 
to recognize that inherent quality 
is a good sales element—and that a 
complete line adaptable to any 
duplicating purpose is a good sales 
producer. 

CANODE INKS 
cover the whole field—they meet 
all competition successfully. 
We would like a number of thor- 
oughly responsible specialty agents 
to represent our line. Our guar- 
antee of replacing or refunding af- 
fords our representative with an 
iron-clad proposition. This is a 
splendid opportunity to work up a 
permanent business. 


Your name and address will bring 
you full particulars. Write now. 


CANODE INK CO. 


3015 Carroll Ave. CHICAGO, ILL. 









































CONTAINING 


INK OUNTAINS 














MADE OnLy ey 
de n m 
mCMICAGo, U. 





S.A. 
































Your ane wearpenge 


—righc at your finger-tips—where you can get it 
—when you want it. Keeping your corres- 
pondence is just as necessary 
in the conducc of your busi- 
ness as keeping books and 
should be just as ‘‘well kept”’ 
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Globe-Wernicke 
WOOD UPRIGHTS 


Letter Size; Cap Size; Bill Size; 
Legal Blank; Card Index; 
Document; Storage; Cupboard; 
Roller Shelf; Wardrobe, Etc. 


e In all lines, wood or steel, uprights or 
MR. DEALER: horozontals, safes, steel shelving, The 
Globe Wernicke Co. offers you the greatest variety — the highest 
quality at the lowest prices. 


Send for Catalog 9660 


The Globe“Wernicke Co. 


Cincinnati 
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Factory Activities of the American Writing Ma- 
chine Company. 


The factory of the American Writing Machine Com- 
pany at Newark, N. J., is working full time and it is 
stated that the company is six weeks to two months be- 
hind in orders. An improvement is noted in the export 
business and President Charles S. Hefflon believes that 
the export trade this year will continue to improve. 

The A. W. M. Club of the company, composed of the 
employees of the factory and office, are one to 


holding an entertainment and dance each month on one 
of the floors at the factory. This floor has ome tted up 
especially for the purpose. Outside music is brought in, 


but aside from this all other entertainment is supplied by 
home talent. 


A lunch room has been opened for the employees at the 
Newark factory. It is operated on a cost basis 
The factory has established recreaiion periods. In the 


morning the people of the factory and office force are 
given a ten-minute relaxation from work. The periods for 
factory and office force are at different times. Dancing, 
music, pitching quoits and hand ball are usually the forms 
which the recreation takes on the recreation floor. A 
similar period is set aside each afternoon for the same 
purposes. It is stated that the force, after these periods, 
return to their work with renewed vigor, accomplishing 
more than they would if they had worked continuously. 

The company’s bowling team from the Newark factory 
is making a record this season. It has played with teams 
from other companies including that of the Westinghouse 
Electric Company, regarded as the crack team of the 
Newark Industrial League, conducted under the auspices 
of the Newark Y. M. C. A. At the time the foregoing 
was written, the two teams were tied in number of 
matches won and lost. Elmer Brown, of the American 
Writing Machine Company, rolled a game of 268 in one 
of those competitions, an extremely high score. Other 
forms of athletics have been taken up with a by 
members of the company’s factory organization. Herbert 
Steinbach, of the auditing department, won a hand ball 
tournament on January 7 held among the men of the fac- 
tory and office force. He made a score of 1,000 per cent, 
winning every game he played. The four best players of 
hand ball with the company are connected with the office 
force and a doubles challenge has been issued by them to 
the Y. M. C. A. team of Newark. 


Atlas Stationery Company Gives New Year Spread. 
On December 31, 1921, at 1:30 p. m., the Atlas Stationery 


Company, 52 Duane street, New York, was host to its 
entire force and 175 guests at a New Year’s turkey dinner. 
The event was given in recognition of the good will which 
exists between the company, its customers and manufac- 
turers’ representatives. The entire fifth floor at the above 
address was used for the occasion, and elaborate decora- 
tions added life and beauty to the scene. American flags, 
bunting, etc., were helped out by Dennison products in the 
decorations. Each diner received a favor. The tables 
were adorned with carnations. 

A feature of the occasion was the presentation of a 
diamond scarf pin to Manager L. F. de Wild by the office 
and sales force. The rest of the employees presented him 
with diamond cuff buttons. Among members of the firm 
present were Fred Alfred, president; L. F. de Wild, man- 
ager; A. S. Jamison, sales manager; H. Brody, buyer; 
W. O. English, in charge of traveling salesmen; Augustus 
Bethencourt, manager of exports, and Messrs. H. C. Cullen, 
Stephen Elford, John Ryan, Davis Crossman, Norman 
Rauch and John N. Kleff. 

A five-piece jazz orchestra and five entertainers supplied 
the program for the afternoon. 


“Movies” for Developing Foreign Trade. 


The Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., is planning to extend the use of moving 
picture films in developing overseas trade, Manufac- 
turers interested in building up foreign business are in- 
vited to co-operate with the Bureau in furnishing films for 
display abroad. The subjects must meet with the ap- 
proval of the Government, and the titles adapted to the 
requirements established. The main title must show that 
the film was produced under the direction, and with the 
approval of, the Bureau of Foreign and Domestic Com- 
merce. The details are in charge of M. F. Leopold, of the 
United States Bureau of Mines, Washington, D. C., to 
whom inquiries should be addressed. 
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The New Roberts Ninety 


The original and only Portable Typewriter 
with the Interchangeable Typebar Segment 






The Interchangeable 
Typebar Segment 


The Complete 
Portable Typewriter 


Typebar Segment 


HE Roberts Ninety with its ninety characters 
and interchangeable typebar segments, is pro- 
nounced by typewriter experts as the superior 
portable typewriter. In construction, design and 
utility, the Roberts has used every desirable and 
practical feature desired in modern efficient manu- 
facturing methods. Yet, IT WEIGHS BUT 
SEVEN AND ONE-HALF POUNDS. Made for 


any language, size or style of type. 


The Roberts Ninety is a machine which you can 
sell on its own merits and it will go over big. We 
are now assigning exclusive territories to respon- 
sible agents throughout the country. Write us 
about the agency for your territory. 





L. R. Roberts Typewriter Co. 





mee & Stamford, Conn. U.S.A. 
These four illustrations demonstrate the Headquarters for Europe and British Empire: 

simplicity of the machine. It is com- % 

posed of four complete units (the inter- The Blick Typewriter Company, Ltd. 
changeable typebar segment, ribbon mech- 9-10 Cheapside London. E. C. England 


anism, carriage and base), which are 
assembled complete with only five screws. 
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A Sure Hit 


Make it every time by selling Adams Specialties. 
Serviceability plus popular price is responsible for the 
existing demand for these every day office needs. Every 
sale makes the customer a “repeater.” Sales and more 
sales mean profits and more profits for you. 





The Ideal Book and Key Ring 


affords more real service and satis- 
faction than any other ring ever in- 
vented. It holds’ tight—always. 
The shape of the joint keeps the 
ring always in position for opening. 





In-and-Out Clock 
As used for A splendid feature . 
temporary of this a Ba Ble Adams Legal and Contract Binder 
- clear, distinct nu- 
merals and letters. 
The hands stay 
where they are “put”. 






An inexpensive and better way to 
cover contracts, etc. Cover piec¢ 
folds back, and is finished with a 
strip of Fabrikoid Imitation 
Made of heavy press Leather. Rust-proof, eyelets top 
board with easel and bottom. Made of our specia 
back, or with eyelet clouded press board. 

only. 





Showing ends turned down for storage 





Canvas Covered Loose Leaf Binders 

















= o—— 
Though low in price these binders ‘Teleghene Ragiater 
stand hard wear and lots of it. —— 
Made of binders board, gray can- _E— = { 
vas covered. They meet the pres- t j 
ent demand for lower costs. Made t = 
with screw posts, or flexible post + | 
as shown. These binders are good t | 
enough for current use; and cheap t j 
enough for transfer binders. ———F 
i t | 
Flexible Binders —— t : 
For temporary use, or for transfer —— t 
binders, the Adams Economical ‘ t Daily Desk Reminder 
Flexible Pressboard Binders are f t - - . . 
memtntied. Made of special —} Finds , pase ay song aw 
: + : eae } f——— men and women. Also appeals to 
co ol nmi Very strong ee ee clerks and secretaries. A most 
Either canvas covered or press- convenient way to keep memos of 
board binders may be had for all , appointments, prices, telephon 
standard sizes and _ punchings. Telephone Register messages, ctc. Chis reminder = 
Special sizes quickly made to order. Handy, simple, inex- made as shown and also in a single 
pensive. Neatly style without the larger memo pad. 


printed and mounted 
on heavy binders 
board. Provides 
quick access to tele- Keep a good supply of Adams 
phone numbers most 
frequently called, 








Specialties in stock. It helps 


Economical Ring Note Book 








This book comes in seven standard and has space for a ancien estes, Wette Ser ent- 
sizes, open side or end. Pressboard great manv, as both : c 
covers, Rust-proof eyelets. With sides are finished alog and our special Opening 
or without Fabrikoid Imitation alike. Size 5x10. Put Demian Gti Vonwenlt 
Leather Back. Equipped with them in plain view, ; 

Ideal Book Rings. Opens per- and your customers regret it. 

fectly flat. will do the rest. 





Represented in New York by 


WM. H. BASSINGER, “#3 Vo PE 
377 Broadway New York l. 
HENRY T. ADAMS MFG.(COsne 


(1721) 
6796 -98 South Chicago Ave., CHICALO, U.S.A, : 


=, 
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November Exports of Typewriters. 

United States exports of typewriters by countries, dur- 
ing November, 1921. By the Division of Statistics, De- 
partment of Commerce (machine bookkeeping typewriters 
included): 


Countries. Countries. 
Agpettia ...<:- ....$ 12,530 Virgin Islands...... 333 
Azores, etc., Is..... 200 .Dutch West Indies 315 
ee eee rere Simee . BEM sss ccuuseeuss 112 
Czechoslovakia .... 13,707 Dominican Republic 65 
ee, 4,187 Argentina ......... 9,454 
Piplend ....+.. = fz eee 9,352 
France ........ .. 150,821 ER hen teat gh 4,133 
Germany ....... + Ljso, Colombia «....<. . 
ES OO Tee BZ) | 6 ROO ing ee cen. 1,000 
eee ee Fea 3,478 
Netherlands ..... (ee 298 
WOSWAY nccncecs.. Seem  Wememuels ......... 155 
Poland and Danzig 1,015 China ............. 3,961 
Portugal ....... Seer “GAO co ccceccccs 50 
MOUMIAMIA 6666-60: 7,600 British India....... 38,296 
Russia in Europe. . 297 Straits Settlements. 1,500 
ON ON ere 58,218 Hongkong ........ 386 
ND Vice sidwacass ee ae 4,908 
Switzerland ...... 10,789 Palestine and Syria. 475 
Turkey in Europe.. Me , MN c a2.000 600% dao 300 
ae ISLil) 4 6(Australia oo. cecks 44,468 
ae 1,491 New Zealand...... 3,454 
ireland ........ sea 55 Other Brit. Oceania 308 
Bermuda ......... 430 French Oceania ... 525 
British Honduras.. 1,260 Other Oceania ... 291 
eae 55,006 Philippine Islands. . 1,797 
Gosta Rica. ..... 96 Belgian Kongo..... 196 
Guatemala ...... 4,216 Brit. West Africa... 77 
Honduras ......... 1,760 Brit. South Africa.. 5,806 
Nicaragua ..... 58 Brit. East Africa... 100 
Panama ........... 7,422 Canary Islands..... 1,848 
Salvador ...... a 700 ~=French Africa...... 6,894 
MGxXiCO ........... 935,530 BEOf@CGCO ......2.0% 620 
Newfoundl and, ; 293 Spanish Africa..... 570 
ee . re OS eer re 7,020 
Trinid: ad & Tobag 151 ——_—_——- 
Other Brit. W. Ind. 253 NN oss waders $842,904 
3 RR og re $ 4,994 
Shipments to Non-contiguous Territories. 
SOWA oscn a weeedc $ 5,880 Porto Rico.........$ 1,680 


November Exports of Carbon Paper and Ribbon. 
United States exports of carbon paper and typewriter 
ribbons by countries during November, 1921. By the 

Division of Statistics, Department of Commerce: 
Carbon Typewriter 


Countries. Paper. Ribbon. 
PET COT ETT T REE Pee Fee rrr oe $ 1,155 
II oD. shina sass oe nikcn eta teem $ 145 562 
NTE oes vi ncscdsecsacudeaaeeee x iy? 
EE 2 lare sss. ai ndh w ocd. were ee ale eels bine a 43 
SN ss aden S62 x én cass Bee ie 563 68 
Germany ....... eee roe i - ee 
Greece ........; Ee Pr re ey oe ee aaa 
Netherlands ... 4 is wtacpialecs caer etaa 1,775 1,101 
PONG 2NG Dansie....vcicescccesccvss 397 1,000 
SE Se cate cega nyse eee es re rene 497 351 
MR oe a sich ow siod.aca'e dle meus a re ee 325 
Turkey in Europe........... Pade Xa Saal \ ere 
NEE ale aka ss ara wea ee eee 9,378 4,767 
MCOLIQRE, 6 csi cs PP he re eee 2) errr 
So ee 4.3.0 's'c lee a ee EE eee 64 190 
British Homduras ........0.se0cc0 sn éche ee 23 
SS SE Sere rr eee et ee 2,635 4,465 
CNN... s . eGrsic ouicn nwaee ees - 108 vetan 
eS ECCT OTC Te Te ae 76 97 
SINNED oi x-d 6 < v.83 coc Rebapee ee wae 353 103 
P anama ........ re Pei eae 241 65 
NN i ig Cals Ca ei ca ee 3,519 403 
mewroundiand, etc. .......ccccecess + eo oe 
IE iis sh wee aida’ ses a aeteletewteuate 71 11 
Trinidad and Tobago............. aia 16 ses acs 
Other British West Indies............. cose. 22 
NA aks ca tatera res Sd dg he Sa Ee 892 1,992 
Ememminican Republic 2.60.60 sees cess 134 91 
SO er ore oF eels eee 568 2,655 
OT MR eee ree re ee ete 48 240 
ROL (2... "sible rsa aig SORTS Caer an 76 111 
eS Ne ORE T COREE oe eres 86 
OS. Seer ere or ee pare aan 209 
Ae EE RO ree rs Pee ree 135 pune as 
ios a sein doh Re ee 27 35 


ee rere ree rrr ere 34 








Banks and Business Houses 
Use the Pearl Cutter 


For cutting the margins from monthly 
statements in quantity. Several hun- 
dred sheets ledger paper 
clipped at one stroke. 








—Zip! It is done in an 
instant and the edge is 
clean and straight. 


knife or scis- 
sors. 


Asaver of labor 
and gets the 
work out on 
time. 
Sells orig 6 to 
Multi- 
garh ‘Users, 
One — 


Has spring 
balanced 
handle. 


The base is a 
waste receptacle 


for ries, Stores. 
convenience i 
and Made in sizes 
: 13” and 19”. 
cleanliness. 


The BOSTON and OFFICIAL 
CUTTER 


Every office of every kind can 
use a Cutter in every depart- 
ment. The Bookkeeper, Mail 
Clerk, File Clerk, Price Clerk, 
Production Clerk, for a great 
variety of 
trimming. 
The Sales 
Department 
for cutting 
samples, illus- 
trations, en- 
closures. The Advertising De- 
partment for cutting out illus- 
trations, exhibits, dummys, etc 
The Draftsman for blueprints 
and drawings. 


Invaluable in a hundred ways in 
every office, store and factory. 


Several thousand have been sold. 
Made in a variety of sizes. 







We make also a line of Power Cutters, 
Printing Presses, Tableting Presses. 


DEALERS WANTED 


Golding Manufacturing Co. 
FRANKLIN, MASS. 
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Tell your 
customer's 





is a Paper Clip that 
will “hold on” to 
your biggest order. 


The 


ta-fast 


Paper Clip 


holds papers better 
than any other clip, 
because the curve 
on the jaw locks 
them fast in the 
little groove. 





Four styles and four sizes. 


Liberal profits—write for samples. 


L. D. VanValkenburg Co. 


Holyoke, Mass. 


New York Chicago San Francisco 
225 Fifth Ave. 202 So. State 444 Market 
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ME T 20 P oes ks chao ee Soaks ve 462 959 
NEY Wee ie winch airs Se dis Salah Siglwa ss ' 512 ee 
BN TALEO Bae hk 2 bis digo alec garded ee! 28 72 
NE rire Sh es tse, bd. ds lai Rind decd Wie 1,687 1,419 
ON eee ees Sco Sean 180 36 
Philippine Islands .... A ey bo ee 125 
MUGUGRGEA WHMGNLPEREOER. «6 ccc ccccecccece os . 2a. 
British South Africa......... ee te ee 651 810 
French Africa .... ed A Foe 447 315 
BRGNGUNE oes. 0 ba<% CNS aXe ie We oh a0 92 147 
eee Sains raat de he an $28,421 $24,061 


November Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, during 
November, 1921. sv the Division of Statistics, Depart 
ment of Commerce: 


Cash 

Countries. Number. Registers Parts of. 
RS Ore ve eae ae ee se) te ea $ 138 
PRT Taare 24 > taf 
a ae oe 15 3,781 
EGS LEE E TOT hee ery rr 1,070 
Netherlands ............. es 59 9 802 
Gin tte ate apa gas de ewe ] 248 
re Gk shew knle ay 2 858 
ar See co 45 14,753 
OO eee 9 1,699 ee 
NS re ee esa aie) Ae 45,609 1,685 
OOS SRR Oe Seer = ] See 
British Honduras ........... 2 524 a 
ARs led Se ae ee 45 2,400 18,666 
IN ia he hi andes one shkibrae l 528 
I ee ie ee a 6 780 ee? 
NS RT Crre ae: vee - 445 
ie a ga eee 47 8,678 18 
eee ae. ; 4 818 65 
ER apg A9 ee 2 S96 176 
Virgin Islands ..... 2 300 
Dominican Republic 2 846 row 
ES ice «has 50 ew eee 6 650 
RO a ee ae a re ; 64 
reer ere 3 1,579 
ES a eee 15 2.600 ; 
| GORE CEES PS A | 515 74 
CE ea ee woe ae 21,336 139 
New Zealand ...... ee 30 5,257 
French Oceania ............ ] 75 
Philippine Islands 8 471 
British South Africa. 3 585 
RR eae ae oes aed 32 4,757 

Se Aas el ee 823 $137,395 $23,190 


November Exports of Metal Office Furniture. 

United States exports of metal office furniture by coun- 
tries during September, 1921. By the Division of Statis 
tics, Department of Commerce: 


Countries. Countries 

Denmark ..........$ 450 Argentina . $ 265 
Se eee SS26 Chile ...... 118 
Netherlands ....... 2,541 Colombia .... 100 
OE eae rere 1,138 British Guiana 104 
eee 3,996 Venezuela . 496 
ae ee Sf 406 Cems ....... = . 1,344 
Bermuda. ........... 435 British India ag 951 
British Honduras... 126 Straits Settlements 133 
CE . «cg@windescds 9 407 French Indo China.. 320 
Guatemala ......... 384 Japan ..... . 1a 
TROD, sid aad bias 937 Australia ... s« ieee 
RR See 14,540 New Zealand cee oe 
Newfoundland, etc... 76 ~=Philippine Islands... 3,290 
ee ae eee 35 Belgian Kongo.. 642 
ee ere 207 sritish West Africa. 92 
Other Brit. W. Ind.. 93 sritish South Africa 4,005 
a Serre Morocco 68 
Fee eee eee 902 Portuguese Africa 353 
Dominican Republic. 500 

Guatemala ......... 49 Total $62,796 


November Exports of Adders-Calculators. 
United States exports of adding and calculating ma 


chines, by countries, during November, 1921 By the 
Division of Statistics, Department of Commerce 
Countries. Number. 
EE OPP ee 34 $ 14,348 
= ae ee l 122 


300 


Finland arith & ntnehenn sie bane ea se ] 





wie) ew tw 
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eet of your records must last indefinitely. Some of your 
record books must stand the ravages of time and hard usage. 
You should insist that these books be made of Brown’s Linen 
Ledger—the paper that never grows weak or discolors or loses its 


— fF = 


_— eS - eS 


legibility from age; the paper that has wonderful strength because it 
is made of pure white rags without strong bleaching chemicals. 


Since the use of Brown’s Linen Ledger adds only 2% to the cost of 
the ledger or record book, and adds so much to the appearance as 
well as the durability of your books, isn’t it worth while to recom- 
mend Brown’s to your customers for all their record books and loose 


leaf systems ¢ 


Write for sample book today 





1850 


This 
watermark 
identifies the 
Ledger Papers 
Linen Papers 


Bond Papers 
and & 
ADVANCE BOND 
“The 
High Grade 
Business 


Paper”’ 
made by the . 
L. L. Brown 
ne inen Ledger Fapers 
who make only 
quality papers. 





L.L.BROWN PAPER CO. ADAMS, MASS..,U.S.A, 
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The 
PACEMAKER 


HE BIGGEST VALUE ON 
THE MARKET! Five years 

= ago, when price revision was stead- 
} ily upward the Pacemaker was 
created and placed on the market 


to give the Van Dorn dealers the 
lowest priced all-welded steel file on the 
market. Now in the face of revision 
downward, the Pacemaker still stands 
out as the most economical of files. It is 
built now exactly as it was when intro- 
duced to the trade five years ago,— 
quality is identical, it holds its place solely 
by keeping pace with price cuts in raw 
materials and labor. 


List Price $40. (Letter size without 
lock). Discounts upon application. 


THE VAN DORN IRON WORKS CO. 
cMastercraftsmanship-in- Steel 
CLEVELAND 
New York Chicago Philadelphia Detroit 











PAROLE rt REUNITE SA EI NNT IRON RTA n 
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Guaranteed 
chair irons 


No. 327 STOOL IRON 


Entirely of Steel 
Strong -light graceful 


MADE UNDER OUR OWN PATENTS 


COLLIER~ KEYWORTA  CoO.. 


GARDNER ,MASS., U.S.A. Y 
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France ees sat ae oA ka ae 63 10,805 
Germany ..... pan _ 57 27,746 
SS eer a eee © ; 8 2.502 
Netherlands .... or Secours é, 69 13,609 
Poland and Datizig.........0+.0: ; 1 275 
NE OBE dd daca tod yor. 3 se 9 58 =? 27 3,238 
Switzerland ..... 9. ae Pee - ] 65 
eS” errr ; arelecat 9 3.285 
9 SNE ee eo ete ree age 101 9 838 
eS Sees ne welies ] 600 
Honduras wicérg We ee esc aes 7 905 
I lk 4 a ile me, Beale A ee ee ee : 33 6,424 
Newfoundland and Labrador........ ; 10 60 
NS a one an s/ trsp bs agra Ce ae wt 2 480 
EMISMMRICOM TLOOUDINC o< «cance ceccssde ] 94 
ce ee ‘ 2 530 
IN oh ag aig “snr <0 1 115 
ES go he 5y ards ae l 200 
RRR MED. ios 4 0 ass o-euee ea 6 ee is 15 3,000 
Straits Settlements ............ Pee tae) ] 200 
Hongkong ...... l 475 
NN Sterna Wd actin 66 be eM 2 200 
New Zealand ae ites See ey" l 423 
Philippine Islands pity iain reece ] 125 
British South Africa. ....ssssses. 40 1,188 
I aan i Carn ood ota ee . 491 $101,152 
Shipments to Non-contiguous Territories. 
Hawali ivan < then eee 3 $ 1,845 
ei. are eee eee 3 517 


Miscellaneous Customs Statistics. 


The Monthly Summary of Foreign Commerce of the 
United States for October, 1921, contained the following 
miscellaneous customs statistics, supplementing the usual 
monthly figures on adding and calculating machines, cash 
registers, metal office furniture, ribbons and carbons and 
typewriters. Except in the case of Alaska, Hawaii and 
Porto Rico, the figures do not show distribution of exports 
by countries. 

Contrasting exports of 1920 and 1921: 

Chairs, household and office—(1920) $264,814; (1921) 
$42,403. 

Fountain pens—(1920) 56,276 pens at $63,191; (1921) 
11,068 pens at $7,674. 

Ink other than printing—(1920) $85,221; (1921) $37,205. 

Metallic pens, except gold—(1920) 93,657 gross at $49,- 
119; (1921) 4,981 gross at $2,832. 

Office and store furniture, not metal—(1920) $169,589; 
(1921) $43,969. 

Pencils and pencil leads—(1920) $345,832; (1921) $167,830. 

Penholders—(1920) 7,020 gross at $19,386; (1921) 6,797 
gross at $10,477. 

Safes—(1920) 1,243 safes at $161,949; (1921) 381 safes at 


$44 806. 
Alaska. 
Shipments from the United States of paper and envelopes 
in October for the months indicated: (1920) $8,425; (1921) 
$5,816. 





Porto Rico. 

Shipments from the United States to Porto Rico in 
October for the years indicated: 

Safes-——_(1920) 1 safe at $440; (1921) 14 safes at $385 

Writing paper and envelopes—(1920) $26,578; (1921) 
$28,178. 

Hawaii. 

Shipments from the United States in October for the 

years indicated: 


Safes—(1920) 9 safes at $927; (1921) 20 safes at $2,995. 
Writing paper and envelopes—(1920) $23,204; (1921) 
$21,248. 


Bonded Warehouse Statistics. 
Imported merchandise on hand October 30 in bonded 
warehouses: 
Pencils and pencil leads, $96,464. Vithdrawals during 
month, $8,214. 
Penholders and pens, etc., 
month, $3,269. 


$64,494. Withdrawals during 


Pencil Exports. 

Exports of imported merchandise from the United States, 
not segregated by country of origin, for the month of 
October, 1921: 

Pencils and pencil leads, $281. 

General Imports. - 

Imports of merchandise, not segregated by country ot 
origin, into the United States in October, 1921: 

Plumbago, or graphite, $157,645. 

Pencils and pencil leads, $42,928. 

Penholders and pens, $32,851. 
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ENGLEWOOD 














Satisfaction | 


| 

is the forerunner of | 
° . | 
business prestige. It | 


engenders goodwill. | 
Your establishment 
needs 


both prestige 
and goodwill. | 


ENGLEWOOD 


desks insure this satis- 
faction. 


The results obtained 


| 
by Englewood dealers | 
have proven this. | 
We would like to send | 


you our catalog. Send 
us your name. | 
































| The Englewood Desk 


5816 Lowe Avenue 
Chicago, Ill. 





“7 
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Our Booklet 


Free Upon Request 





Columbia’s Quality Never Varies! 


Constant Uniformity Results 
from Scientific Manufacture 


ITHIN “one twentieth of a 

thousandth part of an inch” 
—such is the manufacturing ac- 
curacy maintained in the coating of 
Columbia Carbon Papers. 


“Seven distinct and graduated degrees 
of writing strength”’—such are the pro- 
duction specifications for Columbia 
Typewriter Ribbons. 


And neither Columbia Carbon Papers 
nor Columbia Typewriter Ribbons ever 
vary from this set standard of uniform 
quality. 


The raw materials, too, are selected! 
This means that they must first pass 
rigid requirements before they become 
finished paper or ribbon,—and without 
reservation Columbia guarantees that 
they do. 


Write for Sales Proposition 


Desirable territory over which you can 
secure exclusive selling rights is avail- 
able at present. It will pay you to in- 
vestigate the details of Columbia’s 


Dealer Sales Plan—a plan that profits 
the dealer! 


COLUMBIA 


RIBBON & CARBON MFG. CO. 


69-71 WOOSTER STREET 
NEW YORK, N.Y. 
For the British Isles: Address all 


inquiries to our London Branch, 
212-214Upper Thames St.,E.C.4. 
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Specialties Exports Holding Firm. 


Exports of specialties such as office appliances, athletic 
goods, jewelry, photographic goods, etc., for the calendar 
year 1921 when compared with those for 1913, on the whole 
have held their ground, and where substantial changes 
have taken place, the causes can be readily traced as being 
due to a world-wide lack of activity in those commodities 
rather than to loss of business to competitors, says the 
Specialties Division of the Department of Commerce. 

This is shown by preliminary estimates of 1921 exports 
which have been compiled, with December totals estimated 
on the basis of the preceding five months’ figures. While 
some items show conclusively that present high prices have 
resulted in the maintenance of total figures at a level even 
with 1913, it is in most cases apparent that the increase over 
1913 is considerably in excess of the enhancement due to 
1921 price levels. 

Adding and calculating machines have greatly increased 
in quantity and value. Cash registers, on the other hand, 
show a surprising decline, and it is only due to the fact 
that there has been a large increase in the price of these 
goods that the drop in value is not greater than what it is. 
The price per unit has jumped from approximately $79.00 
in 1913 to $230 in 1921. Selling has been along the lines of 
larger machines, with elaborated functions. 

Jewelry exports have declined considerably, although 
gold and silver manufactures show a slight increase since 
1913. Dental goods have dropped to nearly half of our 
1913 trade. There has been a decrease of over 50 per cent 
in hinges and builders’ hardware, not unexpected in view 
of stagnation in the building trades, but the 1921 exports 
of locks show a marked increase over those of 1913. 

Exports of motion picture films (not exposed) in 1921 
show a severe slump when compared with 1913, but the 
tremendous increase in the exports of exposed films more 
than makes up for the slump in raw film, these two items 
= totaling over two million dollars more than in 
1913. 

Other specialties such as athletic and sporting goods, 
clocks and parts, enamel ware, scientific and other instru- 
ments, stoves and ranges, scales and balances, and other 
items showing an increase over 1913 have just about held 
their own when considering the general increase in prices. 
In some cases, of course, there has been an increase in 
quantity as well as in value, these instances offsetting 
losses, and warranting the statement that exports have 
held up well, when due consideration is given world 
conditions. 

Summaries for the lines covered by the Specialties Divi- 
sion of the Department of Commerce include adding and 
calculating machines, cash registers, safes and typewriters. 
The calendar years 1913 and 1921 are contrasted. 

Adding and calculating machines—(1913) 8,725 @ $1,- 
369,793; (1921) 12,200 @ $2,650,000. Cash registers—(1913) 
56,776 @ $4,535,793; (1921) 10,350 @ $2,387,000. Type- 
writers—(1913) $11,054,397: (1921) $12,278,000. Safes— 
(1913) 8,447 @ $357,923; (1921) 8,300 @ $989,000. 


Foreign Trade Convention at Philadelphia. 


The ninth national foreign trade convention of the Na- 
tional Foreign Trade Council will be held in Philadelphia 
on May 10-12, according to the announcement of O. K. 
Davis, secretary of the Council. 

“The choice of Philadelphia as the convention city,’ said 
Mr. Davis, “is in accord with the policy of the National 
Foreign Trade Council to hold its convention each year in 
a different part of the United States. Previous meetings 
have been held in St. Louis, New Orleans, Pittsburgh, Cin- 
cinnati, Chicago, San Francisco, and Cleveland. 

“Philadelphia is peculiarly well fitted in every way for a 
foreign trade convention. Located in the heart of a great 
manufacturing territory, vitally concerned in foreign trade, 
actively engaged in developing new port facilities, and 
equipped to house the largest gatherings, Philadelphia 
should make an ideal meeting place. 

“To judge from what some ‘calamity howlers’ say, it 
would appear as if our foreign trade were all shot to 
pieces,” said Mr. Davis. “I wonder how many people in 
this country realize that our exports for the last six months 
have been sixty-three per cent greater in value than in 
1913, and about fifteen per cent greater in volume; and 
that in the six months ending September, 1921, we have 
exported commodities valued at $2,025,236,000 and have 
imported goods valued at $1,197,850,000. 

“The truth of the matter is that the productive capacity 
of the United States has been so greatly increased during 
the war that our former ‘normal’ exports are not nearly 
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Esterbrooks 


Save Selling Expense 


Esterbrooks are the easiest of all pens to 
sell, for the twelve most popular pens in the 
world are all Esterbrooks. For quick 
profits you have only to satisfy the con- 
sumer demand created by more than sixty 
years of Esterbrook service. 


This No. 442 Falcon-shaped stub is one of 
the Twelve Esterbrook Leaders—a favorite 
among those who like a free-running, easy- 
to-use stub. 


For bigger, easier profits from your pen de- 
partment, concentrate on the nationally 
known Esterbrook line. 


Esterbrook Pen Mfg. Company 


80-100 Delaware Ave. 
Camden, N. J. 


Canadian Agents—Brown Bros., Ltd., Toronto 
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Let Us Give You a Demonstration Fiee 


There are Three Prime 
Requisites in the Selec- 
tion of any Adding Ma- 
chine. In these Wales 
stands pre-eminent 


speed 


Every form of calcula- 
tion is done with the 
least mental and phy- 
sical effort because of 
Wales triple visibility and easier 
handle and key’ action. 


accuracy 


The Wales provides 
the greatest number 
of mechanical safe- 
guards against human 
error. 


durabilit. 


Wales Machines from 

13 to 15 years old are 

today giving continu- 
ous service on the hardest kind 
of work. 


On Your Own Work 


OU will never buy an adding machine on the 

strength of advertising alone. You will insist, 
and rightly too, on a demonstration. And it is on 
the basis of actual demonstration, in competition 
with other machines, that we prefer to sell the Wales. 
For the past eighteen years we have concentrated our resources 
and energies on perfecting the machine. The fact that today 
Wales is recognized as one of America’s leading business 
machines is due far more to its merit than to sensational sell- 
ing methods. A large part of our production has gone towards 
supplying additional machines to firms who already own one 
or more Wales. 
With the introduction of the new ‘“‘Wales Portable’? and 
increased production facilities the time has come for enlarging 
our field of operations. May we demonstrate in your own 
office on your own work this new model, which gives for the first 
time all the Wales advantages in compact and portable form? 


There 1s a Wales model for every business need 
Prices $150 and up 


Phone or write our nearest Branch for a Wales Demonstrator 


Wales Adding Machine Company 


WILKES-BARRE, PA. 





Most of these represen- 
tative organizations be- 
gan witha single Wales. 
They now employ from 
5 to 874 machines each. 


F. W. Woolworth Company 
International Harvester Co 
B. F. Goodrich Rubber Co. 
National City Bank 
Sears-Roebuck & Company 
Swift & Company 
Baldwin Locomotive Works 
Pennsylvania R. R. Company 
Union Trust Company 
United States Tire Company 
Brown Shoe Company 
Crane Company 
Standard Oil Company 
Guaranty Trust Company 
R. J. Reynolds Tobacco Co. 
Fox Film Company 
Brier Hill Steel Company 
Fiske Rubber Company 
Palmolive Company 
Carson Pirie, Scott & Company 
E. I. du Port de Nemours Co. 
Federal Reserve Bank 
National Cloak & Suit Co. 
S. S. Kresge Company 
U. S. Steel Corporation 


Bit.aingham, Ala. Davenport, Ia. Springfield, Mass. Omaha, Nebraska Oklahoma City, Okla. Ft. Worth, Texas 
Little Rock, Ark. Des Moines, Ia. Worcester, Mass. Manchester, N. H. Tulsa, Okla. Houston, Texas 
San Francisco, Cal. Sioux City, Ia. Battle Creek, Mich. Newark, N. J. Portland, Ore. San Antonio, Texas 
Denver, Colo Chicago, Ill. Detroit, Mich. Albany, N. Y. Philadelphia, Pa. Norfolk, Va. 
Bridgeport, Conn Peoria, Ill. Grand Rapids, Mich Buffalo, N. Y. Pittsburgh, Pa. Richmond, Va. 
Hartford, Conn Fort Wayne, Ind. Minneapolis, Minn. New York City anton, Pa. Roanoke, Va. 
New Haven, Conn. Indianapolis, Ind. St. Paul, Minn. Rochester, N. Y. Wilkes-Barre, Pa. Seattle, Wash. 
Waterbury, Conn. Wichita, Kans. Kansas City, Mo. Syracuse, N. Y. Providence, R. I. Spokane, Wash. 
Washington, D. C. Louisville, Ky. St. Louis, Mo. Cincinnati, Ohio. Columbia, S. C. Tacoma, Wash. 
acksonville, Fla. New Orleans, Charlotte, N. C Cleveland, Ohio Chattanooga, Tenn. Charleston, W. Va. 
ampa, \ Baltimore, Md. Raleigh, N. C. Columbus, Ohio Memphis, Tenn. Wheeling, W. Va. 
Atlanta, Ga. Boston, Mass. Winston-Salem, N. C. Dayton, Ohio Nashville, Tenn. Milwaukee, Wis 
Savannah, Ga. Fall River, Mass. Lincoln, Nebraska Toledo, Ohio Dallas, Texas 
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great enough to enable our factories and farms to operate 
profitably at full capacity. It is certain that our foreign 
trade, considerable as it is even at present, must be ex- 
panded if the United States is to enjoy real domestic pros- 
perity; the National Foreign Trade Council believes that 
our foreign trade can and will be so expanded, even in 
the face of present difficulties, provided all elements of 
\merican industry, agriculture, and finance will co-operate 
to that end.” 


Definite Facts on Foreign Trade. 

Lower prices rather than diminished quantities, are re- 
sponsible for the three billion dollars decline in the value 
of American foreign trade in the last fiscal year, as com- 
pared with the immediately preceding year in the opinion 
of Dr. Julius Klein in his first annual report as director 
of the Bureau of Foreign and Domestic Commerce of the 
Department of Commerce. 

“In fact,” says the director, “a compilation of exported 
commodities, reduced, so far as possible, to a quantity 
basis, shows weight increases of thirty-four per cent for 
the groups of raw materials and of thirty-seven per cent 
for foodstuffs in 1921 over 1920, with a decrease of four 
per cent for such partly or wholly manufactured articles 
as can be shown in weight.” 

“It will surprise many pessimists to learn,” declares Dr. 
Klein, “that the final totals in this compilation, which in- 
cluded articles forming sixty-nine per cent of the value of 
domestic exports in 1921, indicated that the exports of 
these goods increased twenty-three per cent in quantity 
over the amounts sold last year, though their value de- 
creased nineteen per cent.” 

The world-wide exchange situation, revived competition 
in foreign markets, and decreased demand for American 
raw materials on the part of Europe, combined with a 
drastic cut in American imports of raw materials are the 
principal factors contributing to the lower foreign-tfade 
totals, says the director. 

The director refers to the fiscal year 1920-21 as “the most 
dramatic in the entire history of the foreign trade of the 
United States.” He says “that the extraordinary episodes 
of that year in our business overseas” resulted in a most 
severe strain upon the facilities of the Bureau of Foreign 
and Domestic Commerce, first, as a consequence of the 
“amazing strides” made by American export interests 
during the early months of the year and secondly, as a 
result of the disorganization and confusion which spread 
throughout the markets of the world with the accompany- 
ing panic of cancellations during the period of depression 
which marked the closing months of the year. 

\ new and unusual feature of Dr. Klein’s report is a 
sixty-page review of world trade and of economic condi- 
tions in each of the important markets of the world 


Consolidation by Coast Representatives. 

Lines carried by Herbert Green, of the Herbert Green 
Company, 825 South Hill street, and Max L. Weil, 208 San 
Fernando building, Los Angeles, Calif., have been con- 
solidated. The business is now known as Weil & Green, 
with offices at 208 San Fernando building. Mr. Green’s 
office will be retained. The combination enables dealers 
to secure from Weil & Green stocks Pelouze scales, “Grip- 
pit” adhesive, Eveready stapling machines, aluminum clip- 
beards, binders, notebooks, ring books, “Foto” frames, 
photo albums, the complete Argus line of moisteners, etc., 
“Everlasting” memo pads, imported mechanical drawing 
sets, pencil sets, checkerboards, school straps, “Kwikstik” 
mucilage, blank books, “Pencuto” pencil sharpeners, etc. 


New Orleans House Resumes After Fire. 
The Commercial Stationery Company has opened a new 
store at 807 Poydas street, New Orleans, La. It Was 
burned out in a fire December 1, which destroyed the 
store at 414-16 Carondelet street. New stocks were se- 


cured quickly. The printing equipment was destroyed in 
the fire, but arrangements were made to take care of 
printing work outside until the new plant is ready The 


officers of the Commercial Stationery Company are S. J. 
Massicot, president; Edward S. Miller, vice president; 5. 
Miller, secretary-treasurer. 


Pacific Coast Representative for “Graffco.” 

The George B. Graff Company, Boston, Mass., has 
appointed J. T. Shields Pacific coast sales representative. 
The “Graffco” lines handled include vise signals, vise clips, 
pencil sharpeners, index tabs and map tacks. 
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VUL-COT Fibre 


Surely an Ideal 
Waste Basket 


Solid with no holes or cracks to 
catch waste or sift through the 
smaller particles to litter the floor. 







So strong you can invert it and use 
it for a step-ladder without impair- 







ing its condition in any way. 






[It cannot rust or dent like metal, 
It cannot 
splinter or warp like reed or cane, 
It’s sanitary, smooth 





and it’s just as strong. 






and it’s light. 






and of good appearance. 





[t’s guaranteed for five years, for it’s 
made of VUL-CoT fibre—one of the 
wear-resisting materials 







greatest 





known to science. 









Nearly every stationer in the United 
States handles VUL-COT Waste 
Baskets, if you don’t get in touch 






with us. 





The price of the popular size VUL-COT 
Basket is $1.50 


AMERICAN VULCANIZED FIBRE CO. 


525 Equitable Building 
Wilmington, Delaware 













Canadian Distributors 


A. R. MacDOUGALL CO., Ltd. 
468 King Street, West 
Toronto, Canada 


VUL-COT Fibre 
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HEN you sell a customer a “‘Y and E”’ Dry ly 
sulated Safe—you sell him more than a placet 
keep his papers. When he twirls its combination at fiy 
o’clock, he has a sense of security, based on the know 
edge that this safe will never lose its protective powe 
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Dry Insulated 
'Y SAF E 


Underwriters 
Class B 
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Seven reasons why this “Y and E” 
Safe gives better protection 



































| Dry insulation. Corrosion-proof. 
2 Best interlocking between door joints 
) and jamb. More steps. 
3 Radial door bolts. Extra reinforce- 
| ment against door buckling in case 
| of fire. 
4 Yale combination lock with safety 
trigger. 
f e ° 
: 5 Heavy angle-iron frame work with “Y and E” Dry Insulated Safes are 
| extra heavy channel iron base. made in three sizes, and with interiors 
anee wie Donen “Y and E”’ filing 
‘ “ . ” : evices e daptable to th 
6 Each safe is Systematized with exact need of each individual office 
standard “Y and E” wood or steel gee 
; han" ‘ 
sections to meet your individual need. of our latest Safe Book, 
. 5. ehieian ““Permanent Protection for 
7 Has earned the Underwriters B Permanent Records.” 
Label without the aid of moisture. ‘ 
By 
) 
4 
YAWMAN~° FRBE MFG.Q@. Fee - 
Filing System Service, Equipment and Supplies y ni | 
255 St. Paul Street ROCHESTER, N. Y. | 
EXPORT DEPARTMENT: 7  Yawman & | 
Section 255 368 Broadway, New York, N. Y., U.S. A. / Erbe Mfg. i | 
Cable Address: ‘“YAWMANERBE”’ New York J Rochester, N Y| ‘ 
Codes: Western Union, A. B. C. 5th Edition Improved , 
oy yao / Please send me a copy 
/ of your new Safe booklet. 
| 
Name | 
1 
Address =! 
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New MONGOL Assortment 


No. 482A 





CONTAINS % GROSS IN ALL GRADES 


‘pas new method of packing the MONGOL pencil in a half 
gross folding counter display box, is intended for the stationer 
who desires to carry the MONGOL pencil in the five commercial 
grades. The box is very attractively printed in our character- 
istic colors of blue, black and yellow, and makes an attractive 


appearance on the stationer’s counter. 


Send in your order for at least one of 
these new display boxes and be convinced 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 
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Land Cruising in a Motor Truck. 


“The Snail” of Memphis, Tenn., is on a tour of the 
United States, with an itinerary of from 20,000 to 30,000 
miles. The tour started in July, 1921, and is to be com- 
pleted in June of this year. A GMC motor truck was spe- 
cially fitted for the trip, at a cost of about $5,000. The 
craft includes a galley, sleeping quarters, photographic 
dark room, tool equipment for strengthening weak bridges, 
medical and first aid equipment—and an optimistic spirit. 





-— 


| 








| 








ELWOOD LLOYD CORONATYPING UNDER THE LEE OF 
“THE SNAIL.’’—He Is Working Under the Fair Weather Sleep- 
ing Quarters When It Is Cold or Wet Mr. and Mrs. Lloyd 
Sleep Inside ‘“‘The Snail.’’—[Courtesy of the Corona Typewriter 
Company, Inc. 


“The Snail’s” cruise was planned to fill a doctor’s pre- 
scription. Elwood Lloyd, the skipper, is a newspaper man 
who was directed to spend a year in the open, to recuper- 
ate from a strenuous life in the editorial room. He has a 
“string” of about forty publications for which he writes 
stories, and pays the expenses of the tour in this way. His 
wife, Anna Mary Lloyd, is supercargo, Karl L. Marshall, 
navigator, and Bess Thomas bo-sun. All are related. Four 
blooded dogs complete the party. The permanent address 
is 1704 Exchange building, Memphis, Tenn. 

Readers of Office Appliances may meet “The Snail’ on 
the last tacks of the cruise. January was spent in Cali- 
fornia; February will carry the crew through Nevada and 
Utah, Wyoming and Colorado will engage March; April 
will be spent in Colorado; May will be merry in Texas; 
June will be apportioned to Texas, Mississippi and 
Tennessee. 


An Economy Suggestion With a Kick. 

General Dawes, director of the budget at Washington, 
D. C., was somewhat swept off his feet early last month 
by economy suggestions from the farm districts. Thou- 
sands of these suggestions poured in from the agricultural 
sections. One of the suggestions the General received re- 
minds us of the old fashioned blunderbuss that was more 
dangerous at the breech than at the muzzle. The corres- 
pondent suggested that the powers that be in Washington 
should “start a little economy by making those highbrows 
down there in Washington do their own typewriting and 
stenography. 

“Millions of dollars of the people’s money is being spent 
to pay these stenographers. Make these official bosses do 
their own letter writing. There’s too much government 
letter writing anyhow. Save paper; it’s valuable.” 

We can imagine august senators and dignified congress- 
men writing out their correspondence on typewriting ma 
chines or doing it after the older way by means of the steel 
pen It is said that President Wilson used to write his 
messages on the Hammond typewriter, and it is also stated 
that President Harding’s thoughts work best when he has 
before him a pad of cheap paper and a soft lead pencil, 
but to get along without the stenog—’tis not to be done! 
Routine business would come to a standstill forthwith. At 
that, when we come to consider the government’s bill for 
paper last year, we are inclined to think there is something 
in the farmer’s suggestion. Uncle Sam does seem to have 
used a prodigious number of words to conduct the govern 
ment 


Badger Stationer in New Home. 

_ The Netherwood Printing & Stationery Company is now 
in Its own building, 519 State street, Madison, Wis. The 
business was started on the Capitol square, and continued 
there for about twenty years. The State street building 
was purchased last summer, and remodeled to meet the 
requirements of the Netherwood business. A one-story 
addition was built for the print shop. 
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Loose Lea 


Devices 


A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 


™;) 
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BooruM & PEASECo. 
New York 
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Neidich 
Carbon Papers 
Typewriter 
Ribbons 


“The Line of Lowest Ultimate Cost’’ 














Superficial appearances are deceptive 
particularly in chemical products like 
Carbon Paper and Typewriter Ribbons. 
Go deeper and you will learn of the in- 
trinsic value of our products as revealed 
in the character of their performance, 
and of our service, in time and under 
all conditions. 


You will discover that inherent element, 
that characteristic difference, that 
counts so much in making them—‘“‘The 
Line of Lowest Ultimate Cost.”’ 


Our “Superba” Brand above featured 


is a mighty fine medium-price quality, 
one of our best sellers. May we quote you? 


Neidich Process 
Company 


Manufacturers 
ESTABLISHED 1898 


Burlington, N. J. 
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“Selling” the City with the Goods. 

The conception of community selling advanced by the 
San Francisco Chamber of Commerce whereby every ad- 
vertiser sells his city with his goods, receives a special 
exemplification in a recent number of “Business,” published 
by the Burroughs Adding Machine Company. 

The leading article in the magazine is written by Arthur 
H. Little and is entitled “Salesmen of Civic Spirit.” It is 
illustrated by a half page panoramic picture of San Fran- 
cisco with the staff membership department of the San 
Francisco Chamber of Commerce depicted in the fore- 
ground at work over a great chart of the city. 

D. E. Perkins, member of the San Francisco Chamber 
of Commerce and formerly chairman of its membership 
department, who had recently returned from Detroit, where 
a convention of the Burroughs Company agency managers 
was held, states that he used the membership department’s 
methods of selling San Francisco’s civic spirit as the theme 
of his address at that gathering. He says that the sales 
managers of the Burroughs Company gave their whole- 
hearted support to the Chamber of Commerce in whatever 
city they lived. 

“Salesmanship, whatever the commodity to be sold,” 
writes Mr. Little, “is just salesmanship. As salesmanship 
will sell such tangible things as silks or sinks or silos, so 
salesmanship will sell so intangible a thing as a spirit— 
the spirit, for instance, of civic pride. 

“In either case the sales volume will depend upon three 
factors: the intelligence with which the sales effort is 
planned and organized; the thoroughness with which that 
planned and organized effort is applied to the business of 
selling; and the vigor with which the field work is fol- 
lowed up, to the end that the buyers may not only be soid, 
but may be kept sold. 

“That, as materialized in the membership department 
of the San Francisco Chamber of Commerce and in the 
work of that department, might be called the San Fran- 
cisco idea. 

“The membership department of the San Francisco 
Chamber is out to sell the city of San Francisco—not its 
buildings, parks, streets or homes, but its spirit—to San 
Franciscans. Confronted by the job of selling civic spirit, 
the membership department has planned and organized its 
selling effort just as intelligently, is applying that planned 
and organized effort to its field work just as thoroughly, 
and is following up that field work just as vigorously as 
if the department were selling, not a spirit, but silks or 
sinks or silos.” 

A brief history of the San Francisco Chamber of Com- 
merce and the growth of its membership is then given, 
following which Mr. Little resumes his exposition of the 
Chamber’s membership department methods. Perkins, 
San Francisco sales manager of the Burroughs Company, 
conceived the idea in 1920 that commercial methods would 
sell memberships in the Chamber of Commerce. He was 
made chairman of the membership committee. His plan 
with such modifications as experience made necessary, ac- 
cording to Mr. Little, is the one now employed. 

First, H. C. Thomas, an experienced organizer, was 
placed in charge. The city was then charted with respect 
to its membership possibilities. When thus classified, 
names, addresses and lines of business were posted to 
special forms for the use of field solicitors. Upon that 
groundwork a selling organization was built. San Fran- 
cisco was divided into territories, and a salesman assigned 
to each territory. There are five of these salesmen who 
go about their work in a businesslike manner. 

“The salesman uses his customers as the salesman of 
insurance uses his clients to suggest the names of new 
prospects,” writes Mr. Little, “and combs his territory 
block by block for sales. He doesn’t beg for ‘support’ in 
the abstract; neither does he preach on civic ethics and 
civic obligations. He carries a minimum of literature— 
usually nothing more than the current copy of “San Fran- 
cisco Business,” the illustrated weekly of the San Fran- 
cisco Chamber of Commerce. He doesn’t hang around, 
and he doesn’t make long-winded and eloquent speeches. 
He has something to sell, and he sells it.” 

The difficulties encountered by the salesmen are then 
enumerated, and one by one the objections raised are van- 
quished. But finally comes this question: “What can the 
Chamber of Commerce do for me?” 

The author here gives a very illuminating account of 
the salesman’s answer to that. He writes: 

“The salesman tells the prospect about the Rastall Plan, 
a program for a greater San Francisco—a detailed program 
for community growth and development that covers every 
phase of community life in the city. Whatever may be 
the prospect’s point of view, however narrow and selfish 
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Every Business a Prospect For Security 


Steel Storage Cabinets 
THE CABINET FOR 1000 AND 1 USES 


IN THE FACTORY AND STORE 





Not a Locker 
For Use Everywhere Metal Furniture Construction 
Everywhere Useful Throughout 


The “SECURITY” Steel Storage Cabinet affords a safe and accessible place in the factory for 
tools, dies, and other fixtures that must not be lost, mislaid or damaged by too much handling. 


In the store it is useful for keeping samples and small lots of special stocks under lock and 
key separate from the regular stock. 


IN THE CLOAKROOM IN THE OFFICE 








In the office it is of the greatest value as a safe 


An ideal coat and hat closet for the outer office. 
One that can be kept locked and is always dust- place for stationery, accounting forms, books 
proof. and those many accessories so often left scat- 
tered on table or desktops. 


Write for complete information on how to sell more steel storage cabinets in your territory 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 
NEWARK, N. J. BOSTON, MASS, 


Makers of the full line of Security Steel Office Furniture 


NEW YORK, N. Y. 
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or broad and altruistic, the San Francisco Program offers 
him something decidedly concrete. In the language of 
the salesman, some detail of that splendid program ‘will 
get him where he lives.’ 

“*That’s the plan,’ the salesman tells the business man. 
‘It's a big thing—a whale of an undertaking. Jehind the 
Chamber is lining up every organization, every club, and 
every society in the city that has for its object the better- 
ment of community life. To put that plan over we have 
got to have the help of men like you. Sign here, please.’ ” 


Practicing What We Preach. 


By Irvin S. Cobb. 

Most of-us are ready to preach thrift for others. Not 
enough of us are willing to practice it on our own account. 
Probably the man who first suggested that the rest of the 
world should put by something for a rainy day didn’t own 
an umbrella himself. 

Many people look upon thrift as some of us look upon a 
boil on another man’s neck in the spring of the year. We 
tell him comfortingly that a boil on his neck is a good 
thing for him—it’ll purify his blood, clear his system of 
poisons, make his general health better. Later on, we 
assure him, he'll feel ever so much happier for having 
undergone the present experience. But for all that none 
of us would care to have that boil transferred from the 
other man’s neck to our neck. 

In a way of speaking the same thing applies to the prac- 
tice of a rational thrift. Too often the average American 
follows the line of least resistance in this matter. When 
times are good he thinks he has no need to save. And 
when times are bad he has nothing to save anyhow. Our 
spirit of national optimism is such that across the fair 
part of a fat year we fail to discern the creeping shadows 
of lean years coming after. The Arkansas mountaineer 
who explained that he didn’t mend the hole in his roof 
because in stormy weather he couldn’t mend it and in fair 
weather he had no need to mend it because it then didn’t 
leak, was typical of a whole lot of us. 

The United States Government, in carrying on its thrift 
campaign, is striving to combat this common tendency 
amongst our people. The Government, through the Treas- 
ury Department is trying to show us that a reasonable 
frugality does not mean miserliness; that the possession of 
honestly-earned, sanely-saved money makes us more valu- 
able to ourselves and to our neighbors as citizens and more 
useful, collectively, as a nation. Treasury Savings Securi- 
ties take the mortgage off the present and make brighter 
the prospect of the future. If everyone of us, during 1922, 
makes up his mind or her mind to acquire Treasury Sav 
ings Securities—and to keep them—this year will be a 
happier year for Americans and a more stable year for 
their country. We'll know then that we can’t go broke 
unless the United States goes broke first—and that’t not 
probable. 

Let us do this and the venders of worthless and fraudu 
lent schemes of investment will lose their main sources of 
income; the fly-by-night promoter will suffer; the bucket 
shopper will feel the pinch of sudden poverty and the man 
vho lives by crooked financial devices will go to and fro 
bemoaning his fate. 

But the rest of us will be infinitely better off. 


“Informashow” for Purchasing Agents’ Meet. 

The National Association of Purchasing Agents will put 
on an “Informashow” at the annual convention, Rochester, 
N. Y., May 15-20. This will be an exhibition held in con 


junction with the business sessions. The association will 
organize the business show, and the revenue derived will 
be used to finance the expenses of the convention. These 


include speakers’ fees, entertainment for visiting delegates 
and all incidental expenses. 

The National Association of Purchasing Agents adopted 
this policy in preference to the old plan of having business 
houses in the vicinity of the convention finance the ex 
penses of the convention. 


Babson on 1922 Outlook. 

Early in the year Roger Babson, economist and statis- 
tician, made an industrial forecast for 1922. The principal 
industries were listed-in three groups beginning with those 
having the best prospects for the year. In the lists were 
paper, ink, wooden furniture, typewriters, cash registers 
and metal furniture , 
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A Standard 8 Bank 
Adding & Listing Machine 





This new Victor Adding and Listing Machine, 
the first standard machine to sell for $100, does 
anything any standard machine will do. 

It weighs only 244 pounds, and may be readily 
carried from desk to desk. 

In considering the VICTOR, either for your 
own use, or as a machine to sell, forget price 
when you are judging quality. Concede nothing 
in your demands. Compare it point for point 
with machines costing twice as much. 
remember that a machine with standard 8 bank 
keyboard, visible totals, and visible printing are 
recognizedessentials tofulland satisfactory service. 


Write today for full particulars of 
our exceptional proposition to ex- 
perienced dealers and sales agents. 


Victor Adding Machine Co. 


3037-3047 Carroll Ave., Chicago 
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Globe Security Boxes 





For 


Bank Officials, 

Private Papers in the Office, 

Cashiers in Every Line of Business, 
Privacy of Valuables, such as 

Papers, Jewelry, Silverware in the Home. 





Liberty Bond Boxes 


Made in four different sizes, two finishes and hand polished. 
So smoothly finished will not scratch furniture with which 
they come in contact. 





Cash Boxes 


Write us for particulars. 


The Globe=“Wernicke Co. 


Cincinnati 
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Waste Cotton Going Into Paper Pulp. 

Experiments covering a period of several years have 
demonstrated that “linters” from cottonseed oil mills are 
fit material for paper pulp. This is suitable for various 
grades of paper, including bonds and ledgers. ‘“Linters”’ 
are the cotton fibers adhering to the seed after the ginning 
process, which removes the long fiber. This has been a 
waste product, not extensively utilized in industry. Dur- 
ing the war, the need for cellulose fiber for manufacturing 
explosives was met by utilizing the linters. Prior to the 
war there was some use of linters as paper pulp material, 
but the development of cheaper wood pulps caused its 
discontinuance. 

After ginning a ton of cotton seeds includes about 200 
pounds of linters. Before the war demand the oil mills 
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EXPERIMENTAL PRODUCTION OF PAPER FROM COT- 
TON LINTERS AT THE FOREST PRODUCTS LABORATORY 
—Above, Pulping the Fiber. Below, Calendering and Reeling 
the Paper Made from Linters. 

Courtesy of the Porest Products Laboratory, Madison, Wis 


removed from forty to sixty pounds of the cotton fiber 
from the seeds. War demands caused the perfection of 
methods which took as high as 180 pounds of linters from 
the ton of ginned seed. The Forest Products Laboratory 
of the United States Department of Agriculture at Madi- 
son, Wis., has pulped linters, and produced a clean sheet. 
The experiments showed that a given mass of linters could 
be pulped with about one half the consumption of chemi- 
cals required to reduce wood by the alkaline process of 
digestion. A very low consumption of bleach was noted. 
The conclusions of the testing engineers were that cotton 
linter pulp is at least the equal of the best grades of wood 
pulp used, and at a cost to compete with wood pulp. 

A plant has been established in the DuPont industrial 
area at Hopewell, Va., operated by The Stamsocott Com- 
pany, Inc. A daily production of about 100 tons of linter 
pulp is in immediate prospect. Material and manufactur- 
ing facilities are available to produce 300 tons daily. When 
made on a commercial basis it was found that the cus- 
tomary pulp mill equipment was not suitable to the mate- 
rial, and special methods were devised. 

A pair of shoes worn out going in the right direction 
will earn the price of several new pairs.—L. C. Smith 
Demonstration. 
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When a Split Stick 
Was a Bank Check 


When a man put money in an English bank, three 
hundred years ago, his deposit was recorded by notches 
in a stick, which was then split, the bank keeping one 
half, the depositor the other. Before money was with- 
drawn, the two halves had to be matched together. 


The depositor’s half was called ‘‘bank stock,” the 


HAVE you copies of our free book, 
““Ready Records for Accounting,’’ to 
give to your customers? If not, write 
us today for a supply. 


part the bank kept was the ‘“‘check.” Ledgers 
, Ledger Sheets 
How modern Loose Leaf accounting would astound Post Binders 
one of those seventeenth-century business men! Sheet Holders 
. , . ‘ : . Blank Forms 
Foremost in design, in variety, in efficiency, are Price Mineies 


National Loose Leaf Devices and Supplies. Post Bind- 
ers, for instance—solid or sectional posts, key or slide 
lock—whatever size sheet and style of binding your 
customer desires — you can give him the National 
Binder that will meet his need. 


Ring Binders 
Columnar Sheets 
Commercial Forms 
Memorandum Books 
Students’ Note-Books 


BALTIC BINDERS 





“The Mark of a Good Book’’ 


Heavy double board covers, steel hinges. 
Bound in Corduroy with Red Cowhide 
back and corners, gold tooled. 


© 1922, National Blank Book Co. 


( NATIONAL / 


Loose Leaf and Bound Books 
NATIONAL BLANK BOOK COMPANY 


113 Riverside Holyoke, Massachusetts 
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Junior Stationery Cabinet 
60 in. high, 18 in. wide and 18 in. deep. Four 


fixed shelves. Its smaller size allows it to fit into 
limited space. 





Stationery Cabinet 


in. high, 35 ia. wide and 18 in. deep. 24 in. high, 21 in. wide and 21 in. deep. 
arate 5 = = amen ry me » desk. Puts all stenographer’s supplies with- Does away with coat hangers and wall 


Divided into five compartments by four of an or 


adjustable shelves. Ample space for in easy reach, saving time and steps. 


office supplies, printed forms, etc. 
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STEEL Office Furniture is 
Displacing Wood 


Rises MEN everywhere are adopting 
steel as the standard office equipment - 
progressive dealers are meeting this demand 
with profit to themselves. 


MEDART Steel Office Cabinets should be one of {the 
most important items in your Steel Furniture Depart- 
ment. A demand for them already exists, and this 
combined with their utility and efficiency, insures sales 
with minimum effort. 


The margin of profit is very liberal. The investment 
consists of one sample 2f each cabinet and a small ad- 
ditional stock. 


Be the first in your community to show this modern 
ofhice necessity — it will add to your reputation and 
profits. 


Write today for full information, covering illustrated 
literature, prices, discounts and selling helps. 


Fred Medart Mfg. Co. 


Potomac and De Kalb Sts. St. Louis, Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bldg. 
Chicago: 336 W. Madison Street 





Stenographer’s Individual Cabinet Sanitary Steel Wardrobe 


Just the height 72 in. high, 35 in. wide and 18 in. deep. 


racks—presents neal appearance, saves 
time and confusion. 
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Stationer Gets Publicity for Calendar. 


S. D. Childs & Company, Chicago, IIl., used a portrait of 


The Chicago Evening 


The 


Ben Franklin on its 1922 calendar. 
Post printed an editorial on Ben Franklin January 6. 


following week a letter by E. W. Childs, vice president of 


S. D. Childs & Company, was printed in “Everybody’s 
Say -So” in the Post: 

lo the Editor of the Post: Sir: We much appreciate 
your editorial “To Commemorate Ben Franklin’s Day,” 
published in the Post January 6. The reason is, we se- 
lected his portrait for our 1922 calendar—not because he 
was a printer like ourselves, but because of the place he 
holds in the hearts of the American people. 

Had the editorial been published in time, we would have 
been glad to have mailed a reprint with each calendar, copy 
of which we are sending under separate cover. 

S. D. CHILDS & COMPANY. 

The Post editorial referred to is well worth space here 

Ben Franklin’s Day. 

The Sons of the Revolution in New York recently 
adopted a resolution urging the government of the United 
States to set aside January 17, the birthday of Benjamin 
Franklin, as a day in which to pay tribute to this printer, 
poet, publisher, philosopher, publicist, philanthropist and 
patriot. The resolution aroused some discussion about an- 
other national holiday in a calendar already overcrowded 
with holidays. But such, we are told, was not the purpose 
of the resolution. It was drafted merely to call attention 
on this day to the debt we owe Poor Richard. 

The name of Ben Franklin has come down to us through 
two centuries, diffused by the mellow light which he him- 
self cast upon it in the homely wisdom of Poor Richard’s 
Almanac. We think of him as Poor Richard and forget 
how much more than that he was. The catholicity of his 
interests and the variety of achievements by which he 
spread his ability over a wide area have led us to neglect 
giving him as great a place in popular eulogy as has been 
given to men of lesser attainments. 

His place in literature, although a minor place, is secure 
forever. The quaint truths which Poor Richard voiced 
stand the test of great literature. They are universally 
true and true for all time. Get out Poor Richard’s Al- 
manac between now and the 17th, and you will find count- 
less two-line editorials on some of the most vital subjects 
of the present day. 

By scientists he has often been called an amateur and 
dabbler in science, but our modern theory ‘of electricity 
suspends itself from Franklin’s kite. It was he who in- 
vented the bifocal lens for eyeglasses which afe used today. 
In many other discoveries he led the way which others 
followed. 

\nd these things he managed to work in between the 
active management of an excellent printing establishment 
(which, by the way, is still doing business in Philadelphia), 
writing incessantly on educational and political subjects 
and executing important foreign missions for the United 
States in Europe. His was the life of half a dozen able 
men crowded into one. 

It would be well if January 17 were made more than a 
notation in encyclopedias and stories of the life of Frank- 
lin. A large dose of his thrift and industry and honest 
application of ability would have a signal effect on the 
fortunes of 1922. Emphasizing the importance of the 
man’s life on Ben Franklin’s day might help administer 
the dose. 


Wireless Typewriting. 

\ wireless typewriter will be one of the attractions at a 
show put on at Urbana, IIl., by the electrical engineers 
of the University of Illinois. It will be held following the 
spring vacation. The “sending” machine will be half a 
mile away from the receiving station. The keyboard of 
the sending machine is equipped with wireless devices 
which transmit electrical impulses through the air to the 
receiving station. Here relays operate through magnets, 
driving the keys of the receiving typewriter and repeating 
the message written at a distance. The magnet for each 
key is “tuned” to respond to a specific wave. Office 
Appliances hopes to present an extended account of this 
feature of the electrical engineering show in an early 


issue, 


Jacobsen Covering East and Middle West States. 

C. S. Jacobsen, 395 Broadway, New York, N. Y., is 
covering New York, Pennsylvania, Ohio, Michigan and 
Indiana for several lines. These are the Imperial Methods 
Company, the National Crayon Company and the Compo 
Sales Company. 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


The J.F. Dietz Compan 


CINCINNATI 
OHIO 


Established 1881 
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TO ENDURE 


Upright Wood Units 


EACH UNIT COMPLETE IN ITSELF 
Complete Lines of Wood Upright Filing 
Cabinets Both with Open Sides for 
Attachable Panels and with 
Closed Permanent Sides 








Made in light Antique Oak Finish, also medium dark 
Imitation Mahogany. 

Files work on G-W Roller-bearing steel side exten- 
sion slides, which are the strongest made, work the 
smoothest and are noiseless. 

G-W Catalogue No. 8200 explains all the various lines 
of filing cabinets the Globe-Wernicke Company makes. 


Ghe Globe=Wernicke Co 


Cincinnati 




















Current Market Quotations. 


A summary of prices on New York and Chicago stock 
exchanges of industrial stocks related to the office equip- 
ment and stationery fields. Where no showing is made 
the stocks were not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in, but not listed. 


American Bank Note Company. 
High for 1922, Jan. 18@64; low for year, Jan. 6@51%. 
Week of December 31—Sales, 100; high, 5614; low, 5644; 
close, 56%. 
Week of January 7—Sales, 500; high, 5814; low, 57; close, 
Ay 


” Week of January 14—Sales, 400; high, 61; low, 59; close, 
61 


Week of January 21—-Sales, 1,000; high, 64; low, 63; 
close, 631. 

Dividend $1.00 the quarter and $1.00 extra, payable Feb- 
ruary 15 to stock of record January 28. 


American Bank Note Company—Preferred. 

High for 1922, Jan. 17@52\4; low for year, Jan. 12@51%. 

Week of December 24—Sales, 100; high, 47; low, 47; 
close, 47. 

Week of December 31—Sales, 100; high, 50; low, 50; 
close, 50. 

Week of January 7—Sales, 100; high, 51%; low, 51%; 
close, 51%. 

Week of January 14—Sales, 200; high, 52; low, 52; 
close, 52. 

Week of January 21—Sales, 100; high, 5214; low, 52%; 
close, 52%. 

American Can Company—Common. 

High for 1922, Jan. 21@34%; low for year, Jan. 7@31. 

Week of December 24—Sales, 13,100; high, 34; low, 
3234; close, 335%. 

Week of December 31—Sales, 11,900; high, 3434; low, 
33%; close, 3334. 

Week of January 7—Sales, 7,600; high, 3414; low, 32%; 
close, 33. 

Week of January 14—Sales, 18,900; high, 3434; low, 32%; 
close, 34%. 

Week of January 21—Sales, 20,100; high, 3434; low, 33%; 
close, 34. 

American Can Company—Preferred. 

High for 1922, Jan. 14@97%; low for year, Jan. 6@94. 

Week of December 24—Sales, 700; high, 9434; low, 93%; 
close, 93%. 

Week of December 31—Sales, 1,200; high, 9434; low, 
9314; close, 94. 

Week of January 7—Sales, 400; high, 9414; low, 93%; 
clese, 94. 

Week of January 14—Sales, 1,300; high, 971%; low, 94%; 
close, 97'%. 

Week of January 21—Sales, 1,300; high, 97%; low, 96; 
close, 96. 
American Writing Paper Company—Preferred. 
High for 1922, Jan. 20@25; low for year, Jan. 10@23. 
Week of December 24—Sales, 200; high, 27; low 25%; 
close, 25%. 

Week of December 31—Sales, 2,100; high, 25%; low, 
23; close, 23. 

Week of January 14—Sales, 400; high, 2314; low, 22%; 
close, 22! 5. 

Week of January 21—Sales, 8,800; high, 25; low, 23; 
close, 25. 

Burroughs Adding Machine Company.* 

Week of December 16—Sales, 84; average price, 132%@ 
135. 

Week of December 23—Sales, 242; average price, 133@ 
136. 

Week of December 30—Sales, 25; average price, 132@135. 

Week of January 6—Sales, 682; average price, 132@134. 

Week of January 13—Sales, 180; average price, 132@134. 

Columbia Graphophone Company—Common. 

Hich for 1922, Jan. 5@27%; low for year, Jan. 16@1%. 

Week of December 24—Sales, 10,400; high, 334; low, 3; 
close, 3%. 

Week of December 31—Sales, 43,700; high, 3! 
close, 2%. 

Week of January 7—Sales, 13,000; high, 274; low, 2%; 
close, 2%. 

Week of January 14—Sales, 30,100; high, 254; low, 1%; 
close, 134. 

Week of January 21—Sales, 14,600; high, 134; low, 1%; 
close, 1%. 


g; low, 2%; 
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Modern Efficiency in 





USINESS MEN today realize 
B that comfortable, sanitary office 
conditions mean more work—of better 
quality. They pay close attention to 
lighting, ventilation, floors— 


They know that office floors should 
be quiet, sanitary, comfortable to walk 
on, restful to look at—that they should 
be durable, easy to clean, and low in 
cost per year of service. 


Floors of Gold-Seal Battleship 


qualities. 


Gold-Seal Battleship Linoleum is a 
genuine Battleship Linoleum (not to 
be confused with the so-called “‘com- 
mercial” battleship linoleum). It is 
made strictly according to U. S. Navy 
Standard, which means it will stand 
the hard service given the decks of our 
battleships. Under the more moderate 


Philadelphia 


San Francisco 


New York 
Minneapolis Dallas Atlanta 


Gold-Seal Battleship Linoleum is giving splendid service in the 
tne First National Bank, Minneapolis, Minn. A 
Huey & Macomber. Linoleum Contractor: Mi 


Office Floors— 


usage given the average office floor, its 
life is almost without limit. 

Every yard of it is protected by the 
Gold-Seal pledge, “Satisfaction Guar- 
anteed or your Money Back.” This 
pledge means exactly what it says. 


Gold-Seal Cork Carpet 


Where perfect quiet is desired, we 
recommend Gold-Seal Cork Carpet. 
Here is a durable floor-covering that is 
as silent underfoot as a heavy woven 
carpet. It comes in 6 artistic shades. 

But be sure your Gold-Seal Battle- 
ship Linoleum and Cork Carpet is laid 
right by experienced layers. No lino- 
leum, no Cork Carpet, no matter how 
well made, will give right service if it 
is not laid right. Write for samples 
and copies of our “Gold-Seal Specifi- 
cations for Laying Linoleum and Cork 
Carpet.”’ 


CONGOLEUM COMPANY 


INCORPORATED 


Chicago Boston Kansas City Pittsburgh 


Montreal 


GOLD SEAL 
Battleship Linoleum 


(THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 
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rehstects: 
inneapolis Dry Goods Co. 
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E. W.S. SHIPMAN, 
President 





Typewriter Dealer 





REPLACEMENT INSTALLMENT REBUILDING 
Get those slow moving Underwoods — NT We rebuild Underwood type 
elites, odd types, broken frames—off your ACCOU S writers for dealers. Send for our 
shelves now. Replace them with “The If you’re not in a position to sell special dealer rebuilding price and 
Rebuilt You Will Eventually Handle’— on the installment plan now, we'll full particulars. We have the larg- 


Shipman-Ward Rebuilt Underwoods. We've handle installment accounts for you est typewriter rebuilding plant in 
got a trade-in proposition that’s a winner on all Shipman-Ward Rebuilt or- the world. Underwoods only. Get the 
for any dealer. Exchange those undesir- ders. Weallow liberalcommission, factsnow. Cali on us when you are 
able machines NOW. too. Write for full particulars. p Chicago and see for yourself. 


Typewriter Emporium = 
SHIPMAN-WARD MEG. CO 


ESTABLISHED 1892 
1772 Shipman Building, Montrose and Ravenswood Avenues :: CHICAGO 





1922 
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Columbia Graphophone Company—Preferred. 


High tor 1922, Jan. 3@10%; low for year, Jan. 13@7 

Week of December 24—Sales, 4,400; high, 13 low, 
114%; close, 12%. 

Week of December 31—Sales, 10,400: high, 123%: low, 
&1%4; close, 10%. 

Week of January 7—Sales, 2,000; high, 10%; low, 8%; 
close, 10. 

Week of January 14—Sales, 7,800; high, 10%; low, 654; 
close, 7. 

Week of January 21—Sales, 2,100; high, 8; low, 7! 
close, 7%. 

Computing-Tabulating-Recording Company. 

High for 1922, Jan. 20@70; low for year, Jan. 3@55%. 

Week of December 24—Sales, 18,500; high, 56; low, 
5154: close, 54%. 

Week of December 31—Sales, 20,000; high, 5874: low. 
54: close, 5&5. 

Week of January 7—Sales, 10,000; high, 5934; low, 55%; 
close, 57%. 

Week of January 14—Sales, 31,800; high, 66! 
close, 65%. 

Week of January 21—Sales, 40,500; high, 70; low, 63; 
close, 69, 

The B. F. Goodrich Company—Common. 
High for 1922, Jan. 19@383¢; low for year, Jan. 4@34™. 

Week of December 24—Sales, 3,200; high, 37%: low, 
3414; close, 353%. 

Week of December 31— 
3514; close, 361%. 

Week of January 7 
close, 3534. 

Week of January 21—Sales, 5,600; high, 3834; low, 36%; 
close, 37. 

The B. F. Goodrich Company—Preferred. 

High for 1922, Jan. 18@87; low for year, Jan. 7@80™. 

Week of December 24—Sales, 300: high, 86: low, 83; 
close, 83. 

Week of December 31—Sales, 500; high, 83; low, 82 
close, 83. 

Week of January 7 
close, 80%. 

Week of January 14—Sales, 300; high, 83; low, 82! 
close, 83. 

Week of January 21—Sales, 500; high, 87; low, 8334; 
close, 87. 

The Goodyear Tire & Rubber Company—Common.* 

December 28 to January 21—High bid, 1234; low bid, 10. 
High asked, 13; low asked, 11. 

The Goodyear Tire & Rubber Company—Preferred.* 

December 28 to January 21—High bid, 27; low bid, 2434. 
High asked, 2814; low asked, 26. 

Kellogg Switchboard & Supply Company.* 

December 28 to January 21—High bid, 43; low bid, 45. 
High asked, 45; low asked, 43. 

Dividend two per cent the quarter, payable February 1] 
to stock of record January 25. 

Kellogg Switchboard & Supply Company passed through 
the period of business depression of the last year in an 
encouraging manner, according to Seymour Guthrie, sec- 
retarv and treasurer, in a report submitted at the directors’ 
meeting yesterday. 

“The company has cash, United States bonds, and ac- 
counts and notes receivable totalling $2,800,000,” said Mr. 
Guthrie. “Tt owes approximately $150,000 for current bills; 
has no notes payable outstanding and has discounted no 
notes receivable. The business done in 1921, on a money 
basis, was sixty-eight per cent of that done in 1920, and on 
a quantity basis was eighty per cent of 1920. Our 1920 
business was the largest in the history of the company.” 
Chicago Herald and Examiner, January 18, 1922. 





4; low, 57; 


Sales, 5,200: high, 37%: low, 


Sales, 3,100; high, 3634: low, 34! 


Sales, 900; high, 8234; low, 80%; 


Remington Typewriter Company—Common. 

High for 1922, Jan. 14@29'; low for year, Jan. 6@24 

Week of December 24—Sales, 1,300; high, 26; low, 237%; 
close, 24%. 

Week of December 31—Sales, 1,400; high, 26%: low, 
24%: close, 25. 

Week of January 7—Sales, 200; high, 25%; low, 24; 
close, 24. 

Week of January 21—Sales, 2,600; high, 2914; low, 26 
close, 2734. 

Remington Typewriter Company—First Preferred. 
High for 1922, Jan. 197@58%;: low for year, Jan. 13@ 

Week of December 31—Sales, 200; high, 59; low, 
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The pateess cute uae in the Matec roe 
can stenci on the same typewriter 

are now using in your office. Eac stencil is 
good for 10,000 impressions and prirtts address. 
es which cannot distinguished from type- 
writing. These Address Cards are filed card- 
index fashion. 




















The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every prospective customer. 
Sears Roebuck & Company of Chicago use the 
Address-Press on a list of 7.000.000 names. 





























Age nts 


Populatitor 


The Address-Press automatically transfers 
addresses from the indexed stencils to 
circulars,etc.,at a speed of 60 per minute. Uncie 
Sam’s big army of Postmen are then ready to 
go to work for you, delivering your sales-talks 
direct to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 
railroad fares, hotel bills and enpensvooes 
crews. 4 Sar the quickest and most 

way to sell goods nowadays! 


Wanted in Cities of fr 
Send ft 
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ALBANY ST., CAMBRID 
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A New MULT/IGRAP/T at 





The two-roll Printing Ink 
Attachment, easily and quick- 
ly attached to the New Multi- 
graph, permits the use of 


printing ink of any color. 





For a Little More Y ou Get 
the Multigraph Printer 


A printing-ink attachment, 
specially designed to go with the New 
Multigraph, costs but $30.00 additional. 
You need not bea printer to use it; it is 
simple, non-technical, capable and reliable. It is 
not adapted to the big, fussy jobs; but it will do 
wonderfully satisfactory work, at much less than 
rint-shop prices, on leaflets, folders, tags, price 
ists, envelopes, cards, enclosures, office forms, and 
the like. It is simple and easy to change the 
Multigraph from multiple typewriting to printing, 
or back again. One inking will run from ten to 
one hundred copies, depending upon the character 
of the form. 









The Multigraph Type- 
setter holds thetypein 
three banks, from 
which it can be rapid- 
ly removed by means 
of a special compos- 
ing fork. 


February, 1022. 















This is the New Mul- 
tigraph, equipped for 
turning outtypewritten 
letters, forms, etc. See 
list of suggestions on 
opposite page. 





A New Design to Meet Even the 
Smallest Needs of Business 


Many a business has found in the 
Multigraph the one thing needed to turn 


losses into gains, and wastes into profits. Every business 


can now avail itself—now, mind you—of all the advantages and 
earnings that are bound to follow its installation. For this New Multigraph 
is obtainable in a design, and at a price, that has been worked out with great 
care to meet the requirements of those who may have heretofore regarded it 


as beyond their reach. 


It’s a REAL MULTIGRAPH 


We have been prepar- 
ing for years to build a 
Multigraph for the use of those 


who do not have sufficient volume 
of work to require our larger power- 
driven equipment. The standards of 
quality and durability on which we 
insist have made this a difficult task. 


But we have worked 
it out, and this new Multi- 


graph offers the same quality 
and reliability as has always been 
evident in all Multigraph products. 


Subject only to its 
limits of size and capacity, 
it is just as capable, just as 
economical, and just as trustworthy, 
as the biggest and fastest equipment 
we make. The work it does is excel- 
lent, and it is so simple that anyone 
can operate it. 


a cr” 
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t aNew MU/LI/ILRAF/T Price 


“150% 


When the possibilities of the Multi- 


February, 1922. 





graph are considered, this price is almost 
absurdly low. For less than the cost of two typewriters 
you can have a machine that will do the form work 
of twenty with one operator. The average man can 




















make the monthly payments out of what he usually oe= : 
—— for ——, ae cane papenene ers the Down and oe 

ultigraph to work for him, and at once it begins to a 
earn and to savein ways which are simple and sound Payments 


and measureable. 











~~ ene, 


Pays for Itself and Much More, Out 
of What it Earns and Saves 


re No one has ever counted up all the 
rm different ways in which the Multigraph has 








ess brought actual profits to its owners. But out of the How Do They Use It? 

and gage one wane in wane = ous, there are “ey a ” 

' ozen in which it could earn for you. nd out of as many ways in which it 

-_ saves, there are surely as many more by which you could again profit. The Here are a few of the things 
d it Multigraph is a constructive force in business; it is not merely an economy, 4 the Multigraph is used for—but 


money-saver; it is a profit-producer, also. 


Who Can Use It? 


the list is long enough so that you are 
sure to find in it suggestions of what you could 
use it for yourself. 





‘ House Organs Special Notices 
, Here are a few of the more usual businesses that can 8 Cecery Sige 
nity and do use the Multigraph. The fact is that most businesses Folders Collection Letters 
. . reulars ards 
on can use the Multigraph with great profit. Sedlanenes in Pastuebe Memo Pads 
, - ‘ a ‘ Bulletins Notices 
Advertising Agencies Dairies and Creameries Lumber Dealers Form Letters Credit Slips 
‘ Automobile Agencies Drug Stores Mail Order Houses Sales Letters ags 
it S Bakers Dyers and Cleaners Millinery Stores Shipping Notices Stickers 
Banks Electrical Companies Nurserymen and Florists 
ty, Boards of Trade Express Companies Opticians 
Boot and Shoe Retailers Grocers Packers 
as ae Hotels and Clubs — —~+% ; 
uilding Supply Dealers Furniture Stores Phonograp ealers 7 
thy, a , aes Companies — Supply Dealers American Multigraph Sales Co. 
igar Dealers nsurance Agencies ishers 
xcel- — and be me pane > — pee ne = East 40th Street 
oal and Coke Dealers saundries chools and Churches lev. 
yone Commission Dealers Libraries Vehicle Dealers, etc., etc. eland, Ohio 


me the New Multigraph, and explain 
its possibilities in the 
business. 


I would like to have someone show 








a 
MAN WILL SHOW YOU HOW THE Pe i 
y | MULTIGRAPH PAYS FOR ITSELF sei 
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| FASTER THAN YOU PAY FOR /T 
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Standard 
BéP 
Blank 
Books 


and Loose Leaf 
Devices 


THE LINE OF 1000! NUMBERS 


« 
M bom fy cilities 
ed hy 8O 


bac 
years of expert 
eyice OSSUres 
e gualt of 
Standard Bs: 
Pro + 


SOLD ONLY THROUGH 
DEALERS 


BooruMG& PEASE Co. 
NEW YORK 
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Week of January 14—Sales, 900; high, 5754: low, 
close, 575% 

Week of January 21—Sales, 500; high, 584: low, 57; 
close, 58. 

Remington Typewriter Company—Second Preferred. 

High for 1922, Jan. 2151; low for year, Jan. 14@50 

Week of December 24—Sales, 100; high, 50; low, 50; 
close, 50. 

Week of January 14—Sales, 200; high, 50; low, 50; 
close, 50. 

Week of January 21—Sales, 200; high, 51; low, 51; 
close, 51. 

Underwood Typewriter Company—Common. 

High for 1922, Jan. 14@130; low for year, Jan. 14@130 

Week of Jan. 14—Sales, 100; high, 130; low, 130; close, 
130. 

Underwood Typewriter Company—First Preferred. 
High for 1922, Jan. 12@107%; low for year, Jan. 12@107! 

Week of January 14—Sales, 100; high, 10774; low, 107! 
close, 107% 


st 
tn 


st 


The’ Wahl Company—Common. 
High for 1922, Jan. 19@64; low for year, Jan. 3@50 
Week of December 24—Sales, 6,122; high, 5434: low, 
51%; close, 53. 
Week of December 31—Sales, 3,390; high, 55; low, 53 
close, 53. 
Week of January 7—Sales, 5,440; high, 52%; low, 50 
close, 5134. 
Week of January 14—Sales, 14,477; high, 58: low, 51 
close, 57%. 
Week of January 21—Sales, 33,375; high, 64; low, 57; 
close, 62. 
The Wahl Company—Preferred.* 
December 28 to January 21—High bid, 90; low bid, 8 
high asked, 93; low asked, 89. 


Volley Ball Teams Have Familiar Names. 


The Whitaker-Glessner Company, Portsmouth, Ohio 
has organized several volley ball teams from the various 
office departments. The names are taken from office ma 
chinery used by the Whitaker-Glessner Company The 
are: Monroe’s, Underwood’s, Burroughs’ Special and 
Tim’s. 


The Typewriter and World Events. 


Side lights on the arms conference at Washington sent 


to the New York Tribune included comment on the typ¢ 
writers furnished by the Government for the use of news 
paper correspondents. As the parley jogged along, the 


machines suffered casualties, and evidently no effort was 
made to extend first aid to the injured and disabled type 
writers. The few that were in working order toward the 
close of December were provided with ribbons that were 
so much worn that it was almost impossible to write legibly 
with them. 

“It stands to reason,” said a well known neutral diplo 
mat when questioned about this by the Tribune man, “that 
if the conference were to continue long the State Depart 
ment, Owing to its great solicitude for the press, would 
have renewed the ribbons. I cannot see how any othe: 
interpretation can be placed upon this highly significant 
fact than that the department confidently expects the co 
ference to be over in the near future.” 


House Organ Philosophy. 

Many are called but few get up.—Bird Notes (Wallace 
Pencil Company). 

x * x 

\ mule can’t pull while it is kicking, and it can’t kick 
while it is pulling—Monroe Results. 

. + * 

Sales are to the salesman what applause is to the actor 

Hand-Clasp (United States Envelope Company 
+ + * 

Now is the time to turn up calling on the man who 
turned you down last year—The Sales Force (Hedman 
Manufacturing Company). 

* x 

In this day and age when you see a man reach for his 
hip pocket, you can’t tell whether it is a threat or a 
promise.—The Burroughs Bulletin. 

>K * + 

Every man’s success depends largely upon the efforts 
of others, and anyone who is not willing to share his su 
cess with these others, very seldom has much success to 
share.—The “Y and E” Idea. 
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Drawer Tested—Over 
100,000 Operations 








How Do You 
Meet Price 
Competition? 


— Patented Progressive 
Roller Suspension 


Green or 
Mahogany Finish 


~ Closed Sides 





The “*‘Dreadnaught”"’ 
Number 504-V. L, 



























































Have you a line of steel office furniture 
complete enough to meet every price 
demand? Can you talk ‘‘standard 
quality” to your customer and know 
you are offering him the best known and 
the largest selling line in this country? 


“Allsteel” offers you distinct advantages 
that you can interpret in terms of profit. 
Are you set for 1922? If not, wire or 
write for our special dealer proposition. 
There is still some territory open. 


THE GENERAL FIREPROOFING CO., Youngstown, Ohio 


Branches: New York Chicago Boston Washington Atlanta Seattle San Francisco Philadelphia 


Dealers in all Principal Cities 





Office Furniture 
— = eee ll RN ee 
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HE teacher will tell you that in her 
opinion there is no place in the world 
more dusty and dirty than a school- 
room. Don’t you recall the great clouds of 
dust that used to fill the room when the 


y 1] 


ZY 
floors were swept after school, or the 
blackboards cleaned ? 





Children just naturally bring in all the 
mud and dirt they can pick up on their 
shoes. When this dries it is stirred up, 
only to settle in thick layers on everything. 


And the chalk dust from the blackboards 
is constantly flying through the air. 


Ask the This is why ink in an ordinary inkwell 


on the teacher’s desk gets so thick—so full 
Teacher of dust and sediment. It is why you 
should take special care to show her the 
Sengbusch Self-Closing Inkstand, and tell 
her why neither dust nor any other foreign 
substance can get into this inkwell, and 
why the ink cannot evaporate. It will 
make an instant appeal, and she will never 
want any other inkstand either on her 
school desk, or on her writing table at 
home. And her influence for further sales 









is great. 


Sengbusch 
Self-Closing Inkstand Co. 


400 Stroh Building 
——Y Milwaukee Wisconsin 
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Practical Training for the Blind. 


A Summary of the Possibilities, as Noted 

by William A. Hadley, Principal, The Had- 

ley Correspondence School for the Blind, 913 
Oak Street, Winnetka, III. 





Within recent years it has been discovered that blind 
ness is not a handicap to people who work in offices. In 
fact, it has sometimes been a help. The use of the type 
writer and the dictating machine is taught in the institu- 
tions for the blind, and many blind operators are employed 


in offices where their work is characterized by speed and 
accuracy. Owing to the concentration upon their work, 
and the fact that they are not distracted by the passing 
events around them, they do better work than their sighted 
companions. 

Some blind people have werked out and put into prac- 
tice for themselves a system of abbreviations and con- 
tractions which they use in taking dictation on a Braille 
writer, and afterwards transcribe their notes on a type- 
writer. One young man of my acquaintance takes dicta- 


tion in this way, at the rate of ninety words per minute, 
on matter with which he is familiar. 

The magazines for the blind frequently contain accounts 
of blind men and women who are employed in offices as 
typists or as secretaries or as office managers. In the 
little book called the “Harvest of St. Dunstans,” Sir 
Arthur Pearson tells of soldiers who lost their sight in the 
war, who returned to their positions with their employers, 
and carried on their work, managing all the details of the 
office routine in a perfectly satisfactory manner. Not only 
was their work satisfactory, but they felt themselves as 
important and as self-respecting as they ever did, and were 
happy in the that they could do something worth 
while. 

Besides routine 
have had a taste 
spicuous successes in 
boy to act as a guide, 
orders, and introduce 
any sighted salesman. 

Some blind men have been very successful in conducting 
stores in which such articles as package candies, cigars, 
magazines and newspapers were sold, and also managed a 
soda fountain and sold ice-cream cones. 

It is a waste of words to say that blind people can do 
anything that sighted people can do, but they can and do 
do many things with success. In a big department store 
in the East some blind girls have been employed as sales 
women, and it is said that they were as successful as 
sighted saleswomen in the same department. 

No commercial schools teach the blind, since they are 
not equipped to do work of that sort, and because the 
demand is too limited to justify the expense of keeping 
instructors especially prepared for that training. 

It also requires the use of text books in raised type, 
which are expensive. It is a serious question with many 
well informed teachers of the blind whether such a course 
of instruction would not be better for the blind pupil than 
training in an institution where his classmates are all blind. 

In the Hadley Correspondence School for the Blind it 
has been found practicable to put the instructions in type- 
writing in raised type so that the blind pupil in his home 
avail himself of the opportunity to practice, and the 


tact 


and clerical work some blind men who 
and talent for the work have made con- 
the line of salesmanship. With a 
they make their rounds, take their 
their goods with as much skill as 


can 
results so far have been very satisfactory. With the use 
of the Braille writing machine, bookkeeping can be done, 


and some have applied for instruction in that subject. 

In such subjects as business correspondence and sales 
manship, commercial geography and so on, there is a lack 
of text books in raised type available for the pupil at a 
price which he can afford to pay, and so the oark of in- 
struction in these lines is greatly hindered. 


Walk for Pep’s Sake. 


From The ] 


Mimeograph Sten 


When you're feeling mighty weary, have no hankering 
to talk, and you're off your game of selling, just get out 
and take a walk 

Give yourself a little foot work when your head inclines 
to bal lk. There is nothing quite so stirring as an energetic 
We il K. 

Now we'rt really out of balance, too much stress upon 
the brain. We've forgotton that we’re bipeds; use of feet 
is on the wane. 

But you mustn’t blame your think tank, when your pep 
all turns to chalk. If you’d have a heap o’ ginger, just 


get out and take a walk. 
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The Crowning Achievement 
in Writing Machine Construction 
THE 


new Folding Portable titres 


The Supreme Personal Typewriter of oom 





Machine Full 

Weighs Capacity 
8 Regular size 

Pounds Keyboard 





This Model of the celebrated Multiplex contains all of 
the strong features of its predecessors—plus added ones 
of great importance, and entirely NEW. It will be the 
Leader in the new field for writing machines. 


New Requirements for Typewriters. 


The demands for a writing machine are fast enlargin 
and new ones include lines which the Folding Hammon 3 
possesses exclusively. 


An unprejudiced opinion might line them up about as 
follows:— 
A change from the ordinary 50 year old t 
Type variety for more forceful letters, 
machine. 
Accommodate paper of unlimited width. 
Type-sets selective, to meet amy demands. 
Capacity for all languages and special requirements on the 
same machine. 
Automatic perfection of type impression. 
Lighter and simpler mechanism. 
The preparation of manuscripts typographically perfect. 
Index cards written flat,—without curving. 


mete | ate the same 





Every feature of the “big” iin is represented 
in small, compact, and light form perfectly fitting to easy 
Portability and the *“‘Home” accommodation. 


High 
Grade on 
Traveling i ont 
Case 
Included 





ALL OF THE ABOVE FEATURES ARE EXCLUSIVELY 
IN THE “FOLDING HAMMOND MULTIPLEX.” 
The Only ‘‘Highest Grade’’ Machine in 
Portable Form 
Other expected features are— 


Stencil cutting. Carbon Manifolding. Durability. 

Simplicity. Speed. Beauty of Design. Visible Writing. 

Two Color Ribbon. Marginal Stops and Column Selector. 

Standard Keyboard. Shift keys on both sides,—for 
touch writers. 


Other Models with Exclusive Features:— 


Variable Mathematical- | Regular Reversible 
Letter Scientific Standard | ¢ jenestage runs in 
Spacing | both directions) 


A Galaxy to Meet Every Demand. 
FORMER TYPEWRITER MERCHANDISING ENTIRELY REVISED— 
Orders now recognized from every sort of Retail Dealer, and dis- 
counts for resale. 
Stock one or more of these ‘Folding’, Light Weight machines at ome . 
Confer with us for Literature, Terms, and Discounts. 


A Machine Which Can Be Offered With Supreme Confidence 





The Hammond Typewriter Company 


535 ©. 69th Street, New Yorn, N. Y., U. S. A. 
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| UP-TO-DATE 
| OFFICE ACCESSORIES 








The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
aye place. Two sizes: 18”x24” and 
"x 36”. 








A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
217 North Clinton Street, Chicago, Ifl. 


Established 1890 
PTTTTIE LEE 
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Schulz Joins Y. & E. System Service Department. 


Announcement was made recently by the Yawman & 
Erbe Manufacturing Company of the appointment of Geo. 
W. Schulz of Cleveland, Ohio, to its staff of system service 
representatives specializing in banking and financial record 
keeping and filing systems. Mr. Schulz’s field of operation 
will cover several of the central and mid-western states 
with headquarters at the Cleveland, Ohio, “Y and E” 
branch. 

Mr. Schulz joined the “Y and E” selling organization 
in 1906 and spent two years following in active sales work. 
In 1908 he severed his connection with the company to 
follow his inclinations for banking and took a position with 
the Cleveland Dime Savings Bank. Later this bank was 
merged with the Citizens’ Savings and Trust Company. 
During his service with these two institutions Mr. Schulz 


EF sa Apne 7 





GEORGE W. SCHULZ. 


held every position in the auditing department and in 1914 
was appointed manager of the accounting department. 
This position he occupied until he re-entered the employ 
of the Yawman and Erbe Manufacturing Company in the 
latter part of 1920, 

The practical experience in many phases of bank work 
which Mr. Schulz acquired during his business career has 
fitted him admirably for the new work which he has un- 
dertaken and will be of great value to banks and bankers 
who are in need of advisory service on record keeping 
and filing problems. 

The Yawman and Erbe Manufacturing Company has a 
number of other bank specialists located in different 
financial centers so as to be in a position to give prompt 
and efficient service to its friends in banking and financial 
circles. 


Brewer Company to Move. 


R. J. W. Huff, general manager of the store of H. K 
Brewer & Company, Inc., 58 Liberty street, New York, 
N. Y., announces that some time this month they will 
move into a new and more commodious store at 42 Ex- 
change place, New York. The store will occupy the 
ground floor, and a balcony extending completely around 
the entire floor will be utilized. The move gives the down- 
town Brewer store additional space in which to expand. 


S. Stetson, for some time a special representative to 
organizations of Lefax, Inc., of Philadelphia, Penna., has 
just become affiliated with H. K. Brewer & Company, 


Inc., in their downtown store at 58 Liberty street, New 
York. Mr. Stetson took up his new work January 3, and 
will concentrate on the loose leaf end of the business, 
especially with the idea of developing the sales 
loose leaf binders and machine posting books 


1 
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Kellow Represents Costmeter in Northern New 


Jersey. 

R. W. Kellow, for the past five years personal secretary 
to Thomas A. Edison, has resigned this position and has 
taken the agency for the Costmeter Company in Northern 
New Jersey. Mr. Kellow’s territory includes Newark, 
Paterson, Hoboken and Jersey City, and he makes his 


headquarters at 128 Market street, Newark, N. ] 
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‘““U-NEED-ME”’ 


OFFICE (REGISTERED) SPECIALTIES 
For the Desk and Chair 





Patent Applied For 


Folding Desk Pad with Work Distributors (16 





styles) @ Felt Chair Pads (3 styles) 





— Stiff and Flexible Desk Pads (68 styles) 





Patent Applied For 


The Fox Plate Glass Desk Pads (4 styles) Chair Cushions (12 styles) 
Send for catalog and standardize on ‘‘U-NEED-ME?”’ specialties 


Geo. E. Fox & Company 


35 West Kinzie Street Manufacturers Chicago, U. S..A. 

































134 


OFFICE APPLIANCES 


TYPEWRITER 
PLATEN SERVICE 
PARTS—TOOLS 
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SUPPLIES 


Our New Chicago Home 


564-572 W. Randolph Street 


because of its spaciousness and complete equip- 
ment will enable us to raise the high standard of 
our efficient service. 


Each one of our nine service stations, located in 
various parts of the world, is a complete unit in 
itself—prepared to give you real service. We have 
established a special typewriter platen grinding 
machine in every station. These machines actually 
grind a new platen on the core originally sent us— 
no substitutes. Hence the unnecessary expense 
and loss of time due to substitutions is eliminated. 
Furthermore, all of our nine service stations carry 
a complete stock of typewriter parts, tools and 
supplies. When you want real service—write or 


call for AMES. 
SERVICE STATIONS | 


507 Mission St., 50 Lispenard Street, 
San Francisco, Cal. New York, N. Y. 


50 O'Reilly Street, 1 A de Capuchinas 32, 
Havana, Cuba Mexico, D. F. Mexico 


611 Fannin Street, 65 Moorgate Street, © 
Houston, Texas London, E. C. England 


1627 Champa Street, 305 George Street, 
Denver, Colorado Sydney, Australia 





A NEW STATION 


511 Eleventh Street, N. W., Washington, D. C. 
J. E. RICHARDSON, Prop, 


AMES SUPPLY COMPANY 
564-572 W. Randolph Street Chicago, IIl., U.S. A. 
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Training for Business. 


By J. H. Tregoe, Secretary-Treasurer, 


National Association of Credit Men. 


Trade, as it is known commonly in the affairs of a 
people, seems on the whole a very commonplace thing, 
offering no intricacies and calling for no such special skill 
as is demanded in the professions. The evolution of trade 
to the present stage of international commerce particu- 
larly has changed all this. It has brought about a condi- 
tion where conducting a business enterprise successfully 
requires a degree of training and skill almost, if not quite, 
as great as that required in a profession. 

Training for business must be a bigger obligation of the 
nation than it has ever contemplated. Schools for arts 
and sciences have adopted it to remarkable proportions, 
and deservedly so, but we have not thought enough about 
the training of youth for business upon which the very 
sustenance of arts and sciences depend. We have not 
implanted in him a sufficient degree of knowledge so that 
at the proper time he can enter business with an appre- 
ciation of its delicate relationships and what is needed for 
its success. 

It seems easy to buy and sell, but it is difficult indeed in 
most periods to buy and sell at a profit. To fabricate 
commodities from the raw materials requires a superior 
degree of knowledge and training; to wholesale these com- 
modities requires also a particular kind of skill; and to re- 
sell to the consumer is not by any means an easy task if 
this whole procedure from the raw material to the con- 
sumed product is to be carried on with a regard for the 
public’s interest and the obtaining of a profit that will 
cover costs, interest on investment and leave a little for 
replacement and new capital. 

The making of successful enterprises is a task that can 
be assumed with dignity by our educational institutions 
and more thought devoted to it in elementary school work. 
We turn a large proportion of our youths out of the lower 
schools without any definite idea as to what they are going 
to do or how they are going to do it. For this reason 
many fail and some nevér do find a sphere in life for 
which they are adapted. There is too much waste in the 
business enterprise, waste which the consumer has to bear. 

We will be wise to yield up our hit-and-miss plan of 
elementary education. We will be wise to urge our col- 
leges and universities to install along with the teaching of 
sciences and arts teaching for business. We will be wise 
to consider that building a successful business is just as 
fine a piece of work and requires almost as great technical 
skill as to erect a building or throw a bridge over a wide 
waterway. No period in our commercial history is so cal- 
culated to make these things patent as the one we are 
passing through. We have been brought almost to a 
standstill because we failed of economic understanding. 
We were not good captains of industry. We had not been 
sufficiently trained in the conduct of successful business 
enterprise. 

We sincerely hope that this idea may grip the nation, 
that we shall take as deep a pride in training men for busi- 
ness as we take in training them for the professions. 


Veteran Traveler Leaves Road. 


Chas. Kloman has retired from selling on the road, and 
is on a year’s tour of Europe and the Mediterranean sea. 
For the past nineteen years Mr. Kloman has traveled the 
Iowa territory for the Blackwell-Wielandy Book & Sta- 
tionery Company of St. Louis. He was also a director in 
the company and retains that office and his interests in 
the business. Chas. Kloman was born in 1852 at Washing- 
ton, D. C. In 1871 he went to Chicago, entering the busi- 
ness of Vergho-Ruhling & Company. He continued until 
1880, when he joined Oscar Strassburger & Company. 
Later he traveled for Kipp Brothers, Indianapolis, Ind. In 
1902 Mr. Kloman joined the Blackwell-Wielandy organ- 
ization. 


Melind Distributes Advance Lines. 

The Louis Melind Company, 362-64 West Chicago ave- 
nue, Chicago. Ill., is now distributing “Advance” products 
in territory from Cleveland, West. This distribution has 
heretofore been in the hands of twelve different concerns in 
that territory. The “Advance” lines handled by the Melind 
organization include automatic numbering machines, self- 
inkers, “Quality” daters and numberers, “Superb” daters, 
“Colonial” daters, “Industrial” daters, “Best” dating and 
numbering stamps, “Justrite” and “Standard” inks and ink 
pads. 
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Counter Hei 
Steel Uprig 






With 
Linoleum 
Tops and 
Finished 


Permanent 
Side Walls 


Can be used side by side as a counter and 
at the same time as filing cabinets. Lino- 
leum top is detachable and is not absolutely 
necessary. Top is made of best grade Bat- 
tleship linoleum—very heavy and durable 
and never curls at the edges. 

In selling these Counter Height Sections 
you offer your customer— 

Greatest economy of space. 

Lowest cost per filing inch. 

Roller bearings cut from solid steel bars. 

Elegant Finishes. 

Beautiful Backs. 

Smooth Surfaces. 

Highest Quality. 

Lowest Prices. 


Particulars given in Catalogue 8200 


Fhe Globe“Wernicke Co 


Cincinnati 
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“Falcon” Products 


Bras s 
C Edge 
Ruler 











Three Styles 


No. 82—11, narrow flat, 7/8” wide 
No. 83—11, wide flat, 1 1/8” wide 
No. 23—21, single bevel, 7/8” wide 


Write for reduced prices 
on all rulers. 


The Complete “falcon” Line Offers 
an Assortment Permitting Economical 
Freight Shipment Without Overstock- 
ing — Striped Wood Clip Boards; 
Striped Wood Arch Boards; Flexible 
Wood Rulers; Flexible Steel Rulers; 
School and Office Wood Rulers; Desk 
Files and Letter Trays; Card Index 
Boxes; Falcon Arch; Pencil Boxes: 


Complete Catalog 


Check items in which interested, pin to your letterhead, prices 
and complete information will be sent. 


American Mfg. Concern 


Rate eee fase! ~=Falconer, N. Y., U.S. A. 
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Duncan Heads Chicago Office of Automatic F & I 
Company. 

John N. Duncan has been made manager of the new 
Chicago office of the Automatic File & Index Company, 
of Green Bay, Wis., having taken up the duties of his new 
position on January 1. The new office is at room 856, 
number 29 South LaSalle street. Here is on display a 
representative sample line, including every item in the 
Automatic File & Index Company’s list. Out of town 
dealers are cordially invited to make the office their head- 
quarters while in Chicago. 

Mr. Duncan is an energetic and successful salesman. 
He is the man who, starting out from Green Bay in a 
Ford car the latter part of last August, covered all the 
principal cities between that point and Boston, New York 
and Philadelphia, including many smaller places in his 
itinerary, reaching home December 5, after a journey which 
covered in all something over ten thousand miles. Mr. 
Duncan intimates that he has a second hand Ford car for 
sale. 

About the time Mr. Duncan got well under way, Office 
Appliances published a little story about him with a 
picture showing him beside his Ford car. This picture, he 
tells us, was taken at one of the smaller cities at which 
he stopped. At the previous stop he had received a letter 
from the company stating that Office Appliances wished 
a picture, so at this point he looked about for a pho- 
tographer. He found the sign of a Greek photographer, 
and climbing several flights of stairs, induced the gentle- 
man to come down on the street and take the picture. 

Mr. Duncan’s itinerary included South Bend, Ann Arbor, 
Detroit, Cleveland, Buffalo, Albany, Springfield, Worcester 
and Boston. From Boston he went to Lynn, Hartford and 
other nearby ports, then visited New York, Philadelphia, 
Washington, Pittsburgh, Wheeling, Cincinnati, Indianapo- 
lis and Chicago, and from Chicago back to Green Bay. Of 
course, he called at many other points beside those men- 
tioned enroute, and made on the trip a very wide, useful 
and interesting acquaintance among dealers. Mr. Duncan 
says that he is very glad to have taken the trip, but that 
he has no desire to repeat the experience under like 
conditions. 


Customs Changes Abroad. 

Condensations of items appearing in Commerce Reports 
covering changes in duties and shipping requirements 
affecting the office appliance field. 

New Zealand. 

Customs changes effective in December, 1921, include 
the following: Typewriters, Tariff No. 478—formerly free; 
new tariff ten pér cent ad valorem. Advertising matter, 
including catalogues—formerly 3 3/5 d. per pound; new 
tariff 8 d. per pound. If issuing firms have no established 
business in New Zealand, free, as heretofore. 

Preferential tariffs have been granted by the New Zea- 
land government to articles of British origin. Typewriters 
are included in the preference list. 

Peru. 

A recent decree permits invoices accompanying ship- 
ments destined for Peru to be certified by consular officers 
resident in (or presumably the nearest) the place of origin 
of the merchandise. Heretofore only consular officers 
residing in the port of shipment were permitted to certify 
the invoices. 

Spain. 

New tariff legislation proposes increased duties on a 

number of American products, including typewriters. 
Switzerland. 

A Swiss decree effective November 20, 1921, imposed 
restrictions on the import of various commodities, which 
includes calculating machines. They are permitted entry 
into Switzerland only under license. 


Speaking before the Taylor Society, Henry S. Dennison, 
president of the Dennison Manufacturing Company, stated 
that not over fifteen per cent of the average salesman’s 
time is devoted to productive work, selling. Surveys made 
by time study men who accompanied salesmen developed 
this fact. The analysis was made to enable management 
to determine better selling methods, and to permit the 
salesmen to make more effective use of their time. The 
analysis showed that approximately ten per cent of the 
salesman’s time was spent in clerical work; seventy-five 
per cent in walking and waiting. Remedying the latter 
element will add greatly to the effectiveness of salesmen’s 
efforts 
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THE IP 
LEDGERETTE 


Biggest LooseLeaf Seller 
™ ofthe Year 


A Durable, Simple, Low Priced 

} KEYLESS Ledger Outfit. 
Opens and Closes | 
INSTANTLY. | 

Easy to Insert 

or Remove 

Leaves 













| No Keys to |... 
| Turn. Lock |* 














Releases 
Instantly by | A Slight Pull 
Moving _ Expands 




















bos End Levers. | Back 90%. | 
ae ; Sheets Easily | , 
Inserted or | oe | 
Removed. | A Strong 
| Metal Hinge | 
| Prevents 
Shabbiness | 



























at the Point of | Sh 

Greatest Wear eets Litho- 
Regular —the Hinge. | graphed on 
Discounts | Medium Weight 

Paper With Complete 

to the Trade. a Writing | Outfits of a 
Duplicate Orders Surfece, "| = Sa 
Are Coming In from Index in two 
Satisfied Dealers and Users. Poplin 
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Irving-Pitt Manufacturing Co. 
CHICAGO KANSAS CITY NEW YORK 





SPECIMENS 


with the Use of the 
and Ruled Forms. 
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DEMONSTRATING 

QUALITIES OF THE “MIMEOSCOPE.’ 
“*“Mimeoscope”’ 
This Engraving Shows That Its Field Is Far 
The Figure in Furs at the 
Ben Day Tint Used on the ‘‘Mimeoscope.”’ 
Executed on the Edison-Dick Mimeograph, and Reduced More 
Than One-Half in Reproduction. 
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THE ILLUSTRATIVE 
’—The Public Is Familiar 
in Preparing Charts, Maps 










Left Embodies a Type of 
The Originals Were 








Commerce Chamber Bulletin on Depreciation. 


Practical studies by the various industries for the pur- 


pose of ascertaining within each industry a normal rate of 


depreciation shown by experience on buildings, machinery, 
etc., which may be used as a basis for reckoning deprecia- 
tion in individual plants is urged by the fabricated produc- 
tion department of the Chamber of Commerce of the 
United States, Washington, D. C. Such studies have the 
approval of the United States Treasury Department. 

It is not the purpose to create within any industry an 
inflexible standard rate of depreciation for the buildings, 
machinery, etc., of each unit within the industry, but it is 
proposed to set up something that may be used as a guide 
to fit usual conditions, as explained in a bulletin in which 
the fabricated production department puts forward its 
recommendation. 

There are certain conditions affecting the wear and tear 
upon buildings and*machinery that are similar in most of 
the plants within any industry, it is declared. If these 
uniform conditions are taken into account in arriving at 
depreciation rates which are to be charged, it is much 
easier, it is held, for members of the industry and treasury 
officials to agree on rates than when no basis at all is set 
up. 

Another advantage in establishing typical rates, to which 

attention is called, is that they would prove of as much or 
more benefit to an industry in determining the accuracy of 
depreciation to be included in costs as they would in mak- 
ing up tax statements. 

“Trade associations representing a single line of indus- 
try,” says the bulletin, “are particularly well fitted to take 
up such studies. In lines not so organized groups may be 
formed to perform the same function.” 

The fabricated production department of the National 
Chamber has been working on this particular problem for 
some time. The announcement which it makes in its 
bulletin that the Treasury Department approves investiga- 
tion and study along the lines suggested will be of unusual 
interest to business men, particularly manufacturers, who 
have’wrestled with this question of proper rates to charge 
for depreciation. Manufacturers have recognized that dif- 
ferent conditions obtain in the different industries and that 
depreciation is much greater in certain lines. It is clear, 
for instance, that depreciation on buildings used in the 
foundries, etc., is greater 
for the manufacture of fine 


manufacture of steel products, 
than on buildings used, say, 
textile goods. 


Fuller information may be obtained by correspondence 


with the fabricated production department of the Cham- 
ber of Commerce of the United States. 
The Dayton Foundation Fund. 
John H. Patterson, pioneer of industrial welfare work, 


whose activities aiong that line have attracted world-wide 


attention, took another philanthropic step on January 1, 
1922, when he, with other owners of The National Cash 
Register Company, started the Dayton Foundation Fund. 


The Dayton Foundation is a fund to be used for the 
very highest type of charity and benevolent purposes. 
The principal of the accumulated fund is to be held as one 
common trust fund, and the income used for the benefit of 
the community in such manner and for such purposes as 
the future may prove to be most desirable. 

The fund will be maintained by the union of gifts from 
charitable, public-spirited citizens. The money will be 
deposited with Dayton banks and trust companies acting 
as trustees. The income from the gifts will be applied as 
directed by a Distribution Committee, which will always 
consist of five members. The charter under which the 
Foundation Fund will function is perpetual. 

The first contributors to the Dayton Foundation 
are: 

John H. Patterson, who gives $137,500; Mrs. H. G. Car- 
nell, $93,750; and Robert Patterson, $18,750. 

John H. Patterson is the founder and chairman of the 
Board of Directors of The National Cash Register Com- 
pany. For many years he has given generously of his 
time and money for the betterment of mankind. Mrs 
Carnell is a sister-in-law of John H. Patterson, and Robert 
Patterson is his nephew. 

The foundation plan is not an experimental one. It 
originated in the mind of Judge Frederick H. Goff, who in 
1914 established the Cleveland, Ohio, Foundation. Since 
that time similar foundations have been established in 
nearly forty large centers covering all parts of the United 
States. 

The Dayton Foundation 
charitably or benevolently 
or small amounts to 
purposes. 

As the foundation funds in other cities have grown 
rapidly to large proportions, it is predicted that the Day- 
ton Foundation soon will become one of the city’s most 
substantial agencies for good. 


fund 


will enable persons who are 
inclined to give in either large 
general or specific charitable 
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Made to Sell 
at a Reasonable Price 
with a Liberal 
Profit to the Dealer 


The JZ" Manufacturing Company Union 
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Our January 
Announcement of 


The New 


Moderately Priced 


1700 Line 


a 4 
pitas 
Fs 


Produced a very satisfactory number of 
inquiries and orders, conclusively demonstrat- 
ing that the trade desires a flat top, panelled 
side vertical filing cabinet that can be retailed 
at a popular price with the assurance that the 
product is well and durably made. A sample 
cabinet on your floor will be the best way to 
determine the value of this new YW cabinet. 


162 
St. 


New York—The #2 Manufacturing Co., A. H. DENNY, Mgr., 52 Park Place 


- . 
Chicago— Associated Suances SY co. E SAE TEN. Mgr.., Monroe, Michigan 
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No. 1722 = = 
Letter Width Drawers =. pad 
DRAWERS INSIDE = ‘. 
HIGH WIDI DEEI = aa 
10" 124" 228" = 
CABINET OUTSIDE = . 
283" 143" = 24" = be 
aaa No. 1723 ee? 
pa Se Letter Width Drawers =. ae. 
; Cap \ at Jrawers DRAWERS INSIDE = _ & > 
3 inches wider than Letter Width HIGH WIDE DEEP 5 
10° = 125" ag mim 
NOTE:—Assorted Filing Drawers CA BINET OUTSIDE oe 
same as used in 421 Line can be 40g" 145 24" = $08, 
specified for the 1700 Line No. 1733 No. 1724 = 
a ae ere ee a Cap Width Drawers Letter Width Drawers = | 
PS ee ee 3 inches wider than Letter Width ae a = - 
1700 Line Vertical Filing Cabinets capisietenena = 
Are the result of a desire to produce a panelled side, flat ° = 
top vertical filing cabinet to be sold at a popular price and No. 1734 = 3 
at the same time embody a method of construction that _ Cap Width Drawers — = 
. or ‘ 3 inches wider than Letter Width = 
guarantees long life and satisfaction for the product. Made = 
in two widths—Letter and Cap. The L set made from best grade of well seasoned kilndried = 
Width is Gongnes - now ee ae exe lumber, put together in a strong durable man- = 
ars Ri , ror ae rs > y ] ‘ b = 
— = * 11" in vertical file to geo Promote ner. Assorted filing drawers designed for the = 
guides in the usual way. The Cap Width cab- at , 4 = 
; filing of most any of the standard size business = 
inets are three inches wider than the Letter ea aps As span dj 1700 Li = 
widths and are for filing papers up to 9"x14" in papers In use can be arranged in a ine = 
size. Drawers operate easily on hard, fibre rol- ( abinet in the regular two, three or four drawer = 
lers; will not pull out accidently but can be read- heights. Furnished mn Dark Golden or Light = 
ily removed from frame by a slight upward tilt. Natural Oak or Birch Mahogany finishes. = 
Each cabinet is complete—not sectional—and is Always order by number and specify finish. = 
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Are You Securing the Bookcase 
Orders in Your Town? 


Most every family is a prospect—leads 
are easy to secure and when followed 
up sales are generally made. Don’t 
let this profitable business slip out of 
town. With our catalog and our assist- 
ance plus your effort you are equipped 
to obtain a good line of bookcase 
business. 


ifs Sectional Bookcases 
Have Several Distinctive 
Features— 


The Dust Shield 


over the book space in each section ex- 
cludes the dust and forms an independ- 
ent recess into which the door recedes. 


The Door Guide 


or Equalizer controls the action of 
the door so that it can travel only 
straight forward and back. The Equal- 
izer is substantially made of steel. It 
is securely riveted so there is no un- 
necessary play to allow the door to 
rub or stick. 








Air Cushioned Doors 


The Dust Shield encloses each section. 
The door fits against the Dust Shield 
and a projecting shoulder, making the 
book space dust-tight and almost air- 
tight. Doors close easily without 
slamming or noise. 





Variety 

Selections can be made from Standard 
design cases in Plain or Quartered Oak 
in any of eight stock finishes and also 
Mahogany and Mahogany finish. Mission Design Cases are made in handsomely flaked 
Quartered Oak only. Early English, Fumed or Weathered finishes are most popular. Large 
Variety of Leaded Glass, Etc., makes line still more adaptable and salable. 


Get Hee Catalog No. 20 Attractive Discounts to Dealers 








Theffe Manufacturing Company 


162 Union Street Monroe, Michigan 
New York—The f/2@ Manufacturing Co. Chicago— Associated Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 
52 Park Place 201-215 North Franklin St. 
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Go to Goes for 
The Goes Bordered Blanks 


An original and diversified assortment of 75 
styles of artistic border designs, perfectly litho- 
graphed in a variety of colors and in a wide range 
of proportions and styles, some as large as 17 by 
22 inches, others but 3% by 7 inches. 

Having no wording whatever upon them, these 
styles differ materially from the large variety of 
the Goes Stock Certificates. 

ALL Printers, regardless of their specialties, will 
find them attractive, and appropriate for ALL pur- 
poses that require dignified, high-grade bordered 


blanks. = 
The Goes Record Books 


both for Corporations and Common-Law Com- 
panies; heve been carefully prepared and arranged 
for use by such organizations. 
The Goes Printer’s Helps 

include blanks for 
Bonds 
Diplomas 

Certificates of Award 
and 


also 
Common-Law Certificates 
Stock Certificates 
Interim Certificates 


The Goes Art Advertising 
Check-Book and Business-Card Blotters 
Monthly Service Cards Calendar Pictures 
Mailing Cards Calendar Mounts 
Blotters Calendar Cards 


Lithographed Calendar Pads 
New and beautiful full-color blotter designs, pre- 
pared especially for Easter publicity, will soon be 
available. 
When requested, we wil! send samples or descriptive 
maiter of any or all the Goes Products. 


Goes Lithographing Company 
49 West 61st Street, Chicago 
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Multiple Sales 





4 














pea wm 


Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work jee 
Staplers do makes additional sales easy. 


The Acme No. 1--for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 


The Sure Shot—The most economical perma- 
nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 


The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 
mation. 


Acme Staple Co., Ltd. 
1643-47 Haddon Ave. Camden, N. J. 


LONDON: y 
CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 


SCANDINAVIA & FINLAND: Foreign Trade 


& Export Co., 206 Broadway, New York 
HOLLAND: Richard Weiniger, Singel 276, 
Amsterdam 
AUSTRALIA & NEW 


ZEALAND: Excelsior 
Sydney, N. 8. » and 


Supply Co., Ltd., 


Wellington, N. Z. 
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Follow Acme Staplers 
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HE AULT & WIBORG organi- 

zation is composed of men ex- 

perienced in the painstaking, 
scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply this expert 
knowledge 


—practical men who know how tto select 
materials, who know the different makes 
of typewriters, their peculiarities and 
how to adapt ribbons and carbons to fit 
requirements 


—experienced men who know how tto con- 
duct efficiently a modern manufacturing 
plant to decrease production costs and 
lower price to the consumer. 


HIS expert organization has 

gained for A and W carbons and 

ribbons .a reputation for longer 
and more perfect performance. 


UR merchandising department 

has made an extensive study of 

your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 


he AULT &” 
WIBORG (Company 


CINCINNATI, OHIO, U.S.A. 
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(Ruskin, Letter Writer—Continued from Page 31.) 
ter of salesmanship on paper even before any laws of 
printed salesmanship were formulated: “I am most thank- 
ful for your letter,” he writes, “and will come on Satur- 
day, the 12th, God letting me. It shocks me to have writ- 
ten as | did, not knowing of the Duchess’ death, but you 
know I never know anything that happens in these days, 
unless I am specially told by some one.” 

This is one of the loftiest tributes to the deceased ever 
penned, parallel with Lincoln’s immortal letter to Mrs. 
Bixby: “I have never heard of anything so instantly ter- 
rible except in the grief of war; but yet how infinitely, in 
the full sense of the word, better to suffer such grief, 
than—as so many times it chances in this terrible age— 
never to have loved enough to be capable of it.—Ever 
your affectionate and grateful, J. Ruskin.” 

Ruskin’s own pronouncement on a true style may well 
be used about his own felicitous expression: “So long as 
no words are uttered but in faithfulness, so long the art of 
language goes on exalting itself, but the moment it is 
shaped and chiselled on external principles, it falls into 
frivolity, and perishes. No noble or right style was ever 
yet founded but out of a sincere heart.” 

Ruskin’s placid domesticity is revealed in another open- 
ing sentence: “My dear M —, I got home quite easily 
and swiftly, though feeling much woebegone till I got in 
sight of my own hills.” 

Whimsical Locution. 

A philanthropist and visionary, Ruskin, although it is 
said he inherited almost a million dollars, ventured into 
many utopian schemes until finally he squandered his for- 
tune. A whimsical instance of his large-heartedness shown 
in a letter is apropos: “It is very sweet of you not to re- 
proach me with forgetting the poor painter.” How apt 
are Solomon’s words here: “A word fitly spoken is like 
apples of gold in pictures of silver.” 

After deferring writing to a friend for some time, Ruskin 
says: “It is wonderfully good and dear of you to write a 
word to me when I’ve been so long signless, but I’ve been 
curicusly oppressed by many things and could not speak. 
Thank you again and again.” 

Exceptional qualities of sympathy, humanity and per- 
sonality are Ruskin’s, for which we are so eagerly striving! 
Among those artists he is indeed, of whom Walter Pater 
spoke when he said: “They are often the objects of a 
special diligence and consideration wholly affectionate.” 

Ruskin makes an inclosure to a friend in this quaint 
fashion: “The enclosed pensive little line lay under yours, 
this morning on my writing table. Very thankful I was 
for both of them, as, indeed, I ought to be. Poor F——— 
is sadly gentle; but I trust the bright Mediterranean sky 
will revive her father and raise her into coruscant F——-—— 
of fair South France. It’s very pretty of you to send me 
those lovely lines. I like them because that child I told 
you of, who died, who wasn’t usually by way of paying 
me compliments, did once say ‘Those eyes,’ after looking 
into them awhile. If they could but see ever so little a way 
towards her now! Tomorrow, Lady-day, it will be 
thirteen years since she bade me ‘wait’ there, and I’m tired 
of waiting.” 





Ballastics in Words. 

“The same words,” says Mathews, “coming from one 
person, are as the idle wind that kisses the checks; coming 
from another, they are cannon-shot that pierces the target 
in the bull’s eye. The thing said is the same in each case; 
the enormous difference lies in the man who says it.” 

Another opening sentence: Racy, fluid, without concern 
for pedantic precision, intensely human and sympathetic, 
forever, is Ruskin’s style! “I am more than glad to have 
your letter today, for I have been thinking of you quite 
as often as you of me—to say the least—and wishing, you 
don’t know how much, to see you.” 

There is marvelous sentiment in the following: “The 
death of Carlyle is no sorrow to me. It is, I believe, not 
an end—but a beginning of his real life. Nay, perhaps 
also of mine. My remorse, every day he lived, for having 
not enough loved him in the days gone by, is not greater 
now but less, in the hope that he knows what I am feeling 
about him at this—and all other—moments.” 

A recent writer says of Carlyle that which can be aptly 
applied to Ruskin: “In his hands our stiff Saxon language 
becomes almost as ductile as the Greek. Ideas that seem 
to defy expression—ideas so subtle, or so vague and shift- 
ing, that most thinkers find it difficult to contemplate them 
at all—are conveyed on his page with a nicety, a felicity 
of phrase, that might almost provoke the envy of 
Shakespeare.” 

Ruskin, in the following letter, unwittingly makes a 
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above and described as follows: 


1 Stamped from light cold rolled steel plate. 
Dipped in highest quality enamel and 
baked—not Japanned or air-dried. The fin- 
ish is hard, will not chip, and presents a 
striking tab which is pleasant to handle. 


2 Because the tabs are dipped after they 
are stamped, the edges as well as the sur- 
face are enamelled. This makes the tab 
everlasting. Corrosion or rust from hand- 
ling or moist climate is impossible. 


3 The long,triangular shape and three eye- 
lets neatly applied, give extra strength 
where guides are ordinarily weak. 


Dealers: Get the Details on this new Proposition. 


and these steel tab guides are stocked in all 
standard sizes—20 and 30 point pressboard. 
Special sizes made promptly. Fourth: Get 
in on the profits from the beginning. Write 
today for complete description and prices. 


First: Write for the interesting offer we are 
prepared to make to you. Second: Exam- 
ine one of these tabs and prove to yourself 
that they will sell over all competition. 
Third: Assure a rapid turnover by making 
indexes to meet your customurs’needs. You 
have a big variety of headinzs to draw from 


nouncing 
--the last word in Metal Tab Guides 


The Wabash Cabinet Company announces a new line of quality 
products— W abash-Goodline Steel Tab Guides. 
customary metal tab prices, these guides possess improvements which set them 
apart from every other metal tab guide on the market. 
stantly win the enthusiasm of steel tab users are numbered in the illustrations 


Nai 





4 The rod projection which is made like 
the tab, will not wear out or break off. 
Its long slot permits free play on the rod. 


5 The headings come in convenient strips 
with celluloid fused to their face. A snip 
of the shears detaches the heading you 
want. They can never become soiled or 
worn—and this means that there is no loss 
or deterioration in stock. Celluloid cannot 
work out of the tab to cut or prick your fin- 
gers. An almost infinite variety ofheadings 
is available. 


Use the coupon. 


The Wabash Cabinet Company 


Desk 6, Department B 








FILING SUPPLIES and CABINETS 





Wabash, Indiana 








While sold at the 


The features which in- 





Angular Tab Guides, . illus- 
trated below, stockedin 
various sizes. 








The Wabash Cabinet Company. 

Desk 6, Department B, Wabash, Ind. 
Gentlemen: Please send me full descrip- 
tion, prices and details of your dealer 
proposition on Wabash-Goodline Steel 
Tab Guides. 


Name oncennensisucvinténconsensitiingmnae 
Firm , poenesaniindonpeunccesiiiaiil 
Address ee wee csccee cessenans 
oo a ao DRDO ic nccccteusbai 

















146 OFFICE APPLIANCES February, 1922. 


PEERLESS 


RUBBER TYPEWRITER KEYS 


pou 
|| ee 
| wit ~~, 


ly pists ' E a 
ly | Ga a 
es = > a, 





anew 


a 
~ 


% 































\ ——— 
| Si 


“Yes I want a set t00-_Zeaeg 


There’s the big sales idea back of Peerless Rubber Keys—they Se// on 
Sight to Typists Everywhere. Naturally, progressive dealers keep them on 
display and use them as a leader for their other lines. 








Peerless Keys are known-and preferred by users everywhere. Lead- 
ing dealers carry them exclusively, for the demand is great and they sell 
entirely on their merit. 

Why not let Peerless Keys help you make 1922 a banner year? Be- 
hind this first grade article stands our consistent advertising, convincing 
dealer helps and personal co-operation. Let’s get together and put over a 
BIG thing in a BIG way. 


ware THE PEERLESS KEY COMPANY, Inc. semi. 


chine in 
Sicintiy should be N oise Stoppers 
sinizregia 176A Fulton Street NEW YORK CITY én! 9s??? 
Rings to type 
- 3k ta 8% = =6Chicago Pittsburgh Cleveland Philadelphia Boston writer users. 
you “how to Seattle Minneapolis Toronto London, England anievoo™ 


“get them on."* 
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plea for freedom of action in letter writing. We should 
break off the shackles and write to our friends in our 
moods, whatever they are. “You know your Father 
doesn’t really want to see me; and if he does, he oughtn’t, 
but should rest whenever he can; and I can’t put A——— 
off, and I don’t want to, because she’s going out of town, 
and all that 1 want is to finish that morning’s minute (but 
I hope a minute takes a long time to finish), and you can 
do that for me whenever you like almost.” 

There is a very delightful and daring disregard for pre 
cision in that paragraph. George Herbert Palmer, by 
quoting Henry Ward Beecher, tells us pointedly of the 
peculiar usefulness of diligent laxness in writing: “Young 
man,” said Henry Ward Beecher to one who was pointing 
out grammatical errors in a sermon of his, “when the 
inglish language gets in my way, it doesn’t stand a chance. 
No man, can be convincing, writer or speaker, who is 
ifraid to send his words wherever they may best follow his 
meaning, and this with but little regard to whether any 
other person’s words have been there before. In assessing 
merit, let us not stupefy ourselves with using negative 
standards. What stamps a man as great is not freedom 
from faults, but abundance of powers.” 

Ruskin’s Autographic Style. 

Ruskin’s language is peculiarly his own in his letters, 
obedient to any demands upon it. Alexander Smith says 
that every sentence of the great writer is an autograph 
and unquestionably Ruskin’s diction is individual and per- 
sonal—the man himself. 

Ruskin graciously consents to call on a friend: “My 
darling M———-, Tuesday, Wednesday, most of Thursday, 
all Friday and all Saturday, I’m at your beck, call, whisper, 
look or lifted finger.” 

It will be particularly useful to note how free from the 
formalities of current letters are Ruskin’s. Not one of 
Ruskin’s letters begins “J beg to acknowledge.” Not one 
of them opens with “Your esteemed favor has duly come 


to hand.” Through instinct, probably, Ruskin has avoided 
the cumbersome participial close. He never says: 
‘Thanking you for your favor, | am.” These are faults, 
too, attributable to Ruskin’s day. They are faults oddly 


prevalent today, despite volumes of prohibition and warn- 
ing against them. 

Ruskin talks in his letters. There is simplicity of 
thought, patterned after the inflection and cadence of the 
voice. Ruskin gets close to his reader and vitalizes his 
letters by the light touch of easy conversation. He puts 
personality into his letters; is simple, straightforward, 
human and intimate. Neither does he use grand words. 
Sincerity and candor distinguish everything he utters 

Personality in Closures. 

Study these closing sentences: 

1. “Ever affectionately yours, J. R.” 

2. “I’ll read your letter over and over again, meantime; 
and am indeed, myself, to your Father and to you all— 
Your grateful and loving, John Ruskin.” 

3. “Ever gratefully and affectionately yours, J. Ruskin.” 

4. “And I'll come for my music at three, tomorrow, in- 
stead, and you needn’t say, I may, because, I must and 
will— and I’m ever your devoted, J. Ruskin.”’ 


5. “Sometimes I think I can never stir out of this 
house any more. But I’m ever your affectionate, J. R. 
6. “And, my dear, believe this, please—if you care to 


believe it—that I never in my life was in such peril of 
losing my ‘political independence’ as under my little 
Madonna’s power at Hawarden—And I am and shail be 
ever, her loving servant, John Ruskin.” 
Ruskin realized the potency of a many-sided expression 
1. “With grateful love to your father—ever your loy 
ing, St. Cc.” 
) “Meantime—I’m your comforted and loving, St. C 


3. “Ever faithfully and gratefully yours, John Ruskin.” 
The magical touch that penetrates straight to the heart, 
had Ruskin. ‘un as his essays are “sermons in stones,” 
so his letters are sermons in letter-fashion. Note the 
quaintness of this sentence: “It has been only my doubt 


of your stay there that has prevented my letter from duti- 
fully anticipating this lovely one of yours.” 

In modern letter practice the “You” attitude is con- 
stantly emphasized. To be a good letter writer is to have 
imagination and visualizing powers sufficient to forget one’s 
self and take on the conditions and circumstances of an- 
other individual. It is essential letter writing psychology 

a process necessary to understanding. Without consid- 
eration of another person, one cannot write or speak, be- 
cause speech and writing are social. Remotely, one may 
speak or write for self-expression, but most commonly 


You Can USE the 


Ro STE TOSRE: ED 


—and SELL it, Too 


Speed up! Your salesmen neéd help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 
increasing your profits. 


The ROTOSPEED Co. 
727 E. 3rd Street, DAYTON, OHIO 
Agency Division 
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654321 


linpression of Figures 


DEALERS: The American Visible 
Models 41 and 21 are the most sat- 
isfactory of all numbering machines 
for you to sell. 

You would not buy for your own use 
an old style blind typewriter. 

Then why sell your customer any- 
thing but our new “visible” machine? 

The “American Visibles” tell you what 
you are going to print before you print it. 

A fair profit for you in each sale. 

Our new folders bring in orders. Write 
for enough to cover your mailing list. 
They are gratis. 


Price; Model 41—3 movements..... $15.00 
Price, Model 21—9 movements.....$20.00 


All made with 6 wheels. 


220-230 SHEPHERD AVE., BROOKLYN, N. Y. 


Branches 123 W- MADISON ST., CHICAGO, ILL. 
66JHOUNDSDITCH, LONDON, ENG. 








speaking or writing find their justification in benefiting 
someone else. 

Ruskin comprehended the “You” attitude. His ego or 
selfishness never obtrudes itself in his letters. That he is 
a great man or that he is condescending is never insinu- 
ated. He talks always interestingly from the other per- 
son’s point of view. It is the Ruskin spirit, however, and 
not the preponderance of the word “You” in Ruskin’s 
letters that imparts to them the unselfish atmosphere— 
and that’s as it should be. 


Trivialities. Dressed in Gracious Thought. 


“Please send me just a little line,” and “I want you to give 
me a cup of tea this afternoon at about five, and if you 
can’t you can’t, and never mind; but I’ll ask at the door, 
and it’s of no consequence, as Mr. Toots says,” and 
“Please thank your Father, very dearly for his message,” 
and “It’s a great shame to have forgetten anything you 
told me, but I think it’s better to confess at once, and then, 
perhaps, you'll send me a little note, and tell me, will you?” 
and “it is quite seriously needful for me to see him,” and 
“if you are dear and patient enough to read, I will tell 


you why that letter was written, and what it means,” and 
“it is unspeakably sweet of your Father and you to forgive 
me so soon,” and “I have a lurking tenderness about him 
because my own father had a liking for him,” and “] 
want woefully to see Alfred also,” and “dear love to yout 
Father,” and “all my pretty plans are broken,” and “it is 


ever’ so sweet and wise-thoughtful of you to send me this 
picture,” and “I am thankful your father’s getting a little 
rest.” 

Certainly Ruskin felt what he wrote: “Words are 
things,” wrote Byron, “and a small drop of ink, falling 
like dew upon a thought, produces that which makes 
thousands, perhaps, millions, think.” 

How well, again, Palmer’s words fit Ruskin’s genius at 
letter writing. “Writing a letter is a simple matter,” he 
says, “but it is a moral matter and as artistic; for it may 
be done either with imagination or with raw self-centered- 
ness. What. things will my correspondent wish to know? 
How can I transport him out of his properly alien sur- 
roundings into vivid impressions which now are mine?’ 
How can I tell all I long to tell and still be sure the 
telling will be for him as lucid and delightful as for, me? 
Remember the other person, I say. Do not become 
absorbed in yourself. Your interests cover only half ot 
any piece of writing: the other man’s less visible half is 
necessary to complete yours.” 

It may be concluded, therefore, that Ruskin may Db: 
studied profitably for these essential factors in good 
modern letter writing: individuality, novel opening and 
closing sentences and the “You” attitude; the use of 
familiar words in unusual ways; and for these special 
qualities of style: flexibility, frankness, grace, fluency, 
sympathy, and simplicity. 

Ruskin Wrote from the Palette. 


Of Ruskin’s style, Chauncey B. Tinker, Assistant Proté 
sor of English in Yale College, says: “His sentences are 
thick-set with jewelled phrases; they are full of harmonies, 
that respond, iike a Stradivarius, to the player’s every 
mood. It is the style of an artist.” 

If we wish to determine how aptly the tone of Ruskin 
style responds to the needs of his subject, we should not 
fail to study the delicate fluency of this description one 
of his letters: “Such a walk as I had, too, the day before 
yesterday, on the marble hills which look to Pisa and tl 
sea. It is a great grace of the olive, not enough tl 
on, that it does not hurt the grass underneath; and 
shady grass banks and terraces beneath the grey and 
silver of the wild branches, the purple cyclamens are all 
out, not in showers merely but masses as thick as violets 
in spring—vividest pale red-purple, like light of e\ 

“And it’s just chestnut fall time; and where th 
and cyclamens end, the chestnuts begin, ankle-deep 
places like a thick, golden-brown moss, which the su 
rests upon as if it loved it. Higher up come again the 
soft grass terraces, without the olives, swept round the 
hillsides as if all the people of Italy came there 
and gaze at the sea, and Caprafa and Gorgona.” 

This one passage should make all lovers of 
for its own sake students of the Scotch champion 
beautiful. 





letter-ctvle 


It isn’t the task that shall make or mar 
Your chance in life, it is what you are. 
Whatever the job that you find to do 


It is onlv a chance for the best of you—Edgar A. Guest. 
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Huddy Note Books 


with faint ruled fillers 











§ eee new “Buddy Note Books” 

conform to the general “Buddy” 
standards. The covers are of ficxible 
double-coated Ironcloth. The outer 
surface is levant grain, the inner sur. 
face is smooth finished, making un- 
necessary any lining. The improved 
metal-clip pad-holder is used. Pads 
can be instantly removed or replaced. 


The pads are of a good grade of 
paper suitable for either pen or pencil 
work and the horizontal ruling is wide- 
spaced to permit of rapid note-taking. 
The pads are stitched, bound and 
round hole perforated at the top in 
such a way that sheets can be removed 
from any part of the pad without 
loosening other sheets. 


Stock No. 157—Size 4 x 7—Complete with faint ruled filler of 40 sheets - $0.50 
Stock No. 157FR—Size 4 x 7—Filler only . . . . : 10 
Stock No. 158—Size 5'%x8%4—Complete with faint ruled filler of 35 sheets’ - By 
Stock No. 158FR—Size 5 4x8 %4—Filler only . . . . . 10 
Books and fillers packed 12 in a box. We do not break boxes. 


WILSONJONES LOOSE LEAF Co. 


Frank L.Severance, Vice-President and General Manager 
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The Medium Priced Line of Good Quality 


INDEX CARDS 


Two hundred and eighty-six new 
dealers were established last 
month on our new No. 6135 Card. 


How Come? 


Simply because it combines qual- 
ity and low price to a remark- 
able degree and was just what 
they were looking for. 





No. 6135 


Furnished in three sizes and 
colors. 


Plain and horizontal ruled. 


If you want to double your index 
card business and cut your invest- 
ment in half write for samples 
and prices today. 


Imperial Methods Co. 


FOREST PARK (Suburb Chicago) ILLINOIS 


N. Y. Office E. L. Sirus, Mgr. 132 Nassau St. 
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The New President of the Barnard Company. 


In the January issue of Office Appliances brief refer- 
ence was made to the election of Archibald B. Lewis to 
the presidency of the George D. Barnard Stationery Com- 
pany of St. Louis, succeeding Amadee Peting, resigned. 

Mr. Lewis is an experienced stationery man in the prime 
of life. On April 9 next, he will be forty-four years of 
age. He was educated at Lincoln public school and en- 
tered the employ of the George D. Barnard Company 





A. 8B. LEWIS, PRESIDENT, 
Geo. D. Barnard Co., St. Louis, Mo 


June 13, 1892, as errand boy. He has been with the com- 
pany continuously ever since in various capacities. Dur- 
ing the last two years Mr. Lewis has served as first vice- 
president. He has a number of other interests in the busi- 
ness world. He is a director of the Republic National 
Bank of St. Louis, president of the Lithographers’ Co- 
operative Association, and director of the Association of 
Manufacturing Bank and Commercial Stationers. Mr 
Lewis is married and has three children. 


Comparative Figures on European Trade. 


Europe is still our greatest customer and our overseas 
transactions with the countries of that region during 1921 
considerably surpass 1913 figures, says the Department of 
Commerce in a brief estimate for the year based on eleven 
months’ statistics. 

The total value of our trade with European countries in 
1921 probably approximated $2,380,000,000, as against $1,- 
499,573,363 in 1913. 

The United Kingdom is our best customer in Europe 
and in fact in the world, while Germany has risen to second 
place in Europe as a consumer of American goods. Our 
exports to Germany during 1921 exceeded by about $25,- 
000,000 our exports to that country in 1913. The final 1921 
figures for Germany will show an increase in value over 
1920. As compared with 1913, American exports to Italy 
in 1921 also show a great increase. 

Imports from Europe to the United States during 1921 
were approximately $760,000,000, against $864,666,103 in 
1913. Imports from the United Kingdom were slightly 
less than in 1913, while imports from Germany were less 
than half the pre-war figures. 


Pearce Takes Southeastern Territory for Faber. 

Norman L. Pearce, formerly assistant to Sales Manager 
A. W. Williams of the house of Eberhard Faber, has been 
appointed representative for Eberhard Faber in the south 
eastern. territory, and has already taken up his new work 
Mr. Pearce has been connected with the house of Faber 
for the last five years. 


Burrows Bros. to Open Branch Store. 


The Burrows Bros. Company of 633-37 Euclid avenue, 
Cleveland, Ohio, about February 15 will open a branch 
store at East Fourteenth street and Euclid avenue. The 
trend of business is along this thoroughfare The new 
store will handle office supplies exclusively and is the 
first store of the kind to be opened in the new center, 
Playhouse Square. 





Two Cent Mail to Many South American Points 
Effective January 1 the domestic rate of two cents an 

ounce for first-class mail applied to dispatches to Argen 

tina, Brazil, Costa Rica, Ecuador, Jamaica and Martinique. 
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Safeguarded 





M M Record, Minute and Sales Books are the Pioneer, and are 
Cc Today the Principally used Books for Typewriter Records 





McM Knob Lock Post Binder 


ALWAYS LOCKS SECURELY. EASY TO OPERATE. 


Cost no more Metal Hinge 
Binders never 
tear loose at 


hinge 


than ordinary 
Canvas Hinge 


Binder 





SEVEN STYLES OF BINDINGS. ALL SIZES. 


McMILLAN BOOK CO., Syracuse, N. Y., U.S. A. 
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McM RING BOOKS 


The LARGEST and MOST COMPLETE LINE 
in the WORLD 


LEVER OPENING OVAL RINGS TO 
DEVICE FIT PERFORATIONS 
EASY TO OPEN TO REDUCE TEARING 












REINFORCE COPPER PLATED LEATHER 
ROCKET BEFORE NICKELING LINING 
TO PREVENT RUST 


All Leather Books lined with leather. All Price Books have pockets. 








Made in Russia, Seal, Morocco, Artificial Leather, Army Duck. 
SEVEN DIAMETERS OF RINGS 
4-in., 4-in., 4-in., 1-in., 114-in., 11/-in., 2-in. 


McM 
FLAT OPENING COLUMNAR SHEETS AND OUTFITS 


= 
3 SIZES iz 
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Flat Opening Hinged Ledger Paper 
McMILLAN BOOK CO., Syracuse, N. Y., U.S. A. 





30 RULINGS 
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Sleeping foxes 
catch no poultry. 
—Benj. Franklin. 


ROM the entrance of San Francisco’s 
civic exhibition hall one may behold a 
stately, inspiring shaft. 


From within that spacious auditorium those 
participating in the Second San Francisco 
Business Show will glimpse another Victory, 
no less real. 


Prosperous California’s executives are taking 
more interest in this exposition scheduled for 
the week beginning March Sixth than they 
have shown in any other business show. 





The exhibitors are commanding success. For 
them business in 1922 and 1923 will be good. 
If you would like to share this prosperity, 
you may be fortunate enough to get space by 
wiring the management at once. 

















Business Exposition Company 


WALDO T. TUPPER, President and General Manager 
NATHAN W. TUPPER, Vice President 


904 Atlas Building San Francisco, California 
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Victory Monument in plaza 
before the Civic Auditorium 
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RENEWS THE OLD—PRESERVES THE NEW 
DESK TOPS AND PADS 


Just lay it on top of article without fastening. Your writing will look better and with 
= more ease than ever before. Papers will stick where you put them while writing. 
= These NEO-LEUM Desk Tops and Pads made from special prepared linoleum material 

make a beautiful writing surface; will lay perfectly flat and stay where you place them. 

= This material has two good sides; made 
double %4 inch thick. Ordinary linoleum 
cannot be used for desk tops without ce 
menting or fastening the linoleum to the 
top. It will turn up on the edges and buckle 
up. This NEO-LEUM made double thickness 
with fabric running thru center has resist- 
ance both ways and consequently lays per- 
tectly flat, giving you two good sides, some 
thing entirely new on the market which can 
also be used on counters, tables, shelves, 
writing desks, artists’ drawing boards, game 
boards, ete., in Banks, Hotels, Cafeterias, 
Schools, Hospitals and in your homes. 
Tables in Tailoring Establishments and ey 
ery line of commercial and _ professional 
business, all can find some use for this new 
NEO-LEUM material as a top or pad, which 
will overcome many present difficulties. In - 
spots can be washed off with soap and wat 


CO AM 


mM 
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DEALERS: This NEO- 
LEUM material will be 
sold to every retail 
merchant who handles 
office furniture, also 
merchants who may 
tind use for this mate- 
rial on household fur- 
niture, such as Card 
: Tables, Writing Desks, 
etc. We will gladly 
send you _ literature 
covering the entire 
proposition which may 
had for the asking. ‘ SEE NEO-LEUM TOP ON THIS DESK 


THIS IS ONE OF OUR REGULAR EDITION DE LUXE DESKS. AN 
FACTURE A COMPLETE LINE OF THESE DPESKS ASK FOR CAT ALOGUE 


THESE TWO CUTS ILLUSTRATE THE DESK TOP AND PAD YOU SIMPLY 
LAY THIS NEO-LEUM MATERIAL ON ANY PIECE OF FURNITURE 
AND 


IT WILL STAY THERE. 
Stands for Cy, 
Quality 2 


WAGEMAKER CO., Grand Rapids, Mich., a. &. A. 


Stands fo r 
Quality 
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MUNSON’S 


ernalional 


St TYPEWRITER 


“ur CUSHION KEYS 














Office Managers are 
Keen to make their 
departments efficient 


Every one of them would welcome your suggestions for 
greater output. We know there is a good sale for 
Munson Keys. Sell them this thought —“‘Y our opera- 
tors like rubber keys—they protect the eyes, but they 
also speed up production.” This | is the sales angle. Put 
a set in on trial—they always stay. 


Keys come in green, black and white rubber, and in all 
languages. 


DEALERS! Are you using our attractive display sign 
to help you sell Munson Keys? 


Ask about our co-operative plan. 


MUNSON SUPPLY COMPANY 


Oldest and Largest Exclusive Manufacturer of Rubber Keys in the World 











we we we ery ae ae 23 CITY HALL PLACE NEW YORK, U.S. A. 
BRANCHES 
Boston Cleveland Minneapolis Pittsburgh 
Buffalo Detroit Newark, N. J. San Francisco 


KEYS TO BETTER TYPEWRITING Chicago Los Angeles Philadelphia Toronto, Canada 
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The largest selling Quality 


pencil in the world 


HERE is only 

one BEST in 
pencils. Every pro- 
gressive stationer 
knows it. Every 
pencil user who has 
ever tried a VENUS 
knows it too. Substi- 
tutes never satisfy. 
VENUS pencils 
spell everlasting 
satisfaction—and 


REPEATS. 


17 Black Degrees 
3 Copying 


One or more of these 
black or copying degrees 
will exactly suit your 
customer. Help him 
select the right degree. 


Conplete VENUS stocks 


are an advantage. 


American 


Lead Pencil Co. 


220 Fifth Avenue 
New York 





NEW—No. 3818 VENUS 
ROUND. Soft lead, 
especially suited for 

stenographic and 

other office use. 

Samples on request. 
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Fifteen Years Ago. 


Some of the Principal Articles in Office 
Appliances for February, 1907. 


John ‘I. Patterson, president of The National Cash 
Register Company, greeted readers from the frontispiece. 

“Handling the Sales Force Profitably,” was told by W. 
S. Allen, who aimed to show managers plans which would 
bring this about. 

Frank Rutherford suggested “A Technical School for 
Office Appliances,” indicating the need of training in the 
use of office machines by those assigned to operate them. 

The Comptometer factory at Chicago was fully described 
and illustrated. Details of construction, equipment and 
management read much like similar accounts of efficient 
factories built today. 

Important decisions on tabulator patent litigation were 
reported. 

The midwinter gathering of employees of the Remington 
Typewriter Company, held at Ilion Armory January 29, 
showed the capabilities of that organization to produce 
concert music and specialties of a high order 

Litigation on tab index cards in the Federal court re- 
sulted in a decision favoring the Library Bureau, which 
controlled the basic patent. 

The new factory of the Crown Ribbon & Carbon Manu- 
facturing Company at Rochester, N. Y., was commented 
on as a highly developed plant. 

A Remington typewriter writing Sanscrit was featured. 

Speedy typewriting was recorded, a feat by Otto Lin- 
stad at Pierre, S. Dak. He wrote 37,485 words in eight 
and one-half hours, reading from original copy and tran- 
scribing. The average speed was seventy-three words a 
minute. Before fatigue set in, his speed was faster than 
the average. 

The annual dinner of the Chicago Stationers’ Association 
January 12 entertained over 300 members of the trade and 
guests. 


“Go Get ’Em.” 





A Ditty Sent to His Salesmen by C. H. Peebles, Manager for 
the Underwood Typewriter Company. at Charlotte, N. C 





At the end of each day is a New Day, 

At the end of each week is a New Week, 
At the end of each month is a New Month, 
At the end of each year is a New Year. 


The day that is gone, nor the week that 

is gone, nor the month that is gone, nor 

the year that is gone, can in no way count 
for the New Day, New Week, New Month or 
New Year. 


To progress we must make more sales and 
more collections each New Day, New Week, 
New Month and New Year. 


There is no Luck, 
It is Pluck! 
Doing things over and over 
(Getting orders over and over, and going about it with 
a glad heart.) 


Perpetual Motion Again? 


Customer—That fountain pen you sold me wasn’t any 


good. 

Salesman—What was the matter with it? 

Customer-—The other day when writing with it it 
stopped writing all of a sudden. 

Salesman—Did you fill it? 

Customer—No, it said self-filling on the box.—Experi- 
menter. 











J __ 








February, 1922 OFFICE APPLIANCES 157 


Reduce On “Slow Movers 


Standard Manifolding Registers enable you to divide your products into classes 
without a physical separation of the stock itself, and to know the amount sold in 
each class each day. 


They enable you to keep a running inventory of stock—to know which items 
sell fast and which are slow movers. At the end of each day you know exactly, and 
without error, the name and quantity of goods sold—who made the sale—the 
amount of the transaction—whether for cash, C. O. D., or charge. 


They give you a complete record of 
any paid-outs. In fact, all the informa- 
tion you want is given on each transac- 
tion, accurately and simply. 


Our Service Is Free 


Let us mail you copies of forms used 
by other businesses similar to your own. 
Just check on the coupon the kind of 
forms you are interested in and pin it to 


Roll Printing Costs less your letterhead. This will not, in any 


way, obligate you. 











The patented pin-wheel feature and 


perforated sheet of the Standard Reg- THE STANDARD REGISTER COMPANY 


i 5 aQfre oo « ac 4 k « ~- | 
ister guarantees that each work and « ich 202 ALBANY ST. DAYTON, OHIO 
figure written on the top sheet will be 


duplicated in exactly its proper spacing Our products are sold through personal rep- 
and line on each and every copy, making resentatives in all of the principal cities of the 
all copies true duplicates of the original. United States. 























==> | Check & Pin to Letter | C= 
THE STANDARD REGISTER CO., 
202 Albany St., Dayton, O. 
Without obligation, send me booklet and samples of 
forms showing: 
CJBills of Lading (Department Orders 
(_JExpress Receipts (jRepair Orders 
{Delivery Receipts (JSales Records 
(_]Warehouse Orders (Service Station 
(Railroad Orders Orders 
(_JWarehouse Receipts (Automatic Cash 
CJInvoices Drawer & Sales 
(JPurchase Records 
Requisitions (Hotel Package 
: a eo (Stock Requisitions Receipts 
sie RT aaaiiam (jReceiving Orders Ciimploymont Burcan 
° - + hop Orders 
Our factory is used exclusively for the production of fad peal LTelephonic Messages 
Standard Registers and Roll Printing of CJPiece Work Records CiTelegraphic Messages 
Manifolding Forms. NG TY 




















Standard 


Manifolding Systems azd Roll Printing 
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T this season of the year every office 
is interested in modern business 
tools. The Cesco Line represents a 
complete and up-to-date assortment of 
Accounting Forms and Binding Devices. 
Progressive dealers appreciate the ad- 
vantage of displaying the latest in Ac- 
counting Short Cuts and improved busi- 
ness methods. If you are not a Cesco 
dealer, let us send a catalog and full de- 
tails of our dealers’ proposition. 


Ohe C. E. SHEPPARD CO. 


LOOSE LEAF SYSTEMS 
Van Alst & 14th St. Long Island City 


New York City 
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A Left-Handed Compliment. 


rural visitor quoted 
tended as a compliment, and taken in the 
compliment. Here is the story 
Mr. Fergus, one of the most experienced men in the 
end of the commercial stationery business in Chi 


below Was If 


intended 


emark of the 
| 


sens 


it was a 


selling 


cag is in charge of the loose leaf department of the 
Marshall-Jackson Company. The other day he waited 
ipon a banker from a rural locality, and worked out a 
loose leaf system for the banker’s personal income tax 
record, selling him a _ two-hundred-dollar outht When 
the sale was completed, the banker remarked, “I am cer 
tainly glad I met you. | was afraid when I came to Chi 
ago I would fall into the hands of some salesman.” 


We can picture 
in ways and 
writ large on every 


a rural gentleman unused to metropoli 
arriving in the big city with caution 
feature. Imagine his relief when he 
of the head of a department of a large 
and obtained an outfit which pre 


wiles, 


1 


ell into the hands 


ind responsible hous 


isely fitted his needs. Possibly there will be some who 
ill intimate that the final test of good salesmanship is to 
sell a suspicious customer a sizeable bill of goods and 
keep him happy during and after the process. Anyhow 


vyood saies 


Fergus, who 1s a mighty 


w ¢ congratulate Mr. 
ve stomer didn’t know it 


man even iW his ct 


Lost—And No Reward Offered. 


Where is the old time 


is he 


high-stool office 

with his horn-rimmed glasses, furrowed, care-worn 

is greying hair and ink-stained hands? Where is the 
voking individual with the baggy trousers and 

coat tails; the old gent who burns the midnight 

il over a much soiled and tattered ledger, while the clock 
spells 11 p. m.? I repeat we've lost him. Where, oh 
where that premature old man who reached the full 
ower of his development and who came up to that pres 


ent eminence by fice-boy route? 


Well, I give up Sut I 


do know his day is done, li 

yurse is run and he is no more. And | do know the man 
who taking his place today He is clean cut, wel 
lressed, educated and progressive. This new othce man 
has a posting machine for his ledger, an adding machine 
figures, a typewriter for his letters, a cash register 


for his money, a telephone at his elbow to carry his mes 
luplicating machine to care for his advertising, 


addressing and stamping machine to take care of 

his envelopes This new office man is an executive: he 

| devote all his time to the figures on the ledget 

page; he does not work far into the night for his trial 
alat nd his statement.—The Office Economist 


Calling the Stenog. 
push-botton code?” 
stenographer breaks off conversa 


Whats vou 


One ring—my 


ith the handso1 bookkeeper.” 
age A 
Second ring—she pats her hair into place.” 
(, or 
‘Third ring—she finds her notebool When | 
d, she arrives.”—Judge. 
Signs of Progress. 
Over in Brooklyn there is a barber shop which re 
id window an old second-hand Underwood type 
rites vhich the barber was offering at $55 00. May we 
t the hope that commercial stationers and office 
dealers do not start selling hair tonic 


The Junior Adding Machine Salesman’s Hunch. 


nior salesman in an adding machine sales 


manutacturet 
surely 


he ought to get business from a 
sand Island Dressing, for that line 
] keeping track of th 


il aids f islands 


A Double Annoyance. 
is Sister—Wet 


pencil with yout 
['wice! After 


you annoyed when Margaret shat 
razor’ 


l’d given up trying to shave a 


th the pencil Boston Transcript 
A Scab. 
What are you doin’ of, James?” 
Sharpenin’ a pencil.” 
You'll ‘ave the union after you, me lad That’s a cat 


penter’s job The National, of the National Blank Book 


_— =_ a 


)Searchlightened 
BYRON WESTON CO’’S 
LEDGER PAPER 





who 
must search public and private rec- 
Entries on Byron Weston 
Co.’s Paper remain clear and legible 
after years of storage. 


lightens the labor of those 


ords. 


THE constant danger of error, and 
the great expense involved in re- 
copying old and discolored records, 
can be eliminated by making all 

B-W_ Record 
fact, which is well 
known in the offices of public rec- 
ord, should not be overlooked by 
the financial insti- 
tutions. 


original entries on 


Paper. This 


business and 


IT is a profitable investment to pay 
a little more and get B-W Record 
For use in loose leaf books, 
you can secure Byron Weston Co.’s 
Linen Record Paper with a made- 
in-the-paper hinge, to secure flat- 


Paper. 


opening pages. 


Send for sample book of 


B-W Ledger and Record Papers 


BYRON WESTON CO. 
DALTON, MASS. 
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Adaptable Service 


Some idea of the variety and convenience of steel 
interior sections—all interchangeable—furnished 
in Globe Safes can be gained from the few shown 
in illustration below, and there are over fifty 
different kinds all told, adapted 

to practically every known 
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Globe Steel Safes 


MR. DEALER :—With the extensive variety of 
Globe-Wernicke Filing Cabinets you can fic out 
a Safe to meet any and every requirement. Globe 
goods not only have a Qualicy reputation, sell 
asily, give sa isfaction and cost no more than 
the ordinary kind, but there is not any kind of 
fi ing device you cannot get promptly from the 
factory. 
Ask for Catalogue 9660 


The Globe “Wernicke Co. 


Cincinnati 
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S. N. Rucker. 


One of the leading business men of San Francisco, Sam- 
uel Newton Rucker, passed away late in 1921. The de- 
ceased had been prominently identified with the furniture 
industry for a number of years. He was one of the 
founders and, at the time of his decease, was president of 
the Rucker-Fuller Desk Company. Born in 1862 in San 
Jose, Calif., he became mayor of his native city at the 
age of twenty-seven. Later, he served in the state legisla- 
ture. Until recently, he was president of the California 
netail Furniture Dealers’ Association and vice president of 
the National Retail Furniture Dealers’ Association. In 
work and in play, Sam Rucker was known from the Pacific 
to the Atlantic. He was an active member of the Olympic 
Club for years, and was also identified with the Family and 
Bohemian Clubs. He was an Elk and a Mason. Funeral 
services were held in St. Paul’s Episcopal Church, San 
Jose. Mr. Rucker was survived by a widow and several 
other relatives, including a nephew and a cousin, H. B. 
Rucker and H. L. Rucker who are now part owners of the 
Rucker-Fuller Desk Company. 

' & + 
Thomas E. Hancock. 

\ veteran of the typewriter business, Thomas E. Han 
cock, died suddenly at Los Angeles. He had been in the 
moving picture field of late years, holding an interest in the 
Pacific Film Company, Culver, Calif. He had been man- 
ager of several important offices for The Oliver Typewriter 
Company, prior to entering the film field being in charge 
at San Francisco. 

' - & 


Schuyler A. Townsley. 


“Pa” Townsley, as the Purdue students called him affec 
tionately, succumbed to Bright’s disease at the age of 
seventy-five. Schuyler A. Townsley conducted a station- 
ery and students’ supply store at West LaFayette, Ind., 
for the past thirty years. The widow and one daughter 


survive. 
+ + + 
Michael V. Cavanaugh. 


Michael V. Cavanaugh, a veteran stationer of Dover, 
N. H., succumbed ‘to a long illness, due to heart failure. 
He was fifty-nine years old. Mr. Cavanaugh was senior 
member of Cavanaugh Brothers, and had been in business 
twenty-five years. The widow, two sons and two brothers 
survive. 

+t &- -& 
Lyman R. Roberts. 


An extended illness culminated in the death of Lyman R. 
Roberts at his home at Rutherford, N. J. He was active 
in the development of a number of important inventions 
including the automatic typewriter, the “Blick Ninety” 


and its successor, the “Roberts Ninety.” 
' - +& 


John P. King. 


John P. King, comptometer repair man, who came from 
Chicago a year or so ago to work in the Seattle office, died 
suddenly of pneumonia on Tuesday January 10. 

* ue © 


M. Frey. 
M. Frey, head of the M. Frey Company, 192 North 
Clark street, succumbed to a sudden attack recently. He 
was about forty years old, unmarried. . 


+ - + 
Otto Falk. 


Otto Falk, who died recently at New York, N. Y., had 
been an employee of the Eagle Lead Pencil Company forty 
years. 2 


Swansea Consulate Wants Catalogues. 

The United States Consulate at Swansea, Wales, is re- 
vising its catalogue files. Among the catalogues desired 
are those from manufacturers of office furniture, stationery 
and typewriters. 
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Made in 
fore sizes 





Fifty kinds of 
filing sections 


The VICTOR Filing Safe No. 653 


VICTOR Filing Safes bring good 


profits to dealers 


Because: 
1—The VICTOR Filing Safe meets the 


demands of the modern business man: 
a well-built safe equipped to house any 
types of records. 


2—There are enough sizes and filing 
sections to meet the requirements of any 
customer. 


3—The purchaser buys the model he 
needs, selects the files that will efficiently 
house his records and has them placed 
in the safe where most accessible. 


4—The files being individually sus- 
pended in the safe, can be easily re- 
arranged, added to or removed at any 
time. 


5— Handsome in design and finish, the 
VICTOR Filing Safe adds to the appear- 
ance of any office and looks good value 
for the price asked. 


* a * 


Further information will be supplied to 
dealers interested in representing us. 


VICTOR SAFE & LOCK COMPANY 


1730 Cleneay Avenue, Cincinnati, Ohio 
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Our new catalog just out of press shows many new patterns 
including a complete Suite in the Adam Period. This, in ad- 
dition to our very large commercial line, should interest you 
Write for catalog and agency proposition if not already 
esiablished in your city. 





Desks 


20-64 Churchill St. - — 
Cutler Desk Co. BUFFALO,N.Y. '%nneewe 











1erce’s 

Opu ar 
Rs ce~- 
atterns 


WRITE FOR 


COMPLETE 
OFFICE 
CHAIR 


CATALOGUE 





AND 
PRICE LIST 
OF 
“PIERCECRAFT” MARKET LEADERS 
MADE BY 


S. K. PIERCE & SON COMPANY 


Established 1830 Sta. A. GARDNER, MASS., U.S. A. 
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Brown Typewriter Opens London Office. I | | 
L he rown | ‘ iter Company, 298 Broadwa i 
Y orl pewriter re oh lers and dealers in used machines 
ave nounced the opéning of a branch office at 329 Hig! 
l¢ rn. W: -¢ 1. London, England [This office | e 
reall n established for several months and is know1 
under the same name as the parent company Che estab 
lishment of this hee toilowed what the company regarded 
S noticeable improvement in conditions abroad 
| to betterment in the exchange situation 
hines is carried at the ne oftice 
a <= 
. ; . ire Re 
ae | x XX ) Xx) ie ¢ = 
X RAR KXS ve 
fi ¥ oe 
by Kal rw ; 
ie 
XOXXD 
I t f 
tisfacti 
ROBERT L. BROWN 
I s the distributing center for Great Britain and 
ontinent \ll of the European business of the compat 
vill be centralized the London office, and, as the plan is 
leveloped, sever ilesmen covering the different cou! 
tries of Europe 1] o out from Londot to their respe 
tive territories. porting back to the London office ry] 
on ny plans to eep in close touch with dealers every 
where and to give every possible aid in the creation of a 
etter understanding between buyers and sellers, facilitat 
ing the service of the organization everywhere. 
Robert L. Brown, president of the company, commenced 
his business career in 1913 as a dealer in second-hand type 
writers at 82 Duane Street, New York \s the uSINeSss 
increased, these quarters became inadequate and he moved 
to larger quarters at 243 Broadway. In 1917 the Brow 


[ypewriter Company was incorporated and the offices and 
factory were moved to the present location, 298 Broadway) 
\ir. Brown has been interested in the foreign business eve 


since he started in this field and his present plan is another 
step in the service he has been perfecting to take caré 
port 11S1N ess 


New Packing of Adding Machine Rolls Successful. 


The Central Paper Company, of Menasha, Wis., is meet 





ing with considerable success in the new method of pacl 
ing adding machine rolls, referred to in the January issu 
yf Ofhce Appliances The company offered to send a 


. . . 
mple box of a dozen rolls, invoicing this at 40% off th Satisfaction 1S born of 
+ sth ¢ > lerctart ; y . » 4 ( “e re ¢ . . 
ue with | he undet standing that the in ice would I e can quality alone. To main- 
elled an order was received for five or more cases withit 
ten days. Mr. Jackson, manager of the company’s New tain the highest quality 
York office at 377-379 Broadway, states that invoices fo ° 
‘ 1 b = : : 2 . * . 
most of the sample boxes already sent to stationers have = with moderation of price, = 
een cancelled, as orders in many cases were sent imm¢ ss - 
liately upon receipt of the sample box is our consistent policy. 
It will be recalled that this method of packing was de 
ised not to introduce a new device, but to make it mor‘ 
onvenient +" deal rs to heey 2 the en, —, is Catalogue covering com- 
its Way Of a Staple character. 1e company pelieved that . . 
the methods heretofore in vogue with r¢ coal to the sale of plete BARBEE line of wire 
idding machine involved too great an outlay on the baskets sent upon request. 
part of some of the dealers. Consequently it was decided 
o arrange the goods in smaller packages so that smaller = — 





juantities ould be ordered. ® 
_ — Barbee Wire & Iron Works 


Kellogg Company Elects Officers. Conway Building 

















Che Kellogg Switchboard & Supply Company, Chicago 
ill., held its Hie il election in Suamney. Officers chosen CHICAGO 
were: Jos. B. Edwards, president; Leroy D. Kellogg, 
vice president; James G. Kellogg; vice president; Seymour . 
Guthrie, secretary and treasurer; Charles F. Reynolds, as- j | T - 
sistant secretary. 
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The New 


DAN-DEE 


Letter Tray 


Single 
Letter 
Tray 


Unit 
Letter 
Tray 
Unit 
Cabinet 
Letter 
Tray 


Do They Sell? 

When we recently put this new DAN- 
DEE line of. letter trays on the mar- 
ket, our most wildly optimistic hopes 
never anticipated the rush of orders 
we have received since our first an- 
nouncement. Many dealers are al- 











ready reordering. 


Special Introductory Offer 


Good only until February 15th 


If you are not already carrying this new 
tray, here’s an introductory offer that 
allows you better than 100% on every sale. 
Standard assortment of 18 single trays, 9 
unit trays and 9 unit cabinet trays—list $162 
—at 50% and 5%, or total cost of $76.95 
F.O. B. factory. 


Order today—this offer 


positively withdrawn 
Feb. 15th. Just place 
them where they can be and O 


seen—they sell them- 
selves. 


ERIE ART METAL CO. 


ERIE, PENNA. 
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Kugel Reserves New York Offices for Realite. 

A. L. Kugel, notice of whose appointment by the Realite 
Pencil Company of Chicago as its manager for the territory 
lying east of Pittsburgh, Buffalo and the District of 
Columbia was given in the January issue, has leased Rooms 
205 and 206 in the Penn Terminal building, 370 Seventh 


5 
| 
) 

















ARTHUR L. KUGEL. 


avenue, New York City, where he will carry stock, and fron 
whence shipping and billing will be done, in effect as it 
the office were a separate concern. It is planned later to 
arrange to imprint Realite pencils in New York for the 
eastern section 

In the item published in January we failed to state that 
all of the export business of the Realite Pencil Company 
will be handled from the New York offices. 


Tussing Returns to Old Field. 
R. M. Tussing, after an absence of five years from the 


oftice equipment field, has returned to the employ of The 
Victor Safe & Lock Company division of The Safe-Cabinet 





4 








R. M. TUSSING. 


Company. On December 1 Mr. Tussing took charge of the 
Victor safe sales at the Cincinnati plant. 

Mr. Tussing was for some time associated with The 
Safe-Cabinet Company at Marietta, O., where he did good 
work. It is a pleasure to welcome him back into his old 
field of work. 


Omaha School Teaches Retail Methods. 


The Omaha High School of Commerce, Omaha, Nebr., 
has a course in retail merchandising, which is conducted in 
a miniature store, completely stocked and equipped, even 
to the cash register. Sophomores and juniors are eligible 
to the course. Merchants have made it possible for the 
students to apply their school work by actual store service 
out of school] hours. After three months of this work, the 
merchants pay the students a nominal sum for their time. 
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WHY IT PAYS 
to handle this 


BETTER 


Paper Fastener 


The NEW IRVIN is the ONLY fastener that REMAINS 
SHARP; therefore the ONLY fastener that CANNOT CLOG, 
JAM or MISS because of a dull cutting die. It is the 
TROUBLE-PROOF FASTENER. When the NEW IRVIN 
die begins to dull it can be revolved 1-6 turn to a new, sharp 
edge. Thus the working efficiency is 6 times that of any 
other fastener on the market. 
















Added to this certainty of operation 
is GREATER DURABILITY. The 
die, when finally worn, CAN BE RE- 
PLACED by a new one. The NEW 
IRVIN, under normal treatment, will 
last indefinitely. The “other kind” 
lasts only as long as the edge on its ; 
original die. ae want a LASTING, not : one page nee nee 0 eee: ee 
appliance. he NEW IRVIN IS UNFAILIN = pee ae ; 

ACTION, STURDY, ALWAYS READY, ABSOLUTELY "Rich thesn wih vier. snd voor pists ve beanie grew, 
CERTAIN, WEAR-PROOF. Display Posters and Particulars. 


ALEX H. IRVIN CO., Curwensville, Penna., U.S. A. . 











DORNET TE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 



















Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can 
make them. 


Write for 
Catalog 


THE J. DORNETTE & BRO. Cincinnati, Ohio 
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ANNOUNCEMENT TO STATIONERS 


ee : kwell Keminder 
In order to develop a greater distribution of our Boku ; 


Bhucll Rninder ine, we have appointed the 


ATLAS STATIONERY CORP. 


52 DUANE STREET - NEW YORK CITY 


(Jur exclusive distributors for the United States and for 
eign countries. Their corps of salesmen, touching every 
section of the United States and Canada, will insure bet 
ter service to the Stationer, and their extensive advertis 
ing campaign will stimulate more trade and profits on our png a 

(ombtned 


Fs . r 
line ol —— ORGETS 


y z | KBehivoll Kemindee \NSXTHIN 


AND OTHER AIDS TO MEMORY 








SAME LIBERAL DISCOUNTS TO TRADE 


INTERNATIONAL TICKET CO. 
CALENDER DEPT. NEWARK, N. J. 














The Famous “Emerson” Type 
Only As Thick As Its Contents 


Sa 


Special Binders 


FOR ALL PURPOSES 





Hinged Covers 





Catalog covers are an ever increas- 
ing field for the loose leaf binder. 


The Stationery Store can handle 
this business easily no matter how 
special the order, and each order 
‘‘Multiple” Type for Pamphlets is always of considerable volume. 





Send us a copy of the catalog your 
customer is using now and we will 
submit a sample binder made es- 
pecially for it, so complete, so indi- 
vidual and so attractive, that your 
customer is bound to be pleased. 


We will tell you what it will cost 
you in any quantity you say 





— 
All you have to do is take the order “Congressional” Type 
No Punching or Mutilation One Sheet or a Thousand 


The Barrett Bindery Co., 725 Federal St., Chicago, Ill. 
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Clar-O-Type Company Incorporates. 


The Clar-O-Type Company, Inc., of 204 Franklin street 
New York City, has just incorporated under the laws of 


New York. The laboratories of this company are located 


in Charlestown, 5S. | as heretofore Dr. George Mel 

Mood, who perfected the formula for the company’s prod 
uct, is president of the new corporatiot Dr. Mood is city 
bacteriologist for the city of Charlestown and is pr 

fessor in the Medical College of South Carolina Albert 
Henderson, formerly salesman for S. S. Stafford, Inc., of 
A York. 1s ice-president and sales 1 nager of the 





50°: 


a bortle 





cLAR-O-TYPr 


THE WONDER TYPE CLEANER 


NEM L\CARD IN COLORS RECENT 
ISSUED BY THE CLAROTYPE CO 


Clar-O-Type Company, Inc. The secretary of the 
pany is Leon Banov and the treasurer is Ellis Bano 

[The company is capitalized at $100,000. It has 
yperating since November. 1919, and has made such head 


vay in the sale of its type cleaner that the new 1 1 
tion was a natural result. 

Che company is igorous exponent of attractive pu 
licity One of their most recent issues now being sent 1 
the trade consists of a placard in colors, 4% by 6% inches 
of which the a npanving cut is a monotone reproduc 
tiot These pla irds are calculated to catch the eyes 
ivnewriter users 

Yearbook of Belgian Chamber. 

American Belgian Chamber ot Cemmerce 
sium has issued its year book for 1921 from 86 Rue de 
Montagne Brussels It lists the officers and directors 
standi committees, prints the address of the president 
ind gives the reperts of officers. The by-laws of the chan 
ber ven, and list of members classified accordi! t 
the racter of the membership Listed among the men 
bers re Columbia Graphophon: Company, 102-08 
Cle1 nwell Road, London, E. C.; Remington Typewrit 
Company (Max Arnold, director), 2 Rue d’Assaut, Brus 
sels H. Menzies Underwood typewriter), 47 | 
l'k y Brussels 

A New Publication. 

Che Window Display Reporter” is the nam« ‘ 

publication, the first number of which was issued last 


month for the first time. It sells at $1.00 a copy, and the 


subscription price is $10.00 a vear. This little journal ts 
not issued in July and August, but will appear each montl 
during the other months of the year. It is edited and 


Dench, 3052 Emmons avenue, 


The January issue contains four 


published by Ernest A 
Sheepshead Bay, N. Y. 
teen pages exclusive of cover, filled with live suggestions 
topics and covering a wide fiek 
books, buy-at-home 


corsets, ¢ le« 


on window display 
automobile tires, 
cameras, candy, meats, chewing gum, cigars, 
tric sewing machine, women’s footwear, footwear in gen 
eral, fruit, cake, fur coats, garden seeds, groceries, 
office equipment and many other 


cluding campaigns, 


hous¢ 
hold utensils, jewelry 


commodities. 
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MONROE 


LEDGER OUTFIT 


The 








The logical current ledger outfit for 
small business houses and retail mer- 
chants inasmuch as it is moderately 
priced, compact and does the work of a 
more expensive outfit. 


Monroe Ledger Outfits are substan- 
tially made of the best quality materials ; 
therefore, long and efficient service may 


1 
} 


pe expected 


Made in two styles of binding: 
fabrikoid back and cor- 
ners, tan corduroy sides, 


Blac k 


Drab colored canvas sides, with 
red leather corners. 
carried in stock as 


Complete Outfits 


follows: 


size 7134x1034”. 
Maximum capacity 400 leaves. 


Sheet 
Sheet size 9144x117” 

Maximum capacity 400 leaves. 
Sheet size 9144x11%". 

Maximum capacity 700 leaves. 








Price List No. 100 now ready 
The Plew & Motter Department of 


The Workman Manufacturing Co. 
Capital and Surplus Over $300,000.00 
CHICAGO 


Racine Avenue and Monroe Street 
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Truck Cabinets 
An Office on Wheels 
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MR. DEALER:—Not only should every bank 
use a Filing Cabinet Truck Outfit but Brokers, 
Insurance Companies, Bond Houses, Offices of 
Cold Storage Plants, in fact any office where 
many Valuable Contracts, Documents, Bonds, 
Stocks, Card Index Records or Record Books are 
needed at the elbow during the day and should 
quickly moved into the vault at night. 
A e you overlooking any opportunities to sell? 


Ask for catalogue 9660. 


The Globe“Wernicke Co 


Cincinnati 
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Treanor Sails for Europe. 

James A. Treanor, sales manager of the Peerless Key 
Company, Inc., 176 Fulton street, New York, N. Y., 
manufacturers of the Peerless rubber typewriter keys, left 
for London, England, on January 26 on the “Scythia” of 
the Cunard Lines. 

Mr. Treanor is_a young man of twenty-five, who came 
with the Peerless Key Company four years ago as a 
junior salesman, and who displayed such marked aptitude 














JAMES A. TREANOKR. 


for specialty selling that he rose rapidly to the position 
of New York City sales manager, achieving the position of 
general sales manager of the company in July, 1920 

It is his intention in making this trip to learn what 
further co-operation the New York home office can render 
the British organization to make 1922 a memorable and 
prosperous year. 

Mr. Treanor has a host of friends all over the United 
States among the commercial stationers and typewriter 
dealers. 


Neilson Distributes “Drop-A-Line. 


The Nielson Supply Company, 810 First National Bank 
building, Chicago, Ill, is now exclusive distributor for the 





H. C. NIELSON. 


Drop-A-Line Indicator Company, Milwaukee, Wis. This 
addition to the Nielson line works in admirably with other 
activities in the office supplies field. 


A Creditable Issue. 

Office Appliances extends hearty compliments to An 
drew Geyer, Inc., of New York, upon the excellent ap- 
pearance and contents of the “Gift and Art Shop,” for 
January, 1922. This handsome publication contains 166 
pages exclusive of cover. It is printed on a good grade 
of heavy paper and is handsomely illustrated throughout 
One feature of interest is a colored insert of twelve pages, 
presenting “Something San Francisco Offers the Dealer.” 
This entire section is devoted to San Francisco news, San 
Francisco scenes illustrated and the advertisement of San 
Francisco houses. Every dealer interested in gifts and 
art novelties should be on the subscription list of “The 
Gift and Art Shop.” 
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“All of the BIG things of today were the little ones of yesterday” 


CROCKER 
CHAIRS 


A chair for every purpose 





Shown permanently at 


Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 


Chicago 


San Francisco Furniture Exchange 


San Francisco 


60] First Avenue. N. E. 


Minneapolis 





C k Ch . C No. 5657-6CE 

rocker alr ompany Loose Leather Cushion over Cane Seat. 

Seat, 19 inches between Arms. 
Back, 18 inches high. 

BRANCHES: CHICAGO NEW YORK MINNEAPOLIS OAKLAND i 


Sheboygan, Wisconsin 




















= 4 No. 6560 iy i 
Valley City Desks 
FLAT TOP—ROLL TOP—TYPEWRITER MAHOGANY—OAK 


We make more than torty different desks, all shown in the Blodgett Build- 
ing, Grand Rapids. Dealers, we shall be pleased to send you our catalog. 


VALLEY CITY DESK COMPANY - Grand Rapids, Michigan 
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‘“‘The Madas” Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division 


This latest calculating machine is a product of 
Switzerland. It is designed for rapid work in Divi- 
sion, which is ABSOLUTELY AUTOMATIC. You 
merely set your two factors and turn the crank 
until the desired number of places are recorded in 
the Quotient. The turning of the crank is contin- 
uous, while the shifting of the carriage is AUTO- 
MATIC. Lightning-like results obtained without 
mental strain. Compact—Portable—Simple to Op- 
erate. 


“The Millionaire” Calculating Machine 
The Durable Machine 


The only calculating machine that requires but one 
turn of the crank for each figure in the Multiplier 
or Quotient. We are now carrying a full line of 
these wonderful machines and deliveries can be 
made without delay. “The Millionaire” can be sup- 
plied in either Hand Operated, with or without key- 
board, and Electrically Driven, with or without key- 
board. 


W. A. MORSCHHAUSER. Sole Agent, 1 Madison Ave., New York City 











Patented, other Patents Pending 


THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 


NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAX NUMBERING MACHINE 


Six Wheels 
1 to 999,999 
Three 


Mocements: 





Repeat, 











123456 


Facsimile of Imprint 





erie ANSWERED one. Write for our 
Duplicate. JUL 1 5 20 illustrated catalog. 


Facsimile of Jraprint ee 
LIMAX: 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN., U. S. A. 


Expert Department fer Eurepe and the British Empire, 9 and 10 Cheapside, London, E. C. 


Petented. ctherPetentsPending = €§ 7. Geeatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with meta 
type and figures, giving neat, clear-cut impres 
sions. They are self-inking, dust and 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with 2 
machine. Prompt deliveries, 


CLIMAX LINE DATER 
Patented, other Patents Pending 





Our proposition for 
dealers and agents in 
all countries of the 


world is an attractive 





JUL 15°20: 


Facsimile of Imprint 

















™" 
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Dictating Machine Helps c i 51 
g aps Sacord Tigh Tension 
Wireless. 


\rthur H. Lynch has contributed to the December. 1921. 
dition of the Radio News an interesting article on “Radi 
on a New York Ne vspaper.”” The point at which this al 


+ 


ticle connects with our field is the reference made to th 


Dictaphone which is used in an important way in th “‘Add a 
proper tunctioning of the radio apparatus of the New . 
York Times Mr. Lynch states that although radi ta Section 
tio1 newspapers often spring up and ceive publicit aa i i Hh .a 3 at a Time” 
tor a short time they almost never succeed permanent! 4 
ind are discarded Despite this fact the New York Tin 
radio station 1s now two years old in point of continuous 
seTVICE 

The dithculties experienced in recording wireless 
sages are explained Interference arises because of the 
high buildings made of steel which directly surround the 
ntennat The many other wireless circuits cause inte 
feren« n the air, and there is difficulty in catching all 





LU! LT 


bel 


NIN 


Photograph Northeast Savings Bank Installation 
Washington, D. C. 


You Can Bank On 





HORTLE 























sl ee -_ ____| 


OPERATOR TAKING RADIO MESSAGES FROM DICTATING 
MACHINE DEPOSIT BOXES 


trans-Atlantic messages due to the variations in air currents Take An Architect’s Word For Tt— 


which are always operative in trans-oceanic work 





’ 
1 


{{j Hi 


Wil 


; en win Dictaphon recorders,” said Mr. Lynch, “have Referring to the INVINCIBLE Safe Deposit Box 
been made especially tor this station and are used for copy- installation in the NORTHEAST SAVINGS BANK, — 
ing high speed messages from the other side which would Washington, D. C., B. Stanley Simmons, Architect, - 
otherwise be a mass of unintelligible sounds. Special r« has this to say: 

eivers are fitted into the tubes which are ordinarily con 


“It pleases me to be able to inform you that this equipment 


| t »¢] | ’ ] S1)¢ kei y t ] 4 ‘Ss ‘cor lers ] . . . . = 
necte the speaking tube on these recorders and — is satisfactory in all respects. * * * Your concealed hinge con- = 
entire outfit is operated by a single electric motor When struction, also FLUSH NOSE LOCK, add greatly to the = 
one of the recording cylinders has been filled, the receiving appearance of the installation. I believe too, that your “LOCK =] 


BEHIND THE LOCK” is a notable and constructive advance 
looking toward protection and safety.”’ 


ied 


is automatically transferred to the other, although certai 
portions of the record are duplicated near the end of one 


and the beginning of the other in order to insure con Handle INVINCIBLE Boxes and you will re- = 
tinuity of the matter they contain. The records are rotated ceive plenty of selling co-operation. = 
at a comparatively high speed and when filled are put on 





l 
transcribing machine and run at a much lower speed, which 


makes it possible for the operator to untangle the otherwise SECTIONAL CONSTRUCTION 


confusing mass of dots and dashes.” 














The two dictatin~ machines used are regular models, ° 
mounted in tandem, with an additional automatic start and Means Repeat Business For You = 
sto] This is an interesting development which shows i 3 
the versatility of the dictating machine and its ability to The “Add a Section At a Time” idea is becominga = 
record so perfectly that it does a better job in radio favorite among up-to-date bankers. This means that = 
vork tl the human ear. after the initial sale you have a profitable, grow- = 
ing account. INVINCIBLE Sections intermember = 
A Useful Directory. and will stack with other equipment already in place. = 
Office Appliances acknowledges with thanks and with Mail the coupon for the complete line-up of profit- = 
interest the receipt of “Walden’s Red Book, a Buyers’ bringing facts. = 
Guide for the Stationery and Office Supply Trades.” 2 
This is the latest edition of this useful publication, which = INVINCIBLE METAL FURNITURE CO. = 
contains a great deal of valuable information for th - P z = 
trade It is an excellent directory covering the various Manitowoc, Wisconsin = 
branches in this field. Section one is an alphabetical list ee a 
printed on blue stock. Section two, “Where to Buy,” is INVINCIBLE METAL FURNITURE CO. = 
a list of leading manufacturers, importers and first hand Manitowoc, Wisconsin. = 
jobbers ol all lines of goods sold by stationers and office aa re ase dai: wee tone = 
supply dealers. his section is printed on white and the sition and sales helps on INVINCIBLE Safe 
different products are classified by general names and thx Deposit Boxes. 
names of the manufacturers in each division are pre- _ 
sented alphabetically. Section three is the engravers’ sec Name 
tion, presenting a selected list of steel and copper plate en See 
eravers, die stampers, plate printers and embossers. The 
book, which is of magazine size, is neatly bound in a cream Town and State 


colored stock overlaid with red and lettered in black. {UNITOENETITAREN 
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That First Impression 


The sales advantage of ‘‘the first 
impression’’ is capitalized by 
enterprising dealers. It is the first 
impression which lasts longest 
and, other things being equal, sells 
the goods. Milwaukee Chairs are 
designed, fashioned and finished 
to convey at first glance a favor- 
able and lasting impression. The 
ever increasing demand for Mil- 
waukee Chairs demonstrates the 
value of attractive appearance 
plus certain other details which 
together make a line of truly fine 
office chairs. 


TRADE 





MILWAUKEE CHAIR C° 


FOR OVER HALF A CENTURY 


MAKERS OF FINE CHAIRS 


MILWAUKEE 
CHICAGO NEW YORK SEATTLE MINNEAPOLIS 





























A. M. Turney Transfers to Los Angeles. 


Albert M. Turney, who has been assistant to the man- 
ager of the Underwood Typewriter Company’s Chicago 
branch for several years, has been transferred to Los 
Angeles as salesman. His territory includes Long Beach 
The climate of Chicago has been unkind to Mr. Turney 
and the change to that of California is welcomed by him 
He joined the Underwood Typewriter Company at AIl- 


sao rn Se 





ALBERT M. TURNEY. 


bany, N. Y., in 1908, coming from the General Electric 
Company. At Albany, as at Chicago, his superior was 
George W. McClellan. Mr. Turney is succeeded at Chi- 
cago by Fred G. Schuelke, who has been in the Under- 
wood organization since 1912. 

A wide circle of friends in Chicago wishes Mr. Turney 
much success and happiness on the Pacific Coast. 

3efore departing for the West, Mr. Turney was pre- 
sented with a specially-designed Knight Templar ring, set 
with a diamond. It was the expression of his associates 
in Chicago, indicating the high regard with which he was 


held. 


A Help to Dealers. 

One of the dealer helps which the L. E. Waterman Com- 
pany have just gotten out is pictured below. It includes a 
giant pen piercing the globe. This is the Waterman trade 
mark. The pen is forty-nine inches long, standing at an 
extreme height of three feet nine inches. The display is 





| 








NEW WATERMAN DISPLAY DEVICE 


twenty inches wide at the base. This display feature is 
sufficiently large to make it very prominent without crowd- 
ing the window, as its width is narrow in proportion to its 
height. The card shown at the bottom of the stand is in 
reproduced handwriting on a greatly enlarged scale. The 
device requires a floor space of only about sixteen square 
inches. 
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THAT BURNING NECESSITY 


WHAT IS?—— 
A Stamp Pad That Will Give a Really Perfect Print at All Times 








aammmdddddddddndbddsddddddddiidiciaie 


pm nS A a a 


—" ( CLARKE PATENT ) — 
MANUFACTURED 


PEERLESS CARBON&RIBBON MFG.CO.INC. 
NEW YORK NY 


Pe ee ee ee ATO. JUNE 3.1919 Phe 


nosctcine | MSR’ 480 =, 
No Acids TAMP PAD = Stamp Pad 





4 








Seems like a thing incapable of being. 


YET IT IS SO— POSITIVELY SO 


The “SOLO” Stamp Pad is constructed on an entirely different principle than the old fashioned 
Felt Pads. Just look at the “SOLO” Pad, then put it in use, and you will be perfectly willing to 


give it to your customers—They are waiting for it,— 


A PERFECT STAMP PAD 


Manufactured by 


PEERLESS CARBON & RIBBON MFG. CO., Ine. 


Mnfrs. of Carbon Paper, Typewriter Ribbons, Stamp Pads and Inks. 113 West Broadway, NEW YORK, N. Y. 




















Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they which closes the sale will be followed by an excellence of ser- 
want the best possible value for their money 0 pin quality vice which makes satisfied customers and brings repeat orders. 
means real value. Show your customers Orpin desks and Let us tell you about Orpin desks. Full particulars will be 


you will make profitable sales. The first favorable impression _ mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 























The file that decreases 
costs and increases profits. 
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The Way to 
Judge Value 


OU don’t know how much a STEEL FILING CABINET 


costs you, when you pay for it. You won't know until after 
a few months. That is when you learn that 


AuroRA FILES AND CABINETS 


really are better values. The price may be slightly higher 
because it costs more to make our kind of Filing Cabinets. 
But they look so much better and last so much longer that in 
the end they cost less. 


Their design and construction are based on a comprehensive understanding 
of the needs of the well-regulated office. These cabinets possess that 
careful workmanship, and because of their variety of styles and sizes 
you will find one to fit every one of your customer's needs. 


“It's a better file, if made by’’ 
AURORA METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 
New York Representative: 52 Park Place, New York City 


“ROSCO” BACKS UP ITS SELLING TALK 


The ‘‘Rosco’’ Glass Desk Pad is the best container for important memo- 
randa, lists, tables, etc. and when these are placed in it, it is practically impossible to 
overlook them. This is the reason stationers are so successful with the line. It covers a 
large field of usefulness and therefore has a uniformly good demand. 


Always keep up your stock; if you are not on our list write for descriptive 
inatter at once and get in on this excellent business. 





Ravenswood Office Specialties Co. 
1800 Newport Avenue, Chicago, Illinois, U.S. A. 





Makers of 
‘“‘Ravenswood™’ 
Desk Pads 


Originators of 
Glass Desk Pads 


PL hk 











—_ 
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Drawings Show Pencil Possibilites. 
Chestnut street in Philadelphia is one of the nation’s old 
and famous business thoroughfares. It runs through the 
heart of Philadelphia like a big artery, always pulsating 
with life. On this street many of the leading retail estab 
lishments of the City of 3rotherly Love are located 


Among these is the house of Williams, Brown & Earle, 


whose display windows are always interesting. Recently 
this house used one of its windows for the exhibition of 
El Dorado drawing pencils, in connection with whicl 

number of pencil sketches made by Horter with this pencil 
were shown. The idea of the window display was carried 


out within the store by the liberal use of attractive El 











WINDOW DISPLAY OF PENCILS AND PENCIL PRODUCTS 
BY WILLIAMS, BROWN & EARLE, PHILADEILPHI\— 

‘our Jos. Dixe Crucible Compar 
Dorado signs and other material. including matter reeard 
ing the “Best” colored pencils. 


The window and the interior displays were arranged to 


emphasize the fact that the Williams, Brown & Eark 


Irganization 1s prepared to take care of the smallest as well 
is the largest requirements of architects, draftsmen, et 
The store was liberally sprinkled with the famous Horte1 
pencil drawings showing interesting architectural, i 

} * ] histor eS P es 


New Expandex Booklet. 


Shaw-Walker has just published a new booklet on the 
Expandex, entitled ‘“There’s No Limit.” It is a twelve 
page book devoted entirely to instructions in selling and 
installing this inde» Being in the nature of a _ selling 
manual, it is only distributed to members of the sales 
organization and not to the consumer trade Che new 
booklet was prepared primarily for use as a handbool 
by Shaw \V\ alker ~ ul smel and deals rs ho are particip: t 
ing in the sales contests now going on 


Some Current Calendars. 


One ot the most original calendars which has come to 
our attention for a long time was sent in the other day 
by our friend, P. A. Hoffman, of the Smead Manufacturing 
Company, Hastings, Minn. It is a small wall calendar tied 
with a brown ribbon bow. In the panel above the calendar 
pad is an artistic and beautiful picture of a snow-capped 
mountain reflecting itself in the waters of a placid lake 
Below is the familiar hand in a circle, opening a Bandless 
filing envelope—the trade mark of the Smead Manufactur 


ing Company. At the bottom is the regular calendar pad 
of the months. The entire pad is made up of a Bandless 
hling envelope, which opens up into the familiar file pocket 


for the reception of papers and documents We hereby 
express our thanks to friend Hoffman for this remembrance 
among others 


L. C. Smith Exhibit at Vocational Meeting. 

\n exhibit of L. C. Smith & Bros. Typewriter Compan) 
machines was shown at the convention of the Vocational 
Education of the Mid-West, held at Milwaukee, Wis 
January 11-14. 
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he 
perfected 
||| Stylographie 
Fountain Pen 








We Want You to Try 
A Different Stylo 





| PES 


ing 
flood like the average ink 
pencil. And we want you 
dealers to try it, without 


the 


because it’s one pen you 
ought to be selling—a 
self-filling, self-starting 
speed demon that satis- 
fies—the really good 
stylo your customers 


hav 


B. B. STYLO COMPANY, Inc. 
848 Dekalb Ave. Brooklyn, N. Y. 


red Cause it breathes 


IFFERENT, be- 


~ like a human be- 
and cannot clog or 


slightest obligation, 


e been waiting for. 





Mail in the 
coupon today 











B. B. STYLO 
848 Dekalb Av 


Gentlemen: 


If you’ve got a really good stylo that will do the 


things you say 


You may send us a sample, and if we do not like 
it we are to have the privilege of returning it. You 
may also outline your dealer plan by mail, 


FIRM NAMIE bo ce ee whet ee eepehee en eee 


ADDRESS 


co., Ine., 
e., Brooklyn, N. Y. 


it will, we'd like to look it over, 


Very truly, 
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AOU» 
Guaranteed 
| oholsrered 
Urnihure ¥/ This Trademark is 

NEW YCRE Your Guarantee— 











One glance at a Karpen 
Chair elicits instant at- 
tention. 


The second glance proves it 
a work of art worthy of in- 
vestigation. 


A careful examination: re- 
veals the nature of Karpen 
super-construction. 

And, long, uninterrupted per- 
formance, the basis of 
Karpen reputation, demon- 
strates sound buying judg- 
ment. 


Karpen users are satisfied 
and permanent customers. 
Write for further informa- 
tion. 


S. KARPEN & BROS. 


Chicago Michigan City New York 











APPLIANCES February, 1922. 
PENS AND PENCILS 


Chicago, Ill.—The traveling salesmen of the local L. E. 
Waterman Company branch are now all out in their re- 
spective territories. 

Chicago, II.—E. J. Kastner, of the L. E. Waterman 
Company, New York, N. Y., was in Chicago for a week 
during January, conducting conferences. 

Chicago, Ill—H. E. Waldron, vice president and gen- 
eral sales manager for the W. A. Sheaffer Pen Company, 
was in New York the fourth week in January on a local 
sales conference. 

Joliet, I1l—The Woelfel Sales Company, H. J. Woelfel, 
president, Henderson and Norton avenues, has devised a 
new propelling pencil of metal. 

Los Angeles, Calif—The firm of Weil & Green, succes- 
sor to Max Weil, 208 San Fernando building, have been 
appointed Southern California representatives for the Na- 
tional Crayon Company, of Philadelphia, manufacturers of 
an important line of crayons. 

Los Angeles, Calif—James Evans, Jr, is now connected 
with The Evans Distributing Company, 900-906 Consoli- 
dated Realty building. The organization distributes Dic- 
tator fountain pens and automatic pencils in Oregon, 
Washington and California. 

Milwaukee, Wis.—H. L. Kremer has joined the travel- 
ing staff of the L. E. Waterman Company, covering the 
Wisconsin territory. 

Milwaukee, Wis.—Rolf M. Spangler, formerly in the 
advertising and sales promotion departments of the W. A. 
Sheaffer Pen Company, is now with the advertising agency 
of Klau-Van Pietersom-Dunlap, Inc. 

New York, N. Y.—Salz Bros. have incorporated with 
capital stock of $50,000. 

New York, N. Y.—Bernard Dyer, now in charge of 
sales for the Hoge Manufacturing Company, came from 
the Acheson Graphite Company, Niagara Falls, N. Y. 

New York, N. Y.—Eugene A. Behr has become man- 
ager of the Louis F. Dow Company. He had been with 
Brown & Biglow, St. Paul, Minn., before undertaking his 
present work. 

New York, N. Y.—Eberhard Faber, accompanied by 
Mrs. Faber, is now on a visit to California. Mr. and Mrs 
Faber arrived on the Pacific coast in time to spend the 
holiday season with friends. 


























New York, N. Y.—W. I. Halsey, manager of the New 
York office of the Esterbrook Steel Pen Manufacturing 
Company, 'eft New York January 16 for a trip through 
the New England territory for the purpose of calling on 
the trade. He attended the annual dinner of the Boston 
Association January 25. 

New York, N. Y.—E. J. Kastner, sales manager of the 
L. E. Waterman Company, left New York January 14 
for the Canadian office of the company, located at Mont- 
real, where he will spend some weeks. While at Montreal 
he will start the salesmen of Canada out on their regular 
trips. 

New York, N. Y.—W. T. Thayer, who formerly traveled 
lowa and Nebraska for the L. E. Waterman Company, 
has been transferred to the Western Pennsylvania and 
Northern Ohio territory.—C. F. Braun of this company, 
having recovered from a three month’s illness, is starting 
out again for his territory in Southern Ohio. 

New York, N. Y.—Attractive window displays have 
been shown by Gimbel Bros. and other large dealers, 
demonstrating the manufacturing operations involved in 
making Waterman fountain pens. Twenty-four processes 
are necessary to turn out the finished product and all these 
are graphically shown in the display. Included in the ex- 
hibits are biscuits of rubber, showing the manner in which 
rubber is received by the factories. Display stands cov- 
ered with blue velvet are employed. 

Portland, Ore.—Chas. E. Davis, of the W. A. Sheaffer 
Pen Company, “made” the local trade in January. 

San Francisco, Calif—D. B. Real, Western representa- 
tive of the Dunn Pen Company, has gone to New York 
to visit the home office. 

San Francisco, Calif—Charles R. Barry, representative 
of the “Eversharp” lines, has moved from the Board of 





(Continued on page 196.) 
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SEVEN MACHINES IN ONE 


Every stationer and printer endeavors to accomplish as much and 
as many different kinds of work in as small a space as possible. 


And the utmost requirement is that ALL WORK BE DONE WELL. 


THE NELSON NO. 3 PUNCHING MACHINE 


and equipment occupies but 40x46 inches floor space and it is seven ma- 
chines in one 








No. 1 Die-Cutting 









Punching—This machine punches all work quickly, accurately 
and satisfactorily. 


Die Cutting With this special die-cutting attachment (illus- 
tration No. 1) any conceivable shape or design (limited to the 
size of the plat 5x12 inches) can be produced. Very fast and 
extremely accurate in operation, 


Perforating —This device (illustration No. 3) satisfactorily per- 
forms any perforating job. For pin hole perforating, it has 
no equal. 








f Tab Cutting —These dies ure to be had in 
No. 2 Round sets (8 different sizes) to handle all classes 







’ i o : idex tabbing. loose leaf tabbing 
Cornerin f card ir % 
ad guide and letter file folders as well as cut 

out indexing The size of the tab may be 


regulated’ from %” to any width. 


Round Cornering—In this attachment is obtained the neces- 
sary rigidity to guaranté perfection. The base of fibre 
prevents the knife from dulling unnecessarily. The knife is 
readily and easily sharpened. It does clean cut and accu- 
rate work 

Embossing—A stee! chase is provided with or without elec- 


tric heating element for hot or cold embossing or stamping. 
The compactness and accessibility of the parts subjected to 


adjustment and the direct application of power over the op- 
erating member brand it as a machine with staying quali- 
ties For further information write us at once, 


C. R. & W. A. NELSON, INC. 


225 Michigan Avenue CHICAGO, ILL. 





No, 3 Perforating 








Quality keeps your customers sold 


Office furniture dealers realize that good quality conveys a conviction which pro- 
duces sales—and that good quality makes a strong and permanent impression which | 
keeps their customers sold. 


Bentley & Gerwig dealers are capitalizing on the ability of Bentley & Gerwig 
QUALITY to produce actual sales. Thus, these dealers have acquired a firm faith 
and confidence in Bentley & Gerwig Desks. | 


Bentley@ Gerwig Desks 


possess features in construction, design 
and finish, which produce not only a 
beautiful and attractive finished piece 
of furniture, but also that which 1s 
infinitely more valuable, the durability 
and the rugged strength to withstand 
the effects of service in the average 
office for a longer time. 


—— 











We want to show you how you can 
convert Bentley & Gerwig quality into 
capital. Write for complete particu- 
lars. 


Bentley @ Gerwig 
Furniture Co. bial ae 


Length Depth Height Weight 


Parkersburg, W. Virginia 42in. $32in. 30in. 150 lbs 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
ical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a caluable contract for specialty 
men of proven ability. Write him. 


casenesesdeauveuedtessetastnenaleeugue@ereeaeyi event! 
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‘‘Miss 
Comfort 
Widney”’ says, 


“For real, solid comfort and long wearing 
qualities sell ‘Miss Comfort Widney’ seat 
pads. You can always tell these pads be- 
cause they are the only pads on the market 
with the ‘Patent Sliding Slot.’ This Sliding 
Slot is a unique and exclusive feature which 
permits edgewise, backward or forward move- 
ment of the pad-——‘it moves-as you move but 
never leaves the chair.. Costs no more than 
the old style strap pads. Write for our prop- 


osition.” 
THE WIDNEY COMPANY 
310K South Jefferson Street CHICAGO 


WwWWWwWwwwo 














Bi re arr} 
le MAR? 


your customers make their dates with 


FULTON DATERS 


and use the reliable 
Fulton Self-Inking Stamp Pads 


they will save themselves time, 
money, vexation. Once a man 
uses Fulton Daters he never goes 
back to the tedious pen but will 
come to you for more Fulton 
Specialties. 

Stimulate sales for Fulton 
Daters and Stamp Pads by 
displaying them on your counter 
and in your advertising (we will 
supply cuts). 


FULTON SPECIALTY CO. 


Manufacturers of Stamp Pads, Daters, Sign 
Markers, Indelible Ink, Rubber Type Printing 
Outfits, Rubber Stamp Ink, Office Stamp Outfits 


ELIZABETH, N. J. 














berg letterheads and busi- 
ness cards are your pres 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, ete. 

We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill 
But copper and steel plate en 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 

Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 
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Boston, Mass.—E 7. Battey has joined Harrie E. Co 
land, New England nianager for the Boorum & Peas« 
Company He will cover Maine, New Hampshire, Vermont 


and parts of Massachusetts, Rhode Island and New \Y 


Chicago, Il.L—A. M. Crawford, formerly writing ink 
emissary for The Ault & Wiborg ( mpany, 1s now with 


the Wilson-Jones Loose Leaf Company 
Chicago, Ill. Miss Carroll, office manager tor the N 
tional Blank Book Company, returned January 7 fron 


her Christmas holiday at Holyoke, Mass 


Chicago, Ill—Miss Mate B. Hunt, formerly secretary 


for C. E. Fargo, Wilson-Jones Loose Leaf Company, is 
now with the Chicago branch of The Sam’l ( Tat 
Company. 

Chicago, Ill—J. J. Means, formerly a traveler in this 
territory, has had added to his duties the management 
the Chicago office of The Sam’'l ( Tatum Company 


He succeeds W. W. Matthews, who has joined the ¢ 
nor-Matthews Company, 106 North LaSalle street 


Chicago, [Ill—John C. Williams, representing 


Boorum & Pease Company, was in the Twin Cities last 
month where the temperature was twenty below. He pre 
fers Chicago’s brand of winter weather The bus'ness 


atmosphere of St. Paul and Minneapolis was far more 
congenial than the weather man’s variety 

Chicago, Ill—The growth of business at the local bran 

the National Blank Book Company has necessitated 
adding the north half of the fourth floor of the Converse 
building to accommodate stocks The ompany alre | 
occupies a large part of the fifth floor EF. ] Coggi 
manager, returned January 14 from an Indiana trip 

Cincinnati, Ohio.— William Davie, for eleven vears 
perintendent of the sheet and index department of 
Wilson-Jones Loose Leaf Company, Chicago, has joi 
the forces of The Sam'l C. Tatum Company of this cit) 
in a like capacity. Mr. Davis is considered an authority 
on the production of loose leaf sheets and indexes 

Dallas, Texas.—The Davis Printing & Stationery | 
pany, 20241 Commerce street. is specializing on loos 
leaf systems. The business was established in July, 1921 
by W. C. Davis. 

New York, N. Y.—The General Loose Leaf Company. 
17 West Forty-second street, has been organized by Grove 
C. Strack. Practically all the leading manufacturers 
be represented in the company’s lines. 

New York, N. Y.—George C. Nicklaus has been ay 
pointed city salesman for the National Blank Book Co1 
pany. He has had an extensive experience in handling do 
mestic and foreign business from the company’s New 
York branch. 

Philadelphia, Penna. H. W. Scattergood Company has 
been succeeded by Frank P. Dress, Inc. Mr. Dress was 
a foreman in the Scattergood plant for eight years. Th: 
business is to be moved to 3631 North Smedley street 
Lithographing equipment will be added. The new corpo 
ration comprises Frank P. Dress, Allen G. Snyder, Edward 
J. Dorworth, George H. Snyder and H. Carroll Brooke 

Portland, Ore.—|} W. Baxter, of the National Blan! 
Book Company, called on the local trade in January 

Portland, Ore.—George Wolcott replenished stocks 
Irving-Pitt loose leaf goods in local stationery stores dut 
ing January. 

San Francisco, Calif.—O. L. Gagg, Monadnock build 
ing, has added to his lines the loose leaf devices of the 
C. E. Sheppard Company. 

San Francisco, Calif—The Harry W. Brintnall Com 
pany, 51 Clementina lane, is now Pacific coast agent fo 
the Endlock Parts Company, New York, N. Y. 

San Francisco, Calif— Headquarters at 323 Market street 
have been secured by Thos. W. Moore, representative o1 
the coast of the Wilson-Jones Loose Leaf Company. Thi 
two floors of the building which will be devoted to offices 
display and store rooms, contain 8,000 square feet of spac: 
and Mr. Moore considers himself fortunate in having se 
cured such spacious quarters in the down-town district, 
where accommodations are hard to procure. J. E. Polstet 
has come from the factory to be associated with Mr. Moor 


(Continued on page 196. ) 
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TO ENDURE 


WOOD 





Counter Height |Uprights 


“THE 20 


00 LINE” 


8 Inche 





WITH ATTACHABLE PANELS 
Deep, 42 In hes 4High 


Letter Size 
Cap Size 
3x5 Card Index 
4x6,Card Index 
Document 
Legal Blank 


Cupboard 
Storage 


2081 V. L. Upright 
with End Panels Roller Shelf 


163 Inches 


Panels 


Insid 
Width 
Height 


Wide - 


Exclusive of 


Etc. 


Letter Size 


191 
A<4 
3 

‘ 


10 


inches 


inches 


WOOD UPRIGHTS 


offer avery filing device any other 


line offers. 


Write for Catalogue 9660 


The Globe “Wernicke Co. 


Cincinnati 
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Is Business Anaemic? 





Genera/ 
‘Type newriter 
xchange 


INC 





Try Our Tonic 


(lol -of neal pop 
1 Lot-ebuslt-Lilke New Typeurulors 


(Gobel) 


(Lot - Cleleded hough Iypewulor 


(Zo Rent ) 


Take freely and frequent—go 
out and shake yourself. You 
don’t have to be a salesman to 
makes sales and make money. 


Our “Like New” Rebuilt 


Typewriters sell themselves 

















if you just show them. Any man, 
any store or any office can sell 
them. Try them! 


Revised prices now in effect. 


Ask the Doctor—he knows! 


Address 


GENERAL TYPEWRITER 
EXCHANGE, Inc. 


30 Main Street 
Brooklyn, New York U. S. A. 
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ADDING MACHIN ES 





Albany, N. Y.—Ernest A. Hein is a new salesman here 
for The Dalton Adding Machine Company. 

Chicago, IlL—F. R. Winship, formerly in charge of the 
Minneapolis office of the Monroe Calculating Machine 
Company, is now located at the Chicago office, as manager 
of the North central division. 

Chicago, IIL—E. W. Johnson, formerly with the Todd 
Protectograph Company, is now an agency manager here 
for the Wales Adding Machine Company, handling a 
territory from Monroe street to the city limits, East of 
Milwaukee avenue. 

Chicago, IlL—The Doty Business Machine Company, 
Room 207-537 South Dearborn street, is representing the 
Record calculating machine in the United States. The 
machine is manufactured in Berlin. Henry H. Doty, the 
president, was with the Monroe Calculating Machine 
Company some years ago. 

Dayton, Ohio.—Louis H. Porter, a new salesman here 
for The Dalton Adding Machine Company, was formerly 
in the tire and tube business. 

Dover, Del.—The Wrenn Adding Machine Sales Com- 
pany is incorporated; capital stock, $1,000,000; representa- 
tive—Corporation Service Company. 

Houston, Texas.—C. A. Rosendahl, heretofore at Dal- 
las for the Monroe Calculating Machine Company, is now 
at 208 Beatty building. 

Huntington, W. Va.—Andrew J. Russel has joined the 
local sales force of The Dalton Adding Machine Com- 
pany. 

Manchester, N. H.—C. Owen Weeman, formerly an in- 
spector, is now sales agent here for The Dalton Adding 
Machine Company. 

Jacksonville, Fla—Marcus J. Livingston is now sales 
agent here for The Dalton Adding Machine Company. 
In 1920 he was connected with the office at Springfield. 
Mass. 

New Haven, Conn.—R. D. Haven, the new manager 
here for the Burroughs Adding Machine Company had 
previously been connected with the agency at Fall River, 
Mass. 

Newark, N. J.—M. W. Sheffer, who has been sales 
agent here for the Sundstrand Adding Machine Company, 
has resigned to enter another line of business. He now 
makes headquarters at his home, 418 El Mora avenue, 
Elizabeth, N. J. 

Philadelphia, Penna.—The Lanston Monotype Machine 
Company has purchased the business, machinery, patents, 
trade marks, trade name and good will of the Barrett 
Adding Machine Company. 

Phoenix, Ariz.—Charles E. Morris, formerly state agent 
for the Sundstrand Adding Machine Company, at Sioux 
Falls, S. Dak., has taken the state agency for that com- 
pany for Arizona and will make his headquarters and 
office with the McNeil Company of Phoenix. 

Plainville, Texas.—The Herald Publishing Company is 
now selling the Dalton adding machine, a sub-agency un- 
der the Fort Worth branch. 

St. Louis, Mo.—L. E. Keller has rejoined the local sales 
office of The Dalton Adding Machine Company. 

St. Louis, Mo.—W. F. Barklage has returned to St. 
Louis. He is now division manager of the South Central 
division of the Monroe Calculating Machine Company. 
He was transferred last year to Chicago, managing the 
office there. 

San Francisco, Calif—R. D. Churchman is the new dis- 
trict secretary for the San Francisco headquarters of the 
Burroughs Adding Machine Company. He was transferred 
here from the Boise, Idaho, territory—D. W. Saxe, dis- 
trict manager, is making a tour of the northern agencies. 

Seattle, Wash.—Seattle is at some time or another a 
good training ground for big business men. Among these 
are Mr. Felt of the Felt & Tarrant Mfg. Company of 
Chicago, who resided in the Ballard district a long time 
ago, it is said. Martin J. Bacon, district manager for 
the company, and well known on the Pacific Coast, is 
the second oldest employe in point of service with the 
company, and the only district manager, having in his 

(Continued on page 208.) 
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Get Yous Share 


ERE is always some business. You'll 
find it easier to get your share if you 
push this Jamestown Metal Desk. 

Electric spot and acetylene welding, 
instead of rivets, bolts or screws, give it 
the rigidity of a beam of steel. 

Double thickness of steel panels, 
interlaid with asbestos, assures absolute 
quietness of operation. 

A finish as handsome as the most 
beautiful wood! Knock-down construction 
to lessen freight and storage charges! A 
reasonable retail price to stimulate sales! 
An interesting margin for you. 








Better write us today for complete details. 


The JAMESTOWN METAL DESK CO., Inc. 
Jamestown, N. Y. 
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A new manual 


_ vertical 

filing and 

card index 
supplies 


FREE 


os A catalog for dealers which tells 
a about vertical filing and card index 
systems in a way never before attempted, mak- 
ing it easy and simple to sell a profitable line 
of goods. 
Shows sizes and kinds of folders used with va- 
rious filing methods and card index supplies used 
in modern office systems. Contents easy to find, 
explained with graphic illustrations and lucid 
descriptions. Compiled to offer dealers cooper- 
ation in building up and retaining a profitable 
business. 

















Send for your free copy and 
attractive dealer proposttion. 


United Business Equipment Company 
113-121 Albany Street 
Boston,11,Mass. 




















Helping You Sell 


e 


In the years they have been on the 
market, WORK-ORGANIZERS, — the 


original equipment for the organizing of 


desk work,—have become Nationally 
known to executives and other desk 
workers. . 

Dealers everywhere are_ pushing 


because of our 


WORK-ORGANIZERS 


policy of co-operation. 


How We Help Sell 


-by placing our bulletins, “How to Organize Desk Work’’, 
in the hands of your customers. 
—by furnishing dealers with attractive 
display material 

-by our re-assortment 
balanced, 

-by supplying your sales people 
in the sale of this line 
by manufacturing a 


window and counter 


plan which keeps your stock well 


with our training course 
that 


product so satisfactory repeat 


business is an important item, ; 
a line so complete and so flexible as to 
price 


by manufacturing 
meet your customers’ requirements both as to 
completeness of equipment. 
—by insuring you a liberal margin of profit. 


Cash in on these helps. Stock 
and pushWork-Organizers. 
Write today for more complete 
information. 


Work- 


Organizer 
Specialties Co. 


725 W. Grand Blvd. 
Detroit, Mich. 


and 

















Every live dealer is aware of the advantages 
of distributing guaranteed ribbons under his 
own brand name. 


In order to reap the fullest benefits of such adver- 
tising it is important that your ribbon be abso- 
lutely dependable and that your box be attrac- 
tive. That is why our line of artistically engraved 
imprint boxes will be sure to appeal to you, both 
practically and aesthetically. 


A word from you will bring samples and prices. 


Small town overhead with large 
city facilities. 


MILO GAR BON CORPORATION 
PENN YAN, N. Y. 
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Write for this 
Special Price Lis 


Calculating Machines 


Here is an excellent opportunity to secure 
a stock of calculating machines of such 
well-known makes as Comptometer, Bur- 
roughs, Brunsviga, Marchant, Triumpha- 
tor, Peerless, Millionaire, etc. All of these 
machines have been taken in on trades 
and are in good working condition. We 
are in a position to offer these machines 
at a big discount from our regular dealers 
list. This is a good chance to stock cal- 
culating machines. Get in touch with us 
quickly. Write at once. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, III. 





National Desks Are 


Sure Business Builders 


The National line in a dealer’s store is 
valuable business asset. It is complet 
comprising the best to be found on tl 
market, as well as desks substantially built 
but medium priced, for use where price is 
the important factor. With National desks; 
goes the assurance of dependable value: 
and positive satisfaction to dealer and user 
alike. They build business and hold 


National Desk Co. Herkimer, N. Y. 


























aa indicated by the name, our line repre- 
sents the acme of perfection, not only 
as regards uniformity but in durability; for 
instance, one sheet of our No. 698 carbon 
paper will produce 100 letter copies. 


As jobbers or retailers you are interested in 
a line that is fast gaining the ascendency in 
this country in point of ideal satisfaction and 
you cannot afford to miss the opportunity of 
becoming better acquainted with “Iron Clad” 
by failing to write for a sample booklet show- 
ing 24 papers in black. 


Largest distributors in the world of 
CARBONIZED ADDING MACHINE ROLLS 


Iron Clad Ribbon & Carbon Co. 


100 Grand Street New York City 


























GLUEY GLUEY 


AND ALONG CAME “GLUEY” 


Everybody using adhesives wanted a su 
stance that holds like glue and in the soft 
plastic state of paste. Many attempts to o 
tain this proved futile. And then, along cam 
“Gluey.” 

“Gluey” is a light colored paste of imported 
constituents. These constituents give “Gluey’ 
the long looked for bull-dog tenacity of good 
glue and the creamy, smooth consistency 0! 
paste. 

People in all walks of life need “Gluey.” Over 
2000 schools and colleges have specifie 
“Gluey.” You will need a good stock of it t 
meet your demands. You can get it in coi 
tainers especially made to fit the individua 
needs of your customers. Write us. 


LOOK AT THESE PRICES 


Gallon Stone, Self-Sealing Jars, 





GLUEY ===> 














GLUEY 

















Dr MO ccenctccaceucetceses ..-.$14,00 
Galion Tin Friction Tops, per doz... 13.20 
Half Gallons, Stone or Mason Jars. 

 tettnis caceeeeeheakseneee 7.80 
Half Gallons, Tin, per doz.......... 7.60 
Quarts, Glass or Tin, per doz....... 4.50 
Pints, Glass or Tin, per doz........ 2.75 
Half Pints, Glass or Tin, per doz... 2.00 
Tee Bee, SG, WOR. GOB. oo cc co rcccces 1.00 
Te ee ee OP GIB. . cnc cccccecs 86 


Special Discount to Jobbers 


The Commercial Paste Co. 
COLUMBUS OHIO U.S.A. 











GLUEY 


GLUEY 











SSS GLVUEY SS GLUEY 
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OTHER MACHINES 
————S 


Baltimore, Md.—Joseph League has joined Dorner & 
Gillingham, distributors for ¢he Hedman Manufacturing 
Company 

Chicago, Ill.—The Costmeter Company, 105 West Mor 
roe street, has taken membership in the Chicago Assi 
ciation of Commerce 

Chicago, I1l.—The Lisenby Manufacturing Company has 


taken distribution for the world on the “Aldrich” office 
folder 

Chicago, Ill—A. F. Gerak showed the largest number 
of points in machine sales for the Todd Protectograp! 
Company in 1921] 

Chicago, Ill.—-j. E. Quinn, of the Multicolor Sales Com 
pany, returned to work the first of the year after a pro 


tracted iliness. 


Chicago, Ill—Men ership in the Chicago Associatio 


Commerce has been taken by the National Check E: 
dorser Company, 1410 Wrightwood avenue. 

Chicago, Ill—I. D. Camps, general sales manag 
the Lisenby Manufacturing Company, returned in Ja 
uary from an extended stay at the factory, Fresno, Calif 

Chicago, I1l.——Daniel Vincent Casey, some years ago as 
sistant advertising manager of The National Cash Registet 
Company, is now associated with Charles Daniel Fri 
iocal advertising agency 

Chicago, Ill—W. L. Stickney, general manager of 
American Bank Machine Corporation, was in conferenc¢ 


at Washington last month with the postal savings depart 
ment regarding the teaching of thrift to children. 


Chicago, Ill—During January Stanley H. Twist, ad 
verti ge manager for Ditto, Inc., visited Dallas. Houston. 
New Orleans and Memphis A number of graduates fron 
the sales class was sent into selling work in January 

Chicago, Ill—F. K. Pennington, general sales manager 
of the A. B. Dick Company, returned January 18 
Cincinnati. where he issisted in the opening of the new 
branch On the way home he stopped off at Indianapolis 
to confer with the local agent, the W. K. Stewart Com 


1 


pany, and Mr. Walker, the resident representative 


Dayton, Ohio.—Clarence W. Hamilton, formerly in. th 


publicity department of The National Cash Register Con 
pany, ts now publicity manager for The American Fina 
Company 

Dallas, Texas.—-G. C. McClellan has become branch mai 
ager here for The Dictaphone. He had been state super 


visor at Tulsa, Okla 


Los Angeles, Calif.—C. U. Whiffen, manager The Na 


tional Cash Register Company, wil! erect a brick buildi 
part one and part two story, on the East side of Hope 
street, near Seventh. Dodd & Richards are the architects 
The building will cost about $35,000 

New Haven, Conn.—The New Haven Commercial Hig] 
School has classes in dictating machine transcriptio1 
among its various commercial courses 

New Orleans, La.—Paul Drouineau has become a dis 
tributor for a section of Louisiana for the Hedman Manu 
facturing Machine Company. He had served at Evar 
ville, Ind., previously 


New York, N. Y.—Julius Menzel won the appellati 


Master General Sales Agent” of the Todd Protecto 


graph ( mpany sales irce for 1921 He earned it in 1921 
ilsé 

Oklahoma City, Okla——H. W. Rutherford has taken o1 
the Bircher lines, made by The Bircher Company, Roches 
ter. N. ¥ 

Pittsburgh, Pa.—J. A. Gillespie has joined the sales o1 


anization here of The Bircher Company, Rochestér, N. \ 


Rochester, N. Y.—Fred Bloom, general. sales agent of 


the Todd Protectograph Company, topped the entire sell 
ing organization in “Protod” sales during 1921. 

San Francisco, Calif—P. S. Kantner has been appointed 
acting branch manager of the Columbia Graphophon 
Company, with offices at 339 Bryant street. Mr. Kantnet 
was promoted from the San Francisco branch sales forcs 
to succeed L. C. Ackley Mr. Ackley left the service 
the Columbia to engage in private business 

San Francisco, Calif.—J. A. Whiting, manager of The 
\merican Multigraph Sales Company, has a new sloga 


for 1922 It is: “If vou Want Your Business Better, B« 

1 Go-Getter.” Mr. Whiting is very optimistic regarding 

the outlook for the coming year.—William Moynes, fot 
(Continued on page 211 





This Trademark 


TRADE 










FILING FOLDERS 


MARK 


Is YOUR ASSURANCE 
OF PERFECT QUALITY 





It is significant of the KAY guarantee 
ofa consistently superior quality—more 
satisfactory performance and a slower 
rate of depreciation. It is a constant 
reminder of a closer co-operation in 
merchandising—of a service on a new 
and more stable basis—and of a thor- 
oughly higher grade product. 


The production of filing folders is not 
just a part of a large and varied specialty 
business but it is our sole product. And 
our whole organization is devoted en- 
tirely to the production and merchan- 
dising of these filing folders—our one 
and only product. Because of this, we 
have come to know the needs and de- 
mands for the filing folders and further- 
more, we know that KAY filing folders 
successfully meet these requirements. 
Thus, we say that KAY filing folders 
cive a more satisfactory service. 


Kay Features 
Our folders are rotary cut to elim- 
inate rough edges. 
We use a consistent and standard- 
ized grade of materials. 
We have three standard stock 
sizes, lette1 legal and invoice 
sizes 
lwo grades, three weights and a 
omplete assortment of colors. 
afe, inexpensive and rapid ship- 


ments guaranteed. 


~ 


KAY Filing Folders will prove profitable 
to you as they have to numerous other 
dealers. Write for our special offer to 


dealers. 


THE KAY COMPANY 


HIGH STREET and BOYDEN PLACE 


NEWARK NEW JERSEY 
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NATIONAL 


Fire-Proof 
Vault Doors 


ITH the increased activity in build- 

ing operations a vast market is 
opening up for dependable fire-proof 
vault doors. 

National Fire-proof Vault Doors have 
the specifications that meet the most 
exacting requirements of architects and 
owners of modern industrial buildings. 

They give you an unusual opportunity 
to successfully meet competition § in 
this highly important and profitable field. 


There is a National standard vault door 
to meet practically every requirement, 
but we will be glad to figure on special 
doors not covered in our regular line. We 
can make prompt shipments. Prices are 
as low as consistent with high grade con- 
struction. 


Let us work with you on your prospects. 


39 Years of Knowing How 


THE - NATIONAL: SAFE- COMPANY 


Fourded as The Nati nal Safe & Lock Company in 1883 
Cleveland, U.S. A. 


Makers of high grade BANK EQUIPMENT, 
SAFES, VAULTS, SEAL-JOINT SAFES. 
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FURNITURE 


Atlanta, Ga.—Ivan E. Allan, president of the Ivan Allen- 
Marshall Company, provid@d a complete filing system 
for the new Opportunity School. The institution gives 
free instruction in modern office methods. 

Buffalo, N. Y.—The All-Steel Furniture Company has 
been organized by William B. Roemer and William C. 
Milgate. 

Chelsea, Mass.—The National Store & Office Fixture 
Company has incorporated; capital stock, $10,000; directors 
—Max Rappaport (president), John Salz (treasurer), 13 
Auburn street, Florence L. Richmond. 

Chicago, Ill—The Art Metal Construction Company is 
now located in its new home, 324 South Wabash avenue. 
The quarters are roomy, and favored with daylight illumin- 
ation on two sides. I. W. Eckstein, the manager, is now 
able to display a number of models on the floor, for which 
there was no space in the old salesrooms at 205 South 
Monroe street. 

Cleveland, Ohio.—The Forman-Bassett Company has 
established an office furniture store at 1427 West Third 
street, in charge of F. W. Wagner. It occupies space for 
merly used by the commercial stationery department, 
which is now housed in the Hotel Cleveland building on 
West Superior street. 

Galveston, Texas.—Clark & Courts are now exclusive 
agents for “Y and E” wood and steel equipment, and 
“direct name” systems. 

Los Angeles, Calif—C. H. Manerhan has been trans- 
ferred from the Houston, Texas, branch of The Safe 
Cabinet Company to the local office, 736 S. Spring street. 

Montgomery, Ala.——The Brown Printing Company is 
handling office furniture at its new store, 221 Dexter ave- 
nue. 

New York, N. Y.—A. M. Haas has been assigned to a 
local territory for the Yawman and Erbe Manufacturing 
Company. He was with the Pittsburgh branch eight years 
ago, and left to engage in Y. M. C. A. work 

New York, N. Y.—The Van Dorn Iron Works Company, 
318 Broadway, has taken a contract for the installation 
of the complete inside steel equipment of the new bank 
of the Manhattan Company, in Jamaica, Long Island. 
This equipment will include lockers, counters, cages, 
desks, filing cabinets, etc 

Pensacola, Fla.—The Pensacola Stationery Company has 
been appointed exclusive agents for “Y and E” wood and 
steel files, and “direct name” systems. 

Philadelphia, Penna.—Robert G. Swan, who was a trav- 
eling salesman for the Yawman and Erbe Manufacturing 
Company, has returned to that organization as a salesman 
in the Philadelphia territory. 

Port Arthur, Texas.—The Schmink Office Supply Com- 
pany is now exclusive agent for “Y and E” “direct name” 
systems, wood and steel office equipment. 

Portland, Maine.—The “Y and E” Sales Agency is 
exclusive representative for the Rochester wood and steel 
filing equipment and “direct name” systems 

Portland, Ore.—Louis Burgoyne, represerting The 
Globe-Wernicke Company, was one of the travelers who 
paid attention to the Portland trade during January. 

Rochester, N. Y.—F. P. Apgar has joined the traveling 
sales force of the Yawman and Erbe Manufacturing Com- 
pany. He was on the “Y and E” staff five years ago 

Rocky Mount, N. C.—The Carolina Office Equipment 
Company has been given the exclusive franchise for “Y 
and E” wood and steel equipment, and “direct name” 
systems. 

San Francisco, Calif—H. H. Hollidge has returned to 
the San Francisco branch of the Yawman and Erbe Manu 
facturing Company, after an absence of about a year 
and one-half in other work. 

San Francisco, Calif—G. OO. Sebree, now with the copy 
department of the advertising agency of Emil Briascher 
and Staff, will be remembered as former advertising mana- 
ger of The General Fireproofing Company, Youngstown, 
Ohio. 

San Francisco, Calif—The San Francisco Furniture Ex- 
change held its semi-annual exposition February 6-11. 
Buyers from all the western territory were in attendance. 

San Francisco, Calif—T. F. Peirce, managing director 
of the Pacific Desk Company, has gone East on a business 
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Imperial 


aaa = Steel Cabinet Co, 

Wit YI) 33) 3) 2130-2152 Fulton St, _ 
7 qos : Chicago, will furnish blue- 

LY Titi th prints and prices which will — 


enable you to secure your ~ 
customers’ orders for any — 


’ kind of special metal cab- 
i 1 ie inet work. This company 
Pi = has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment 
and facilities together with 
the necessary resources to 
| } Ng take care of your require- 
— il ; ments in a first-class man- 
= —— day ner. You can make this a 
profitable branch of your 
stock cabinet department 
—= Pa 7 / "= without additional outlay 
a » on your part. All work 
guaranteed and furnished 
subject to inspection and 
approval. 
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100% 
VALUES IN 
PATTERNS 
MATERIALS 
FINISH and 
CONSTRUC- 
TION 664-C Oak 
GUARANTEED in Shelbyville Desks 


Live Dealers Only, Wanted for Exclusive Sales Agencies 


SHELBY VILLE DESK CO. 


SHELBYVILLE, INDIANA 
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1922 will reward 
efficient workers 
You need good materials. 


Let us help you by furnishing 
thin papers that are strong, 
durable, useful and effective. 


Esleeck’s Onion Skin 
& Manifold Papers 


are right for important uses 
in every business office. 





Sold by leading paper merchants 
Made by 
ESLEECK MFG. COMPANY 


Turners Falls, Mass. 


ROR ORO REE 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjusiable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold — 
dollar and cents busi- 2eeseaee 
iness investment 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 




















turn out the greatest amount of * Model 
work in the shortest space of time. — 
; Sliding 

The use of the “Satellite ’ Adjust- Base- 
able Typewriter Stand will help to —— 
accomplish this. It has for offices Check 
able 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Daytun 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- ‘ 
osition and booklet will 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


This is Model 2X 














UALITY  eemed 
: “trae WATS 


FURNITURE 





Watson’s Bond 
Boxes and Bank- 
ers’ Note Cases, 
constructed of 
highquality Metal 
Furniture steel. 


Successful and 
profitable mer- 
chandise iswholly 
dependent onCon- 
sumer confidence 
and only a long 
period of time and the 
satisfactory service that 
the product renders in 
use determines this 
Consumer value. 





Security Box 


Secure your maximum 
amount of business 
with Watson’s prod- 
ucts in ready-built and 
built-to-order steel fur- 
niture for Banks, Court 
Houses and Libraries. 


Let your interest 
prompt you to write 
for complete catalogue 
now. 





Bankers’ Note (in two sizes) 


WATSON MFG. CO. 
JAMESTOWN - + NEW YORK 



































NN 
Reduction 
in Price of 
Quality 
Cuspidors 


Effective Aug. 15th 


PRICE LIST ON APPLICATION 











IRELAND & MATTHEWS 
DETROIT 
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trip Charles LaFontaine, San Francisco manager for 
the Pacific Desk Company, states that business is good 
this year. 

San Francisco, Calif.—F. W. Wentworth, president of ps 
the F. W. Wentworth Company, has gone for a business 
trip to the home office of the Library Bureau, in Boston, 
Mass. Mr. Wentworth will probably be gone for sev- 
eral weeks. His firm specializes in Library Bureau goods. enera y 

San Francisco, Calif—L. A. Fowler, who has been on 
the sales force of the San Francisco store of the F. W. = 
Wentworth Company, has been made manager of the = alr = 
F. W. Wentworth store in Seattle—W. J. Mullen, who 


has been Seattle manager, is coming to San Francisco, on 
general sales work. ues ay 


San Francisco, Calif—Word has been received that H. L. 
Smith expects to visit the offices of the Yawman and Erbe 7 
Manufacturing Company during the month of February, e 
in the course of a tour of the Western agencies of the 
firm. Mr. Smith, who is supervisor of branches for “Y 
and E,” was formerly connected with the San Francisco 
branch. Charles H. Victor, “Y and E” manager here, 
says that there will be a great reunion when his many 
friends welcome him. 

San Francisco, Calif—A new building is now in process 
of erection, for the Phoenix Desk & Chair Company, which 
is at present on Bush street, between Montgomery and San- 
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HAT makes a fine report 
from the weather bureau 





some. “We shall have the entire building and this will but will never do from the 
give us more room, which our business now compels us ‘ ‘6 

to have,” said William D. Poil, San Francisco manager. stenographic department. Gen- 
“The building is going to be put up for the purpose of sa i oe e 

displaying and selling office Fics Mi and the plans call erally fall is not good enough. 
for features which we could not have in an ordinary office Forcetul letters as well as read- 
building.” The new home of the Phoenix Desk & Chair ‘ ys - 
Company is to be on the northwest corner of Mission able carbon copies must be 
and Annie streets. It will have a frontage of sixty feet “nD. . ” 

on Mission and will run back 120 feet, having plenty of Bright and ( lear. 


light as well as space for the display of Horrocks desks 
and B. L. Marble chairs, in which the firm specializes. 


San Francisco, Calif—Following the death of the late yp 
much-regretted Samuel Rucker, president of the Rucker 4 ° :, ° 
Fuller Desk Company, that concern has been bought 4b 
hy H. B. Rucker, C. H. Ristenpart, W. E. Ristenpart and 


Il. C. MeQuilkin. A new corporation has been formed 
by these five associates, and the Rucker-Fuller Desk Com- 


pany has bought and absorbed the Rucker-Fuller Sales Typewriter Ribbons 


Company, which was formerly operated as a separate cor- 


poration. The stores in Oakland, Fresno and Sacramento, 
which formerly belonged to the Rucker-Fuller Sales Com- Carbons 
pany will now be operated as direct branches of the 
Rucker-Fuller Desk Company. J. C. McQuilkin, in com- —_ ; 2 
ing into the firm, has brought his business into the Rucker- Che Miller Line makes pos- 
Fuller Desk Company.: This consists of steel library : . - ' 
equipment, bank vault equipment, and steel bank cage sible the kind of letters your Cus- 
work. Mr. McQuilken formerly operated in San Fran- oid = a er 7 
cisco, under his own name. All Pes companies will now tomers like to have So out of 
be operated under the name of the Rucker-Fuller Desk their otfices And Miller Carbons 
Company, which has absorbed the Rucker-Fuller Sales ~ hee 
Company and the McQuilkin Company. Speaking of produce copies that are always 
this, H. B. Rucker, nephew of the late president and a ad 5 if 
member of the new firm said: “This consolidation greatly cl aT, and neve! cloudy. ° 
enlarges the scope of our business.” 

Seattle, Wash.—Richard Walsh, who has joined the You don’t have to take our word 


furniture department of the Lowman & Hanford Com- - : a ; , Be Paha: " y 
pany, was previously with the H. S. Crocker Company, for it. Tell us what class of trade you 


gr Figs ge ee ee ) cater to and we'll send generous sam- 
a " - Pie t EVR rpewrite , 
conn, Fi ; i "hes adet Gene ples to try out 1n your OWN way. Then 


Company, 110 South Phillips avenue, has added office 


furniture, safes, filing equipment and stationery supplies the decision is “up to vou.” 
to its line. : 
Topeka, Kans.—Joseph C. Wilson, & Company has ‘s . . , , 
9 > J OT . . rO . 6 ~ , > s ( ; 
opened an office equipment store at 525 Kansas avenue. Give us a ch ince to show J 7” what 


Toronto, Ont., Canada.—Grand & Toy, Ltd., Wellington real trade-getters we manufacture. 
street, have made a separate organization of the office fur- 
niture department, which is headed by A. O. Dawson. 

Winston-Salem, N. C.—The Barber Printing & Sta- ° B Pi C 
tionery Company has changed its name to the Barber The Miller- ryant- lerce 0. 
Photo & Office Supply Company. 

Youngstown, Ohio.—The Youngstown Office Supply 
Company advertises on outdoor painted bulletins. ‘Y 
and E” efficiency desks are featured on one display. 


General Offices and Factory: 
231-241 South River Street, 


Aurora, Illinois 
Cable Address, “Milpie’’ 

Branches: Chicago; New York; Boston; 
St. Louis; Detroit; Cleveland; New Or- 
leans Minneapolis; St. Paul; Mil- 
waukee: San Francisco; Indianapolis; 
Peoria; Springfield, Ill. 

European Headquarters: 46, Avenue 

des Villas, Brussels, Belgium, 






Burroughs Advertising Concentrated at Detroit. 

The field branch advertising of the Burroughs Adding 
Machine Company has been discontinued, the district ad- 
vertising managers having been transferred to the home 
office at Detroit, Mich. All advertising work for the dif- 
ferent territories heretofore handled by the district ad- 
vertising managers will be carried through the home office. 





THE MILLER LINE 
. |S SUPERFINE 
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TO ENDURE 


Structural Strength 
Safes 


WITH UNDERWRITER’S LABEL 
Best Record Safe Made 


This is but one of many sizes. 


They combine the Old-Line standard of Strength with 
Perfected Features of Easy Portability and Heat Re- 
sistance. 

Write for Catalogue 9660 


The Globe-Wernicke Co. 


Cincinnati 
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STATIONERY 





Attleboro, Mass.—Burnett’s, Inc., has been organized 
to conduct a stationery and school supply business; capi- 
tal $10,000; incorporators—Carlton H. Grant, Attleboro; 
Abbie Maud Grant and Pearl Grant, Franklin, Mass. 

Aurora, Ill—John Pulfer, who was connected with the 
Schickler & Miller Company seventeen years, has joined 
the Fox Office Stationers. 

Austin, Tex.—Tobin’s, Incorporated, succeeds Tobin’s 
Book Store, 801-03 Congress avenue, which was founded 
by the late John J. Tobin in 1896. There is no change 
in the personnel; the capital stock has been increased. 

Bloomfield, N. J.—The Gold Seal Company has incor 
porated to do a stationery business; capital stock, $125,000; 
incorporators—Robert W. Nichols, George M. Browning 
and William P. Baerenrodt. 

Boston, Mass.—V. H. Fowler Company has incorporated 
to handle stationery and supplies; capital stock, $25,000; 
incorporators—V. Hovey Fowler, Harry B. Bowl and 
Louis A. Moeau. 

Brooklyn, N. Y.—The Chemical Ink Company has in 
corporated; capital stock, $100,000; incorporators—J. A. 
Seias, W. H. Stieglitz, K. Dyer (M. J. Moore, attorney, 141 
Sroadway, New York). 

Camden, N. J.—The E. Mobius Company wil 
stationery store here. 

Canton, Ohio.—E. I. Baer, of Baer’s, was a Chicago vis 
itor in January. 

Central Islip, Long Island, N. Y.—The stationery busi 
ness of H. M. Jones is now being operated by B. Hirsch 
lein. 


1 
i 


open a 


Chicago, Ill—January 9 fire damaged the store of the 
Faithorn Company, 105-07 West Jackson boulevard 

Chicago, Ill—The second half of the winter bowling 
series by teams from Horder’s, Inc., has opened with 


great enthusiasm. 

Chicago, Ill—Creighton W. Whiting has been ap 
pointed manager of the Chicago office of the American 
Writing Paper Company. 

Chicago, Ill—Slight fire damage was done early in Jan 
uary in the building at 552-54 West Adams street, in which 
J. L. Hanson is a tenant. 

Chicago, Ill—Membership in the Chicago Association 
of Commerce has been taken by the Stauder Engraving 
Company, 231 North Wells street. 

Chicago, Ill—H. D. Field, of. the Field-Parker Com 
pany, El Paso, Texas, was a January visitor with the As 
sociated Stationers’ Supply Company. 

Chicago, Ill—The upstairs bookstore of A. C. McClurg 
& Company has been merged with the ground floor stocks, 
and the overflow transferred to the basement. A _ fine 
salesroom has been made of the basement, with two en 
trances. 

Chicago, Ill—W. M. Knapp, formerly with Norton 
Brothers, Inc., El Paso, Texas, is now in the catalogue 
and country order department of Carrithers & Company 
He had been with Cameron & Amberg before joining Nor 
ton Brothers, Inc. 

Chicago, Ill—The Manhattan Engraving Company, 115 
South Dearborn street, has incorporated to do an en 
graving, plateless printing and stationery business rhe 
capital stock is $20,000; incorporators—William F. Staedke, 
Charlotte E. Staedke and William T. Pridmore 

Chicago, Ill—The Connor-Matthews Company has been 
organized by F. W. Connor and W. W. Matthews, with 
offices at 106 North LaSalle street. Mr. Connor has been 
representing the Oxford Filing Supply Company Mr 
Matthews was until recently manager here for The Sam’ 
C. Tatum Company. In addition to the Oxford line, the 
new organization represents the Stephen Greene Company, 
greeting cards, and the Oakville Company, clips 

Cincinnati, Ohio.—The Diem & Wing Paper Company 
has been made representative for the bond and ledger lines 
of the Byron Weston Paper Company. 

Cleveland, Ohio.—The Foreman-Bassett Company has 
moved its stationery store from 1427 West Third street to 
the Hotel Cleveland building on West Superior stre« 

Cleveland, Ohio.—The Burrows Brothers Company, 633 
Euclid street, has leased a store in the Hotel Euclid build 
ing, in which will be operated a branch, handling office sup 
plies and fountain pens. 

Cleveland, Ohio.—The Ideal Office Supply & Stationery 
Company, established last June at 406 Prospect building 
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The Guarantee 
ot el77; : on face of box is 

e af y backed up by the 

CARBON quality inside. 


OLD TOWN CARBON 
PAPERS prove up under 


test and in service. Our 
formula specifies the 
‘‘right”” materials and in- 
sures proper working of 
them. Twenty different 
grades — typewriter, pen 
and pencil — various 
colors and finishes. 


OLD TOWN and CROWFOOT 
TYPEWRITER RIBBONS 

are long wearing and give clear 
COD. impressions. The same high 
OBrien Ss quality asin Old Town Carbons. 
Carefully packed to prevent 

DUM deterioration, in attractivel 
fy deteri ; y 
Y lithographed boxes. Ask for 
samples and our proposition. 


Old Town Ribbon and Carbon Co., Inc. 


245-247-249 Centre St. New York, N. Y., U.S.A. 
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Stationers Standard 
Lines are the Best 
Producers 

The Elsane Card Index 


Cabinet is solidly built 
of wood and binder’s 


board ‘overed itl 
black dik ad 4end FILES 








-§ <§ = 



































6-drawer cabinets; 3x5, Cabinet Desks—File Desks 
4x6, and 5x8 card sizes. Cc . d 
onvenience and Speed 
The . Sé > Glas: >SK . . . 
he Elsane * — Desk Characterize AUTOMATIC V_ EXPANDING Files and 
ad gives the service Desks. The famous V EXPANSION has ‘stood the test of 

of a loose leaf readv over seventeen years, and, with present-day improvements, 

reference book. a memo eg Y vd maximum cogventanes rh ogeseeny speed = Sane 
a } ; . “4 . and finding. Combined in one of the most complete lines 
reminder and a desk pad. It is easily opened for on the market. Your customers will appreciate your efforts 
changing memoranda and when closed protects con- toward improvements. 









tents from wind gusts and inkstains. The glass is WOOD-STEEL CONSTRUCTION 

I a ls is a decided improvement. The nat- 

+. plate and the pad ural beauty of genuine quartered ocak 

1S made in the fol- or mahogany is retained with all the 

lowing sizes: advantages of steel. 

18x24, 20x34, 
24x36. 





SEND FOR 
CATALOG 
No. 22A 


Home Office and Factor 
Automatic File & Index Ce. 
West 10th Street 


DEALERS—Elsane Specialties have an 
Green Bay, Wis. 


exceptional demand at this time because 





of the economy effected. Our leather goods line is full of ri a 
attractive numbers Write for descriptive matte anc Sales eces 
price list. —_ atter and Chicago and Washington 





SAINBERG & COMPANY, Inc. 
65-67 W. Houston St. New York, N. Y. 
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The quality that brings 





repeat orders 


The most attractive 
package 


Jasmine Inks and Mucilage are used by thousands 
of banks, offices, factories, public institutions and 
the U. S. Government. We want further to extend 
our trade and need distributors in every city. Write 
for our sélling plans. 


DEPT O. 


Jasmine Ink Corporation 
Norfolk, Va., U.S. A. 











INTRODUCING THE 
R-E-N SELF-INKING 


MULTIPLE HAND STAMP 


Ten individual rubber stamps in 
one. Each stamp is contained 
in a separate holder which is 
fitted to a cylinder and is turned 
- into or out of printing position 
by means of a handle, the ac- 
tion of which is 
indicated by an 
arrow and index 
segment. Any 
stamp can be 
quickly removed 
and replaced. The 
ink pad is held 
in place by a 
clamp — entirely 
free of all stamps 









except when in 
action. 
The R-E-N Stamp 


does away with the 
usual confusing ar- 
ray of loose stamps 
and the old mussy 
ink pad. A time, 
money and patience 
saver. 


Dealers should get 
acquainted with the 


R-E-N. It affords 
unusually quick 
turnover with a 


splendid discount. 
Write for literature. 


The R-E-N Mig. Co. 


3641-43 Elston Ave. Chicago, Ill. 








Februar 


a \ 
» 2305 to 2315 N. Broadway 


ST. LOUIS, MO. 
Write for Special Folder 


| 
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No. 1200—BANK AND OFFICE TABLE 


We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
Stands. We make all of these and feel 
sure we can please you. Write us for illus- 
trations and prices. 


UDELL -PREDOCK MFG. CO. 
2305 to 2315 N. Broadway ST. LOUIS, MO. 
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On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 


Unusually attractive during Autumn and Winter Seasons 
RATES GREATLY REDUCED 
Luxurious, heated Solarium, bathed in Sunshine, over- 
looking the ocean, where charming afternoon musi 
cales and complimentary ‘Five O’clock”” Tea Servic« 
invites complete relaxation after your return from an 
outing on the exhilarating Boardwalk, or from the 

Golf Course. 


AMERICAN AND EUROPEAN PLANS. 
New Golf Club Privileges 


Fireproof Garage 
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by Wm. Wirthshafter and S. I. Glueck, is planning to 
expand its lines The company now carries a complete 
line of office supplies and does a multigraphing and print- 
ing business 

Dallas, Texas.-—_The E. G. Marlow Company, 1807 Main 
street, has succeeded C. Weichsel Company. Office sup 
plies, stationery and amateur photographic supplies and 
instruments are carried; the company handles engraving. 

Eau Claire, Wis.—B. V. John, who has joined the Eau 
Claire Book & Stationery Company as advertising man- 
ager, had previously been with Critchfield & Company, a 
Chicago advertising agency. 

East Liverpool, Ohio.—J]. S. Wilson, stationer and book 
seller, has been elected mayor of East Liverpool for the 
third time. His son, Joseph Wilson, conducts the busi- 
ness while Wilson, Sr., directs the affairs of the munici 
pality. 

Green Bay, Wis.—The Northwest Office Supply Com- 
pany has incorporated with capital stock of $8,000; incor 
porators—C. R. Kaster, W. F. Haefs, E. J. Haefs. 

Los Angeles, Calif.—The manufacturers’ agents lines of 
Herbert Green and Max L. Weil have been consolidated. 
The business will be conducted as Weil & Green, with 
headquarters at 208 San Fernando building. 

Madison, Wis.—-The Netherwood Stationery & Printing 
Company is now located in its own building at 519 State 
street 

Milwaukee, Wis.—H. W. Brown, of H. W. Brown & 
Company, stopped over in Chicago last month on his way 
to the greeting card convention at Philadelphia. Other 
Eastern points were visited during the trip. 

Montpelier, Vt.—]. E. Murray, formerly a traveler in 
this territory for the Eaton, Crane & Pike Company, has 
opened an office supply store on State street. 

New York, N. Y.—The Globe Ink & Mucilage Com- 
pany, 171 Duane street, lost heavily in a December fire. 

New York, N. Y.—Chester M. Robbins, with the sales 
department of the American Writing Paper Company five 
years, has joined the International Paper Company, 30 
Broad street. 

New York, N. Y.—The Stationery Products Stores 
Company, Inc., has incorporated with capital stock of 
$150,000; incorporators—O. L. Auerbach, 1274 Pacific ave- 
nue, Brooklyn. 

New York, N. Y.—Edwin B. Loveland has _ joined 
Jacques & Company, Inc., stationers, printers and en- 
gravers, 116-20 East Forty-first street. He had formerly 
been with A. R. Womrath, Inc. 

New York, N. Y.—C. S. Jacobsen, 395 Broadway, is 
representing the Imperial Methods Company, Compo Sales 
Company and the National Crayon Company in New York, 
Pennsylvania, Ohio, Michigan and Indiana. 

New York, N. Y.—Henry Kleinberg Company, manu- 
facturing stationers and printers, formerly at 318 Broadway, 
is now in enlarged quarters at 99 West Broadway. In- 
creased business necessitated more room. 

New York, N. Y.—Oscar A. Morgner, who was with 
the Woodward & Tiernan Printing Company, St. Louis, 
Mo., has established a trade catalogue publishing busi- 


ness here. For several years he handled this class of 
business for the Wynkoop-Hallenbeck-Crawford Com- 
pany. 


New Orleans, La.—The store of the Commercial Sta- 
tionery Company was damaged in an extensive fire dur- 
ing December. 

New Orleans, La.—The Commercial Stationery Com- 


pany has opened for business at 807 Poydas street. The 
store at 414-16 Carondelet street was destroyed by fire 
December 1. Insurance covered practically all the loss. 


Oakland, Calif.— Clarence A. Warner has come on from 
Chicago to represent the White & Wyckoff Manufactur- 
ing Company on the Pacific coast. 

Omaha, Nebr.—C. Lawrence Hawthorne has been ap- 
pointed representative of the general service department 
of the American Writing Paper Company, with headquar- 
ters here. 

Peru, Ind.—The American Stationery Company has in- 
corporated to manufacture stationery; capital stock, $100,- 
000; incorporators—S. C. Miller, Elizabeth Miller, Ford 
Wallick, Dora M. Wallick. 

Philadelphia, Penna——Clarke & Company, 1613 North 
Third street, is manufacturing tags for the trade. 

Philadelphia, Penna.—The Brough Printing Company is 
now at 4546 Richmond street, having moved from Garden 
and Bridge streets. 

(Continued on page 207.) 








THE 


1! St. Johns Trade-mark 


Guarantees the Table! 


If only from a dollar and: cents 
standpoint, it pays to buy good 
merchandise. Retailers who 
sell St. Johns Tables take ad- 
ditional satisfaction in every 
sale because they Rnow our 
| label guarantees the table. 


mr 








Sa oe ee 


Every St. Johns table you sell 
will become a real advertise- 
ment for you and your store 
because of the genuine pleas- 
ure and satisfaction it will give 
the purchaser. 


St. Johns Table Co. 


Cadillac, Michigan 
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Sell your own 
Typewriter Ribbons 


As a stationer or office equipment 
dealer you sell typewriter ribbons. 
Would it not be to your advantage 
to sell the best high grade type- 
writer ribbons boxed in attractive 
containers bearing your name and 
address in the usual place of the 
manufacturer? This means that 
the advertising and the actual rep- 
utation gained by the consistent, 
reliable performance of the rib- 
bons reverts directly to you. Thus, 
you gain the repeat orders—the 
prestige—the goodwill—and satis- 
fied customers. 

We are well known manufacturers 
with a host of valuable customers and 


friends. If you are a wise dealer you 
will get in touch with us at once. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansome and 8th Streets 
PHILADELPHIA - PENNA. 
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WHAT IS 
IN A NAME? 


When purchasing rebuilt type- 
writers your paramount consider- 
ation should be —the integrity 
of the house with whom you wish to deal. For, 
the reputation of rebuilders is based on the reli- 
ability of their machines which are now in actual 
use. And, you really purchase machines on the 
reputation of the house. So, the name really is 
a determin ing factor in the sale of rebuilt 
machines. 


Consistent performance, superior quality, and 
thorough service have made the name of YOUNG 
a symbol of reliability. Thus it is that type- 
writers rebuilt and in the rough, bearing the 
YOUNG guarantee have gained such a wide- 
spread popularity. 

We are able to make prompt deliveries of all makes and 
all descriptions—each typewriter bearing the money back 


guarantee. We offer he highest serial numbers and at low 
market prices. Ask for our new price list No. 900. 


YOUNG TYPEWRITER CO. 
25 W. Lake St., Chicago, IIl. 
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Albany, N. Y.—Alex R. Gaul, heretofore manager here 
for the Royal Typewriter Company, Inc., has joined the 
Franklin Car & Truck Company. 

Basle, Switzerland.—Mon Jeissy is now representing 
the Woodstock Typewriter Company in German Switzer- 
land. 

Bellingham, Wash.—Underwood 
degrees of proficiency have been received by 
the Success Business College. 

Boston, Mass.—The Leggett Portable Typewriter Com 
pany has incorporated; 5,000 shares of no par value steck; 
officers—Andrew J. Gorey, president; John F. Halloran, 
22 Church street, Woburn, treasurer. 

Canton, Ohio.—The Boyer Office Supply Company has 
organized a typewriter department in charge of E. A. 
Benson. The printing department is now in a two-story 
brick building on Schroyer avenue, which also houses the 
stockrooms. 

Chicago, IllL—W. A. 
cago January 24. 

Chicago, Ill—E. E. Thornton, a dealer from Phoenix, 
Ariz., was in Chicago at the close of the old year. 

Chicago, IllL—Robert Ward, a salesman for the L. C. 
Smith & Bros. Typewriter Company, was married to Miss 
Mary Ord, of Canada. 

Chicago, Ill—Carl Gegenheimer, formerly a junior, has 
been assigned a Chicago territory by the L. C. Smith & 
Bros. Typewriter Company. 

Chicago, Ill—The Oliver Typewriter Company will ex 
hibit at the convention of .the National Educational Asso- 
ciation, Chicago, February 27 to March 3. 

Chicago, Ill—George Button, in charge of used 
chines at New York, visited the local branch of the 
derwood Typewriter Company in January. 

Chicago, Ill—James P. Ward, vice president and gen- 
eral manager of the Typewriter Emporium, made a com 
prehensive tour of thé Pacific coast in January. 

Chicago, Ill—J. S. Mineau, manager here for The 
Noiseless Typewriter Company, attended a sales confer 
ence at the home office and factory in January. 

Chicago, Ill—The Ellis Adding Typewriter Company’s 
branch here has been moved from 830 Edison building to 
940 in the same structure. The new quarters afford in- 
creased office space. 

Chicago, Ill—J. W. Kennedy, local manager for the 
Remington Typewriter Company, is enthusiastic over the 
finish his territory made in 1921 business, and the auspi- 
cious start made by 1922. 

Chicago, Ill—Wm. B. Stewart, Jr., vice president of 
The Oliver Typewriter Company, is active in the forma 
tion of the Western Advertising Managers’ Association. 
He is a member of the by-laws committee. 

Chicago, Ill.—R. C. Bushnell, of the Remington Type- 
writer Company, was one of the fortunates in the sales 
contest who won a trip East. His journey lasted a week, 
taking in Syracuse, Ilion, Bridgeport and New York. 

Chicago, IlL—F. M. Anglim, manager of the Chicago 
branch of the Elliott-Fisher Company, has resigned effec- 
tive February 15. As we go to press his successor has 
not been announced. Mr. Anglim has made no definite 
plans for the future. 

Chicago, Ill—George Ed. Smith, president of the Royal 
Typewriter Company, Inc., stopped over in Chicago 


awards for varying 
students in 


Parker, Waco, Texas, was in Chi- 


Ina- 
Un- 








while on a tour taking him through the far West. A con- 
ference of salesmen in the Chicago district was ad- 


dressed by Mr. Smith. 

Cincinnati, Ohio.—The Corona Typewriter Sales Com- 
pany, George T. Bacon, manager, moved January 16 from 
236 East Fourth street to 236 East Fifth street. 

Des Moines, Iowa.—R. E. Manning, who had been a loop 
salesman for the Remington Typewriter Company at Chi- 
cago, is now manager in this city. He succeeds Paul W. 
Jones, who has been promoted to be Remington manager 
at Detroit, Mich. 

Detroit, Mich.—Paul W. Jones, formerly 
Des Moines, is now manager of the Remington 
writer Company’s office here, succeeding William J. 
gomery. 

Everett, Wash.—Haines Brothers 
Haines Typewriter Service, doing a 


manager at 
Type 
Mont- 


established the 
typewriter 


have 
general 


business and repairing typewriters, adding machines, cash 
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The 
AZORA 


T wirler 
Ring 





Cushion 
PATENTED 12-21-18 

Stationers can do good business with typewriter 

attachments that have proven their usefulness. 


AZ O R Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 


54th and 20th Sts. Cicero, Ill. 





PHONE-AIDE 


The Time and Temper Saver 





The Phone-Aide is a handy device for use wher- 
ever there is a telephone 

The base clamps instantly and firmly to bottom 
of phone, moving smoothly without marring desk. 

Three-piece perforated memorandum pad, for 
memos of such length as desired. 

Alphabetical index for frequently used phone 
numbers, or any other desired purpose. 
—Reminder attachment or clip for memos requir- 
ing urgent attention, calls received during ab- 


always prominent and in full view. 
attaching by cord 


sence, etc., 
-Pencil clip with means for 
if desired. 

ht splendid propo sition for specialty 
agents, 


have a 
and. m inufac turers’ 


also 
smen 


PHONE-AIDE COMPANY 


1542 S. Vandeventer Ave. ST. LOUIS, MO. 
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If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 


of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
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You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 


attachments, also 

Addressing Machines, 
Duplicators, Folders, 
Sealers, 


Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 


are thoroughly RE- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 
able as New 






Old machines purchased 
outright, taken in trade or 
handled on consignment. 


Price-lists, cuts, specifica- 
tions, etc., will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 


(Franklin 5896) 
162 North La Salle Street CHICAGO 


























A 





TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 
Service 
Cuts down Postal costs 


Used where a variance of 1/64 oz means a 
saving of thousands. 


Pronounced by experts as the best commer- 
cial model ever produced 


Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale 


Many new and desirable points of interesting 
construction to make good sales talks and ex- 
cellent window displays 


Write for full particulars. 


TRINER SCALE & MFG. Co. 


2714 W. 21st St. CHICAGO, ILL. 
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STANDARD 
ELOPE SEALERJ 
Vy N22 
HT BS SNS 
EREVERTHES 
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Save Time and Eliminate Unsanitary Drudgery 








6 Models (Hand and Electric) $3 to $120 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 

Standards are the most efficient, durable, 
and widely distributed envelope sealers o1 
the market. 








Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 







DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 











HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 





79 Queen St. BOSTON, 


Mass., U.S. A. 
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registers and other office machines. W. M. and V. R. 
Haines have had extended experience in this field; both are 
veterans of the world war. 

Indianapolis, Ind.—The local office of the L. C. Smith & 
Bros. Typewriter Company is now at 205-07 People’s Bank 
building 

Lausanne, Switzerland —M. Mososow has undertaken 
the representation of the Woodstock Typewriter Com 
pany in French and Italian Switzerland. 

Little Falls, N. Y.—William J. Evans was one of many 
local agents of the Remington Typewriter Company whose 
sales production won a trip to the factories at Syracuse 
and Ilion. 

Middletown, Conn.—The Noiseless Typewriter Com- 
pany has reincorporated under the Delaware laws. The 
new charter affords greater flexibility in fiduciary matters. 

Montreal, Quebec, Canada.—Typewriter Accessories 
Company, 77 Jurors street, has distribution in Montreal 
and vicinity for the Woodstock Typewriter Company. T. 
P. Orr, the manager, was formerly manager here for the 
Underwood Typewriter Company, and has also repre 
sented that interest at New Brunswick. 

New York, N. Y.—The Keystone Typewriter Exchange, 
Broadway and Twelfth, has succeeded the Purvin Type- 
writer Company. 

New York, N. Y.—R. S. Stanton has joined the bond 
sales department of S. W. Strauss & Company. He had 
been with the Remington Typewriter Company previously. 

Omaha, Nebr.—John J. Holland, formerly with the Royal 
lypewriter Company, Inc., is now selling for The Dalton 
Adding Machine Company. 

Peoria, Ill.—The local sub-office of the L. C. Smith & 
3ros. Typewriter Company has been moved to 721 Peoria 
Life building. 

Phoenix, Ariz.—P. J. Walsh has purchased the Royal 
Typewriter Agency from E. G. Thorton, and will sell 
the Royal in Arizona hereafter. Mr. Thorton, former 
Royal agent, has gone to Milwaukee, Wis., where he will 
take charge of the Royal Typewriter Company’s branch 
office 

Portsmouth, Ohio.—C. W. Stine has opened a sales- 
room in the Masonic Temple, handling the Royal type- 
writer, a line of supplies and will do a_ general type 
writer repair business. 

Poughkeepsie, N. Y.—Fifteen students in the commercial 
department of the high school received Underwood certifi- 
cates in December. 

Providence, R. I.—The Adding Machine Sales & Service 
Company has changed its name, and moved to more com 
modious quarters. The personnel remains as before. The 
business has been moved from 38 Empire street to the 
Tribune building, and is now known as the American 
Typewriter & Adding Machine Company. The manufac- 
turing department is at 52 Exchange place——T. W. Duffy, 
with the Burroughs Adding Machine Company fourteen 
years, is now with the service department. 

San Francisco, Calif.—S. E. Hall and R. M. Pettes, 
Los Angeles dealers for the Hammond Typewriter, report 
to James H. Sait, San Francisco agent, that the new 
portable folding machine is proving itself a popular edi- 
tion of the Hammond. Mr. Sait states that this is also 
the case here. 

San Francisco, Calif—W. Buckham, accompanied by 
Mrs. Buckham, sailed recently for Shanghai, China. He is 


the Royal typewriter dealer in the Flowery Republic. He 
spent considerable time in the United States, securing new 
sale smen, Service men, etc... and making arrangements 


for large stocks of office appliances which he will sell in 
Chi a 

San Francisco, Calif.—H. A. Sperb, one of the leading 
typewriter salesmen of the Pacific coast, has joined the 
Royal sales force He has a reputation for belonging 
to the “100-a-week” club for more consecutive weeks 
than any man in his old organization.—H. H. Tomkinson, 
well-known typewriter salesman in San Francisco, has 
taken over a large down town territory for the Royal 
Typewriter Company, Inc. 

San Francisco, Calif.—Frank Ternes, chief mechanic for 
the Holladay Typewriter Company, Lick building, has 
patented and is about to put on the market a new type 
writer attachment. This consists of a brass clasp, fastened 
to the desk with a small screw. The clasp holds the type 
writer in position, but, unlike the old method of screwing 
the machine to the desk, this clasp can be detached from the 
machine at any time by the operator 


(Continued on page 208.) 











Absolutely New 


VICTOR 


(NON-LISTING) 


CALCULATING AND 
ADDING MACHINES 


—a real bargain for your customers. 


We have just purchased a large quantity of 
Victor (non-listing) calculating and adding ma- 
chines direct from the manufacturers. These 
machines regularly retail at $85.00, the whole- 
sale price being $51.25. Conditions of the con- 
tract permit our selling these brand-new ma- 
chines, equipped with instruction book, new 
rubber cover, etc., for $37.50 wholesale, a sav- 
ing of about 25%. 


You seldom get an opportunity such as this. 
These machines are guaranteed new. They 
come to you packed in the same cases as fur- 
nished by the factory. Order at least a few 
of these Victor machines—everybody needs 
one—you can re-sell them far below the reg- 
ular price and still realize a handsome profit. 
We have only a limited number of these ma- 


chines—first come, first served. ACT NOW! 


We have, also, a complete stock of all makes, 
types and styles of typewriters in the rough 
or rebuilt. 


MANUFACTURERS’ TYPEWRITER 
CLEARING HOUSE 
Northwestern University Building 


193 No. Dearborn St. CHICAGO, ILL. 


Cable Address: MANTYPE 
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Carson Paper 


AND 


Typewriter Rippons 


are judged by their 
QUALITY. For, quality 
of materials and work- 
manship guarantees EN- 
DURANCE. Proven 
formulae in the manu- 
facturing process insures 
PERMANENCY. The 
name “Standard” spells 
SERVICE. The result 
is SATISFACTION. 


STANDARD 
CARBON & RIBBON Co. 


(INCORPORATED) 


114 Liberty St., New York, N. Y. 

















This Automatic Card Case 


is made of aluminum and nickeled silver covered with 
genuine leather; small, neat and light accommodat- 
ing twenty cards at one time. By merely pushing the 
button the 
cards one at a 
time are ex- 
tracted ; manu- 
factured in reg- 
ulation sizes 
andeasily filled. 
Did.you ever make a call—and when asked for your 
card find yourself rummaging thru every pocket— 
and when at last you found ome it was soiled and 
worn? How embarassed you were and how this 
seemingly trivial matter had spoiled your entire 
call? If so, this automatic card case will appeal 
to you. 





[etree oe 


You know the worth of a good presentation, whether 
it is a social, professional or business call. You 
know that your card must breathe personality, so 
you should give it more than ordinary attention. 
Keep it in the automatic card case. It cannot get 
dirty—present it with ease and make your first im- 
pression a favorable, lasting one. 

This automatic card case is made of aluminum and 
nickeled silver covered with genuine leather; small, 
neat, and light, accommodating 12-15 cards at one 
time. By merely pushing the button the cards one 
at a time are extracted; manufactured in regula- 
tion sizes and easily filled. 


Write for our dealer prices. 


The Commercial Bindery 
521 W. Monroe Street Chicago, Illinois 


Manufacturers of Blank Books, Loose Leaf Devices 
and Office Specialties. Try us, our prices are right. 
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RIBBONS & CARBONS 





Atlanta, Ga.—The local office of the Royal Typewriter 
Company, Inc., topped the list of branches in its total 
of ribbon sales for November. 

Atlanta, Ga.—The Old Dutch Carbon & Ribbon Manu- 
facturing Company has applied for a new charter under 
the laws of the state of Georgia. N. R. Rogers, the presi- 
dent, has announced that the distribution will be ex- 
tended by organizing in other states. 

Chicago, Ill—The American Manifold Products Com 
pany, 2900 Darwin Terrace, is making plans to enlarge 
its plant. 

New York, N. Y.—Sidney Greenstone, recently with 
Landsberg Bros., has joined the Gotham Ribbon & Car- 
bon Company, 3 Cedar street. 

Noblesville, Ind.—Roila Evans has joined T. T. Butler 
in his carbon paper business. Mr. Evans moved his family 
from Kalamazoo, Mich., where he was identified with a 
manufacturnig enterprise. 

Philadelphia, Penna.—Charles Simpson, 213 North 
Twelfth street, has the agency for ribbons and writing 
fluids made by The Ault & Wiborg Company. 

Philadelphia, Penna.—Russell A. Ogden has deserted 
the ribbon and carbon field, having established an office 
in the Drexel building, handling commercial stationery 
and engraving. He was formerly with the U. S. Type- 
writer Ribbon Company. 

Rock Island, Ill.—Robert Rietzler is now resident sales 
man for the Crown Ribbon & Carbon Manufacturing Com 
pany. This is a sub-office under the Chicago branch. He 
is also manager of the Tri-Cities Multigraphing Com- 
pany. 

Seattle, Wash.—The FE. W. Hall Typewriter Company 
is now handling exclusive agency in this district for Colum- 
bia ribbons and carbons. They are also featuring quite 
extensively the Beck duplicator and supplies. 

Spokane, Wash.—The John W. Graham Company is 
using what is said to be the biggest advertisement for 
ribbons and carbons. It is fifty by ten feet, and features 
Webster products. 

Washington, D. C.—The November sales record for 
coupon book sales by branches of the Royal Typewriter 
Company, Inc., was led by the Washington office. 


(Loose Leaf—Continued from page 179.) 

Two carloads of Wilson-Jones goods have already arrived 
and been unpacked and a third carload is about to discharge 
its freight. “I didn’t intend anyone to know about this 
till all the alterations had been completed,” said Mr. Moore 
“Then I intended to surprise the trade. However, one of 
the railroad men, in his eagerness to be obliging regard 
ing the freight, rang me up at the offices of other firms, and 
the mention of the new address gave the thing away.” 
Mr. Moore added that the new headquarters will be a great 
convenience to dealers. It is a wholesale branch and 
does not sell to the consumer. 

Seattle, Wash.—The Seattle Office Equipment Company 
has added loose leaf lines, and pens, pencils and fountain 
pens. The basement has been devoted to office desks 
and filing equipment 


(Pens and Pencils—Continued from page 176 ) 
Trade building, to the Sharon building on New Mont- 
gomery street. 

San Francisco, Calif—-Angy B. Thomas, Western rep- 

resentative of Eberhard Faber, planned to sail early in 
February for a vacation trip in the Hawaiian Islands. 
_ Seattle, Wash.—J. Mendenhall has opened his third 
fountain pen shop at 1311 Forty-fifth street. Joseph R 
Gordon, who is in charge of the new store, was previously 
with the Lowman & Hanford Company. 


Philadelphia Wins Protectograph Contest. 


Last year the Philadelphia and New York organizations 
of the Todd Protectograph Company had a private sales 
contest. After weeks of intensive selling, the Phillies 
nosed out the Manhattanites by two points. 
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BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 
of usage. 


The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 
with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE SEALOGRAPH COMPANY 


1700 Brooklyn Ave. Kansas City, Mo. 


The Sealograph 
is waiting your | os 
request for a 
demonstration. 
Particulars will 
be forwarded on 
request. 


$85.0 
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Roll Carbon —— Roll Carbon 
We are prepared to furnish to the trade CAR 
BONIZED ROLLS for every purpose, any size 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled 


American Manifold Products Corp. 
General Offices and Factory: 
2900 Darwin Terrace CHICAGO 








Every Machine With a Rubber 
Platen a Prospective Purchaser 


for 


CANT-SLIP 


It prolongs the life of the platen, making it clean, 
smooth and gripping, prevents letterhead, card or 
envelope from slipping and guar- 
antees perfect alignment. 


FOR 


Typewriters, 

Adding Machines, 
Multigraph Machines, 
Letter Folding Machines. 


ALSO 


Cleans rubber typewriter keys 
wonderfully, giving them a bright 
new appearance, and renews that 
velvety touch. 


50c and $1.00 Sizes 


Guaranteed Satisfactory or Money 
Refunded. 


DEALERS write for our 
Liberal Discount. 


CANT-SLIP COMPANY, Inc. 


Rochester, New York U.S.A. 
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NOV 30 1920 


The Economo 
Time Stamp 


keeps a permanent check 
on the efficiency of every 
department in the mod- 
ern organization. It de 
termines just wherein the 
organization is lacking—just where the delay occurs in the 
receiving, forwarding or despatching of mail and general 
routine matter It helps keep your business out of the rut. 
And, economical? That is how it received its name, 


The Economo Time Stamp has no delicate or intricate parts 
or mechanisms to wear out or break. It is molded from a 
high grade of rubber to stand heavy wear. The rubber 
cushion and flexible handle make certain a perfect legible 
impression The price, including No, 42 dates, die like sam- 
ple, is only $4.00 or with a special die, including name or 
department, $4.50, permits the selling of one or more to 
every department. Ask more about it. 


Louis Melind Co. *“Gizise tins 


We carry a complete stock ef Numbering Machines and Hand Stamps 
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Q. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


OU invested your money in the Multigraph 

to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir’’ and “Yours 
truly”’ are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 


Lincoln Building - Philadelphia, Pa. 
TELE LEE od 








What are your needs in loose leaf 
devices? What new ideas do you 
wish molded into your loose leaf 
systems? 


Send your Loose Leaf 
specifications to us. 


For many years we have satisfactorily ex- 
ecuted new ideas, adding, in every conceiv- 
able manner, expert touches of originality 
that puts characte- into our work. Our 
unbounded experience has taught us how 
to satisfy your needs, faster, more /econom- 
ically and with expert precision. Our cus- 
tomers like our interpretation of good and 
accurate service. The next time you are 
in the market for loose leaf materials write 
for our proposition, price lists, etc. 


The Chicago Binder & File Co. 


118 S. Clinton St., Chicago, III. 
Manufacturers of 


THE ‘‘PERFECT’’ LINE 
Metal Parts - Loose Leaf Binders - Printing 
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This name points the way to 


BUILT-IN SERVICE 
The WESTERN trademark is in- 
stantly associated with real built- 
in, long lived desk service. Western 
Desks are actually built for service. 
Drawers, panels and tops. which 
warp, crack or stick are unknown to 
Western Desk users. They give 
genuine, lasting service which 
makes permanent friends and regu- 
lar customers. Write for our cata- 
log and price list. 


WESTERN FURNITURE COMPANY 
(Biaic Avenue and Palm Street - ST.LOUIS, MO. 











MULTISTAMP IT! 


' YOU CAN DO 








: ; WITH THE NEW 

: WHAT YOU WANT FOUNTAIN INKED 
: WHEN YOU MULTISTAMP 

: WANT IT 


ountrie 


YOU can address your shipping tags, return envelopes. post cards, imprint 
advertising matter, make your endorsement stamps, past due notices 
changes in prices, your autograph. YOU can do anything with the MULTI 
STAMP that can be one with old fashioned rubber stamps. YOU can do it 
right now when you need it and do away with dangerous expensive delays. 


' 
‘ 
' 
' 
' 
' 
' 
: d up your business and solve your stamp problems with the MULTI 
1 STAMP. Upwards of ten thousand impressions from one stencil written by 
| hand, with stylus, or typewritten—no typewriter attachments required. If 
1 your dealer hasn't it in stock order direct. 
' . . . . . . - 
1 _Price in U. S. A.—With full instructions and complete equipment for 50 
‘| different stamps with Black, Blue, Purple, Red or Green ink postpaid $9.00 
: cash with order or c. o. d. parcel post. 

' 

' 

' 

' 

' 

' 

' 

' 

' 


Some good territory open for high grade office specialty salesmen 
and live dealers in U.S. A. and abroad—no side line proposition. 
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CATALOGUES 


Paragrapht reziicWs of current issucs Trom 

the catalogue and allied fields, classified for 
nventent reference. 
Manufacturer. 


[he Library Bureau distributed a folder featuring its 
steel card ledger tray for machine posting. 


The Polar Manufacturing Company, Philadelphia, 
Penna., has issued a new catalogue, revealing some novel 
items. 


The “Aldrich” office folder is the subject of a handsome 


circular in two colors, circulated by the Lisenby Manu 
facturing Company, sole distributors, Chicago, III. 

\ broadside by the Stationers’ Loose Leaf Company fea- 
tures the company’s “Super-Expansion” ledger for profes- 
sional men or business houses requiring moderate capacity. 

The S. G. Adams Stamp & Stationery Company, 412-14 
North Sixth street, featured its clip board system of inven- 
tory in advertising matter circulated the first of the year. 

Eaton, Crane & Pike Company created a special issue 
of Pull-Together in heroic size, showing many of the ad- 
vertising designs scheduled in the 1922 campaign to bring 
business to dealers 

The Yawman and Erbe Manufacturing Company has 
placed in the hands of its distributors a six-page folder, 
orm 3266, on “Y and E” trays and bases for machine 
posting. It is printed in two colors. 

\n effective folder in three colors features the various 
models of the graphotype, made by the Addressograph 
Company, Chicago, Ill. It tells “Why It Pays to Make 
\ddressograph Plates in Your Office.” 

“Prang” tempera colors are instructively described in a 
booklet from The American Crayon Company, Sandusky, 
Ohio. Important technical information handled in “popu- 
lar” style. shows the field in which “Prang” tempera colors 
are used. 

Che January stock list distributed by Eaton, Crane & 
Pike Company showed lines of weddings, visiting cards, 
mourning stationery, boxed standards, pound papers and 
envelopes, papeteries and tablets. Suggested retail selling 
prices are included 

The Sikes Company, Twenty-third street and Passyunk 
avenue, Philadelphia, Penna., issues a special catalogue of 
genuine American walnut chairs for offices, banks and pub- 
lic buildings. The line includes swivel and side chairs, 
both with and without upholstery. 

The Cutler Desk Company, Buffalo, N. Y., has com 
pleted a new catalogue showing a complete office suite 
in the Adam period. It includes desk, table, chairs, daven- 
port, costumer and waste basket, matching in every detail, 
and preserving fidelity to the classical model. 

C. R. & W. A. Nelson, 225 North Michigan boulevard, 
Chicago, Ill., have circulated Dealers’ Catalogue No. 19 to 
lected list. It shows the Nelson “Quality” lines of 
loose leaf binders, sheet binders, indices and sheets, as 
well as the Nelson lines of perforators, hand punches and 
heavy duty punching machines. 

“The Typewriter in the Home” is a recent product of 
The Oliver Typewriter Company It narrates the ex- 
perience of a representative American family in the selec- 
tion of the typewriter, and the many uses it found in that 
home The tale is entertainingly told, and the distribu- 
tion of the booklet should greatly increase the use of type- 
writers in the. home. 

The Work-Organizer Specialties Company had made up 
lists showing combinations of the various numbers of 
Work-Organizers to meet different working problems, and 
price limits. Another list offers a filing scheme for the 
sales manager, showing the location of each Work-Or- 
ganizer in the various drawers, with suggested labels for 
each. The lap drawer is scheduled for desk trays No. 511. 

Catalogue No. 1 of the Quigley-Secoy Line covers office 
furniture designed and sold by L. W. Secoy, and manu- 
factured by The Quigley Furniture Company, Whitesboro, 
N. Y. It illustrates a comprehensive line of office ward- 
robes, stationery supply cabinets, telephone tables, small 
office tables, costumers, solid-top office desks. The com- 
pany produces in mahogany, quartered oak, walnut, imita- 
tion mahogany and imitation walnut 

“Turn Over a New Leaf” says a folder by the National 
Fiberstok Company, Philadelphia, Penna. It features 
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PERMANENCE 


IN—— 


TYPEWRITER RIBBONS—-CARBON PAPERS 


SILK-Y-FIBRE 


TYPEWRITER 
RIBBONS 


SILK-Y-KOTE 


CARBON 
PAPERS 





The quality test of all ribbons and carbons 
is permanence—their performance and last- 
ing qualities under the strain of the ever- 
lasting pounding of the typewriter keys. 
Silk-Y-Kote Carbons and Silk-Y-Fibre Rib- 
bons (formulated and manufactured by one 
of the foremost experts in the ribbon and 
carbon industry) give users the highest 
grade permanence which guarantees long 
and consistent performance. They are good 
leaders and real trade builders. 

Our line of KEEN-RITE ribbons and carb- 
ons is an excellent line, made especially for 
service. 

Your business card or letter head will bring 
you full particulars. : 


Cooper Carbon Coated Paper Co. 


4606-8 Montrose Ave. Chicago, III. 




















The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves | 
time and money. 


It is a portable safe for your postage 
stamps. 


Endorsed by thousands of well-known 
users, including: 
Standard Oil Co. 
Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 








DEALERS—We have an interesting proposition to make yeu 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 
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FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 


ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 














The wonderful 95 





Re Saves You 25-30% Over 
ae Pre-War Prices. 


Noe, “O. K.” Paper Fasteners 
“O. K.” Erasers 
“O. K.” Letter Opener 


We reduced the price only. The quality of all O. K. 
trade marked products has actually been improved. 
We aim to establish a better quality at more reason- 
able prices. We manufacture our own products in 
our new spacious quarters equipped to turn out over 
two million fasteners a day. In this new price 
schedule, we are giving you the benefit of increased 

production and reduced cost. 


£: = Our 1921-22 Schedule 





| ol — 
[ OK. Let us send you our catalog 
aaa and price list 


THE O. K. MANUFACTURING CO. 
OSWEGO, N. Y. 
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vertical filing folders and pockets. The folder is printed 
on a granite cover stock, which appears as a novelty after 
an extended period of disuse, due to the variety of new 
cover stocks. 

“Build the Index to Fit Your Business” proclaims a 
folder by The Wabash Cabinet Company. It featured 
Wabash insertable celluloid tip guides. When distributed 
in a direct mail campaign from branches, a reply postal 
was enclosed, on which the recipient could note his filing 
problems, and make an appointment to discuss them with 
a Wabash representative. 

The Imperial Desk Company, Evansville, Ind., has pub 
lished an elaborate catalogue, No. 21, on the various office 
furniture items manufactured. It features 100 styles in 
four grades and one quality. Numbers of especial interest 
are the Imperial “Secretary,” calculator cabinets, offic: 
chairs to match the different Imperial grades. The com 
pilation and production of the book are highly commen 
able. 

Dealer. 

The Field-Parker Company, El] Paso, Texas, has printed 
an elaborate catalogue of office equipment and supplies. 

Cameron, Amberg & Company, 163-65 West Randolph 
street, Chicago, have issued Catalogue No. 97, covering a 
wide range of office supplies and equipment. 

The Garrett-Buchanan Company, Philadelphia, Penna., 
has distributed a sample book showing the various lines of 
onion skin, typewriter, manifolding and proofing stock 
carried. 

S. D. Childs & Company’s 1922 catalogue is unusually 
complete, displaying extensive assortments of supplies for 
the modern office. A special feature is made of loose leaf 
devices and forms. 

The Noiseless Typewriter Distributing Company, San 
Francisco, Calif., used a unique style of announcement to 
proclaim a speed contest for stenographers and typists. It 
was printed in two colors. 

The Farnham Printing & Stationery Company, Minne 
apolis, Minn., has distributed Catalogue No. 11, covering 
supplies for business and bank offices. There are 180 pages 
with cover, crammed full of live matter covering the com 
prehensive Farnham stock. It is indexed and liberally 
illustrated. This is one of the most complete retail cata- 
logues that has come to our attention for some time 
Prices are guaranteed—customers being assured that a 
drop will be passed on to them. 

“Clear the Decks for 1922” announces an eight-page 
catalogue by Stevens, Maloney & Company, Chicago. It 
lists desk pads, calendars, diaries, reminders, “Buddies,” 
desk trays, Work-Organizers and stationery racks A 
handy reply card is enclosed on which the recipient can 
check the various items of office supplies and furniture in 
which he is interested. A S-M representative follows up 
such postal requests for information. 

Price Revisions. 

Revised prices on Catalogue No. 21, effective January 
1 were announced by the Imperial Desk Company, Evans 
ville, Ind. 

Boorum & Pease Company distributed price list No. L 15 
effective January 1. It covered ioose leaf products listed 
in Catalogue No. 46. 

The Todd Protectograph Company, Rochester, N. Y., has 
authorized a ten per cent reduction on its lines of printed 
and lithographed checks of every character. 

Reduced prices on dating and numbering machines ef- 
fective January 1 were announced by The Roberts Num- 
bering Machine Company, 694-710 Jamaica avenue, 
Brooklyn, N. Y. 

The Peerless Carbon & Ribbon Manufacturing Company, 
Inc., 113 West Broadway, New York, N. Y., announces 
substantial reductions in price on its “Solo” stamp pads, 
effective February 1. 

The Eaton, Crane & Pike Company has distributed two 
price lists dated January 2 covering “Berkshire” typewriter 
papers—Crane & Company’s bond, “Old Berkshire” mills 
and Crane’s Japanese linen. 

The Furnas Office Furniture Company, Indianapolis, 
Ind., announces Price List No. 13, covering Catalogue No. 
3. It became effective January 1, and covers wardrobes, 
stationery supply cabinets, costumers, waste baskets, 
umbrella stands, telephone tables, typewriter stands and 
Furnas accounting machine desks. 

Accessory Advertising Matter. 

Ault & Wiborg dealers have available a three-panel win- 
dow display that makes up striking effects. 

Window display material has been scheduled by the 
Corona Typewriter Company, for every month of the year. 

(Continued on page 216.) 
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No. 1 Typewriter Stand for Sitting Position " 2 


“GRAND RAPIDS QUALITY” 


in office chairs will make easy sales for 
dealers who take advantage of the 
selling points. Write for catalog and 
price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St., Grand Rapids, Mich. 
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Tubular No Castings 
Construction Used 


Write for Circular 


Fowler-Manson-Sherman Cycle Mfg. Co. 


William R. Manierre, Prop.‘ 


1445-1455 W. Austin Ave. CHICAGO, ILL. 





























NEW AND ee — Pierce Carbon Copy 


Only loose sheets required. Attachment 











Best by a ma 


comparison. 





— P34 00 You to be . a * A 
+ d ‘ the judge. ke =: 
with index. " ; Sema ® Bi 
; ~~ <—s 
Made of cold — er 
rolled steel, ee 
FOR TYPEWRITERS 


will not 


bend Produces a large number of good carbon copies on the 
regular correspondence machine. 


. e or This simple, practical, efficient device corrects a fault 
Will not shift that exists in typewriters. Its use in no way interferes 
break with the regular operation of the machine. 


or sag. A 
better article 
for less money. 


It is a money saver, and will return its small cost to the 
purchasers several times over each year. 


PRICE LIST 


Size Underwood Fan-fold Royal 
10” $6o0 #§«§° obese $6.00 
12” 6.50 $10.00 eae 
14” oe 0 6=——t—‘“(ié 7.00 
16” 7.50 12.50 oma 
18” 8.00 rey 8.00 
20” See «| gaan aie 
HOLDRITE PAD HOLDER i oan 
Put this dummy telephone in your window or on coun- Literature FREE 
ter and watch your sales. Write for prices today. TYPEWRITER MEN, get this agency 


EAGLE ENVELOPE CO. PIERCE SALES COMPANY 


431 So. Dearborn St. (Salesmen Wanted) Chicago, Ill., U.S. A° 231 Fifth Ave. Pittsburgh, U. S. A. 
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Aluminum Arch-Files 
and Clip Boards 


that find a 
ready sale 





Clip-boards have too long been constructed 
of wood or zinc. Arch-files, in lke measure 


HOHNSBEEN SPECIALTIES 


are well constructed of heavy aluminum, possessing merits 
instantly recognized by your trade Where properly dis- 
played, they sell themselves. 

The liberal discount to dealers has made 

Hohnsbeen Specialties popular among 

leading stationers and office outfitters. 


HOHNSBEEN MANUFACTURING COMPANY 
MINNEAPOLIS, MINNESOTA 





For Today’s Demand 


The call today is for all steel storage equ 


ment. 

This TERRELL cabinet—costing but 
more than wood—ideally meets the demand 
Strongly built, with adjustable compart 
ment, dividers and 3-way locking device 
Affords absolute storage safety end is ar 
ornament to any office. Solid or sanitar 
leg base Beautifully finished in olive greet 
oak or mahogany Sells at sight and pleases 
the buyer. 

Write for booklet and dealer proposition 


Terrell’s Equipment Company 
OFFICE |} hilton Street © GRAND RAPIDS, MICH. 





























Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special 1m- 
print or in bulk. 


CARRIB 


Manufacturing 
Corporation 
ROCHESTER, N. Y., U. S. A. 














COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior eaeity 


ALIGNMENT BETTER—Inch wide cone typebar bearings a and octupl 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superi 

OPERATION EASIER—Light key touch and speedy escapemen nanetih 
the operator to do more work with less effort, 

SIMPLE DESIGN AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

UNIT FEED ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U.S. A. 
. Department 10 

















February, 1922 OFFIC] 


Sor the tent ll otic » 


. Mant actirer,. * 





NOTE—Manufacturers should read this 
here are announcements from firms at 
regarding their requirements for goods. 
nouncements outline business opportunities of 
to manufacturers in this field. 

Chicago, Ill—The Globe Furniture & 
821 Milwaukee avenue, will handle office 
nection with its household furniture sales. 

Cleveland, Ohio.—The Ideal Office Supply & Stationery 
Company, 1104 Prospect avenue, wishes to secure repre- 
sentation of a high grade office appliance. The business 
was established last June, and includes a print shop and 
multigraphing plant. 

Dallas, Texas.—The 


department, for 
home and abroad 
Many of these an- 


importance 


Carpet Company, 
furniture in con- 


Davis Printing & Stationery Com- 


pany, 2024 Commerce street, wishes catalogues on all lines 
of stationery. The business was established about seven 
months, handling stationery and printing. 


Mexico City, D. F., Mexico.—Compania Mercantil Na- 
cional de Mexico, S. A., plans developing its office ap- 
pliance line, and is especially interested in steel furniture 
and filing equipment, duplicators, office devices and sup- 
plies in general. F. M. Brick, formerly with the home 
office of the Woodstock Typewriter Company, is now in 
charge. 

Newark, N. J.—William Missbach, 776 Broad street, 
desires to add a few office equipment items to his lines. 
He has an organized sales force, reaching the consumer 
direct. 


Opportunities For Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular offi- 
cers and commercial attaches. If the reader wishes to fol- 
low any of the prospects, he can obtain the name and ad- 
dress by requesting the information from the Department 
of Commerce, Bureau of Foreign and Domestic Commerce, 
Washington, D. C., mentioning the number which identifies 
each item. This information can also be obtained from 
the district and co-operative offices of the department. 

DISTRICT OFFICES. COOPERATIVE OFFICES— 


; , . . Continued. 
New York: 734 Customhouse. Baltimore, Md.: Export and 


Boston: 1801 Customhouse. Import Board of Trade. 
Chicago: 1424 First National Ginteneemn Tenn.: Foreign 
Bank Building. ; Trade Secretary, Southern 
St. Louis: 1209-1210 Liberty Railway System. 

Central Trust Co. Building. Cincinnati, Ohio: Chamber of 
New Orleans: 214 Custom- Commerce. 

house. — Cleveland. Ohio: Chamber of 
San Francisco: 307 Custom- Commerce. 

_ house. a Columbus, Ohio: Chamber of 
Seattle: 515 Lowman Building. Commerce. 
Manila, P. I.: George L. Lo- Dallas, Tex.: Chamber of Com- 


gan, Mer. merce. 
COOPERATIVE OFFICES Dayton, Ohio: Dayton Cham- 
‘ ber of Commerce 
Akron, Ohio: Chamber of Com- Omaha, Nebr.: Omaha Cham- 
merce. ber of Commerce 
El Paso, Tex.: Chamber of Philadelphia, Pa.: 
Commerce. of Commerce. 
Indianapolis, Ind.: Pittsburgh, Pa.: 


Chamber 


Chamber of Chamber of 


Commerce. Commerce. 

Los Angeles, Calif.: Chamber Portland, Ore.: Chamber of 
of Commerce Commerce. 

Newark, N. J.: Chamber of Richmond, Va.: Chamber of 
Commerce. Commerce. 

Norfolk, Va.: Hampton Roads Syracuse, N. Y.: Chamber of 
Maritime Exchange Commerce. 


Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 


stated, the character of the inquirer’s business will be re- 
vealed. 
These items are given identifying numbers, to avoid pro- 


miscuous publications of the names connected with For- 
eign Trade Opportunities developed by the Department of 
Commerce. The names and addresses must not be pub- 
lished by their recipients. 
Adding Machines. 
See No. 491 under Other Machines. 
Furniture. 
463.—A merchant in Mexico desires to purchase and 
secure an agency for the sale of general hardware, wire 
products, iron pipe, notions, sewing machines, stationery, 
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MORE SATISFACTION 


Desk needs and requirements are as many as there 


are individual desk users. Practically every user 
has different ideas of what is needed in a desk. You 
as an office furniture dealer are forced to satisfy 
these needs or lose the customer. How will you do it? 


SELL TELL CITY DESKS 


We have made thorough investigations and have in- 
corporated in the design of our desks every feature 
which we found to increase their utility, strength and 
attractiveness. Users of Tell City desks find their 
desks designed as though especially for their own re- 
quirements. This means satisfaction. Ask for our 
catalog and further particulars. 


Tell City desk users are satisfied 


TELL CITY DESK COMPANY 


TELL CITY, INDIANA 

















Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how :t compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 
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Mr. Dealer: “Ajax Eyelet Fasteners,” ‘Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 

“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, *: where 

» ance 
come Slee aad cubstitution are 
paramount. 


PUNCHES THE HOL 
FEEDS THE EYELET 
CLINCHES IT IN 
ONE OPERATION 





Handles three sizes of Ajax 
Eyelets without any adjustment 
No. 1 No. 2 No. 
Long Med. Short 





‘*The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 





“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 





A 
Combination 
Punch 
and 
Eyelet 








Zinc 
Eyelets 
Write for Catalog and Pre-War Price List 


THE MACHINE APPLIANCE CORP. 
| sa say STREET, BROOKLYN, NEW YORK 





























“KEEPING TRACK OF YOUR 
INCOME WITH $ MY FINANCES $ 
IS A PLEASURE, NOT A 
DRUDGERY”’ 


Quotation from a User 


The Booklet of Directions furnished 
with each copy shows how simple it is to 
keep a ready reference record of every 
phase of one’s personal finances. 


Your customers meed this book. 


JF KF 
Size 6% x3%—No. 308.... -. ++ «$3.50 $4.25 
Size 8%x5%—No. 311........ os or Ge 5.25 


Style KF is No. 1 grade cowhide. Style JF 
is second grade cowhide. Trussell patented, 
one-piece, all-leather covers. 


Send for samples on approval 
and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 
3 No. Cherry Street Poughkeepsie, N. Y. 





furniture, machinery, and agricultural implements. Quota 
tions should be given f. 0. b. Manzanillo. Cash to be paid. 
References. 
See also No. 491 under Other Machines. 
General. 

447.—A firm of exporters and importers in Canada de 
sires to purchase and secure an agency for the sale oft 
calendars and calendar pictures, picture frames, etc., and 
also packing-house products. Quotations should be giver 
f. o. b. factory. Payment: Cash against documents 
through bank. Reference. 

466.—A mercantile firm in Brazil desires to secure the 
representation of American commission houses for the sale 
of all kinds of goods. References. 

555.—The purchase and agency is desired by a firm 
Spain of all kinds of machinery, metal goods, and chemical 
products. Quotations should be given f. 0. b. New York. 
Terms: Cash. References 

560—An importer and commission agent in the Virgin 
Islands desires to secure the representation of firms for 
the sale of American goods in those islands and the Re 
public of Haiti. No reference given. 

609—A commercial agency firm in France desires to 
secure representation for the sale of American goods in 
southern France and African colonies. References. 

Other Machines. 

491—An inquiry has been received from a company in 
Canada requesting the representation of firms for the 
sale of an office duplicating or printing machine similar 
to the multicolor press; and also adding machines, sten 
cil machines, gelatin duplicators, fountain pens, refillable 
pencils, and other office machinery, furniture, and sup 
plies. No reference given. 

Paper. 

513—A printing and publishing establishment in India 
wishes to secure an agency for the sale of printing paper 
of all kinds, art paper, cover paper, stationery, and print 


ing materials and inks. Quotations should be given c. i. { 
Bangalore city and Madras. Reference. 
611—The purchase of manila paper, in colors, is de 


sired by a firm in Sweden to the amount of about thirty 
four tons. Quotations should be given c. i. f. Stockholm 
or Goteborg. References. 

616—A manufacturing company in the Philippine Islands 
desires to purchase fishing nets and supplies; cotton twines 
and ropes; hats and hatters’ materials; gunny sacks; 
glues, gelatines, gums and dextrines; chemicals and phar 
maceutical supplies; aniline dyes; looms and weaving ac 
cessories; hardware; surgical and dental instruments and 
supplies; silversmiths’ and watchmakers’ tools: cigar rib 
bons; tin foil; straw, and chip braid; plaster of paris; 
strawboard and paper goods. Reference. 

645—A mercantile firm in Sweden desires to purchase 


small wares, steel aluminum, paper, etc. Quotations 
should be given c. i. f. Stockholm or Goteborg. Payment 
Cash against documents. Reference. 


See also No. 651 under Stationery. 
Pens and Pencils. 

449—-An agency is desired by a merchant in Norway for 
the sale of gold and silver articles, precious stones, silver 
plated ware, gold and silver filled pencils, and _ silver 
smiths’ and goldsmiths’ tools. Quotations should be 
given c. i. f. Norwegian port. Payment to be mad 
through bank. References. 

See also No. 491 under Other Machines. 

Stationery. 

544—An importing firm in Greece desires to be placed 
in communication with exporters and manufacturers of 
all qualities of paper, stationery, and office supplies, toys, 
and novelties. References. 

545—A city in Canada desires to purchase for its public 
schools a special design of inkwell tops to the amount of 
at least six gross. This device apparently fits the top of 
a quart ink bottle, and is used when pouring ink into the 
inkwells. It is 2% inches high, with a cork base to fit 
the bottle. A sample inkwell top was furnished and may 
be examined at the Bureau or its district offices. (Refer 
to file No. 38361.) 

651—Book stores and publishing establishments in India 
are in the market for paper of all kinds, particularly print- 
ing, writing and packing papers, art and cover paper, sta 
tionery, and printing materials and inks, book cloth, and 
printing machines and accessories. Quotations should be 
given c. i. f. port of India. Payment to be made against 
documents. Reference. 

See also No. 463 under Furniture. 

See also No. 491 under Other Machines. 


(Continued on page 211.) 
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OPPORTUNITY 


DEALERS—here it is! 


OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two, 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and  iend 
themselves to better 
work. 













Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 

to the final job—the Ne. 668 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 





Note this One Model, particularly the Raising and Lowering 
Device. Other models O-K and O-S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 
a smaller one. These are the neatest and best stands on the 
market today. Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
profit on your sales at moderate prices. Simplex Tubular 
Stands on display mean sales every day. Write for prices 
immediately. 


SIMPLEX STEEL STAMPING & MFG. CO. 


You would find our catalog worthy 
of study. Send for a copy. 


W. H. Gunlocke Chair Co., 


WAYLAND, N. Y. 





Ee 








1900-1928 Gravois Avenue ST. LOUIS, MO. 
PUGAUREURCEEUEUAGERGRGCUGEREAUGUGGR GREET TEA REERCEEGERREGREEEEEREEREEEREEE EE 
DUUUITLUUUUUUIOYUURLUUUULOTUULELULULUULLEUUCLUEULUNO AANA HNC 








i ss vevsossseuceesencennnnsnesesettcectieenesnseseseTteeeennTneteensseseReeNtN UNCC NteRRNATTENNONNNTTtNNNNNRNI I 


| Sosinore Quay 


: Guides 
: Folders 

Index Cards 
Second Sheets 
: Adding Machine Rolls 
2 Plain and Ruled Pads 
Wooster Brand Envelopes 
Elsinore Typewriter Lines 











No. I1—Buoy Ink 3” Round DEFIANCE MOISTENER 
No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No, 3—Buoy Ink 3” Square Cut White and Opal Glass 
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DESK MEMORANDUM TABLET 























Elsinore Paper Co.,Inc. __ || Defiance Manufacturing Company 
MANUFACTURERS 2 384 Broadway, New York 
152-4-6 Wooster Street - New York 2 Manufacturers of STATIONERY SPECIALTIES 
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Over One Million Index 
Cards Per Day 


This is the capacity of the 
Oxford plant. 


Our own specially constructed 
machinery enables us to turn 
out quality index cards at at- 
tractive prices. 


Samples and quotation on re- 
quest. 


Orord FILING SUPPLY Co, 


FORMERLY RECORD CARD CO. 


382 Jefferson Street, Brooklyn, New York 
CHICAGO SALESROOM 
106 No. LaSalle St. 
PHILADELPHIA OFFICE 
939 Drexel Building 


NEW YORK OFFICE 
23 White Street 














_ Century Leather Goods 


The Quality Line 


When your trade demands quality and moderate 
price in leather goods, it is to your advantage to 
procure a line with these, features embodied. 
Quality, long service, adaptability and moderate 
price are synonymeus with the Century line. A 
wide variety of styles and sizes all of which 
possess quick-selling features, affords the dealer 
an excellent assortment to meet the demands 
of his trade. 


Our catalog, and discount price list 
sheet will show the advisability 
handling this quality line. 


Century Leather Crafts Co. 
350 Broadway New York, N. Y. 











Economical - Efficient - Practical 


Your customers will instantly recognize the Bump 
Paper Fasteners as the ideal office device. 


Pins, clips, staples or any other metal fasteners 
are unknown tothe “BUMP.” They 
make their tie out of the paper itself. 


Both Are Profit Makers 


The hand fastener works after the 
manner of the ticket punch. The 
Stand machine is equipped for 
punching a single round hole, in 
addition to its regular use. 


Quick Turnover — Neat Pro fits 
characterise Bump. 


Send for Catalogue. 
BUMP PAPER FASTENER COMPANY 
Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New Yor 




















DESK TRAYS 


ADJUSTABLE — CONVENIENT — NEAT 
Keep correspondence off the desk, yet within hands’ reach 
—classified and safe from disorder or loss. 


Made up with two, three cr four trays, which adjust to 
any position, separately detachable. Solid oak or ma- 
hogany finish. Letter and cap sizes. 


The trays your trade will demand. Order stock at once. 
MADE BY MFRS. OF BURNS TELEPHONE BRACKETS 
STATE AND 64th STREETS 
CHICAGO, U.S. A. 
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STAMPS & STENCILS 





Chicago, IIL—A liberal mailing of the new issue of cat- 
alogues by the Safford Stamp & Seal Works produced 
generous recognition from customers. 

Chicago, Ill—The Louis Mellind Company, 362-64 West 
Chicago avenue, is now representing Advance self inkers, 
daters, numberers, automatic numbering machines, etc 
from Cleveland, West. 

Chicago, Ill—Rubber stamp business was boomed by 
Horder’s, Inc., through the display of a rubber stamp im- 
pression showing a new clause required in manifests cover 
ing shipments to Canada. 

Daytona, Fla.—Will Gray, formerly of Muskegon, Mich., 
has located his business at 81 First avenue. 

Elizabeth, N. J.—Robert Underwood, of the Fulton 
Specialty Company, was in Florida recently. 

Providence, R. I—Edgar W. Maynard has withdrawn 
from the Eastern Stamp & Stationery Company. Robert 
Siravo continues the business as sole proprietor and man 
ager. 

St. Louis, Mo.—The S. G. Adams Stamp & Seal Com 
pany, 412 North Sixth street, utilized an effective adver 
tising specialty the first of the year. 


Important Duties for Rubber Stamps. 


W. W. Safford, president of the International Stamp 
Manufacturers’ Association, narrated one member's experi- 
ence with a life insurance company, showing the impor- 
tance of the rubber stamps employed in that business. 
When a revision of policy terms is under way, the rubber 
stamps are used to alter policies printed and: in stock. 
The original copy for the stamp is given careful scrutiny. 
The stamp manufacturers’ proofs are closely scrutinized 
by, various ofhcials, and changed wherever necessary. 
When the stamps are completed, they are submitted to the 
legal staff. When approved by the lawyers the stamps are 
allowed to go into use, and employed to alter the policies, 
every document being changed in accordance with the 
new wording. 


(Stationery—Continued from page 191.) 

Philadelphia, Penna.—The referee in bankruptcy held a 
special meeting of creditors in the case of the Waldman 
Stationery Company. 

Philadelphia, Penna.—The Majestic Press, 1214 Girard 
avenue, has given prominence to its stationery stocks by 
moving the printing department to the rear. 

Philadelphia, Penna.—John A. Harte, formerly at Seven- 
teenth and Market streets, is now in enlarged quarters at 
315 North Market street, carrying a general line of office 
supplies. 

Philadelphia, Penna.—Paul M. Adams & Son, P. O 
Box 5112, have completed the various lines of the sta- 
tionery manufacturers handled by them, and are now pre- 
senting them to the stationers of southern New Jersey, 
eastern Pennsylvania, Delaware, Maryland and the Dis- 
trict of Columbia. 

Philadelphia, Penna.—The Departmental Supply Com 
pany succeeded the contracting stationer’s business of 
Albert Anderman January 1. The business will be con- 
ducted along the same lines and under the same policy 
as before. The corporation comprises, in addition to Mr. 
Albert Anderman—Christopher C. Baker, who has been 
associated with the business as manager, and George N. 
Anderman, who was formerly a salesman. 

Pittsburgh, Penna.—A. H. Danforth has become service 
representative here for the American Writing Paper Com- 
pany 

Pittsburgh, Penna.—W. O'Neil Goodwin has rejoined 
the advertising service department of the A. ‘W. McCloy 
Company. 

Portland, Ore.—Henry Harland, who traveled for the 
J. K. Gill Company, is now with an Eastern house. 

San Francisco, Calif—E. A. Sherman has secured a 
new warehouse at 758 Mission street as a new branch of 
the Elam Paper Company. 

San Francisco, Calif.—Sanborn, Vail & Company have 
installed cash registers in all their departments, and find 
them a great assistance. 

(Continued on page 216.) 


Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 


Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 
Preat end Laure! Streets PHILADELPHIA ,PA 













‘*KEEPING TABS ON THINGS” 
WITH 


INDEX TABS 





Is Your Stock Complete for 
THE NEW YEAR? 


‘“‘Pyralin” Index Tabs that you 
can make yourself. All colors 
and all projections in one. 


Write for Samples and Prices. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. . 
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A Safe and Sound Bank Specialty 
THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy. durable manilla paper 
of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over cath be or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wra and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 




















CraneLadies’ Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4% ream of Note paper 
each, and in separate boxes 4% thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 
“CRANES” containing our 





oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE wists" 
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(Typewriters—Continued from page 195 ) 

San Francisco, Calif.—L. R. Tucker, assistant manager, 
The Oliver Typewriter Company, is again at his desk, 
after a brief absence, due to illness. 

San Francisco, Calif.—George Ed. Smith, president of 
the Royal Typewriter Company, Inc., has visited the San 
Francisco office, in the course of a tour of the coast 
offices. 

San Francisco, Calif—C. E. Gleason. San Francisco 
manager for the American Writing Machine Company, 
is making a short business trip over part of the California 
territory. 

San Francisco, Calif—F. W. Doherty, former proprie- 
tor of the Diamond Platen Company, has sold his plant 
to the Ames Supply Company. Mr. Doherty is now with 
the Bank of Italy. 

San Francisco, Calif—Eight men are now out on the 
road, from the San Francisco office of the Woodstock 
Typewriter Company. Things are reported to be going 
well in the matter of sales. 

San Francisco, Calif.—J. E. Geissinger, director of Pa- 
cific coast sales for The Oliver Typewriter Company, has 
just returned from Chicago, where he attended a confer 
ence of branch office and department managers. 

San Francisco, Calif.—The local branch of the Corona 
Typewriter Company, Inc., is getting ready to have a 
booth at the coming business show. L. G. Conger, gen- 
eral sales manager for the Corona Company, is coming 
out from Groton, N. Y. 

San Francisco, Calif.—E. W. LaTourette, formerly man 
ager at Los Angeles, is now in charge here for the Elliott 
Fisher Company. He succeeds Fred Wright, who has 
been with the Elliott-Fisher Company twenty-four years. 
Mr. Wright has joined the Computing-Tabulating-Record- 
ing Company here. 

Seattle, Wash—The Washington Typewriter Com- 
pany, formerly located at 809 Second avenue, has moved 
to 404 Union street. In making the move W. W. Briggs, 
the manager, is getting into a compact little office supply 
district. 

Seattle, Wash.—In order to get away from Los Angeles, 
which has been enjoying an unusual rainy season, G. B. 
Pelton, division manager of the Corona Typewriter Com 
pany, hurried up his official visit to Seattle, where the 
weather is always perfect—so say a number of surprised 
friends who were not expecting him quite so soon. At any 
rate, he is in Seattle ahead of time—as has been said, 
due to excessive rain in Los Angeles. 

Seattle, Wash.—The E. W. Hall Typewriter Company, 
agent for the Corona, is making a hit with Corona users 
in this territory by giving a perpetual service guarantee, 
which includes cleaning, oiling and adjusting so long as 
the buyer keeps his machine. Mr. Halli has built up an 
enviable reputation in Seattle with his most attractive 
little store, with its accommodations for customers who 
may want to sit down and wait for a machine, look over 
the latest magazines or write a letter. The organization 
now numbers thirteen employes, all busy. Mr. Hall says 
that business is picking up very satisfactorily. 

Topeka, Kans.—Joseph C. Wilson & Company, 525 
Kansas avenue, has been established here to handle type 
writers. 

Worcester, Mass.—Office Appliances, Inc., has _ estab- 
lished a typewriter rebuilding department. It is in charge 
of T. C. Crowley, who was with the Underwood Type- 
writer Company fourteen years. He wili also cater to gen 
eral repair work, maintenance, etc, 


(Adding Machines—Continued from page 180.) 
jurisdiction Seattle, Tacoma, Portland, Spokane, Vancouver, 
B. C. and Butte, Mont. 

Seattle, Wash.—W. H. Davidson, formerly of Chicago, 
has opened an office styled “The Davidson Inventory Serv 
ice” in the L. C. Smith building. Mr. Davidson is using 
the comptometer, and keeps on file the addresses of a large 
number of operators who may be reached at short notice 
The success of the undertaking is practically assured now 
after the third month of business. Mr. Davidson offers a 
service in all kinds of inventory, checking and figuring 
work, and is soliciting business from out of town firms. 
He has at present in use sixteen controlled-key machines. 

Washington, D. C.—James C. Benson has been appointed 
a salesman here for The Dalton Adding Machine Com- 
pany. Previously he was an inspector here. 

Washington, D. C.—A branch office for the distribution 
of the Rema and Mercedes calculating machines has been 
opened in the Commercial and National Bank building 


by E. M. Talcott. 
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PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 





PHILCO BRAND 
Typewriter and Inked Ribbons 


are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 








Adding Machine Paper 


FIVE GRADES 
POSITIVELY GUARANTEED 





MENASHA , WIS. 


Preferred Paper Products 




















Self-selling plate glass topped 
display case. Write for details 


1922 will see 


the BUXTON KEYTAINER national advertising, a self- 
develop into a country- selling counter display, 
wide necessity. Big national envelope inserts, and win- 
advertising is making the dow stickers. 

KEYTAINER a habit. 


BUXTON KEYTAINERS 
come in a variety of leathers; 
in sizes holding Jto 16 keys; 
in retail prices from 25 cents Territorial representa- 
to $5.00. Sales helps— tives wanted. 


BUXTON KEYTAINERS 
sell themselves! Get your 
share of the 1922 business! 


BUXTON, INC., Dept. P. Springfield. Mass. 


Western Canada Agents: Winnipeg, Rowland & Campbell, Ltd. 
Eastern Canada Agents: Toronto, julian Sale Leather Goods Co. 


BUXTON 
KEYTAINER 


The original patented Key-Kase 
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ROUND 
HUNTS -c.7co PENS Sime 
Character in Pens 

as in man, is often difficult to define. 
Nevertheless, you are soon aware whether 
or not it is present. 

{ The SILVERINE and STEEL pens 
manutactured by the C. Howard Hunt 
Pen Company are typical of what is 
best in pens. 

The exact workmanship and careful 
examining assure the dealer of reorders. 
The convenient slide box of light green 
(for the steel pen) royal purple (for the 
silverine) reflects character and is the 
user's guarantee that each Pen 


is a PERFECT PEN. 
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C. HOWARD HUNT PEN CO. 
CAMDEN N. J 
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Use a Card That 
Speaks Well 


of You! ies 


Cards can express character; use a 
clean, finely engraved, dignified 
locking Wiggins Card and get a 
favorable first impression. 





















Comes in convenient book form, 
detaches with a smooth, clean edge. 
Engraved by our master engravers 
or delivered blank to your printer 
should you prefer type printed. 
Business cards are important. 
Send for specimen tab and details 
today. 


WIGGINS 
Esortorm CARDS 


The 
John B. Wiggins 


Company 
Established 1857 


1104 S. Wabash Ave. 
705 PeeplesGas Bldg 
CHICAGO 











KNICKERBOCKER 
Inkstand Wood Bases 


Know this line—you can depend on it for quality 
and salableness. Cleancut carving, neat, clear fin- 
ish and mortised to fit standard size inkstands. The 
wood base is a good convenient article which you 
can sell at an attractive price. 


Our line also includes 
Emeraline plate glass 
bases cut in square, rec- 
tangular, oval or octagonal 
shapes. Besides these you 
will find many other quick 
selling articles in our sta- 
tionery line. We are yours 
for a prosperous new year. 


Write for our catalog and 
price list. 


Knickerbocker Inkstand Co. 


Lyndhurst New Jersey 











! 
' 
i 
' 
' 
! 
! 
I 
! 
I 
| 
I 
I 
' 
! 
! 
| 
aid 


STATIONERY 
SPECIALTIES- 


In no other part of the office equipment field does 
the dealer experience greater competition than ‘n 
the stationery specialty line. It, therefore behooves 
the aggressive dealer who desires to ‘‘get the jump” 
on his competitor, to carry a line that is best 
equipped to meet his needs satisfactorily. The 
Hoffman Line of 


Cloth Covered Index Boxes 
Agate Paper Index Boxes 
Legal and Letter Cabinets 
Stationers’ Shelf Boxes 
Desk Pads, Etc. 


have taken an important part in the building of 
many dealers’ trade. They offer the opportunity 
to create rapid turnovers and repeat orders that 
guarantee satisfaction to both dealer and user. 


Let us send you our catalog and price list. They 
will demonstrate the Hoffman superiority. 


L. HOFFMAN 


45 LaFayette St., New York 
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THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 


$6.50 


F.0.B. DETROIT 








Write for Liberal 


Dealer Proposition 


EVERY DEALER 
SHOULD CARRY 
THIS STAND 


IT IS 
THE BEST BUY 
ON THE MARKET 








A strong, well built 
stand, five ply oak 
veneered top, 174”x14”. 
Easy to move about. 
Suitable for home use. 
26” high. 

WRITE NOW FOR OUR L BERAL PROPOSITION 


AUTO PARTS MFG. CO. 


1814 Trombly Avenue DETROIT, MICHIGAN 
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(Other Machines—Continued from page 183.) 
merly of Tcronto, Ont., recently joined the sales forcs 
of The American Multigraph Sales Company, San Frat 
cisco ofthce 

San Framcisco, Calif.—J. T. Shields has become Pacific 
coast representative for the George Graff Company, Bos 
ton, Mass. He will show “Graffco” pencil sharpeners, 
vise signals, vise clips, index tabs and map tacks 

San “Francisco, Calif—The H. C. Crocker Company, 
Inc., has arranged representation at the San Francisco 
business show, March 6-11. A complete exhibit of the 
Edison-Dick Mimeograph will be shown, including the 
Mimeoscope. 

San Francisco, Calif—A. B. Church, sales manager of 
The Dictaphone, has just returned from a trip in the 
Sacramento Valley When questioned regarding his trip, 
Mr. Church said: “The very welcome rains of the last 
few weeks have proven a great boon to the agricultural 
and horticultural interests of the valley of the Sacramento 


river. Merchants, farmers, and fruit growers are very 
optimistic. The crops of the past year have been good 
prices have been fairly profitable. General business con 
ditions are good. There is a general feeling of optimism 


in all lines for 1922.” 

San Francisco, Calif. Members of the staff of Che 
National Cash Register Company left January 16 for the 
Hundred Per Cent (C. P. C.) convention at Dayton, Ohio 
and at New ‘gh They included A. C. MacMahon, sales 
mg Jas. R. East, Pacific coast manager; W. E. Zimmer 
man, E. W. West, G. H. Meyer, salesmen; and also E. A. 
aig sales agent, Oakland, Calif.; G. J. McCarthy, sales 
agent, Bakersfield, Calif., ih two salesmen from his ter 
ritory: Wm. McCarthy and W. B. Rich. Other N. C. R. 
men from this territory are George E. Beudraud, sales 
agent, Santa Rosa, Calif., and A. V. Witzki salesman from 
the same territory 

San Francisco, Calif.—William Hovis, manager for the 
Elliott addressing machine, has kindly but firmly declined 
to “shake” with his right hand, ever since the holidays 

‘his is because he was injured in an automobile accident 
\ccompanied by Mrs. Hovis, he was driving to Los Ange 
les for the holidays. Near Fresno a reckless driver, going 
North, crashed into the car ahead of Mr. Hovis All 
three machines were reduced to wreckage Mrs. Hovis 
was cut about the face and Mr. Hovis had an injured wrist 
and a deep gash in his knee. Passing motorists took the 
injured to Selma. Mr. Hovis is now able to get around, 
but he still limps and his right arm is completely out of 
‘ommission. He says that business is good. 

St. Louis, Mo.—Thomas Fitch, a new salesman here for 
The Dalton Adding Machine Company, formerly sold 
check protectors. 

St. Louis, Mo.—J. Huntsinger is a new salesman in 
the Southern Illinois and Missouri territory of the Hed 
man Manufacturing Company. 

Salt Lake City, Utah—A. A. Hunter is selling check 
writers under C. A. Nichols, distributor for the Hedman 
Manufacturing Company. 

Shreveport, La.—R. B. C. Rutherford has become local 
distributor for the Hedman Manufacturing Company. 
Formerly he was a salesman with the organization at 
Waco, Tex. 

Terre Haute, Ind.—Francis M. Watts has joined C. E. 
Allan, distributor for the Hedman Manufacturine Com- 


pany. 
Tampa, Fla.—James E. Eskey, former'y with The Edi 
phone, is now with The Dalton Adding Machine Com 


pany here. 
(Manufacturer—Continued from page 204.) 

See also No. 513 under Paper. 

See also No. 626 under Typewriters 

Typewriters. 

493— There is a market in England for writing machines, 
desk slates, shop tools, and other appliances used in tech- 
nical training schools for the blind. Quotations should be 
given c. i. f. Liverpool or Nottingham. Wherever possi- 
ble, it is requested that samples be Sent on approval. 
Terms: Cash on receipt of goods. Reference. 

626—An agency on commission is desired by a firm in 
India for the sale of hardware, knitting machinery, latch 
needles, buttons, sewing machines, automobiles, bicycles, 
typewriters and accessories, paints and varnishes, oil, dyes 
and colors, stationery, toilet soaps and supplies, perfumery, 
imitation and culture pearls, textiles, rubber goods, elec- 
trical goods, watches, corks, glassware, celluloid goods, 
and matches. Quotations should be given c. i. f. Karachi 
or Bombay. Payment to be arranged through banks by 
confirmed letter of credit. References. f 
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TRADE CHECKS 





FACTORY:24 to 30 So. Jefferson St. CHICAGO 5 

















'ROBARCO 





Perforated Memo Tabs 


Convenient and economical. Round hole 
perforation and secure binding make them 
serviceable and practical. 


LIBERAL DISCOUNTS will be given from the 
price list according to quantity desired. 


FOR PEN USE—80 Leaves Each 


List Price 
Number Size per 1000 
16860 BS BB cccccescrceeebawe te susha eae 
1001 ee eee RR 65.50 
1002 3%x8 coves nen 00664000 5n eRe 72.75 
1008 eer errr Teer roy). 88.50 
1004 SUE acs ccvsccscevesetesseaeue rere 
1005 OO OP ee «++ 184,00 
i 6%x11%...... nb dae aeainies o++e 185.60 

FOR PENCIL USE—72 Leaves Each 

Number Size per 
Mae “oS Pee $ 26.10 
2001 rT? Peer ee 32. 
200e2 BU SM... ccc cccvcececccssccvoses ooo 
2008 OSS Serre vectaacken > ae 
2004 Sm Oh... .sccccnssegssmannen occniines | ee 
3006 CUS OM vc. cc cccccncesceanegun cavenesenes, ae 
dees CM BILS .. won ccvcccsccvcsesess es 
2007 Tt rerrrrrrrr ryt jedeseceness an 


Manufactured by 


ROCKWELL-BARNES COMPANY 
615 S. Wabash Ave. Chicago, Illinois 
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When YOU want some- 
thing in a hurry, you buy 
it from the man who has it 
ready—NOT from the man 
who “‘can get it for you.” 
Have YOU ‘Cook 
Quality’’ Chairs ready 
or must you “‘get them’”’ 
while the man who has 


them ready gets the 
MONEY? 





IS YOUR STOCK IN 
GOOD WORKING 
CONDITION? 


¢€. GA. Cook Co. 


16-28 Osborne St. 
Cambridge 30, Mass. 





ake Your Chair a Real *‘Pal” 


has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 











HOUSE ORGANS 





Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 


Bird Notes (Wallace Pencil Company) announces new 
feathers for several of the “Bird” line of lead pencils. 

The N. C. R. (The National Cash Register Company) 
ran an international Christmas greeting December 20, with 
Santa Claus in full color. 

“The Sharpest Pencil Gets the Business,” said Dynamite 
(The Toledo Metal Furniture Company). It showed the 
fallacy of ruinous prices. 

“Talk System,” said Wilson-Jones Loose Leaf notes. 
Dealers were told to feature complete loose leaf account- 
ing systems at the beginning of the year. 

Scrits—for the printer—and Good Practices—for the 
paper merchant—are monthly issues by the Strathmore 
Paper Company, characterized by apt selling items 

Robert E. Ramsay, vice president James F. Newcomb & 
Company, Inc., New York, contributed to Users’ News an 
article. “How a Printer Can Help a Direct Advertiser.” 

Lightning (The Bircher Company, Inc.) ran another 
article in its “Successful Salesmanship” series by A. T. 
Eckstein. He told how the trial proposition was handled. 

The Corona Bulletin showed an American relief agent’s 
office in the famine district, Nanchang, China. It was a 
temple full of idols enlightened by a Corona typewriter. 

Superlatives used by a Chicago newspaper in campaign- 
ing for the Christmas spirit were built upon by the Fault 
less Bulletin (Stationers’ Loose Leaf Company) to bring 
application to some thoughts of the editor. 

The Pen Prophet (L. E. Waterman Company) featured 
window displays and their effect on the passerby, under 
the heading, “On the Outside, Looking In.” It was illus- 
trated. A point made was that windows work 8,760 hours 
a year. 

The Todd Protectograph Bulletin celebrated the turn of 
the year by resuming its printed form every issue. For 
some months many issues were mimeographed, because of 
the unsettled condition of the printing business at 
Rochester. 

The “Y and E” Idea announced that roll top desks, 
office tables, swivel chairs, side chairs, costumers and 
waste baskets had been added to the lines of the Yawman 
and Erbe Manufacturing Company. The aim was to se 
cure symmetry in office equipment. 

Back to Normalcy (The Dalton Adding Machine Com 
pany) noted that a number of the young women in the 
home office were active in preparing Christmas baskets for 
the needy. The sales class heard of the project, and aided 
materially to finance the project. 

The Sales Force (Hedman Manufacturing Company) dis- 
cussed the plotting of sales territory to give a graphic view 
of the field. The point was made that sub-territories 
should be laid out with due regard to the density of pros 
pects, and the divisions should be rigid. 

Monroe Results for December featured “The Monroe in 
Aeronautics,” showing how the time of contestants at the 
Omaha Aero Congress was calculated. Each lap the time 
was taken and running results were current with the racers 
The final results were completed in time for evening news 
papers at Omaha. 

The Royal Standard mentioned quick action by H. F. 
srainerd, manager at Hartford, Conn., for the Royal Type- 
writer Company, Inc. He heard that the New Britain 
Herald was burned out. He loaded new typewriters into 
an automobile, and in thirty minutes had new equipment 
ready for the Herald’s staff to operate. His enterprise 
earned a first-page story in the Herald. 

One of the newer house organs and one of the most in 
teresting of the lot is entitled “Whispers,” published by 
The Noiseless Typewriter Company. No. 3, volume one, 
is the December number. It is bound in a white cover 
with gold ornament and lettering. The leading articles are 
a letter from Charles W. Colby, president of The Noise- 
less Typewriter Company, a short history of the Noiseless 
typewriter, an article entitled “The Still Small Voice,” by 
Heywood Broun, a message to the sales organization from 
A. F. Hebard, vice president. “Thoughts on the “Noise 
less,” from J. L. Sweeney, president of the Office Appli- 
ance Company, Inc., of Indianapolis, and an illustrated 
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Typewriter Desk No. 1531 


Here is a good leader 


Good Values. 
Money Makers. 





ryyve y 
Time Savers. » 
think 
Mail us your order ee t 
today. New cata- ages 
] gz ready to mail s red 
vou for the asking. ks. 


EVANSVILLE DESK CO. 


EVANSVILLE, INDIANA 
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“Flo-Eze Inks 


“Quikstiker’ 
Paste and Mucilage 


Are made the modern 
way to suit the most 
fastidious. 


“‘“Flo-Eze’’ fountain pen 
inks in six colors with 
attractive display card for | 
dealers. 


Write today for catalogue 





and prices 
Ink Ribbon Mfg. Co. 
Factory and General Offices Branches 


Los Angeles Oakland 


San Francisco Kanens Clip 


Established 1909 

















Corry-Jamestown Mfg. Corp. 
CORRY, PENNSYLVANIA 





Steel Age Filing Cases, Steel Furniture 
Sheet Metal Specialties 
Medicine and Bathroom Cabinets 

















Sound Selling Reasons 
why you should stock the 


Silent Secretary 


DESK 
FILE 






Thoroughly practical 


Keeps the desk always clear for action. 
A new style desk file for instant reference. 


Unusually attractive 

Design and beautiful finishes to harmonize perfectly 

with finest office equipment. 
Moderately priced 

Quantity production insures correct pricing. 

6 section $3.50, 9 section $4.50, 12 section 

$5.50, List. 

Genuine tan leather only, $6.00, $7.00 and 

$8.00 List. 

Display of the Silent Secretary will amply repay you-— 
sales are sure. The novel arrangement of label holders 
gives compactness and takes only a trifle mere room 
than an ordinary letterhead. Sides are built to prevent 
papers from protruding, thus insuring orderly appear- 
ance. Unique expansion feature prevents any hump or 
bulge when in use. A desk file that is highly appre- 
ciated by business men! 


Write to Desk 15 for sample on approval. Liberal discounts to dealers. 
If your dealer cannot supply you, send order direct, with his name 


W. E. THAYER CO., INC, MOUNT VERNON, N.Y. 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy to 
=a book form “‘in a jiffy’’ any kind of loose leaf 
records. 


The “‘F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal dis- 
counts to dealers. . 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N.Y. 


(Chicago Office, Frank Z. Woods, Mér., 180 No. Market St.) 
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The Real Pencil 
se €SSREALITE=) 3 























The Realite pencil is a wonderful example oi 
pencil efficiency. The barrels are constructed 
of a durable, hard and strong composition 
termed “Redmanol.” It is light and mor 
beautiful than the best lead pencil and as 
durable as any metal pencil. 


The Realite is used exclusively throughout 
some of the large industrial plants because it 
is the most practical pencil known. Realite 
pencils are good sellers. They are furnished 
in two grades (50c and $1.00). Each pencil has 
4 extra leads and a real rubber pencil eraser. 


REALITE PENCIL Co. 


3011 Montrose Blvd. CHICAGO, ILL. 

















Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 
ive and, above 
all, it assures <7 


Efficient 
Work 







National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 
National Rule Company 


Manufacturers 
Rochester New York, U.S. A. 






















Conspicuous 


on every desk, flat-tcp or roll, 
handsome cr humble, are the 
user’s inkwell and stand. How 
desirable, then, to have them 


Clean—Bright—Beautiful 
Eclipse Pneumatic Wells 


with or without stands 















are that and more! For they also 
keep the user’s ink clear, his fin- 
gers clean, give him just enough 
ink at each dip, and stop waste- 
ful evaporation. 
Several Handsome Styles. At Stationers’. 
WRITE FOR CATALOG 


GENERAL ECLIPSE CO. 


Dept. A, Danielson, Conn. 
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article entitled “Thi Influence of Rubber in the War 
\gainst Noise,” by E. $8. Underhill of the publicity section 
The U. S. Rubber Company. Finally there is an inter- 
esting illustrated article on “Making the Type,” by J. E. 
Ruffin, factory manager of the Noiseless. Various illus 
trations, etc., complete an issue which is interesting on 
every page. 

The export supplement to The Royal Standard (Royal 
Typewriter Company, Inc.) showed a reproduction of a 
representation of the Milan cathedral, typed on a Royal 

Pull-Together (Eaton, Crane & Pike Company) ran 
helpht il information for dealers in “Really Effective Double 


\dvertisements.” It was illustrated 
excellent examples of advertisement typography 
(National Blank Book Company) narrated 
Baum Stationery Company, Milwaukee, 
space in displaying columnar pads. 

cloth-lined paper and secured in a 


Column Newspaper 
with some 

The National 
a plan by Siekert & 
Wis., to save time and 
Samples are mounted on 
leat binder 

Demonstration 
pany) published a 
office \ supplemet 
York Shorthand Xe oe 
Tannenholz on an “El 

The Mimeograph 
human progress to the development of communication. 
suggests the thought that progress in the times of 
tablets was cloddish; when paper came advancement 
speeded; modern writing and duplicating instruments thr 
progress into high. 


loose 


Com- 
Moines 
he New 


Louis J. 


Typewriter 
Des 
of *t 


by 


& Bros. 
special devoted to the 
covered the contest 


ers: Association, won 


L. S. Smith 
issue 


t 
} 


Stencil commented on the relation of 
It 
7 
clay 
Was 
ew 


Dealer. 
Urquhart & Fitzgerald, 16 Court street, Brooklyn, N. Y 
publish a monthly house organ, Pens and Inks. 

Corlies, Macy & Company, Inc., New York, N. Y., 
lish a house organ called Common Sense. A late issue 
tured supplies required by new incorporations. 

“Let's said Ward’s Service, admonishing action in 
the twelve months 1922, potential for substantial prog- 
ress. The only requisite is that all work together to win. 

The Campbell Printing Company, 917 Walnut street, 
Des Moines, Iowa, publishes a periodical blotter, called 
\ Few Shakes from the Pepper Box. It abounds in 
realistic epigrams. 

La Compania 


pub- 
fea- 


Go,” 


{ 
oO! 


Americano, Caracas, 
organ. The De- 
holiday greet- 
in which were 
lines, products 


\nonima 3azar 
Bolivia, publishes a pretentious house 
cember issue had a cover in colors with a 
ing. There were thirty-two pages of text, 
represented, among various merchandise 
of The Safe-Cabinet Company, Remington Typewriter 
Company, The Wahl Company, L. E. Waterman Com- 
pany, Bump Paper Fastener Company, The National Cash 

rister Company, The Mosler Safe Company. 

Internal. 

The Oliver News has been established 
Typewriting Company. W. B. Ervit, of 
department, has charge of the publication. 

The Burrows Brothers Breeze printed a 
greeting, in which thanks were given for the 
faithfulness of employees who contributed to a 
business year. 


Reg 


The 


advertising 


by 
the 


New Year's 
loyalty and 
gratifying 


The Hand-Clasp (United States Envelope Company) for 
December showed sales offices at different points in the 
United States, revealing to the factory forces the habitat of 
the principal distributors. 

“Prisoners” in The Hub Guide Post suggested the 
analogy between filed correspondence and convicts. The 
prologue led to a happy conclusion, with the correspond- 


ence filed in Hub “Security” folders. 


The Sundstrand Keyboard featured the Add-Mi-Too 
sociation orchestra, a fifteen-piece organization that plays 
at dances and entertainments given by the association. 
The orchestra also plays upon occasion in the factory 


lunchroom. 
Che Woodstock 


processes in making typewriter castings for the Wood- 
stock machine. [It brought before workers unfamiliar 
with foundry work an appreciation of the operations in- 


volved to make castings. 

The Strathmorean (Strathmore Paper Company) makes 
up into one of the best looking internal house organs that 
come to this desk. The contents are right newsy, and in-, 
clude a number of effective features on happenings at the 
Strathmore mills and office. 


F & E Check Writer Missing. 


various 





The Hedman Manufacturing Company, Chicago, IIL, 
ports that check writer No. 110,913 is missing. If Pst 
covered, the whereabouts of this machine should be re- 


ported to the manufacturer. 


Oliver 


As- 


Keyboard described in great detail the 
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Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they're good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid. 
with ‘‘comfortable’’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 
Southern Represeniatives: 


Western Representatives: 


BERT M.MURRIS COMPANY 
444 Market St., San Francisco 


. WEBSTER 
Box 873 San Antonio, Texas 


=I 





THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased- 
For quick, clean, invisible erasing it is incomparable. 


An IDEAL Office Equipment Specialty 

combiaing luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


__ 


Sells at Sight to typists, steno- 
rephere, bookkeepers and 
aftsmen 

Made in 14K Gold om, A At 

your dealers or mailed direct 

tpaid insured for = in 

fetes Order a 

year Phe ne to ” trade. 


Assemb in 
gold and silver display carton. 
Rush Eraser 


Company 
9200S A&K 
Building 
SY —~ 
wy te 
and Dutch East Indies: 
BLIKMAN & 

SAR 



















Amsterdam 
and Sourabaia. Java 
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QUALIFIED 


heNEW dozen roll 


box sells itself , 


very roll in every bax is 
uaranteed to be Satisfactory 


CENTRAL PAPER co. 


MENASHA , WIS 








FREE 


How to Repair Damage 
to Varnished Surfaces 





It tells you how to remove packing 
marks, caster cup imprints, hot 
dish spots, lamp rings; how you 
can fix deep scratches and serious 
abrasions. In fact it explains 
how you can repair any marred 
and damaged furniture, quickly 
and without revarnishing. 


If you are interested in cutting 
down your refinishing expense 
write for your copy TODAY. 





If you are too busy to write a letter 
pin this ad to your card or letterhead and 
mailto us. We will forward booklet postpaid 


THE M. L. CAMPBELL COMPANY 
2334 Penn St., Kansas City, Mo. 























(Catalogues—Continued from page 200.) 


Attractive cut-outs enable Coronagents to makeup an ef- 
fective series of windows through the year. 

A mammoth display feature for show windows is No. 
G. P. 200, furnished by the L. E. Waterman Company. It 
shows a large Waterman pen piercing a globe, the pen 
pointing to the dealer’s bulletin. 

Eaton, Crane & Pike Company has an effective counte: 
card advertising “Berkshire” typewriter papers. An electric 
display sign for social stationery departments is sold 
dealers at a reasonable price. 

Calendars. 

Weinman Bros., Chicago, Ill, issued a handy calendar 
designed for display in the elevators of office buildings. 

An impressive series of calendars for 1922 was distrib 
uted by the Lincoln Typewriter Company, New York, 
a # 

The Boston Index Card Company, Boston, 9, Mass., ran 
its calendar on a celluloid-top blotter arranged for renewing 
the blotter surface when necessary. 

The Smead Manufacturing Company, Hastings, Minn.., 
combined art and utility in its 1922 calendar. A beautiful 
landscape in colors was backed with a bandless filing 
envelope. 

S. D. Childs & Company, Chicago, used a portrait of 
Benjamin Franklin on the 1922 calendar. The selection is 
singularly appropriate, as few had so keen an appreciatio1 
of the value of time as “Poor Richard.” 

The Zellerbach Paper Company, San Francisco, Oak 
land, Sacramento, Los Angeles, San Diego, Portland, 
Seattle, Tacoma, Spokane and Salt Lake City, distributed 
an attractive counting house calendar in two colors, with 
« conventionalized floral border. 

The counting house calendar issued by the H. Niedecken 
Company, Milwaukee, Wis., bears on the reverse four 
views of the various production departments. Emphasis 
is laid on the fact that many of the workers have been in 
the company’s employ twenty to twenty-five years, and are 
thus conversant with the needs of old customers 


(Stationery—Continued from page 207.) 


San Francisco, Calif—The H. S. Crocker Company, Inc., 
is busy preparing for its extensive display at the coming 
San Francisco Business Show. 

San Francisco, Calif—The Stationers’ Association of 
California decided at its January meeting to hold a din 
ner in honor of the visit to San Francisco of Eberhard 
Faber; and of J. B. Irving, of the Irving-Pitt Manufac 
turing Company. 

San Francisco, Calif—A Conklin Pen Manufacturing 
Company convention for the territory out of San Francisco, 
was held in January. Walter Yeazell, manager for the 
territory presided. The distribution of Conklin products 
for 1922 was discussed in an interesting manner. A din 
ner concluded the two-day convention. 

San Francisco, Calif—Ernest Wallace, manufacturers’ 
representative, the Board of Trade building, has secured 
the assistance of F. C. Allen who will co-operate with Mr. 
Wallace, in the city and on the road. Mr. Allen has, for 
some time past, been assistant manager of the wholesale 
and retail stationery department of A. Carlisle & Com 
pany, where his services were greatly appreciated. 

San Francisco, Calif.—A wholesale stationers’ association 
of California has been organized, to deal with the special 
problems of the wholesaler. Meetings will be held about 
four times a year, in Los Angeles and in San Francisco, 
possibly alternately. There are no officers or directors. 
San Francisco headquarters are at the offices of Henry 
Dimond, manager of the Stationers’ Association of Call 
fornia, and Los Angeles headquarters in the offices of ] 
L. Garner, chairman of the Stationers’ Association of 
Southern California. 


—_, —___—_— 


Sioux Falls Dealer Runs Page Advertisement. 


The S. G. Evalson Typewriter Company, 110 South 
Phillips avenue, Sioux Falls, S. Dak., ran a full-page ad 
as a New Year’s greeting in the Sioux Falls Argus-Leader 
of December 31, 1921. The company is state agent for th« 
L. C. Smith & Bros. Typewriter Company, and the adver 
tisement, transmitted the greetings of the typewriter manu 
facturer to the South Dakota field. 

Office furniture, filing cabinets in steel and wood, fire 
proof safes and stationery supplies have been added to th« 
lines of the S. G. Evalson Typewriter Company. 
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Projection guide lin Y E-F INDEX TABS Colored Insert Y 
USE GUIDE LINES FOR PROJECTIONS)————) y,,,., E-F INDEX TAB Ste Sah 
ee 6 b% Inch PATENT PENDING x . : 
= sicialianligtanitiniaiset Ye es —————————_——_—__— ciihugpiaillneianineammntiaitsalineaiaa eenindindid 
= See ee ee eee Se ee ee eee RET ee ae : ee 
| 
| SIZES—tby cutting to desired lengths (use cutting scale) 
ya i ; WIDTHS—by attaching according to the printed guide lines 
COLORS—pby simply changing inserts 
Gn GRm) CLEAR PYRALIN—molded in 6” strips 
rt best tab for indexing books, files, price books, catalogs and reports of a kinds. permanent, changeable and 
not soil ‘THE TAB FOR EVERY OFFICE NEED” 
Write for dealer’s sam ple outfit and prices. 
51 E. 42d St. a . 1058 Folsom St. 
NEW YORK EFFICIENCY FILE COMPANY, 1120 S. Michigan Ave., Chicago SAN FRANCISCO 
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Papers ‘ = = Ribbons 


4 PRODUCTS 





(y= experience of 

25 years has EALERS are solicited to 

taught us what is best write for our proposition 
for exclusive territory or 


adapted to every pur- 
pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXEGUTIVE OFFICES 
1466-68 EAST 55th STREET CLEVELAND, OHIO 









Holds Cards 
Safely 









Method of 
Inserting 
Cards 


Feldmann’s 










REMINDER 





case accommodates standard 3x5 ecards and will 
hold one or as many cards as needed for your daily 
routine calls. Notes made on these cards are easily 
filed for quick reference. 

Carried in stock in three grades—50c, 75c and 
$1.50 each. Liberal discount to the trade. Trial or- 
der invited. If not satisfactory return at our expense. 


FELDMANN’S SYSTEM MFG. COMPANY, 2306-2308 Armitage Avenue, CHICAGO, ILL. 


INVENTORS AND MANUFACTURERS OF LOOSE LEAF DEVICES 
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U.S. POSTAGE 


pasa Deen 


MAKE YOUR 
OWN POSTAGE 


During this period of reconstruction it is important that every real economy should be effected. 
Look at your incoming mail and you will see that many of the largest and most progressive 
business enterprises are sending the bulk of their letter mail without the use of the adhesive 
postage stamp. Let us tell you about it. 


COLUMBIA POSTAL SUPPLY CO., is SILVER CREEK, N. Y., U. S. A. 


P.4 














of Every Description 
Backed by 


FIFTY YEARS OF 
KNOWING HOW 


All Are Quality-Marked— 


“AMCOIN” 


Write 


ALDRICH Mfg. Co., Inc. 


57 Illinois St. Buffalo, N. Y. 











TUOREDAGDERGAOA SUSE EEETOUT TS 


SUELELGDAUEEUAEAEENE 


SUTUEAUAUCENEAUGEAEOUEEOOUUTEOOUUEEOEOOUCEREOUTEROAOUEOENOOEOOAOGEREOEOEEOOUUEOOUEEOUGOSEROCCEEEOOTEEAMOGEROCUO SOOO COGEOEOUUEOEUUEEREOUOUEEOOUEEEOOCCR CEE ED 922 


“PELOUZE”? POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


SS Sear a Mail andExp...... Ibs. 

Bs 05606060 2 4 Ibs. Commercial ...... 12 Ibs. 

Columbian ........ > Spee. 41 

a ene daceih ; = Standard ......... 2 Ibs. 

Se oc ccccseus PED oéccceeed 4 lbs. 
Parcel Post Scales 





Banks and business houses use “*Pelouze” 
Scales because of their accuracy, reliability and 
durability. 
ASK FOR A “PELOUZE” SCALE & 


PELOUZE MANUFACTURING CO. > ‘sa 
232-242 E. OHIO ST. CHICAGO 
STULL UULULLLLLLLLULECLLLUCLL UCC UCC CCC COCUCOU UCC 




















STATIONERS GLASSWARE AND GLASS SPECIALTHIES 








INKSTANDS DIXIE 
MUCILAGE STANDS VICTOR 
PAPER WEIGHTS ROYAL 
PEN BLOCKS GARDNER 
PEN TRAYS JAY NOAIR 
PIN CUPS / @ INKSTANDS 
SPONGE CUPS a DIXIE PEN RACK 
GLASS ROLL MOISTENER VICTOR MUCILAGE STAND 
MADE IN OUR FACTORY SEND FOR CATALOGUE 
KIMPTON, HAUPT & CO. 
WHOLESALE STATIONERS GLASS MANUFACTURERS 











53 Beekman Street, New York, U. S. A. 




















A 
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WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-Up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 




















MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 7 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
directign as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORJATION 
WATERBURY, CONNECTICUT 


























MR. STATIONER: This is one of our lever self filling Stylo Pens 
which we guarantee to be the ¢ most successful self filling ink pencil 
on the market. | 





Write for prices and discounts to dealers 


PARAMOUNT PEN CO., Inc., 63 Irving Street, JERSEY CITY, N. J. 


G. N. HOSINGER, President L. J. FARRELL, Treasurer 
Western Union Code ‘‘Paramount”’ 








= 


Make Accurate, Reliable Copies of Waybills, Letters, etc. 


ace» THE EUREKA 


Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 
the bath provides for uniform moistening of 
the cloths and eliminates mustiness or mildew. 
Cloths are non-raveling and chemicallytreated 
by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE Paes 
es THAN ALL OTHERS COMBINED 


ase Eas Sold Exclusively Through Dealers. Write for the Eureka Booklet 


The EUREKA BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U. S. A- 
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Established 1884 


= 


‘order trade. Prompt service in repairs, 


The export trade is skilfully handled. A host of busi- 
ness friends abroad testifies to our close study of their 
requirements. 


Get in touch with us at once. 


- 


Oh oe 20k on 10k on FOTk oe GK oe SG oe KE 


APPLIANCES 





Riwv 2a]— tne Master Craftsman Fountain Pen 


facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
All work is done in our own shops. 


Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 





Februar) 


PEE EP EEE 9 6999 OHIO TODS 


A triumph of thirty-eight years’ experience in 


the manufacture of Fountain Pens. Wemanu- 


We make all modern designs in Lever Self-Filling, 
Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
also Stylos—Fully Guaranteed. 


D9 9 HEED 


CE SIE SIE SCE RIE SIE SCE ICE RICE SCE STE SIE TIE SOE IERIE SOE ICE TIOE SETI 





BUSIER THAN EVER 


That’s the answer this season to ‘‘How’s Business”. 


The ever-increasing demand for our “SUPER- 
GRADE” RE-MANUFACTURED machines is posi- 
tive proof of their high standard of excellence at a 
mighty reasonable standard of price. 

If you haven’t learned this yet will you grant us 
the opportunity to prove it before you place your 
next order elsewhere. Our new price list No. 110 
now ready. 


UNITED TYPEWRITER EXCHANGE CO. 
WHOLESALERS 
137 High Street Boston, Mass. 


Cable Address “Unilypexo” Boston 


a “a 


Eig 


ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














DEALERS — Here Are Two Big Sellers 


Special reduced dealers’ prices 
on the SO-EASY Moistener. Big 






Pat. June 
16, 1914. 


Formerly 
the 
Peerless 


doz.; 3 doz., $7.50 a doz. I will 
pay parcel post charges in U.S. 


if cash comes with order. Imprinted cir- 
culars FREE with order for 3 dozen. 
Big label moistener $3.00 prepaid. 


SO-EASY LOOSE LEAF SYSTEM DRAWS THE TRAD 


A low-priced book for anyene 
who has to keep books. The 40 
stock forms get the customers 
into your store. 200 sheets, 
binder and A-Z index only $2.50. 
Dealers’ discount 40% off in doz- 
en lots, 50% off in 100 lots, f. 0. b. 
Chicago. 40 stock forms and im- 
print circulars FREE with quan- 
tity order if you send order now. 


Dealers Wanied 
A. MOHLER, Mfr., 416 S. Dearborn St., Chicago, IIl. 


A Loose Leaf System 


Dollar Seller. Your price $8.00 a }- 








SALES @ 

Os 

NO EFFORT _@iiem 

The Wonderful Sanitary - eT ay 
Whispering Mouthpiece | @ ==> 

For Telephoning in Private. i 

Literally sells itself from | 

\ our attractive counter “24 

|} display—a scientific wonder—sold on a guarantee. 


pi gi - 
\ of MAXIMUM PROFITS FOR LIVE DEALERS 
NSS Write for Our Story 


THE COLYTT LABORATORIES 


(ENGINEERING) 
565 W.WASHINGTON ST. 
CHICAGO 
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WIRE WASTE BASKETS 
LETTER TRAYS 





Pacific Coast Representatives 
No. 639 1-2 REID & GILMARTIN 
444 Market St., San Francisco, Cal. 


SPACE BASKETS 
PAPER CLIPS 


GEM CLIPS “CYCLONE” 





Special Prices on 
Gem Clips 
Extra Fine Quality Guaranteed 
Write Today for Samples and Quotations 


G COMPANY 


SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


Southern Representative 
EDWARD V. BOGART 
1218 Fourth Nat’l Bank Bldg., Atlanta, Ga. 
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Weldon Roberts 


rubber erasers 


Tens of Thousands of Stenographers Prefer Our 


399 Tri-Ply Erasers 


With Rough Center And Smooth Outer Layers; Good For Ink 
Or Lead Erasures 


Weldon Roberts Rubber Co.Newark,N. J.U.S.A. 








r 7 
“ONE ON EVERY DESK” EXACTLY NINETY FIVE DOLLARS NO CENTS 
(Denominations in Black; Amounts in Red) 
Rvercady, Paper ‘Testenere Protectograph Check Writer 


are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 


(TRADEMARE REGISTERED) 
PROTOD Chemical-Fibre 
Forgery - Proof Checks 
and Drafts. (Insured.) 
The world’s standard of 
protection—in every coun- 

















careful tests, have added 
“ Me - try, in almost every lan- 
MODEL D an “Eveready” to the equip- guage and monetary sys- 
ment of every desk where tem. Todd Two Color Patents 
a stapling machine is re- 
ERD quired. Todd Protectograph Co. 
PAPER FASTENER (TRADEMARK REGISTERED) 
(ESTABLISHED 1899) 
EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. World’s Largest Makers of Check Protecting Devices and Forgery-Proof Checks 
NO DESK COMPLETE WITHOUT AN EVEREADY ® 1129 University Ave., Rochester, N. Y. ~ 








= BRASS iat Solid hed 
PAPER FASTENERS # 
Ohumb Gacks 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 
SIZES | to 9 


PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 














LIBERAL TRADE DISCOUNT LETTERS 
THOMAS STATY. MFG. CO. “TACKS 
SPRINGFIELD, OHIO, U.S.A. 
L_ SOLIDHED TACK CO.,37 MURRAY ST.,N. ¥. 











MILLERIG {RAND 

















fo MLLER BROS 
© BOW POINTE 





| = SOBMILLER BRO'S 


- m4 @MIiLLER BRO'S 
BOWL POINTED : 


tRBOwL POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 
[MILLERTG RAND 
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Hughes Ledger 











Metals 


Expansion 25% 


more than the 
ordinary ledger 
metal. 


All parts well 


anchored and high- 


ly nickel - plated. 
Double reinforced 
posts and tubes. 
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ADDING AND tas 
CALCULATING | atTENTION 
MACHINES “ae 
NEW--REBUILT--ROUGH 
mor Gauhien” 0b" tae. LISTING AND 


every machine to be thor- 
oughly inspected and right AT Tg 
in every respect before they N ON a LIST I N G 
are permitted to leave our 


plant and that our prices are DO M E ST I C and 


right. 












































Anything in the Loose Leaf Metal Line. — oo a FOREIGN 
Write for our latest catalog 
HUGHES LOOSE LEAF METALS CO. BARRETT ADDING MACHINE AGENCY 
544 WEST LAKE STREET CHICAGO, ILL. Phone Central 0943 111 West Monroe St., CHICAGO 
Drawing !nks, Blacks and Colors 


TYPEWRITERS 


‘*‘Smithtype Rebuilts” 


The highest development of typewri 


ter re-construction 


QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 





“‘Smithtype Leatherette 


Covers’’ 


“Best value I ever saw—make rubber covers look like joke.” 
“Sample better than expected—quote us on 5000 and how 


say:— soon we could expect deliveries. 


What <— cover I ever saw—send me 100 additional.” 


Send 60c for ple—S tation on quantily orders 





SMITH TYPEWRITER 


SALES CO. 


(Successors TO Harry A. SmITH) 


218 N. Wells St. 


CHICAGO, ILL. 


Eternal Writing Ink 


Engrossing Ink 

Taurine Mucl'age 

Pheto Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto. 


Aalitishie 
CHAS. M. HIGGINS & CO., fegned’ Tie *sud Aduesives 


Main Office and Factory, Brooklyn, N. Y., U. S. A. New York-Chicago-Londen 





























DEALERS WANTED 


FOR MANY CITIES 


Livewire men—connected with the typewriter business. 


Men who visit offices to sell, repair ori 
or who sell office supplies. 


nspect Typewriters 


EXCLUSIVE SALE—Given where satisfactory results 


are shown. 
Send for samples of 


MASTER SPEED KEYS 


BY FAR THE BEST KEY MADE 
NOISELESS AUTOMATICS 


TYPEWRITER NOISE AND SHOCK ABSORBER 


SPEED KEY MFG. 


CO., INC. 


29 Columbus Place Brooklyn, N. Y. 


NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x 6} inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4 
Compartments:—1}4 inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed Model 4 - - Price $5.00 
on the same lines as our ~ ; 
larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 


This Model and larger sizes illustrated im our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 














are added to the profits 





Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon paper and Hektograph type- 
writer ribbons at lowest prices. 


Write for literature. Domestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St. Chicago, II. 


EXTRA DOLLARS 


of the dealer who 


handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 


The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 














Our New Venture in the 
Indexing Field 


STOCK FILING GUIDES | 





ALPHABETICAL STATES P itiadl 
NUMERICAL DAYS : 
MONTHS TOWNS and CITIES PLAIN or CELLULOIDED TABS 
CARRIED IN THE { 5x3 ox4 8x5 
FOLLOWING SIZES | LETTER CAP INVOICE 


In the manufacture of these sdlies We maintain a very high 
grade standard. We use the best of material obtainable fo 
their various purposes. Let us solve your complex index- 
ing preblems. 


G. J. AIGNER & COMPANY, Manufacturers 
521-523 W. Monroe Street Chicago, Illinois 
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LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 
REYNOLDS ENVELOPE SEALER 
Thousands of users have testified to the reliability of the 

REYNOLDS 
during the 
past nine 












of the first 





machines are of time, to speed up work, increase pro- 
i i duction, improve the efficiency of your 
still in use. help, and enhance your profits. The 
What it has | AUTOMATIC also dates and times let- 
| ters, telegrams, memos, etc. 
done for Forty years’ success. Write for con- 
others it | vineing evidence of its practical useful- 
; | ness and list of well-known users. 
will do 
) for YOU. q The Automatic Time Stamp Co. 
Sin, | Has tamper-proof lock 159 Congress St., Boston, Mass. 
Reysrolds Envelope Sealer Co. eg base and shock-proof “Originators of the Art of 
134 N. Merket Street Chicago Seal. L action Printing Time Automatically” y 


years. Some | 





223 









Guaran- 
teed 


Stop Your Costly 
Time Leaks 


Received @N4 you will get more work 
panmeend, done at lower cost. For this, use 


Areroved. THE AUTOMATIC 


ca. TIME STAMP 


— me to time each job at start, stop, 
shines finish and delivery. You w 
quickly discover ways to eliminate waste 


accurate 
dust- 
proof 

a 


durable 

















TRADE 
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{Tor TOP | 
||| |66 99 Nee 
| “TSP” PAPER 
| Oo FASTENERS 
CANNOT INJURE FINGERS 
The largest jobbers sell them. Write us 
for samples and prices. 
We have a particularly attractive 
proposition for foreign dealers. 


TOP. The Tip Top Mfg. Co., Inc. 
OF SYRACUSE, N. Y., U.S. A. 








. STEEL BACK 


\ 


\ RAILROAD 
——__\ TARIFF FILE 














Because the back of this file is made of steel, no wood, 
no screws and no rivets, but all metal parts are spot 
welded, we claim to have the most durable file known. 
Equipped with two locks operated by single lever. 
Any style binding, standard sizes in stock, special 
sizes to order. 

Tariff File Uses—R. R. Tariffs, public service records, 
manufacturers’ cost records, samples, loose leaf cata- 
logs, price lists, etc. Write for price and description, 


STEEL BACK FILE & LEDGER CO. 
1422 Altgeld St. Chicago, Illinois 





Bi Au omatic CoinWrappers 





ae 941-943 Clark St. Cincinnati, O. 





MADE FROM 
“STEEL-STRONG” KRAFT 


Wrap all coins 1c to $1—save time 
prevent errors—stop waste—very 
secure. 


RED WINDOWS 


GIVE EASY VISIBILITY 


Every bank finds this the best wrap- 
per to furnish coin depositors. Used by 
thousands of leading banks and com- 
merciel houses. 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 











— 


SIGN PRINTING OUTFITS | 


— ee “ 





re —— 

















For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE Gincxoo intincis ff 








PEET’S 


PATENT 


IMPROVED TRIANGLE cup 


a oN 


HOLDS PAPERS SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds the 
papers, etc., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 


prices. 
If your stationer does not carry them, write us direct, 
PEET BROS. 
618-20 Cherry St. Philadelphia, Pa. 














New Martinsville Line 


Stationers often _ consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 
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A® REAL CALCULATOR 
.YOUR VEST 


A decisive, quick, reliable per- 
formance—calculates your costs, 
overhead and selling prices con- 
fidentially without the hours of 
hard, nerve-racking work with 
the old pencil. The HARMON 
CALCULATOR — the perfect 
midget calculator—runs through 
those lengthy and tedious calcu- 
lations with speed and precision. 
Everybody who uses a pencil 
ought to have one. 


DEALERS: Now is the time to 
capitalize on this new, practical 
and unique calculator. Our 
prices and our guarantees will 
interest you. Price (Retail), 
$7.50; with stand, $10.00. 


ERIE CALCULATOR CO. 
14 SCOTT BLDG. _ERIE, PA. 


; ' Trademarks S 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS %%*.22,%.,0. uieas 


Washington, D.C. 














TRADE MARK 


PERFECTION 


REG. U. 8. PATENT OFFICE 


The largest and most complete assort- 
ment of DESK MEMO. CALENDARS made 


mm This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 
Descriptive matter furnished upon 
application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


This form illustrates xe. HALE SPECIALTY CO., Inc. 


Sole Manufacturers 


3 Sizes 128 N. JEFFERSON ST., 
CHICAGO, ILL. 
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Y PEWRITERS 


QUALITY—SERVICE—PRICE 


EXPORT DOMESTIC 
ROUGH & REBUILT 


We are prepared to execute promptly 

all orders, any make or grade and with 
any language type. Send for our new prices, 
terms, etc. 

GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U, S. A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 











I 








AGENTS WANTED 


Rema Calculating Machine 
SMALLEST MACHINE IN THE WORLD 
WEIGHT 7} LBS SIZE 4 IN. X 7 IN. 


Multiplies | ee ‘T = Adds 
Divides ab vie Subtracts 
: : 


nf esicenemmeeeeeerrernar 





£ 


- 


STANDARD MACHINE WHICH CAN BE CARRIED 


In Suitcase or a in Drawer of Desk 
e Distributor 


RALPHC. COXHEAD. “Woolworth Bldg., New Yor k 





oo 








HHI Sell More Waste Baskets 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


‘ are sturdy, of sufficient capacity and 
lastlong. Madeofcoppered wire with s 
solid bottom. This construction assures 
strength and prevents fine trash from 
falling to the floor. 




















Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 














IDEAL 
KANT 


SMEAR 
STAMP PAD 


It’s allin the ink—Kant Smear Ink 
will not smear or offset. 
Kant Smear Ink will not injure rub- 
ber stamps. 
Kant Smear Inked Pads will not dry 
on your shelves. 
TWO SI ES ALL COLORS POPULAR PRICES 
Write us for further information 


IDEAL STAMP PAD COMPANY 


441 Sixth Ave. Pittsburgh, Pa. 











Medium and 


HIAWATH High Grade 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion akin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
cialty of shipping papers in the 
flat. Our catalog and book of 
samples will interest you. It is 
yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green St. A. S. Landsberg, Pres. New York, U. S.A. 
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CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 





They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 








The Pen for Business Men 


SELF-FILLING INK PENCIL 
‘*INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 


Writes uni- 
form. A busi- 
ness neces- 
sity. 


Write for quantity prices a? 
J. K. ULLRICH & CO., 161 Washington St., New York 


> 











Meets all 

require- 
ments. Sell fill- 
ing, non-leakable, “Sm 
safety cap. Attached . 
clip. Smooth writing gold 
point. 


Your Name in Gold —35c Extra 











or medium—or blunt? 


Whichever kind you want you can 
get by using the 


Graffco 


Pencil Sharpener 


No mechanical adjustments required, 


Hundreds of perfect points from one in- 

nsive, easily-replaced cutter. Sharpener lasts a life- 

time, ery strong very handsome. Used on desk, wall or 

For business offices, schools, artists, draftsmen, en 

gineers, households, etc. Sold at stationers’ or direct 
Folder on request. 

GEORGE B. GRAFF COMPANY 
Mfrs. Graffco Vise Signals and Vise Clips 





va —>»Perhaps You Prefer Sharp 
. Pencil Points? A 





. 18 Beacon Street, Somerville, Boston, 42, cent 
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Panama 
Improved Eye Shade 


Protects your eyes’ rom those side lights. 





° . oo ea 
Made in Transparent and Opaque green o> fi, 
celluloid. ‘See 


Sold by every leading Stationery store. 
Manufactured by 


Chicago Eye Shield 


Co. 
Main Office 
2300 Warren Ave. CHICAGO, ILL. 


San Fancisco Office, 268 Market Street 
PTUTTITTITTT LETTE 








KIPCO BRAND 


DUPLICATOR INK 


For Rotary Stencil Machines 


The quality of this ink is 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 





Samples and prices sent on request, 


Kruse Printing Ink Co. 
437 Pearl Street NEW YORK 

















THE NEW 
CLOCK-SPRING 
RUBBER STAMP HOLDER 













at a 





fy io) 
== 
SUPERIOR TO ALL OTHERS 
Made With Real Clock Spring 


Round Style for 8 Stamps . . $1.25 
Long Style for 4 Stamps... .35 


Dealers and Agents Wanted 
Glad Tidings Publishing Co. 


202 S. Clark Street Chicago, Ill. 


=, 
‘gr 











THE TRINER 


POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 
Government. 


Write for Booklet No. & 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 
















Graywoop SERVICE— 


The Graywood all-purpose envelope sealer insures & 
superior degree of service because of the simplicity 
of its construction. This enables the machine to be 
SRM made of a light though dur- 
% able material which allows 
the greatest possible speed 
in operation. There are no 
springs or belts to break 
or stretch—thus all 
possible friction is 
eliminated. It 
will be to your 
benefit to exam- 
ine our proposi- 
tion. 









THE 
GRAYWOOD 


MFG. CO. 
LYNN, MASS. 
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WEINMAN Patent HANDIPAD 







has been taken care of. 

Only LIVE NOTES before you. 
Model S-5, ea., $1.50 Model W-2 ea., $1.25 
Refills, doz. $1.80 


Stationers Write for trade discounts 
and particulars. 


WEINMAN BROS., 749 E. 42nd St., CHICAGO 


Memo-slips tear off easily when matter 


Model W-1, ea. $1.25 Model X-7, ea. $1.00 











The Pencil with the Automatic Push-Back 





February, 1922. 























PAL—the Pencil 





The HOGE MANUFACTURING GO. Inc. ] 
i 


215 Fulton St., New York., N.Y. 

















Made and Guaranteed by Brown & Bigelow, St. Paul 
. [ # ALL MAKES ON HAND 
oP 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


HEADQUA 





~REBUILTS-REPAIRS- TYPE - AND 


A Fast Seller, Dealers 


The Razornife is a knife handle into which 
a safety razor blade can be inserted. Blade 
can be pulled out and a new one forced in. 
Put up with blade complete in glassine en- 
velopes in bulk or on display cards. A Key 
Ring Knife. 

Send 15c for sample and quantity prices 


AANA GITS COMPANY 
SMMAASEMEEEM g561 Fifth Ave.  - -  - Chicago, Ul. 











WRITET sn 


REBUILTS ARE THE BEST 


SALES - EXCHANGES~ COVERS- INK PARTS 


ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

e make all size rolls. 
Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufa-turers 
BUFFALO, N. Y. 











Either Agency or Price Protection Proposi'ion 


KEYSTONE CARBONS 
AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 
R.A. BECK, GENERAL SALES AGENT 


@20 Seuth Wabash Ave., CHICAGO 


New York New Orleans Los Angeles 








GOLD PEN S--All Shapes end Styles 





Imprint panes Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 














The only brush that will clean all parts of machines. Small end cleans type, 

large enc cleans in between keys, under carriage, the type rods, and all hard-to- 

get-at places. Totallength l4inches. All bristles. 

Adopted by Business and Public Schools, Public Institutions, Hospitals, U. S. Gov- 
ernment and City Department and Largest Concerns in the Country. 


CLEAMALL TYPEWAITER BRUSH £O., Mfr. of Wire Twisted Brushes, 199 Lafayette St., NEW YORK 








SALESMEN 


and Representatives Wanted— 


to handle display hooks and metal 
novelties on commission basis. 


McCORKLE ENSIGN CO., Inc. 


Mfrs. of Display Hooks—Key Hooks 
Office and Factory: 428-432 ERIE ST., ELMIRA,N. Y. 














Nielson’s typewriter cushion foot is 
the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make “Stayon” rubber gisten 
twirlers, typewriter felt pa and 
pneumatic typewriter speed keys. 


NIELSON SUPPLY CO 
810 First Nat. Bank Bdg., Chicago 





Dealers get our prices on 


SPECIAL FORMS and BOOKS 


We specialize in making special rules and printed forms, 
systems, blank books, loose-leaf ledgers and binders, etc. 
Prompt shipment, work equal to any, we can save you money. 
Send samples, quotations by return mail. 


LIMA LEDGER CO. Lima, Ohio 








EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 





SPEEDO Moistener 


REG. U.S. PAT. OFF. 


The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 

‘Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 











in no uncertain 


Berkshi a 
= pp ar as 


SHIRLEY PENS 


Used by over 40% of the Banks of the 
United States. Order from your jobber, or 
NATIONAL SUPPLY COMPANY 


Distributors INDIANAPOLIS 
Samples on Requ-st 








EATON, CRANE & PIKE CO. pintiay Miss. 














ns 
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@ DEALERS and EXCLUSIVE AGENTS wanted for this improvedauto- @ 
@ Matic typewriter copyholder. Big profits and easy sales. Write now. @ 


@NIELSON SUPPLY COMPANY - - CHICAGO, ILL.@ 





CERTIFIED—GUARANTEED 


¢\ RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in a Pound — Less Cost — More Durable 


1 to 10,000 Pounds—aAll Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 51 E. 8th Street NEW YORK CITY 














SIMONSON 


yy Patented Metal Tip Guides 


For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructibie 




















None Genuine un- 

less starnped VU. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 











MAYVILLE FOLDERS 
Sell your customer MAYVILLE FOLDERS and show 


him how to use color classification in filing. 
A time-saver for him—a profit-maker for you. 


Geo. W. Millar & Co., Inc. Qh isiayatte Street 














\ In Every Office 


Let MAX MEMO PAD supply that needed 
scratch paper. SELLS FOR ONE DOL- 
LAR Small, neat, nickel plated; 150 feet 
of paper always at your finger tips. Cal- 
endar. Attractive proposition to Dealers 
ind Agents. Sample post-paid. Send for 
yours today. 


Max Memo Pad Co., 253 Kinbert Ave. 








) CLIMAX 
\ SQUARE TOP 
tn PAPER CLIPS 


Best and most Economical Paper Clip on the market 











CLIMAX PAPER CLIP MFG. CO., 457,WAstiNoTON st. 
The Standard Line 


Watermanis(deal Fountain Pen 
Self-Filling, Setety wad Regular Types 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 








Time Savers and Money Savers That Are 


PROFIT PRODUCERS 


Sell Ulrich filing and sorting devices. Installations result 
in substantial savings to the purchasers and nice profits 
on the sales. Investigate. 

THE ULRICH PLANFILING EQUIPMENT CO. 


Jamestown, N. Y. 








REAL EYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a Strain that resuits in headaches, weakey: 

and sometimes more serious injury. The Feathete 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brillians 
reflections. Durable, hygienic, a lightweight, 
Where it touches the forehead, the celluloid is curled. 
presenting a smooth round surface—no binding to get 
dirty, no meta! parts to break out. Lies flat on deskor 
rolis up to fit pocket. Your inquiry willreceive promps 
attention 


The Featherweight Eyeshade Co., Merchantsville, N.J, 











SUPERITE 


THE SUPREME PENCIL 


SOLD THRU JOBBERS ONLY 


DeWitt-LaFrance Co. Cambridge, Mass. 
New York Office: Bush Terminal Sales Building. 
Chicago Office: 36 South State Street. 

Canadian Selling Agents. Barrett -Maxwell Co., Box 74, Winnipeg, Canada 








| Gold Pens for Fountain Pens 
Repairs on Gold Pens and Fountain 


om Pens Attended to Promptly. 
; EXPORT TRADE SOLICITED 
Acme Gold Pen Co.,17-27 VandewaterSt., New York 


Manefacturers of Fine Geld Pens Established 1884 





MORTON’S ODORLESS 
TYPEWRITER OIL &@ 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pu-e, gumless and colorless. 
Write today for free sample and prices. 
MORTON MFG. CO. Louisville, Ky., U.S.A. 
Export orders given careful attention 















ENN 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 


SNELLING & SON ™*sasczi Fath yn 


Exclusive Territory Rights Not Entertained 











WRITE US FOR PRICES 


On adding, listing and calculating machines writers, multig 

dictaphones, chabwehern. duplicati eB 

clocks, safes and steel lockers, new wnead-bant office furniture, and 

oo Wears cea nats Gicinn of tn'etan { the Rocky Mountaine 
e are the largest dea ° ~~ °! oun 

and will save you half on your office needs. Everything first-class; noth- 

ing cheap but the price. rite Today and a Money. 


Chicago Safe & Merchandise Co. 2.82420" tthe 

















ee 


READY FOR DELIVERY 
The Original Tim Calculating Machine 


Representatives now wanted for S&S 
ada and Cuba, ond "the principal cities 
of the U. 8. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 
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The First Commandment of Advertising 
‘thou shalt deliver the goods.” 





Credential Bond 


A Quality Paper for all around 
uses at a moderate price. 


Parchment Deed 


Superlative Quality and Strength 
for Legal Documents. 


Manuscript Covers 


of Dependable and Durable Qual- 
ity to meet the most exacting re- 


Permanent Record 


A Dependable, Enduring Paper 
for General Commercial Use. 





quirements. 


Specializing in the Manufacture of Typewriter Papers since 1839, we have 
had a broad experience in the essentials which make successful products. 


This experience is reflected in all of the Southworth Typewriter Papers— 
in their Quality, their Demand, and in their wide Distribution. 


Samples and Prices Are Yours for the Asking. 


SOUTHWORTH COMPANY 


The Oldest Manufacturers of Typewriter Papers in the World 


Mittineague, Massachusetts 
San Francisco Office—55 New Montgomery Street 


!UNLUOUALGAULLAOULLSULAL 14 ADALUDGVSDOLLUAOOUAUAUALAOULUUDAAOEU LAU LAUbUL 


66 M. BR 9 To us “M. B.” utile for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


There is no better way of introducing your goods in Europe and 
particularly in France than by advertising in MON BUREAU. 


a [tS 


AULLLLUAUAOOLLANLAUUDOUUUUL LA 


M. B. has been the pioneer of sound business meth- 
ods in this country for many years past and it is 
now the most w idely read business public. ition. 
Every progressive firm is a subscriber of “M. b.” 
This is the reason why it is the very best medium 
for advertising office furniture and appliances. 


PVLUULONLIVAIVOYOLU SHU LSRN/OEULLONAOIDONNULULLOLNLAULAuLeAiLdu4iuiiuddui 


Not only is M. B. the most largely read publication 
of its kind, but because of the strong affection and 
great confidence of its readers it is sure to bring you 
handsome and profitable returns. 


} 


Ht 


The advertising department of M. B. will write 
your ads for you or translate your copy into French 
just as you prefer. Ask for a sample copy of M. B. 
and advertising rates today to 


{VAAMAODAASHUAULUUSDEDOLUIOL LLNS) 


had 





MANAGER 


THE ADVERTISING MION BUREAU 52, rue des Saints-Peres, Paris, 7°, France 


HMAUUUALAAi WAAL, 
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HOOSIER DESKS 


** Built True Clear Thru’’ 


Office furniture that is staunch of 
frame and sensibly designed, that has 
a good clear finish and doesn’t splinter 
under the bumping of the chair arm is 
good furniture to buy, no matter what 
business conditions may be. A desk is 
in use too long to let trifling differ 

ence in price interfere with efficient 
performance. Hoosier Desksare worth 
every dollar they cost—your custom 

er will understand their quality. 

















vapeseennee 


THM 





Our catalog, thirty days from the press, shows our present line, 
including a few new numbers and changes in some of the old 
ones. If you have not already received a copy, let us send one. 


HOOSIER DESK COMPANY 


Formerly Jasper Manufacturing Company 


JASPER INDIANA 


TOO 
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VENUS THIN LEADS 
Metal Pencils Ws 36 


your guarantee of per- j , 
fection—the VENUS Thin 

Leads No. 38 are perfect 

leads. 





, 
Fo 








Always straight—smooth 
long wearing — crumble- 
proof and perfectly graded. 


Retail Prices 
15c per tube of 12 leads 7 DEGREES 
2 tubes for 25c 2Bsoftandblack F firm 


B soft H medium hard 
HB soft medium 2H hard 
D 4H extra hard 


Sell your customers the VENUS Leads No. 38 


and you will sell them to him time and time again. 








Write for samples and information. 


American Lead Pencil Co., 220 Fifth Ave., New York 


Venus Pencils are the largest selling quality pencils in the world 
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The VERDICT of every executive who has seen them 





PRACTIBILT CK 


Full Brown Duraleather, beveled boards, full metal hinge 


and they are as good as they look— 
these Practibilt Non Protruding Flexi- 
post Binders in 
FULL BROWN PIGSKIN 
GRAIN DURALEATHER 


in place of the ordinary canvas binding. 


PRACTIBILT K No increase in Price. 
Full Brown Duraleather, single boards, Semi-Metal hinge 


A BINDING CONFORMING TO THE HIGH CHARACTER OF THE MECHANISM 
DEALERS’ CATALOG “‘B’’ TELLS YOU 


STATIONERS LOOSE LEAF CO. 


Master Grade SELECT 
Re-Manufactured ROUGH 
Underwood, Remington, Royal, L. C. Smith Bros., Monarch, Oliver 
Wh ] ] And All Other Makes F 

0 eSa E for Immediate Delivery xport 


Write Today for Price List No. 508 Dated January 20, 1922 


WHOLESALE TYPEWRITER CO. 


LARGEST WHOLESALE DISTRIBUTORS 
326-330 Broadway, New York City, U.S.A. 


CABLE SALETYPE 
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WERE YOU READY? 


January brought an improvement in furniture sales 
Setter business is 
coming to all who are ready for bigger things; it is 


to those who were prepared for it. 


at the threshold. 


Build and let your growth be permanent. 


“Clemco” Desks 


to make a new friend of each new customer. 
line always satisfies. 
material and lasting qualities. 


the appearance of any office in which it is placed. 


tractive features bring ready sales. 






using the Clemco catalog. 


Stock and sell 


This high grade 
It is far above the average in looks, 


A Clemco Desk will improve 


Every office furniture dealer can make money by 
Shall we send you one? 


The Clemetsen Company 


3403 W. Division St., Chicago, III. 








231 








Its at- 





fect clerical desk at the same time. 
writing bed of the “2-in-1"" Clemco a 
is unbroken and never is interfered wi 








sul 


EALERS everywhere realize the neces- 

sity of handling actual trade winners. 
You, as a dealer, know the value of selling 
high grade merchandise at reasonable prices 
and know that you must sell this kind of 
merchandise to cope with the present day 
conditions. If you find it hard to make your 
loose leaf department pay good dividends, 
it is because somewhere somebody is selling 
a better value. 


Dealers selling the Nelson Devices are mak- 
ing their loose leaf departments pay well. 
Because, their customers have learned the 
value of good quality and they are wise 
enough to give it to them. Just glance, for 
a moment, at the illustration. This is a 
superior Steel Hinge Binder (Grade “B”), 


the machine. 
it will pay you. 








An Acknowledged 
Leader 


Don’t overlook the ‘“2-in-1" Clemco, ac- 
knowledged the best typewriter desk made, 
It is a typewriter desk and a complete per- 


| 
{ 
ea 


The 
lways 
th by 








Push this desk vigorously; 





WADITAUOUNVUIRUVOELAUADUAUUIRLUOAU EON 


Here is 
your big 
opportunity. 


and one of our best leaders. Note the sub- 
stantial mechanism—the tubular steel top 
and bottom cases, the steel piano hinge and 
the polished nickeled ends ; also the binding 
—of heavy double filled slate color canvas 
with red cowhide corners over heavy 
boards. Then, too, the Nelson products 
represent a comprehensively complete line 
of loose leaf devices. These better features 
at your service give you a combination that 
is hard to beat. 


Nelson loose leaf devices will get you out 
of the rut. Just drop us a line asking for 
complete information, catalog and prices. 
Do that today—tomorrow you may forget it. 


C. R. & W. A. NELSON, INC. 


225 N. Michigan Ave. CHICAGO, ILL. 
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G I] NEW LIFEIN YOUR 


DESK SALES 


Show your customers the very latest 
thing in desks. 


Display the new GUNN DESK with 
the INLAID “LINO” writing sur 


face. By far the most important in 
Db veniion in ofhce equipment. Elimi- 
1ates cold, glaring plate glass and 


blotters. No varnish to scratch. A 
top that feels like kid and wears lik: 
iron. Its dull green color rests the 
eyes. Ink and other stains easily 
removed. 





=... 


Patented 


Like Iron teed Do not confuse “LINO” with leather 


N 











r Sole 





write for 
Catalog 


or ordinary linoleum. It is a special 


treated. It’s no trouble to sell 
GUNN DESKS with this remarkable 
new top. Desks themselves are su 
premely beautiful in design, work 
dt manship and finish. The prospective 
of, desk buyer is easily convinced that 
the GUNN “LINO” is superior 


Restful ae) the eye material, scientifically prepared and 





We furnish “LINO” tops for desks 


Ht in use, for banks, counters and tables 
[ — | Hi H —including cafeteria equipment. Un 
manufacturers of | |\———_! | Hl limited field. for sales of GUNN 

Hit | “LINO” top desks and “LINO” tops 


the Famous 


SECTIONAL 
BOOKCASE 





a | 
| od | H H Write for samples and full particulars 
—_ || — 
4 


ea The GUNN FURNITURE CO. 
Grand Rapids, Mich. 


30 Years Builders of Gunn Sectional 
Bookcases and Office Desks 


NEW YORK BRANCH:—No. 11 East 36th Street 














BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE. 


IMPRESSIONS 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
profession or trade or calling. ‘‘Impressions” stands for better business and better living in the 
highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 


carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘“‘Impressions”’ prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar. bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 


for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 
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OLD HAMPSHIRE GIFT BOXES 


Our Salesmen can’t reach you but our circular can. 
Write at once for information and prices on these new numbers. 


Many dealers have already bought—you may want to. 
The original ‘‘Stationery of a Gentleman” now in gift boxes. 
It solves the problem for many a woman as to what to give him. 


FINE STATIONERY DEPT. 


HAMPSHIRE PAPER COMPANY 
South Hadley Falls, Mass. 
XKKKKRKKKKKKKKKEK RARKKK KKK RKRKRKRR KARR RRS KK RRR RR RRR KKK RD OK OK OC K 








THREE THINGS— 


the first being YOURSELF; 
the second YOUR STORE; 
and the third, YOUR STOCK— 


on these depend success in business. 











We like to think we contribute a 
goodly share to the third by making 
such goods as 


ELDoraADO 


the master drawing pencil” 


JOSEPH DIXON CRUCIBLE CO. 


Pencil Dept. 98-J JERSEY CITY, NEW JERSEY 
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A Strange Thing! 


Isn’t it strange how many men, personally as modest as the 
proverbial violet and as truthful as the day is long, will, on 
the drop of a hat, grab their Company uniform and gun and 
“‘shoot”’ extravagant claims for their product almost to the 
point of downright untruthfulness? 





‘Just as good for $10.00 less,’’ greets you in your morning 
newspaper. Possibly so, but probably not. Reasonable 
profits and reputable products don’t live on bargain tables. 


‘“‘Paperoid”’ Filing and Mailing Containers are sold, not com- 
pared, at a certain price with the quiet but distinct under- 
standing that ‘‘Paperoid”’ is pure rope paper, not wood pulp. 
That every care is used in the construction and the inspection 
of each article. 


This may not be extravagent—but it is truthful. 


ALVAH BUSHNELL COMPANY 


925 Filbert Street Philadelphia 














It will pay you to write for our 
prices and discounts before buying. 


|General Offices The Bentson Mfg. Company Aurora, Illinois 


Chicago Represen‘atives and Sho Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Sireet 


———————— 
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Sorting Devices 


Indexed, Letters, Numbers or Words 


is a device especially adapted to the sorting of sales 
slips, coupons, short checks, cards or any other mat- 
ter shorter than six inches. Department stores, mail 
order houses, clubs, restaurants, retail stores or prac- 
tically every establishment have an urgent need for 
this device, which accomplishes the work quickly, ac- 
curately ahd with a minimum effort. 


The V-shaped notches in the sides of the guides pre- 
vent the loss of any article within the sorter itself. 
The two additional rods in the center 
keep the smaller articles from dropping 
thru the bottom. It has sectional posts, rub- 

ber protected bearing-points, automatic lock and 
release and is made from the best of- materials. 
You can develop new opportunities with this 
sorter. 













The Kohlhaas line has a sorter for every pur- 
pose and we will index any sorter to the re- 
quirements of your customers, alphabetical, nu- 
merical, departmental or in any manner desired. 
Kohlhaas sorters will handle 


Back Orders Coupons Orders 

Bills of Lading Deposit Tickets Pay Roll Checks 

Cancelled Checks Insurance Papers ittances 

Cards of all sizes Invoices Requisitions 

Checks Letters Sales Slips 
THE KOHLHAAS COMPANY 
183 N. Dearborr St. CHICAGO, ILL. 
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WINNEBAGO Desks 


In the design, construction and finish of a Winnebago Desk every feature 
embodied therein increases the utility—that is, service to the user. Utility 
in a wider sense—a strong and durable 5-ply construction, a heavy and last- 
ing finish and a design which demonstrates our ability to understand the 
requirements of desk users. 

Winnebago Desks are natural leaders because they are sold at a moderate 
price and possess the same features seen in high price furniture. Let the 
Winnebago Line of office desks help your profits grow. Write for our 
complete catalog. 


WINNEBAGO FURNITURE MBG. Co. 
FOND DU LAC ‘ WISCONSIN 
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The Byron 


Typewriter Cabinet 












30 


Distinctive 
Time, Labor and 
Space Saving 


_ FEATURES: 








—every office 
a prospect 


—because the 30 time and space 
saving features instantly appeal 
to the prospective buyer and 
In point of construction, beauty of finish and de- meet the present trend of 
sign, the “BYRON” is second to none. Eight 
— models to select from. Our economy. 
y dvertising campaign is producing . p ' 
real inquiries on which our dealers are cashing in. BYRON typewriter cabinets 
practically sell on sight insur- 


ing quick turnovers and splen- 


Byron Typewriter Cabinet Co. = 44 profits. 


Incorporated Write us today for interesting 
dealers proposition. 


LOUISVILEE, KY. 





MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 224” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 





May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 
or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 


With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 
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Moore Maptacks helped Win the War 


and will help make money for you 


The Moore Maptack Counter Cabinet displayed on your counter, with its 
practical self-explanatory map of the United States and many sugges- 
tions for using Moore Maptacks, will increase your Maptack sales. 








There is a Big Demand for 


T Moore Push-Maptacks 


Thousands of dollars have been spent in educating business and pro- 
fessional men to their use since we introduced them many years ago. 

This handsome Cabinet holds 10,000 Maptacks. Under a fixed 
glass top are displayed 18 distinctive colors in a partitioned tray, 
showing their uniform heads and sharp, tool-tempered steel points. 
The stock is kept under this tray. 100 tacks to a box. 

There is an unusually large profit on these useful little markers 
for maps and charts. 

Detailed information, discounts and our new Moore Push-Map- 
tack “Inserter” sent on receipt of a postal request. 


Moore Push-Pin Co. 


Wayne Junction, Philadelphia, Pa. 


Mfrs. of the World-Famous Moore Push-Pins, Push-less 
Hangers, Screw-Knobs, Thumbtacks, Maptacks, etc. 


For 21 years our products have been the Standard of the World 


Mogre Push-Maptasi: 












































Prang Crayonex and 


There are two reasons why Prang Crayonex 
and Prang Water Colors have known such 
constantly growing popularity throughout the 
world. 

First---The materials which ferm these Prang 
products have ever been the finest obtainable. 


Second---This standard of quality has been con- 
sistently raised through years of successful 
manufacturing and selling. 

This is all importaat to you as a buyer, for 
Prang popularity and Prang quality assure you 
a quick turn-over. 







Sold in various other styles and sizes of packages 


+ THE - AMERICAN - CRAYON - COMPANY + 





SANDUSKY: OHIO 




















: is 








NEW YORK 
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1915 





1911 




































Monroe construction has 
blazed the trail in calcu- 
lating machine history. 

In 1875, the earliest forbear of the 
new model Monroe was awarded the 
John Scott Medal by the Franklin 
Institute of Philadelphia, as one of 
the most meritorious inventions of 
that time. 

Every successive Monroe has been 
recognized as the bestof its day. The 
history of the Monroe isa history of 
big savings for thousands of firms: 
general business, textile, railroads, 
insurance, engineering, etc., etc. 


The new model Monroe retains 
the same visible proof and assurance 
of figure accuracy; the same direct 
operating principle—a simple turn 
of the crank forward to multiply or 
add; an equally simple backward turn 
to divide or subtract—but with added 
refinements that make figuring easier 
than ever before. 


and now—1922— 


Easier figuring than ever: 


HE new model Monroe makes it easier than ever to speed 

out payrolls, to prepare cost sheets, to figure interest, in- 
voices, foreign exchange, etc.—to do every other kind of figure- 
work in any department of your business. 

Just let anyone in your office—-man, girl or boy —operate this new 
model Monroe. It almost does the work itself, so completely does the 
Monroe relieve the operator of the responsibility of mental figuring. 

No complements or reciprocals necessary. The problem is “written” 
into the machine, and the machine “writes” the result with a few turns 
of the crank. Correct-— proved correct — because all factors of the prob- 
lem appear plainly in the dials and on the keyboard. 

Put al// your figure-work up to the Monroe. Over 100 offices render 
Monroe service in the United States and Canada. Mail coupon below for 
demonstration on your work. The coupon is for your convenience. Sign 
and mail it today. 


MONROE CALCULATING MACHINE CO., Woolworth Bidg., N. Y. 






Three sizes — 
a size to fit every business 
20, 16 and 12 place capacities 


“= 


Without obligation (check items desired 
{ ] Send your folder describing the new Monroe. 
| ] Arrange for a demonstration in our office on our 
work. 
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OUR NEW CATALOGUE 


HAS WONDERFUL DEALERS HELPS 
head Different Office Articles Illustrated This Way— 


Battleship Linoleum Desk Pad 


No blotters required. 


Can always be washed 
clean with a wet cloth 
when soiled or spotted 
with ink. 





It is stiff yet flexible, will always lay 
perfectly flat, gives a wonderful writing 
surface. Will wear indefinitely. 





For Window Card Use, Cut Off on Dotted Line and Paste on Card. 


Desiees Take Special Notice 


We have just prepared a new, attractive 32-page catalog, exclusive and original in its get- 

up. Each page of this catalog is interesting to you as well as to your customers. Our 

thought in preparing it in this new exclusive form was to extend “help to the dealers.” 

Here is how it helps :— 

Ist: Specialties such as we manufacture have been sold mostly by the dealers’ outside 
men carrying with them our catalogs. Our new catalog was prepared with this point 
in view and it’s a business-getter for any salesmen. 


The cuts are large and plain, each page is practically a display card so that a busy 
man can glance through these 32 pages in a few minutes, read the bold headline type 
alongside ‘of each photograph and get the point on each item without spending the 
time to read small detailed copy. 


2nd: When dealers make window or counter displays of our goods, they can cut from this 
catalog, on the dotted line, the display page wanted, paste it on a cardboard, giving 
them an attractive display card. 


We are anxious for every dealer interested in office supplies as well as every member of 
their sales-force to own one of these catalogs. Write us today. 


POLAR MFG. CO., 101-107 N. Marshall St., PHILADELPHIA, PA. 
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NATIONAL FIBERSTOK ENVELOPE CO. 
429-447 Moyer St., Philadelphia 


MERCHANTS LACLEDE BLDG., ST. LOUIS 


21 PARK ROW, NEW YORK 
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| EXPANDING ENVELOPES 
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EXPANDING FILE 
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The Friend of Thought | 


” NOISELESS 


OFFICE APPLIANCES 


OUR nervous system, delicately 

alive to every sound, becomes rap- 
idly fatigued from the relentless click- 
click of noisy typewriters. Not only 
mentally, but physically, this noise- 
fatigue lessens ability. 


<veryone in an office is affected by 
the noise of typewriters. Vital proof of 
this may be found by comparing any 
office before and after the installation of 
The Noiseless Typewriter. Its blessed 
quiet speeds greater endeavor and 
clearer thought from executive, clerk 
and stenographer alike. Its operation, 
being not only noiseless, but swifter and 
better, keeps pace with the increased 
production of thought. 


TYPEWRITER 








Write for 
this 
BOOKLET 
“The Type- 
writer Plus” 


In this interesting 
booklet we have 
told how the elimi- 
nation of NOISE 
in typewriter con- 
struction has 
brought greater 
speed, better work 
and longer life. 
Write for it. You 
will want to know 
about this greatest 
typewriter develop- 
ment. 
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THE NOISELESS TYPEWRITER COMPANY, 253 Broadway, NEW YORK CITY 





Offices in leading cities throughout the United States and Canada 
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- PHILADELPHIA 


1922 
NATIONAL BUSINESS SHOW 


March 6th to 11th Inclusive 


THE COMMERCIAL MUSEuUM, 34th Street, below 
Spruce, the largest and best building in Philadel- 
phia for a public exhibition, will be used for the 
National Business Show this year. 


A number of the leading office appliance manu- 
facturers have already arranged for representation 
and are co-operating to make this the best Busi- 
ness Show ever held in Philadelphia. 


Those desiring to take advantage of this oppor- 
tunity to reach the buyers of Philadelphia and 
vicinity under the best possible conditions are 
invited to send for floor plans and details. 


The 19th Annual National Business Show 
in New York will be held at Grand Central 
Palace the week of October 23rd, 1922 


ANNUAL BUSINESS SHOW CO. 


FRANK E. TUPPER, President 


50 CHURCH ST. NEW YORK 
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T-e-n-S-1-0-n 
Mail Containers 














are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


Tension Envelope Co. Inc. 


Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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TYPEWRITERS 


FACTORY REBUILT 
RENTAL GRADE 
















A 


DO 
ROUGH SMALL 
YOU ORDER 
SEND LET US SEND YOU OR A 
OUR LATEST PRICE LIST LARGE 
US YOUR ONE FOR 





a9) RUBBER 


PLATENS? 
COVERS 
_ | Has equal attention. 


a ae | ‘| We manufacture all 
HOUR BE * ~ | 9 §| kinds, sizes and 

















sab cae i ig weae | shapes. Ask for sam- 
SERVICE m ame ans ang ane sala | ple and prices. 
soc 5a8 N The 
AND pe fs ek foi Rssadasn Plug 
if os.) . a ypewriter 
17 SERVICE | Support 
Has no equai. 
STATI O N S . Simple and efficient. 
Swings at any height. 
IN TH E Movement of top and 












arm easily adjusted. 
NO LOCK NECESSARY 


Finished in Oak 
and Mahogany. 


Iron Work 
japanned, 


HOME 


American 
Writing Machine Co. 


LIGHT, AIRY FACTORY AND OFFICES 
WHERE THE WORKING CONDITIONS ARE IDEAL 


LOCATED AT 


449.455 Central Ave., Newark, N. J., U.S. A. 


U.S. TO 
SERVE 







Write for 
prices. 
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Bearing an excellent reputation of long standing, the 
complete line of Macey steel and wood files offers the 
dealer every selling advantage. Thereis a wide price range 
Every need is met by uniform stock patterns in upright, 
horizontal and counter height units, with a variety of 
interchangeable insert drawers. Filing supplies included 








Attractive to the dealer who seeks to offer unusual value 
are Macey Steel Safes, either Underwriters’ or uninsulated 
models. Complete lines of wood or steel interior equip- 
ment may be had from stock at stock prices and deliveries 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of 
rapidly increasing value. Particulars on request 


THE LINE 





Steel Files, Wood Files, Filing Supp/ies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Staffords AUTO SEAL 








Inks Only 
the Penpoint 
Not the 


Pinpoint Sur- 
face Exposed 
to Air 
Prevents 
Evaporation 













The Last 
Drop 
Comes Up 











It CANT 
SPILL! 





















How Five Cents Buys the Advantages 


Of the Most Expensive Ink-Wells 


HE new AUTO SEAL bottle is selling Stafford’s Ink 
faster than ever before, because— 


It prevents spilling ; no matter 


AUTO SEAL retails for 15e, 


how you tip it or 
knock it over. It pre- 
vents evaporation; it 
is sealed yet always 
open for business. It 
inks only the penpoint 
regardless of the 
depth of the ink, and 
gathers up the ink 





DEALERS! 
AUTO SEAL filled 
with two ounces of 
Commercial Blue- 
Black, Jet-Black or 
Nubian, Retails at 15c. 
Filled with non-copy- 
ing Carmine, Blue, 
Green or Violet, it sells 
at 20c. List price $24.- 
00 and $28.00 a gross 
respectively, subject to 
usual discount. Packed 
three dozen to a box. 


only 5¢ more than 
the usual price for 
the ordinary two- 
ounce bottle. At the 
same time, it gives 
you a wider margin 
of profit. 


Its exclusive and 
popular features are 











that your pencouldn’t 





boosting ink sales for 





reach. The saving in 
ink offsets AUTO SEAL’S 
slightly higher cost. The pen 
may be left standing in the 
bottle, untouched by the ink. 
And AUTOSEAL caneasily be 
refilled from Stafford’s quart, 
pint and half-pint bottles. 


all the dealers who 
are carrying it. Every day you 
delay your orderis an injustice 
to your bank account. Note the 
particulars regarding prices; then 
put an order in the mail for a trial 
carton of three dozen. Each con- 
tains a handsomely lithographed 
counter display. 


S. S. STAFFORD, Inc., 603-609 Washington Street, New York 


Established 1858 


Chicago: 62 W. Kinzie Street, Canadian Factory: 9 Davenport Road, Toronto 
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Do You Bid on 
the Big Installations? 


While there is considerable preliminary 
work to be done as the buyer or purchas- 
ing agent must know all about the con- 
struction and features of the equipment, 
how it compares with the product of com- 
petitors and how accurately it fits the 
corporations’ filing methods; on the other 
hand if your line wins the work is well 
worth while. 

The Canton Line of Quality Products is 
a winner. It has the value looked for by 
discriminating buyers but even the super- 
ficial observer is impressed by the neat 
cabinet work, easily operated drawers, 
high quality fittings and permanent finish. 
And Canton Quality becomes even more 
evident when pit in competition. 

In case the installation calls for special 
built-to-order equipment, you can go after 
it with the assurance that we are well 
equipped to take care of the work. Write 
us for information today. 


The Canton Art Metal Co. 


920 Market Avenue South, 
CANTON, OHIO, U. S. A. 








February, 1922. 





EE SOL WAT A LLM TR ATT IE © Bie ke 


5 SL, 











Se ee ar as 


Se ee ae ee 


aad 6 


=o ===. 
ee 





eee 


— ~ wow ee ee 


bey Sp ed ers oe 


ee me 








¥ 
en ene a 


— 


eo 


Er sae 








We Will Stand 
Or Fall By This Test 


Have your stenographer write a letter 
on any make, or on several makes of 
typewriters. 





Then have the same stenographer write 
the same letter on the Woodstock. 4 


Compare the results yourself, or, hand 
the finished products to a competent 
critic and ask him to pick out the 
neatest letter. 


The reasons are built in the machine. 


Woodstock Typewriter Company 
Chicago, U. S. A. 

















Add new life to your furniture sales 


Furniture dealers often are wont to hew too closely to the line — to 
deal only in the bare essentials of office furniture (desks, chairs and 
perhaps, tables). Many of them are succesful in developing this lim- 
ited field, but they are overlooking a real opportunity in office furni- 
ture accessories. 





| of office furniture will spread before 
| you this new field—an opportunity to 
| expand your field of endeavor. For, 
this high-grade line displayed in your 
| furniture department creates an atmosphere of indi- 
| viduality—it pulls you out of the class of the ordinary 
dealer. And, your customers immediately recognize 
your desire to offer them everything essential to their 
comfort and well being. 





The Furnas trade-mark is recognized as an indication of 
super-quality and lasting service. Get behind this trade- 
mark and reap the harvest of increased popularity. 
NEW catalog now being distributed; have you received No. 300 
yours? 


FURNAS OFFICE FURNITURE COMPANY 
INDIANAPOLIS, INDIANA 


Wardrobes, Stationery Cabinets, Costumers, Wastebaskets, Umbrella Stands, 
Telephone and Slanting Top Tables, Typewriter Stands, Accounting Desks. No. 359 
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Used by 
Govern ment 
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and 







Individuals 





Throughout 
the Civilized 
World 
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ROM the day it was invented, the Oliver 

Typewriter has symbolized progress. As 

all remember, it was the first to bring vis- 
ible writing—since adopted universally. 





And year by year The Oliver has ranked as 
the leader in design. Its betterments have in- 
fluenced the whole industry. 

The Oliver No. 9, our latest and best model, 
has never been equaled. Its basic superiorities 
cannot be obtained elsewhere. 












For instance, The Oliver alone offers that 
great advantage, an arch-shaped typebar, which 
affords downward printing. 

This construction, an Oliver idea since the 
beginning, solves many problems. 

It insures permanent alignment, it gives 
lighter touch, it brings clearer impression. And 
it adds to the fame of The Oliver for durability. 

The Oliver offers all that is obtainable in the 
finest standard typewriter PLUS its own exclu- 
sive betterments. Such a combination is not to 
be overlooked by the buyer who insists on the 
most for his money. 





Mommotokamate Mook Mme Ma Me 


No buyer, whether he is figuring on one or one 
hundred, should decide which is the best until he 
is familiar with The Oliver. Comparisons will 
enlighten. 


Patatatatatatetitetetetatates 


The Oliver Typewriter Company 
1522 Oliver Typewriter Bldg., Chicago, Il. 


(77.02) 
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